
By Mimi Hudoyo 
ATF 2015 has attracted some 
1,000 Travex delegates from the 
10 ASEAN member countries, 
occupying 527 booths and 300 
buyers, said Jason Ng, executive 
director MP International.

The largest buyer contingent, 
45 per cent, are from ASEAN 
member countries, 33 per cent 
from Europe, and 11 per cent 
from other Asian countries.

Ng said: “We are expecting 30 
to 35 local Myanmar buyers to 
register on site. The government 
has given international buyers 
priority to register first.”

On the seller side, Myanmar 
has the biggest contingent, tak-
ing up 35 per cent of space, fol-
lowed by Thailand, corporates, 
Malaysia, and Indonesia.

Over the next few days, some 
2,000 delegates from 50 coun-

tries including 300 government 
delegates, Travex attendees, and 
media will gather in Nay Pyi Taw.

Ng said this turnout is above 
target. “Although Nay Pyi Taw 
has experience in hosting in-
ternational events, it does not 
have a dedicated exhibition hall. 
MICC 1 is a state building for 
presidential events. We are privi-
leged to be able to use it for ATF, 
showing the commitment of the 
government.”

The private and public sectors 
have given full support providing 
hassle-free visas-on-arrival, and 
customs clearance for delegates.

On the private sector side, 
Golden Myanmar Air has added 
Yangon-Nay Pyi Taw flights, and 
SilkAir has extended one of its 
Singapore-Yangon flights to Nay 
Pyi Taw during peak delegate ar-
rivals and departure.

“The ultimate goal is to fa-
cilitate businesses to stay abreast 
of the opportunities available 
to promote better appreciation 

and understanding of 
ASEAN economic is-
sues with the business 
community and private 
sector agencies.

“PATA is willing to 
assist ASEAN in con-
ducting simulated drills 
through its crisis com-
munication workshop 
to identify blind spots, 

thus improving the ASEAN 
Crisis Communication Manual, 
which PATA feels is theoretical 
as countries have never co-oper-
ated in a simulation or real-time 
scenario,” she noted.

Meanwhile, ASEAN indus-
try members the Daily spoke to 
expressed optimism on tourism 
business outcomes with AEC, 
want more information, and 
suggested what it will take to 
make it work.

Francisco LIM, general man-
ager, Adkins Travel Agency, the 
Philippines, said: “Not many in 
the travel industry know what 
AEC is about. We need to be ed-
ucated. We need more marketing 
and promotions for AEC.”

Devinder Ohri, president, 

By S Puvaneswary
PATA has held bilateral meetings 
with each ASEAN NTO to dis-
cuss hosting the PATA ASEAN 
Economic Community 
(AEC) Tourism Capac-
ity Building Programme 
in each country.

The objective is to 
bring together stake-
holders from the gov-
ernment and private 
sectors to discuss, plan, 
implement and monitor 
tourism development 
and promote a cohesive mecha-
nism for boosting ASEAN tour-
ism growth.

PATA, as catalyst, will work 
with the Ministry of Tourism 
and tourism boards of interested 
ASEAN member countries to 
organise the programme, which 
will comprise a one-day confer-
ence/forum with content cus-
tomised to meet the needs of in-
dividual countries, and optional 
workshops on ASEAN Crisis 
Communication and PATA Ca-
pacity Building.

PATA regional director-East 
Asia, Ivy Chee, said the confer-
ence/forum will be driven by 
PATA headquarters in close co-
operation with the host country 
and industry stakeholder.

ATF 2015
January 26, 2015
Nay Pyi Taw, Myanmar

NATAS, Singapore, said: “Top 
on our wish list is for ASEAN 
to agree and adopt a uniform 
definition of an open skies policy 
encompassing at least the First to 
the Seventh universally accepted 
(UN ICAO) freedoms of the air 
(thereby excluding for the time-
being the potentially contentious 
Eighth and Ninth freedoms in-
volving domestic cabotage) to be 
implemented by the end of this 
year. 

“The above will naturally need 
to be supplemented by the nec-
essary exemptions from the vari-
ous regional Anti-Competition 
Commissions. 

“This we hope will act as a cat-
alyst for the reintroduction of the 
Visit ASEAN Air Pass on the part 
of the region’s airlines and pave 
the way for the various ASEAN 
nations to work towards upgrad-
ing their tourism infrastructure 
to accommodate the increase in 
passenger flow and air traffic that 
can be brought about by this ini-
tiative alone.”

Khirul Zainie, managing di-
rector, MegaBorneo Tour Plan-
ner, Brunei, said: “Introducing 
a single visa for ASEAN will 
make it easier for consultants to

PATA reaches 
out to AEC 2015 
Proposes programme to boost growth as single ASEAN entity

Record 527 Travex booths

ASEAN tourism ministers and heads of NTOs joined hands yesterday to reiterate 
each member country’s commitment to better the region’s tourism industry

Chee: PATA to help 
identify blind spots

Continued on page 4
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Snapshots

All ready for great show
By Mimi Hudoyo, S Puvaneswary, and Eugene Tang

Meeting of the ASEAN NTO representatives

Ministry of Tourism and Sports Thai-
land’s Surangkana Suriyakham and 
Areewan Ponchan

Ministry of Information, Culture and Tourism Laos’  
Kettasone Sundara and Kingdom of Cambodia’s Thok 
Sokhom

Hotel De La Paix Thailand’s Pattamaporn Soparat, SilverNeedle 
Hospitality Thailand’s Sasitorn Maneechai, Pico Thailand Public 
Company’s Kwanchanok Chotiwatthanatrakoon, and Hotelbeds 
Thailand’s Anon Saenlao

Islamic Tourism Centre Malaysia’s Nirwan Noh, Ministry of Tourism and Culture Malaysia’s Noriman 
Bin Rojulai and Christiana Tharsis, and Malaysia Tourism Promotion Board’s Syed Yahya Syed Oth-
man, Mohmed Razip Hasan, and Sulaiman Suip

Ministry of Information Culture and 
Tourism Laos’ Willy Hsieh

Mekong Tourism’s Jens Thraenhart and Ministry of 
Hotels and Tourism Myanmar’s Zeyar Myo Aung

VN Holidays Vietnam’s 
Tony Tran

Liaison officers in traditional Myanmar costume

Ministry of Tourism Indonesia’s Syamsul Lussa, and Japan 
Tourism Agency’s Yoshiaki Takahashi and Nobuyuki Ota

Myanmar Tourism Federation’s Kyaw Min Htin, Union of Myanmar Travel Association’s Aung Myat 
Kyaw, Myanmar Tourism Federation’s Yan Win, Phyoe Wai Yar Zar, and Myanmar Tourism Federa-
tion’s Khin Aung Htun@
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News

By Sid Dhartha
EncouragEd by the in-
creasing number of tourist ar-
rivals, Myanmar Tourism de-
velopment company (MTdc) 
will start developing a 
new hotel zone project 
on 808ha of land in 
Tada oo Township in 
Mandalay at the end of 
January. 

Yan Win, chairman 
of MTdc, a busi-
ness arm of Myanmar 
Tourism Federation, 
said the project will 
cost about  uS$560 million and 
will include the building of in-
frastructure and other facilities.

“With the approval of the 
Mandalay regional government, 
we will start to build basic infra-
structure such as roads, and we 
expect to finish the whole pro-
ject in six years,” he said. 

He added that while the pro-
ject will be designed by a for-

eign company, it will be devel-
oped by local companies.

“after completion, we will 
have 20 international-standard 
five-star hotels in this zone.” 

Foreign investors 
will build about 100 
hotels on about 237ha 
of land, while local in-
vestors will build 192 
hotels on 410ha.

Proposals are being 
screened to ensure in-
vestors have genuine 
experience in hotel 
development or man-

agement. 
The project will comprise 

two phases, with hotel-related 
developments planned for the 
first two years. When complet-
ed, there will be 10,000 hotel 
rooms and at least 50,000 local 
jobs will be created.

Htay aung, minister of ho-
tels and tourism, said the pro-
ject area is strategically situated 

near several attractions. 
He added: “I hope this pro-

ject will position Mandalay as 
the main tourism destination of 
Myanmar since the site is near 
historical places such as Inwa 
archaeology zone, Sagaing Hill, 
Mingun, Maenu Monastery, 
and Bargayar Monastery.” 

Su Su Tin, managing direc-
tor, Exotissimo Travel (Yan-
gon), said: “a rooms shortage 
has affected the industry in the 
last three years, and big hotel 
projects in key destinations will 
help. 

“The ministry should plan 
similar projects in various key 
destinations too,” she added.

The government has an-
nounced plans for hotel zones 
in other areas including Yan-
gon, Bagan, Taunggyi, chaung-
tha Beach, Inle Lake, rakhine, 
Mawlamyine, the golden Tri-
angle, Bago, ngwe Saung Beach, 
and nay Pyi Taw.

Mandalay gets boost 
from hotel zone project 
Tada Oo will see the addition of nearly 300 five-star properties

 Lower ringgit mitigates
GST pricing for Malaysia
By S Puvaneswary
MaLaYSIan tour operators are 
unfazed by the expected rise in 
package prices as a result of the 
introduction of the goods and 
Services Tax (gST) in april, and 
increased operational costs. 

adam Kamal, cEo, rakyat 
Travel, said: “our package rates 
will go up by six per cent, but 
we’re mitigating this with add-
ons such as free mementos and 
insurance coverage for clients. I 
don’t think business will be im-
pacted as the rise will be cush-
ioned by the weakened ringgit.” 

desmond Lee, group manag-
ing director, apple Vacations & 
conventions, said his company 
will increase rates by up to 10 
per cent. “Initially this will affect 
demand causing a year-on-year 
drop of 20 per cent. But travellers 
will get used to the rise, and from 
october, demand should return. 
This year, we plan to attract more 
visitors from the middle and 
upper-middle income groups in 
Japan and china.”

