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Numbers that matter

The number of visitor arriv-

als to Singapore in the first
quarter was 3.12 million, an
increase of 15.7 per cent over
the same period last year, not
over six million as reported in

yesterday’s daily (page 8).

2 6 Average room rate of
Singapore hotels rose

13.9 per cent to S$266 (US$209)

in the first quarter, while the

average occupancy rate is 85 per

cent, according to Singapore
Tourism Board (STB) figures.

1 A 10 per cent hike in in-
ternational business travel

would increase world trade

on average by three per cent,

according to a study by World

Travel & Tourism Council in

partnership with STB.

6 1 2The current stock of
hotel rooms in Abu
Dhabi (Booth No. P24) is set to
increase more than six-fold to
80,000 rooms in 20 years. More

than 2,500 new rooms will have
opened by this year-end.

Marina Bay Sands has

been booked for nearly
2,400 events since it opened 18
months ago, involving over one
million participants.

Letter [

STB has news

We refer to the article “Not Press-
ing: Where did all the press con-
terences go?” in Issue Two of the
ITB Asia Official Daily.

We would like to clarify that
in lieu of a press conference this
year, and as part of TravelRave’s
efforts to promote networking
opportunities and bring the in-
dustry together, the Singapore
Tourism Board (STB) invited all
media to Rave On! TravelRave
Party by the Bay on October 19,
2011. We felt that this network-
ing event would be a refreshing
alternative to a press conference,
enabling media to maximise their
time and meet people within the
industry in a more leisurely set-
ting.

Itis also incorrect that we “had
nothing new to share”. Press kits
containing the latest updates on
Singapore were distributed at
ITB Asia and also handed to me-
dia at the TravelRave Party by the
Bay.

Oliver Chong
Director, Communications
Singapore Tourism Board

‘I's amonopoly’

Sabah, Sarawak trade concerned Firefly’s exit will push up prices

By Brian Higgs

THE travel trade in Sabah and
Sarawak believes that Flreﬂys
impending discontinu-
ation of flights from
Kuala Lumpur to Kuch-
ing and Sibu in Sarawak,
and to Kota Kinabalu
and Sandakan in Sabah
will create a monopoly,
push up prices and cur-
tail short- and longhaul
traffic into the region.

Coming on the heels
of the decision to shut Firefly’s
Johor hub offering direct flights
to Kuching and Kota Kinabalu,
Kevin Nila, regional marketing
manager, Malaysia & Singapore,
Sarawak Tourism Board, said the
twin exits would only benefit Air-
Asia, Firefly’s only other budget
competitor on the routes. “It’s a
monopoly now,” he said. “There’s
no more freedom to choose your
own airline. It’s like having a sin-
gle telco with full control over the
entire region.”

Noredah  Othman, senior
marketing  manager, Sabah
Tourism Board, agreed with her
Sarawak counterpart, saying al-
though Malaysia Airlines (MAS)

Noredah: no
competition

offered a deluge of flights into
both state capitals, they were
premlum category, and Firefly’s
exit had removed the
only barrier discourag-
ing AirAsia from rais-
ing its fares. She said:
“Firefly provided good
competition for AirA-
sia. Travellers are very
price-conscious nowa-
days, and there are nev-
er enough flights into
Kota Kinabalu. Previ-
ously we had 80 MAS,
63 AirAsia and 42 Fire-
fly flights from Kuala
Lumpur per week. Some
8,000 weekly seats will
no longer be available
once Firefly pulls out.

“My main concern
is Sandakan, which re-
ceives a lot of longhaul  aitide
from Australia through
Kuala Lumpur.”

Charlie Chan, director-oper-
ations & sales, Kota Kinabalu-
based Borneo Passages, was an-
other who predicted that AirAsia
fares to East Malaysia would see
a subsequent increase. “AirAsia
rates will go up for sure. For MAS

Chan: tough

and AirAsia, their rate is always
‘right’; their attitude is that ‘it’s
my rate, not your rate;” he said.

