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Log on to our site to grab more 
live coverage of ATF 2014 

By Xinyi Liang-Pholsena 
Despite a rocky start to 2014, 
several Thailand-based DMCs 
are reporting stable bookings for 
the longhaul leisure market. 

Go Vacation Thailand’s direc-
tor of business development, To-
bias Fischer, said: “We’ve hardly 
seen any cancellations 
for Bangkok...The long-
haul leisure markets 
usually book their trips 
long in advance. For 
them, Bangkok is just a 
stopover destination as 
part of an itinerary with 
beach extensions or 
round trips in the coun-
try, so the capital can be 
easily bypassed.”

“Phuket, Koh Samui and 
northern Thailand are still strong 
for the leisure market. Cancel-
lations have been minimal this 
time (compared with past cri-
ses in Thailand in recent years), 

Longhaul firm for Thai DMCs
Leisure bookings steady, impact on MICE 

and our 1Q2014 bookings have 
been stronger than the first quar-
ter last year,” commented James 
Ramage, group managing direc-
tor, sales & marketing, Diethelm 
Travel Group. 

Likewise, bookings are hold-
ing up quite well for Exotissimo 

Travel Group. Hamish 
Keith, COO and co-
owner, said: “Although 
we have received can-
cellations for leisure 
travellers to Thailand, 
we are not really see-
ing a slowdown in new 
enquiries, and February 
and March bookings 
are still looking posi-
tive.” 

However, some inbound play-
ers expressed concerns about the 
lingering effects of a prolonged 
political crisis. 

Go Vacation Thailand’s Fis-
cher said forward bookings are 

Travel Group. Hamish 
Keith, COO and co-
owner, said: “Although 
we have received can
cellations for leisure 
travellers to Thailand, 
we are not really see
ing a slowdown in new 
enquiries, and February 

Fischer: minimal 
cancellations

ASEAN has posted an increase of 14.5 
per cent and 9.9 per cent in regional and 
international arrivals respectively for 
2013 over the previous year, according 
to data shared during the ASEAN Tourism 
Ministers Press Conference yesterday 
afternoon. Moving forward, the region’s 
tourism ministries will focus this year’s 
destination promotions on experiential and 
creative features built around the themes, 
Tastes of Southeast Asia and Experience 
Diverse Traditions and Ways of Life.

Good progress

Malaysian inbound agencies have seen an increase in arrivals due to the political turmoil in Bangkok.
Hidden Asia Travel & Tours managing director, Nanda Kumar, noted a 10 to 15 per cent increase in the 

honeymoon and family segment from India last month due to a change in travel plans. In response, he has 
created city and beach packages combining Kuala Lumpur and Port Dickson with four-day, three-night full-
board package at prices similar to Bangkok and Pattaya. 

Eva Ristina, executive director at Tina Travel & Agencies, also saw a slight increase in Indian groups 
coming to Malaysia via Singapore instead of Bangkok in December and early January. 

However, she said: “This is a temporary setback for Bangkok. Once there is stability in the country, peo-
ple will start travelling to Bangkok.”

Meanwhile, ATF buyer Rezaul Ekram, CEO of Bangladesh-based Entourage, said his clients have shown 
more interest in Malaysia as they are avoiding Thailand because of safety considerations. He added: 
“Tourism Malaysia is also more active compared with the Tourism Authority of Thailand (TAT). With the tur-
moil in Bangkok, TAT should keep us updated on the situation there.” – S Puvaneswary 

Asians skip protest-hit Thailand

fewer compared with the same 
period last year although he 
pointed out that the reasons are 
hard to tell.

Claudio Kellenberger, dep-
uty managing director, Asian 
Trails, also revealed that while  
there has been very few cancel-
lations from Europe and busi-
ness is rather stable, bookings for 

February and March are fewer 
than usual. “Overall, despite  
the current situation, we’re still 
expecting growth for 2014,” he 
said.

Meanwhile, impact on meet-
ings and incentives have been 
more pronounced, especially 
from Asian markets (see Asians 
skip Thailand). 

Kellenberger added: “We’re 
indeed seeing lower demand for 
MICE from the Chinese market, 
although we’re working with the 
Thailand Convention & Exhi-
bition Bureau for a 1,200-pax 
group of auto dealers from Bei-
jing to bypass Bangkok for their 
Pattaya trip in February after the 
Chinese New Year.” 

http://www.ttgasia.com
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By Xinyi Liang-Pholsena 
For a destination that has tradi-
tionally been reliant on its im-
mediate neighbours for visitor 
arrivals, Laos is steadily 
emerging as a tourism 
force on its own, driven 
by the country’s grow-
ing direct links in the 
region. 

Rising air connec-
tivity has allowed the 
landlocked country 
to cushion impacts of 
adverse situations in 
neighbouring gateway 
cities better than previ-
ous years too. 

Ministry of Information, Cul-
ture and Tourism, director gen-
eral, tourism marketing depart-
ment, Saly Phimphinith, said: 
“Based on feedback from indus-
try members, the current Bang-
kok crisis has affected longhaul 
arrivals from Europe and the US 

Improved air links help Laos 
find better fortune in East Asia
Direct flights skipping troubled Bangkok also ensure continued traffic into landlocked nation 

as they usually fly into Laos via 
Bangkok. But source markets in 
Asia-Pacific like China, Japan 
and South Korea have not been 

affected as tourists from 
these countries can fly 
direct into Laos from 
Kunming, Ho Chi Minh 
City and Hanoi.”

Saly added: “Our 
Asian markets are grow-
ing faster than Euro-
pean markets. Regional 
arrivals, especially from 
Thailand and Vietnam, 
are still increasing to 
reach around 20 per 

cent growth over last year.” 
The top three source markets 

for Laos are currently Thailand, 
Vietnam and China respectively. 

Japan is an “emerging market” 
for Laos, despite there being no 
direct flights between the two 
countries, according to Saly. 

South Korean arrivals have 

surged 50 per cent from 2012 to 
2013, fostered by direct air links 
provided by national carrier Lao 
Airlines and South Korean low-
cost carrier Jin Air, plus higher 
investment in Laos by South Ko-
rean companies, he commented.  

The rising Korean tide has 
propelled Lao Airlines to turn 
chartered services between Vien-
tiane and Incheon into a regu-
lar route in October 2013, with 
daily flights operated on an Air-
bus A320 aircraft, according to 
Manivone Ratanavong, deputy 
director of the airline’s commer-
cial department.  

Manivone said: “For South 
Korea, we have other chartered 
flights to Busan and Jeju, usually 
during the January/February and 
May-July period.”

She added: “Hong Kong and 
Japan are the next cities on our 
network development strategy, 
but route expansion is currently 

Smooth sailings for Brunei’s cruise tourism

limited until new aircraft ar-
rives.” 

Meanwhile, Thin Thin Aye, 
managing director of Asia Expe-
ditions, a DMC based in Phnom 
Penh, also sees potential in Laos 
as part of multi-country leisure 
programmes in Indochina. 

She remarked: “Overall, there 
has been a greater interest from 
Asia-Pacific markets like Aus-
tralia and Singapore for Lao des-
tinations like Si Pan Don (Four 
Thousand Islands), Luang Pra-
bang and Vientiane.” 

The Lao government has in-
vested in Vientiane’s Wattay 
International Airport with the 
construction of a new termi-
nal, scheduled for completion 
in 2016. The new terminal and 
runway at Luang Prabang Inter-
national Airport were completed 
last year while Pakse Interna-
tional Airport is currently being 
upgraded.

affected as tourists from 
these countries can fly 
direct into Laos from 
Kunming, Ho Chi Minh 
City and Hanoi.”

Asian markets are grow
ing faster than Euro
pean markets. Regional Manivone: South 

Korea now 
closer to Laos

Accor scales 
up in M’sia
Accor will ramp up its portfolio 
in Malaysia from eight proper-
ties to 25 hotels in 2017, making 
it the country’s leading interna-
tional hotel operator.  

By 2017, there will be a Pull-
man in Port Dickson and one 
Novotel each in Malacca, Taip-
ing and Klang; one Ibis in Kuala 
Lumpur’s city centre and nine 
Ibis Styles across Malaysia; as 
well as Mercures in Kota Kinaba-
lu, Kuala Lumpur and Selangor.

In this year alone, Accor ex-
pects to open at least four hotels 
in Peninsular and East Malaysia. 
These include Novotel Melaka, 
Mercure Kota Kinabalu Eton, 
Ibis Styles Sandakan Waterfront 
and Ibis Styles Ipoh. The last is 
the latest addition to the Accor 
family in Malaysia, soft opening 
this month with 113 rooms. 

Gerard Guillouet, senior vice 
president for Accor Malaysia, 
Indonesia and Singapore, told 
the Daily: “The mix of hotel seg-
ments in our pipeline indicates 
that we will continue to have a 
well-balanced network in 2015 
with a total of 20 hotels, of which 
15 per cent will be upscale, 40 
per cent midscale and 45 per 
cent economy. The network will 
also be geographically balanced.”  
– S Puvaneswary

CLARIFICATION
In our Daily yesterday, we said that Indone-
sia is the lead country in the development 
of the Mutual Recognition Arrangement 
on Tourism Professionals. However, Indo-
nesia had actually handed over the baton to 
Laos late last year.

Brunei has recorded a 40 per cent 
increase in cruise throughput 
in 2013 over the previous year, 
translating into 45,560 foreign 
arrivals from 24 port calls.

An even better performance 
is expected from the sultanate’s 
cruise tourism sector this year, 
with an estimated 37 port calls 
and 77,029 cruise arrivals pre-
dicted, said Noraini Haji Tersad, 
special duties officer at Brunei 
Tourism.

The latest cruise ship to call on 
Brunei is Star Cruises’ SuperStar 
Aquarius (pictured right) which 

for the first time. 
“Tour operators in Brunei are 

also encouraged to tap this mar-
ket further and offer more pack-
ages for shore excursions,” said 
Noraini. – S Puvaneswary

homeports in Kota Kinabalu, 
Malaysia. The 756-cabin ship of-
fers four-day, three-night cruises 
from Kota Kinabalu to Bru-
nei’s Bandar Seri Begawan and 
Sarawak’s Bintulu on a weekly 
basis from November 6, 2013 to 
March 30, 2014. It is capable of 
carrying 1, 511 passengers, based 
on lower berths. 

To further encourage the de-
velopment of cruise tourism, 
Brunei’s Cruise Ship Centre 
underwent minor renovations 
recently to upgrade its tourist in-
formation counters. 

“This year Brunei Tourism is 
also considering holding wel-
come receptions at the cruise 
terminal for cruise ships that call 

The Pacific Asia Travel Asso-
ciation (PATA) has announced a 
new TV campaign entitled PATA 
Loves ASEAN which will be aired 
in June across Europe, the Mid-
dle East and Africa.

The US$300,000 advertising 
campaign on the Travel Channel 
will promote responsible tourism 
experiences under the following 
categories: nature tourism, cul-

Laos’ Ministry of Information, 
Culture and Tourism vice minis-
ter, Chaleune Warinthrasak (left) 
with Japan’s senior vice minister 
of land, infrastructure, transport 
and tourism, Tsuyoshi Takagi, at 
the meeting of ASEAN Plus Three 
tourism ministers yesterday. 
International visitor arrivals to 
ASEAN, as well as China, Japan 
and South Korea, grew by four 
per cent in 2013 over 2012, 
amounting to 230 million. 

ASEAN strengthens 
ties with Plus Three

PATA loves ASEAN to hit screens
ture and heritage tourism, com-
munity-based tourism, cruise 
and river tourism, and health 
and wellness tourism. 

Some 210 60-second clips 
featuring all 10 ASEAN member 
states (such as Myanmar, pic-
tured below) will be facilitated 
by PATA. PATA’s Love logo and 
ASEAN’s consumer tourism 
slogan Southeast Asia: Feel the 
Warmth will also be highlighted.  

Owned by Scripps Networks 
Interactive, London-based Travel 
Channel is a leading interna-
tional travel broadcaster, trans-
mitting 24 hours a day in 21 lan-
guages to 130 countries. 

