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Sound bites

“Many people have asked me why I 
didn’t get my hotel certified. None of the 
certifiers could tell me how to improve 
my (hotel’s) sustainability but they 
wanted to charge me a lot of money.”

Anthony Wong, group managing director, Frangipani Hotels 
& Resorts Malaysia on how a good certification organisation 
should run free courses to teach the basics of sustainability 

and only charge for more advanced courses (read page 2 for 
more coverage on the ASEAN Tourism Conference) 

“Some of us are operating at 0.8 
employees per room...Young people 
are not attracted to this industry 
because it is highly regulated and the 
working hours are long.”

Mohd Ilyas, president, ASEAN Hotel and Restaurant 
Association, on the manpower shortage in the hospitality 

industry across South-east Asia. He recommended creating 
a fun working environment, such as allowing a flexible 

dress code as long as service quality is not compromised

PILGRIMAGE tourists to Israel 
from Malaysia are expected to 
more than double this year after 
the latter’s government lifted the 
quota on numbers going to the 
Holy Land and allowed stays to 
be extended from 10 to 21 days 
since last October. 

Israeli agent, Benny Binyamin, 
managing director of RTT Tri-
ple S Tours & Travel, said: “We 
are looking for more partners 
to work with in Malaysia. Good 
connections on national car-
rier El Al, which flies daily from 
Bangkok to Tel Aviv, will stimu-
late the market further. Our big-
gest market from South-east Asia 
is currently Indonesia.”

Johnson Francis, manag-
ing director of Oscar Holidays 
Malaysia, anticipates a five-fold 
increase in the number of depar-
tures this year, up from the three 

groups he handled last year.
He said: “We can now work 

on fixed departure dates...We 
plan to develop more itinerar-
ies. Currently we only have two: 
an eight-day tour to Israel, and 
a combination of Jordan, Israel, 
Palestine and Egypt for 14 days.”

World Discovery Travel Ma-
laysia managing director, Inbam 
Solomon, said seven groups 
had already been confirmed for 
scheduled tours combining Jor-
dan and Israel for 1H2013. Last 
year, the company had 13 groups.

Describing the difficulties be-
fore, she said travel documents 
had to be submitted at least 
three months in advance to the 
authorities and sometimes ap-
proval would only be given two 
weeks before the departure date. 

“We were tense as we also had 
to confirm with airlines at least 

M’sia relaxes rules on Israel tours
three weeks prior to departure...
If the quota was filled, we then 
had to cancel hotel bookings 
and there was a chance of losing 
our deposit,” said Inbam, who 
sells  a 10-day itinerary covering 
Jordan and Israel with scheduled 
departures, and is now consider-
ing additions to the programme.  

Ace Altair Travels Malaysia 
managing director, Anthony 
Leopold, added: “We have two 
confirmed departures in Febru-
ary. With the lifting of the quota 
on the number of pilgrims, we 
can start advertising our tours 
and eventually come up with 
new packages. These first few 
months of 2013 will be a trial 
period to gauge the market and 
see what clients are looking for. 
Currently, we sell 14-day pack-
ages combining Jordan, Israel 
and Cairo.” – S Puvaneswary

larger numbers from India.
Bennett Peter, director of 

sales, InterContinental Hanoi 
Westlake, said: “Initially it was 
Indian business travellers to Vi-
etnam, but in the last two years, 
there has been a healthy increase 
in Indian leisure tourists to Ha-
noi, Halong Bay, Danang and Ho 
Chi Minh City. The Vietnamese 
culture is very interesting for In-
dians, and so is the local cuisine.”

“Although we get mostly 
French and other West European 
travellers, the slow trickle of Indi-
ans visiting Laos is an interesting 
surprise,” said Francois Guillot, 
country manager of Vientiane-
based tour operator, Other Ways. 

The beaches of Boracay and 
Palawan in the Phillippines have 
also caught the fancy of Indians. 

ing too, with the open political 
climate.”

Ahmedabad-based Univer-
sal Holidays director, Visana 
Jignesh, added: “I have clients 
from the pharmaceutical indus-
try and large numbers of doctors 
who are now seeking their bi-
annual sabbatical in destinations 
like Cambodia, Myanmar, Laos, 
Vietnam and Phillippines. The 
brief to us is to find nice places to 
relax that are interesting and not 
too crowded or noisy.” 

As a result, both Indian out-
bound travel consultants are 
looking for inbound companies 
outside of Singapore or Thailand 
who are able to handle their cli-
ents.

Suppliers in this region are 
also sitting up in anticipation of 

Indian tastes’ evolving
By Shekhar Niyogi
REPEAT travellers from India are 
eschewing the usual Singapore-
Malaysia-Thailand itineraries  in 
favour of new destinations in In-
dochina, Indonesia and the Phil-
ippines. Many of them are also 
from second- and third-tier cit-
ies where incomes are on the rise.

K Vijay Mohan, director, 
Visakhapatnam-based Holiday 
World, told ATF Daily that he 
was seeing burgeoning demand 
for “offbeat destinations in ASE-
AN”. He said: “We are sending 
an increasing number of clients 
to see Angkor Wat in Cambodia 
from our Chennai and Vizag of-
fices. There is growing interest in 
the Borobudur and Prambanan 
temples in Indonesia, and the 
demand for Myanmar is increas-

Tourists crave for offbeat destinations within South-east Asia despite poorer access
“Despite limited connectivity 
and very few direct flights, In-
dians are asking for four to five 
nights on the beach and two 
nights in Manila. Often these 
are single-destination holidays, 
or combined with Hong Kong 
or Bangkok, for some shopping 
on the way home,” said Arjun 
Shroff, managing director of 
Manila-based Shroff Travel Care 
Center who has aggressively 
tapped major cities in India and 
is moving towards secondary 
source markets.

However, based on pure fig-
ures, it seems that Thailand is 
still getting the lion’s share of In-
dian arrivals into ASEAN. Thai-
land recorded 1.1 million Indian 
tourists in 2012, while ASEAN’s 
total was 2.7 million.

Lion City loses shine 
among longhaul buyers
By Shekhar Niyogi
PRICEY hotel rates in Singapore 
are leaving longhaul buyers at 
ATF 2013 less enthused with the 
city-state, despite the emergence 
of several new attractions in re-
cent times.

According to the Singapore 
Tourism Board, average room 
rates stood at S$261.30 (US$213) 
from January-November 2012, a 
year-on-year increase of 5.9 per 
cent. Average occupancy rate, 
however, saw a muted growth 
in comparison – a rise of 0.1 
per cent over the same period to 
achieve 87 per cent.

Several longhaul specialists at 
TRAVEX 2013 said clients were 
reducing their duration of stay 
in Singapore or were skipping 
the destination entirely in their 
Asia itinerary.

Andrew Morgan, Asia, Mid-
dle East & Indian Ocean product 
manager with UK-based THG 
Holidays, whose company han-
dles a mix of leisure and corpo-
rate travellers and events, said 
transits in Bangkok were usually 
preferred in Asian programmes, 
“as Singapore is too expensive”.

“In the past, we did four to 
five nights in Singapore. Now, 
we limit stays there to one or two 
nights at the most,” he said.

RTT Triple S Tours & Trav-
els Israel’s managing director, 
Benny Binyamin, noted that an 
increasing number would pro-

ceed to neighbouring destina-
tions upon arrival at Singapore 
Changi Airport.

Binyamin said: “We see more 
tourists going to Bintan or Johor 
and other parts of Malaysia after 
landing at Changi, or sailing out 
with Star Cruises.”

Binyamin’s observations are 
echoed by Wan Mahsuri Wan 
Ahmad Kamal, vice president   
– sales of Themed Attractions 
Malaysia, who said: “We are see-
ing an increase in tourists choos-
ing to stay in Johor and visit the 
theme parks, then go across to 
Singapore’s Marina Bay area for 
day trips. This trend is likely to 
snowball.”

According to Wan Mahsuri, 
Johor is gaining favour as it is 
now home to new attractions 
such as Legoland and Hello Kitty 
Town theme parks. The south-
ern-most Malaysian state, which 
is less than an hour’s drive from 
Singapore, offers three-star ho-
tels at about RM250 (US$82.30) 
a night, a bargain when com-
pared to similar Singapore hotels 
which are priced at least S$200 
per night, she noted.

John Hartono, president of 
US-based Tedjo Express Tours, 
urged Singapore hoteliers to “get 
real” as there were many other 
“wonderful attractions in Asia” 
and “tourists will not lose much 
even if they give Singapore a 
miss”.

Numbers that matter

31 The percentage increase 
in roomnight sales for 

the Middle East, Asia, Australia 
and Pacific Islands as seen by 
Hotelbeds in 2012. The bestsell-
ers in South-east Asia (SEA) 
are Singapore, Kuala Lumpur, 
Bangkok, Phuket, Koh Samui 
and Bali. 

1Mui Ne beat Langkawi and 
Bali to take the top spot for 

best value beach break in SEA 
for 2013, according to a Skys-
canner study.

www.ttgasia.com

Log on to our site to grab more 
live coverage of ATF 2013
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In brief

St Giles heads to Penang
Cititel Hotel Management 
(CHM) is taking the St Giles 
brand to Malaysia, following the 
2010 debut of its first St Giles 
hotel in Asia in Metro Manila. 
Opening in 4Q2014, the 435-key 
St Giles Wembley Penang will 
sit within the heritage city of 
George Town. Facilities include 
a 1,200-seat grand ballroom, an 
executive lounge and a helipad.

Nha Trang to get Amiana
Amiana on the Bay, a 113-key 
luxury resort with a collection 
of function rooms, will open on 
Nha Trang’s Turtle Bay come 
March 15 this year. A member 
of Worldhotels, the resort offers 
a spa with a Japanese hot pool, a 
cooking school and a kids’ club, 
among other leisure facilities.

MAHTEC trains neighbours
The Malaysian Association of 
Hotels Training and Educa-
tion Centre (MAHTEC) has 
partnered Lao Hotel & Restau-
rant Association and its training 
partner, V Serve Professional 
Training Centre, to offer a three-
day Bartender Management 
Certificate Programme from 
January 15. The same may be 
offered in Brunei and Cambodia 
this March or April.

Greater responsibility please

By Xinyi Liang-Pholsena
WHILE balancing economic 
development and environmen-
tal sustainability continues to 
be a challenge, tourism players 
should chart the way forward for 
ecotourism in South-east Asia, 
a salient theme that was raised 
during the ASEAN Tourism 
Conference (ATC) at ATF 2013.

