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By S Puvaneswary
Indian buyers are cheering Ma-
lindo Air’s new daily services 
from Kuala Lumpur to New 
Delhi and Mumbai, which will 
help them offer more competi-
tive packages to Malaysia.

The Malaysian low-
cost carrier, which has 
some full-service of-
ferings, kicked off a 
New Delhi service on 
December 30, 2013, 
while flights to Mum-
bai commence Febru-
ary 15, 2014. This will 
increase seat capacity 
on these routes and 
provide an alternative 
to flying on Malaysia Airlines 
(MAS), which has enjoyed a 
monopoly on these routes since 
AirAsia suspended operations to 
Mumbai and New Delhi in 2012.

Rajendra Dhumma, director 
of Classis Travels & Tours Mum-
bai, said he would be able to 
lower package prices to Malay-
sia from Rs60,000 (US$973) to 
Rs45,000 for a four-day package 
based on twin-sharing at three-
star hotels. 

Mahendra Rawal, managing 
director of Adler Tours & Safaris 
in Mumbai, added: “When AirA-
sia suspended flights to India, we 
lost 25 per cent of the outbound 
business to Malaysia. With Ma-
lindo Air’s entry, we hope to gain 
back market share.”

Munira Basrai, proprietor,  
ICE Incentives Conferences 
Events, revealed that a recent in-
centive group of 400 delegates 
from Mumbai had selected Hong 
Kong over Kuala Lumpur be-

New flights a win for 
Malaysia-India traffic

cause of the high airfares offered 
by MAS. 

She said: “As long as the air-
fares are competitive and there 
is flexibility to change dates and 
names, Indians will not mind us-
ing Malindo Air for incentives.”  

A spokesperson for 
Malindo Air said its cor-
porate rates allow clients 
to make last-minute 
flight changes. They can 
also pre-book meals on-

Malindo Air said its cor
porate rates allow clients 
to make last-minute 
flight changes. They can 
also pre-book meals on

Dhumma: lower 
package prices

board. 
Meanwhile, Malaysian 

outbound agencies said 
the new flights would 
also encourage more lei-
sure travel to India. 

K Thangavelu, managing 
director at Grandlotus Travel 
Agencies, said: “Malindo Air’s 
lower airfares will attract more 
FIT and budget travellers. It of-
fers a very good value proposi-
tion with complimentary light 
refreshments onboard, inflight 
entertainment and 30kg of 
checked baggage allowance on 
economy class.”

Hidden Asia Travel & Tours 
managing director, Nanda Ku-
mar, also pointed out that the 
airline offers a trade rate, which 
is RM50 (US$15) to RM100 low-
er than online rates. 

He said: “Flying on Malindo 
Air may result in savings of at 
least 15 per cent or more com-
pared with flying on MAS.

“We anticipate the outbound 
market to New Delhi and Mum-
bai to grow by 10 per cent this 
year, while inbound tours are 
expected to increase by 15 per 
cent.”

By Mimi Hudoyo 
Bali’s hefty room supply is alter-
ing the way hotels regard their 
relationship with OTAs, with 
many saying the online distri-
bution channel is now a means 
to drive occupancy rather than 
yield and that price cuts to secure 
more bookings are symptomatic 
of this trend. 

Bali Rani general manager, 
Anton Adijaya, who had counted 
10 new hotels opening on the 
same street as his hotel last year, 
told the Daily: “Competition is 
really fierce. The number of new 
hotels coming up in Bali has out-
stripped the increase in arrivals 
to the destination. OTAs were 
once used to increase yield (but) 
newcomers are all now using 
(this channel) to grab volume in-
stead of growing yield.”

Illustrating OTAs’ effective 
market reach, Sun Island Bali 
Hotels & Resorts director, Ismul-
lah Lahsin, said an online pro-
motion blast for sister hotel, Sun 

OTAs gain from Bali’s rate war
Situation must change as destination still needs wholesaler support

Island Legian, on December 10 
succeeded in snagging bookings 
for its opening five days later.

“The fact is, hotels with the 
lowest price will be placed at the 
top of the OTA’s list. The chal-
lenge therefore is to maintain a 
volume-yield balance. For us, as 
long as our GOP is achieved, it is 
fine,” said Ismullah.

Santika Indonesia Hotels & 
Resorts general manager, cor-
porate sales & marketing, Guido 
Andriano, blamed the price war 
in Bali on both the tough com-
petition among hotels and OTAs’ 
persistent push for low rates to 
maintain their own market share 
in the online distribution arena.

This, he said, has left a bad 
taste in the mouth of traditional 
travel agencies who are stuck 
with contracted room rates. 

Pacto COO inbound, Um-
berto Cadamuro, noted that the 
discrepancy in rates offered to 
B2C OTAs and traditional travel 
agencies has caused European 

operators to prefer selling Thai-
land than Bali.

He noted that volume players, 
especially those from Europe, are 
finding “a friendlier attitude in 
Thailand” because Thai hoteliers 
have a better understanding of 
how to use OTAs to build yield.

He added: “I believe that the 
YTD hotel occupancy in Bali 
shows very well that an adjust-
ment is needed since the destina-
tion still needs (the support of) 
wholesalers.”

Panorama Destination direc-
tor of business development, 
Ricky Setiawanto, lamented that  
“hoteliers look for us only when 
occupancy is low” but longhaul 
markets would only buy when 
the hotel has a regular presence 
in the marketplace.

Hoteliers at ATF 2014 told 
the Daily that brick-and-mortar 
tour operators continue to be 
important to them, and attend-
ing trade shows such as this is a 
good way to maintain ties.

With three strikes to the gong, Malaysia 
prime minister Mohd Najib Abdul Razak 
opened ASEAN Tourism Forum 2014 on 
Monday. He took the chance to urge 
fellow ASEAN members to work together 
to ensure that the region remains the 
world’s favourite tourist destination. 
“Inbound tourists to (this) region is 
projected to...increase 5.1 per cent per 
annum, which is higher than the global 
average annual growth rate of 3.3 per 
cent for the period of 2010-2030,” he 
said in a speech during the gala dinner.

Sound beginnings
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By S Puvaneswary 
Malaysian inbound agencies 
and hoteliers anticipate Sabah 
will recover this year after two 
major security incidents in 2013 
resulted in many cancellations to 
the state.

Last November, Sabah made 
headlines following the murder 
of a Taiwanese tourist and the 
abduction of his wife on Pom 
Pom Island. Earlier in the year, 
there was also a standoff between 
Malaysian police forces and an 
armed group claiming to be the 
royal army of the sultan of Sulu 
in Tandau, Lahad Datu. 

Manfred Kurz, managing di-
rector of Diethelm Travel Ma-
laysia, said he had seen a 20 per 
cent drop in European arrivals 
to Sabah last year and received 
many queries from foreign tour 
operators concerning safety. 

For Q12014, he said bookings 
from Europe were strong for Sa-
bah’s capital, Kota Kinabalu, and 
surrounding areas. However, 
bookings to the east coast, such 
as Sandakan, Semporna and the 
islands off Semporna were slow.

He said: “We will continue to 
push for these destinations by 
informing our overseas partners 
on what measures the govern-

Fears over Sabah safety 
dwindle, demand picks up

ment has taken to improve se-
curity in this area. We hope the 
destination will pick up in Q2.”

Alex Lee, CEO of Ping An-
chorage Travel & Tours, also saw 
a 10 per cent decrease in Europe-
an arrivals to Sabah and a further 
15 per cent drop in Asian arrivals 
last year. He predicted demand  
would pick up after April. 

Jenny Rosales, managing di-
rector of Hotel Event Service in 
Berlin, said her German clients 
chose a different destination 
because of both cases. However, 
she said: “Sabah is still definitely 
on our radar and after ATF, I am 
making a trip to Sabah to experi-
ence the destination myself.”

Meanwhile, Jeremy Adrino, 
sales executive at Borneo Eco 
Tours which manages the 20-
room Sukau Rainforest Lodge, 
said forward bookings for 2014 
were coming in from Europe, 
the US and Australia and that the 
destination was “recovering”. 

“Feedback from overseas and 
local tour operators was that 
tourists are interested in coming 
to Sabah. Sabah Tourism Board 
also built confidence by being 
prompt with updates on their 
website on the situation in Sa-
bah,” he explained. 

“We have informed our overseas partners on 
what measures the government has taken to im-
prove security. We hope the destination will pick 
up in Q2.”             Manfred Kurz

Managing director, Diethelm Travel Malaysia 

www.ttgasia.com

Log on to our site to grab more 
live coverage of ATF 2014 

Enhanced content and a more attractive layout will 
greet readers of TTG Asia and TTGmice in 1H as TTG 
Asia Media celebrates its 40th anniversary this year. 

These initiatives are among many others that the 
company will roll out throughout the year, and they include a more 
engaging and mobile-optimised ttgasia.com, an additional issue of 
TTG Asia Luxury – out in July and December – and the debut of 
TTGassociations, a quarterly publication catering to association sec-
retariats and association event planners.

TTG Asia Media will also extend its reach in the online sphere with 
Travel Trade e-Space, a virtual B2B travel mart. Roomonger, a B2B 
e-commerce portal offering real-time room bookings with instant 
confirmation, will also be revived. 

As with all celebrations, there will be plenty of activities through-
out the year for travel trade friends to partake in, from parties and fun 
runs to charity drives.

Darren Ng, managing director of TTG Asia Media, will spill details 
on these anniversary activities today at 12.00 during the company’s 
hosted lunch for all TRAVEX buyers and me-
dia at Borneo Convention Centre Kuching,  
Room 12 to 14.

Year-long fun for TTG’s 40th birthday

By Xinyi Liang-Pholsena and  
S Puvaneswary
Vietnamese inbound tour op-
erators have identified Muslim 
tourism as an emerging niche 
segment, especially with the ris-
ing spending power of 
Muslim travellers in 
South-east Asia and 
across the globe.  

Direct air links re-
cently established by 
Middle Eastern carri-
ers as well as Turkish 
Airlines, in addition to 
Vietnam Airlines’ four-
times weekly Jakarta-
Ho Chi Minh City 
flights since December 2012, 
have made it easier for Vietnam 
to court Muslim travellers from 
both longhaul and regional mar-
kets. 

The Gulf carriers’ foray into 
Vietnam has enabled Lac Hong 
Voyages to pursue the high-yield 
market from the Middle East, 
which recorded an 18-20 per 
cent growth last year, shared the 

Vietnam hots up for Muslims
Demand soars on back of new air links and stronger buying power of the market

company’s executive director, 
Jonathan Tran Vinh Loc.

“We’re also seeing growth in 
Muslim arrivals from Indonesia 
and Malaysia, and to a certain 
extent from Brunei too. We have 

recorded a strong vol-
ume growth of 20 per 
cent from Indonesia 
from 2012 to 2013, due 
to the direct Jakarta 
link by Vietnam Air-
lines,” he added. 

“The Muslim mar-
ket from Indonesia and 
Malaysia is particularly 
good; it has grown 25 
per cent last year in 

comparison with 2012,” said 
Pham Ha, founder and CEO of 
Luxury Travel Vietnam, which 
revamped its Muslim holiday 
website late last year. “We expect 
to host 1,000 to 1,200 Muslim 
travellers in 2014.”

He added: “(This market) is 
not complicated. We just need 
to provide what Muslims would 
need when travelling, such as ho-

tels that indicate kiblat (or qibla, 
the direction a Muslim should 
face when praying), a prayer mat, 
halal food, a toilet with washing 
facilities and a tour that allows 
for daily prayers.”

For Peter Pham Tien Dung, di-
rector of Goldentour & Conven-
tion, whose Muslim bookings in 
South-east Asia usually hail from 
Indonesia, Malaysia and Phuket, 
the market has grown by 10 per 
cent last year. 

He commented: “In 2010, 
we received around 50 Muslim 
groups from Malaysia and Indo-
nesia, but last year the demand 
rose to 60 Muslim groups and 
30 FIT packages from these two 
countries. Muslim FIT numbers 
from Malaysia in particularly are 
growing fast. Last year the figure 
rose from 20 bookings in 2010 to 
around 60.”

Vietnam’s potential as a desti-
nation for Muslim travellers also 
presents opportunities for out-
bound operators in Malaysia. 