PATA CEO, Martin Craigs, 
said: “ASEAN has emerged as 
a global leader of sophisticated 
niche tourism products that 
have a caring and community 
touch. The PATA Loves ASEAN 
campaign will promote those 

products, which are also part of 
ASEAN’s strategic tourism plan 
for 2012-2015,” he said. 

“The PATA Loves ASEAN 
campaign will illustrate the 
benefits to host and guest by 
embracing responsible tourism 
as part of South-east Asia’s con-
nected visitor economy,” added 
Ivy Chee, regional director –  
East Asia, who initiated the cam-
paign. 

In the presentation sessions 
to ministers and NTOs at ATF, 
PATA also previewed its new five-
year tourism arrivals forecasts. 
The predictions are based on 
an econometric model known 
as autoregressive distributed 
lag and error correction model, 
said to be a new cutting-edge 
tool developed by PATA with the 
Hong Kong Polytechnic Univer-
sity School of Hotel and Tourism 
Management. 
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By Mimi Hudoyo
By the end of this year, travel-
lers from Singapore, Malaysia, 
Thailand, Indonesia and Brunei 
should be able to visit Myanmar 
without the need for visas. 

Speaking to the Daily, U Htay 
Aung, union minister, Myan-
mar’s Ministry of Hotels and 
Tourism, said: “We have been 
doing it step by step. We have 
finalised visa-free arrangements 
with Cambodia, Vietnam, Laos 
and most recently, the Philip-
pines.” Bilateral agreements with 
the rest of the ASEAN countries 
would be hammered out by this 
year, he added.

Visa facilitation was also 
one of the issues raised during 
the ASEAN tourism ministers’ 
meeting this year, according to 
Indonesia’s minister of tourism 
and creative economy, Mari Elka 
Pangestu. 

ASEAN is moving towards the 
full implementation of a visa-
exemption regime for ASEAN 
nationals travelling within the 

Moving closer  
to common visa
Seamless intra-ASEAN travel soon a reality

region, with the aim of extending 
a single visa to foreign tourists.

She said: “Visa facilitation in 
ASEAN is not bad (compared to 
the rest of the world), but there 
is still a lot of homework to be 
done, especially for the common 
visa (for non-ASEAN nationals). 

“There was an evaluation 
(during the meeting) and (the 
results) were far from satisfac-
tory.” 

Mari urged for closer coop-
eration between other govern-
ment sectors. “Transportation, 
infrastructure and connectivity 
will also determine how seamless 
travel will be,” she said. “Tourism 
ministers need to have a forum 
with the ministers of transporta-
tion, immigration and other re-
lated sectors.”

As ASEAN’s tourism sector 
has achieved 75 per cent of the 
measures for 2013 in the 2011-
2015 ASEAN Tourism Strategic 
Plan, it is also imperative that 
the bloc start nailing down post-
2015 plans, said Mari.

Swinging into action

Spirits were high at the ATF 
Friendly Golf Game at Sarawak 
Golf Club organised by TTG Asia 
Media yesterday morning. Teeing 
off is Vietnamese ambassador to 
Malaysia, Nguyen Hong Thao (left)

By Patrick Tan 
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Cross-border exchange  By Patrick Tan 

Thai Hotels Association’s Surapong Techaruvichit 
and Malaysian Association of Tour & Travel 
Agents’ Phua Tai Neng

Gran Meliá Jakarta, Indonesia The Hotel Amara, Naypyidaw, Myanmar Furama City Centre, Singapore Sheraton Hua Hin Resorts & Spa, 
Thailand

Daluyon Beach and Mountain 
Resort, Philippines

InterContinental Hanoi Westlake, 
Vietnam

ASEAN-Japan Centre’s Yoshikuni Ohnishi ASEAN-Korea Centre’s Hae Moon Chung

Myanmar Tourism Federation’s Khin Aung 
Htun @ Nyi Nyi, Philippine Travel Agencies 
Association’s John Paul M Cabalza and 
Cambodia Association of Travel Agents’ Ang 
Kim Eang

ASEAN-China Centre’s Ma Mingqiang and 
Tri Purnajaya

Green warriors The ASEAN Green Hotel Award yesterday recognised 86 hotels in the region for their efforts 
towards environmental conservation and sustainable tourism. Here are some of the winners

Park Hotel Clarke Quay, Singapore

Mandarin Oriental Hotel, Malaysia

Malaysian Association of Hotels’ Reginald 
T Pereira and Myanmar Ministry of Hotels 

& Tourism’s U Htay Aung
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ASEAN LCC 

Budget airlines have 
enjoyed a stellar rise 
since their emergence 
in South-east Asian 
skies a decade ago. 
How will they fare 
ahead? Analysis by 
Sim Kok Chwee

High ambitions belie low-cost foundations

Airline Main operational base Fleet Destinations Distribution 
channels

INDONESIA

Citilink Express Jakarta – Soekarno-Hatta Airport Current:
24 x A320
5 x B737-300
On order:
17 x A320
35 x A320neo

Ambon, Balikpapan, Bendung, Banjamasin, Batam, Bengkulu, Denpasar, 
Jambi, Kuala Namu, Kupang, Lombok, Malang, Medan, Padang, Palembang, 
Pangkalpinang, Pekanbaru, Semarang, Solo, Surabaya, Tanjung Pandang, 
Ujung Padang, Jogjakarta

Amadeus

Indonesia AirAsia Jakarta – Soekarno-Hatta Airport Current:
30 x A320

Jakarta, Medan, Balikpapan, Banda Aceh, Bandung, Denpasar,  Makassar, 
Medan, Padang, Palembang, Pekanbaru, Semarang, Solo, Surabaya, 
Jogjakarta, Johor Bahru, Kota Kinabalu, Kuala Lumpur, Penang, Phuket, 
Bangkok, Singapore, Darwin, Perth

Abacus, Amadeus, 
Navitaire

Lion Air Jakarta – Soekarno-Hatta Airport Current:
2 x B747-400 
2 x B737-300 
4 x B737-400 
20 x B737-800 
68 x B737-900ER 
On order:
5 x Boeing 787-8 Dreamliner
12 x B737-800
92 x B737-900ER
201 x B737MAX-9
53 X Airbus A320
109 Airbus A320neo
65 x Airbus A320neo

Ambon, Banda Aceh, Balikpapan, Banjamasin, Batam, Bengkulu, Denpasar, 
Fak Fak, Gorontolo, Jakarta, Jambi, Jayapura, Kaimana, Kandari, Kupang, 
Makassar, Manado, Mataram, Medan, Padang, Palembang, Palu, Pekanbaru, 
Pontianak, Semarang, Solo, Sorong, Surabaya, Ternate, Tual, Jogjakarta, Ho 
Chi Minh City, Kuala Lumpur, Penang, Singapore

Sabre

Tigerair Mandala Jakarta – Soekarno-Hatta Airport Current:
9 x Airbus A320
On order: 
3 x Airbus A320

Bandung, Denpasar, Jakarta, Lombok, Pekanbaru, Surabaya, Jogjakarta, 
Bangkok, Hong Kong, Kuala Lumpur, Singapore

Amadeus, Navitaire, 
Travelport

Wings Abadi Air Jakarta – Soekarno-Hatta Airport Current:
20 x ATR72-500
7 x ATR72-600
1 x MD-80
On order:
29 x ATR72-600

Links from key Indonesian cities to secondary destinations throughout Java 
and Sumatra

MALAYSIA

AirAsia Kuala Lumpur 
International Airport

Current:
68 x Airbus A320
On order:
78 x Airbus A320
264 x Airbus A320neo

Kuala Lumpur, Alor Setar, Bintulu, Johor Bahru, Kota Bahru, Kota Kinabalu, 
Kuala Terengganu, Kuching, Labuan, Langkawi, Miri, Penang, Sandakan, 
Sibu, Tawau, Bangalore, Chennai, Kochi, Kolkata, Tiruchirappalli, Guangzhou, 
Guilin, Hangzhou, Hong Kong, Kunming, Nanning, Shenzhen, Macau, 
Taipei, Bangkok, Chiangmai, Hat Yai, Krabi, Phuket, Siem Reap, Vientiane, 
Yangon, Ho Chi Minh City, Hanoi, Singapore, Banda Seri Begawan, Banda 
Aceh, Bandung, Denpasar, Jakarta, Lombok, Makassar, Medan, Padang, 
Palembang, Pekanbaru, Semarang, Solo, Surabaya, Jogjakarta, Manila 

Abacus, Amadeus, 
Navitaire

AirAsia X Kuala Lumpur International Airport Current:
14 x Airbus A330-300
On order:
45 x Airbus A330-300
10 x Airbus A350-900

Seoul, Busan, Osaka, Tokyo, Beijing, Chengdu, Hangzhou, Shanghai, 
Taipei, Adelaide, Gold Coast, Melbourne, Perth, Sydney, Colombo, Jeddah, 
Kathmandu, Male 

Abacus, Amadeus, 
Navitaire

Firefly Kuala Lumpur – Subang Skypark Current:
12 x ATR72-500
1 x ATR72-600
On order:
22 x ATR72-600

Alor Setar, Ipoh, Johor Bahru, Kerteh, Kota Bahru, Kuala Terengganu, 
Kuantan, Langkawi, Penang, Banda Aceh, Batam, Medan, Pekan Bahru, 
Singapore, Bangkok, Koh Samui, Phuket 

Malindo Airways Kuala Lumpur International Airport Current:
6 x B737-900ER
5 x ATR72-600
On order:
1 x ATR72-600

Johor Bahru, Kota Bharu, Kota Kinabalu, Kuching, Langkawi, Penang, Sibu, 
Bangkok, Dhaka, Denpasar, Jakarta. Operations to India (Ahmedabad, Delhi, 
Mumbai, Tiruchirapally) commenced in December 2013 and January 2014

Abacus

C
hange appears to be the 
only constant on ASEAN’s 
LCC landscape in 2013 as 
the rebranding bandwagon 
shifted into high gear. As the 

aviation industry in general moved ahead 
at a suitably sedate pace, LCCs continue  
their relatively higher growth rates, carv-
ing out a bigger share of the passenger 
throughput at main hub airports in the 
region. 

With the launch of operations by Gold-
en Myanmar Airlines in January 2013, 
LCCs are now based in seven out of the 

Continued on page 8

10 member states in ASEAN. Only Brunei, 
Cambodia and Laos are without their own 
homegrown LCCs.

In the dawn of their second decade, 
LCCs have definitely become mainstream 
air transportation. Where they have origi-
nally hoped to convert those used to trav-
elling on long-distance inter-city buses, 
today’s LCC customers are as likely to be 
well heeled jet-setters as bottom line-con-
scious business travellers.

Rebranding strategies take off   
As 2013 rolled out, several LCCs in ASE-

AN began to tweak their brand names 
and this was none more apparent in the 
Philippines than elsewhere in the region. 
AirPhil Express, a subsidiary of Philippine 
Airlines, was rebranded as PAL Express 
while SEAir became known as Tigerair 
Philippines. Zest Air has merged with Ai-
rAsia Philippines and currently operates 
as AirAsia Zest. 

In Singapore, Tiger Airways rebranded 
itself as Tigerair and retired the signature 
leaping tiger from its logo, replacing it in-
stead with a simplified version that resem-
bles a tiger’s tail. 

AirAsia Kuala Lumpur 
International Airport

ATF-day2 p06-08 ASEAN LCC-xy.indd   6 7/1/14   4:27 pm
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High ambitions belie low-cost foundations
drive sales for LCCs. By end-2013, the ser-
vices of 26 LCCs worldwide are bookable 
via Abacus, and the company expects to 
grow this by 10 per cent in the first two 
months of 2014.

Amid sluggish economic growth in 
recent years, LCCs continue to outpace 
their full-service counterparts but it is 
not a zero-sum game, especially at hub 
airports such as Bangkok, Kuala Lumpur 

Soaring expectations
An obvious sign that many still expect to 
out-perform their previous growth trajec-
tories, eight of the LCCs covered in this 
report (see table) have more airplanes on 
order than they have in their current fleet. 