“We have to take care of the 
goose that lays the golden eggs,” 
said Victor Wee, chairman, Tour-
ism Malaysia, on sustainability 
and ecotourism. “Ecotourism is 
a two-way street – it requires the 
responsible, conscious and com-
mitted participation of all par-
ties.” 

Tour operators should take a 
proactive stance, urged Umberto 
Cadamuro, director of business 
and operations, Pacto Indonesia. 
“The key is to keep sustainability 
in mind when developing prod-
ucts. We would recommend in-
centive groups to have their CSR 
activities in South-east Asia. It 
is the responsibility of DMCs to 
suggest this to their clients,” said 
Cadamuro.

Jimmy Sim, business develop-
ment manager, Dorison Travel 

ASEAN tourism players are urged to do more for ecotourism

Singapore, agreed: “Sustainable 
tourism has become a buzzword 
in the last couple of years. It en-
joys a higher profile in the West-
ern world but is still something 
very new in this region.” 

“Hotels are the most polluting 
link in the tourism field. There 
are a lot of opportunities but it’s 
very frustrating as many hotel 
owners are just looking at dollars 
and cents,” said Anthony Wong, 
group managing director of 
Asian Overland Services Tours & 
Travel Malaysia and Frangipani 
Hotels & Resorts. 

“General managers are often 
appointed for two years or so, 
therefore it’s up to owners to 
set the vision and goals for their 
properties.” 

Since adopting green prac-
tices such as rainwater harvest-
ing, composting and setting up a 
wetland at Frangipani Langkawi, 
the resort’s operating costs have 
declined by 20 per cent, Wong 
revealed. 

Community-based tourism 
can be tapped to improve the 
well-being of the local commu-
nity while raking in tourist dol-
lars, keynote speakers pointed 
out. For example, PATA Foun-
dation has partnered Canada’s 
Capilano University to launch 
homestay programmes in Viet-
nam’s Sapa, according to chair-
man – board of trustees, Mario 
Hardy.

Better policies and regulations 
should be drawn up, as eco-

Ace Altair makes travel easy 
for tourists with special needs
By S Puvaneswary
MALAYSIA-based tour operator, Ace 
Altair Travels, has extended its range of 
inbound tour services to include travel 
products catering to the disabled and the 
elderly.

Known as Travel Assist, the new ser-
vice is designed to provide travel 
assistance to people with spe-
cial needs, including the blind 
and the hearing-impaired. Ser-
vices include providing trained 
personnel; equipment such as 
wheelchairs, ramps, shower 
chairs and portable commode; 
accessible transportation; and 
recommendations of hotels and 
restaurants that cater to guests 
with special needs. There will also be help 
given to identify attractions that can be 
easily accessed by the disabled.

The company’s managing director, An-
thony Leopold, said: “We hope to make 
accessible tourism a reality in Malaysia.

“Like many cities in Asia and other 
parts of the world, Malaysia presents a 
great challenge for travellers with mobil-
ity impairments. Sidewalks are often in 
disrepair, curbs are high and curb cuts 
are often missing or inadequate. Wheel-
chair users will frequently find their path 

of travel obstructed by poorly designed or 
narrow sidewalks, parked cars, motorcy-
cles, fences, stairs and trees. In many ar-
eas of the city, it is virtually impossible to 
travel without an assistant. 

“We make sure that the restaurants and 
hotels (featured) in our customised tours 

meet our clients’ needs. We also 
engage the services of a trained 
personnel to assist our clients.”

Since hitting the market this 
month, Travel Assist has won the 
company a confirmed booking 
from a wheelchair-bound client 
from Australia who has booked 
hotel and transfers for February, 
as well as an enquiry from Swit-
zerland.   

Leopold said: “Accessible tourism is a 
niche segment and so far, we may be the 
only agent in Malaysia providing this ser-
vice. We believe there is a market for this 
product, which costs 30-40 per cent more 
than tours for the able bodied.”

Ace Altair Travels is targeting fami-
lies travelling with disabled or elderly 
members, and is marketing Travel Assist 
through its existing network of overseas 
agents as well as through worldwide asso-
ciations for the disabled that also promote 
accessible tourism.
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tourism products are generally  
under-priced in the region, lead-
ing to high visitations and en-
vironmental degradation, Wee 
added.

Leopold: easier 
to travel now
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find out more about being an exhibitor, buyer or media 
at IT&CM China can scan the respective QR code (spot 
them at the TTG Cybercafe during the show), tell us your 
email contact, and we’ll have the information sent right 
to your inbox. This initiative will soon be made available 
for IT&CM India and IT&CMA and CTW Asia-Pacific.

Scan here for IT&CM events

The region’s ecotourism capabilities are closely examined at ATC 2013
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Fine crowd at ASEAN 
Tourism Conference
ATF 2013 delegates check in early at Lao ITECC to 
hear from ecotourism experts. Photos by Patrick Tan 

Adam’s Express Travel Philippines’ 
Mamerth Banatin and Ministry of Tourism 
Cambodia’s Hoy Phireak

Royal Colourful Land Travels & Tours 
Myanmar’s Daw Nyunt Nyunt Than, 
Amazing Time Travels & Tours Myanmar’s 
Kay Thwe Soe and Peace House Travel 
Myanmar’s May Thant Sin

Asian Overland Services Tours & Travel 
Malaysia’s Anthony Wong and Pacto 
Indonesia’s Umberto Cadamuro

Singapore Tourism Board’s Goh Siau Yin, 
Jacqueline Ng and Fiona Loi

NZ-LNTA Community 
Based Tourism for 
Sustainable Eco-
nomic Development 
Programme Laos’ 
Douglas Hainsworth, 
LANITH Laos’ Peter 
Semone, and Min-
istry of Information, 
Culture & Tourism 
Laos’ Phongsith 
Davading and Rix 
Ponne

JTB International Canada’s Isao Onaga 
and Silk Holidays Canada’s Ricky Poon
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It’s time to talk business
 Eager buyers and sellers pack in appointments. Patrick Tan finds himself in the thick of the action

Sea Sun Sand Resort & Spa Thailand’s Jirawat Worawong and Meier’s Weltreisen Germany’s 
Claudia Schieker 

Acma Travel Tours India’s Anil Kumar, Starlite Destination Management India’s Anshuman Mitra, 
Diplomatic Travel Point India’s PP Khanna, Gaurav Travels India’s Rajeev Sabharwal, Dove Travels 
India’s Ashwani Gupta, Vayu Seva Tours & Travels India’s Sajan K Gupta and Langkawi Lagoon 
Resort Malaysia’s Ahmad Azemi Adnan

Universal Holidays India’s Visana Jignesh, Vietrade Tours & Travels India’s 
Jyoti Kapur and Pulai Group Malaysia’s Catherine Chan

Libra Bulgaria’s Greta Veselinova, E-Travel Club  
Bulgaria’s Ivelin Tsvetkov and Footsteps in Style Thai-
land’s Ilja Panov

Air Safety Equipment US’ S Rajan and Tara Angkor Hotel 
Cambodia’s Sok Rayan

Celiña’s Tours and Travel US’ Celiña del Prado Marasigan, 
Cox & Kings US’ Kevin Paul Harmeyer and Essential 
Travel & Tours US’ Cindy Yam

Universal Travel Link & Services Thailand’s Suwadee 
Pachariyangkun and Hard Rock Hotel Bali’s Fabio P 
Simorangkir

Parkroyal Yangon’s Thida Aye, Radiant Tours & Travels 
Myanmar’s Naung Naung Haw and Peace House Travel 
Myanmar’s May Thant Sin

Triple MPR Group Germany’s Stefan Luzar, IGI-MICE 
Greece’s LaiWah Chow and Associated Tours Hong 
Kong’s Ken Chang

Sham Tours Kuwait’s Ousama A Al-hosni and Inthira Hotels Restaurants 
Laos’ Alexandre Tsuk
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In this second instalment of a three-part special report, the Daily pitches questions on ASEAN’s 
state of tourism sustainability to two responsible tourism experts in Indonesia and Malaysia

Striking a delicate balance

Ary Suhandi, founder and managing director, Indonesia Ecotourism Network

Manfred Kurz, managing director, 
Diethelm Travel Malaysia  

Indonesia

Malaysia

How sustainable is Indonesia’s tourism? 
Sustainability comprises three main prin-
ciples – economic, environmental and 
socio-cultural values – which should 
automatically be part and parcel of tour-
ism operations because the industry is 
dependent on nature and culture to yield 
economic value.

In the past, tourism businesses focused 
only on the economic aspects, but today 
there is a demand for tourism to make real 
contributions to the environment and the 
community through responsible manage-
ment and activities. 

Indonesia’s sustainable tourism is still 
growing. To reach the next level, we need 
all stakeholders to move together, led by 
the government in creating regulations 
that support sustainable tourism.

Are tourists increasingly interested in sus-
tainable tour programmes when they visit 
Indonesia? What do they like? 

How sustainable is Malaysia’s tourism? 
In recent years, Malaysia has realised the 
importance of being environmentally and 
economically sustainable to stay attractive 
to visitors. Malaysia has launched many 
initiatives such as homestay programmes, 
limiting the number of visitors to nature-
based attractions, setting up national 
parks to educate visitors on endangered 
species and encouraging hotels to imple-
ment green practices. Local tour guide as-
sociations have also taken positive steps to 
provide continuous training programmes 
on sustainable and green practices.

Are tourists increasingly interested in sus-
tainable tour programmes when they visit 
Malaysia? What do they like?
European tourists are now seeking in-
depth experiences, such as getting  in 
touch with the local community, ventur-
ing deeper into the Malaysian jungles and 
visiting national parks. They have also be-
come more conscious of the “frail” state of 
the environment, due to global warming, 

changing weather pat-
terns as well as natural 
disasters. So when they 
visit Malaysia, they try 
to be environmentally 
friendly and not spoil 
the environment. 

Due to growing 
awareness, we 

receive more 
q u e s t i o n s 

than ever be-
fore on in-

digenous 
commu-

The demand for responsible tour pro-
grammes continues to grow. Today’s trav-
ellers demand new experiences and expect 
to interact directly with the community. 
They feel that a trip is more rewarding 
when they can contribute to the preserva-
tion of culture and nature. 

Travellers from Western Europe such 
as Germany, the Netherlands, the UK and 
Spain are still dominating the market (for 

sustainable travel), followed by Australia 
and the US. We have also seen growing 
numbers from Japan and South Korea 
lately.

Voluntourism is rapidly becoming 
popular in areas such as East Java, Bali, 
Lombok and Flores, where travellers 
spend one to two weeks in a village to 
teach languages to the locals or renovate 
schools and traditional houses.