However, Emong Tinsang, 
senior manager-sales and opera-
tions of Borneo adventure that 

is looking at an increase of seven 
to 10 per cent, said: “It is too ear-
ly to gauge the impact, but as we 
offer unique experiences such as 
longhouse tours to Batang ai, we 
don’t compete on pricing.”  

Khirul Zainie, managing di-
rector, MegaBorneo Tour Plan-
ner, Brunei, said while most 
partners will increase contract 
rates five to eight per cent, some 
have taken advantage by increas-
ing rates 15 to 20 per cent. “We 
have changed our partners due 
to this. Tourism Malaysia should 
educate the players so that the 
destination does not lose its 
competitiveness. The weakened 
ringgit has made the destina-
tion much more attractive for 
Bruneians...I project at least a 30 
per cent year-on-year increase 
this year,” she said.

 cP Foo, general manager, 
century Travel centre (Brunei), 
describes higher contract rates 
from partners of five to 10 per 
cent as “quite reasonable”, add-
ing that Bruneians will not stop 
visiting Malaysia due to the gST, 
but will be encouraged by the de-
preciated ringgit instead.

Su Su Tin: Myanmar 
needs more rooms

Trade wants single visa, clearer directions

www.ttgasia.com

Log on to the above website to view 
more photographs of ATF 2015

New draw in Yangon’s Chin Tsong
The chin Tsong Palace in Yangon, cur-
rently used as a fine arts school, is being 
converted into a culture centre and 
promoted as a new tourist attraction. The 
new culture centre will showcase art and 
crafts, and traditional culture and puppet 
shows will be staged in the adjacent mini 
theatre. Space here can be rented out for 
events.

Death Railway awaits revival
Myanmar’s Tala Mon company has been 
awarded a contract to develop the death 

 IN BRIEF

Continued from page 1

sell combined destinations. now tourists 
from russia and Pakistan need to obtain a 
visa on arrival in Malaysia but it is difficult 
to obtain a visa for them to visit Brunei, 
making it difficult to sell multiple destina-
tions in Borneo.

“Where there is a shortage of foreign-
speaking guides, governments should al-
low guides from member aSEan coun-
tries to lead tours,” he added.

Hasiyanna ashadi, president direc-
tor, MarinTur Indonesia, said: “We need 
the government to explain to us how we 
can prepare. For example, what will the 
requirement for foreign companies be to 
open an office here? can companies who 
used to appoint a local agent suddenly set 
up their own office just like that? 

“It is hard to actually project what is go-
ing to happen and how changes will hap-
pen as it is still not clear to me.”

george Ehrlich-adam, chief operat-
ing office EXo Travel group, said: “Its 
too early to judge, but more flexibility on 
location of work within aSEan would, 
for example, allow us to rotate our teams 

around and share work experiences in 
different offices much easier to give our 
staff exposure and strengthen our intra-
company staff relations. We will see how 
quickly it will be implemented, but overall 
it is a positive thing.

More industry comments in tomor-
row’s Daily.

Additional reporting by Mimi Hudoyo, 
Paige Lee Pei Qi, Greg Lowe, and Rosa Oc-
ampo

railway site in Thanbyuzayat township, 
Mon state into a tourist destination in-
cluding a museum, hotel, park and other 
tourist facilities that will be rolled out in 
three phases. construction is expected to 
begin in February 2015.

Myanmar exceeds 2014 target
International arrivals to Myanmar has 
been growing in recent years, and even 
surpassed the Myanmar government’s 
expected three million in 2014, after 
recording two million and 1.1 million in 
2013 and 2012 respectively.

http://www.ttgasia.com


ADVERTORIAL

Michael Issenberg
Chairman and CEO Accor Asia Pacific

Welcome to ATF 2015
Accor is pleased to be a Supporting Sponsor of the ASEAN Tourism 

Forum for 2015 in Myanmar. What an exciting time for this emerging 
country to bring together the leaders in tourism from across the region 
and to showcase what can be done when regions work together to fos-
ter growth. The theme of the Conference this year “ASEAN Tourism 
towards Peace, Prosperity and Partnership” could not be a more fitting 
theme and comes at a time when I believe governments across Asia Pa-
cific are increasingly recognising how important it is that nations work 
together in cooperation to strengthen ties and help increase visitation 
amongst participating countries. This event is a great opportunity to 
share new ideas and knowledge and position ASEAN nations at the 
forefront of tourism and hospitality.

We recently opened two brand new hotels in Myanmar, the boutique 
Lake Garden Nay Pyi Taw, which is part of the upscale MGallery Col-

lection, and the Novotel Inle Lake Myat Min which opened its doors 
just three months ago on the banks of this country’s second largest 
freshwater lake. 

These hotels mark Accor’s re-entry into the Myanmar hospitality 
scene and our growth in the country will continue, with plans to open 
at least another six hotels in coming years to meet surging demand. 
Myanmar is set to become one of the hottest destinations in our region 
in coming years and Accor is excited to be part of its development as a 
world-class destination.

I hope you all have the chance to explore a little of Myanmar before 
or after ATF and experience the host country’s rich culture, the warmth 
of its people and the beauty of its landscapes. 

I wish you a successful ATF and hope that any of you staying with 
Accor will enjoy the best of our hospitality in these beautiful new hotels.

Digital distribution and social 
technologies have increasingly 
become the catchwords for the 
tourism industry and it is appar-
ent that companies must invest in 
this space or be left behind. For 
this reason Accor announced at 
the end of 2014 a massive €225 
million Euro (USD$280.3 mil-
lion) investment into digital tech-
nologies that will enhance the 
customer experience, improve 
communications for employees 
and utilise big data to gain a com-
petitive edge.

Sebastien Bazin, Chairman and 
CEO of Accor described the plan 
as a profound transformation.

“Accor is transforming on a 
strategic, digital and managerial 
level,” he said.” The plan addresses 
the full range of digital challenges 
and aims to make Accor the lead-
er of a fast-changing industry.”

Travellers will continue to rely 
more heavily on modern technol-
ogy for travel and will continue to 
adapt their travel behaviours, so 
Accor is focused on eight key ar-
eas to ensure it remains the leader 
in the industry:

1) MOBILE FIRST – takes 
into account customers’ migra-
tion to mobile devices by rolling 
out a single mobile application 
incorporating all of Accor’s ser-
vices before, during and after ho-
tel stays

2) CUSTOMER CENTRIC – 
making optimal use of databases 
to ensure personalised services 

and centralised feedback
3) SEAMLESS JOURNEY 

– ensuring convenience for cus-
tomers at every stage of their ex-
perience with electronic payment 
solutions, one-click booking, on-
line check-in and the Le Club Ac-
corhotels virtual card

4) MICE & BUSINESS TO 
BUSINESS (B2B) – developing 
innovative solutions for busi-
nesses such as online booking of 
seminar facilities and increasingly 
incorporating B2B services into 
the global website

5) EMPLOYEE FRIEND-
LY – simplifying welcome tasks 
using tablets and smartphones, 
online training solutions and an 
in-house social network for the 
sharing of ideas

6) OWNER & FRANCHISE 
CENTRIC – aiming to make Ac-
cor the most efficient and trans-
parent partner, notably by offer-
ing dynamic pricing and revenue 
management solutions, a dedicat-
ed portal and an optimised billing 
process

7) INFRASTRUCTURE 
TRANSFORMATION – fo-
cused on optimising systems to 
speed up the roll-out of new ser-
vices and keep pace with rising 
transaction volumes

8) BUSINESS INTELLI-
GENCE & ANALYTICS – en-
suring operational decisions are 
increasingly based on analyses of 
large volumes of collected data, 
particularly in hotels.

THE DIGITAL REVOLUTION
WHY ACCOR IS INVESTING € 225M IN ONLINE PLATFORMS

In just over seven years since 
its launch, Pullman has be-
come one of the most dynam-
ic upscale hotel brands in the 
region, quickly establishing it-
self as the largest five-star hotel 
brand in Australia and Accor’s 
fastest-growing brand in Great-
er China. The Pullman brand 
aims to set new benchmarks in 
upscale accommodation, with 
a network of 80 hotels across 
23 countries and 5 continents. 
The brand recently announced 
its 50th hotel in Asia Pacific and 
is set for enormous expansion 
with almost 40 Pullman hotels 
in the pipeline across the region.

Pullman hotels are typically 
vibrant hubs of exchange, of-
fering tailored services, inno-
vative technologies and a new 
approach to organising meet-
ings. With contemporary ar-
chitecture and design, a warm 
welcome and the promise of 
connectivity, Pullman hotels are 
aimed at today’s busy and de-
manding traveller.

The brand has celebrated 
some great openings across 
ASEAN nations recently includ-

ing Pullman Khao Lak Katiliya; 
The Park Lane Hong Kong, a 
Pullman Hotel; and Pullman 
Surabaya City Centre.

Located on a private beach 
overlooking the Andaman Sea, 
Pullman Khao Lak consists 
223 breathtaking rooms and 
villas, many with their own 
private swimming pool. The 
resort has six restaurants, from 
casual beachfront venues to 
specialty restaurants, and two 
bars serving light meals, cock-
tails and beverages.  Leisure 
facilities  include five pools, a 
luxurious day spa, two fitness 
centres, and a Kids Club. The 
resort also has extensive meet-
ing facilities including a 400m² 
ballroom which can accommo-
date up to 1,000 guests. True to 
the Pullman’s promise of meet-
ing success, the resort provides 
a dedicated Event Manager to 
tailor-make every event and en-
sures every event’s success.