AirAsia remains the cherry on the 
cake for Airbus and holds more than 240  
delivery positions – although it should be 
noted that some of these are destined for 
its operations in Indonesia, Thailand and 
the Philippines (and possibly in India). 
In the past year, its joint venture with All 
Nippon Airways in Japan has failed. Ai-
rAsia X is re-committed to returning to 
Europe with a reportedly more efficient 
Airbus A330 and is on the brink of repli-
cating its blueprint in Thailand with Thai 
AirAsia X. 

Indonesia’s Lion Air is the next most 
aggressive LCC, taking a leaf out of AirA-
sia’s book as it rolled out Malindo Air  and 
Thai Lion Air in Malaysia and Thailand 
respectively. 

Not to be outdone, Singapore’s Tigerair 
has entered into a minority partnership 
with Taiwan’s China Airlines to establish 
a new LCC based in Taipei. The minor-
ity stake notwithstanding, the new LCC is 
likely to carry the Tigerair branding. 

Thailand’s Nok Air, which has not 
been particularly successful with its own 
international expansion, has entered into 
a joint venture with Singapore’s Scoot to 
establish NokScoot to operate medium- 
and longhaul services out of Bangkok’s 
Don Mueang Airport – a clear response to 
the “invasion” of Thai AirAsia X and, to a 
lesser extent, Thai Lion Air. 

NokScoot will start up in 2H2014 
with a couple of B777s that will likely be 
sourced from Singapore Airlines, with 
destinations in China, Japan and South 
Korea on its radar. 

A push for wider horizons 
As Cebu Pacific Air started operating its 
A330-300s and extended its network to 
Dubai, PAL Express too received an A330-
300 from its parent company – Philippine 
Airlines – and launched its own five-times 
weekly services to Dubai. 

Thai AirAsia X will begin operations 
with A330-300s in 1H2014, and Scoot too 
will be in a position to operate more effi-
ciently on existing as well as new longhaul 
routes when it receives its first B787-9 
Dreamliners in 2H2014. Jetstar Asia will 
also receive its first B787-8s in 2014 but 
there is as yet any indication which routes 
these will be deployed.

Raising presence through GDSes
While most LCCs initially relied on their 
own websites and in some instances  
through convenience stores and post of-
fices to facilitate bookings and payments, 
more than a handful of LCCs have turned 
to global distribution systems (GDSes) to 
more efficiently extend their reach to cus-
tomers from farther afield. 

Amadeus Asia Pacific’s executive vice 
president, airline commercial, Hazem 
Hussein, said: “The competition among 
LCCs in South-east Asia is tough, and 
airlines need to evolve to get ahead. LCCs 
that tap our extensive travel agency net-
work can reach new customers and im-
prove their yield.” 

GDSes are making it easier for travel 
consultants to access the contents and 

and Singapore. Longhaul travellers are 
increasingly savvy at sniffing out airports 
with dense LCC connections, a trend that 
benefits hub airports and turn them into 
good neighbours for nearby destinations.
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Airline Main operational base Fleet Destinations Distribution 
channels

MYANMAR

Golden Myanmar 
Airlines

Yangon International Airport Current:
2 x Airbus A320

Yangon, Mandalay, Naypidaw, Bangkok, Singapore

THE PHILIPPINES

Cebu Pacific Air Manila – Ninoy Aquino International Airport Current:
10 x Airbus A319
26 x Airbus A320
2 x A330-300
8 x ATR72-500
On order:
15 x Airbus A320
30 x Airbus A321neo
5 x Airbus A330-300
1 x ATR72-500

Bocolod, Butuan, Cagayan de Oro, Camiguin, Cauayan, Caticlan, Cebu, 
Clark, Coron, Cotabato, Davao, Dipolog, Dimaguete, General Santos, Iloilo, 
Kalibo, Laoag, Legazpi, Masbate, Naga, Ozamiz, Pagadian, Puerto Princesa, 
Roxas, San Jose, Siargao, Surigao, Tacloban, Tagbilaran, Tawi-Tawi, 
Tuguegarao, Virac, Zamboanga, Singapore, Banda Seri Begawan, 
Siem Reap, Beijing, Guangzhou, Shanghai, Xiamen, Bangkok, Phuket, 
Denpasar, Jakarta, Kuala Lumpur, Kota Kinabalu, Hanoi, Ho Chi Minh City, 
Busan, Seoul, Osaka, Hong Kong, Macau, Dubai. Services to Nagoya and 
Tokyo are planned for end-March 2014

Amadeus, Navitaire

PAL Express
(Previously operated as 
AirPhil Express)

Manila – Ninoy Aquino International Airport Current:
13 x Airbus A320
4 x Dash 8-300
5 x Dash 8-400
1 A330-300 (transferred from 
Philippine Airlines)

Bacolod, Busuanga, Cagayan de Oro, Calbayog, Cotabato, Cebu, Clark, 
Davao, Dumaguete, General Santos, Iloilo, Kalibo, Laoag, Legazpi, Masbate, 
Naga, Puerto Princesa, Surigao, Tagbilaran, Hong Kong, Dubai

Abacus, Sabre

Tigerair Philippines Manila – Clark Airport Current:
2 x Airbus A319
3 x Airbus A320

Bacolod, Cebu, Clark, Davao, Iloilo, Kalibo, Manila, Puerto Princesa, Tacloban, 
Ho Chi Minh City, Hong Kong, Singapore.

Abacus, Amadeus, 
Navitaire, 
Travelport.

AirAsia Zest
(Merger of AirAsia 
Philippines and Zest 
Air)

Manila – Ninoy Aquino International Airport Current: 
4 x Airbus A320

Manila, Bocolod, Cagayan de Oro, Cebu, Davao, Iloilo, Kalibo, Puerto 
Princesa, Tacloban, Tacbilaran, Kota Kinabalu, Kuala Lumpur, Shanghai, 
Seoul

Amadeus, Navitaire

SINGAPORE

Jetstar Asia/Valuair Singapore Changi Airport Current:
17 x Airbus A320
On order:
1 x Airbus A320

Kuala Lumpur, Penang, Denpasar, Jakarta, Lombok, Medan, Surabaya, 
Phnom Penh, Siem Reap, Yangon, Bangkok, Phuket, Ho Chi Minh City, 
Guangzhou, Haikou, Hangzhou, Hong Kong, Shantou, Taipei, Tokyo, Osaka

Abacus, Amadeus, 
Navitaire, Sabre

Scoot Singapore Changi Airport Current:
6 x Boeing 777-200ER
On order:
20 x B787-9 Dreamliner

Gold Coast, Perth, Sydney, Nanjing, Qingdao, Shenyang, Tianjin, Bangkok, 
Hong Kong, Taipei, Tokyo, Seoul

Abacus, Amadeus

Tigerair Singapore Changi Airport Current:
25 x Airbus A320
On order: 
18 x Airbus A320

Bandung, Denpasar, Jakarta, Lombok, Surabaya, Jogjakarta, Kuala Lumpur, 
Langkawi, Penang, Bangkok, Chiang Mai, Hat Yai, Krabi, Phuket, Phnom 
Penh, Hanoi, Ho Chi Minh City, Yangon, Cebu, Manila, Taipei, Guangzhou, 
Haikou, Hong Kong, Lijiang, Macau, Ningbo, Shenzhen, Dhaka, Male, 
Bangalore, Chennai, Hyderabad, Kochi, Tiruchirapalli, Tiruvanathapuram, 
Perth

Amadeus, Navitaire, 
Travelport

THAILAND

Nok Air Bangkok – Don Mueang Airport Current:
14 x Boeing 737-800
2 x ATR72-500
On order:
2 x Dash 8-400

Amnat Charoen, Buriram, Chiang Mai, Chiang Rai, Chumphon, Hai Yai, 
Hua Hin, Krabi, Loei, Mae Sot, Mukdahan, Nakhon Phanom, Nakhon Si 
Thammarat, Nan, Phitsanulok, Phrae, Phuket, Phang Nga, Ranong, Roi 
Et, Sakhon Nakhon, Surat Thani, Trang, Ubon Ratchathani, Udon Thani, 
Vientiane, Yangon

Navitaire

NokScoot
(Joint venture between 
Nok Air and Scoot)

Bangkok – Don Mueang Airport Proposed:
2 or 3 B777-200ER

Japan, South Korea and cities in Northern China

Orient Thai Bangkok – Suvarnabhumi Airport Current: 
2 x Boeing 747-300
2 x Boeing 747-400
2 x B767-300
4 x B737-300
2 x B737-400

Phuket, Hong Kong

Thai AirAsia Bangkok – Don Mueang Airport Current:
35 x Airbus A320
On order:
1 x Airbus A320

Chiang Mai, Chiang Rai, Khon Kaen, Krabi, Nakhon Phanom, Nakhon Si 
Thammarat,  Narathiwat, Phuket, Surat Thani, Trang, Ubon Ratchathani, Udon 
Thani, Mandalay, Naypyidaw, Yangon, Hanoi, Ho Chi Minh City, Phnom Penh, 
Siem Reap, Kuala Lumpur, Penang, Singapore, Denpasar, Jakarta, Surabaya, 
Chongqing, Guangzhou,Hangzhou, Hong Kong, Kunming, Macau, Shenzhen, 
Wuhan, Xi’an, Chennai, Kolkata

Thai Lion Air Bangkok – Don Mueang Airport Current:
2 x B737-900ER

Chiang Mai, Jakarta, Kuala Lumpur

Thai AirAsia X Bangkok – Don Mueang Airport Proposed: 
2 x A330-300

Cities within eight hours’ fly time from Bangkok, with Australia, China and 
North Asia being considered

Amadeus, Navitaire

Thai VietJet 
(Joint venture between 
Kan Air and Vietnam’s 
VietJet Air)

– – – Planned start-up in 
early 2014

VIETNAM

Jetstar Pacific Ho Chi Minh City – Tan Son Nhat 
International Airport

Current: 
5 x Airbus A320

Buon Ma Thout, Da Nang, Hai Phong, Hanoi, Ho Chi Minh City, Phu Quoc, 
Vinh

Abacus, Amadeus, 
Navitaire, Sabre

VietJet Air Hanoi – Noi Bai International  
Airport

Current: 
10 x Airbus A320
On order:
16 x Airbus A320
42 Airbus A320neo
6 x Airbus A321

Buon Ma Thout, Hanoi, Ho Chi Minh City, Hue, Qui Nhon, Bangkok

Continued from page 6

International Airport

VietJet Air Hanoi – Noi Bai International 
Airport

Phuket, Hong Kong

Tigerair Singapore Changi Airport

THAILAND
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A supportive stance 
Software, legislation improvements on the agenda as AEC 2015 approaches

Sengsoda Vanthanouvong
Lao National Tourism Administration, director of tourist information division

How will the ASEAN Economic Commu-
nity (AEC) 2015 be a game changer 
for tourism in your country?
Joining AEC 2015 will change Laos’ 
tourism business for the better. We 
will be able to offer joint packages 
within ASEAN’s tourism sector.

Being part of AEC 2015 will enable 
us to gain more knowledge, capabili-
ties and skills while meeting standards 
set across the board for ASEAN hotels. 

It will also provide us with an op-
portunity to share ideas and experi-
ences with other ASEAN member 
countries.

I believe that we will welcome more 
tourists to Laos from other countries 
in the region and beyond.

How is the tourism industry in Laos 
preparing for AEC in 2015?  
The industry is preparing (pro-
grammes for) nature and community 
based tourism, cultural and heritage 
tourism, and cruise and river based 
tourism. 

We are also looking to continue es-
tablishing legislation and investment 
measures on tourism management in 
line with ASEAN standards, manage 
human resource development through 
the establishment of a tourism insti-
tute to provide short- and long-term 
curriculum while providing training 
for 3,000 government staff, and de-
velop about 200 tourist sites.

ASEAN common visa – where is Laos 
on this and what are your thoughts?
It will...provide easy access to Laos and 
help to attract more ASEAN tourists to 
our country. It will also encourage Lao 
people to travel to other ASEAN mem-
ber countries. Locals can have access to 
more jobs and earn more money, and 
poverty will be reduced. However, it will 
not be easy to control visitor numbers 
(with this common visa in place). 