Tangkahan, at the foot of the Gunung 
Leuser National Park in North Sumatra, 
has grown quickly as a new ecotourism 
destination because of the local commu-
nity’s commitment to switch from fell-
ing trees to forest conservation, allowing 
them to reap the economic benefi ts of 
ecotourism. Tourist arrivals to the area 
have grown from 1,496 in 2010 to 2,470 
in 2011, while visitorship rose to 3,147 be-
tween January and October 2012.

The Tanjung Puting National Park in 
East Kalimantan, known for its orangutan 

rehabilitation centre, is also seeing more 
visitors despite its lack of accessibility. In-
ternational arrivals increased from 3,542 
in 2010 to 5,444 in 2011 and to 7,000 be-
tween January and October 2012. 

What sustainable tourism products do you 
hope to see more of in Indonesia, and why? 
More travel packages fostering the preser-
vation of culture and nature. Such pack-
ages should become the signature prod-
ucts of Indonesia because the country is 
known for its diverse culture and history.

What do you hope to achieve in the area of 
sustainable tourism in 2013 ?
I expect to see the growth of voluntour-
ism products in Indonesia, but to mini-
mise negative impacts, there is a need for 
a good standard of operations. The Inter-
national Ecotourism Society has issued  
international voluntourism guidelines for 
tour operators. – Mimi Hudoyo

nities and endangered species such as or-
angutans, proboscis monkeys, Sumatran 
rhinoceros and pygmy elephants. 

The demand for “green” hotels and re-
sorts is also rising, as travellers are con-
cerned of their impacts on the destination. 

What sustainable tourism products do you 
hope to see more of in Malaysia, and why? 
Tourism is an important source of income 
for Malaysia and it has to be taken more 
seriously. Local communities must learn 
to preserve their cultures and how they 
can play a part in tourism, while the gov-
ernment must take the lead in paving the 
way for sustainable tourism. Only then 
will tour operators, hotels and other tour-
ism players follow suit. 

A lot more work has to be done in pre-
serving Malaysia’s fauna and fl ora and 
ensuring sustainable livelihoods of the in-
digenous people, especially in Sabah and 
Sarawak. We still have to “fi ght” environ-
mental problems such as the annual haze 
occurrence from Indonesia and littering. 
 
What do you hope to achieve in the area of 
sustainable tourism in 2013?
In Sarawak, we have adopted an Iban tribe 
longhouse and we assist them in their 
daily lives; tourists are properly briefed 
about the dos and don’ts and are taught to 
behave like a house guest, not an intruder. 
So far we have been very successful with 
our programme and are now looking at 
adopting another longhouse in Sarawak. 

We are also developing itineraries for 
niche sectors such as birdwatching, home-
stays, photo safaris and community ser-
vice programmes. – S Puvaneswary

changing weather pat-
terns as well as natural 
disasters. So when they 
visit Malaysia, they try 
to be environmentally 
friendly and not spoil 
the environment. 

Due to growing 
awareness, we 

receive more 
q u e s t i o n s 

than ever be-
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The third instalment in the series on intra-ASEAN travel spotlights how higher incomes have 
spurred regional travel out of Brunei and Cambodia, despite feeble global economic conditions

Having only emerged from decades 
of civil war in the 1990s, Cam-
bodia’s economy has registered 

a blistering pace of growth, expanding al-
most 10 per cent annually between 1998-
2008. Though briefly dampened by the 
global economic crisis, Cambodia’s GDP 
is forecast to expand by 6.6 and 6.7 per 
cent in 2012 and 2013 respectively.

The country’s economy has been driv-
en by tourism, agriculture, garment pro-
duction and property development in-
dustries, and the economic benefits have 
trickled down to its 14.9 million people, 
raising levels of affluence and giving rise 
to a small albeit swelling middle class hun-
gry for travel, trade sources observed. 

Statistics from the Ministry for Tour-
ism show that in the first half of 2012, 
the number of Cambodian outbound 
tourists increased from 293,033 to 
388,947, a year-on-year rise of 32.7 per 
cent. Thailand, Singapore, Malaysia and 
Vietnam are popular destinations for 
Cambodian travellers, according to out-
bound operators. 

“As Cambodia is still a developing 
country, Cambodian tourists are attracted 
by modern destinations. They don’t like 
tours that require a lot of physical work, 
and instead prefer easy trips that combine 
convenient shopping and leisure options 

as well as stays in nice hotels. They usu-
ally spend six to seven days in a destina-
tion, and will opt for three- to four-star 
hotels. A majority still choose tour pack-
ages,” said Phnom Penh-based tour opera-
tor Mekong Discovery executive director, 
Kelvin Tan.

The tour operator recorded a 20 per 
cent increase in outbound business from 
2011 to 2012. 

Likewise, another Phnom Penh-based 
operator, 5Oceans, has seen business in-
crease by 10 per cent in 2012, and expects 
outbound traffic to rise by another 20-30 
per cent in 2013. 

Executive director of 5Oceans, Kheng 
Chenda, said her clients typically spend 
US$150-$200 per person per day and stay 
in three- to four-star hotels. “More Cam-
bodians are opening their minds (to trav-
el) and want to see the world.”

Ang Kim Eang, pesident of the Cam-
bodia Association of Travel Agents, con-
curred. He opined: “Driven by the growth 
of GDP, Cambodians are increasingly 
keen to travel out of the country for lei-
sure, medical care and business trips. 

“As well, in preparation for ASEAN eco-
nomic integration in 2015, we think that 
travelling abroad is necessary, especially to 
neighbouring ASEAN countries.” – Xinyi 
Liang-Pholsena

Deeper pockets will travel

Economy buoys travel 

Easy access, affordability lure Bruneians

More Bruneians are travelling 
within the region, lured by easy 
access, affordable rates and the 

twin draws of shopping and sightseeing.
Annual wage adjustments have led to 

“Most (Bruneians) travelling within 
ASEAN tend to be groups of relatives or 
friends and they purchase free and easy 
packages,” he said. 

Similarly, Mas Sugara Travel Services 
travel manager, Lo Yan Ai, said Bruneians 
typically choose mono destinations and  
free and easy packages for intra-ASEAN 
travel. She also reported single-digit 
growth to shopping destinations such as 
Kuala Lumpur, Singapore, Bangkok and 
Vietnam. 

Traffic usually peaks during the school 
holidays in March, June and December, 
and during the festive Hari Raya period, 
with stays of more than three days. For the 
rest of the year, visits to ASEAN destina-
tions average two to three nights. 

Malaysia and Singapore are popular 
destinations for shopping and sightseeing, 
according to travel consultants. 

“Brunei’s currency can be used in Sin-
gapore and that is an added advantage. It 
is especially worth it for heavy shoppers 
to go during the Great Singapore Sale,” 

Brunei

Cambodia

Modern cities such as Thailand (Royal Palace pictured right) are deemed attractive

Kuala Lumpur (Petronas Twin Towers 
pictured here) is loved by Bruneians

stated Freme’s Sugumaran. 
Travellers also use Singapore as a point 

of transit. Although Royal Brunei Airlines 
(RBA) suspended flights to Ho Chi Minh 
City, Bruneians can still travel there via 
Singapore or Kuala Lumpur.

Kuala Lumpur remains the most popu-
lar city in peninsular Malaysia, in part due 
to convenient flights operated by RBA 
and AirAsia. These services are a boon to 
budget travellers “such as those who have 
just joined the workforce as well as foreign 
workers”, said Sugumaran.

Sabah and Sarawak are also hotspots 
for their proximity, accessibility and for 
visiting friends and relatives. 

Sugumaran said: “Miri is usually a two-
night stay, Sandakan a three-night stay 
and travelling overland is popular.” 

 In Indonesia, Surabaya and Jakarta 
are the preferred destinations due to di-
rect flights, good shopping opportunities 
and easy availability of halal food. A typi-
cal stay in these areas lasts three nights.  
– S Puvaneswary

higher disposable income and higher trav-
el demand, said Century Travel Centre’s 
general manager, CP Foo. “Some people 
choose to use their disposable income to 
travel, and travelling within ASEAN for 
short weekend breaks is very convenient 
as Brunei citizens don’t require visas and 
it is affordable,” he said.

“When airlines have promotions, 
you can get a return ticket to Singapore  
for less than B$300 (US$246) and to 
Kuala Lumpur for B$299. You save about 
B$200.”

Freme Travel Services’ manager, in-
bound & MICE division, Sugumaran 
Nair, said he had seen intra-ASEAN trav-
el rise by 10 per cent in 2012 over 2011, 
while travel to Malaysia had grown 15 per 
cent year-on-year. 

Travellers looking for savings usually 
plan their holidays in advance and pur-
chase travel packages during the main 
fairs such as Belait Travel Fair in March, 
Abacus Travel Fair in October and Freme 
Travel Fair, held in April and August. 
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Adventure is always just around the 
corner in Malaysia. The country is 
blessed with a diverse landscape that 
just begs to be explored. Sunny islands 
and beaches, challenging biking trails 
and world-famous dive spots are but 
a few activities that will keep the 
adrenaline flowing.

ISLAND ESCAPES
 
Langkawi Island, Kedah
Langkawi is a chain of islands that is 
considered one of the top tourist 
destinations in Malaysia. It is also one 
of the largest Geo parks in Asia and a 
popular destination for adventure and 
nature lovers. The main tourist attraction 
in Langkawi Island is its virgin white 
sandy beaches. Popular activities include 
snorkelling, diving, island hopping, sky 
trekking, kayaking and a ride on the 
Langkawi cable car.
 
Redang Island, Terengganu
Redang Island is famous for its white 
sandy beaches and crystal clear waters 
teeming with underwater life. Located 
45km off the coast of Terengganu, the 
Redang archipelago comprises 9 islands 
that boast 500 species of live corals, 
more than a thousand species of 
invertebrates and almost 3000 species of 
fishes, including manta rays, stingrays, 
sharks and whale sharks.
 
Penang
A fascinating fusion of the East and 
West, Penang embraces modernity 
while retaining its traditions and 
old-world charm. These are 
reflected in its harmonious multiracial 
populace and well-preserved heritage 
buildings which led to George Town 
being accorded a listing as a UNESCO 
World Cultural Heritage Site. Long 
regarded as the food capital of 
Malaysia, Penang effortlessly entices 
visitors with its beautiful coasts and 
scrumptious cuisine.