“We have seen a 10 per cent 

recorded a strong vol
ume growth of 20 per 
cent from Indonesia 
from 2012 to 2013, due 
to the direct Jakarta 
link by Vietnam Air
lines,” he added. 

ket from Indonesia and Abdul Rahman: 
baiting with low 
package prices

SACC Convec, which manages 
Shah Alam Convention Centre, 
Selangor has expanded its port-
folio to include event manage-
ment services. 

CEO Shuhainie Shamsudin 
said the company is keen to pro-
duce events under its own name 
and for other companies in Ma-
laysia or within South-east Asia.

Shuhainie told the Daily: “We 
are not setting up a new compa-
ny; our current human capital is 
capable of undertaking this new 
(direction) which goes beyond 
our traditional role as venue op-
erator and manager.”

For a start, SACC Convec 
is looking to hold a concert in 
Malaysia later this year and is in 
talks with partners in Indonesia 
to supply artistes. It is also here 
at ATF for the first time to seek 
partners for events.

Mohd Rawi Abu Bakar, direc-
tor of sales & marketing of Shah 
Alam Convention Centre, said 
the new venture would generate 
more revenue for the company.  
– S Puvaneswary

SACC builds event 
management arm

year-on-year growth (in demand 
for) Vietnam, especially to Ho 
Chi Minh City and Hanoi. Both 
destinations attract families as 
there are many halal restaurants 
and shopping (opportunities) 
for prayer apparel, and airfares 
are affordable with regular pro-
motions from Vietnam Airlines, 
AirAsia and Malaysia Airlines,” 
said Adam Kamal, general man-
ager of Rakyat Travel. 

“It is a popular weekend des-
tination and our 3D2N packages 
are selling well,” he added.

Having recorded a 20 per cent 
year-on-year increase in out-
bound Muslim travel to Vietnam, 
Poto Travel & Tours’ group CEO, 
Abdul Rahman Mohd Ali, in-
tends to keep package prices low 
to further promote the country 
as a year-round destination for 
middle- and lower-income trav-
ellers. Full-board tours are sold 
for less than RM1,400 (US$430), 
inclusive of airfares and stays in 
three- and four-star hotels, he 
shared. 

Facilitating seamless travel in South-east Asia was the central theme 
of the ASEAN Tourism Conference (ATC) yesterday. Urging for more 
unity, Rashid Khan (centre), CEO of Sarawak Tourism Board, who also 
moderated the ATC panel session, said: “ASEAN members must be 
committed first and convert bilateral agreements into multi-lateral 
agreements, just like the EU. If not, we can never negotiate as a bloc.” 

Calls for greater unity

http://www.ttgasia.com
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Easing travel to Korea
By Lee Pei Qi
Tour operators and incentive 
organisers from Indonesia, Vi-
etnam and the Philippines can 
now apply for group visas for 
their travellers who are visiting 
South Korea as of January 1.  

The new policy reduces the 
hassle of individual travellers 
having to apply for visas when 
they are travelling as a group, Lee 
Sootaek, director of Asia & Mid-
dle East in Korea Tourism Or-
ganization, told the Daily. 

He said: “We are trying our 
best to remove all obstacles trav-
ellers may face, especially when it 
comes to visas, so this will make 
the travel process smoother.”

Welcoming the news, Indone-
sia-based Aneka Kartika Tours & 
Travel Service,  operation man-
ager, Ronald Gunawan, projects 
a 40 per cent boost in volume to 
South Korea this year as a result 
of the change. 

He said: “We send at least 
one group to South Korea every 
month. As we are located in 
Surabaya, we need to send the 
application to Jakarta first before 
it can be sent to South Korea and 
this takes an even longer time. I 

New group visas for Indonesia, Vietnam and the Philippines

am predicting the application 
time can be cut to four days now.” 

Peter Pham Tien Dung, di-
rector of Vietnam-based Gold-
entour & Convention, said this 
would relief him of much pa-
perwork. “It normally takes up 
to two weeks for visas to be ap-
proved.”

He added that South Korea is 
his top-selling destination and 
is experiencing year-on-year de-
mand growth of 20 per cent.

Robert Tan, executive director, 
JTR Events & Marketing Viet-

nam, who is currently arrang-
ing for 10 groups to visit South 
Korea over the next two months, 
said: “This will help us process 
the bookings and get confirma-
tions faster.” 

Arjun Shroff, managing di-
rector of Shroff International  
Travel Care Philippines, who 
handles corporate groups of up 
to 40 travellers, shared the same 
sentiments. However he sug-
gested that the visa application 
process be made available online 
too. 

Jakarta has introduced double-
decker buses that allow tourists 
to effortlessly zip through the 
city for free.

Lokot A Enda, director of 
tourism destination at Indone-
sia’s Ministry of Tourism and 
Creative Economy, said: “Jakarta 
is famous for its traffic jams, but 
these buses will be travelling on 
bus lanes, giving them a smooth-
er journey around the city.” 

Launched last week by the Ja-
karta administration, these five 
air-conditioned double-decker 
buses, which can carry 60 pas-
sengers each, will depart every 
hour. There are 10 stops along 
the route covering sights such as 
the Istiqlal Mosque, State Palace 
and City Hall. 

According to Lokot, there 
will be an English-speaking tour 
guide on every bus. 

He said: “This transport will 
be very useful for tourists who 
are seeing Jakarta for the first 
time and are feeling lost.

“And they do not have to ex-
perience the jams in the city.” 

Lokot added that there are 
plans to roll out more buses, 
depending on the performance 
of this first batch of buses. – Lee  
Pei Qi

New bus tours 
for Jakarta

In brief

Le Méridien comes to Bali
Starwood Hotels & Resorts 
Worldwide opened its 118-key 
Le Méridien Bali Jimbaran 
in mid-2013, bringing to the 
popular leisure island a 1,300m2 
saltwater lagoon pool, a kids 
club, Serenity Spa, a fitness 
centre, four dining venues in a 
three-storey F&B and entertain-
ment complex, and five meeting 
rooms, with the largest being the 
Bale Banjar which can seat 150 
pax in theatre-style.

A walk in ASEAN’s parks 
Malaysia has published a coffee 
table book, The Magical Gardens 
of ASEAN, to highlight some of 
the most notable parks and gar-
dens in each of the 10 member 
countries. The publication will 
also encourage sustainable eco-
nomic development through the 
conservation of nature-based 
tourism in ASEAN.

Sarawak to get Promenade 
Malaysia-based Promenade 
Hotels & Resorts will open 
Promenade Hotel Bintulu in the 
coastal town of Bintulu, Sarawak 
this year. The three-star, eight-
story hotel will offer 118 rooms 
and suites, two function rooms 
and a coffee house. 

The Gwanghwamun gateway to Gyeongbokgung palace in Seoul
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Conference underway

Best in ASEAN lauded

By Patrick Tan 

Vientiane Plaza Hotel’s Philip E Owings
Pasir Gudang Municipal Council Malaysia’s Haji Ismail 
Bin Haji Mat Taib and Johor State Tourism’s Ahmad 
Nizam Bin Ahmad

Snob Travel Egypt’s Dr Ashraf Samir and Ecozone Travel & 
Tours Philippines’ Anna Pamela M Guzman

Tourism Malaysia’s Syed Yahya Syed Othman and 
Mohmed Razip Hasan

Ministry of Industry and Primary Resources Brunei’s Awang 
Yahya bin Begawan Mudim Bakar and Tourism Malaysia’s  
Ng Yen Yen

Puri Mas Boutique Resorts & Spa Indonesia’s Dewa 
Made Wija, Plataran Hotels & Resorts Indonesia’s 
Iwan Sitompul and Airways Travel Germany’s 
Jürgen Anding

Jasra Brunei’s Liaw U-E and 
Jasra Harrisons Travel Brunei’s 
Lyna Infantado

Global Links Travel & Tourism 
Services Pakistan’s Shabbir Hussain 
and DCA Malaysia’s Wong Ing Ting

Tourism Malaysia’s Wan Zawawi 
Mohammed and Ahmad Esa

The ASEANTA Awards for Excellence recognises ASEAN individuals or organisations 
that have contributed to the development and promotion of ASEAN tourism products. In yesterday’s 
27th edition (winners from top left in clockwise direction), the Best ASEAN New Tourist Attraction 
went to Borneo Nature Tours for its Canopy Walkway in Danum Valley and Best ASEAN Marketing 
and Promotional Campaign to AirAsia for its Celebrating 2 million ‘Likes’ on Facebook initiative. 
Other prizes include the Best ASEAN Travel Article and Best ASEAN Tourism Photo. 
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MINISTERS IN FOCUS

Covering the basics
Infrastructure remains an obstacle for these countries ahead of AEC 2015

Benito Bengzon, Jr
Assistant secretary, Department of Tourism, Philippines

Htay Aung
Minister of hotels and tourism, Myanmar

How will the ASEAN Economic Commu-
nity (AEC) 2015 be a game changer 
for tourism in the Philippines? 
The Philippines, being an archipelago, 
works (globalisation) to our advan-
tage,  as revenues generated in tourism 
are comparable to countries which 
boast of more than 20 million tourist 
arrivals. The Philippines, in fact, yields 
higher income because all our tourists 
arrive not by land but by air. 

How will AEC 2015 be a game changer 
for tourism in Myanmar?
AEC is definitely a game changer for 
all economic sectors in ASEAN mem-
ber countries. It plans to turn ASEAN 
into an economically integrated area 
with free movement of goods, services, 
skilled labour, investment and capital, 
and it officially comes into effect on De-
cember 1, 2015. The travel and tourism 
sector is likely to see both huge benefits 

and connectivity).

How is the tourism industry in the Phil-
ippines preparing for AEC in 2015? 
Already, several expansion projects (are 
underway) in Bohol, Panglao Island; Bi-
col, the new Daraga airport, as well as 
the rehabilitation and the improvement 
of Ninoy Aquino International Airport’s 
Terminals 1, 2 and 3; and Mactan in Cebu, 
Kalibo, Clark, Puerto Princesa interna-
tional airports, that will allow us to open 
up to the world. 

In addition, 14 domestic airports will 
be improved through the acquisition of 
night-landing and navigational equip-
ment and passenger terminal enhance-
ment.

What tourism areas/initiatives will you 
focus on in 2014?
Our airports will be empty spaces if we do 
not work on our connectivity. Already, the 
government has identified 10 countries, 
mostly prolific markets, which are set for 
air service talks this year. We therefore 
look forward to improved air services with 
Australia, Brazil, Canada, France, Indone-
sia, Italy, Japan, Papua New Guinea, Rus-
sia and Taiwan in the years ahead.  

Mount Pinatubo

and challenges after integration. 
We assume that with travel restrictions 

being reduced, inbound traveller num-
bers to Myanmar will surely increase as 
we have witnessed huge growth in tourist 
arrivals crossing borders to Myanmar in 
recent years. 

Besides, the improved connectivity be-
tween ASEAN member countries will also 
contribute to the development of border 
tourism. 

How is the tourism industry in Myanmar 
preparing for AEC in 2015?
The Ministry of Hotels and Tourism ap-
plies a cautious approach to developing 
the tourism industry in Myanmar in or-
der to maximise the benefits and mini-
mise adverse effects since the increased 
number of inbound tourists could have 
a profound effect on hospitality demand 
and the sustainability of the natural and 
cultural environment when the ASEAN 
region is fully integrated in 2015. 

The Ministry has developed Responsi-
ble Tourism Policy, Policy Guidelines for 
Community Involvement Tourism and 
Myanmar Tourism Master Plan (2013-
2020) for the development of tourism in 
Myanmar in a sustainable and responsible 

manner.
The Ministry also sent a speaker to 

courses on Certificate for ASEAN Eco-
nomic Studies at the Institute of Econom-
ics in Yangon and Mandalay, organised 
by the Ministry of National Planning and 
Economic Development to raise aware-
ness about the tourism sector in AEC. 

ASEAN common visa – where is Myanmar 
on this and what are your thoughts? 
ASEAN member countries have been 
working together to identify challenges 
and opportunities in developing a com-
mon visa for non-ASEAN nationals. 
There are still many challenges among 
ASEAN members that need to be over-
come by considering security aspects, 
the lack of infrastructure and national 
interests of respective member countries, 
among other things.