What tourism areas/initiatives will 
you focus on in 2014?
The Lao government is focusing on 
three main pillars (in its promotions) 
– natural, cultural and historical sites. 
We need to produce more promotional 
materials for distribution and display at 
fairs and exhibitions. We also need to 
promote the Lao tourism industry and 
provide supporting funds for these ac-
tivities.

What are the biggest challenges in 
tourism facing your country today?
The greatest challenges we face are se-
verely limited human resources, limited 
communication capabilities, and old 
and unsafe transportation networks in 
certain areas. There is a lack of knowl-
edge and skills among locals in the 
tourism sector. We also suffer from a 
real lack of funding which makes im-
plementing initiatives extremely diffi-
cult. – David Andrews

Tat Kuang Si Waterfalls in the south of Luang Prabang

Archaeological site, Plain of Jars, in the Xiangkhouang Plateau

ATF-day2 p10-12 MinisterProfile FINAL.indd   10 7/1/14   4:29 pm



Untitled-2   1 3/1/14   5:33 pm



JANUARY 21, 2014 • TTG SHOW DAILY ATF 12MINISTERS IN FOCUS

How will AEC 2015 be a game-changer 
for tourism in your country? 
AEC will play a major role in chang-
ing ASEAN including Thailand in many 
contexts such as tourism because of the 
potential of the (grouping’s) 650 million 
population. This will allow us to build 

on our common resources and synergise 
our strengths to promote ASEAN as a sin-
gle destination as per the ASEAN Tourism 
Strategic Plan 2011-2015.

The sheer diversity of the region, from 
city states like Singapore to new and emerg-
ing nations like Myanmar, holds a tremen-

dous attraction for global visitors. The 
rise of the region’s middle-class also 
holds great promise.

The increasing connectivity and 
development of key infrastructure 
projects, such as the ASEAN Highway 
Network and the growth of low-cost 
carriers, have enhanced linkages with 
various destinations in the region. 

Over the years, ASEAN has also 
proven to be its own best (source) mar-
ket. In 2012, intra-ASEAN travel com-
prised 46 per cent of total travel flow in 
the region. 

Thailand, located at the heart of this 
vibrant and dynamic region, clearly 
sees the future potential of such links. 
By strengthening this network, enhanc-
ing the role of the private sector and 
boosting effective coordination with 
various sectors, the Thai tourism in-
dustry can make a significant contri-
bution towards achieving sustainable 
tourism within the region. 

ASEAN common visa – where is 
Thailand on this and what are your 
thoughts?
ASEAN member states continue to 
support the establishment of visa-free 
travel in this region for ASEAN nation-
als. In addition to this, the proposal 
for an ASEAN Common Visa for non-
ASEAN nationals to facilitate business 
mobility and tourism is working its way 
through the official channels. 

ASEAN immigration authorities 
have been tasked with conducting a 
study on this initiative.

It will take time to implement, how-
ever, due to the different levels of devel-
opment and concerns among ASEAN 
member countries. For instance, differ-
ences in legal processes, security issues 
and implementation processes. 

Other smaller schemes such as the 
Cambodia-Thailand single visa have 
been implemented and they have prov-
en successful. 

What tourism areas/initiatives will 
you focus on in 2014? 
In 2014, Tourism Authority of Thai-
land will continue to prioritise building 
visitor confidence in order to ensure a 
steady flow of visitors and maintain the 

vital role of tourism for Thai economic 
development. 

The concept of “Higher Revenue 
Through Thainess” will also be rigor-
ously implemented in order to attract 
more middle and upper-income visi-
tors, as well as niche-market visitors.
This will be done in partnership with 
the relevant sectors such as health and 
wellness. 

The target is to grow visitor arrivals 
by seven percent to about 28 million in 
2014 and increase revenue by 13 percent 
to 1.32 trillion baht (US$39.9 billion).

What are the biggest challenges in 
tourism facing your country today?
From a management perspective, the 
biggest challenge is dealing with the 
projected growth, which includes the 
huge numbers of domestic tourists. 
There are numerous issues involved in 
this, from security, education, training 
programmes and law enforcement to 
ecological and environmental manage-
ment, regulation of demand and supply 
and more. It is difficult to say which one 
is the biggest challenge. They are all im-
portant in one way or another. – Greg 
Lowe

Grand Palace shines at night

Wat Muang, Ang Thong City

Thawatchai Arunyik
Tourism Authority of Thailand, governor
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Accor Special Report

ACCOR SPEARHEADS  
NEW LUXURY AND UPSCALE STRATEGY

building, the Sofitel So will blend French 
design with a chic Singaporean twist. With 
collaboration from Karl Lagerfield and 
interiors by Singapore-based French design 
house, Miaja Design Group, the Sofitel So 
promises a departure from standard hotel 
rooms and an extraordinary experience for 
every guest. 

The Sofitel So Singapore will be one of the 
most technologically advanced hotels in the 
region, offering Apple i-Pad minis that are 
fully customisable for each guest to control 
their environment, order room service, or 
check out events in the city. Alternatively 
guests can turn their own Apple devices into 
universal access remotes by scanning an in-
room QR code.

Located in the heart of the CBD and within 
easy access of Chinatown, Marina Bay 
Sands and Orchard Road shopping, the 
landmark Sofitel So will feature playful 
dining options, a rooftop destination bar and 
gold-lined swimming pool that will make it 
the best place to stay in Singapore.

Another key opening was the recent launch 
of Sofitel Bali Nusa Dua, set on a prestigious 
stretch of beach in one of Bali’s most 
exclusive enclaves. The hotel features 415 
rooms around central pools, with a signature 
So Spa and So Fit gym, Club Millisime 
Lounge, Kids Club and excellent meeting 
facilities. The hotel features  a range of room 
styles including private pool villas that face 
the sea for the ultimate in luxury.

Also in Nusa Dua, Accor recently opened the 
Amarterra Villas Bali Nusa Dua, a member 
of the boutique MGallery Collection. This 
newly built, all-villa hotel combines lavish 
facilities with traditional Balinese elements 
set amongst lush, landscaped gardens. 

MGallery hotels are unique upscale 
properties that are selected through their 
individual personality and are categorised 
according to three themes – Signature, 
Heritage or Serenity. With its outstanding 

architectural design,  private setting and 
respect to its Balinese environment, 
Amarterra Villas is known for its Serenity. 
The resort cleverly combines the two 
elements Amarta (water) and Terra (earth) 
to create an oasis of peace and tranquility in 
one of the world’s most beautiful settings.

Guests can enjoy complete privacy in their 
artfully crafted villas which feature intricate 
furnishings, state-of-the-art entertainment 
systems, open lounges, private swimming 
pools and gazebos, plus luxurious 
bathrooms. The Amarterra Spa provides 
traditional Dharma therapies inspired by 
Bali’s heritage and other resort facilities 
include a Beach Club, outdoor pool, gym, 
boutique and gallery.

Meanwhile, the Pullman brand continues 
its expansion at a rapid rate with more 
than 45 hotels set to open in the next few 
years, with an increased focus on resort 
hotels. Recent key openings in Asia Pacific 
include the Pullman Phuket Arcadia, which 
recently starred as the romantic backdrop 
in the final scene of reality TV show The 

With 38% of its pipeline in Asia Pacific 
focused on the upscale and luxury sector, 
Accor has unveiled a new strategy that will 
bring its high-end properties together under 
one business unit.

Accor’s new Chairman and CEO, Sebastien 
Bazin, recently announced strategic changes 
to the way the group will operate, with three 
distinct business units organised to cater for 
three different market segments: Luxury/
Upscale; Midmarket; and Economy. 

The Luxury/Upscale segment will include 
the group’s Sofitel, Pullman and MGallery 
brands, to suit the varied needs of upmarket 
travellers across the world. With 80% of 
luxury demand currently coming from Asia, 
the operations for this business segment will 
now be based in Singapore.

“Accor has proven its expertise in luxury 
and upscale accommodation in recent 
years, with the successful Sofitel brand 
repositioning, the launch and evolution 
of the Pullman brand and our successful 
MGallery collection,” said Graham Wilson, 
Senior VP Sales and Marketing Asia Pacific. 

“Sofitel has become a worldwide symbol 
of French elegance and a benchmark in 
hospitality, having won numerous awards 
across the world. Now Accor’s upscale 
Pullman and MGallery brands will be able 
to benefit from this expertise and we will be 
even better able to adapt and change to suit 
the needs of the most discerning travellers.”

Sofitel recently announced its objective to 
reach 150 hotels by 2015 and is on track to 
reach this milestone, with a current network 
of 120 prestigious addresses across 40 
countries. 

In the first quarter of 2014, the group 
will debut its long-awaited Sofitel So 
Singapore, the trendy designer label of the 
Sofitel brand. Set in the historic former 
telecommunications and postal services 
headquarters in an elegant neoclassical 

Bachelor Australia. This upscale resort 
features gorgeous views over the Andaman 
Sea and is surrounded by tropical hills, less 
than 15 minutes from the airport. Set on 
beautiful Naithon Beach,  arguably the best 
beach in Phuket, the resort features several 
restaurants and bars, a signature Pullman 
Fit Lounge, Dhatri Spa, excellent meeting 
facilities and a gorgeous pool overlooking 
the ocean.

Pullman Danang Beach also opened this 
year in Vietnam, surrounded by world-class 
golf courses and set on a pristine beachfront. 
It is the only beach club-style resort in the 
area and has one of the most impressive food 
and beverage offerings in Danang. Leisure 
facilities include a pool, tennis courts, 
fitness centre, massage and spa facilities, a 
Kids Club and a butterfly garden.

Next year Pullman will open two signature 
hotels in Shanghai which will redefine 
upscale accommodation in that city: the 
Pullman Shanghai Pudong Zhangjiang and 
the Pullman Shanghai South. The future for 
Pullman hotels looks especially bright.

Pullman Phuket Arcadia Naithon Beach – Thailand

Pullman Bangkok Hotel G - Thailand Hotel de l’Opera Hanoi - MGallery Collection - Vietnam

Amarterra Villas Bali Nusa Dua - MGallery Collection - Indonesia
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HOST CITY: KUCHING

Known affectionately as the Cat City, Kuching charms with abundant natural attractions,
historical sights and spirited party places. S Puvaneswary points out some purr-fect spots

Eat, play, learn in the city

sengers along the Sarawak River, 
sailing past historical landmarks 
and offering a glimpse of life 
by the river and in the city. The 
90-minute cruise departs from 
Kuching Waterfront at 17.30 
daily. The lower deck is air-
conditioned while the upper 
deck has open sides for guests to 
enjoy the sea breeze. Tickets can 
be booked in advance or bought 
at the Sarawak River Cruise 
ticketing counter at the Kuching 
Waterfront.
Tel: (60) 082 240366 
Email: srcinbox@gmail.com

Sarawak Museum
Built in 1891, Sarawak Mu-
seum is the oldest museum in 
Borneo. It was extended to its 
present form in 1911 and today, 
houses an exceptional ethno-
graphic collection, good natural 
history displays and a section 
on Sarawak’s oil industry. It is 
open from 09.30 to 16.45 on 
weekdays, and 10.00 to 16.00 on 
weekends and public holidays. 
Admission is free.
Contact
Address: Jalan Tun Abang Haji 
Openg

Tua Pek Kong Temple
The ornate Tua Pek Kong 
Temple is the oldest Chinese 
temple in Kuching. It is believed 
to date from 1843, although 
official records only recognise its 
existence since 1976. It is one of 
the few buildings that survived 
the Great Fire of Kuching 
in 1884. Various traditional 
festivals are held here every year, 
including the famous Wang 
Kang Festival to commemorate 
the dead. 
Contact
Address: Jalan Tunku Abdul 
Rahman, opposite the Kuching 
Waterfront.