TWO-WHEELING
 
Cycling is a great way to experience 
Malaysia while doing your bit for the 
environment. Cycle at night, bike on 
mountain trails, along the peaceful 
countryside and cruise while taking in the 
sights of the UNESCO cities of George 
Town and Melaka. Putrajaya is another 
favourite spot for cycling. Bicycle rental 
booths are available in Taman Botani, 
Cruise Tasik jetty and Taman Putra 
Perdana. Enjoy the serenity of Putrajaya 
in the evening and witness the amazing 
structures of Putrajaya at night as you 
pedal leisurely along the cycling route.
 
DIVING IN SABAH
 
Sipadan Island is touted by many to be 
among the top 5 diving locations in the 
world. This untouched gem has lured 
underwater enthusiasts for years. It is 
Malaysia’s only oceanic island, formed 
by thriving corals growing on top of a 
volcanic cone. It lies in the Celebes Sea 
just off the east coast of Malaysian 
Borneo, close to the borders of 
Indonesia and the Philippines.

Above water, the island is covered in 
lush jungle and home to tropical birds 
such as kingfishers, sea-eagles, sunbirds, 
starlings and wood pigeons. There are 
also fruit bats and monitor lizards and 

come nightfall, a turtle may come to 
lay her eggs on the beach while 
coconut crabs scurry into the water 
at the slightest sound.
 
A MOUNTAIN TO CLIMB

Mount Kinabalu is truly an alpine 
playground offering hikers and 
climbers of all levels a range of 
mountaineering activities including  
hiking, via ferrata climbing, sport 

climbing, rock climbing and 
mountaineering expeditions.

Activities are conducted by Mountain 
Torq, Southeast Asia’s first 
mountaineering training centre and 
premier mountaineering company. The 
management team comprises some of 
Southeast Asia’s most accomplished 
mountain climbers, instructors and 
educators with a shared passion for the 
outdoors. 

Together with their team of staff, they 
seek to provide adventure tourists with 
the skills, knowledge and opportunity 
to enjoy the great outdoors safely and 
responsibly.
 
For more information on making 
the most of your adventures, visit 
tourismmalaysia.gov.my.

CALLING ALL ADVENTURE JUNKIES
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Improved air accessibility has boosted arrivals from regional countries, while Tourism 
Malaysia casts its sights further afield to Russia and the US. Reports by S Puvaneswary

For 2012, Malaysia’s Min-
istry of Tourism had set a 
target of 25 million tour-

ists. From January to June 2012, 
Malaysia recorded 11.6 million 
tourist arrivals, 2.4 per cent more 
than the same period in 2011.  

Total tourist receipts for 
1H2012 rose four per cent to 
reach RM26.8 billion, versus  
RM25.7 billion in 2011.

ASEAN continues to be the 
largest source region – compris-
ing 73.8 per cent of Malaysia’s 
total arrivals – driven by growing 
air accessibility and seat capac-
ity. The Philippines recorded the 
highest year-on-year increase in 
arrivals (45.3 per cent), followed 
by China (34.2 per cent). 

Philippines’ AirAsia be-
gan daily Clark-Kuala Lumpur 
flights on June 9 while Airphil 
Express commenced thrice-
weekly flights between Manila 
and Kuala Lumpur on June 21. 
Zest Air launched four-weekly 
services between Manila and 
Kuala Lumpur on October 28. 

Azizan Noordin, deputy direc-
tor-general (planning), Tourism 
Malaysia, said: “Our future plan 
is to work on joint collaboration 
with outbound travel (consult-
ants) from Los Angeles and the 
Philippines to tap the American 
market visiting the Philippines 
and attract them to extend their 
holiday in Malaysia.”

“Last year, we intensified our 
efforts in promoting Malaysia as 
a luxury destination in mature 

markets such as India, China, the 
Middle East and Hong Kong. In 
European markets, we promoted 
Malaysia’s well-kept parks and 
gardens,” said Azizan.

“We also worked on joint pro-
motions with both the national 
carrier and other foreign airlines 
that fly to Malaysia. This too had 
contributed to the growth in 
tourism arrivals.”

In 1H2012, Malaysia wel-

comed 758,289 tourists from 
China, the third largest source 
market after Singapore and In-
donesia, and the top medium-
haul market. 

“We have targeted 1.3 million 
tourists from Greater China in 
2012, an eight per cent increase 
from 1.25 million in 2011,” said 
Azizan, adding that Muslim 
packages are being promoted in 
second-tier Chinese cities with 

Malaysia sets bigger goals
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large Muslim populations such 
as Ningxia, Gansu and Shanxi.

Tourism Malaysia’s plans for 
China are supported by new air 
links. China Southern Airlines 
ramped up frequency between 
Guangzhou and Kuala Lumpur 
from twice- to thrice-daily from 
September 21 and launched 
twice-weekly Guangzhou-Kota 
Kinabalu flights on October 31.  

Russia has also been identified 
as an emerging market. 

Azizan said: “More market-
ing efforts were made in 2012 in 
Vladivostok and Khabarovsk in 
the Russian Far East as well as 
Novosibirsk, the administrative 
centre of Novosibirsk Oblast. We 
worked with outbound (experts) 
on joint marketing promotions.”

While there are currently no 
direct flights between Malaysia 
and Russia, a collaboration be-
tween Vladivostok Airlines and 
Malaysian tour agency Tourism 
Vacation Resources will see 17 
seasonal flights from Vladivostok 
to Kota Kinabalu and Langkawi 
being rolled out between Decem-
ber 17, 2012 and March 26, 2013. 
These charters are expected to 
lure 2,200 tourists to Malaysia.  

Azizan said: “In all our mar-
kets for 2013, we will continue to 
promote key international-level 
tourism events such as Formula 
1 Petronas Malaysia Grand Prix, 
1Malaysia International Shoe 
Festival, Colours of Malaysia, 
MotoGP and our three annual 
mega sale campaigns.

Kuala Lumpur Convention Centre remains a bright icon on Malaysian’s tourism landscape

An update on major issues 
and events from the past 

Tracker

Firefly drops East 
M’sia from network
Firefly stopped services between 
Peninsular and East Malaysia 
in late 2011, after its parent 
company Malaysia Airlines 
(MAS) entered into a share swap 
agreement with rival AirAsia in 
August 2011. Firefly’s jets serving 
the East Malaysian routes were 
redeployed to MAS operations. 

THEN The pullout took place 
in stages. Firefly first withdrew 
services between Johor Bahru 
and Kuching and Kota Kinabalu 
in September, followed by the 
termination of Kuala Lumpur-
Kota Kinabalu flights in October. 
In November, flights from Kuala 
Lumpur to Kuching, Sibu and 
Sandakan were also plugged.

Little advance notice was 
given to the public and the travel 
trade on Firefly’s suspension of 
services in East Malaysia. Ticket 
sales on existing routes served by 
its ATR72-500 propeller aircraft 
were affected as travellers were 
uncertain whether those routes 
would also be cut.  

MAS finally issued a state-
ment to reveal that Firefly’s pull-
out was part of its network ra-
tionalisation exercise. MAS took 
over Firefly’s jet aircraft opera-
tion while the latter’s turboprop 
operations remained unchanged. 
Affected Firefly customers were  
reassigned equivalent flights on 
MAS at no additional cost. 

NOW Only MAS and AirAsia fly 
between East and West Malaysia. 
Airfares on AirAsia had also 
risen due to lack of competi-
tion, observed M Nantha Gopal, 
managing director of Nantha 
Travel & Tours. He noted that a 
Kuala Lumpur-Kota Kinabalu 
round-trip on AirAsia could cost 
as much as RM700 (US$230).

Gopal added: “The high 
airfares make it tough for Sabah 
and Sarawak to compete for 
tourists especially when AirAsia 
and MAS offer regional promo-
tions. Locals will always find it 
more attractive to travel overseas 
than to domestic destinations.” 

FUTURE A third airline, 
Malindo Air, is set to begin 
services in March 2013 with 
flights linking East and West 
Malaysia. Welcoming the new 
LCC, Nantha said: “Healthy 
competition will be beneficial to 
travellers and it will also develop 
the destination.” 

“We expect a drop of 10 to 15 per cent from the 
Indian market due to high airfares on the Kuala 
Lumpur-Delhi and Kuala Lumpur-Mumbai routes. 
Indian travellers might look at other destinations 
despite new attractions in Johor such as Legoland 
Malaysia and Johor Premium Outlets.”  

Adam Kamal 
Managing director

Tina Travel & Agencies

“We are optimistic as 2013/2014 have been de-
clared Visit Malaysia Year. Our source markets will 
continue to be from Europe which has stabilised 
and is recovering from the Eurozone debt crisis. 
We also look forward to more tourists arrivals 
from the East Asia market.” 

KL Tan
General manager 

Borneo Trails 

How will business be in 2013?

Viewpoint

clared 
continue to be from Europe which has stabilised 
and is recovering from the Eurozone debt crisis. 
We also look forward to more tourists arrivals 
from the East Asia market.” 

despite new attractions in Johor such as Legoland 
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The 513-key Pullman Bangsar Kuala Lumpur is set to debut in 2Q2013

Malaysia is poised to welcome a 
crop of new hotels in 2013, sev-
eral of which are located beyond 
Kuala Lumpur. 

The first to open its doors 
is Seri Chenang Resort & Spa 
Langkawi, which will launch on 
January 1, 2013. 

The upscale boutique resort 
will feature six villas of different 
sizes – ranging from 113m2 to 
393m2 – each built to replicate 
traditional houses from across 
six Malaysian states. Each villa 
is equipped with a kitchen and a 
living and dining area. 

The 0.5ha property features 
facilities such as an infinity pool, 
a gym, a reading room, a bou-
tique shop and a spa, and is ap-
proximately an eight-minute 
drive from Langkawi Interna-
tional Airport.

Nestled in the quiet fish-
ing village of Kampung Sungai 
Kuala Chenang, guests can watch  
fishermen bring in their catch 
and even buy freshly caught fish 
from them to be prepared by 
the resort. The resort also offers 
sweeping views of the surround-
ing paddy fields, mountains and 

For 2013, Malaysia continues to 
see an expansion of its air links. 

Malaysia Airlines (MAS) will 
introduce an additional four-
weekly Boeing B737-800 flights 
to the existing daily B737-800 
services between Kuala Lumpur 
and Taipei effective February 19, 
2013. These new services will in-
crease seat capacity on the Kuala 
Lumpur-Taipei sector by 640 
seats each way. 

Nantha Travel & Tours man-
aging director, M Nantha Gopal, 
said: “The additional frequencies 
will provide an opportunity for 
passengers transiting on one-
world (alliance) carriers in Taipei 
to fly to Malaysia on MAS.”