The Park Lane has been a 
landmark hotel in Hong Kong 
for 40 years and will undergo 
a HKD$200m renovation pro-
gram after joining the Pullman 

family in January this year. The 
refurbishments have already 
started with a new rooftop ter-
race which is perfect for private 
events, a new business centre 
and two floors of new executive 
rooms. The lobby will be refur-
bished next and will be followed 
by more rooms and public spac-
es to create a bright, modern ho-
tel in a prime location in Cause-
way Bay. The hotel boasts several 
dining options including Riva 
restaurant on the 27th floor plus 
the Deck bar on the same floor, 
with both offering stunning har-
bour and city views. Café One 
provides all-day dining and 
George & Co provides a more 
intimate wine bar atmosphere 
for drinks and casual bites. The 
hotel is situated in an outstand-
ing location close to Permuda 
Hall and is a short walking-dis-
tance to the largest shopping 
mall in Surabaya, Tunjungan 
Plaza. The hotel is currently un-
dergoing a major renovation to 
introduce world-class Pullman 
standards, with completion by 
the end of this year and remains 
open throughout. 

5 STAR PULLMAN EXPANDS

DID YOU KNOW? More than 70% of travellers across Asia Pacific use social media when they travel, with 
those from China (84%), Vietnam (83%) and Indonesia (82%) the most active users?
Source: Accor Asia Pacific Social Media Monitor 2014

Pullman Khao Lak Katiliyia Resort & Villas
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AirAsia baulks 
at impending 
move to klia2
Kuala Lumpur,
April 2, 2014  

AirAsia wanted issues on safety 
and a potential rise in airport 
and passenger service charges 
addressed before relocating from 
Sepang.

ICYMI: ASEAN news

Headlines that made it to our pages in TTG Asia

Top 10 online stories in 2014 
GTA breaks 
out Thailand 
campaign 
targeting Asian 
FITs

London, April 25, 2014 GTA 
partnered with hotels and the 
Tourism Authority of Thailand 
to create a campaign targeted at 
Asian FITs.

Mega 
development 
announced for 
Malacca
Malacca, February 

7, 2014 The 246ha Melaka 
Gateway is an iconic waterfront 
development that will have a 
cruise terminal, theme park, 
luxury hotel and ferris wheel.

Malindo 
expands to 
India again with 
Kochi link
Subang, Febru-

ary 12, 2014 Malindo Air com-
menced daily direct services be-
tween Kuala Lumpur and Kochi 
in April in support of Visit Ma-
laysia Year 2014.

Mandatory 
insurance 
mooted for 
Singapore travel 
agencies

Singapore, February 12, 2014 
The country’s consumer watch-
dog wanted travel agencies to 
take up insurance to protect cus-
tomers against a sudden closure.
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Thailand’s tourism suffers with no end 
of political unrest in sight
Trapped in a deadlock, TTG Asia January 
17-February 20, 2014
While the protests that started in 
Bangkok in October 2013 were initially 
peaceful rallies that had little impact 
on arrivals, that changed when almost 
40 countries issued travel advisories 
to Bangkok and Thailand as protesters 
started to overrun ministries and govern-
ment, leaving more than 100 injured and 
several dead. 

As more cancellations were observed, 
the Tourism Authority of Thailand and 
many DMCs attempted to stem the tide 
by providing regular updates about the 
situation. With destinations like Phuket 
being affected as well, industry watchers 
said hoteliers would have to work hard 
and offer detrimental margin-eroding 
rates if the protests continued or turned 
violent. Overall, the forecast was gloomy.

Rising demand for halal travel  
The making of halal travel experts, TTG Asia February 21-
March 13, 2014
Real expertise is needed to handle the Muslim travel 
market, and the momentum to provide it is rising. Travel 
companies like Kuoni Group Travel Experts now move as 
many as 150 Muslim-only tour groups a year from key 
Asian markets to European destinations and, increas-
ingly, destinatinations in the Middle East and the US. 
In December 2013, it went one step further to tie up 
with Crescentrating, which is now starting to rate travel 
agencies based on how Muslim-
friendly they are. Meanwhile, other 
agencies interviewed said the fun-
damental challenge in serving this 
market is finding halal restaurants 
and facilities. 

Is there a future for travel fairs?
Competing on fair grounds, TTG Asia 
March 14-March 27, 2014
Will consumer travel fairs – an 
important source of cashflow and a 
key marketing tool for travel agencies 
– come undone by competition from 
online portals? 

Singapore’s two main consumer travel fairs have seen declining foot-
fall over the past three years, and some agencies would like to see more 
value-add for visitors in order to ensure the survival of such events. 

However, fairs seem to be thriving in neighbouring Malaysia and 
Indonesia, with the latter seeing a mushrooming in the number due to 
rising disposable incomes and the entry of financial institutions that 
allow travellers to pay by instalment with their credit cards. 

Tapping the evolving Middle East market
Shifting winds of change, TTG Asia April 25- May 8, 2014
Middle Eastern travellers’ increasingly varied preferenc-
es have not gone unnoticed by tour operators in South-
east Asia. Besides the shortened travel period due to the 
clash of the Muslim fasting month of Ramadan with their 
summer holidays in the last few years, the market is also 
starting to warm up to advance bookings. 

In addition, tourists are also no longer from just 
traditional source countries, while the emergence of 
other segments such as FITs and MICE has resulted in 
more business opportunities. Industry members also 
see potential in marketing multi-country itineraries, but 
urged the easing of visa regulations.

High barriers to enter Myanmar
Myanmar: investors beware, TTG Asia May 23-June 12, 2014
Myanmar has become one of the region’s most coveted destinations 
over the past few years since international sanctions against the coun-
try were lifted in response to political reforms. While international air 
arrivals and hotel occupancies have skyrocketed, DMCs and hoteliers 
that want to invest in Myanmar need to go in with their eyes open. Cur-
rently, obstacles include a lack of infrastructure such as roads, airports 
and telecommunications; high costs of rental; finding well-educated 
manpower; and massive swings between high- (October to March) and 
low-season arrivals.

Philippines rolls out security measures
Covering all bases, TTG Asia October 
10-October 23, 2014
Committed to taking care of its 
visitors, the Philippines is not taking 
any chances when it comes to travel 
safety. Yet major source markets are 
reacting to the perceived increase in 
risks to foreign tourists.

In September, South Korea’s 
embassy in Manila expressed 
alarm over the rising incidence 
of crimes committed against 
South Koreans, while in the 
same month, China advised 
its citizens not to travel to 
the Philippines due to gangs 
preying on the Chinese and the plot 
of a misguided group to damage Chinese in-
terests which was thwarted by the Philippine National 
Police. 

On a national level, the Department of Tourism is training cops 
under a special certification programme, while travel agencies are 
also not letting down their guard and are actively particpating in 
stakeholder talks on security issues.

Bali balances desires of hotel investors 
against threat to nature and culture
Dilemma of development, TTG Asia 
September 12-25, 2014
Hotel developments in Bali are continu-
ing unabated despite escalating land 
and construction costs, causing concern 
among industry members that Brand 
Bali may lose its identity. However, not 
all agree that urbanisation is neces-
sarily bad, with some pointing out that 
the island has to look at what its new 
markets want.
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Visa-free travel to 
Myanmar for ASEAN by 
2015
Kuching, January 21, 2014 
By the end of 2014, travel-

lers from Singapore, Malaysia, Thailand, 
Indonesia and Brunei should be able to 
visit Myanmar without the need for visas, 
said Myanmar’s tourism minister at ATF  
2014

Holiday Inn Express 
jumps into Bali
Singapore, January 27, 2014 
The 115-room Holiday Inn 
Express Bali Kuta Square 

was the sixth Holiday Inn Express ho-
tel to launch in the region, hot on the  
heels of Holiday Inn Express Jakarta 
Thamrin opening in Jakarta less than a 
week ago. 

Jetstar Asia introduces 
Fukuoka flights
Singapore, February 18, 2014   
Jetstar Asia began flying 
daily from Singapore to 

Fukuoka via Bangkok on June 26, 2014, 
making the southern city the carrier’s 
third Japanese destination after Tokyo 
(Narita) and Osaka. The service was oper-
ated using a 180-seat Airbus A320.

Japan waives visa 
requirements for 
Indonesians
Jakarta, June 19, 2014 Ja-

pan announced that Indonesia passport 
holders will be granted 15-day visa-free 
entries, while changes were also afoot for 
those from the Philippines and Vietnam.

Headlines that made it to our pages in TTG Asia

Wings of Time show to 
replace Sentosa’s Songs 
of the Sea
Singapore, May 5, 2014 

Sentosa’s new multimedia night show, 
Wings of Time replaced the long-run-
ning Songs of the Sea from June 17, 2014.

6 8 9 10
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Is there a future for travel fairs?
Competing on fair grounds, TTG Asia 
March 14-March 27, 2014
Will consumer travel fairs – an 
important source of cashflow and a 
key marketing tool for travel agencies 
– come undone by competition from 
online portals? 

Singapore’s two main consumer travel fairs have seen declining foot-
fall over the past three years, and some agencies would like to see more 
value-add for visitors in order to ensure the survival of such events. 

However, fairs seem to be thriving in neighbouring Malaysia and 
Indonesia, with the latter seeing a mushrooming in the number due to 
rising disposable incomes and the entry of financial institutions that 
allow travellers to pay by instalment with their credit cards. 

Will talent mobility within ASEAN bring 
benefits?
Freer flow of labour, TTG Asia March 28-April 
10, 2014
In tandem with the formation of the ASEAN 
Economic Community in 2015, the tourism 
sector is on track to implement the ASEAN 
Mutual Recognition Arrangement on Tour-
ism Professionals (MRA-TP) by end-2015, 
allowing qualified tourism professionals 
from ASEAN member states to apply for 
jobs in other ASEAN member countries. 
However, some countries are predicted 
to benefit more than others. Plus, it is not 
exactly a case of “free movement”. 