Noraini Ahmad, sales manag-
er, Peninsular Malaysia, Borneo
Convention Centre Kuching, said
rates on AirAsia’s flights from
Kuala Lumpur to Kuching were
already increasing at an alarming
rate. “During peak season, they
are even more expensive than
MAS tickets,” she said.

Yip Lai Pheng, director of sales
& marketing, Pullman Kuching,
said she was worried the
reduction of capacity
into Kuching would af-
fect the hotel’s business
from West Malaysia.

“Our main market is
West Malaysia, especial-
ly from Kuala Lumpur
and Johor Bahru. If you
don’t have flights, you
don’t have business.
There’s no other way to get into
Kuching,” she said. “Firefly had
an average of five to seven flights
a day into Kuching. Can you
imagine how this reduces the
number of people? This damp-
ens the flow not only into Pull-
man, but other hotels.”

Firefly to manage
a premium airline

LOWER-than-expected load
factors had been the rationale
to cut Firefly’s low-cost

jet operations, consistent

with MAS Group’s plans to
consolidate operations after its
cooperative agreement with
AirAsia earlier this year.

According to a reliable
source, additional plans for
the group’s Project Sapphire
initiative would see the launch
in third quarter next year of a
new regional premium airline,
using a fleet of B737-800s
and B737-400s with seats
configured in two classes. To
be managed by Firefly, the
name and branding for the new
carrier has yet to be decided.
Firefly’s turboprop operations,
also due to be reconfigured
into two classes, will be utilised
for the shorthaul premium
segment, while MAS will serve
the medium and longhaul
premium sectors.

AirAsia and AirAsiaX will
target budget shorthaul and
budget longhaul routes,
respectively. — Brian Higgs

Where to find a hed

Why, through Travelport Rooms and More, of course, say the
trio from Travelport (from left, in the background): Jason Nash,
Michael Yates and Linda Kelly-Smith. The hotel booking engine
has been progressively rolled out in markets worldwide since
July (TTG Asia e-Daily, June 29, 2011).

Changed agent debuts

By Gracia Chiang

JACTRAVEL, traditionally a tour
operator selling the UK since
1975, is now growing its repu-
tation as an online supplier of
hotel inventory, setting its sights
on both properties and
business from the re-
gion with its debut at
ITB Asia 2011.

Explaining that the
company had only
started online wholesal-
ing in recent years, CEO
Mario Bodini said this
source of revenue had
now overtaken its tra-
ditional offline one, contribut-
ing 70 to 80 per cent of business.
Three years ago, it decided to put
together a dedicated contracting
team for Asia.

Selling 7,000 “handpicked”
hotels worldwide, only 15 per
cent of these are in Asia, concen-
trated in hubs such as Singapore,
Hong Kong and Bangkok. Much
of its inventory is in the UK, Eu-
rope and Canada.

JacTravel’s key Asian custom-
ers are major wholesalers in
South Korea, Japan and Thai-

Bodini: diversify,
diversify

land, with demand also coming
from other countries such as In-
donesia, Vietnam and India.

Properties can be booked via
XML or by logging into a web-
based interface.

Bodini said: “Right
now we're selling more
Asia to Asia than Asia
to  Europeans. Our
inbound business s
steady but not growing
at the same level as our
online wholesaling. The
UK is a mature market,
whereas online, we have
the whole world.”

Yearly, JacTravel’s online busi-
ness handles about a million pas-
sengers — growing at 25 per cent
per annum — while offline deliv-
ers around 100,000 passengers,
with an average increase of three
to four per cent.

When asked if he would go
entirely online, Bodini explained
that he saw the inbound business
as a supporting division. “It gives
us more buying power and more
negotiability.”

“We have to diversify; the days
ofbeingaveragearegone,”he said.
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Rates expected to hold

Hoteliers in South-east Asia pitch for slight increases only

By Mimi Hudoyo

HOTELIERS in Singapore, Ma-
laysia and Indonesia are angling
for moderate room rate increas-
es, reflecting current concerns
about the economy but also a
hint of optimism that occupan-
cies can be maintained.