Sarakraf Pavilion
Visitors are invited to cast their 
eyes on traditional craftwork 
through live demonstrations 
of weaving Pua Kumbu and 
pottery, among others. There 
is also a retail outlet at Sarakraf 

Pavilion selling handicraft and 
souvenirs, and an air-condi-
tioned restaurant specialising in 
local cuisine. 
Contact
Address: No 78, Jalan Tabuan, 
93100 Kuching.
Tel: (60) 082 258771
Website: www.sarakraf.com.my

Semenggoh Wildlife Rehabili-
tation Centre
Semenggoh Wildlife Rehabilita-
tion Centre not only specialises 
in the study of orang utan biol-
ogy and behaviour, it also pro-
vides a safe and natural haven 
for dozens of these primates that 
have graduated from a rehabili-
tation programme. The centre 
promises a once-in-a-lifetime 
experience, offering visitors the 
chance to see infant orang utans, 
boisterous adolescents and 
dignified mature adults enjoying 
life in a secure natural habitat. 
The best time to visit is dur-
ing the morning and afternoon 
feeding sessions (09.00-10.00 
and 15.00-15.30) when there is a 
good chance of seeing semi-wild 
orang utans returning to the 
centre for a free meal. Admission 
costs RM10 (US$3) per person 
for foreigners and RM5 for 
locals. The centre opens from 
08.00 to 16.00 daily.

Where to
party?

Sarawak Cultural Village
A living museum offering an 
excellent introduction to local 
culture and lifestyle, the Sarawak 
Cultural Village occupies a 
sprawling 6.9-hectare of land, 
with some 150 people living 
on its grounds. These residents 
provide invaluable information 
on their traditional way of life, 
and visitors can see replicas of 
buildings that represent every 
major ethnic group in Sarawak. 
Each building has a “storyteller” 
who is expert in describing and 
interpreting the local traditions. 
After touring the village, visi-
tors can enjoy a multicultural 
dance performance in the village 
theatre. There is also a good 
restaurant and handicraft shop 
on site.
Contact
Address: Pantai Damai, Santu-
bong, 32km from Kuching
Tel: (60) 082 846411
Email: info@scv.com.my
Website: www.scv.com.my

Irrawaddy dolphin watching
The Santubong area is one of the 
best places in Sarawak to see the 

rare Irrawaddy dolphins which 
inhabit rivers, estuaries and shal-
low coastal areas. CPH Travel 
Agencies runs regular dolphin 
spotting trips, led by boatmen 
and guides who are familiar with 
the waters around Santubong 
and hot spots where Irrawaddy 
dolphins dwell. The programme 
runs for three hours, and visitors 
are picked up from their hotels 
at 08.30.
Contact
Tel: (60) 082 414921/ 243708
Email: cphtrvl@po.jaring.my
Website: www.cphtravel.com.my

Bako National Park
Home to a rich variety of free-
roaming wildlife including the 
rare proboscis monkey, Bako 
National Park has a number 
of well-marked trails that are 
good for short and full-day 
hikes. All trails are surrounded 
by a variety of vegetation. The 
park also has sandy beaches that 
provide resting areas between 
jungle treks.
Website: www.sarawakforestry.
com/htm/snp-np-bako.html

Sarawak River Cruise
Sarawak River Cruise takes pas-

Victoria Arms
English pub Victoria Arms 
houses a traditional English 
restaurant and a luxurious wine 
cellar, and welcomes anyone 
who is keen on live music and 
a little dance. Beer lovers will 
delight, as Victoria Arms also 
serves an array of local and im-
ported beers. It opens daily from 
11.00 to 1.00, while live bands 
play from 22.00 every Monday 
to Saturday. Ladies-only sessions 
are held every Friday from 19.00 
to 21.00.
Contact
Address: Merdeka Palace Hotel 
& Suites
Contact: (60) 082 425400

Senso Bar
Located in Hilton Kuching, 
Senso Bar makes the perfect 
venue for one to unwind with 
a cold beer after a long day, 
celebrate a special occassion 
over champagne or groove to 

What to see 
and do?

Sarawak Cultural Village

Bako National Park
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Contact
Tel: (60) 082 618324 
Website: www.sarawakforestry.
com
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Where to eat?
the music of the live band. The 
stylish bar and lounge welcomes 
guests daily from 17.00  to 1.00.
Contact
Address: Hilton Kuching, Jalan 
Tunku Abdul Rahman
Tel: (60) 082 223888 

Terminal One Lounge
A popular dance club with var-
ied music mix, from R&B and 
hip-hop to mild house music, 
Terminal One Lounge gets lively 
after 22.00. Dress well, as people 
in shorts, singlets, flip-flops and 
sandles are barred from entry. 
Opens every day.
Contact
Address: Lot 348, 349 & 350, 
Ground Floor, Section 50, Jalan 
Padungan Utara
Tel: (60) 082 415113 

Where to eat?

The Junk Restaurant
The two-storey Junk Restau-
rant specialises in western 
cuisine and delights diners 
with generous portions. Lamb 
shank, cheese cake and crème 
brulée  come highly recom-
mended. Its ambience is unique 
too, with antiques lining its 
walls. The restaurant can seat 
150 diners, and reservations 
are recommended. Opens from 
18.00 to 00.30 daily. 
Contact
Address: 80, 82 and 84 Wayang 
Street
Tel: 082 259450

Bla Bla Bla
The cheeky, nonchalant name 
aside, Bla Bla Bla puts much 
effort into its interior and 
dishes. The restaurant special-
ises in Chinese fusion food 
and enchants diners with a 
relaxing interior that features 
a koi pond, lush greenery and 
an oversized Buddha statue. 
Specialities include midin, 
cashew-nut prawns and home-
made cheese cake. Portions are 
generous. Bla Bla Bla opens 
from 18.30 to 23.30 daily, and 
rests on Tuesdays. Advance 
booking is advisable.

Contact
Address: 27 Tabuan Road
Tel: (60) 082 233944

Jambu Restaurant and Lounge
Housed in a colonial bungalow 
and surrounded by lush gardens, 
ambient lighting and water 
features, Jambu Restaurant and 
Lounge offers a comfortable 
setting for cosy group gatherings. 
The menu focuses on Borneo 
fusion cuisine and western dishes 
such as chicken liver pâté and fet-
tucine carbonara. Local rice wine 
as well as a selection of beer and 
wine are served. It opens from 
18.00 to 23.00 from Tuesday to 
Sunday.
Contact
Address: 32 Crookshank Road
Tel: (60) 082 235292 

LL Banana Leaf
LL Banana Leaf is a family-run 
business specialising in South In-
dian “banana leaf” cuisine, deli-
cious Indian sweets and desserts, 
and other local delicacies. In the 
morning, the casual, non-air-
conditioned eatery serves dosai, 
puri and murtabak – all breakfast 
favourites of locals. Opening 
hours are from 07.00 to 20.00. It 
closes at 18.00 on Mondays.
Contact
Address: 7G Lorong Rubber 1, 
off Jalan Rubber
Tel: (60) 082 240227

Clockwise from top: Victoria 
Arms, Senso Bar and The Junk 
Restaurant
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“The availability of unskilled labour in Laos re-
mains one of the greatest challenges for any busi-
ness to overcome, (especially as) the running of 
hospitality training and similar schemes sees the 
greatest demand from the tourism sector. Larger 
operators report a lack of support so far from the 

Ministry of Information, Culture and Tourism despite the presence 
of associations such as Lao Association of Travel Agents and the 
Hotel & Restaurant Association.”

Michael Roehrig
Managing director

Diethelm Travel Laos

While the shortage of skilled manpower continues to pose a major challenge, the landlocked 
destination is slowly making progress in its tourism development, reports David Andrews

Laos’ tourism sector contin-
ues to experience growth 
with a gradual increase in 

arrivals, with  the Lao Ministry of 
Information, Culture and Tour-
ism targeting close to 3.6 mil-
lion visitor arrivals for 2013 – up 
from 3.3 million in 2012. 

Jason Blackwell, general 
manager, Exotissimo Laos, said: 
“We saw a 10 per cent growth 
in 2013...the UK, Germany and 
France remain very strong mar-
kets for us and we are seeing 
growth from North and Latin 
America. We expect these core 
and emerging markets to main-
tain their performance and a sus-
tained increase in the adventure 
segment, contributing to a 10 per 

Laos sees steady growth

An update on major issues 
and events from the past 

Tracker

Human resource 
development
The acute shortage of skilled 
labour remains one of the great-
est challenges for the tourism 
trade in Laos. When a position 
becomes available, it is quite rare 
for a company to find a local 
employee with adequate indus-
try experience while foreign 
hires are costly.  

THEN The Ministry of Infor-
mation, Culture and Tourism 
had taken little action in the past 
to actively resolve the issue of 
skilled labour shortage. DMCs 
and hotels often have to select 
candidates based on core values 
and therefore must invest sig-
nificantly in training. 

NOW Even with the Ministry 
of Labour and Social Welfare 

“I generally have little to do with them as they have failed to 
provide any assistance in the past. I rely on the NGOs and the 
embassies if I want to reach out to a wider market. (The NTO) has 
little money and the only time I see what actions they are taking is 
when I read the local paper.” 

Gordon Mannering
Owner 

Hotel Beau Rivage Mekong

What do you need from the NTO in 2014?

Viewpoint

ness to overcome, (especially as) the running of 
hospitality training and similar schemes sees the 
greatest demand from the tourism sector. Larger 
operators report a lack of support so far from the 

Ministry of Information, Culture and Tourism despite the presence 

cent growth overall in 2014.”   
Laurent Granier, co-founder 

& general manager, Laos Mood 
Travel, commented: “2013 has 
been a great year for us. We have 
touched based with regional 
DMCs requiring assistance for 
their operations in Laos, bring-
ing us more long-term visibility 
and some quality bookings. 

“We have diversified our 
source markets...Our portfolio 
of accounts is also expanding 
with an online direct sales part-
nership and we have secured 
a few clients in the US, Latin 
America and Nordic countries, 
with our MICE accounts starting 
to also benefit,” he added. 

However, Lao tourism is 

creating 15 employment agen-
cies there is still a serious labour 
shortfall. Government pro-
grammes aimed at honing the 
skills of local workers so far have 
not been wide-ranging enough 
or targeted to the right fields, 
producing too few people in the 
needed areas. 

FUTURE In September 2013, 
the Lao National Institute 
of Tourism and Hospitality 
(Lanith) in Vientiane started 
offering Passport to Success in-
dustry training programmes and 
four different two-year diploma 
courses for local hospitality 
students. 

Future plans include actively 
promoting environmental and 
cultural sustainability by restor-
ing an historic building on the 
Lanith site in Vientiane. This 
building will be transformed 
into a revenue-generating train-
ing restaurant for students (see 
Products next page).

struggling in the shadows of the 
explosion of travel interest to 
Myanmar and established neigh-
bours like Thailand and Vietnam. 
The vast majority of travellers to 
Laos still see the destination as 
part of a multi-country itinerary, 
industry players pointed out. 

Said Granier: “I feel that over-
all Laos is losing some market 
share to Myanmar. Laos should 
get closer to Myanmar and not 
see it as a competitor but as a 
partner. Other neighbours and 
regional players have direct air 
links (to Myanmar), whereas 
Laos currently does not.” 

Accessibility and infrastruc-
ture constraints in the country 
can also pose a challenge for itin-

erary development. 
Stephen McAvoy, managing 

director of Asia World Travel, 
said: “We have groups that want-
ed to have a series trip to Luang 
Prabang by boat from North 
Thailand, which should be the 
perfect programme but there 
are often issues such as a lack of 
available seats or berths on the 
boats – and staying in the lodges 
en route is impossible dues to 
gas-fired water heaters (against 

NEW HOTEL IN 2014

•  U Luang Prabang, 50 keys

For 2014, rate retention appears 
to be the general consensus 
among hoteliers in Vientiane. 

Yeshi Phuntsho, general man-
ager of Settha Palace Hotel, re-
marked: “Our room rates will 
only change slightly in 2014 
to adjust for inflation – rising 
not more than US$5 a room. 
Our price range in 2014 will be 
US$207-US$380. 

“In 2013, we have not seen the 
growth experienced in 2012 as 
we are suffering from the Bang-
kok protests during the Novem-
ber-December period. We have 

Hotels | Arrival fluctuation impinges on rates
seen more FITs passing through 
and less groups in the past year,” 
Phuntsho added.  

Likewide, Gordon Manner-
ing, owner of Beau Rivage Hotel, 
will not be changing the proper-
ty’s rates of between US$50 and 
US$70 for 2014. He said: “The 
great fluctuation in visitor num-
bers makes it difficult to change 
our prices. We are at full capacity 
in November then it tails off un-
til the next busiest month (usu-
ally February).” 