Malaysian tour operators go big on safety
When crisis hits, TTG Asia June 13-July 10, 
2014 
With numerous crises making the headlines 
such as the vanishing of Malaysia Airlines’ 
flight MH370 and the abductions in Sabah, 
heightened concern about safety has 
compelled inbound companies to imple-
ment more stringent guidelines to ensure 
travellers are in good hands. 

Measures include groundhandlers pro-
viding travel insurance for their clients, set-
ting up a crisis management team to dis-
seminate information to overseas partners 
in the most effective manner, and ensuring 
that tour vehicles are new and equipped 
with tracking devices as well as managed 
by drivers that have undergone defensive 
driving and yearly refresher courses.
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Destination Brunei

B
runei is seeking to promote itself 
as a new dive destination, offer-
ing an alternative to traditional 
sites in Malaysia, Indonesia and 

Thailand. 
Due to little fishing in its waters, many 

diving sites in the Sultanate are still in 
pristine condition. Brunei Tourism wants 
to promote the fact that the destination 
has shallow coral dives perfect for inexpe-
rienced divers as well as more challenging 
reef and wreck dives.

Recently, it was discovered that there 
are more unique dive sites off the Abana 
reef that have never been explored before, 
said Brunei Tourism acting director, Mar-
iani Sabtu. 

“Being a new dive destination, we at-
tract seasoned divers who have never been 
to Brunei before. Being new, there are also 

The Sultanate wants to shout out about its diving attractions, writes S Puvaneswary

Treading in new waters

few divers in the water,” pointed out Poni 
Divers general manager Thye Sing Wong 
who works with travel agencies in South-
east Asia but also markets to consumers 
directly.

He opined that the best dive spots in 
Brunei are the shipwrecks along the coast. 
He said: “We have one of the most num-
bers of shipwrecks in South-east Asia and 
they are easily accessible. 

“It is very easy to get to the dive sites 
as Brunei is a small nation. From Bandar 
Seri Begawan, it is about 30 minutes to the 
beach, and about a 30-minute boat ride to 
the dive area.”

According to Thye, the company’s for-
eign clients are mainly from the Asia-Pa-
cific region such as Singapore, Thailand, 
China, Hong Kong, Philippines and Aus-
tralia. He also gets divers from the UK.

 HOW TO SELL

-0.2% 
Year-on-year percentage decrease in 
air arrivals for the first half of 2014 
which totalled 101,668

238,000 
Air arrivals target for 2015. Brunei 
Tourism targeted 231,000 air arrivals to 
the Sultanate in 2014, a three per cent 
increase over arrivals in 2013

42% 
Average occupancy rate of Brunei 
hotels in 2014, representing a dip 
compared with 2013 when the average 
occupancy was 52 per cent. The higher 
occupancy in 2013 was due to the fact 
that Brunei was chair of ASEAN in 2013

Destination in numbers

See To help visitors gain a better 
understanding of Bruneian 
royalty, include the Royal 

Regalia Museum into the itinerary. On 
display are the sultan’s full royal regalia, 
including the crown and royal chariot, along 
with a vast collection of opulent treasures 
given to His Majesty.

eaT Serving traditional Bruneian 
specialties and showcasing 
local handicraft such as 

Brunei brocade, silverware and ornamental 
dagger keris, Tarindak D’Seni is a great 
place to get a feel of the country’s food and 
culture at one go. It also provides a view of 
Kampong ayer. 

STay The Empire Hotel & 
Country Club is the 
only five-star beach 

resort in the Sultanate. Besides a vast private 
beach offering a wide choice of water sports, 
there is also a Jack Nicklaus-designed 
golf course. Other facilities include a gym, 

swimming pool, bowling alley, tennis, squash 
and badminton courts, plus a movie theatre. 

DO Brunei’s shipwrecks have 
been described as being in 
pristine condition, so don’t miss 

out on them. They are scattered between 
Brunei and the Malaysian island of Labuan.

The Empire Hotel & Country Club

Muslim market because getting halal food 
is very easy. Diving will give Malaysians 
another reason to visit Brunei. It is an op-
portunity for us to start selling new diving 
sites to repeat divers.”

Khirul Zainie, managing director, Meg-
aBorneo Tour Planner, added: “Brunei 
Tourism has to educate tour operators 
on the dive sites and what the destination 
has to offer in terms of diving. Dive op-
erators do not have the expertise to pack-
age accommodation and land tours on 
their own, thus the involvement of tour 
operators is important to grow this new 
segment.”

At least one hotel has also seen the op-
portunity in this space.

Major dive operator Oceanic Quest 
managing director, Steven Ng, said his 
company will from 1Q2015 offer dive pro-
grammes for adults and children at The 
Empire Hotel & Country Club, currently 
the only luxury hotel with a beachfront. 
The pair will also team up to offer dive 
packages with accommodation. 

Ng added: “With this expansion as well 
as marketing efforts in 2013 and 2014, we 
expect business to double in 2015.”

Sugumaran Nair, manager, inbound 
& MICE division, Freme Travel Services, 
said: “Sabah is a lot more popular for div-
ing as it started promotions earlier where-
as our destination is still new. But with the 
negative publicity caused by the recent 
kidnapping cases off the east coast of Sa-
bah which has resulted in safety concerns, 
Brunei Tourism should take advantage to 
promote our dive sites more aggressively 
and attract divers here.”

His company combines diving with 
land tours, and he notes that divers usu-
ally spend at least three nights in Brunei. 

Malaysia-based Adam Kamal, CEO, 
Rakyat Travel feels that the NTO has to 
embark on more promotions and fam 
trips as little is known about this new 
product.

“Brunei is attractive to the Malaysian 

Royal Regalia Museum
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Plenty of underwater treasures await discovery in Brunei’s waters
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1  River cruise service 
Launched last November, MV Sentosa 
ferry cruise provides guests a comfortable 
option of touring Brunei River and Kam-
pong Ayer (Water Village). It is operated 
by Sha-Zan Marine. Complying with in-
ternational maritime standards, the vessel 
can hold up to 60 passengers and has fully 
enclosed air-conditioned decks. It can also 
be chartered for private functions, meet-
ings and trips to Temburong.

For enquiries, contact AZ B2N Tour 
Services at (673) 224-0529/(673) 881-
8530 or visit www.b2nbrunei.com

 What’s neW

Khirul Zainie, managing director, MegaBorneo Tour Planner
It looks good. Royal Brunei Airlines’ direct flights to Bali, Ho Chi Minh 
City and other parts of ASEAN make it easier to combine Brunei with 
other parts of this region. Traditionally, we used to sell Borneo as a 
single destination, but we are slowly expanding into other ASEAN 
countries such as the Philippines, Indochina, Singapore, Malaysia 
and Thailand to provide complete inbound and outbound tours 
within ASEAN, targeting longhaul markets.

Peter Feran, general manager, Radisson Hotel Brunei 
Darussalam
Positive and optimistic following on from a very successful 2014 
contributed by our newly renovated guestrooms and suites. We are 
confident that with the numerous other product upgrades together 
with the introduction of new Radisson service concepts and our 
exceptional service standards, we will continue to be the market 
leader and hotel of choice in Brunei.

 VieWpoints What are your business prospects for 2015? 

Royal Regalia Museum

2  Royal Brunei Airlines renews 
fleet, adds HCMC
Royal Brunei Airlines (RBA) will take de-
livery of two new A320s in October 2015 
which will replace two leased A319 units. 
The new aircraft will be used on regional 
routes. 

Dermot Mannion, deputy chairman 
of RBA, said in a release: “This marks the 
start of the airline’s renewal process for 
shorthaul fleet ahead of the arrival of up 
to 10 A320neo (new engine option) air-
craft at the end of 2017. Overall, we will 
soon operate one of the youngest short-
haul fleets in the world, to complement 
our state of the art Dreamliner B787 fleet 
on longhaul.” 

Last October, the airline also resumed 
services to Ho Chi Minh City with four-
weekly flights. The service, previously ter-
minated in October 2011, will be operated 
by an Airbus A319 on Tuesdays, Thurs-
days and Fridays. On Sundays, an Airbus 
A320 will be utilised.

3  Brunei Darussalam Sports 
Gallery 
Located at the Hassanal Bolkiah National 
Stadium in Berakas, Brunei Darussalam 
Sports Gallery was opened in April this 
year to showcase the history of sports de-
velopment in the country. 

Comprising five zones, the museum ex-
hibits cover the sporting events Brunei has 
engaged in over the years, the participa-
tion of national athletes in the Southeast 
Asia Games and the Sultanate’s milestones 
in the Malaysia Cup, S-League, regional 
competitions as well as sporting events in-
volving athletes with special needs.
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Destination Cambodia

C
ambodia remains on the must-
visit list for many tourists  
clamouring to visit the ancient 
temple complex of Angkor Wat, 

which is both a Unesco World Heritage 
Site and one of the Wonders of the World. 
Some choose to travel beyond the ancient 
structures in Siem Reap to Phnom Penh, 
where sites from the more recent but trag-
ic history of the Khmer Rouge’s reign of 
terror (1975–79) can be visited.

One of the key challenges facing the 
trade is encouraging visitors, and per-
haps more importantly, travel specialists 
to look beyond these two tried-and-tested 
mainstays to explore the kingdom’s other 
destinations. 

This is no mean feat, said Pierre-André 
Romano, general manager, EXO Cambo-
dia, adding that the DMC’s key challenge 
is “introducing Cambodia as a destination 
in its own right, rather than as an exten-
sion to Thailand or Vietnam”. 

Currently over half of EXO Cambodia’s 
clients visit Angkor solely, with some stay-
ing a night or two in Phnom Penh.