Pan Pacific Hotels Group’s
CEO Patrick Imbardelli said his
Singapore properties were look-
ing at a rate increase of five to
eight per cent, while The Fuller-
ton Singapore general manager
Giovanni Viterale said the rate
increase for his two properties
would be around eight per cent.

This, despite Singapore hotels
enjoying healthy rate hikes over
the past few years. But Viterale
said: “We're very lucky in Sin-
gapore. We're not seeing a slow-
down yet. The UK and Hong
Kong markets are strong for us.”

The Traveller DMC Singapore
executive director Yvonne Low,
who said hotels were asking for
five to six per cent hikes in rates,
has resigned herself to the rise.

“It’s quite owner-driven these
days, so although there’s uncer-
tainty, rates will still go up,” she
said.

Hoteliers
in Indonesia
andMalaysia,
who are also
pitching for
an increase

of five to 10
i per cent, ar-
Low: Owner- gue that the
driven quantum

only covers
“inflation and electricity hikes”,
as Ayodya Resort Bali assist-
ant sales manager Budi Susanta
pointed out.

Agreeing, Flamingo Hotel by
the Lake Kuala Lumpur direc-
tor of sales Fiona Achung said:
“Rates have to increase every year
as costs are also increasing.” The
hotel, and its sister in Penang, are
planning to increase prices by
five and 10 per cent. The four-
star properties’ average rate today
is between US$80 and US$90.

But buyers such as The Neth-
erlands’ Smaragd Reizen’s direc-
tor, Amy Foss, who sends clients
to South-east Asia, said: “It is go-
ing to be challenging for us. The
increase in prices on top of the
weakened Euro effectively dou-
bles our selling price.”

US buyer Club Adventure
Travel director Bernard Bacle
said even though South-east Asia
was still seen as affordable, a hike
in prices will make them (cus-
tomers) think twice”.

Budi countered by saying: “We
understand the Western mar-
ket is in a challenging situation,
but pressing down rates will not
help. Let’s say we keep prices the
same, can our partners guarantee
the volume? They can’t.”

A few Thai members are
shooting for more sizeable in-
creases of 15 to 20 per cent to
make up for the decline suffered
during last year’s political woes.
Buddy Group’s COO Sorathep
Steve said: “The average rate of
our five-star properties dropped
to 2,500 baht (US$80), from
3,000 baht before the crisis. With
improved conditions, we would
like to increase it by 20 per cent.”

But Chaweng Regent Beach
Resort senior sales manager,
Chanunpat Thamsakulsiri, who
saw rates sliding due to oversup-
ply, plans to hold prices at 3,600
baht during low season and 5,000
baht in high season. — Additional
reporting by Gracia Chiang

Zimbabwe seeks reps
ZIMBABWE Tourism Authority
is seeking tourism representa-
tives for both Japan (Tokyo) and
China (Hong Kong, Shanghai,
Beijing and Guangzhou). A
decision is expected to be made
end-December. — Linda Haden

Best-looking booths at ITB
TOURISM Authority of Thai-
land won the Best Booth Award
- Individual category, while
Design Hotels scooped the Best
Booth Award - Shell Scheme cat-
egory. This is the first time the
awards were conferred by Messe
Berlin, based on a combination
of visitor votes.

Mumbai wins Routes
MUMBALI has won the hosting
rights for the 11th Routes Asia in
2013. The event will see a gath-
ering of 450 international del-
egates, 100 airlines and 150-200
airport and tourism authorities,
who will discuss the viability of
air services and future air routes.
Also included in this edition are
briefings by airline planners on
what tourism authorities must
do to win them over, a feature
introduced at this year’s World
Route Development Forum in
Berlin. — Karen Yue

Sharjah Water Festival

14 - 23 December 2011
www.swf.ae

Sharjah Light Festival
February 2012
www:slf.ae
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When you need to lose yourself
in the moment.