MAS’ monopoly on the 
Kuala Lumpur-Paris sector will 
come to an end once Air France 
launches thrice-weekly services 
on 247-seat B777-200 aircraft 
from April 22.

Air France’s entry will almost 

the sea. 
In the capital city, the bustling 

transportation hub of Kuala 
Lumpur Sentral will see the ad-
dition of a new hotel brand, The 
Aloft Kuala Lumpur Sentral. 
Scheduled to debut in 3Q2013, 
the 31-storey tower will feature 
482 rooms, several function 
rooms and a ballroom which can 
accommodate up to 850 people.

Other facilities include a 
rooftop bar with panoramic 
views of the city’s skyline and 
complimentary Internet access 
throughout the property. The 
hotel will be located next to the 
upcoming Nu Sentral Mall. 

Meanwhile, Accor will ramp 
up its presence in Malaysia with 
four new properties in 2013. 

Slated for a 2Q2013 opening is 
Pullman Kuala Lumpur Bangsar, 
which will feature 513 contem-
porary designed guestrooms and 
suites, four restaurants, a deli, 
two bars, a swimming pool, a 
fitness centre, a business centre, 
two ballrooms and 11 meeting 
rooms that can accommodate up 
to 1,500 guests.    

ibis Styles hotels – Accor’s 

premium economy brand offer-
ing an ‘all-inclusive’ accommo-
dation package with breakfast 
and Wi-Fi – are set to roll out 
across the country in the fourth 
quarter, with 118 rooms in Ipoh, 
108 rooms in Johor’s Lahad Datu 
and 165 rooms in Kota Kinabalu.   

Ipoh is also gearing up for the 
opening of The Haven Lakeside 
Residences in the third quarter 
next year. The 5.6ha develop-
ment will be managed by Best 
Western International under its 
Premier brand.

Surrounded by limestone hills 
and forests, The Haven compris-
es 497 units across three 26-sto-
rey towers, of which 100 units 
will be hotel rooms and the rest 
condominiums. 

Located 15 minutes from the 
city centre of Ipoh, The Haven 
will feature amenities such as 
a 60m seahorse-shaped swim-
ming pool, a spa, an ampithea-
tre, a landscaped jogging track, 
a business centre, conference 
and meeting facilities, tennis 
and badminton courts. a fully 
equipped gym,  fibre-optic con-
nectivity and shuttle bus service.

double the available seat capacity 
between Kuala Lumpur and Paris 
– MAS currently operates daily 
flights on this route using the 
282-seat B777-200 aircraft – and 
will also complement its existing 
Kuala Lumpur-Amsterdam ser-
vices operated by partner carrier 
KLM Royal Dutch Airlines.

Yap Sook Ling, managing di-
rector, Asian Overland Services 
Tours & Travel, said: “The in-
crease in seat capacity will cre-
ate more interest from French 

organisers to hold incentives in 
Malaysia. It will also be good for 
inbound players, as French FITs 
tend to be more adventurous and 
visit the outskirts and not stick to 
the main tourist areas.”

Another inbound operator, 
Alex Lee, CEO of Ping Anchor-
age Travel & Tours, said: “This 
is exciting news for us as the 
French (travellers) tend to stay 
two weeks to a month when they 
visit Malaysia. 

“We have developed nature-

Hotels | Robust growth in the pipeline

Airlines | Greater connectivity paves way for more longhaul arrivals

Malaysia unleashes fun for all

Bask under the sun in Langkawi
Sunmall added a buzz to Langkawi Island when it opened on Pantai 
Tengah in January 2012. Owned by Sun Group, it is home to a 
row of entertainment and F&B outlets such as Sunba Retro Bar, 
Sunsutra, Sunkarma and Sun Café, all of which are able to cater to 
private functions. For details, contact info@sungrouplangkawi.com.

Corporate world experience for children 
KidZania Kuala Lumpur is Kuala 
Lumpur’s latest indoor theme 
park for children between the 
ages of four and 17. Opened in 
February 2012, the family edu-
tainment centre allows children 
to experience the adult world 
through role-playing activities, 
with 60 establishments offering 
90 authentic jobs ranging from firemen and policemen to hair styl-
ists and newscasters. Visit www.kidzania.com.my for more details.

Four Points by Sheraton lands in Sandakan
The 300-room Four Points by Sheraton Sandakan opened on May 
30, 2012, becoming the first international hotel brand in Sandakan, 
Sabah’s second largest city. The resort houses the largest function 
space in the city, boasting nine conference and banquet spaces, with 
a 620m2 grand ballroom that can accommodate 500 guests in theatre 
setting. Dining facilities include The Eatery, an all-day dining restau-
rant; Wrapped, a casual deli; and The Best Brew, a laid-back lounge 
that offers a selection of beers from the hotel’s Best Brews pro-
gramme. Contact fourpoints.sandakan@fourpoints.com for details. 

Asia’s first Legoland debuts in Johor
Legoland Malaysia opened in Nusajaya, Johor, on September 2012. 
Comprising more than 40 interactive rides, shows and attractions, 
the 30-hectare fun destination has seven themed areas for all ages. 
The centrepiece is Miniland, where Asian landmarks have been rec-
reated using more than 30 million Lego bricks. Visit www.legoland.
com.my for more information.

Splashing good fun at Sunway Lagoon 
Waterplexx 5D opened its doors at the popular Sunway Lagoon 
theme park on November 2, 2012. The new water-based attraction 
can seat 36 people, and viewers will be given 3D glasses. Throughout 

Products

turn daily from May 1. 
Besides offering more timings 

and price options, AirAsia X’s 
Shanghai-Kuala Lumpur flights 
will also encourage the growing 
budget and FIT segments from 
China, noted Andy Soo, deputy 
general manager, head inbound 
division - international sales, 
Mayflower Acme Tours. 

AirAsia X will also ramp up  
frequency on its Kuala Lumpur-
Melbourne sector to nine weekly 
flights from May 1 and subse-
quently to twelve weekly flights 
by July 1, 2013. 

Frequency on its current daily 
Kuala Lumpur-Taipei service will 
become ten times per week start-
ing May 1 and then twice-daily 
from July 1.

Its five weekly flights between 
Kuala Lumpur and Chengdu will 
be hiked up to six times weekly 
by May 1 and subsequently daily 
on July 1.

based programmes for this 
market, including diving and 
trekking as well as culture- and 
heritage-based programmes 
with stays in boutique hotels.”

Set to take off in mid-March 
is new Malaysia-based LCC Ma-
lindo Air, which will begin with 
domestic flights linking Kuala 
Lumpur to Sabah and Sarawak 
in East Malaysia before com-
mencing international services 
to India in April. 

The airline will take delivery 
of two B737-900ER aircraft in 
March, followed by two more in 
April and May each, paving the 
way to reach 12 aircraft by De-
cember. It intends to fly region-
ally from its hub in KLIA2.

Meanwhile, AirAsia X is ex-
panding its network in China 
with the launch of six weekly 
flights from its Kuala Lumpur 
base to Shanghai (Pudong) on 
February 19. The service will 

Air France will begin a new Kuala Lumpur-Paris service in 2013

the five-minute movie, they  
will be tossed backwards, 
forwards and sideways in their 
seats. The ride engages the 
audience’s sense of sight, sound, 
smell and touch, and at the 
end, everyone comes out of the 
hall soaking wet. Visit www.
sunwaylagoon.com for more 
information. 
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“2012 has been a challenging year as bookings 
for longhaul markets have slid consecutively from 
the beginning of the year and only slowed down 
at the end of the third quarter. Forward bookings 
for 2013 have reignited hope that there is indeed 
light at the end of the tunnel but we have yet to 

know the speed at which it is moving towards us.”
Judy Lum

Group vice president sales & marketing
Tour East Singapore 

“So far, our main source markets of Europe and the US are hold-
ing up well despite the ongoing fiscal uncertainty. But 2013 is 
rather choppy – forward bookings are coming in at very short 
notice. It’s ridiculous as we were receiving requests for January 
and February in late November. Hence, it has become very hard to 
predict what will happen this year.”  

Janet Tan-Colis
CEO

East West Executive Travellers

The city-state continues to punch above its weight in tourism, launching differentiated 
marketing campaigns to sharpen its destination allure among visitors. By Linda Haden

Singapore’s lucky streak in 
the tourism sweepstakes 
has yet to fizzle out. 

The number of international 
arrivals to Singapore in 1H2012 
grew 11 per cent year-on-year 
to hit 7.1 million, based on fig-
ures from the Singapore Tourism 
Board (STB). All top ten source 
markets, with the exception of 
Thailand, the Philippines and the 
UK, posted significant increases, 
with China exhibiting the most 
pronounced jump over the pre-
vious year (29.1 per cent). 

Despite the continual surge in 
visitor numbers into the country 
in the first half of 2012, Singa-
pore was not completely im-
mune to the adverse impacts of 
the economic conditions in Eu-
rope and the US. In the first half 
of 2011, tourism receipts grew 
by an impressive 32 per cent 
to S$11 billion (US$9 billion). 
Conversely, between January and 
June 2012, the growth rate in re-
ceipts slipped to seven per cent, 
with foreign visitors generating a 
total of S$11.5 billion. Expendi-
ture per head dropped by about 
five per cent to S$1,619 between 
1H2011 and 1H2012.

Singapore’s tourism indus-
try is expected to continue its 
growth in 2012, but at a much 
slower speed relative to 2011. At 
its annual tourism conference in 
March, STB unveiled a forecast 
of S$23 to S$24 billion in tour-
ism receipts for 2012, a rise of 
about three to eight per cent, less 
than half the 17 per cent growth 
rate attained in 2011. STB also 
predicted 13.5 to 14.5 million 
visitor arrivals for 2012, which 
indicates a year-on-year growth 
of only 2.3 per cent compared to 
13 per cent in 2011 when arrivals 
reached 13.2 million. 

STB remains resolute in grow-
ing Singapore’s share of the glob-
al tourism pie. Its current strat-
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Marine Life Park is the latest attraction at Resorts World Sentosa

How will business be in 2013?

Viewpoint

for longhaul markets have slid consecutively from 
the beginning of the year and only slowed down 
at the end of the third quarter. Forward bookings 
for 2013 have reignited hope that there is indeed 

know the speed at which it is moving towards us.”

edge in the attractions sector, 
amid the rising tide of actual and 
proposed theme parks and at-
tractions across the region. 