What tourism areas/initiatives will you 
focus on in 2014?
In 2014, we will endeavour to get three 
million visitor arrivals. Myanmar will take 
the ASEAN chairmanship in 2014 and we 
will host many meetings such as the ASE-
AN Summit, ministerial meetings, sen-
ior official meetings and working group 

meetings by the respective ministries. 

What are the biggest challenges in tour-
ism facing Myanmar today?
The biggest challenges facing Myanmar  in 
tourism are the limited number of high-

 Shwezigon Pagoda

Tourism has brought South Korea, 
the US, China and Japan much closer to 
us. They now make up our country’s top 
tourism markets. And with AEC now in 
the pipeline, we can expect the 11 per cent 
growth in tourism arrivals will climb at 
least five notches by 2015. 

What are the biggest challenges in tour-
ism facing the Philippines today?
Now that opportunities are ours for the 

taking and investments are shifting to our 
side of the world, the more our job will get 
harder and harder. The tourism game in 
our region will be more competitive. We 
must build on this momentum, while the 
country is in the “global spotlight,” so to 
speak. 

It is incumbent upon both the govern-
ment and private sector to ensure that this 
rising global perception of the country is 
supported by the basics (infrastructure 

ATF-day3 p06-07 MinisterProfilehhmyhhKY.indd   6 7/1/14   2:49 pm
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Improvement does not only mean 
constructing faster routes, but by in-
viting more investors to put in some 
excellent hotel accommodations in 
the area. With our new hotel evalu-
ation system, we must prove to our 
visitors that our tourist sites are worth 
the trip, the attention and the price. 
To promote the Philippines as a home 
away from home. 

ASEAN common visa – where is the 
Philippines on this and what are 
your thoughts?
While other ASEAN member coun-
tries have some reservations on this 
region-wide tourism promotion ef-
fort, we are earnestly pushing for 
greater openness in terms of visa 
regulation. 

In coordination with the Bureau 
of Immigration and the Department 
of Foreign Affairs, the Philippines has 
so far relaxed visa protocols for other 
countries – in addition to the 155 
countries which are already given visa 
upon arrival like India, one of our po-
tential tourism markets today. 

What’s your marketing and promo-
tions strategy in the aftermath of 
the typhoon and earthquake?
In the aftermath of (super typhoon 
Haiyan) and the magnitude 7.2 
earthquake that hit Bohol and Cebu, 
we have relaxed the It’s More Fun in 
the Philippines campaign and instead 
use Tourism Builds, Rebuilds or we 
may also try Tourism Heals. This 
tentative rebranding makes us high-
light our sustainable practices as well  
without being hard-sell and promote 
continued visitation.  

Meanwhile, those who are socially-
inclined may find our Bangon Tours 
worth joining. Bangon Tours are your 
eco-tours and heritage tours, which 
will not only allow our tourists to get 

a glimpse of our country’s rich colonial 
heritage and unparalleled natural won-
ders, they will also learn how each one of 
us can help promote sustainable and re-
sponsible tourism. 

Voluntourism is a more direct pro-
gramme to bring the benefits to the ca-
lamity-stricken areas.

What is important here is to make the 
tourism earnings trickle down to those 
who were severely affected by the calami-
ties. Bangon Tours will certainly disperse 

funds needed for recovery. 
While we are working on the repair, 

rehabilitation, redevelopment and re-
building of damaged destinations, the 
rest of the country should be business as 
usual. We have already made it clear that 
the top tourist destinations in the Visayas 
continue to be accessible through their 
respective ports of entry and that tour-
ism establishments and activities con-
tinue and remain in operation in other 
parts of the country.  – Rosa Ocampo

standard hotel rooms in major tour-
ist destinations to meet the increasing 
demand, and the lack of well-trained 
staff in hospitality to provide quality 
service to international guests. – Ra-
hul Khanna

 Shwezigon Pagoda
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Wealthy Indonesians have a reputation for being generous spenders. The good news 
is this segment of consumers is set to triple in size by 2015. Mimi Hudoyo reports 

Luxury travel appetites of Asians are growing along with their national economies. In the first 
of a two-part series we look at the health of luxury travel in Indonesia, Singapore and Thailand

Luxuriating in a hot economy

Well-heeled, well-travelled

Home to the world’s 
fourth biggest popula-
tion and a wealth of 

natural resources, Indonesia has 
been steadily growing its econ-
omy in the last few years. The 
archipelago country is now the 
16th largest economy in the world 
and is set to become the seventh 
largest by 2030, according to a 
McKinsey Global Institute report 
released last year.

The Indonesian government 
itself has set a target for the 
country to become the 10th larg-
est economy by 2020. Last year, 
Indonesia’s GDP grew 6.3 per 
cent and the country is likely to 
achieve a 6.4 per cent growth for 
2013.

Much emphasis has been 
placed on Indonesia’s rapidly ex-
panding middle class, which cur-
rently numbers around 45 mil-
lion and is expected to rise to 135 
million in 2030, according to the 
McKinsey report, but figures on 
the growth of Indonesia’s high 
net worth individuals – defined 
as those with at least US$1 mil-
lion investible assets – are equally 
eye-popping. 

At the Indonesia Hospitality 
& Tourism Investment Confer-
ence in Jakarta in May 2013, 
Rajawali Property Group’s sen-
ior vice president-investments, 

“The AMEX Platinum Card 
membership is by invitation 
only. Our cardmembers are the 
crème de la crème, the million-
aires and conglomerates who 
really spend and pay an annual  
fee of Rp10 million (US$1,040). 
The average spending is up to 
Rp100 million per month per 
person.” 

While Bank Danamon AMEX 
does not have data on how much 
cardmembers are spending on 
leisure travel, Dessy revealed 
that about 65 per cent of their 
spending was conducted over-
seas. Activities include charter-
ing a private jet, buying collector 
art pieces and participating in 
antique auctions, which enable 
them to boost their self-esteem, 
she said.

“When travelling for a holi-
day, they fly business or first class 
and spend a lot of money on 
accommodation and shopping. 
Some clients do not hesitate to 
rent Richard Branson’s private 
island to spend their holiday 
with their families. Their idea of 
travel and shopping is an exclu-
sive, tailor-made experience,” she 
said, further citing an example 
of a Chanel boutique overseas 
hosting a private session for this 
high-end group of travellers. 

Other such exclusive experi-

ences included a tour organ-
ised by Bank Danamon AMEX 
together with lifestyle travel 
consultant John B Sutherland 
for members to watch Andrea 
Bocelli’s concert in Tuscany a 
couple of years ago, according to 
Masri. The bank recently made 
arrangements for its members 
to participate in John B Suther-
land’s space travel programme.

Meanwhile, Indonesian out-
bound travel companies han-
dling high-end travellers have 
also seen a growth in the upper 
segment.

“Europe is the number one 
destination for this market and 
shopping is the biggest attrac-
tion,” said Rudiana, director 
of sales and marketing of Wita 
Tour. “However, tours are get-
ting more exotic as more people 
buy expensive packages. Tours to 
Brazil, Scandinavia and Alaska 
are selling quite well, while Ice-
land is our bestseller.”

When the 12-day Iceland tour 
was launched in 2011, Wita Tour 
handled just four groups, but in 
2013 the Jakarta-based firm had 
12 groups booked for Iceland 
during the Lebaran holiday sea-
son in August.

“The basic price for the Ice-
land tour is US$7,000 per person 
on an economy class seat, but a 
lot of customers ended up pay-
ing double for accommodation 
and flight upgrades,” Rudiana re-
marked. “These travellers do not 
only go with families; sometimes 
they bring the nanny along.” 

When asked about their high-
end clients’ spending patterns 
outside the package, Rudiana 
shared: “During a recent trip to 
the US with a group of 12 people, 
I accompanied them for shop-
ping, and within three to four 
hours they spent a total of Rp1.7 
billion on branded goods.”

Some clients do not hesitate 
to rent Richard Branson’s 
private island to spend their 
holiday with their families. 
Their idea of travel and 
shopping is an exclusive, 
tailor-made experience. 

Dessy Masri
Executive vice president, card business head

 Bank Danamon American Express

Affluent Indonesian travellers are showing a rising penchant 
for exotic destinations such as Iceland

Indonesia

Shirley Tan, quoted from a 2012 
Julius Baer Wealth Report that 
the number of Indonesia’s high 
net worth individuals would tri-
ple, from 33,000 people in 2010 
to 100,000 people by 2015, sur-
passing China’s expected growth 
rate of 2.5 times over the same 
period. By 2015, the combined 
wealth of Indonesian high net 
worth individuals will reach 
US$487 billion.

At the same conference, then 
chairman of Indonesia Invest-
ment Coordinating Board and 
now minister of finance Chatib 
Basri said that Indonesia’s upper 

class (those spending an average 
of US$200 or more per day) grew 
from one per cent to two per cent 
of the total population between 
2003 and 2010, or nearly 4.8 mil-
lion people today.

Bank Danamon American 
Express (AMEX), which has 
around 2,000 AMEX Platinum 
Card members (including sup-
plementary) in Indonesia, has 
seen its members’ spending ris-
ing by up to 20 per cent in the 
last couple of years.

Said Dessy Masri, executive 
vice president, card business 
head, Bank Danamon AMEX: 

The affluent 
Indonesian 
traveller

 loves exclusivity
 loves shopping
 loves Europe, 

but increasingly 
prefers more exotic 
destinations

 can really splurge on 
big-ticket items

ATF-day3 p08-12 LUX market (Indonesia-SG-THAI) KYmy.indd   8 7/1/14   2:56 pm



Boracay
Bewitched by the beach
White Beach of Boracay at Sunset, Aklan
Photo by Iking Uy
www.itsmorefuninthephilippines.com
www.facebook.com/itsmorefuninthephilippines
© Tourism Promotions Board (TPB) Philippines 

http://www.itsmorefuninthephilippines.com
http://www.facebook.com/itsmorefuninthephilippines


JANUARY 22, 2014 • TTG SHOW DAILY ATF 10ASEAN OUTBOUND

There is increasing interest among 
them to stay in boutique or design ho-
tels, and some of their favourite activi-
ties are fine dining and shopping.

Yoshimi Nakajima
Singapore country manager

American Express

Singapore’s well-heeled seek sophisticated food and travel experiences
Above: Dining at Joël Robuchon restaurant in Resorts World Sentosa

To look for millionaires in South-east Asia, 
Singapore is the best place to start. Lee Pei Qi 
shows you why – and how

Rich hunting ground
Singapore

 will splurge on dining experiences
 rates travel highly, just after automobile
 buys luxury goods overseas

MasterCard’s latest survey results for 2012.
Yoshimi Nakajima, Singapore country 

manager of American Express, agreed that 
travel ranks as a high priority among Sin-
gapore cardmembers. 

Sharing their travel spending habits, 
Nakajima said: “Our seasoned travellers 
usually travel on business or first class, 
and stay at five-star luxury hotels at travel 
destinations. These affluent travellers are 
often seeking unique variations in their 
travels.

“Our cardmembers are passionate 
about travel…There is increasing inter-
est among them to stay in boutique or 
design hotels, and some of their favourite 
activities are fine dining and shopping,” 
she added. 

Nakajima said travel planners are “es-
pecially essential” for these affluent trav-
ellers. 

She said: “Given these travellers’ tight 
schedules, they appreciate the service of 
professionals using their expertise and 
knowledge to put together a stimulating 
travel plan while balancing the traveller’s 
needs.”

Singapore-based lifestyle travel con-
sultant John B Sutherland agreed that 
luxury clients tend to turn to the profes-
sionals to “add value to their experience”.

Clients can spend between US$1,000 
and US$10,000 per day, and designer 
watches are a popular shopping item 
among his high net worth clients, he re-
vealed. 

Janet Tan-Collis, chief executive of East 
West Executive Planners, whose clientele 
comprises 85 per cent luxury travellers, 
said that each luxury traveller spends ap-
proximately US$1,500 to US$2,500 daily 
just on dining expenses alone. 

Tan-Collis said: “These clients are not 
stingy by any means and they know what 
they can expect in fine dining restaurants 
– from the quality food to the service.”

MasterCard’s Singh said that 26 per 
cent of Singaporeans buy luxury goods 
when travelling overseas. 