1 p . . . . . B , . " B
At Qasia Hotel Singapore, we promise to take you on a journey of re—cllscovenng what it feels like

to be truly looked after. From the moment you arrive, you will experience the reassuring calmness

of understated elegance and personal touches that are both welcoming and intuitive - where being

pamperecl takes on a whole new meaning.

Located in the charming enclave of the prime Novena district, we are the flagship hotel of Qasia,
a new hospitality brand by Far East Organization. Infused with thoughtful Asian touches, our 428
guest rooms will revitalise your senses.

Make Qasia your personal oasis.

8 Sinaran Drive, Singapore 307470 @ Tel: +65 6664 0333 ® Email: in]n@)nasiaIl()lel.cmn ® www.oasiahotel.com
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Egypt’s new hope

Niche tours to suit Asian markets’ needs

By Linda Haden

EGYPT is looking East to boost
arrivals as numbers from the
West continue to slump, owing
to economic ills plaguing Europe
and Egypt’s political turmoil.

Traffic into Egypt nosedived
40 per cent in the first six months,
Egyptian Tourism Office data
shows. Russia, its biggest source,
has slumped 30 per cent since the
January 25 revolution.

Tourism director Adel El Mas-
ry said Asia, which comprises
around a fifth of arrivals, offered
better prospects for Egypt for
the foreseeable future as it had
outperformed traditional source
markets in growth. “In 2010, ar-
rivals from Asia rose 36.6 per
cent over 2009, compared to the
overall average of around 20 per
cent. Asia is our future.”

His strategy to grow Asia is to
offer niche products and work
closely with major tour operators
across Singapore, India, Malaysia
and Thailand.

“For Singapore we will focus
on golf and diving; for India and
Thailand, honeymoons; and Ma-
laysia, cultural and religious at-
tractions,” he said.

A new
campaign will
be launched
in 1Q2012.

Masry said:
“Tourists are
avoiding Cai-
ro, and Nile
Masry: Asiais ~ Cruise tours,
our future a  popular

option  with
European tourists, have really
suffered. Resort towns along the
Red Sea and Sharm el Sheikh
have performed better in recent
months. We hope arrival figures
will improve significantly once
the Egyptian presidential elec-
tions are held in March or April.”

George Fawzi, president and
CEO of Excel Travel in Cairo,
said volume had increased 60 per
cent so far this year but was still
below previous levels. “Never-
theless, the situation is slowly but
surely getting better,” he said.

Shravan Bhalla, CEO of High
Flyer India, said Indian holiday-
makers were gradually returning
to Egypt. “However, the same
cannot be said for MICE. Some
of my clients are switching from
Egypt to Turkey,” he said.

Cruise line chiefs to drop anchor at first CSA

THE inaugural Cruise Shipping
Asia, to be held in Singapore
from November 16 to 18 at Sands
Expo and Convention Centre,
has lined up several captains of
the cruise industry to speak at
the tradeshow’s conference.
Among them: Rick Mead-
ows, EVP of marketing, sales
and guest programmes, Holland
America Line and president,

Seabourn; Michael Bayley, EVP
International, Royal Caribbean
Cruises; Roberto Giorgi, presi-
dent, V.Ships; Helen Huang, MD,
MSC Cruises China; Gianni On-
orato, president, Costa Crociere
and Sarina Bratton, founder &
MD, Orion Expeditions.

A travel agent education pro-
gramme is also available.

The tradeshow is seeing a

healthy exhibitors’ list, according
to Michael Duck, EVP of UBM
Asia, organiser of CSA.

The latest list on the CSA
website shows a broad represen-
tation, including cruise special-
ists, attractions, tourism boards,
cruise lines, ports, hotels, cruise
associations, shipyards and ship-
ping companies, aside from a
wide Asia-Pacific showing.

Taiwan huilds on MICE gains with new ideas

By Brian Higgs

TAIWAN aims to build on its im-
proved ICCA ranking by launch-
ing new products and services.