On the upside, general interest in the 

Trade says Cambodia can and needs to break away from being an extension, reports Greg Lowe

Striving to stand alone

nation is growing. Despite a bumpy start 
to the year due to Thailand’s political cri-
sis – Bangkok is a key transit hub for visi-
tors to the region, so cancellations of trips 
there affected performance in neighbour-
ing countries – and a rash of protests in 
Phnom Penh, the destination recorded 4.2 
million arrivals in the first nine months of 
2014, up 4.7 per cent year-on-year. While 
the growth rate slowed significantly from 
previous years, it remained healthy (the 
only slip of 0.3 per cent was in June).

Travel members say new boutique ho-
tels and quality restaurants and bars open 
regularly in both Siem Reap and Phnom 
Penh. The capital is developing a more vi-
brant culinary and nightlife scene though 
it is still in a nascent stage, and while it 
may attract weekenders from within the 
region, it is not yet developed enough to 
attract significant numbers of mid- to 
longhaul visitors. 

As for market trends, Romano said 
Latin America is growing, especially for 
visitors from Mexico, Brasil, Peru and 
Colombia. Other specialists are seeing in-
creases from South Africa and South-east 

 HOW TO SELL

3.2 million
International arrivals in January-
September 2014, a year-on-year rise of 
4.2 per cent 

407,330
Number of Chinese visitors in January-
September 2014, a year-on-year rise of 
19.8 per cent 

47.3%
Nationwide hotel AOR in January-
October 2014, a year-on-year rise of 
1.4 per cent 

US$145
ARR in January-October 2014, a year-
on-year rise of 2.1 per cent 

Destination in numbers

STAY  Samanea Beach Spa Resort 
opened in Kep last year and offers 
four types of villas on the beach 

overlooking the Gulf of Thailand. The boutique resort 
also offers a range of affordable treatments from 09.00 
to 22.00 daily. Local cuisine, with ample freshly caught 
seafood, is served at the Beach Table restaurant.

EAT The Exchange, a British-style gastropub, 
has earned a solid reputation and loyal local 
following for its cuisine which combines 

contemporary presentation with international influences 
and local ingredients. As with many places in Phnom Penh, 
the restaurant offers good value-for-money and one can 
enjoy a meal with a drink for US$30. 

SEE  Bambu Stage, a project from New 
Cambodian Artists, recently opened in 
Siem Reap. The venue features a purpose-

built stage where local and international artists perform 
contemporary and traditional dance from Cambodia and 
around the world in an hour-long show.

DO Learn traditional Cambodian arts and crafts, 
including iron pencil sketching, aspara dance and 
palm-wood carving, at Backstreet Academy in 

Siem Reap. This community-support project works with local 
artists and artisans, many of whom are impoverished, and 
provides them with work and the opportunity to promote and 
preserve cultural traditions through interacting with tourists. 
The academy has another centre in Phnom Penh.Bambu Stage

Beautiful Bokor mountain may have a ca-
sino atop, and there are a number of old 
Khmer temples at Ta Phrom in Tonle Bati, 
south-west of Phnom Penh.” 

Jack Bartholomew, regional director 
Indochina, Khiri Group, said Cambodia 
has plenty to offer in terms of destina-
tions, but innovating immersive prod-
ucts, especially those involving interaction  
with locals, is key to making the country 
more appealing to visitors seeking expe-
riences not possible in more developed 
markets. 

“As much as people love the temples, 
the first feedback we always get relates to 
an experience where they shared a mo-
ment or a conversation with the local 
people. (We maximise such interaction) 
with our luxury tented safaris, which has 
seen an increase in clients visiting Ban-
teay Chhmar, and north-west Cambodia 
opening up more destinations.

“We are also working on a product that 
takes clients by bicycle through the vil-
lages behind Barray Lake, where they can 
stop for a local cooking class and take an 
ox-cart ride before watching the sunset on 
the lake. They can have dinner or cocktails 
on the moat of Angkor Thom,” he said.

George said his company has also been 
developing more immersive products fo-
cussed on spirituality, wellness and nature. 
While it takes time to educate the market 
about the potential of Cambodia, such ef-
forts are starting to deliver results. “It takes 
several months before you can harvest the 
results of promoting new destinations, 
but this winter we have a substantial num-
ber of clients confirmed,” he added.

Asia. 
“Clients are looking for more cultural 

interaction, such as culinary experiences 
or homestays...as well as family tours and 
soft adventure, especially cycling. Battam-
bang is now included in most itineraries; 
it’s the fourth most-visited destination 
after Siem Reap, Phnom Penh and Sihan-
oukville,” said Romano.

Edouard George, president of Phoe-
nix Voyages Group, said new flights from 
Siem Reap to Sihanoukville are making 
beach extensions easier to organise. 

“I’m sure this is only the beginning. 
Phnom Penh is also attracting more visi-
tors, but we need to develop more prod-
ucts to keep visitors longer within the 
kingdom,” he said.

Battambang, Preah Vihear, Koh Kong 
and the triangle between Kep, Sihanouk-
ville and Phnom Penh, are strong propo-
sitions for specialists wanting to sell more 
extensive trips to clients, he added. 

“Kampot has rural landscapes, colonial 
flair and (locally grown) world-renowned 
pepper. Kep is the Saint Tropez of Cambo-
dia. Sihanoukville offers pristine beaches. 

Prasat Banan temple in Battambang,  
an emerging destination in Cambodia
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The Royal Collection is a unique brand of villa living, featuring three 

world-class properties: The Kayana, The Samaya Seminyak and The 

Samaya Ubud. Set within beautiful tropical gardens on Seminyak Beach 

and the Ayung River, each property combines a unique ambience with 

a touch of luxury in products and services. With a private plunge pool, 

spa and full butler service, these private boutique villas offer a secluded 

sanctuary for our most discerning guests.

Jl. Laksmana, Seminyak, Bali 80361
Bali – INDONESIA
Ph: (62-361) 731149, Fax: (62-361) 731203
E-mail: info@thesamayabali.com

Banjar Baung, Desa Sayan, Ubud 80571
Bali – INDONESIA
Ph: (62-361) 973 606, Fax: (62-361) 973 610
E-mail: info@thesamayabali.com | www.thesamayabali.com

Jl. Raya Petitenget, Kerobokan Kelod, 
Kuta Utara, Bali-Indonesia
Ph: (62-361) 8476628, Fax: (62-361) 8476633
E-mail: info@thekayana.com | www.thekayana.com

ExclusivE living 
discErning guEsts

Business and leisure travelers seeking the many up-market 
comforts of a top-quality hotel will find all these and more 

at Hotel Santika Premiere, as our four star hotel where 
world-class standards of service are seamlessly combined 

with a uniquely Indonesian touch.

reservation center Ph: (62-21) 270 0027  |  Fax: (62-21) 270 0350    
E-mail: reservation@santika.com  |  Online Booking: www.santika.com
Santika Indonesia Hotels & Resorts @SantikaHotels www.youtube.com/santikaonline

HoTel SAnTIKA PRemIeRe - jakarta   |   HoTel SAnTIKA PRemIeRe - jogja     

HoTel SAnTIKA PRemIeRe - malang   |  HoTel SAnTIKA PRemIeRe - Semarang    

SAnTIKA PRemIeRe DyAnDRA HoTel & ConvenTIon - medan   

HoTel SAnTIKA PRemIeRe GUBenG - Surabaya   |  HoTel SAnTIKA PRemIeRe BInTARo - tangSel  

HoTel SAnTIKA PRemIeRe KoTA HARAPAn InDAH - bekaSi  

next opening  HoTel SAnTIKA PRemIeRe HAyAm WURUK - jakarta

reservation center  Ph: (62-21) 270 0027, Fax: (62-21) 270 0350
Email: reservation@santika.com  |  Online Booking: www.amarishotel.com 

Santika Indonesia Hotels & Resorts @SantikaHotels www.youtube.com/santikaonline

Experience the beauty and diversity of the Indonesian 
archipelago with Amaris hotels – offering you 

a ‘smart’ room, convenience and comfort, no matter 
where your travels may take you.

SmARt ROOmS  •   xpress  •  led tv  •  Free wi-Fi  •  saFe deposit box  

•   mEEtINg ROOm (Some HoTelS)  •  swimming pool (Some HoTelS)