He explained: “More Singaporeans are 
purchasing luxury goods overseas because 
they are less expensive compared to at 
home and also because of the wider selec-
tion they get to choose from.” 

And based on MasterCard’s recent sur-
vey on consumer purchasing priorities, 
the penchant for luxury goods among 
wealthy travellers does not seem to change 
any time soon, Singh added, as each Sin-
gaporean planned to spend, on average, 
close to US$3,000 on luxury goods in 
2014 – with jewellery, designer clothes and 
luxury watches listed as top items. 

It may be tiny, with unbearable humid-
ity, but that has not stopped Singa-
pore from producing a lot of very rich 

folks. What is probably a worthy ‘did you 
know?’ to many, Singapore has the high-
est proportion of millionaire households 
compared to other countries in the world.

Worldwide, the US has the most num-
ber of millionaires – some 5.1 million 
households in the US have at least US$1 
million of investible assets, as of 2011. But 
this translates to less than five per cent of 
total households in the US. 

In contrast, 17.1 per cent of all house-
holds in Singapore are millionaire house-
holds, the highest proportion in the world, 
a title the city-state has held for two years 
running, according to the 2012 Global 
Wealth Report from the Boston Consult-
ing Group (BCG). 

According to BCG, Singapore boast-
ed 188,000 millionaire households in 
2011, which means that one in every six  
Singapore households has disposable pri-
vate wealth exceeding US$1 million, ex-
cluding property, businesses and luxury 
goods.

Singapore’s uber-wealthy population 
has also grown, with 10 in every 100,000 
households now classified as ‘ultra high 
net worth’ (more than US$100 million in 
private financial wealth), a concentration 
of have-mores that is second only to Swit-
zerland.

What’s more, in the Wealth Report 
2012 published by Knight Frank and Citi 
Private Bank, Singapore’s GDP per capita 
– already the highest in the world at al-
most US$56,532 in 2010 – is expected to 
more than double to about US$137,710 in 
2050.

As the pool of wealthy Singaporeans 
enlarges, so has the market for luxury 
travel, observed industry insiders. 

Porush Singh, MasterCard senior vice 
president-core products, global products 
& solutions for Asia-Pacific, Middle East 
and Africa, said: “The luxury market in 
Singapore has transformed over the last 
two years, with a growing array of inter-
national luxury brands entering our local 
retail landscape as well as the development 
of high-end property projects and enter-
tainment facilities catering to the well-
heeled.”

“The strength and growth of the luxury 
market in Singapore reflects the country’s 
growing affluent population and their ap-
petite for luxury,” he added. 

Travel is the second largest discretion-
ary consumption expenditure for house-
holds classified as elite, wealthy and mass 
affluent, after private vehicles, based on 

The affluent 
Singaporean 

traveller
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More Thais are getting richer and travelling farther, 
a trend which analysts expect to build up over the 
next few years. Greg Lowe reports

Thailand’s high 
society grows

Playing a strong role within the high net 
worth individuals segment are emerging 
demographic groups such as the so-called 
“new sophisticates” and “young guns”, ac-
cording to Chart Chirathivat, managing 
director of the super-luxury Central Em-
bassy mall due to open in Bangkok later 
this year.

New sophisticates are a small group of 
well-educated, individualist thinkers who 
exert high influence over younger genera-
tions as trendsetters, he said. Young guns 
are 20- to 40-year-olds earning at least 200 
per cent more than the national per capita 
income.

He added: “There are also the third-
generation offspring of financially influ-
ential families of between 18 and 21 years 
old who are not only young, with high 
income, but possess a strong sense of per-
sonal identity and adventure, preferring to 
travel alone.” 

This group relies heavily on social 
media for comparing destinations and 
planning and purchasing trips, Chart re-
marked. 

Patrick Basset, senior vice president 
of Accor Thailand, Vietnam, Cambodia, 
Laos and the Philippines, said wealthy 
Thais are one of the fastest-growing mar-
kets at the group’s top-end properties. He 
said: “We are seeing a significant increase 
of Thais staying in our Sofitel, Pullman 
and MGallery brand hotels throughout 
the region and in Europe.  

“When travelling outbound, the norm 
for high net worth Thais has always been 
independent travel with self-planned 
itinerary. From previous business travel-
ler surveys we’ve conducted, there is a 
tendency for these upscale Thai travellers 
to tie in business visits with their leisure 
trips.”

Research from Global Blue shows tax-
free shopping by Thais leapt 38 per cent in 
the first quarter of the year, making them 
the sixth largest global shopping national-
ity. 

Thailand A detailed analysis of Thailand’s top 
earners is partly obscured by the 
fact they amass personal wealth 

of magnitude beyond the dreams of ordi-
nary Thais. 

Visa International puts the collective 
wealth of Thai high net worth individuals 
at US$55 billion. The collective wealth of 
the 40 richest Thais surged by 20 per cent 
for the second year in a row – a rate three 
times faster than the country’s economic 
growth – according to Forbes’ annual re-
search published last August. 

According to the annual Credit Suisse 
Global Wealth Report published last Oc-
tober, the kingdom has 20,000 US dollar 
millionaires, up 3,000 on the previous 
year. But this is a traditional wealth meas-
urement that is 15 times higher than that 
used by companies such as MasterCard in 
Thailand or bodies like the Thai Market-
ing Research Society.

MasterCard defines as ‘wealthy’ house-
holds in Thailand those combining an 
income of only between US$21,000 and 
US$65,000 annually, and ‘elite’ households 
as those earning more than US$65,000 
annually. It estimates 209,158 elite house-
holds and 1.8 million wealthy households. 

But it is the former that is growing 
faster.

“We see a pattern where the elite one 
per cent households are growing faster 
(23.3 per cent in 2014 and 37.1 per cent in 
2015) than wealthy households (17.5 per 
cent in 2014 and 26.9 per cent in 2015),” 
said a spokesman. 

The strength of the Thai currency has 
recently seen US dollar valuations of 
wealth grow at a faster rate than their baht 
equivalent. 

Somboon Krobteeranon, Visa country 
manager, Myanmar and Thailand, said the 
strong economy and thriving internation-
al tourism are also key drivers of growth in 
Thailand’s luxury market. 

Travel, meanwhile, is the fifth high-
est discretionary spending category (5.8 
per cent) among the top 20 per cent of 
households in Thailand, according to 
MasterCard, which said the demographic 
accounted for more than three-quarters of 
total travel expenditure in Thailand. 

Affluent Thai travellers are on the rise, 
according to Visa’s Global Travel Inten-
tions Survey 2013. Much of this increased 
travel among affluent Thais is expected to 
take place within Asia-Pacific, where 80 
per cent of these travellers have chosen 
to take trips in the last two years, the Visa 
survey revealed. 

Moreover, more luxury Thai travellers 
are visiting destinations such as the US 
and the UK, showing an increase in long-
haul travel. 

“These travellers are expecting not only 
to travel more but to spend more, at least 
double what they had spent on their previ-
ous trip,” said Somboon, adding that up-
scale Thai travellers prefer luxury flights 
and accommodation while travelling.

Ushering the new year at the high-end Mandarin Oriental Bangkok

‘New sophisticates’ and ‘young 
guns’ play a strong role within the 
high net worth individuals seg-
ment in Thailand.

Chart Chirathivat
Managing director

Central Embassy

The affluent 
Thai 
traveller

 is spending more on travel 
and shopping

 includes the ‘new 
sophisticates’, ‘young 
guns’ and third-generation 
offspring of influential 
families
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Accor Special Report

Mercure Ambassador Seoul Gangnam - South Korea

NOVOTEL AND MERCURE 
BREAKING TRADITIONAL CODES OF MIDSCALE HOTELS

is also an In|Balance fitness centre and day 
spa  and Kid’s Club to keep the children 
entertained with educational and fun-filled 
activities while parents take a dip in the sea, 
exercise, or indulge themselves with a spa 
treatment. 

Novotel also underwent quick expansion in 
India this year, including three new hotels 
in the last quarter of 2013 alone:  Novotel 
Goa Shrem Resort, Novotel Ahmedabad 
and Novotel Pune.

Novotel is cementing its place in the upper 
midscale sector with its increased focus on 
more designer touches and innovations to its 
network.  These include the introduction of 
a Virtual Concierge, and the next generation 
of Novotel guest rooms with contemporary 
design, flexibility and new technology 
solutions. 

Accor will unveil radical changes to its 
Novotel network in 2014 which will ensure 
the brand continues to be a benchmark in 
upper midscale accommodation. 

Accor’s Mercure brand is also undergoing 
a revolution, with a new positioning that 
centres on four lines of action: an entirely 
modernised offering; accelerated expansion; 
a global quality guarantee; and a brand new 
visual identity.

Mercure has unveiled a new vision of 
midscale hotels and its answers to new 
guest expectations in this segment. It has 
introduced a new approach to the guest 
welcome, revisited cuisine concepts, a 
dedicated offer for business customers on 
the move, a robust commitment to quality 
and more refurbishments.

The cleverly designed Mercure Dedicaces 
rooms are unique in the hotel industry because 
they allow tailored room renovations that 
are 30% cheaper and completed in record 
time. As a result, Mercure hotels across the 
world have been undergoing renovations at 
a pace not before seen in the industry.

By the end of 2014, the Mercure Quality 
Guarantee will be deployed across the 

With a strong heritage of innovation, the 
Novotel and Mercure brands continue 
to revolutionise standards of midscale 
accommodation and next year will see great 
changes across both brands.

Last year, Novotel reached its 100th hotel 
in Asia Pacific, a huge milestone that shows 
how far the brand has come since opening its 
first hotel in the region in 1982. The Novotel 
brand has solidified its place as the best 
midscale hotel brand in the region thanks to 
its blend of modern accommodation, prime 
locations and standardised quality.

The 100th Novotel to open in the region 
was Novotel Phuket Kamala Beach, located 
on the island’s western coast. It features a 
range of guest rooms, suites and villas, all 
designed to encourage complete relaxation. 
The décor has been inspired by nature, with 
touches of wood throughout and each room 
boasts either ocean views or views of the 
lush gardens. In the rooms, guests will find 
top-of-the-line amenities and new features 
such as a connectivity panel and free wi-fi 
access. 

A rooftop bar with 180-degree views of 
Kamala Bay provides the perfect place for 
sunset cocktails, while the swim-up  Lilo 
Bar is the perfect place to unwind. There 

entire network, based on a 96 shared quality 
guidelines that will greatly improve the 
guest experience across the brand.

Mercure will also break from traditional 
midscale hotel codes by abandoning the 
segment’s practical, logical, best-value-
for-money approach and adopt a more 
‘emotional’ approach that fosters harmony 
between people and places. Public areas will 
become more sociable, and three new food 
and beverage concepts will be introduced: 
a Cuisine Lounge where guests can serve 
themselves any time of the day or night in 
an area designed like an apartment kitchen, 
the Restaurant Lounge which reinterprets 
traditional recipes and the Bar Lounge, a 
convivial space where guests can share a 
trendy snack in a cosy atmosphere.

Novotel Bali Benoa - Indonesia

Novotel Phuket Kamala Beach - Thailand

Novotel Danang Han River - Vietnam
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BRIEFING

“We need a specialised eco-tourism department 
within Tourism Malaysia with staff well versed in 
this niche sector. This will enable us to improve 
promotions of eco-tourism products in Malaysia. 
Currently, Tourism Malaysia’s officers take care of 
markets based on geographical locations.”

Albert Teo
Managing director

Borneo Eco Tours, Kota Kinabalu, Sabah

“Tourism Malaysia should compile videos of dif-
ferent attractions in Malaysia and share these 
with hotels who will then show them in public 
areas in their properties. This will help to promote 
the different attractions to hotel guests and drive 
tourism forward.”

Andrew Peter Law
Resident manager

Merdeka Palace Hotel & Suites

Arrivals rise during the first three quarters of 2013, but inbound players are bracing for 
a new year frought with stiffer competition and tight budgets, reports S Puvaneswary

Arrivals for Malaysia dur-
ing the first nine months 
of 2013 was 18,756,476, 

an increase of 3.3 per cent over 
the preceding year which totalled 
18,153,643.

Among all key markets, Great-
er China registered the largest 
year-on-year growth, thanks to 
improved direct air access. From 
January to September 2013, 
arrivals from the market was 
1,449,477, a 22.6 per cent growth 
over 2012. 