Meet Taiwan will launch a
new government-sponsored
mobile application next month,
enabling smartphone (both
iPhone and Android platforms)
and iPad users at various confer-
ences in Taiwan to utilise tools
for social networking, as well as
access conference agendas and
information such as shuttle bus
timings.

Grace Chiu, deputy project
leader, International Marketing
and Promotion Project (Meet
Taiwan), Taiwan MICE Advance-
ment Programme, said: “The
mobile application will greatly

help the local MICE industry
and especially the PCOs, as long
as the event is held in Taiwan.”

Taiwan is also set to get new
hardware over the next three
years, including the Nangang
Exhibition Hall extension at the
National Convention and Exhi-
bition Center in 2013, which will
add 15,000m? of floor space, ca-
pable of hosting 5,000 standard
booths. The Kaohsiung Exhibi-
tion and Convention Center will
come online in 2014, contrib-
uting 45,000m? of event space,
enough to hold 1,500 standard
booths.

Last year, ICCA ranked Taiwan
fourth in Asia — after Japan, Chi-
na and South Korea — by number
of meetings hosted (138), up

three places compared to the year
before (91 meetings hosted).

Citywise, ICCA ranked Taipei
second last year, after Singapore,
up from seventh the year before,
leapfrogging Beijing, Seoul and
Hong Kong in the process.

Chiu said the US was still
the largest international source
for Taiwan, in number of par-
ticipants coming for conferences
and meetings. Europe, Japan and
China were the top source mar-
kets in number of organisations
bringing their meetings and con-
ferences to Taiwan.

Singapore and Australia con-
tributed the most incentive
groups, which tend to stay an
average of three to five days, she
added.

Rave on with STB and TTG Asia

Great views, great people at TravelRave party at One on the Bund

Singapore Tourism Board’s Aw Kah Peng (third from right) and Melissa Ow (second from left) with TTG

Asia Media’s (from left) Marisa Chen, Darren Ng, Michael Chow and Katherine Ng
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Tour East Singapore’s Kathryn Loh, Marriott
International Singapore’s Paul Er and Tour East
Singapore’s Karin Lee, Shiyi Tay and Diana Liu

Terrapinn Singapore’s Richard
Ireland and Singapore Tourism
Board’s Adeline Lim

Singapore
Tourism
Board’s

Tony Lai and
The Fullerton

M‘,_ Vi

Heritage Singapore’s [ ¥

Kum-Hoong Kong

Oasia Hotel
Singapore’s
Stanley Ho and
Element Concepts
Singapore’s
Pauline Chua and
Sean Pang

- . 5 ..

' Krabi Phokeethra Golf & Spa Resort’s
Matai Gilroy, Cox & Kings UK’s Yaow
Butwisate-Lok, Sofitel’s Robin Deb and
Grand Lotus’ Joe Min
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High hopes for Myanmar

Destination performing well despite various challenges to tourism, reports Rahul Khanna

Myanmar’s tourism industry is undergoing a period of change. Visitor numbers are likely to pick up as the

political climate continues to be favourable, following last year’s election on November 7, and the release
of opposition leader Aung San Suu Kyi from house arrest.

angon is on a tourism roll,
despite the need for infra-
structure developments and po-

tential fluctuations in its curren-
cy. Arrivals were up by nearly 25
per cent in the first five months

of this year after a record-break-
ing 295,175 tourists in 2010.
From January to May, there

was a total of 151,084 tourists to
Yangon, a 24.3 per cent increase
over the same period last year,
raising the industry’s confidence
of sustained growth over the next
18 months.

Myanmar Marketing Com-
mittee secretary, Phyoe Wai Yar
Zar, said the industry was “in
good spirits” and anticipated an
increase of 20-25 per cent in the
current fiscal year ending March
31,2012.

In view of anticipated growth
in arrivals, industry players said
that an increase in capacity in
both international and domestic
air routes would help facilitate
growing tourist numbers.

They added that further in-
vestment in infrastructure, such
as more hotels and new tourist
vehicles, would also be needed.

Phyoe, who is also managing
director of inbound tour opera-
tor All Asia Exclusive Travel, said
that the industry would like to
see European airlines operating
directly to Yangon.