The trade is also hopeful for 
more boutique hotels or well-

European safety rules). As such, 
air travel is still the best option to 
Laos.” 

Furthermore, capacity re-
mains an issue for the hospital-
ity sector, especially as hotels see 
strong occupancies during the 
high season between October 
and April but are likely to oper-
ate well under capacity for the 
remaining months, hence deter-
ring any potential investment in 
new hotels, Blackwell opined.

Patuxai, an iconic monument in the heart of Vientiane

known international brands, 
especially in Luang Prabang, 
shared Michael Roehrig, manag-
ing director of Diethelm Travel 
Laos. “However, the trend right 
now looks like more and more 
Chinese-owned hotels are open-
ing, mainly targeting the Chinese 
market,” he added. 

List of new hotels is by no means exhaustive
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Products

Six foreign carriers – Thai Air-
ways, Bangkok Airways, Vietnam 
Airlines, AirAsia, Jin Air and 
China Eastern Airlines – cur-
rently serve Laos with scheduled 
flights, accounting for just under 
half of the country’s air capacity. 
The government-owned Laos 
Airlines and private Lao Central 
Airlines handle the rest.

Laos Airlines carried 658,252 
passengers in 2012, up 19.2 per 
cent year-on-year. The airline 
plans to expand its fleet of 14 air-
craft with two Airbus A321s and 
two ATR72-600s in 2015. It start-
ed thrice-weekly flights to Seoul 
and Phnom Penh from Vientiane 
last year. 

Capacity rose significantly be-
tween October 2011 and January 
2013, when the number of week-
ly domestic and international 
seats grew from 28,000 to 58,000, 
according to Centre for Aviation 
(CAPA). This saw Laos shake 
off its position as Asean’s small-
est aviation market as its weekly 
capacity exceeded Brunei’s by 
17,000 seats. 

Analysts at CAPA believe Laos’ 
aviation sector will be catalysed 
by the new terminal at Luang 
Prabang International Airport. 

Access 
Rising links Fourth Thai-Laos 

Friendship Bridge
Following several past dead-
lines for completion, the fourth 
Thai-Laos Friendship Bridge 
finally opened in December 
2013. Spanning the Mekong 
River, the bridge connects Chi-
ang Khong in Thailand’s Chiang 
Rai province with Huay Xai in 
Laos’ Bokeo province. The 630m 
long and 15m wide construc-
tion boasts four-lane highways, 
connecting the nearby towns on 
both sides of the river. 

The bridge will not only help 
support an increased number 
of overland tourists and cross-
border trade, but it is also a 
key piece of the North-South 
Economic Corridor, a road 
route which will eventually 
connect Yunnan in China with 
Singapore.

Lanith Luang Prabang
Lao National Institute of Tour-
ism Hospitality (Lanith) opened 
a hospitality training centre in 
Luang Prabang in November 
2013. The four-room lodge fea-
tures meetings facilities suitable 
for groups of up to 36 pax and 
a 60-seat signature restaurant 
called The Balcony, where Lux-
embourgish chef Pit Wandersc-

Luang Prabang, a UNESCO World Heritage Site, is famed for its Buddhist temples 

heid crafts seasonal dishes with 
herbs and vegetables grown in 
the property’s garden.

Also, as part of the broader 
joint venture between Luxem-
bourg and Laos, the lodge and 
restaurant are also used to train 
Lao students in the fine art of 

tourism and hospitality manage-
ment and is part of Lanith’s 
Passport to Success – Go for 
Gold capacity development 
programme. Part of the profits 
made help fund the programme.

Lanith provided 200,000 
euros (US$271,600) for the 

construction of its Luang 
Prabang facility, while Hong 
Kong Polytechnic University 
donated US$50,000 in kitchen 
equipment. Lanith’s core team 
members will oversee the opera-
tion of the hospitality complex 
and training centre.

ATF-day2 p16-17 Laos-xy-1.indd   17 7/1/14   4:32 pm



JANUARY 21, 2014 • TTG SHOW DAILY ATF 18BRIEFING

“I feel that proper and (more) professional destination marketing 
is (needed). Things are being done but the impact is minimum. My 
humble (suggestion for the NTO) is to hire a company (or person) 
from overseas which has been successful with marketing cam-
paigns for other countries to (set up) one for Indonesia. Next, get 
all the provincial, regional and local tourism offices to head in the 

same direction. Establish clear rules, regulations, guidelines and goals on the na-
tional level. Right now I feel a clear goal is lacking.”

Omar van Beek
Marketing and sales manager, Happy Trails Indonesia 

Effective destination marketing is paying off, with more travellers desiring unique places 
in Indonesia, while mega events in 2013 have given footfalls a boost. By Mimi Hudoyo

Indonesia has done well in 
2013, chalking up stronger 
domestic and international 

arrivals. 
Tentative data from the Min-

istry of Tourism and Creative 
Economy showed that Indonesia 
welcomed 8.6 million visitors 
last year, a 7.4 per cent increase 
over 2012. Tourist expenditure 
was US$1,142 per visit, up by 
1.4 per cent. Domestic travel to-
talled 248 million trips, a slight 
increase over 2012’s 245 million.

Assuming a similar growth 
rate of 7-7.5 per cent in 2014, the 
tourism authority is targeting 9.2 
million arrivals and 255 million 
domestic trips. 

Travel players expect the new 
year to yield even better results, 
and predict that while the long-
haul market will grow, Asia 
and the domestic markets will 
emerge true winners. 

Happy Trails Indonesia suc-
ceeded in growing business by 20 
per cent in 2013 and is expecting 
similar growth this year. 

Omar van Beek, chief market-
ing officer at Happy Trails Indo-
nesia, said: “2013 was a year with 
a number of large events (APEC 
Summit, WTO Ministerial Con-
ference and Miss World pageant) 
that put Indonesia on the world 
map. Promotion of Indonesia as 
a tourism destination has always 
been a challenge and somewhat 
limited, but (these events) had a 
good impact.”

Indonesia shines on

Demand for lesser-known destinations in Indonesia, such as Komodo National Park, is on the rise

An update on major issues 
and events from the past 

Tracker

A stronger airport 
Kuala Namu International 
Airport opened in July 2013, 
providing much needed relief to 
Medan’s air access needs, which 
was being served by the strained 
and aged Polonia Airport. 

THEN Medan is the biggest 
city in Sumatra and the fourth 
largest in Indonesia, and its im-

“We would like the NTO to keep promoting Bali in existing (markets) 
where the length of stay is long and spending is high, instead of 
new (markets). The NTO needs to work on the image of Bali as a 
high-end destination and cease its push for mass tourism. It also 
needs to (establish) a convention bureau to bid for conferences in 
a professional way. The NTO should also have a say in (approving) 

permits to build new accommodation – it should not only be in the hands of the 
local authorities (since we have all seen that it does not work).”

Jean-Charles Le Coz
General manager, Grand Nikko Bali 

What do you need from the NTO in 2014?

Viewpoint

from overseas which has been successful with marketing cam

all the provincial, regional and local tourism offices to head in the 
same direction. Establish clear rules, regulations, guidelines and goals on the na

where the length of stay is long and spending is high, instead of 

a professional way.
permits to build new accommodation – it should not only be in the hands of the 

He also saw marketing for 
destinations beyond all-time fa-
vourite Bali yielding good results, 
with more interest for Lombok 
and Komodo.

Asian Trails Indonesia also 
outperformed its “record year” 
of 2012 last year. The firm’s man-
aging director, André Seiler, said: 
“While some of our European 
key accounts showed stagnation 
or even decreasing numbers for 
Indonesia in 2013, we managed 
to (secure) new accounts from 
Europe and other continents and 
had more group movements last 
year.” 

Umberto Cadamuri, COO In-
bound of Pacto, said: “Indonesia 

ments will also see greater com-
petition.

“Opportunities will remain 
strong almost everywhere else 
(in the country), especially for 
branded budget hotels,” Vas add-
ed.

Tauzia Hotel Management 
will open 20 properties in vari-
ous locations in 2014, accord-
ing to president director, Marc 
Steinmeyer, who said the NTO’s 
targeted increase in arrivals and 
elections would create vast op-
portunities for MICE business 
for his hotels.

“My concern, however, would 
be the fight for talent, particu-
larly at the management level. 
The rapid growth of the industry 
has made the search for manage-
ment talent very competitive,” he 
added.

Besides human resource, in-
frastructure shortcomings have 
been identified as another area  of 
concern for the tourism sector.

Seiler said: “To DMCs that of-
fer roundtrip packages to Indo-
nesia, the increasing traffic con-
gestions in certain parts of Java 
are becoming a huge challenge. 
We have (reacted by excluding) 
Jakarta and Bandung from most 
overland itineraries.”

According to the trade, the 
majority of current traffic does 
not enter through the country’s 
capital city, but through Jogja-
karta or Solo where there are now 
more flights from Singapore. 
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portance as a hub for travellers 
from neighbouring countries 
looking to access Sumatra has 
been growing on the back of 
the rapid rise of domestic and 
regional low-cost carriers. 

However, the city’s Polonia 
Airport was designed for only 
one million passengers. Its pas-
senger handling capacity was 
stretched to the limits as the city 
grew. In 2012 Polonia Airport 
handled 7.9 million passengers. 
Unfortunately, there was no 
space around the airport for 
expansion.

NOW The new Kuala Namu 
International Airport, located 
39km from Medan, is the second 
largest airport after Jakarta’s 
Soekarno-Hatta International 
Airport. Its runway can accom-
modate wide-body aircraft while 
its domestic and international 
terminals can handle up to eight 
million passengers a year. The 
airport will be further developed 
in future to arm it with a second 
runway and an annual passenger 
capacity of 50 million by 2030.

Since its opening in July 2013, 
the new airport has brought 

enhanced business to inbound 
travel firms in the city.

Narasindo Tour Medan 
marketing manager, Sudy, said: 
“We have seen an increase in...
international and domestic 
travellers. There are more flights 
in the domestic and regional 
sectors too, and we expect new 
services to enter the market.”

To date, SilkAir has added 
three flights from Singapore, 
pushing its Singapore-Medan 
services to 21 per week, while 
Jetstar increased its services 
from the Lion City to 10 times 

a week. Indonesia AirAsia 
launched twice-daily services 
on the same route in August.

FUTURE The airport is poised 
to be an air hub for ASEAN 
and an entry point to the rest 
of Indonesia because of its 
strategic location. Medan’s 
travel trade, however, hopes to 
see air links to China, India and 
Vietnam too.

Horas Tours Medan COO, 
Indra Fadjar, added that for 
the airport to succeed, service 
standards must improve.

has been doing well in general. 
While demand for off the beaten 
track destinations like Kaliman-
tan, Komodo and Sumatra has 
been on the rise, in Bali the in-
crease in arrivals from Asia has 
not compensated the weaker 
arrivals from Europe, given the 
(Asian market’s) short length of 
stay.”

Seiler believes that improved 
air access into Indonesia will 
bode well for 2014.

“Garuda Indonesia’s (expan-
sion) into east Indonesia (with its 
new ATR 72-600 and Bombar-
dier CRJ1000 NextGen) allows 
us to send more tourists to places 
like Flores or Sumba. The expan-

sion of SilkAir to secondary cit-
ies in Java is also helping our tour 
operator partner to have better 
access possibilities.”

Meanwhile, Cadamuri expects 
the domestic market to rise in 
importance should the rupiah 
continue to depreciate against 
the greenback and discourage 
Indonesians from travellering 
overseas.

On the hotel front, Archipela-
go International’s vice president 
of sales and marketing, Norbert 
Vas, expects destinations such as 
Jogjakarta, Surabaya, Solo and 
Semarang to grapple with room 
oversupply challenges. Bali’s 
mid-range and budget hotel seg-
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Hike to the top of Mt Rinjani in Lombok Island

Hotel supply is expected to 
mushroom in major and second-
ary cities in Indonesia far quicker 
than the expected pace of tourist 
arrival growth this year.

Despite an oversupply situ-
ation, room rates in Jakarta are 
expected to rise, while in Bali it 
will likely remain flat or inflate 
only slightly, according to Hor-
wath HTL.