In December 2012, Malay-
sia Airlines commenced twice-
weekly direct flights to Hong 
Kong and Shanghai from Kota 
Kinabalu. Months later, in early 
2013, AirAsia X launched daily 
services between Kuala Lumpur 
and Shanghai.

One of the challenges some 
inbound tour operators han-
dling the Chinese market faced 
was maintaining business after 
the new Chinese tourism law 
came into force on October 1 
last year, stamping out shopping 
tours and tour optionals.

Saw Beng Teik, general man-
ager at PTS Travel & Tours, said 
his company witnessed a 60 per 
cent drop in group series from 
China during the final quarter of 
2013. 

Mint Leong, managing direc-
tor at Sunflower Holidays, said 
arrivals for group series from the 
market had more than halved. 
As a result, her company will put 
more effort into developing  FIT, 
meetings and incentive travel 
business from China in 2014.

Outside of South-east Asia, 
arrivals from India made up the 
second largest slice of the pie.  
However, the first nine months 

Malaysia stands steady

An update on major issues 
and events from the past 

Tracker

Visa on arrival for 
Iranians scrapped
Malaysia stopped offering visa 
on arrival to Iranian tourists in 
October 2013,  in response to 
Australia’s fears that Iranians 
were using Malaysia as a transit 
point for entering Australia 
illegally. Tourists from Iran now 
have to apply for visa and are 
allowed to stay up to 14 days.

THEN The visa-on-arrival 
facility for Iranians had helped 
to grow the market for Malaysia. 
Tina Travel & Agencies executive 
director, Eva Ristina, who han-
dles this market, said Iranians 
tended to be “last minute travel-
lers” and would visit during 

What do you need from the NTO in 2014?

Viewpoint

within Tourism Malaysia with staff well versed in 
this niche sector. This will enable us to improve 

ferent attractions in Malaysia and share these 
with hotels who will then show them in public 
areas in their properties. This will help to promote 
the different attractions to hotel guests and drive 
tourism forward.”

of 2013 saw a 6.4 per cent de-
crease in arrivals to 382,134 in 
2013. Arokia Das, senior man-
ager, Luxury Tours Malaysia, at-
tributed the drop to the depreci-
ation of the Indian rupee against 
the US dollar.

While his company saw a 
slight increase in business over 
2012, he said it was “not as much 
as we had anticipated.”

Eva Ristina, executive director 
at Tina Travel & Agencies, said: 
“I don’t see the market improv-
ing in 2014 unless there are more 
flights between Kuala Lumpur 
and Delhi and Mumbai. Malay-
sia Airlines has a monopoly on 
these routes which has led to 

the peak travel season which 
coincided with the Norooz New 
Year. Many of these travellers 
were repeat visitors, she added.

NOW Iranian arrivals to Ma-
laysia fell 46.9 per cent in the 
first nine months of 2013, from 
106,900 tourists during the same 
period in 2012. Tina Travel & 
Agencies recorded a 30 per cent 
decline in bookings from Iran 
in the last two months of 2013, 
over the previous year.

Grace Holidays also suffered 
a 70 per cent year-on-year drop 
in Iranian arrivals last year, 
but general manager Godwin 
Miranda said the dip was largely 
due to the depreciation of the 
toman against the US dollar. The 
enforcement of the new ruling is 
beneficial, according to Miranda 
– as Iranians must show good 

high air fares.”
Meanwhile, Tourism Malay-

sia statistics revealed that arriv-
als from the UK and Germany, 
– traditional longhaul markets 
for Malaysia – had grown 1.7 per 
cent each during the first nine 
months of 2013. UK arrivals rose 
from 300,001 to 305,144, while 
German footfalls grew from 
99,515 to 101,234. 

Netherlands saw an 8.1 per 
cent decrease in arrivals in the 
first nine months of 2013, from 
68,287 visitors in 2012 to 62,736 
in 2013. 

Tourism sellers the Daily 
spoke to offered a conservative 
outlook for 2014.

Legoland Malaysia is one of the latest draws for families

Arokia expects to see con-
tinued undercutting and rate 
dumping as inbound operators 
compete for business.

Manfred Kurz, managing di-
rector of Diethelm Travel Ma-
laysia, believes that next year will 
“be like 2013, as I don’t think the 
European economy will recover 
much in 2014”.

“Last year was not as good 
as 2012. Year-on-year, we saw a 
decrease of 20 to 25 per cent in 
the number of incentive groups 
from Europe,” Kurz revealed.

YTL Hotels director of sales 
and marketing, Anna Olsson, 
said: “The main challenge would 
be the ever increasing competi-

tion from neighbouring desti-
nations, particularly from cities 
such as Bangkok where MICE 
initiatives are becoming very 
strong. Locally, heavy competi-
tion is also expected with the 
opening of more five-star prop-
erties in the city.”

Accor area director of sales 
Kuala Lumpur, Hoe Poh Jin, add-
ed that FITs and corporate trav-
ellers are very rate conscious and 
tend to shop around for the best 
deals. With more hotels opening 
in 2014, courtship of these trav-
ellers will be even fiercer. 

Hoe said: “Hopefully Visit 
Malaysia Year will help boost ar-
rivals into Malaysia.” 

reasons for visiting Malaysia in 
order to obtain a visa, they must 
plan their holiday in advance.

Ristina also welcomed the 
new ruling, saying only genuine 
tourists will visit Malaysia now. 

FUTURE Future arrivals from 
Iran would depend highly on 
the appreciation of the toman 
against the greenback.

Ristina expects the upcoming 
Norooz New Year in March 2014 
to have a better showing than in 
2013, as she did not expect seri-
ous currency fluctuations. Visit 
Malaysia Year and international 
promotions by Tourism Malay-
sia will also help attract more 
tourists to the country. However, 
Miranda was less optimistic and 
predicted a 50 per cent drop in 
business from Iran during the 
Iranian new year.  

Several airlines started services 
to Kuala Lumpur in 2013, and 
they include Air France, Turkish 
Airlines, Thai Smile, Regent Air-
ways and Philippine Airlines.  

Malindo Air, a new low-
cost carrier with hubs at Kuala 
Lumpur International Airport 
(KLIA) and Subang Skypark, 
commenced services in March. 
It has a strong domestic network 
with flights to major cities 
and recently started its first 
international route to Dhaka 
in August. A month later, it 
commenced daily services from 
Kuala Lumpur to Denpasar and 
Jakarta.

AirAsia X, the longhaul arm 
of AirAsia, expanded its fleet 
size from 11 to 18 aircraft this 
year, after taking delivery of 
seven new A330s. It launched 
new daily services to Shanghai 

Access | New wings
in February, four-weekly flights 
to Busan in July and four-times-
weekly flights to Adelaide in 
October.

Malaysia Airlines also 
increased its capacity on many 
routes. The airline reinstated its 
Kuala Lumpur-Dubai services 
in August with daily flights, 
after the service was suspended 
in January 2012 as part of the 
airline’s route rationalisation 
exercise. 

It also reintroduced direct 
flights to Narita International 
Airport, Tokyo from Kota 
Kinabalu, Sabah in October. In 
November, services between 
Kuala Lumpur and Darwin were 
reinstated since their cessation 
to the northern territory of Aus-
tralia in 2002. The five-weekly 
flights will utilise the 160-seater, 
B737-800 aircraft. 
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Langkawi is the market leader 
in hotel rates, followed by Sa-
bah, Penang, Kuala Lumpur and 
Kuching. Contract rates of inter-
national five-star properties in 
the popular resort destination 
range from RM715 (US$222.15) 
to RM860, and from RM300 to 
RM360 for four-star properties.

In comparison, five-star 
room rates range from RM570 
to RM780 in Sabah, RM580 to 
RM620 in Penang and RM550 
and RM600 in Kuala Lumpur, 
while four-star rates are between  
RM320 and RM400 in Sabah, 
RM350 and RM380 in Penang, 
and RM300 and RM350 in the 
capital city.

In Kuching, the host city for 
this year’s ASEAN Tourism Fo-
rum, sees an average contract 
rate of RM230 for five-star hotels 
and RM180-RM185 for four-star  
stay options.

Hoteliers told the Daily that 
contract rates will rise five to 10 
per cent this year, in reaction to 
higher operational costs – elec-
tricity tariff in Peninsular Malay-
sia rose an average of 15 per cent 
at the start of this year, in line 
with the government’s aspiration 
towards gradually phasing out 
energy subsidies. 

Andrew Law, resident man-

Hotels | Room rates on the rise this year
ager of Merdeka Palace Hotel & 
Suites in Kuching, said a nominal 
increase of seven to eight per cent 
would be applied to rates this year. 

Despite the move, Law expects 
Merdeka Palace Hotel & Suites to 
enjoy stronger occupancy as a re-
sult of the destination’s busy cal-
endar of events. 

Hazel Chua, director of sales 
and distribution at Pullman 
Kuching, which will raise rates by 
three to five per cent, said: “We 
have to price ourselves competi-
tively as we are competing with 
other properties, while Kuching 
is competing with Kota Kinabalu 
and Penang for leisure business.”

Room rates will also climb at 
Hotel Istana Kuala Lumpur (by 
15 to 20 per cent) and Renais-
sance Kuala Lumpur Hotel (by 
five to 10 per cent).

The Malaysian Inbound Tour-
ism Association will meet with 
hotel associations in the country 
in 1Q2014 to persuade hoteliers 
to lower the quantum of increase 
in view of Visit Malaysia Year and 
the government’s aspirations of 
attracting 28 million tourists, 
according to deputy president 
Adam Kamal. 

He said: “We would also sug-
gest that hotel associations en-
courage their members to create 

•  est Western hah Ala , 
elangor, 1 keys, 1Q

•  egoland Malaysia otel,  
24  roo s, 1Q

•  he Rice Miller otel  Resi-
dences, Penang,  
6  keys, 2Q

•  ilton arden nn otel 
uala u ur, 255 keys, 2Q

•  est Western Plus Centre-
stage, Petaling aya, 331 
keys, 2Q

•  ou le ree y ilton ohor 
ahru, 350 keys, 2Q

•  e is i iscus, Port ick-
son, 641 keys, 4Q

•  Austin Central otel ohor 
ahru, 322 keys, 4Q

•  he t Regis uala  
u ur, 20  keys and  

160 residences, 4Q
•  iss arden otel  

Residences Malacca, 306 
hotel keys and 3 2 serviced 
a art ents, 4Q

•  t iles otel Penang,  
435 keys, 4Q

NEW HOTELS IN 2014

signature Visit Malaysia Year 
packages which (could offer) 
add-ons such as a (complimen-
tary) fruit basket in the room, or 
include spa packages or meals in 
room rates.”

Legoland Water Park
Legoland Water Park opened at 
Legoland Malaysia in October 
2013, claiming to be the first of 
its kind in Asia and the largest in 
the world. It offers more than 20 
water slides, wade pools, rides, 
an interactive water-play struc-
ture, a Build-A-Raft River where 
families can build their own raft 
using soft Lego blocks and over 
70 Lego models among others. 

It complements the dry theme 
park and both have separate 
entrances so visitors can choose 
to buy one of three types of 
tickets: theme park only, water 
park only or the combo.
 

Little Red Cube 
The quayside retail lifestyle and 
family entertainment complex 
was launched in June 2013, of-
fering visitors two levels of retail, 
leisure, F&B and entertainment 
options. Highlights include Put-
eri Harbour Family Theme Park 
which comprises Hello Kitty 
Town, Little Big Club and LAT’s 
Place, a restaurant that brings 
the Malaysian cartoonist’s famed 
village boy character to life. Lit-
tle Red Cube sits at the water-
front marina of Puteri Harbour, 
within walking distance of a 
new ferry terminal which of-

Products

fers services from Batam and 
Singapore. It is also a 25-minute 
drive from Senai International 
Airport.

List of new hotels is by no means exhaustive

WaterWorld@i-City 
Last year the Malaysian state 
of Selangor welcomed Water 
World@i-City, a RM25 million 
(US$7.6 million) water theme 
park at i-City in Shah Alam. It 
features the Tornado Ride, which 
takes visitors on a zero-gravity 
journey on a tube raft down a 
48.8m water tunnel that is con-
nected to a seven-storey funnel. 
Water World@i-City has sections 
for toddlers, teenagers, families 
and the elderly. 