Despite the positive signs for
tourism growth, however, there
are concerns over increasingly
high costs and the strength of the
local currency.

Tour companies have been
adjusting prices or imposing sur-
charges to absorb the currency
fluctuations.

EPG Travel managing direc-
tor, Aung Naing, said transpor-
tation costs were rising, and any
tour company that risked oper-
ating with thin margins could
find themselves in trouble.

He said the danger was that
the prices could get out of con-
trol and Myanmar could become
an expensive destination with
mediocre service.

“Myanmar was never consid-
ered a cheap destination anyway,
but now it is more expensive than
ever,” said Aung.

At press time, the country’s
tourism-related public and pri-
vate sector was in the process
of establishing a Myanmar Tour-
ism Board.

DEZVOUS HOTEL

SINCGAPORE
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“Provided that the political climate
remains relatively stable, and based on
the trend of increased tourist arrivals,

WHERE SOPHISTICATION & OLD-WORLD
ALLURE TURN MEETINGS

& CONFERENCE INTO CHARMING AFFAIRS.

Rendezvous Hotel Singapore has a comprehensive choice of meeting and
conference facilities that cater to your every need. Our blend of professional
service, sleek sophistication and old-world charm would ensure you a
smooth, memorable and successful experiencel

The telepresence room, which can seat up to 18 people
at one time, allows businessmen to engage in high-
definition conferencing without having to travel.

Find us at Booth No M14 RENDEZVOUS

TEL SINGAPORE

9 Bras Basah Road Singapore 189559
Tel: (65) 6336 0220 Fax: (65) 6337 3773
Email: sales@rendezvous.com.sg

www.rendezvoushotels.com

visit us at: www.rendezvoushotels.com

adelaide | auckland | brisbane | melbourne | perth | port douglas | shanghai | singapore | sydney

we are looking forward to welcoming
350,000 to 375,000 tourists in 2012.”

Phyoe Wai Yar Zar, secretary, Myanmar Marketing Committee

Hotel Update | Beginning of a new era

Hoteliers in Myanmar were optimistic about
the upcoming 2011/2012 tourism season,
from November to March, citing an improve-
ment in forward bookings compared to the
same period last year.

KMA Hotels Group country director and
general manager, Frank Janmaat, said last
year’s November 7 election and most espe-
cially the release of opposition leader Aung
San Suu Kyi from house arrest, brought a lot

of relatively positive news in the foreign media.

He said foreigners were starting to see
Myanmar in a different light and were more
confident in considering a holiday or a
business trip, resulting in increased hotel oc-
cupancy rates in most parts of the destination
in the past six months.

Janmaat added that he expected growth to
continue, as Myanmar had many positive at-
tributes, even as a lot of improvements should
be done in infrastructure and staff training.

“But | am sure that in a few years’ time we
will think of November 2010 as the beginning
of a new era,” he said.

Chatrium Hotel Yangon sales and market-
ing director May Myat Mon Win, said the hotel
enjoyed improved occupancy since last year,
and received more business and corporate
travellers through to this year.

She said that while the hotel’s room rate

might slightly increase next year, the hikes
would most probably have no impact on visi-
tors, particularly those from Europe.

Park Royal Hotel, Yangon sales director,
Susie Moe Aung, said that much of the oc-

- ket

Park Royal Hotel, Yangon

cupancy growth at the hotel was being driven
by business travellers, particularly from Asia.

She said that demand was expected to
continue to increase through the rest of
the year and into 2012, and that the hotel
planned to increase room rates next year to
take advantage of a tight market.

“For the coming year, the number of
rooms available in the market, especially in
Yangon, will be limited relative to arrivals,”
she said. “It is normal (to increase room
rates).”
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Where glamour meets grandeur. Where majesty meets mystery.
There’s a cityscape that glimmers among the stars.

In a place where beauty is illuminated.

Spend your days wrapped in splendour,

your nights lost in wonder.