Horwath HTL director of 
Pacific Asia, Matt Gebbie, said: 
“Jakarta has seen some 5,000 
additional rooms in the last two 
years and occupancy has been 
down slightly in 2012 (compared 
to 2011) and again in 2013.  
The industry does not expect 
occupancy to be down again in 
2014, yet no one is (confident 
that) it will improve so much.”

According to Gebbie, Jakarta 

The year 2013 saw more air links 
being forged into Indonesia.

Flag carrier Garuda Indonesia 
started twice-daily Medan-Pen-
ang services, four-times-weekly 
Surabaya-Singapore flights, and 
daily links between Denpasar 
and Brisbane and Jakarta and 
Perth. Through a codeshare 
agreement with Etihad Airways, 
the airline also added services to 
Frankfurt, Brussels, Milan, Dus-
seldorf, Munich and Bahrain.

Domestic access was also im-
proved, with Garuda launch-
ing 17 new routes upon receipt 
of 24 new aircraft. These routes 
include Medan-Padang, Med-
an-Batam, Medan-Palembang, 

Hotels | Room rate pressures expected

Access | Drawing the world closer
Medan-Pekanbaru, Padang-
Pekanbaru, Batam-Pekanbaru, 
Jakarta-Bengkulu, Jakarta-Tan-
jung Pandan, Denpasar-Band-
ung and Surabaya-Kupang.

On top of that, Garuda es-
tablished Medan as its fourth air 
hub after Jakarta, Denpasar and 
Makassar, deploying five aircraft 
in there.

Meanwhile, Tigerair Man-
dala commenced a Jakarta-Hong 
Kong service in July and Sura-
baya-Bangkok in August, while 
Jetstar started four weekly servic-
es between Perth and Lombok in 
September.

AirAsia brought Malaysia and 
Australia closer with increased 

Lagoi Bay 
Integrated resort Lagoi Bay on 
the northern shores of Bintan 
Island, when fully completed, 
will offer a variety of resorts, 
leisure and lifestyle activities for 
all in the family. Air Adventures 
Flying Club Bintan, an ultra-
light aircraft ride centre and 
flying school, opened in Novem-
ber. Seasoned pilots and novices 
alike can undergo flight training 
or go on introductory flights on 
board a fully equipped two-seat 
amphibious aircraft operating 
out of an inland lake.

Plaza Lagoi shopping mall, 
slated to open in April 2014, will 
boast a ferry check-in facility 
and a food court overlooking 
the sea.

Come 2H2014, families can 
also enjoy AdvenTreez, a new 
canopy adventure trail in the 
rainforests, and a four-wheel 
drive motorcross facility and 
driving academy. Other new 
resorts and retail clusters will 
come on-stream progressively in 
2014 and 2015.

Get active 
An array of special activities 
abound in Indonesia, such 
as trekking at Mt Rinjani in 
Lombok (www.rinjanitrekking-
center.com), Kelimutu Crater 
Lake in Flores or Mt Tambora 
in Sumbawa; snorkeling, diving 
and underwater photography in 
Bunaken, North Sulawesi (www.
north-sulawesi.org/diving.
html), Wakatobi in South-east 

hotels see an average occupancy 
rate of around 70 per cent.

Citing figures from 2010 to 
2013, Gebbie said rates in Jakarta 
had been on the rise and would 
continue to climb in 2014.

He added that the opening of 
luxury hotels in Jakarta over the 
next few years, such as St. Regis, 
W, Fairmont and InterContinen-
tal, would help to raise the profile 
of the capital city and further im-
prove room rates.

Over in Bali, room oversup-
ply will continue to depress oc-
cupancy rates in 2014. More than 
4,000 rooms opened in Bali last 
year and another 5,000 to 6,000 
are slated to enter the market this 
year. 

Horwath HTL data showed 
that occupancy fell under 70 
per cent in 2013 while average  

NEW HOTEL IN 2014

•	 Grand	Aston	Tunjungan,	
Surabaya,	316	keys

•	 Aston	Priority	Simatupang,	
Jakarta,	296	keys

•	 Aston	Gajah	Mada,	Jakarta,	
176	keys

•		The	Alana	Solo,	251	keys
•		The	Alana	Yogyakarta,	268	keys
•		Hotel	Santika	Premiere	Hayam	
Wuruk,	Jakarta,	232	keys

•		Hotel	Santika	Serpong,	
Tangerang,	291	keys

•		Hotel	Santika	Premiera	
Serpong,	Tangerang,	198	keys

•		Swiss-Belresort	Watu	Jimbar,	
Sanur,	Bali,	312	keys

•		Swiss-Belhotel	Lagoi	Bay,	

room rates rose 10 per cent to 
US$155.

Gebbie said: “It will be a strug-
gle for hoteliers, but they are op-
timistic about maintaining oc-
cupancy. We believe that hotels 
will not drop room rates because 
demand will still stay up.”

Hoteliers in the popular r 
esort destination acknowledge 
that 2014 will be a challenging 
year.

Jean-Sébastien Kling, general 
manager of Conrad Bali, said: 
“With such a massive increase in 
supply there will be both occu-
pancy and rate pressures in Bali 
over the coming years.” 

Offering a practical take on 
the situation, Grand Nikko Bali  
general manager, Jean-Charles 
Le Coz, said “hotels need to ad-
just to the new reality of the mar-
ket which is almost the same pie 
but with many more people eat-
ing from it”.

Having said that, Le Coz is ex-
pecting a better year with average 
room occupancy increasing by 
four percentage points and rates 
by US$10, thanks to the hotel’s 
recent upgrades and rebranding 
efforts.

Kling underlined the need to 
avoid a price war in the face of 
oversupply challenges, and said 
other methods would be em-
ployed to overcome the hurdles.

“We will...diversify our geo-
graphical sources of business, 
maximise our market segmenta-
tion mix during low and shoul-
der season, and keep on driving 
strong channel shift to online 
booking,” he revealed.

Products

Bintan,	190	keys
•		Swiss-Belhotel	Pontianak,	
257	keys

•		Swiss-Belresort	Tanjung	
Benoa,	Bali,	278	keys

•		Swiss-Belhotel	Rasuna	
Epicentrum,	Jakarta,	324	keys

•		Swiss-Belhotel	Darmo,	
Surabaya,	239	keys

•		YELLO	Grand	Dadap	City	–	
Cengkareng,	Jakarta,	264	
keys,	1Q

•		Harris	Hotel	Seminyak,	Bali,	
231	keys,	1Q

•		HARRIS	Hotel	Gubeng	–	
Surabaya,	160	keys,	2Q

frequencies for its Lombok-Kua-
la Lumpur and Denpasar-Perth 
services. It also reinstated its 
Denpasar-Darwin service with 
four flights each week.

SilkAir also expanded its 
Indonesian network with the 
launch of thrice-weekly Singa-
pore-Semarang and Singapore-
Makassar flights.

The year also saw Indonesia’s 
Lion Group launching its full-
service airline subsidiary, Batik 
Air, with initial services offered 
within the country, while sister 
airline, Malindo Air, commenced 
Kuala Lumpur-Jakarta and Kuala 
Lumpur-Bali daily services from 
September. 

Sulawesi (www.wakatobi.com) 
or Raja Ampat in Papua.

Flores Exotic Tours offers 
trekking in Komodo Island, vis-
its to the Liang Bua prehistoric 
habitation cave, horse riding and 
trekking in Mbalata (Ruteng), 
cycling as well as photography 
tours in remote areas in Flores.

For a moderate cycling 
adventure, Asia World Indonesia 
has a one-day Batukaru and 
Jatiluwih, Bali cycling tour with 
the Jatiluwih rice terraces as a 
highlight.

Lotte Shopping Avenue 
Jakarta has more than 170 
shopping malls within the city 
and in outskirt areas. Joining 
this community of malls is 
Lotte Shopping Avenue, which 
opened last June as part of the 
Ciputra World Mega Superblock 
development on Jalan Dr Satrio, 
better known as Casablanca 
area. It has brought new things 
such as Lotte Duty Free, the first 
such store in the area, as well 
as the first Uniqlo store in the 
destination.

CSR tours to Merapi
Travel company Dewatha Sakti 
Tour & Travel Yogyakarta organ-
ises tours to Kinahrejo Village, 
which was ruined by Mt Mera-
pi’s eruption in 2010. There, the 
locals will take tourists to the 
spots that used to be their home. 
Other programmes include tree 
planting and helping the locals 
make farming tools.

List of new hotels is by no means exhaustive

The future Lagoi Bay will enhance Bintan Island’s tourism appeal

Garuda Indonesia established many new domestic and international services in 2013
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Join us for a colourful evening!
ASEAN Tourism Forum 2014 Official Late Night Function

H Music from the Sea

H Alcazar Cabaret Show

H Lucky Draw

H  DJ Performance

Proudly Presented by:

22 January 2014, Wednesday
9.00pm – Midnight
Hilton Kuching Hotel, Ballroom
Jalan Tunku Abdul Rahman, 93100 Kuching, Sarawak, Malaysia

Take a breather from all those serious business meetings 
and have a good time on us – Pattaya style!

For one night only, catch the stunning performance by the Alcazar Cabaret Pattaya, 
groove to all-time favourite beats and party away.

H Entry strictly by delegate badge or Invite only
H Dress code: Colourful
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All ready for business By Patrick Tan 

Sense Hotel Indonesia’s Gufron, Ossotel Indonesia’s Wayan Supandi, Mahagiri Villas 
Sanur Indonesia’s Agus Suardana, Dreamland Luxury Villas & Spa Indonesia’s Wayan 
Sukaarta, Bali Villa Properties’ I Putu Yudia Hartawan, Samaja Villas Indonesia’s 
Made Sandi and Bali Villa Properties’ Ketut Kanten

The Everly Putrajaya Malaysia’s Serene 
Kong and Kerren Wang

Gemala Travel & Tours Malaysia’s 
Marhaliza Ab Halim and Noor Zaleha 
Baharuddin

Borneo Transverse Tours & Travel 
Malaysia’s Adam Lim

Trinity Management Thailand’s Markus Braunwalder D Varee Hotels & Resorts Thailand’s Pittayapath 
Jiracharoenporn and Sasipimon Singsuksawat

Destination Resorts and Hotels Malaysia’s Evelyn 
Lim, Ashwin Gunasekeran and Ema Abdullah

Mandarin Hotel Thailand’s Mattana Sintupachee, The Kee Resort 
& Spa Patong Beach Thailand’s Nurat Atibaedya, Mandarin Hotel 
Thailand’s Chatsutha Kaiwannon and The Kee Resort & Spa 
Patong Beach Thailand’s Natchanit Udomsub

Pearl International Hotel Malaysia’s Kalaa Rajoo, Innoprise 
Jungle Lodge Malaysia’s Henry Llames and Serena Loy, and 
Pearl International Hotel Malaysia’s Danny Khoo

Skyzone Malaysia’s Rocky Kho and Flamingo Hotel 
Malaysia’s Low I Yin, June Quah and Ronnie Ng

Marrison Hotel Singapore’s Maria Leow

Star Holiday Mart Singapore’s Janet Lim



hotel rooms in Naypyidaw today 
and the locals are ready to pro-
vide friendly service to foreign 
visitors,” he said, adding that 
the city had “successfully hosted 
more than 10,000 guests during 
the SEA Games (which) shows 

how capable and ready it is for 
ATF 2015”.

Naypyidaw’s hotel landscape 
will continue to evolve, with a 
count of 12,000 rooms expected 
by 2015.

Fresher layouts and stronger content will greet readers 
of TTG Asia and TTGmice in 1H as TTG Asia Media 
celebrates its 40th anniversary this year. 

These initiatives are among many others that the 
company will roll out throughout the year, and they include a more 
engaging and mobile-optimised ttgasia.com, an additional issue of 
TTG Asia Luxury and the debut of TTGassociations, a quarterly pub-
lication targeting association secretariats.