ambon
Ph: (62-911) 348 777  

bandung - CiHampelaS 
Ph: (62-22) 8206 2688   

bandung - Cimanuk 
Ph: (62-22) 420 9985

bali - legian
Ph: (62-361) 756 021

bali  - pratama nuSa dua
Ph: (62-361) 8468 333

bali - SunSet road 
Ph: (62-361) 8496 555

bali - dewi Sri 
Ph: (62-361) 849 6633

bali - teuku umar 
Ph: (62-361) 938 2020  

batam - nagoya Hill 
Ph: (62-778) 743 0488

bekaSi barat
Ph: (62-21) 8895 9091

bogor - padjajaran
Ph: (62-251) 831 2200

bogor - pakuan
Ph: (62-251) 756 1000  

Cirebon
Ph: (62-231) 829 0066

Cilegon - banten
Ph: (62-254) 399 999

jakarta - bandara Soekarno-Hatta
Ph: (62-21) 543 65333  

jakarta - dr. SuSilo - grogol
Ph: (62-21) 2951 2333 

jakarta - juanda
Ph: (62-21) 345 8733

jakarta - mangga beSar 
Ph: (62-21) 626 2908

jakarta - mangga dua SQuare 
Ph: (62-21)  6231 8888  

jakarta - panglima polim
Ph: (62-21) 726 7111

jakarta - panglima polim 2
Ph: (62-21) 727 9997

jakarta - panCoran
Ph: (62-21) 7949 777    

jakarta - Senen
Ph: (62-21) 230 2966

jakarta - SeaSonS City
Ph: (62-21) 29569 777

jakarta - tHamrin City
Ph: (62-21) 3199 7500

jakarta - tendean
Ph: (62-21) 529 62228

jakarta - tebet
Ph: (62-21) 8378 4889

jakarta - la Codefin kemang
Ph: (62-21) 719 1516

jakarta - paSar baru
Ph: (62-21) 350 1818

jambi - muara bungo
Ph: (62-747) 321 556

jogja - diponegoro
Ph: (62-274) 545 999

kalimantan Selatan - banjar 
Ph: (62-511) 428 2818  

kalimantan tengaH - palangkaraya 
Ph: (62-536) 3223 888

kalimantan timur - Samarinda
Ph: (0541) 410 3888  

karawang
Ph: (62-267) 863 9838

malang 
Ph: (62-341) 419 191  

makaSSar - panakkukang
Ph: (62-411) 436 789

ponorogo
Ph: (62-352) 3510 388  
 
riau - pekanbaru
Ph: (62-761) 856 111

Semarang - pemuda
Ph: (62-24) 358 8558

Sumatera Selatan - palembang 
Ph: (62-711) 5710 999

Surabaya - embong malang 
Ph: (62-31) 548 2299

SulaweSi utara - gorontalo
Ph: (62-435) 830 988

Singapore - bugiS
Ph: (+65) 6337 7100
    

next opening HotelS

KUPAnG

TAnGCITy - TAnGeRAnG 

SImPAnG lImA - SemARAnG

HeRTASnInG - mAKASSAR

smart

enthusiastic

journey

1  Cruising Cambodia
Mekong Dawn (pictured right), a custom-
built eight-berth 16-passenger vessel 
launched last November, offers boutique 
tours to and from Phnom Penh to Siem 
Reap, as well as night cruises taking in the 
Mekong and Tonle Sap rivers. The vessel is 
also available for charter.

Aqua Expeditions also expanded its 
reach within the region with the Aqua 
Mekong, which offers three to seven night 
cruises along the Mekong, casting off 
from Siem Reap, Phnom Penh or Ho Chi 
Minh City. The 62.4m boat features 20 
cabins, three decks, a dining room, screen-
ing room, outdoor lounge and spa.

2  Shangri-La Phnom Penh 
Cambodia’s capital is set to see the open-
ing of Shangri-La Phnom Penh come  
2019. Shangri-La International Hotel 
Management last October signed an MoU 
with Oxley Gem (Cambodia) to manage 
and operate the Hong Kong-based hotel-
ier’s first property in Phnom Penh. Con-
struction of the 300-room hotel starts this 
year, as part of a mixed-use development 
on the Mekong River, close to the Dia-
mond Island Convention and Exhibition 
Centre. 

3  Cambodia Bayon Airlines
Cambodia Bayon Airlines, established 
in April last year, launched its inaugural 

 What’s neW

Edouard George, 
president, Phoenix 
Voyages Group 
Despite the general 
slowdown in the 
region, we are 
optimistic about 
Cambodia. We are trying 
to diversify our source markets. We have 
been quite successful in South Africa and 
Latin America. European markets still have 
a lot of potential for Cambodia, but we need 
to promote more and sell the destination by 
itself and not as an extension to Thailand or 
Vietnam.

Jack Bartholomew, 
regional director 
Indochina, Khiri 
Group 
“A majority of our 
source markets are 

still European and 
American, although we 

saw big gains (in 2014) in regional markets. 
We will target regional travellers more in 
2015 – Singapore and Malaysia are big ones 
for us and we will be making trips to these 
two markets this year to promote Cambodia.” 

 VieWpoints

What are your business prospects 
for 2015? 

flight from Xi’an, China to Phnom Penh 
in December 2014. The airline has already 
started domestic flights between Phnom 
Penh and Siem Reap with promotional 
tickets. It plans to start scheduled flights to 
Japan, China and South Korea, and build 
a fleet of 20 MA60 aircraft and 10 Airbus 
320s over the next five years.

4  Heritage Suites Hotel 
Following an extensive four-month reno-
vation, Heritage Suites Hotel in Siem Reap 
has revealed its 20 newly refurbished lav-
ish suites late last year. The refurbishment 
will be fully completed in 1Q2015.

Divided into three categories, the spa-
cious guest suites are rejuvenated with 

stylish contemporary décor and a spec-
trum of new additions including indoor 
stucco showers, plush armchairs, outdoor 
shower walls and hanging egg chairs in the 
private garden.

5  Jungle secrets
Last year, archaeologists armed with Li-
dar technology revealed new secrets about 
Angkor, as well as a much older city in 
the nearby Kulen hills. While the location 
is still more popular with the domestic 
market, Khiri Travel’s Indochina direc-
tor, Jack Bartholemew, said the company 
saw a surge in interest in the destination 
last year and expects the trend to continue 
throughout 2015 and beyond.
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Destination Indonesia

T
he Indonesian government un-
der new president Joko Widodo 
is focusing on maritime devel-
opment, leveraging the archipe-

lagic country’s extensive 80,000km coast-
line and vast 3.1 million km² of sea.

To achieve the target of 20 million ar-
rivals by 2019, the Ministry of Tourism 
has singled out marine tourism as an im-
portant sector. 

Said Arief Yahya, Indonesian minister 
of tourism: “Marine tourism is one of 
the leading and priority programmes in 
developing national tourism, focusing on 
diving, surfing and cruising as well as sup-
porting the campaigns of preserving the 
marine ecosystem and improving cultural 
marine tourism.”

The expanding cruise market naturally 
gets more attention. The number of in-
ternational cruise liners to Indonesia has 
been growing significantly in the last few 
years. Data from the Ministry of Tourism 
show 350 ships making 395 calls in Indo-
nesian waters with 216,660 passengers in 
2014, compared with 309 cruise calls with 
159,579 passengers in 2013. The number 
of port of calls also increased from 113 
points in 2013 to 135 in 2014.

I Ketut Sedia Yasa, general manager 
for  Indonesia, Destination Asia, shared: 
“(The cruises we handled) in 2014 called 
on 75 points, a big growth compared with 
the previous years.”

He added that apart from the rising 
number of big luxury ships, Destination 
Asia has also seen significant growth in 
expedition cruises frequenting off-the-
beaten-track areas such as Maluku and 
West Papua.

“The fact that the small ships (maxi-
mum 125 pax) do not need a (specific) 
port and visit areas difficult to reach (by 
other means) have aroused greater inter-
est among cruise travellers.” 

Meanwhile, international travellers are 

Indonesia has identified  
marine tourism as a potential 
growth market, with plans 
to expand the cruise sector 
alongside efforts to attract 
more yachts. Mimi Hudoyo 
reports

Cruises allow the exploration of Indonesia’s remote destinations like Raja Ampat in West Papua 

Diving into marine tourism

showing a stronger demand for cruises in 
Indonesia, according to local cruise com-
panies.

Plataran Komodo Phinisi Vessels, 
for example, has seen an expansion of 
the cruise market to Komodo Island 
by 25-30 per cent in 2014, according to  
Iwan Sitompul, marketing consultant for 
owning company Plataran Hotels & Re-
sorts. 

Iwan revealed that cruise programmes 
around Menjangan Island are popular 
with Singaporean, Malaysian, Japanese 
and European cruise travellers, as well as 
divers attracted to the underwater charm 
of the waters surrounding West Bali Na-
tional Park. The company has added live-
aboard programmes onto the Menjangan 
Island-Banyuwangi-Ijen Crater itinerary 

I Ketut Sedia Yasa, 
general manager 
for Indonesia, 
Destination Asia
Coordina-
tion among the 
related authorities 
in handling cruises 
in Indonesia. For example, 
Celebrity Millennium had its scheduled call at 
Benoa cancelled due to a clearance problem. 
Cruise companies plan their programmes a 
year ahead, and when they have to cancel at 
the last minute, finding a new port of call is a 
problem and it will tarnish Indonesia’s cred-
ibility as a destination.

Rudiana, director of marketing, WITA Tour
Ease the regulations. The restriction on 
foreign ships to take Indonesian passengers 
from any port in the country is hampering 
the growth of domestic traffic. Travellers now 
need to go to Singapore to board a ship. 

There is a growing interest and demand 
among outbound Indonesian travellers for 

regional and interna-
tional cruising. Exotic 

places in the coun-
try can be made 
more accessible 
if (travellers) can 
easily board at 

ports in Indonesia.  

 VIewpoInts

What needs to be done to boost the cruise business in Indonesia?

7.8 million
Total number of visitor arrivals to 
Indonesia in January-October 2014, 
marking a 8.7 per cent year-on-year 
increase

11.7 million
Number of international passengers 
in January-October 2014, up 5.7 per 
cent from the same period in 2013

73%
Average occupancy of hotels in Bali 

Destination in numbers

last December, bringing travellers from 
Bali to Banyuwangi and onwards to Ijen 
volcano, which has a turquoise acid crater 
lake as its highlight.

Likewise, in December last year, state-
owned Pelni Shipping Agencies – a new 
entrant into the domestic cruise market 
following its diversification into the tour-
ism business – has launched tour pack-
ages to Raja Ampat and Wakatobi. 

Pelni’s senior manager Buddi Santoso 
was quoted by the local media that these 
tour packages were targeted at Indone-
sian travellers, and the company has wit-
nessed good demand from the domestic 
market as the Raja Ampat packages were 
sold within two weeks after their launch. 
Pelni is also planning to promote cruises 
to other remote destinations.