Industry observers believe 
that the clutch of new attractions 
such as Gardens by the Bay, the 
Marine Life Park and River Safa-
ri would help fuel visitor arrival 
and expenditure growth this year 
despite mounting economic in-
stability and intensifying com-
petition. 

While tourist arrivals had held 
up in the first half of 2012,  in-
bound travel experts told the 
Daily that the second half of 
2012 had been rather tumultu-
ous, as fiscal weaknesses in Eu-
rope and the US continued to 
weigh down heavily on travel 
decisions and budgets. 

“Singapore’s strong currency 
has been particularly off-putting 
for regional leisure markets such 
as China and India. Not only are 
customers looking at other less 
expensive South-east Asian des-
tinations such as Thailand, even 
Europe and the Caribbean now 
offer significantly better value 
than Singapore and some are ac-
tually choosing to head there in-
stead,” said Yvonne Low, execu-
tive director, The Traveller DMC. 

Tony Aw, assistant general 
manager (inbound), Hong Thai 
Travel Services, said: “Traffic 
from the markets we deal mainly 
with – including China, Hong 
Kong and Taiwan – are gradu-
ally reverting to less expensive 
regional destinations such as 
Thailand.”

 He added: “There’s also clear 
evidence that (leisure) visitors 
who do come to Singapore are 
now trimming costs, for instance 
by switching from four-star to 
two or three-star properties, or 
by shortening their stay, just to 
make visiting Singapore much 
more affordable.”

egy to develop Singapore into a 
quality destination is based on 
four tenets: sustaining a pipeline 
of original tourism experiences; 
renewing and rejuvenating the 
tourism landscape; harnessing 
the collective energies of Asia; 
and strengthening industry 
competitiveness through capa-
bilities upgrading.

In order to achieve this prem-
ise, the government has set aside 
a war chest of S$905 million for 
the next five years. This hefty 
budget is the second tranche of 
the Tourism Development Fund, 
which was established in 2005 
with S$2 billion to supplement 
targets set for 2015. 

Last year, STB unveiled three 
new consumer-centric differ-
entiated marketing campaigns. 
The first, unveiled in March, was 
aimed at Australians living in 
Sydney, Perth and Melbourne. 
Dubbed Get Lost and Find the 
Real Singapore, the quirky pub-
licity blitz was designed to over-
turn Australians’ negative per-
ceptions of the island state. The 
Holiday You Take Home With You 
was launched in the same month 
to target Indians, showcasing 
four aspects of enriching experi-
ences in Singapore – family fun, 
active lifestyle, culinary and ro-
mance.  

A second phase was unveiled 
in November to entice Indian 
visitors to visit and re-visit Sin-
gapore. 

The tourism bureau’s third 
differentiated marketing cam-
paign for the year, Only in Singa-
pore, Right Now! was launched in 
November to target Indonesian 
FITs. 

A tender was called by STB 
in early November for an attrac-
tions consumer insights study in 
the Philippines, Malaysia and In-
donesia. The board also intends 
to assess Singapore’s competitive 

Singapore welcomes a string of high-profile debuts

Spanish feast
Culinary luminaries from the 
hallowed kitchens of elBulli, 
Santi, Drolma and Sketch have 
come together to helm Cata-
lunya, a restaurant devoted to 
bringing authentic Spanish 
recipes to life. The eatery, which 
opened in August, is housed 
in the glass-encased Fullerton 
Pavilion situated atop the waters 
of Marina Bay. A feast for the 
senses awaits diners tucking 
into its carefully curated menu, 
which fuses elements of contem-
porary and traditional Spanish 
cuisine. 

Products

A walk in the gardens
Spanning over 101 hectares in 
the vibrant Marina Bay district, 
Singapore’s second botanic 
gardens is home to just over a 
quarter of a million rare plant 
species and is divided into three 

areas: Bay South, Bay East and 
Bay Central. The 54-hectare 
Bay South, the largest of the 
three, features two climatically 
controlled biodomes and the 
futuristic Supertrees, which are 
manmade vertical gardens. 

Cruise away
The 28,000m2 Marina Bay 
Cruise Centre Singapore has 
effectively doubled the city’s 
berthing space since its official 
opening in October 2012. It is 
expected to welcome over 70 
cruise liner calls by March 2013, 
including ships from leading in-

ternational players such as Royal 
Caribbean, Princess Cruises and 
Costa Cruises. 

Stylish stays in Sentosa
Starwood’s glamorous 240-
room W Singapore - Sentosa 
Cove opened in September 2012 
to a flurry of publicity. Aimed 
at individuals who love to stay 
on top of the latest trends in art, 
fashion and music, the W is just 

one of the many ultra-luxury 
properties due to come online 
in Singapore over the next two 
years. 

Under the sea
Resorts World Sentosa’s long-
awaited Marine Life Park, the 
largest oceanarium in the world, 
opened on December 7 last year. 
The eight-hectare park com-
prises two key experiences, the 
Adventure Cove Waterpark, a 
fun tropical paradise of water-
slides and a wave pool, and the 
S.E.A Aquarium – the world’s 
largest – housing over 100,000 
marine animals of over 800 
species in more than 45 million 
litres of water. 
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Singapore will receive an influx of 2,972 
rooms across 12 properties in 2013, which 
is expected to bolster capacity marginally 
in the city’s undersupplied hotel sector. 

Intercontinental Hotels Group’s mid-
tier Holiday Inn Express brand will debut 
in Singapore in 3Q2013 with a 220-key 
property on Orchard Road and a 400-key 
property in Clarke Quay. 

Accor’s Sofitel So is also set to make its 
first appearance in Singapore on July 1 
when the 134-room luxury boutique hotel 
opens in a heritage building in the CBD. 

Starwood’s Westin, which exited from 
Singapore in 2002, will make its comeback 
on November 1 as the 301-key Westin Sin-
gapore Marina Bay, occupying the 32nd to 
46th floors of Asia Square Tower 2. 

Wyndham Hotels & Resorts will also 
make its inaugural entrance in Singapore 
with the 405-key Days Hotel Singapore 
and the 384-room Ramada Hotel Singa-
pore – both located at Zhongshan Park in 
Balestier on the fringe of the city centre. 
The economy Days Hotel kicked off op-
erations on January 1, while the mid-tier 
Ramada is scheduled to welcome its first 
guests in March.

Singapore’s second Pan Pacific Serviced 

In 2012, Changi Airport welcomed two 
passenger carriers, Scoot and Drukair, 
improving Singapore’s connectivity with 
links to Australia’s Gold Coast and Paro in 
Bhutan respectively. Indonesia’s Mandala 
Airlines also returned to Changi. 

THAI Smile, the premium low-cost hy-
brid of Thai Airways, is set to launch a dai-
ly Singapore-Phuket service in early 2013 
once it takes delivery of two new 172-seat 
Airbus A320s to compete with Jetstar, 
Thai AirAsia and Tiger Airways. 

After a four-year hiatus, Swiss Interna-
tional Air Lines will return to Singapore 
Changi Airport with a daily Zurich-Sin-
gapore service on May 12 using 219-seat 
A340 aircraft. Air France will introduce its 
fourth weekly A380 operation with 516 
seats on the Paris-Singapore route in sum-
mer 2013. 

Following regulatory approval for a 
joint venture with Scandinavian Airlines 
in May last year, Singapore Airlines (SIA) 
will ramp up services between Singa-
pore and Copenhagen from three weekly 
flights to five on March 31. Each Boeing 
777-200ER aircraft offers 266 seats, which 
is expected to boost one-way capacity by 
as much as 67 per cent.  

SIA will hike frequency on its Singa-
pore-Adelaide route from 10 to 12 weekly 
flights on 471-seat A380 aircraft from July 
3 onwards. As Australia remains a key 
source of inbound traffic for Singapore, 
this will enable SIA to garner a greater 
market share on this competitive route 
also served by aviation heavyweights such 
as Qantas Airways and Cathay Pacific. 

Hotels | A significant boost in mid-tier room supply

Airlines | Bound 
for more takeoffs 

Suites is poised for an early 2013 opening. 
The 180-room hotel will be situated next 
to its sister Parkroyal on Beach Road. 

The 386-room Carlton City Hotel in 
Tanjong Pagar will be marketed as an in-
ternational business hotel. 

The luxury 250-room One Farrer Hotel 
& Spa will open in 3Q2013 within an inte-
grated healthcare complex. 

Far East’s Hospitality’s 37-room up-
scale boutique hotel, the Amoy, is sched-
uled for a 1H2013 opening in Chinatown. 

In eastern Singapore, the 4.2-hectare 
Changi Cove will open in the first half of 
2013 with a 135-key mid-scale accom-
modation and a convention centre while 
Aqueen Hotel Paya Lebar, a 160-room 
economy hotel, did not have any exact 

date for its 2013 opening at press time. 
Anticipating the new properties, Tony 

Cousens, general manager, Days Hotel 
and Ramada Singapore Zhongshan Park, 
said: “Despite the apparent sizeable influx 
of rooms in Singapore next year, I am bull-
ish about the (hotel) sector’s prospects. 
Singapore’s tourism arrivals is expected to 
remain buoyant in the mid-term, and this 
means that hotels, particularly those op-
erating in the undersupplied mid-tier and 
economy segments, will continue to reap 
significant (financial) rewards.”

Artist’s impression of Sofitel So Singapore

www.rwsentosa.com (65) 6577 8888
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The tourist industry continues its strong performance in 2012, but needs friendly visa 
policies and better air connectivity to keep up demand. Reports by Thomas Stewart

V ietnam received some 
six million international 
visitors from January to 

November 2012, a year-on-year 
increase of 11.4 per cent, accord-
ing to the latest statistics from 
the Vietnam National Adminis-
tration of Tourism (VNAT). 

China is still Vietnam’s top 
source market, but the ongoing 
maritime spat over the Spratly 
Islands appeared to have slowed 
the growth of Chinese arrivals. 
Some 1.29 million Chinese vis-
ited Vietnam during the first 11 
months of 2012, a mere 0.8 per 
cent rise from 1.27 million dur-
ing the same period the year be-
fore, based on VNAT figures. 

During the first 11 months 
of 2012, arrivals from Malay-
sia reached 263,983 (+25.6 per 
cent year-on-year), Thai arrivals 
jumped to 204,227 (+24.6 per 
cent) while Cambodian arrivals 
recorded 299,350 (-22 per cent). 

Arrivals from traditional 
Western markets remained rela-
tively flat, with the US and France 
posting growth of just two per 
cent and 6.5 per cent respectively 
during the same period.

The Daily garnered a mixed 
bag of responses from tour op-
erators regarding their business 
outlook for 2013. 