Discover an unbelievable skyline.

You will see that the sky is no longer the limit.

And you think you've done it all?

Abu Dhabi. Travellers welcome.
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Westward move for China

Tourism arrivals are seen to head inland as infrastructure improves, reports Maggie Rauch

Recognising that coastal metropolises are saturated with high-end hotel offerings, developers are turn-
ing their attention to lesser-known but fast-growing inland cities. Transportation infrastructure projects
continue to make travel around China more convenient. Local suppliers are also working to improve their

service standards.

Tourism growth in China is
expected to remain healthy
— albeit at a more leisurely pace
compared to previous years—and
is seen as moving to the western
part of the country.

China saw 55.7 million ar-
rivals last year, a 9.4 per cent in-
crease over 2009. It is on track to
achieve similar figures this year,
with 27.5 million international
arrivals in the first half of 2011,
according to the China National
Tourism Administration.

“China’s travel and tourism
industry — composed of domes-
tic tourism, inbound tourism
and outbound tourism — in the
first half of this year maintained
the growth trend on the whole,”
said Xinhong Zhang, director of
the China National Tourist Of-
fice in New York.

“But inbound tourism reg-
istered a bit slower growth rate
than the target of five per cent set
at the beginning of the year.”

Zhang cites the appreciation of
the Chinese yuan as a reason why
international arrivals have not
grown at the target rate. China
is also experiencing a hangover

after hosting a string of mega-
events like the Olympics.

While growth is expected
to continue at a similar rate in
2012, Zhang sees it as mostly
moving west due to an expand-
ing high-speed rail network and
construction of airports and
roads.

Improved infrastructure and
demand for value for money are
driving more interest in travel to
China’s interior, agreed Dandan
Zhong, director of special inter-
est travel at Beijing-based DMC
VariArts Travel. “Destinations
in the western part of China —
Guizhou, Xinjiang, Tibet — are
getting better,” said Zhong, who
is also executive director of China
Luxury Travel Network, a mar-
keting alliance to boost the pro-
file of independent operators.

The selection of hotels and
services is improving as well,
Zhong said, adding that inde-
pendent boutique hotels, guest
houses and local tour operators
are stepping up their game in re-
sponse to the demand for better
service and quality in more far-
flung locales.

“Tourism development in western China, especially for the luxury travel segment, has just started.
We are helping suppliers there learn international travel standards.”

Dandan Zheng, executive director of China Luxury Travel Network

Hotel Update | Nurturing promising markets

After years of fast construction

in the coastal gateway cities,

hotel development in China is
looking inland, to lesser-developed
markets like Wuhan, Nanning

and Chongging. Government
policy that encourages economic
development in second- and third-
tier cities has helped spur the
trend, boosting business activity
and giving rise to large, mixed-
use real estate projects usually
anchored by an international
brand-name hotel.

According to Paul Foskey,
Marriott’s executive vice president
for development, Asia-Pacific,
another major reason for
expansion into smaller cities is the
substantial rate increase.“If you
look historically at those markets
outside of major cities in China,
the room rates in the past were
not just lower, but considerably
lower than the major markets,”
Foskey said.

Marriott currently has 57
properties in China, with another
38 in contract and under
construction. “We had some
concern about the ability of hotels
to make money for owners in

these markets for some time and
therefore tended to focus on the
bigger cities,” he said, adding
that while demand in smaller

markets began picking up in 2003,

substantial rate increase only

| i
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JW Marriott Hotel, Shanghai

began a few years ago.

The gateway cities, however,
remain the strongest markets with
the highest rates. According to
hospitality consultancy HVS, Beijing
commands the highest rates for
one-star properties (RMB208 or
US$32) and three-star properties
(RMB319), while Shanghai has the
highest-priced two-stars (RMB227)
and four-stars (RMB533). The
priciest destination for five-star
hotels is the resort city of Sanya,
with an average room rate of
RMB1,689.