Apart from developing the cruise mar-
ket, the ministry is working on increasing 
yacht arrivals to Indonesia. Indroyono 
Susilo, coordinating minister of maritime 
affairs, said: “The plus point of develop-
ing yacht tourism is that yachts can visit  
the more remote destinations and offer 
marine activities such as sailing, diving 
and fishing, without having to depend on 
the availability of nearby airports or sea-
ports.”

The government is hence looking at re-
laxing permit grant for yachts to enter the 
country with a one-stop online service by 
early this year.

“With the online system, permits can 
be obtained within one day and we expect 
to attract twice the number of yacht arriv-
als (in 2015),” said Indroyono.

in January-September 2014, up from 
69 per cent during the same period in 
2013

US$150
ARR in Bali in September 2014, down 
from around US$157 during the same 
period in 2013 

39,000
The estimated number of rooms 
available in Bali by end-2014, up from 
34,000 rooms in 2013
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DOWater rafting on Ayung River in Bali makes a safe, fun and a breathtaking 
experience for all visitors. Grab your oars and partake in an exhilarating raft-
ing adventure as you navigate through 33 class II and III rapids along a 9.6km 

stretch of the Ayung River against a backdrop of wild unspoiled rainforest, towering gorges and 
magnificent rice paddy terraces. The two-hour journey by Bali Adventure Tours is followed by a 
hot shower and buffet lunch at a private restaurant.

SeeTaman Nusa in Bali’s Gianyar hills is a 15ha cultural park displaying various 
traditional houses from around Indonesia as well as museums in a tropical 
setting. The park offers comprehensive information on the culture and cus-

toms of various ethnic groups in attractive and interactive ways. The cultural village displays 
more than 60 traditional houses, some of which are hundreds of years old, taking visitors on a 
historical journey from the prehistoric to early-Indonesia era.

eAT Café Degan, located on Bali’s Jalan Petitenget, serves up popular Indonesian 
specialties and an assortment of Thai favourites in a traditional Javanese joglo 
house. Recommended menu items include soto ayam, a popular Indonesian 

chicken soup; ikan panggang kemangi, slow simmered fish with ginger, chilli, tamarind and 
lemongrass; as well as daging sambal hijau, spicy beef in green chilli, tomato, lime leaf and 
lemongrass. 

STAy Park Hotel Group’s first resort in Indonesia, Park Hotel Nusa Dua Bali, 
is scheduled to commence operations in the first quarter of 2015. Nestled 
on 3.4ha of land, the resort has 152 guestrooms and suites with room 

sizes ranging from 25m2 to 209m2. It also has 39 villas, comprising 35 one-bedroom and four 
two-bedroom units, each with a private swimming pool and a traditional Balinese pavilion set 
in a lush tropical garden.

1  New railway and toll roads
Jakarta is developing its infrastructure to 
ease the notorious traffic in the capital 
city.

The Jakarta Mass Rapid Transit project 
is expected to stretch more than 108km, 
including 21.7km for the North-South 
Line (from Lebak Bulus to Kampung Ban-
dan) and 87km for East-West Line (from 
Balaraja to Cikarang). The first phase 
is scheduled to be ready by early-2018. 
About 15.7km of this urban railway will 
be covered in 30 minutes with a capacity 
of 212,000 passengers per day. 

The city is also planning to build six 
toll roads totalling 69,770km. The devel-
opment will be divided into three phases, 
with the first one starting in early-2015 
and ending in 2018, while the second and 
third phases will start in 2018 and 2020 
respectively.

2  Ancol adds two new attractions
Jakarta’s Ancol Dreamland has recently 
added a new attraction, Hello Kitty Time 
Travel, the first Hello Kitty attraction in 
Indonesia.

Earlier last year, the theme park also 
added Ice Age Arctic Adventure in co-
operation with Ice Age film-maker, 20th 
Century Fox. Sid’s Arctic Tour, an eight-
minute dark ride, takes visitors through 
the jungle, mountain and the melting ice-

berg depicted in the four films. 

3  Fairmont and Raffles to open in 
Jakarta in 2015
Jakarta this year will welcome at least two 
new luxury properties.

Fairmont Jakarta will open on January 
21 with 380 rooms and suites in Senayan 
area. The hotel will have five F&B outlets 
and 3,500m² of meeting and function 
space including a 1,200m² ballroom and 
eight meeting rooms. It is the second Fair-
mont brand in Indonesia after Fairmont 
Sanur Beach Bali, which was rebranded 
from Regent Bali.

Likewise, Raffles Jakarta is expected to 
open early this year with 173 rooms and 

suites. It features three restaurants and 
three bars, banquet and meeting facilities, 
which include a ballroom with capacity 
for 3,500 people, three breakout rooms, 
one board room and one library.

4  Garuda, Myanmar Airways sign 
codeshare agreement
Garuda Indonesia has inked a codeshare 
agreement with Myanmar Airways Inter-
national. Through this agreement, Garu-
da will post its flight numbers on Myan-
mar Airways’ Bangkok-Yangon-Bangkok 

 What’s neW

and Singapore-Yangon-Singapore ser-
vices, while Myanmar Airways will have 
its flight numbers appearing on Jakarta-
Bangkok-Jakarta and Jakarta-Singapore-
Jakarta routes.

At press time, government approval for 
the implementation of the agreement is 
still pending. 

5  Indonesia Convention 
Exhibition opens its doors
The US$318 million Indonesia Conven-
tion Exhibition (ICE) is scheduled to 
complete in March this year, although 
business for Indonesia’s largest venue has 
already begun in January.

Built on 22ha of land in BSC (Bumi 
Serpong Damai) City, Tangerang, the 
200,000m2 ICE offers 10 exhibition halls 
with an indoor area of 50,000m2 and an 
outdoor exhibition space of 50,000m2.

ICE’s meeting facilities will include a 
3,600m2 convention hall and 33 meeting 
rooms capable of accommodating up to 
10,000 people.

The venue will also be equipped with 
support services such as in-house food 
production, F&B outlets, parking space 
for 3,000 cars and a four-star hotel with 
300 rooms.

ICE will be managed by Deutsche 
Messe.

 hOW tO seLL
 

Cafe Degan

Raffles Jakarta
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Medical tourism

Seeing the 
doctor

SINGAPORE - KEEPING THE GLOW 
The Lion City is a bright point in South-east Asia’s medi-
cal tourism scene but complacency could see that posi-
tion under threat from developing neighbours. 

A Health Outcomes and Spending Index by The Econ-
omist Intelligence Unit – which weighs population health 
against healthcare spending in 166 countries – placed 
Singapore second internationally, coming after Japan. 

However, Beng Teck Liang, CEO of Singapore Medi-
cal Group (SMG), said: “The key challenge with medical 
tourism is (developing) markets are catching up with Sin-
gapore in standards and quality of healthcare. It could be 
a matter of five to 10 years. For Singapore to remain the 
preferred choice for medical tourism, we have to innovate 
to stay ahead in the industry.” 

“Complex diagnosis that are surgical and oncology  
related have higher proportions of medical tourists,”  
he observed, but added that SMG is seeing a gradual in-
crease in tourists asking for cosmetic and aesthetic treat-
ments. 

Likewise, Raffles Hospital deputy director for hospital 
marketing, Foo Min Meng, said: “Developing countries 
are increasing healthcare spending, giving patients more 
reasons to remain in their country for simple medical 
procedures.” 

He also said that the lack of nurses and doctors con-
tinues to affect healthcare organisations globally. “Even if 
healthcare organisations would like to grow business at a 
faster rate, we are constrained by the availability of man-
power.” Foreigners make up 30 per cent of the hospital’s 
patient numbers. 

The bulk of the foreigners seeking healthcare services 
in Singapore in 2011 are Indonesians and Malaysians re-
spectively, with growing numbers emerging from Bangla-
desh, Vietnam and Myanmar.

INDONESIA - MORE OUTFLOW THAN INFLOW
Better known as a source of healthcare travellers, Indo-
nesia is just beginning to invest in its medical tourism 
sector. 

The Ministry of Tourism has identified 16 target mar-
kets for this niche, including Singapore, Malaysia and 
Australia as primary sources.

However, Fitriana Dosun, head of marketing, BIMC 
Siloam Hospitals Group Bali, said the medical tourism 
sector in Indonesia is “nascent” compared with neigh-
bouring Thailand and Malaysia. 

BIMC Hospital Nusa Dua, part of BIMC Siloam Hos-
pitals Group, receives online enquiries daily from inter-
national markets. “But it’s our close proximity to Austral-
ia, a country well known for high medical costs and long 
waiting periods for treatments, that is our biggest market, 
especially since we have invested in Australian Council on 
Healthcare Standards accreditation,” said Fitriana. 

The hospital is also equipped with an Australian-
standard surgical theatre and has “laid the initial ground-
work with our Australian counterparts to bring Austral-
ian plastic surgeons to Bali with their patients”. It is also 
offering plastic surgery by leading Indonesian surgeons at 
a more affordable price. 

Indonesia could also leverage its strength in wellness. 
“Bali will become a destination for surgery and convales-
cence at any of its after-care resorts,” said Fitriana. 

However, few hospitals in Indonesia understand and 
are investing in medical tourism, noted Akhyaruddin, 
director of MICE and special interest tourism develop-
ment, directorate general of destination development, 
Ministry of Tourism. 

Akhyaruddin also pointed to the lack of a hospital-
ity mindset among doctors in Indonesia, where patients 
have to wait for a long time to receive treatment.

MALAYSIA - MORE PROMOTION NEEDED 
Eager to attract medical tourists, Malaysia has been 
ramping up its infrastructure in pursuit of this segment. 

The Malaysia Healthcare Travel Council (MHTC) has 
introduced concierge and lounge services at the Kuala 
Lumpur and Penang international airports in the last two 
years. The service is integrated with the MHTC Careline, 
a hotline medical tourists can use for enquiries and as-
sistance with appointment booking.  