Also in i-City is another new 
attraction, Red Carpet, which is 
Malaysia’s first interactive wax 
museum where exhibits “come 
to life” via voice and motion 
synchronisation.  

Little Red Cube 
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“All we need from the NTO is to play the leading 
role in implementing the six strategic programmes 
of the Myanmar Tourism Master Plan. We have 
started the journey to fulfill the tasks and achieve 
the goals set for the private sector. The future 
looks bright since the public and private sectors 

have joined hands.” 

Phyoe Wai Yar Zar
Managing director

All Asia Exclusive Travel Myanmar

“The Tourism Master Plan has been presented 
to the Minister of Hotels and Tourism six months 
ago. The report is full of advice and suggestions 
on dealing with the future of tourism in Myanmar, 
not only on how to increase the number of visi-
tors but also how to limit the impact on the local 

population with this sudden growth in numbers of foreign holiday-
makers. I hope that this master plan will be taken seriously and 
actions taken in line with the recommendations.”

Frank Janmaat
Group general manager 

Amata Hotels and Resorts

The destination has witnessed the meteoric rise of its tourism industry, but infrastructure  
constraints and growth management are still challenges going forward. By Rahul Khanna

Following a record-breaking 
year in 2012 during which 
Myanmar attracted more 

than a million visitors, 2013 
marked another successful year 
for the tourism industry as the 
country received 1.7 million visi-
tor arrivals from January to No-
vember, with total arrivals likely 
to reach 1.8 million by year-end, 
according to estimates from the 
Ministry of Hotels and Tourism 
(MHT).

“The destination’s tourism 
performance went pretty well, 
regardless of the remarkable in-
crease in the number of arriv-
als. The MHT estimates 85 per 
cent growth over the previous 
year (in 2013),” said Aung Myat 
Kyaw, managing director of Or-
chestra Travel. “The destination 
is coping well with that increase 
compared with 2012 when the 
growth came at a surprise.”

The challenges going forward 
are about balancing demand and 
supply with an eye on the sus-
tainable development of tour-
ism, he opined.  

According to MHT’s statis-
tics, 562,647 tourists entered the 
country through Yangon from 
January through October 2013, 
a 35.8 per cent increase from the 
319,406 arrivals recorded during 
the same period last year.

With the arrival influx, tour-
ists’ daily spend has grown by 20 
to 30 per cent, shared Su Su Tin, 
managing director of Exotissimo 
Travel Myanmar. “The inter-
national banking system must 
improve and the Myanmar kyat 
must be stabilised and recog-
nised internationally,” she urged.

Soaring land prices and un-
clear regulations regarding FDI 
investments have also impeded 
the development of Myanmar’s 
tourism infrastructure. 

Myanmar makes strides

An update on major issues 
and events from the past 

Tracker

Airports expansion 
goes underway
Surging passenger numbers 
into the country have prompted 
the government to renovate the 
existing airports in Yangon and 
Mandalay as well as to revive the 
Hanthawaddy airport in Bago 
town near Yangon, a mothballed 
project which has been on hold 
for many years.

THEN Myanmar’s Depart-
ment of Civil Aviation (DCA) 
called for tenders from local and 
foreign investors to complete the 
airport projects by December 
2016.

NOW The winning bids for 
three airport developments 
were announced on August 10. 
Myanmar’s Pioneer Aerodrome 
Services won the tender to 
renovate Yangon International 
Airport, while Singapore-based 
Yongnam-CAPE-JGC was se-
lected as the backup operator.

South Korea’s Incheon Air-
port consortium was selected 
to build Hanthawaddy Interna-

What do you need from the NTO in 2014?

Viewpoint

of the Myanmar Tourism Master Plan. We have 
started the journey to fulfill the tasks and achieve 
the goals set for the private sector. The future 

to the Minister of Hotels and Tourism six months 
ago. The report is full of advice and suggestions 
on dealing with the future of tourism in Myanmar, 

tors but also how to limit the impact on the local 
population with this sudden growth in numbers of foreign holiday

tional Airport, while Yongnam-
CAPE-JGC was selected as the 
backup operator. 

Japan-based Mitsubishi 
Corporation was selected to 
renovate Mandalay International 
Airport, with France-based 
VINCI Airports selected as the 
backup company. 

FUTURE Work on three air-
ports will commence in early or 
mid 2014. 

Both the international and 
domestic terminal buildings of 
Yangon International Airport 
will be renovated and ex-
panded, with its annual capacity 
increased from 2.7 million pas-
sengers to six million by 2015. 

Development of Yangon’s 
Hanthawaddy International 
Airport is slated to get back on 
track. The completion of the 
project’s first phase in 2017 will 
give Hanthawaddy an annual ca-
pacity of 12 million passengers, 
and 30 million when the second 
phase is finished. Hanthawaddy 
is expected to become the coun-
try’s main airport. 

Mandalay International Air-
port, which has recorded annual 
growth of 20 per cent, will also 
receive infrastructural upgrades. 

Yangon, Myanmar’s main 
gateway, has seen an exponential 
growth in its seat capacity since 
the country opened up in 2012. 

Three billion one-way seats 
were offered on routes involv-
ing Yangon in 2013, 58 per cent 
more than the previous year, 
according to Airline Network 
News and Analysis. As of De-
cember 2013, Yangon’s interna-
tional seat capacity has grown 64 
per cent while domestic capacity 
increased 15.6 per cent.

Golden Myanmar Airlines, 
the country’s first low-cost 
carrier established in July 2012, 
has launched domestic flights to 
Naypyidaw and Mandalay, plus 
international links to Bangkok 
and Singapore from Yangon last 
year.

Asian Wings Airways, which 
saw a 49 per cent stake bought 
by Japan’s All Nippon Airways 
(ANA), will start operating the 
Yangon-Mandalay-Chiang Mai 
route from January 29. 

Foreign carriers have expand-
ed their presence in Myanmar 
as well. Dragonair commenced 
four-times weekly Hong Kong-
Yangon flights in January 2013. 

On December 9, 2013, Biman 

Access | Capacity surge
Bangladesh Airlines relaunched 
twice-weekly Yangon-Dhaka 
services. 

Malaysia Airlines has 
strengthened its presence with 
an annual growth of 89.3 per 
cent in weekly seats, as a result 
of boosting its Kuala Lumpur-
Yangon services from 10 times 
weekly to twice-daily.  

The biggest international 
market from Myanmar, Thai-
land increased its seat offering 
by 38 per cent in 2013. Thai 
Airways, Thai AirAsia and 
Bangkok Airways continue to 
step up daily frequencies on 
the Yangon-Bangkok sector 
throughout 2013, while Nok 
Air started services on the same 
route in November last year. 

The fastest-growing country 
is Japan, which has grown by 
nearly 300 per cent year-on-year, 
comparing data from December 
10-16, 2013. ANA has increased 
its flights from Tokyo-Narita to 
Yangon from thrice-weekly to 
daily. 

On the other hand, India saw 
the greatest capacity decrease 
(-52 per cent), due to Myanmar 
Airways plugging its four-times 
weekly services to Gaya.

Said Su Su Tin: “More inter-
national hotels are opening in 
Yangon but not much is hap-
pening  upcountry. While there 
are also hotel zones development 
in Inle Lake, Ngapali beach and 
Mandalay, key players of Myan-
mar tourism industry as well as 
overseas tour operators do not 
believe in the success of hotel 
zones. Tourists do not want to 
stay in hotel zones but prefer 
their own places of choice – it 
could be in the urban area, town 
or an out-of-city resort.” 

Other challenges are limited 
access to reliable power sources, 
recent riots in Rakhine State, po-

litical stability beyond the 2015 
national elections as well as a 
labour force that is less educated 
than what investors expected, she 
pointed out. 

May Myat Mon Win, assistant 
general manager of Chatrium 
Hotel Yangon also pinpointed 
human resources as a major chal-
lenge. “With more global compa-
nies coming into Myanmar, we 
might lose our skilled staff, com-
pounding the very hard task of 
getting skilled and talented em-
ployees,” she said. “Myanmar will 
still remain as high-end market, 
so it is very important to offer 
high-quality service for guests.” 

Kyaiktiyo Pagoda, a famous Buddhist 
pilgrimage site in Mon State
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Yangon has the country’s biggest 
inventory with some 200 hotels 
and guesthouses offering more 
than 9,000 rooms, according to 
figures from the Ministry of Ho-
tels and Tourism. 

Elsewhere, Mandalay has 83 
hotels (3,522 rooms), Bagan has 
76 hotels (2,331 rooms), Inle-
Taunggyi has 61 hotels (1,718 
rooms), Naypyidaw has 40 hotels 
(2,573 rooms) and Ngwe Saung 
Beach has about 840 rooms. 

Overall, the hotel industry has 
chalked up stronger performance 
in 2013 than previous years, said 
May Myat Mon Win, assistant 
general manager of Chatrium 
Hotel Royal Lake Yangon. 

“If you look at the year-round 
performance, hotel occupancy is 
up about four per cent. But since 
the high season starting from 
October, RevPAR is up about 20 
per cent compared with last year, 
and it is expected to steadily in-
crease over the next four months 
too,” she said, especially with an 
expected growth in the leisure 
markets from the UK, Scandi-
navia, the US and Australia from 
2014 onwards. 

However, the room shortage 
in Yangon, Mandalay and Inle 
Lake region will remain a major 
challenge until 2016, said Phyoe 

Hotels | Demand still outstrips supply Products

Oriental Ballooning 
The newly launched Oriental 
Ballooning Company is running 
balloon flights every morning in 
Bagan and Mandalay. The com-
pany has a total of six balloons, 
among which two can carry 
four passengers each and the 
remaining four can carry eight 
passengers each. 

The company hires experi-
enced and licensed UK com-
mercial balloon pilots to operate 
the rides, with international 
insurance included for pas-
sengers. Subject to weather 
conditions, flights take off just 
before sunrise and cost US$360 
per person.

Ayeyarwady cruises
The 14-pax Princess Royal is the 
third river cruise ship operated 
by Irrawaddy Princess River 
Cruises, offering three-day/two-
night trips along the Ayeyar-
wady River between Mandalay 
and Bagan. 

Orient-Express’ new river 
cruiser, Orcaella, has joined its 
sister ship Road to Mandalay 
on the Ayeyarwaddy River since 
July 2013, plus journeys along 
the more mysterious tributary, 
the Chindwin. Named after the 
dolphins unique to Ayeyarwad-

dy, this elegant, four-deck ship 
takes just 50 passengers to the 
heart of Myanmar on leisurely 
seven- and 11-night voyages. 

Yangon walking tour
A walking tour is one of the best 
way to experience Yangon, a city 
filled with colonial-era buildings. 
Start with Yangon City Hall, then 
head to the former Immigration 
Building and Emmanuel Baptist 
Church. Next, proceed to the 
High Court and continue walk-
ing along Strand Road, ending at 
the historic Strand Hotel.  

NEW HOTELS IN 2014

•  ilton angon, 300 keys 
•  Na arat otel, angon,  

100 keys 
•  he tate ouse, angon,  

23  keys
•  Rose arden otel, angon,  

60 keys
•  Novotel angon Ma , 366 

keys 
•  est Western Pre ier he 

rand, Nay yida , 205 keys

Wai Yar Zar, chairman of Myan-
mar Tourism Marketing. 

Frank Janmaat, group general 
manager of Amata Hotels and 
Resorts, said: “A number of for-
eign tour operators have taken 
Myanmar off their programmes 
due to the continuous rising 
prices for hotel rooms and trans-
portation. It is difficult to sell to 
clients one night in Yangon for 
the same price as two nights in a 
five-star hotel in Bangkok. 

“I guess little can be done  
about this (room crunch). As 
long as the hotel owners do not 
take responsibility for the future 
of tourism in Myanmar, we will 
be back to our 2008 arrival num-
bers very soon,” he cautioned. 

Meanwhile, the pace of hotel 
construction continues unabat-
ed, particularly in Yangon.

Plans are afoot to convert the 
former colonial-era Police Com-
missioner’s building on Strand 
Road into a five-star hotel with 
more than 240 rooms, while the 
historic Railway Company build-
ing will be developed into a Pen-
insula hotel. 