Saigon Tourist, the major 
state-owned firm, is expecting 
180,000 inbound customers in 
2013, a 10 per cent increase from 

2012, according to a company 
spokesperson.

Buffalo Tours has enjoyed a 
robust year, said Bev Taylor, mar-
keting director, Buffalo Tours, 
which recorded a 70 per cent 
year-on-year rise in business in 
2012 and 120 per cent annual 
increase in the sales of its cruise 
packages in the Mekong Delta. 

She added: “We have seen in-

creasing numbers of repeat visi-
tors, especially from Australia, 
while adventure (tourism) is 
growing. We are expecting strong 
growth in 2013.” 

Hoteliers, particularly those in 
central Vietnam, are expecting a 
harder time though.

“We couldn’t (raise) the price 
of our average room rates be-
cause the market was so flat in 

Vietnam maintains growth 

2012. This year will be similar,” 
said Peter Vidotto, general di-
rector of Sailing Club Vietnam, 
a developer of restaurants and 
resorts.

Vidotto and his partners de-
buted the Banyan Tree Lang Co 
in November 2012 only to dis-
cover that the nearest interna-
tional airport in Hue would be 
closed for renovations in 2013.

John Blanco, hotel and resort 
director for IndoChina Capital, 
hopes that regional carriers such 
as DragonAir and Thai Smile will 
launch flights to Vietnam’s cen-
tral coast. “If (not), more people 
will be eating thinner slices of the 
same pie.” 

Efforts to improve the coun-
try’s airport infrastructure are 
now underway. Besides Hue, Cat 
Bi Airport in Hai Phong is get-
ting a US$240 million upgrade. 
The international airport has just 
opened on Phu Quoc while work 
will begin on the Long Thanh 
mega-airport near Ho Chi Minh 
City to replace Tan Son Nhat In-
ternational Airport as the south-
ern hub. 

Millions have also been ear-
marked by the government to 
restore cultural sites in central 
Vietnam.

However, Vietnam’s recent de-
cision to raise single-entry visa 
fees from US$25 to US$45 from 
January 1 has frustrated many in 
the travel trade.

Located in Ho Chi Minh City’s downtown, Ben Thanh Market is popular with tourists seeking local food and souvenirs 

An update on major issues 
and events from the past 

Tracker

Phu Quoc awaits 
international links
Over the past 10 years, tourism 
traffic to Phu Quoc, Vietnam’s 
largest island, has steadily 
boomed in spite of poor infra-
structure. A new international 
airport which opened in late 
2012, however, will not bring 
immediate improvements that 
some had hoped for.  

THEN Visitor volume rose 40 
per cent annually between 2000 
and 2009, thanks mainly to 
improvements in infrastructure 
(small domestic flights and 
hydrofoil service), according to 
the findings of a team of con-
sultants from the Ho Chi Minh 
City University of Economics 
and the Erasmus University of 
Rotterdam.

In 2008, work began on 
improving the islands’ roads and 
constructing the US$800 million 
Phu Quoc International Airport 
– just 10 km from the existing 
Phu Quoc Airport – that would 
feature a visa-on-arrival im-
migration office and a 3,000m 
runway capable of accommo-
dating 747 and 737 aircraft.

NOW After four years of 
construction,the new airport 
opened on December 2, 2012, 
with an inaugural flight from 
Ho Chi Minh City. 

However, international flights 
are not expected to come to the 
island for another three years 
as “the roads won’t be finished 
anytime soon,” according to Ro-
nan Le Bihan, general manager, 
Mango Bay Resort. 

While several developers have 
ambitious plans for the island, 
nothing will be built until the 
airport becomes truly interna-
tional, he added.

Le Bihan declined to reveal 
his resort’s exact occupany rate, 
but said that he “(couldn’t) im-
agine it getting any higher.” 

Hoteliers in the destination 
are reporting occupancy in the 
mid-80s.

FUTURE The Vietnamese 
government has targeted two 
million tourists to the island by 
2020, of which 40 per cent are 
expected to be foreigners.

Domestic carriers linking the 
island with Hanoi, Ho Chi Minh 
City and Can Tho will likely 
switch from frequent, small-
aircraft flights to fewer Airbus 
320 and 321 flights. 

“We foresee another successful year ahead in 
2013. We have also noticed (stronger) interest 
in Mekong River cruising as well as Halong Bay, 
given several new ships plying these waters. 
Overall, we are expecting a further increase of 20 
per cent in our inbound business to Vietnam.”

Matt Masson 
CEO 

Trails of Indochina

“It is a bit quiet now and 2013 seems like it’s 
going to be another hard year for tourism, in gen-
eral. However, high-end small groups and families 
are still generating good business. We expect 20 
per cent growth in 2013.”  

Pham Ha 
CEO

Luxury Travel

What will business be like in 2013?

Viewpoint

going to be another hard year for tourism, in gen
eral. However, high-end small groups and families 
are still generating good business. We expect 20 
per cent growth in 2013.”  

given several new ships plying these waters. 
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Sisatanak District

Proudly Presented By

Tiffany
   Show 

Music from 
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night
Brace yourself for an 
exhilarating evening!

Lucky
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along to stand 
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Dive headfirst into a night of myriad colours as Pattaya Variety brings 
its Active Beach all the way to the ASEAN Tourism Forum 2013.
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lucky draw. 

So take a break from all that business and experience the electrifying 
South East Asia nightlife first-hand!
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MGM Grand Ho Tram Beach will unveil its first phase of development early this year

Phu Quoc International Airport started operations in December 2012

An ongoing global economic cri-
sis and hotel boom in Vietnam 
will continue to exert downward 
pressure on upmarket room rates 
in the country in 2013, predicted 
property analysts and hoteliers.

Vietnam is expected to close 
2012 with an estimated 19,450 
three-star, 16,580 four-star and 
14,320 five-star rooms, accord-
ing to Kai Marcus Schröter, gen-
eral director of HTM Manage-
ment Consultancy.  

He said: “In the 2012-13 peri-
od, 5,000 plus additional rooms 
will come online, most of which 
will come from international 
operators of large four- and five-
star hotel and resort properties 
with between 200 and 500 keys.”

Come early 2013, MGM 
Grand Ho Tram Beach – 120km 
north of Ho Chi Minh City –  
will launch the first phase of its 
development, bringing the na-
tion its first large-scale integrated 
casino destination with 541 guest 

Competition is set to heat up 
in Vietnam’s aviation sector 
this year, led by the launch of  
new flights by Middle Eastern 
carriers as well as the rapid rise 
of Vietnamese LCC VietJet Air.

Air Astana will begin twice-
weekly flights from Kazakhstan’s 
Almaty to Ho Chi Minh City 
(HCMC) on January 2, while 
Finnair will commence thrice-
weekly services on the Helsinki-
Hanoi route starting June 14.

Etihad Airways will launch 
daily flights from Abu Dhabi to 
HCMC on October 1, joining 
Emirates – which doubled pas-
senger capacity on its Dubai-
HCMC service in November 
2012 – and Qatar Airways to 
provide daily flights between Vi-
etnam and the Middle East. 

Having just commenced 
the five weekly HCMC-Jakarta 
flights on December 2 last year, 
Vietnam Airlines has plans to 
launch flights from Danang to 
Siem Riep and Seoul this year. 

For its winter 2013 schedule, 
the Vietnamese national carrier 

rooms and suites, a spa, a confer-
ence and convention centre, nine 
restaurants, three bars as well as 
retail shopping areas.  

Hanoi will see an addition of 
some 1,000 rooms from a trio of 
new hotels: the 383-key Inter-
Continental Hanoi Landmark 
72, the 450-key JW Marriott Ha-
noi and a 200-key property by 
the Huong Lua Group.

In December last year, Accor, 
the largest hotelier in Vietnam, 
expanded its portfolio in the 
country with the  rebranding  of 
the former Hanoi Horison Hotel 
to the 242-room Pullman Hanoi. 
The development will be fol-
lowed by the opening of the 306-
room Pullman Saigon Center 
this year. 

Meanwhile, work on certain 
projects in Phu Quoc and Cen-
tral Vietnam seem to be slowing 
down as developers wait out air-
port improvements and limited 
international direct flight access.

The 49-key Banyan Tree Lang 
Co partially opened in the last 
quarter of 2012, just a month be-
fore Phu Bai International Air-
port (in nearby Hue) closed for 
runway repairs, which will last 
some nine months in 2013.

Schröter estimates the four- 
and five-star market will be af-
fected by an oversupply, espe-
cially in the main tourist hubs 
of Hanoi, Danang and Ho Chi 
Minh City.

“We believe this oversupply 
will have less of an impact on the 
AOR (average occupancy rate) 
than on the ARR (average room 
rate), resulting in a five to 15 per 
cent drop in RevPar during the 
period 2012-2014,” he predicted. 

Fierce competition will mo-
tivate hotels to launch more 
promotional programmes and 
packages in order to attract cus-
tomers,” said Uyen Nguyen, resi-
dential and economics analyst of 
CBRE Vietnam.

is expected to add a third daily 
flight connecting HCMC to 
Bangkok and Singapore, which 
are set to boost capacity on these 
routes by 22 per cent. 

“(This) will certainly ben-
efit the tourism industry in the  
South-east Asian region, with 
CLMV (Cambodia, Laos, My-
anmar and Vietnam) Sub-region 
in particular,” said Nguyen Thi 

Dao, the airline’s spokesperson.
Vietnam Airlines’ planned 

IPO has been deferred until 
2H2013, a move many believe 
will help fund its ambitions to 
expand its current fleet of 75 to 
112 aircraft by 2015. 

“There is a lot more to come 
in 2013 and beyond as the po-
tential of the Vietnamese market  
remains relatively untapped,” 

said Brendan Sobie, chief ana-
lyst of the Centre for Aviation 
(CAPA).

While the relatively high fares 
of Vietnam Airlines flights to 
secondary cities in the country 
have long been a point of frus-
tration among travel consultants 
and tourists, stiffer competition 
among the country’s LCC sector 
could change the game next year.

Hotels | Room supply outpaces rates

Airlines | Room for growth in Vietnam’s nascent LCC sector
From January 22, AirAsia will 

ramp up frequency on its Kuala 
Lumpur-Hanoi sector from sev-
en to ten weekly flights. 

VietJet Air, a privately owned 
LCC, has seized 16 per cent of 
domestic business in its first year 
of operation since launching in 
December 2011. 

By end-2012, it would have 
doubled its fleet of three 180-seat 
Airbus 320s to six, paving the 
way to reach its target of 10 air-
craft by the end of 2013.