TTG Asia Media will also extend its reach in the online sphere with 
Travel Trade e-Space, a virtual B2B travel mart whose inaugural edi-
tion will launch in Q1. Roomonger, a B2B e-commerce portal offer-
ing real-time room bookings with instant confirmation, will also be 
revived. Details on these online services will be unveiled tomorrow at 
12.00 during TTG’s hosted lunch for TRAVEX buyers and media at 
Borneo Convention Centre Kuching.

As with all celebrations, there will be plenty 
of activities throughout the year for travel trade 
friends to partake in, from parties to fun runs.
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Naypyidaw “more than 
ready” for ATF 2015

Golden Tulip blooms in Indonesia

By Lee Pei Qi 
ASEAN Tourism Forum 
(ATF) will move to Myanmar’s  
capital city, Naypyidaw, in 2015 
and the country is “more than 
ready” to welcome tourism 
thought leaders and trade play-
ers from the region and beyond, 
said Tin Aung Lynn, chief execu-
tive of Myanmar Tourism Fed-
eration.

Describing Myanmar’s capa-
bility in hosting events as having 
improved rapidly since the coun-
try opened its doors to the world 
in recent years, Tin Aung Lynn 
said: “We have hosted so many 
events within this short period of 
time…even large-scale ones like 
the 27th SEA Games and World 
Economic Forum on East Asia 
just last year.” 

He believes that ATF 2015, 
which will be located in a new 
convention centre, is the “ideal” 
showcase for the city’s existing 
tourism and event “hardware 
and heartware”. 

“We have more than 8,000 

Global company Golden Tulip 
Hospitality Group will add three 
more hotels in Bandung and Bali 
to its portfolio this year, soon af-
ter launching its inaugural prop-
erty in Indonesia’s Banjarmasin 
earlier this year.

The company’s director of 
sales, Thailand, Pornchai Sung-
sungwan, said Royal Tulip De-
green Bandung is slated to open 
in March with 411 rooms, while 
the other two in Bali will be ready 
by end of the year, offering about 
100 rooms each.

New convention centre up, more hotels to come online by end-2014
He revealed that hotels for 

the event’s delegate hosting pro-
gramme are being selected now.

International air links into 
Naypyidaw have also improved 
in recent months as airlines an-
ticipate stronger travel demand.
Most recently, Bangkok Air-
ways and Thai AirAsia launched 
direct flights to the city in  
September and October respec-
tively.

Agreeing with Tin Aung Lynn  
that ATF 2015 delegates would 
be pleasantly “surprised” by the 
destination, Jason Ng, execu-
tive director of MP Singapore, 
the appointed manager of the  
trade event, said: “It will be My-
anmar’s golden opportunity to 
showcase itself because I am 
quite sure most (delegates) have 
not seen the country yet. Most 
may even have the (wrong) per-
ception that Myanmar lags be-
hind in terms of development, so 
they will be surprised when they 
see this spanking new city next 
year.” 

Year-long fun for TTG’s 40th birthday

Sungsungwan said: “There is 
still a lot of tourism potential in 
Indonesia, especially Bali, so we 
want to enter as soon as we can.”

He added that the hotels in 
Bali are positioned as boutique 
properties to stand out from the 
crowd of existing hotels in the 
destination.

Golden Tulip currently has 20 
hotel projects in development 
across Indonesia in cities such as 
Jakarta, Puncak, Bogor, Makas-
sar, Malang and Lampung. –  Lee 
Pei Qi

“Napyidaw is set to 
become the centre of 
MICE for Myanmar.” 

Aung Myat Kyaw
Chairman, Union of Myanmar Travel 

Association and president, Federation 
of ASEAN Travel Associations, 

in reference to the city’s latest 
infrastructure developments which 

include a new convention centre



SABAH 
03 DAYS SABAH, THE LAND OF MURUT  

A great tour to be close to nature in the homeland 
of the legendary Murut, one of the largest 
indigenous groups in Sabah. The journey will take 
you through a mountainous and breathtaking view 
of Kota Kinabalu landscape to Tenom, home to the 
legendary Murut tripe.

You will visit the Fernarium, set up in 1996 and officially open in 2004, covering an area 
of 5 ha with over 220 species of fern from Sabah. The Insectarium with a showcase 
of live insects, the Agriculture Park with a variety of plants and flowers are two more 
highlights waiting to be discovered on this fantastic trip.

Continue driving through Sipitang, once ruled by Brunei before the Sultanate ceded his 
territory to the British. The town is set to become Sabah’s oil and gas industry heart 
following the government decision to build an oil and gas industrial park. Visit Beaufort 
town before crossing the Padas river bridge. The town is famous for its sweet green 
Oranges, Sago (a local delicacy) and local noodles as well as being the stop for the 
Sabah State Railway line from Tanjung Aru to Tenom. 

Before arriving back in Kota Kinabalu, discover Papar, formally known as the agriculture 
town in the early 60’s – 70’s. Paddy fields, watermelon and honeydew patches are 
seen along the road. 

SARAWAK 
2 DAYS DIETHELM SARAWAK 
HIDEAWAY: BEST KEPT SECRET
Yet another tour has been designed, aimed at 
travellers who like to be close with locals and 
experience their traditional way of living. On this 
tour you drive to a small coastal village west of 
Kuching stopping off en route at a goat farm. 

After exploring the wide sandy beach, we depart for 
hands-on river activities such as fishing, mud crab catching and clam collecting with 
local people after which we cruise by boat through the mangroves.  In the evening 
learn how to prepare what you have caught during your river activities, followed by 
a nice local dinner. 

Before heading back to Kuching the next day, you get the chance to understand a 
quiet village culture by riding on a bicycle or motorbike, and visiting a pineapple farm, 
a watermelon farm, a flower crab collecting centre and coconut husking.

VIETNAM  
SPECIAL INTEREST TOUR GOLF IN VIETNAM
 

With the Asian Tour set to return to Vietnam following 
five years of ‘exile’ from the Championship arena, it’s 
the right time to visit Vietnam’s lush green offerings.

Developing from ‘adventurous’ to mainstream, 
Vietnam has become a visitor friendly but not yet 
tourist weary destination with one of the best 
touristic achievements being the development of its 

Central Region, stretching from Hue to Hoi An. This former ‘militaristic zone’ a coastline 
previously described as an impenetrable, mountainous jungle that drops steeply to an 
empty, white sandy beach, has most certainly transformed into what has to become 
Vietnam’s jewel. One of the most famous sanctuaries for the senses, delivered by the 
Banyan Tree Group at Laguna Lang Co.

Along with the latter, there has also come the development of three stunning ‘links’ Golf 
Courses designed by some of the biggest ‘hitters’ in the game, namely Greg Norman AO, 
Colin Montgomerie OBE and now Europe’s second most prolific Major Golfing Champion, 
Mr. Nick Faldo, KT.

Located within the greater Laguna Lang Co integrated resort, Nasty Nick’s 18-hole, par-
71 championship course delivers a golfing experience that can be enjoyed by the most 
experienced players and beginners alike. The Montgomerie Links is situated midway 
between Hoi An and Danang, Vietnam’s third largest city. Eight-time European Order 
of Merit winner and 2010 Ryder Cup-winning captain, Colin Montgomerie, designed 
this beautifully presented links-style course. Being the first course to be created in the 
Central Coast area The 2012 Forbes Travel Guide rated the Montgomerie Links as one 
of Asia’s ten most elite courses.

Following in Monty’s footsteps was Mr. Greg Norman who designed the course at the 
Danang Golf Club, voted as Vietnam’s best Golf Course in 2012 by the publication 
Asian Golf Monthly. The course has been described as a mesmerizing cross between 
a pure links and a sand belt track that rampages through massive sand hills framed 
by sparsely-vegetated scrubland. But despite its fearful appearance and 7000-plus 
yardage, it is also known to be more generous to the scorecard than would first meet 
the eye.

So with all this on offer, not to mention white sandy beaches, fragrant cuisine and 
charming caddies, you might want to think about Vietnam for your next golfing vacation.

CAMBODIA  
ENJOY AN EVENING OF CAMBODIAN 
CIRCUS. 
 

Phare Ponleu Selpak (PPS), meaning “the 
brightness of art”, originated in 1986 in a 
refugee camp on the Thai border. 

The idea of an artistic association that would 
use art and expression to help young refugees 
overcome the trauma of war emerged. 

This novel idea continued after the refugees returned to their homeland and PPS 
was formally founded in 1994 by a group of former refugee camp children with a 
focus on rehabilitating street kids and orphans. Phare Ponleu Selpak is a Cambodian 
nongovernmental organisation based in Battambang which supports around 30 orphans 
and trafficking victims and is schooling more than 1,200 pupils, over 400 of whom 
study visual arts, music, circus, drama and dance for leisure or vocational training. 

You can visit the centre in Battambang on week-days between 8-10 am and 2-4 
pm (closed during public holidays). Or you can watch a circus show with acrobatics, 
juggling, and humour every Monday and Thursday as well as on extra dates (maximum 
200 pax). In Siem Reap, the big top opened in June 2013, and welcomes around 500 
spectators for the  Circus Shows. The daily 1 hour Show starts at 07.30 pm. 

The artists of Phare Ponleu Selpak perform an amazing blend of traditional and modern 
theatre, music, dance, acrobatics, juggling and contortion, comedy and more. The 
performance is beautifully choreographed and integrates stories about Cambodian 
lives and society. 

BHUTAN 
A must is to visit one of the many festivals to see 
the real Bhutan - Black-Necked Crane Festival

In Bhutan, the endangered blacknecked crane, 
known as ThrungThrung Karmo, is deeply 
revered in Buddhist traditions and appears in 
Bhutanese folklore, songs and dances. The 

birds arrive at their wintering grounds between mid-October and early-December 
and remain until March or mid-April. In November every year, a festival to highlight 
the importance of conserving this rare species takes place in Phobjikha. It is a day 
when monks, students, women and children donning masks and costumes perform 
different dance items, of which the black-necked crane dance is a highlight, signifying 
the spiritual connection between the community and the bird. Tourists pay a small fee 
which goes towards the funding for the festival and conservation work. Every year, 
more than 700 tourists come to witness the festival, along with thousands of local 
people. 

Corporate Head Office
Richard R. Brouwer | Chief Executive Officer | richard.b@diethelmtravel.com
Maarten Groeneveld | Chief Operating Officer | maarten.g@diethelmtravel.com
Patama Narintarangkool | Group Managing Director, Finance | patama.n@diethelmtravel.com
Edyta Peszko | Group Contracting Director | edyta.p@diethelmtravel.com
Martyn Hedges | Head, Business Development | martyn.h@diethelmtravel.com
James Ramage | Group Managing Director, Sales & Marketing | james.r@diethelmtravel.com
Sam Vincent | Key Account Director | sam.v@diethelmtravel.com
Rafael Domingo | Key Account Director | rafael.d@diethelmtravel.com
Nataly Wanhoff | Key Account Director | nataly.w@diethelmtravel.com
Tony Champion | Head of Sales & Marketing Europe | tony.c@diethelmtravel.com
Victor Mogilev | Market Manager Russia/CIS & Eastern Europe | victor.m@diethelmtravel.com
Chavaroon Satarujawongse | Sales Manager | chavaroon.s@diethelmtravel.com

Country Offices
Bhutan | Ugen Penjor | ugen.p@bt.diethelmtravel.com
Cambodia | Pierre Jungo | pierre.j@kh.diethelmtravel.com
China | Julia Shi | julia.s@cn.diethelmtravel.com
Hong Kong | Richard Willis | richard.w@hk.diethelmtravel.com
Laos | Michael Roehrig| michael.r@la.diethelmtravel.com
Malaysia | Manfred Kurz | manfred.k@my.diethelmtravel.com
Maldives| Harith Perera | harith.p@mv.diethelmtravel.com
Myanmar | Lilli Saxer| lilli.s@mm.diethelmtravel.com
Singapore | Manfred Kurz | manfred.k@my.diethelmtravel.com
Sri Lanka | Harith Perera | harith.p@mv.diethelmtravel.com
Thailand | Hans van den Born | hans.b@th.diethelmtravel.com
Vietnam | Martin Cook | martin.c@vn.diethelmtravel.com

Showcasing what’s hot around the 
region with some inspirational and varied 
experiences from Sabah, Sarawak, Bhutan, 
Vietnam and Cambodia
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