Sedona Hotel Yangon is build-
ing a new 29-storey wing with 
420 rooms, which will bring its 
total room capacity to 786 keys 
by end-2015. 

Best Western International 
has just launched the 189-key 
Best Western Green Hill Hotel in 
Yangon, while the 300-key Hil-
ton Yangon will open this year. 

Accor will develop a 168-room 
MGallery hotel in Naypyidaw, 
the 366-room Novotel Yangon 
Max and the 280-room Novotel 
Mandalay Mingalar in Mandalay. 

Following the debut of the 
Shangri-la Residences Yangon – 
two 21-storey towers with 120 
apartments each – beside the 
Kandawgyi Lake in early 2015, 
Shangri-La International Hotel 
Management will also launch the 
350-room Lakeside Shangri-La 
in the vicinity in 2017. Ballooning in Bagan

List of new hotels is by no means exhaustive
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“For 2014, we need the Department of Tourism 
to work hand in hand with the private sector for 
better tourism promotions. The calamities in 2013 
put the Philippines on front-page news worldwide, 
so creating greater awareness that the country’s 
tourist destinations and facilities are in a normal 
state is needed.” 

Joey del Rosario
Director of operations

Annset Holidays

“The Department of Tourism needs to work hard 
to re-establish global travellers’ confidence in the 
safety and security situation in the Philippines. 
After the Bohol-Cebu earthquake in October and 
Typhoon Haiyan in November 2013, the country 
is working hard on rebuilding world-class facilities 

as fast as possible. At the same time, lobbying for establishment 
of better infrastructure and flight connectivity to various tourist 
hubs in the Philippines, including Cebu, should be a priority to 
maximise the destination’s tourism potential.”

Ann Olalo
Director of sales and marketing

Radisson Blu Hotel Cebu

While the recent disasters put a spanner in the works of its tourism goals, the Philippines 
has rolled out a new campaign and fresh efforts to bring back tourists. By Rosa Ocampo

What started as a prom-
ising year turned into 
a nightmare when 

the twin catastrophes of a strong 
earthquake and a super typhoon  
shattered the huge strides made 
by Philippine tourism in recent 
years.

“2013 should have been a 
good year. We were on track. 
The first half (of the year) did 
very well, but the second half hit 
us really hard,” said Eleanor Ng, 
director for tourism services, 
Marsman Drysdale Travel.

Two weeks after a 7.2-magni-
tude quake struck Bohol on Oc-
tober 15, super typhoon Haiyan 
made several landfall in Visayas, 
killing thousands and battering 

Philippines stays resilient

An update on major issues 
and events from the past 

Tracker

Diplomatic spat 
with Taiwan 
Taiwan has been one of the 
fastest-growing major source 
markets for the Philippines, but 
the three-month diplomatic spat 
between Taiwan and the Philip-
pines over the fatal shooting of 
a Taiwanese fisherman in May 
2013 by the Philippine Coast 
Guard had taken a heavy toll on 
a once promising market. 
  

What do you need from the NTO in 2014?

Viewpoint

to work hand in hand with the private sector for 

so creating greater awareness that the country’s 
tourist destinations and facilities are in a normal 
state is needed.” 

to re-establish global travellers’ confidence in the 
safety and security situation in the Philippines. 
After the Bohol-Cebu earthquake in October and 
Typhoon Haiyan in November 2013, the country 

as fast as possible. At the same time, lobbying for establishment 

portions of the country’s most 
popular destinations in Boracay, 
Cebu and Palawan.

The twin calamities led to 
massive booking cancellations 
and postponement in these 
prime destinations during the 
traditional year-end high season, 
rendering the targeted five mil-
lion foreign arrivals in 2013 be-
yond reach. 

The Tourism Promotions 
Board (TPB) temporarily sus-
pended the international brand 
campaign It’s More Fun in the 
Philippines and unveiled a new 
one called Bangon Tours to spur 
domestic tourism and raise 
funds to rebuild destinations 
battered by the recent disasters. 

THEN In May 2013, Taiwan 
imposed a travel ban alongside 
a series of economic sanctions 
against the Philippines in retali-
ation for the latter’s refusal to 
apologise for the killing of the 
Taiwanese fisherman.

Philippine inbound tourism 
was dealt a big blow as airlines 
cancelled their services between 
Taipei and Manila, and FITs and 
groups from Taiwan instantly 
dropped to zero.

Arrivals from Taiwan plunged 
precipituously by 43.9 per cent 
in May 2013, reducing Taiwan-

Parts of Palawan were hit by the recent typhoon, but visiting the 
destination is one of the best ways to aid its recovery efforts

ese tourists’ market share to just 
close to three per cent (10,654 
arrivals) of total arrivals, down 
from 5.9 per cent (18,894 arriv-
als) a year ago.

NOW Following a three-month 
stalemate and a thorough review 
of the case, the Philippine gov-
ernment apologised to Taiwan 
in August 2013 and reached a 
compensation deal for the fami-
ly of the slain fisherman. Taiwan 
immediately lifted all economic 
sanctions, including the travel 
ban against the Philippines.

However, inbound figures 
from Taiwan continue to shrink. 
From January to September 
2013, arrivals from Taiwan 
dipped a hefty 35.2 per cent 
year-on-year. From being the 
Philippines’ fifth biggest source 
market with a 5.4 per cent 
market share or 171,420 arrivals, 
Taiwan dipped to the seventh 
spot with 3.2 per cent market 
share or 111,051 arrivals.

The setback in Taiwanese 
arrivals was one of the reasons 
the Philippine Department of 
Tourism scaled down its 2013 

arrivals target from 5.5 million 
to five million. 

FUTURE Marketing and 
promotion efforts will deter-
mine how soon the Taiwanese 
inbound market will return, 
plus the speed of recovery at the 
disaster-affected destinations. 

The Philippine Tourism 
Promotion Board is working 
with the Taiwanese travel trade 
to offer fam trips, reviving sales 
missions cancelled during the 
travel ban and rolling out new 
products to lure the Taiwanese.

Launched in December 2013 
and running till February 2014, 
Bangon Tours (bangon means ‘to 
rise’) offers specially designed 
domestic tour packages to 16 
destinations wherein partici-
pating hotels, resorts and travel 
agencies will share five per cent 
of their net income to help in the 
rehabilitation efforts.

A more aggressive interna-
tional campaign will be mount-
ed in 2014, according TPB’s 
COO Domingo Enerio III. 

CCT 168 Travel and Tours 
general manager, Ine Faustino, 
said the Bangon Tours campaign 
has lent a helping hand to Phil-
ippine tourism “by highlighting 
alternative destinations around 

the country that were not affect-
ed by natural catastrophes and 
their positive points”.

Meanwhile, industry players 
are optimistic that the Philip-
pines will make a fast recovery 
on the back of massive infra-
structure projects, and the strong 
international marketing and 
promotions rolled out in the 
country last year.

Said John Paul Cabalza, man-
aging director of Cencorp Travel 
& Tours: “The investment port-
folio has not changed. Pipeline 
projects are as they are. Upcom-
ing hotels and resorts are con-
tinuing as planned”. 

The market will catch up, 
added Cabalza, who also urged 

the authorities to prioritise the 
rebuilding of infrastructure like 
electricity, water and telecom-
munications in the affected areas 
in Visayas. 

Furthermore, a silver lining 
is that bookings from February 
2014 onwards are getting stable, 
according to several travel con-
sultants that the Daily spoke to.

On the aviation front, the pos-
itive effects from the lifting of the 
EU ban on Philippine Airlines 
is likely to be felt more this year. 
The Philippine national carrier 
has commenced direct flights 
from London to Manila in No-
vember 2013, and it is expected 
to launch more European links 
later this year. 
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For International Delegates 国际展商
Email: itcmchina@ttgasia.com
Tel: (65) 6395 7575

For Chinese Delegates 国内展商
Email: itcmchina@citsmice.com.cn
Tel: (86-10) 8522 7997

The Leading International MICE Event in China
中国首屈一指的专业会议、奖励旅游、会议和展览的商业和交流平台

15-17 April 2014   |  2014年4月15-17日
Shanghai World Expo Exhibition & Convention Center

上海世博展览馆

www.itcmchina.com

Registration For 2014 Closing Soon
2014展会注册通道即将关闭

Exhibitors 展商 |  Buyers 买家 | Media 媒体
Scan this QR Code 扫描此二维码  
To Learn More About Participating 获取招待计划的更多信息
Hosting Programme For Buyers and Media Available.  
为买家和媒体特设的招待计划现在开始申请。

“IT&CM China is a good opportunity to find  
new destinations, venues and partners  
for our business”
Domset Live-Kommunikation, Germany 
Michael Kaschytze, Director

“China is now our second largest Asian source market… 
We believe it has the potential to grow even bigger.”

Silversea Cruise 
Melvyn Yap, Regional Director – Asia

“China is now our number one source market  
of MICE travellers!”
Thailand Convention & Exhibition Bureau (TCEB) 
Nopparat Maythaveekulchai, President

• 3,000 MICE professionals 行业专业人士 
including DMCs, PCOs, Corporate Travel and Associations 
来自目的地管理公司、专业会议组织方、企业差旅和协会

• Over 超过 
10,000 business appointments 商务约谈

• Over 超过  
60 business, education and networking sessions 
场商务，教育和社交活动

• For Exhibitors & Buyers 展商及买家 
Arrive with up to 100% of business appointments 
already scheduled  
通过展前预约系统使现场商务约谈完成率达到100％

• 65% New Buyers 新买家

• 70% Chinese Buyers 中国国内买家

• 400 Hosting Places 受招待代表

• Returning Association Day 协会日强势归来 
on 16/04/2014 
Featuring educational forums, CVB presentations and  
social activities for Association Buyers  
由教育研讨会、CVB演讲和一系列社交活动组成

IT&CM China 2014 is proud to be part of the 
Shanghai Business Events Week.
Where The MICE Industry Comes Together In Shanghai.  
An Exciting Week of Business, Education And Networking Events.  

Official Media:Supported By:

Media Affiliates:

Technology Partner:

Upcoming 2014 Highlights 亮点

在2013中国（上海）国际奖励旅游及大会博览会上，
与我们进行的90%交谈都涉及集团在中国 

的酒店情况。
凯宾斯基酒店管理集团

中国区市场销售副总裁Charles Lai

Don’t Miss Out On The China Potential 
切勿错失中国潜在客户

ITCMC2014_3C_ad_260X380.indd   1 3/1/14   5:00 pm
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Drastic dips in Philippine hotel 
rates are not expected in 2014 
despite the havoc wrought by the 
Bohol earthquake and super ty-
phoon Haiyan in key tourist des-
tinations in the country during 
the last quarter of 2013.

“As the broader Philippine 
market is driven by the domes-
tic market, the health of the lo-
cal economy is a key driver,” said 
Bill Barnett, managing director 
of Phuket-based C9 Hotelworks. 

The Philippine economy re-
mains robust and investments 
made in rehabilitating the af-
fected areas in Visayas will add 
to the strength of the domestic 
economy, according to reports 
by the Asian Development Bank 
and other global think tanks.

“For resort markets such as 
Boracay, Palawan and Cebu, sup-
ply and demand remains stable 
so owners may look to bring 
rates up, though in Metro Ma-
nila there is a stream of additions 
to existing supply so rates are 
expected to remain flatter given 

Hotels | Room rates likely to hold steady 

Products

Circuit Makati 
In early 2013, Ayala Land 
transformed the former Sta. Ana 
racetrack into Circuit Makati, a 
21-hectare family entertainment 
and leisure village by the Pasig 
River in Makati City. 

Among the integrated devel-
opment’s anchor establishments 
are the Globe Circuit Event 
Grounds, an outdoor open field 
with a 2,000m2 canopy ideal for 
big concerts, fashion shows and 
international events; and the 
Sports Park with a huge football 
field and a skate park for inter-
national competitions. 

Coming up in 2014 are a 
1,500-seat Circuit Theatre for 
Broadway-type productions and 

a multi-purpose Black Box for 
intimate shows, recitals, work-
shops and parties.

Solaire Resort and 
Casino
Manila welcomed another gam-
ing attraction with the March 
2013 opening of Solaire Resort 
and Casino, one of the four 
luxury integrated resorts that 
will fill the Entertainment City 
along Manila Bay over the next 
three years. 