“VietJet Air will have nine 
domestic routes and one inter-
national route linking Ho Chi 
Minh City and Bangkok as of 
early 2013,” said deputy general 
director Pritam Singh. 

“We’re considering launching 
flights from Ho Chi Minh City 
and Hanoi to Seoul, Taiwan and 
Hong Kong next year.” 

VietJet Air’s aggressive expan-
sion strategy could force its con-
tracting LCC competitor, Jetstar 
Pacific, to launch its own inter-
national route in 2013, CAPA’s 
Sobie predicted. 

Vietnam ups its fun quotient

Insider tour of HCMC
Launched in October 2012, Buffalo Tours’ 
new guided day trip visits the Notre Dame 
Cathedral, the Central Post Office and the 
War Remnants Museum, with a walk around 
the city centre and a cruise down the Saigon 
River. Visit www.buffalotours.com for more 
information. 

Sail down Halong Bay in style 
Au Co Cruises started sailing through the UNESCO World Heritage 
Site on its pair of steel-hulled, three-storey luxury cruisers in March 
2012. Each boat boasts 32 spacious cabins equipped with private 
bathrooms and balconies, while facilities include a restaurant, a bar, 
a spa and a Jacuzzi. Visit www.aucocruises.com for details.
 
Saigon welcomes new shopping mall
Vincom Center shopping complex opened its doors last October in 
the heart of Ho Chi Minh City’s downtown. The massive mall con-
tains a total of 15 floors (six of which are underground) and a total 

commercial space of more than 
38,000m2 – much of which are dedi-
cated to international brands from 
Banana Republic to Hermes. The 
300-room Vinpearl Luxury HCMC 
hotel, equipped with MICE facili-
ties, occupies the building’s fifth to 
15th floors.

Lounge at lofty heights
The sleek Chill Sky Bar created a buzz on Ho Chi Minh City’s 
party scene when it debuted in October 2011, and it is still draw-
ing the crowds. Perched atop AB Tower on the 26th and 27th floors, 
the upscale venue features a restaurant, a sky bar and lounge with 
panoramic views of the city. The open-air exterior was designed by 
DWP Thailand (the firm behind Bangkok’s Sirocco), a drink menu 
crafted by German mixologist Bernardo Bernard while a resident 
DJ begins his set every night at 22.00. Visit www.chillsaigon.com for 
more information. 

Halal holidays in Vietnam
Luxury Travel has launched a new website, www.vietnamhalalholi-
days.com, and plans to roll out a Muslim-oriented travel guidebook, 
Vietnam Halal Holidays. The Hanoi-based company plans to build a 
network of hotels and resorts that do not serve alcohol in rooms and 
have segregated swimming pools, leisure areas and spa facilities for 
men and women. The service would represent Vietnam’s first effort 
to target Muslim tourists as it continues to add direct flights from 
Jakarta, Doha and Dubai. 

Products

Notre Dame Cathedral
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Silk Steps UK’s Anita Sach

Counting down to a great show
Patrick Tan swoops in on delegates getting ready for action before TRAVEX opens its doors for the day

Affilired Spain’s Diego 
Gomila and Affilired 
India’s Manoj Sheoran

De Voyager Hospitality India’s Sandeep Roy 
Chowdhury and Universal Holidays India’s 
Visana Jignesh

Dorsett 
Singapore’s 
Frankie Lam, 
ICE Incentives 
Conferences 
Events India’s 
Munira Basrai 
and Hong Thai 
Travel Services 
Singapore’s 
Laurence Lee

Mega Travel Bulgaria’s Lidia Ivanova,  Albena Holidays 
Bulgaria’s Albena Aleksieva and ACME Holiday Tours 

India’s Shantosh Gautam
Dusit Thani Bangkok’s Panjamas Ngamsantikul and Dusit Interna-
tional Thailand’s Jurairat Sirisambhand

CITITEL
MID VALLEY, KL

THE GARDENS
HOTEL & 
RESIDENCES, KL

ST. GILES MAKATI,
MANILA

PANGKOR ISLAND
BEACH RESORT

CITITEL
PENANG

MICASA ALL
SUITE HOTEL, KL

MICASA HOTEL
APARTMENTS,
YANGON

BOULEVARD
HOTEL, KL
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traction in 
I n d o n e s i a , 
beating even 
Bali’s, which 
Edwin said 
was priced at 
a maximum 
of Rp30,000.

He point-
ed out that 
since tour 

operators had published their 
brochures in November, ground-
handlers had to now bear the dif-
ference.

Marintur Indonesia execu-
tive director, Ismail Ali, said: “If 
you multiply the amount by the 
number of tourists in groups, it 
becomes quite substantial.”

He added that the manage-
ment had also increased the en-
trance fee a couple of times over 
the last few years. 

“We know that the Borobudur 
is a UNESCO World Heritage 
Site and a highlight in Jogjakarta, 
but if (the management) doesn’t 
improve its services and facili-
ties, and the price keeps getting 
higher, travellers may lose inter-
est and we may have to sell the 

Ismail: possible 
drop in interest

Costlier Borobudur 
ticket a drawback
By Mimi Hudoyo
MEMBERS of the Association of 
the Indonesian Tours and Travel 
Agencies (ASITA) Jogjakarta 
chapter are irked about hav-
ing to pay more for entry to the 
Borobudur Temple and its two 
sister attractions.

Starting this month, travel 
consultants buy a ticket for 
the Borobudur at Rp142,500 
(US$14.70), up from Rp135,000. 
While the published price re-
mains at US$20, the selling price 
to the trade is derived from an 
exclusive agreement between 
the Borobudur, Prambanan and 
Ratu Boko Temple Park Man-
agement and ASITA Jogjakarta, 
which is pegged to the rupiah 
exchange rate published by the 
finance ministry at the start of 
the year.

ASITA Jogjakarta chapter 
chairman, Edwin Ismedi Himna, 
told ATF Daily: “Our members 
are afraid that Jogjakarta will 
lose its competitive advantage 
to other destinations if the price 
continues to increase.”

He said the Borobudur was 
the highest-priced tourist at-

Inbound operators in Indonesia worry about impact on destination
Borobudur as an optional tour.”

Panorama Destination man-
aging director, Raka Rama-
yana, said: “We do not want to 
a fuss over a couple of dollars’ 
increase...but we still wish the 
management could notify us way 
ahead of the increase so that we 
can incorporate it into our pack-
age pricing.” 

However, Borobudur, Pram-
banan and Ratu Boko Temple 
Park Management’s director of 
marketing, Agus Canny, said it 
was beyond his control. “The 
rupiah weakened this year, and 
therefore the price in rupiah be-
came higher,” he explained. “Be-
sides, contracting periods vary 
from market to market, so there 
will never be a good time.”

He revealed that the com-
pany was intending to distrib-
ute its tickets through the Aba-
cus platform and there will be 
tiered pricing according to sales 
volume. “Our tickets will be 
available online, both for B2B 
and B2C. All travel consultants 
around the world will be able 
to access our pricing in rupiah,” 
said Agus.

Right: ATM 
Travel Market-
ing US’ Gilbert 

Whelan and 
TTG Asia 

Media Singa-
pore’s Deng 

Cheng Zi

Sporting fresh faces all around
Buyers and sellers show off their best side to Patrick Tan while prepping for Day 2 of TRAVEX 

Other Ways Laos’ Francois Guillot and Sammy Lavorel

Federal Hotels International Singapore’s Serene Tan-Lim, 
Federal Hotels International Malaysia’s Ooi Lee Ping and 
The Federal Kuala Lumpur’s Jenny Aw

The Baron Travel Corporation 
Philippines’ Eric Boroy and Bluewater 

Resorts Philippines’ Edna Operaña

Lily Travel Singapore’s 
Lily Low

Royal Cliff Hotels Group 
Thailand’s Shreyash Shah

Left: Goway 
Travel Canada’s 
Martin Laux 
and Diane 
Molzan

Relief for seat crunch
By S Puvaneswary
WEEKLY seat capacity on the 
Kuala Lumpur-Jeddah route will 
increase by 1,131 from February 
16 when AirAsia X commences 
its thrice-weekly direct services 
between the two cities.

The new flights are a welcome 
relief for Malaysian tour opera-
tors who are big in the Middle 
East market, as there are cur-
rently insufficient seats on the 
route which is serviced by Ma-
laysia Airlines’ (MAS) five week-
ly direct flights and Saudia’s six 
weekly flights.

With AirAsia X on board, 
there will be 4,173 weekly seats 
between the Malaysian capital 
and the Saudi Arabian city.

Andy Muniandy, director of 
sales and business development, 
Asian Overland Services Tours 
& Travel in Kuala Lumpur, said: 
“The new flights will bring more 
tourists to Malaysia as many seats 
on MAS are taken up by pilgrims 
returning from Mecca (which is 
accessed primarily via Jeddah). 
There is a year-round shortage 
of seats on this route. (AirAsia 
X’s new flight) will ease the seat 
crunch during the Middle East 
peak season from August 10 to 
September 10 this year.

“AirAsia X’s competitive air-
fares also helps as Saudi Arabi-
ans usually travel with big fami-
lies of six or more people.”

Mani Ponniah, manager of 

Explore the Wonders Wholesale 
Travel, told ATF Daily that the 
longhaul budget carrier’s com-
petitive pricing provided more 
options for travellers and would 
help Malaysia grow its share of 
tourists from Saudi Arabia. She 
said regional competition for 
Saudi tourists included Thailand 
and Singapore, both of which 
were aggressive in their promo-
tions.

Malaysia saw a 21.8 per cent 
increase in arrivals from Saudi 
Arabia throughout the first nine 
months of 2012 compared to 
the same period in 2011 – from 
66,131 in 2011 to 80,547 in 2012.

While it is common for travel-
lers to take a Gulf-based airline 
in Europe and board a connect-
ing flight in the Middle East to 
Kuala Lumpur, some European 
travel consultants are not biting.

Valentin Ciofiac, manager, 
outgoing & ticketing department 
at Atlantic Tour Bucharest, said: 
“Airline delays are a risk when 
taking a connecting flight on Ai-
rAsia X to Kuala Lumpur as the 
carrier does not have any airline 
agreements. Travellers prefer to 
purchase a single ticket.” 

Meerbusch-based Agentur fur 
Reisen Tourismus und Exklu-
sivitat project assistant, Melanie 
Potthast, said the flights would 
appeal to budget travellers from 
Germany who wished to stopo-
ver in Saudi Arabia for a few days. 
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