Healthcare service provider Ramsay Sime Darby 
Health Care is also set to open Mediplex at its Subang 
Jaya Medical Centre in Selangor state in February 2015.  
As the country’s first purpose-built healthcare and retail 
complex, it will offer preventive medicine and cosmetic 
procedures and, by 2016, feature accommodation for 
outpatient and foreign patients. 

However, despite the greater attention given to the 
medical tourism segment, Malaysia continues to suffer 
from a lack of awareness by potential customers. 

Azizan Noordin, Tourism Malaysia deputy director-
general (promotion), said one challenge is the lack  
of awareness internationally of Malaysia’s medical facili-
ties. The NTO thus regularly invites overseas hospital ad-
ministrators, travel consultants and media for fam trips. 

Rafeah Ariffin, senior general manager, group market-
ing & corporate communications at KPH Healthcare, 
said: “The government should do more to promote Ma-
laysia as a medical tourism destination as awareness is 
lacking in this area.”

Ramsay Sime Darby Health Care’s director, strategic 
marketing, branding & communications – Malaysia, Ed-
gar Toral, added: “Another challenge is competition from 
countries that have been in this space longer than Malay-
sia, (plus) the delay in getting visa renewals for medical 
tourists who require follow-up treatments.” 

As health and wellness tourism 
becomes a growing trend 
worldwide, what are the region’s 
players doing to grab a slice of 
this lucrative market? By Mimi 
Hudoyo, Paige Lee Pei Qi, S 
Puvaneswary and Greg Lowe 

Indonesia is the top market 
for 2014

Australia is the top-spending health 
and wellness market for Indonesia, 
spending US$815 per visit in 2013

S$832 million (US$632.2 million) in 
medical tourism receipts in 2013

770,134 healthcare travellers 
visited Malaysia in 2013 

10,756 hospital beds in Singapore’s 25 
hospitals and specialty centres in 2012

0.2% of tourists visited Indonesia in 
2013 for health and wellness tourism

Indonesia is the top source 
market for medical tourism 
in 2014

RM690.2 million (US$193 million) 
in medical tourism receipts in 2013

US$232.80 was spent per visit 
per traveller in 2013
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Medical tourism

THAILAND - A LONG-STANDING PROPONENT
A leading medical tourism hub in the region, Thailand 
attracts more than 2.5 million health and wellness travel-
lers to generate 140 billion baht (US$4.3 billion) a year. 

Japan remains Thailand’s top source market for medi-
cal tourists, followed by the US, the UK, the GCC and 
Australia, according to the most recent official statistics 
published in 2013, although the US and UK have moved 
up the leaderboard ahead of the Middle East over the past 
few years. 

It is not hard to see how Thailand, already known 
for its attentive service and hospitality standards, reigns 
in this market. The kingdom currently has 37 hospitals 
accredited by the Joint Commission International (JCI) 
certification, and Bumrungrad International Hospital 
was ranked among the world’s best hospitals in 2014 by 

130,000 baht (US$3,950) was the 
estimated average spent on plastic 
surgery in 2012

37 JCI-accredited hospitals are available 
in Thailand, the highest in Asia 

Japan was the top source market 
for medical tourists in 2013

the Medical Travel Quality Alliance. 
Wellness is also a core growth area for Thailand’s 

tourism. The country has a large spa and wellness sec-
tors, which forms the backbone of the alternative health 
segment. About 80 per cent of guests are foreign tourists. 
With some 1,400 spas, and an annual sectoral growth of 
five to six per cent, the Tourism Authority of Thailand 
(TAT) anticipates this market segment will grow from 
contributing 16 billion baht a year to as much as 50 bil-
lion within the next five years. 

A TAT study has revealed that patients stay up to three 
days for dermatology treatments and medical check-
ups, three weeks for plastic surgery, and from one to six 
months for more extensive medical treatments. 

Meanwhile, travellers visiting the kingdom for plastic 
surgery spend about 130,000 baht per person, with the 

treatment accounting for 40 per cent of expenditure. 
Those coming for dermatology treatments over the week-
end, especially from Hong Kong and Singapore, spend 
about 20,000 baht to 35,000 baht.

To seize the opportunities presented by the sector, 
TAT has rolled out a number of strategies to promote 
the health and wellness market under its 2015 Discover 
Thainess campaign. The NTO plans to strengthen the 
country’s positioning as the rehabilitation destination 
of choice for the Middle Easterners; for rehabilitation, 
wellness and beauty treatments for the European market, 
medical check-ups, beauty treatments and dental work 
for Asians; and wellness and medical check-ups for visi-
tors from the US.

However, intense competition from other countries 
presents a key challenge. Thailand, Singapore and India 
account for 90 per cent of Asia’s medical tourism market, 
according to MyMedHoliday.com. While that builds the 
region’s overall appeal within the global market, it also 
increases competition within Asia. 

At the 5-star One World Hotel, commitment and dedication blend seamlessly with a humble desire to pamper and please. 
This is a world where unparelleled attention is given to quality of service, and of course, facilities. Function rooms occupy over 
5,000 square metres of space, 438 plush guestrooms and lavish suites come complete with advanced interactive features.

There are also 6 unique restaurants, lounge and bars serving up some of the most innovative creations.
And a 5 million sq. ft. shopping mall to explore right next door.

With every effort taken to exceed expectations, this is a world that will leave a lasting impression.

Anything’s possible in One World. Visit www.oneworldhotel.com.my to begin your journey.

International Star
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One World Hotel

Find us on

Journey into a world of luxury,
r ight in the heart of Petal ing Jaya.
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High-flying expectations for 2015
ASEAN tourism leaders weigh in on what’s ahead in 2015 and how the AEC will change the travel game

Ramon Jimenez Jr
Tourism secretary, Philippines

What new areas are you focusing on? 
We are on what some would call the “sus-
taining phase” of the It’s More Fun in 
the Philippines campaign. In this phase 
we plan to deepen the appreciation and 
awareness of specific places and features 
of the country through the utilisation  
of regular and unconventional media 
channels with a stronger emphasis on 
digital. 

The Department of Tourism has 
strengthened its market development 
group to identify and build business 
from new geographies and segments. The 
Philippines will also launch two banner 
campaigns: Visit the Philippines 2015 and 
MICE campaign Fun Works.

What are your biggest challenges at 
the moment? 
Main challenges include the highly com-
petitive environment in international 
travel and the need to raise awareness of 
the Philippines’ destination offerings. We 
also wish for stronger connectivity with 

Lionel Yeo
CEO, Singapore Tourism Board

What new areas are you focusing on ?
We look forward to the opening of Na-
tional Gallery Singapore, the Singapore 
Pinacothèque de Paris and hosting the 
2015 Southeast Asian Games. Royal Car-
ibbean International will also offer year-
round sailings from Singapore for the first 
time. We will also continue to strengthen 
our lead as a MICE city through the 
MICE2020 Roadmap. 

As Singapore turns 50, we will celebrate 
our burgeoning creative scene with Singa-
pore: Inside Out, a multi-disciplinary trav-
elling showcase featuring local contempo-
rary creative talents and their works. 

What are your biggest challenges at 
the moment? 
We are seeing a changing profile of visi-
tors, where there are more FITs and visi-
tors to Singapore on mono-destination 
trips. This is in line with what we have 
been working towards for our key source 

better air routes and more attractive gate-
ways like Manila, Cebu and other strong 
tourism areas. 

What benefits do you foresee or are  
already reaping from the AEC?
We believe that ASEAN tourism cam-
paigns, though outwardly competitive, 

Continued on page 21 

 PHILIPPINES  SINGAPORE
help to build awareness of the total ASE-
AN offering. The AEC, as it seeks to raise 
and harmonise (tourism) standards, will 
serve to bring ASEAN a larger share of the 
world tourism market. The AEC will also 
help to allow more productive and profit-
able connectivity across ASEAN borders. 
–  Rosa Ocampo
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Mirza Mohammad Taiyab
Director-general, Tourism Malaysia

What new areas are you focusing on? 
Promotion efforts in 2015 will be focused on the 
Malaysia Year of Festivals (MyFest 2015) campaign. 
Themed Endless Celebrations, the year-long cal-
endar is packed with cultural festivals, shopping 
events, international entertainment, ecotourism, 
arts and music showcases, food promotions and 
other themed events. 

What are your biggest challenges at the  
moment? 
The biggest challenge is speeding up the visitor 
growth rate of medium-haul markets, China and 
Taiwan. There was a slowdown as a result of the 
tragedies involving Malaysia Airlines and the se-

curity breaks on the east coast of Sabah involving 
tourists from both of these markets. 

Tourism Malaysia has embarked on an aggressive 
mission to recover Chinese arrivals since May 2014, 
striking up marketing partnerships with airlines 
and working with outbound operators in China to 
arrange charter flights. 

What benefits do you foresee or are already 
reaping from the AEC?
The AEC is an opportunity for rapid growth in 
regional tourism growth due to the combined 
strength of all member states. ASEAN will emerge 
as a strong regional brand to attract more interna-
tional tourists to each member country. Improved 
air connectivity among secondary and tertiary air-
ports and rural communities in ASEAN will further 
boost tourism to this region. – S Puvaneswary

 MALAYSIA

markets, as part of our yield-driven growth strategy. 

What benefits do you foresee or are already reaping from the 
AEC?
The AEC 2015 calls for a well-connected ASEAN that will contribute 
to a more competitive and resilient region. As a major air hub and 
gateway to Asia, these initiatives at the strategic level will potentially 
help boost Singapore’s tourism sector. – Paige Lee Pei Qi

Continued from page 18 
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Snapshots

Making good head start
Representatives of the 41st Meeting of ASEAN NTOs mix business and pleasure. By ATF 2015/Aye Zaw Nyo
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