The 8.3-hectare complex is 
home to a five-star hotel with 
500 rooms, a 1,000-seat ball-
room, a selection of restaurants 
and a 18,500m2 casino featuring 
two levels of gaming space.

NEW HOTELS IN 2014

•  Marco Polo Ortigas Manila, 
Ortigas, 316 keys

•  Mercure Manila Ortigas, 
Ortigas, 150 keys

•  Novotel Manila Araneta, 
Quezon City, 401 keys

•  Worldhotel and Residences 
Makati, 252 keys 

The Philippines has become 
more accessible, mainly from 
Asia, thanks to its open-sky 
policy and the advent of LCCs.

 A milestone was achieved 
when the EU struck Philippine 
Airlines (PAL) off the avia-
tion blacklist in July last year, 
enabling it to resume and launch 
five weekly services between 
Manila and London’s Heathrow 
Airport in November 2013 after 
15 years of absence in Europe. 
PAL is also eyeing to launch 
services to key European cities 
of Rome, Paris, Frankfurt and 
Amsterdam this year.  

Other new routes blazed in 
2013 included PAL’s four weekly 
Manila-Guangzhou services and 
China Eastern Airlines’ daily 
Shanghai-Manila services. 

Air service agreements ham-
mered out more flights between 
Manila and Japan and 14 flights 
between Manila and Italy. More 
agreements are being sought 
with Russia, Israel, Papua New 
Guinea and other destinations.

Access | More Europe links
At least 31 airlines fly to 

the Philippines, mainly to the 
primary gateway in Manila, with 
a rising number flying direct 
to secondary airports in Clark, 
Cebu, Boracay, lloilo and Davao.  

However, Manila’s Ninoy 
Aquino International Airport 
(NAIA) is poorly equipped to 
handle the increasing air traffic 
with its single runway. Designed 
only for 35 landings and takeoffs 
per hour, NAIA is forced to 
handle as much as 50 landings 
and takeoffs per hour, causing 
flight delays, cancellations and 
risks to safety. 

The government is mulling 
several options to solve NAIA’s 
overcapacity, including moving 
the airport to a much bigger 
location and twinning it with 
Clark International Airport.

Meanwhile, NAIA’s Terminal 
1 is undergoing a thorough 
makeover while Terminal 3 is 
being completed in time for the 
World Economic Forum in 2014 
and APEC gathering in 2015.

new (hotel) inventory coming 
online,” Barnett explained.

Said a travel consultant who 
requested anonymity: “While 
(most hotels) are able to stabilise 
or maintain the rates in general, 
some have even increased their 
rates by up to 10 per cent.”

Likewise, CCT 168 Travel 
and Tours’ general manager Ine 
Faustino has also observed mini-
mal increase in hotel rates, with 
rate retention a more common 
theme among hoteliers this year. 

“2013-2014 is a period of ren-
ovation for the hotel industry so 

there is a little increase in rates,” 
she said. “There is rate retention, 
but not decrease in rates.” 

Although the recent calami-
ties have impinged on bookings 
during the Philippines’ high sea-
son – traditionally between Sep-
tember and February – bookings 
are finally picking up in Febru-
ary, driven by the Chinese visi-
tor influx into the country dur-
ing the Lunar New Year period 
(stretching from end-January 
until mid-February this year), 
Faustino shared.  

While hotels and resorts in 
the disaster-hit destinations 
have begun to roll out discounts 
and promotions to entice visi-
tors, their counterparts in Ma-
nila and Cebu are holding on to 
their rates. For the past several 
months, properties in the lat-
ter two have recorded nearly full 
occupancies from the influx of 
international relief workers and 
volunteers, journalists and mili-
tary personnel delivering aid to 
the affected areas.

Willow Stream Spa 
The newest urban oasis in Ma-
nila, the Willow Stream Spa at 
Fairmont Makati, is a luxurious 
1,200m2 day spa with facilities 
such as spa rooms, an eucalyp-
tus steam room, wet relaxation 
areas, a hair salon, a nail studio, 
an outdoor pool and a gym. 

Reserved for guests 18 years 
or older,  treatments at this 
rejuvenating outpost range 
from face treatments for men 
to traditional hilot massages to 
side-by-side relaxation massages 
for couples. 

Vietura
The latest addition to Manila’s 
wellness scene is Vietura, the 

Clockwise, from left: diving in Panglao, coastal clean-ups add to mean-
ingful travel; Vietura in Manila; and Fairmont Makati’s Willow Stream Spa 

List of new hotels is by no means exhaustive

in-house aesthetic lifestyle 
centre of Sofitel Philippine 
Plaza Manila. Led by a team of 
medical experts, the 20-room 
facility focuses on beauty and 
wellness through non-invasive 
treatments and lifestyle coach-
ing, with services ranging from 
weight management tools to 
anti-ageing procedures. 

Heritage walking tours
History buffs can schedule a 
Manila heritage tour with Carlos 
Celdran, one of the country’s 
best travel guides. Known for his 
unconventional style and flair 
for wearing period costumes, he 
will guide visitors through Phil-
ippine history and trivia with 

his lively narration and sense of 
humour. 

In Cebu, Ka Bino Guerrero 
is another famed Filipino guide 
specialising in heritage tours, 
museums and walking tours 
while the Pasiyo sa Kabilin 
heritage walk is a project by the 
Cebu City Tourism Commission 
to showcase the city’s historical 
sities. 

Mind Museum 
Located at Bonifacio Global 
City, Mind Museum is the Phil-
ippines’ first world-class science 
museum. Home to 250 interac-
tive exhibits, the 5,000m2 mu-
seum is divided into five main 
galleries – Atom, Earth, Life, 
Universe and Technology  – with 
two outdoor areas to encourage 
discovery among visitors. 

Special interest travel 
Experiential options in the Phil-
ippines include swimming with 
whale sharks in Donsol, helicop-
ter rides over the crater of active 
volcanoes Taal and Pinatubo, 
spelunking in the caves of Rizal 
and Cagayan, and revelry during 
the week-long Ati-atihan street 
party festival in Kalibo.

In tandem with nonprofits 
and socio-civic organisations, 
both the Department of Tour-
ism and Philippine Tour Opera-
tors Association have launched 
a slew of projects combining fun 
and volunteering. Voluntourism 
opportunities include envi-
ronmental protection (marine 
biodiversity identification and 
mangrove planting), heritage 
(restoring historical sites and 
centuries-old Banaue rice terrac-
es), livelihood (natural farming 
and craft teaching), education 
(school refurbishing and teach-
ing), and immersive stays with 
indigenous communities. 
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Join us for a colourful evening!
ASEAN Tourism Forum 2014 Official Late Night Function

H Music from the Sea

H Alcazar Cabaret Show

H Lucky Draw

H  DJ Performance

Proudly Presented by:

22 January 2014, Wednesday
9.00pm – Midnight
Hilton Kuching Hotel, Ballroom
Jalan Tunku Abdul Rahman, 93100 Kuching, Sarawak, Malaysia

Take a breather from all those serious business meetings 
and have a good time on us – Pattaya style!

For one night only, catch the stunning performance by the Alcazar Cabaret Pattaya, 
groove to all-time favourite beats and party away.

H Entry strictly by delegate badge or Invite only
H Dress code: Colourful
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Colourful opening for ATF 2014 By Patrick Tan 

Nusa Ina Leisure Indonesia 
Specialist’s Adeline Hutagalung 
and Unique Choice Saudi Arabia’s 
Harti Hadisoemo

Fiesta Reisid Reisiburoo 
Estonia’s Heldur Allese

PRM Events UK’s Glyn J P 
Abbott and Tulip Holidays UK’s 
Rosemarie Collins

Pink-Tours Bulgaria’s Mariyan Nikolov 
and Milena Nikolova

Meliã Hotels International Indonesia’s Sharon 
Lee, and Shangri-La’s Rasa Sayang Resort & Spa 
Penang’s Laura Luo and Anne Neoh

Radisson Blu Plaza Bangkok’s 
Steven Ang and Unique Choice 
Malaysia’s Judy Ng

DBA & Sons Travel & Tours Abu Dhabi’s 
Geeta Bansal and T Prahlad

Travel Leaders US’ Shirish N Trivedi

Avani Sepang Goldcoast Resort Malaysia’s Flora F Malintan 
and Pamela Yew, DER Touristik Frankfurt’s Martin Schneider 
and Herget Representation & Networking Germany’s Petra 
Schickling

Bagus Discovery Indonesia’s Bagus Sudibya and wife, South Africa 
Oyeneyin’s Ayodele Oyeneyin, and Bagus Discovery Indonesia’s 
Wayan Sudiasa and Bagus Surya Dharma

Ramada Camakila Resort Bali’s Greg Harrison, Ramada Benoa Bali’s Adiman 
Herlambang, Nusa Dua Beach Hotel & Spa Bali’s Urs Klee, The Samaya Bali’s Ray 

Clark and Virgi, Bali Dynasty Resort’s Nicoline Dolman and Bali Mandira’s Yuni Duarsa

Department of Tourism Philippines’ Daniel G Corpuz, TTG Asia Media’s 
Michael Chow, Department of Tourism Philippines’ Alex M Macatuno, 
and ASEANTA’s Alex Rajakumar
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Gearing up for business By Patrick Tan

Hedaco Travel & Tours Malaysia’s Esmadee Endut, Primula Beach Hotel Kuala 
Terengganu’s Mazuki Husin, Terengganu State Government’s Ahmad Fathil Abd 
Ghani and Petang Island Resort Malaysia’s Abd Latif Bin Jamaludin

Langkawi Development Authority’s Nasriah Binti Nusral, Sharudin Bin Hassan, Khalid Bin 
Ramli, Rosnina Yaacob and Mohamad Zuhri Bin Abd Rashid

Classis Travels & Tours 
India’s Rajendra Dhumma, 
and Promenade Hotel Kota 
Kinabalu’s Fiona Ho and 
Winnie Chua

23 Lovelane Penang’s 
Andy Fong, Penang State 
Tourism Development & 

Culture’s Danny Law and 
Sunway Hotel Seberang 
Jaya Malaysia’s Ben Ho

Bintan Resorts International’s Asad Shiraz, Mozaic 
Hotels & Resorts Singapore’s Henry Ng and Fiona 
Neo, and Bintan Resort Ferries’ Sebastian Koh
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Mark Your 2014 Calendars

See You at 3 of the Industry’s 
Leading International Annual 
MICE Events

The Leading International MICE Event In China
Open To Exhibitors (MICE and Corporate Travel),  
Buyers (MICE, Associations and Corporate Travel) and Media
Hosting Programme For Buyers and Media Available

Scan This QR Code 
To Find Out More About Participating At The Event

www.itcmchina.com 

The Leading International MICE Event In China Scan This QR Code 

15
APRIL

16
APRIL

17
APRIL

Shanghai World Expo Exhibition 
& Convention Center, China

19
AUGUST

20
AUGUST

21
AUGUST

Kempinski Ambience Hotel 
Delhi, India

Scan This QR Code 
To Find Out More About Participating At The Event

www.itcmindia.com 

The Leading International MICE Event In India
Incorporating Luxury Travel
Open To Exhibitors (MICE, Corporate Travel and Luxury Travel),  
Buyers (MICE, Associations, Corporate Travel and Luxury Travel) and Media
Hosting Programme For Buyers and Media Available

30
SEPTEMBER

1
OCTOBER

2
OCTOBER

Bangkok Convention 
Centre at CentralWorld 
Bangkok, Thailand

Scan This QR Code  
To Find Out More About Participating  

At IT&CMA and CTW Asia-Pacific

The Leading International MICE Event  
Centered in Asia-Pacific
Incorporating Luxury Travel
Open To Exhibitors (MICE and Luxury Travel), 
Buyers (MICE, Associations and Luxury Travel) and Media
Hosting Programme For Buyers and Media Available

The World’s Only Doublebill Event In MICE and Corporate Travel
IT&CMA is co-located with CTW Asia-Pacific - The Leading Conference And Exhibition On Travel & Entertainment (T&E) 
Management For The Asia Pacific Region. CTW Asia-Pacific is open to Corporate Travel Exhibitors, Corporate Travel 
Managers (Hosting Programme Available) and Conference Delegates.

www.itcma.com
www.corporatetravelworld.com
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