HVS’ Beijing-based senior vice
president, Michelle Hui, expects
“marginal increase in room rates
across the major cities” for 2012.
The biggest rate increases in the
2011 first quarter came in the one-
star (33 per cent) and two-star (11
per cent) categories. Three-, four-
and five-star hotels all saw rates go
up by less than eight per cent.

“We are seeing more and more
the emergence of domestic resort
locations,” said Simon Turner,
president of global development for
Starwood Hotels & Resorts, which
opened its 1,000th property in
March in Qiandao Lake in Zhejiang.

Destination by the numbers

4:4

With the opening of the Beijing-Shanghai High-Speed
Railway, it now takes four hours and 48 minutes to travel

by train between the two cities. This cuts the usual length of the trip

in half.

5 According to China Daily, Beijing’s new airport in the south-
ern part of the capital will cover 55km? and will have nine
runways to welcome 400 million travellers annually. It is scheduled

to begin operations in October 2017.

47

Budget chain operator Home Inns and Hotels Manage-
ment acquired its competitor, Motel 168 International, for

US$470 million. With 1,120 properties in its portfolio, Home Inns is
now the biggest hotel company in China.

5 5 Chinese international travellers will spend US$55 billion in
2011, 15 per cent more than the US$48 billion they spent in
2010, according to the China Tourism Academy.

1,68

HVS Hospitality Consulting reports that the average
rate for a five-star hotel room in Sanya, on China’s

tropical Hainan Island, is RMB1,689 (US$262). This is the highest

five-star rate in China.

To meet the staffing needs of the 150 new hotels it plans to open

in China over the next five years, InterContinental Hotels Group
(IHG) needs to hire 90,000 employees. To train the new staff, it now
has three IHG Academies in China to meet staffing needs for its
hotel openings over the next three years.

3 O 6Search engine giant Baidu invested US$306 million in
June to become majority shareholder of travel meta search

site Qunar.com.



Indulge in history’s many forms

Science and culture at the
Shanghai Museum of Glass

Part art gallery, part science museum,
the Shanghai Museum of Glass is an
educational and aesthetically striking
monument to a common yet remarkable
material.

Housed in a 6,250m? former glass
factory, the museum opened in May.
Its exhibits explain the science of glass,
tell its history, and display the works of
contemporary glass artists.

Contact
http://en.shmog.org/index.php
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Shanghai Museum of Glass

Blast from dinosaur past at
Yizhou Fossil & Geology Park

Recently opened at the site where a
farmer stumbled upon the remains of
what later came to be called Jinzhousau-
raus, this museum offers the chance to
see a fossil quarry up close. Visitors can
also learn hands-on how paleontologists,
geologists and archaeologists excavate,
cast and study fossils. Multi-day pro-
grammes are available.

Contact

www.dinosaurchina.com

Yizhou Fossil & Geology Park

Traditional hutongs

in Beijing get stylised

Some of the traditional courtyard homes
in Beijing’s hutongs (alleys) are centuries-
old, but local entrepreneurs are infusing
them with new life, opening cafés, bars,
shops and restaurants.

The now-frenetic Nanluoguxiang pio-
neered this trend, but head to Wudaoying
or Fangjia hutongs to for a more creative,
bohemian vibe. Both Wudaoying and
Fangjia hutongs are west of Yonghegong
Lama Temple and east of Andingmen.

National Parks score perfect
10 in Yunnan province
International environment group Nature
Conservancy recently signed an agree-
ment with the governor of Yunnan prov-
ince to create 10 new national parks, after

four years of collaboration on China’s
first national park, Pudacuo National
Park, in northwest Yunnan. The Nature
Conservancy has projects all over China,
offering a glimpse at preservation efforts
in the face of rapid development.
Contact

www.nature.org
http://www.nature.org/ourinitiatives/re-
gions/asiaandthepacific/china/in
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Park Hotel Group celebrates 50 years of loving hospitality in grand style across our
properties in Singapore, China, Hong Kong, and Japan. So wherever you embark on your
Park journey, we're certain you’ll discover the one thing we've put into the heart of our
service - Love. Come, begin this unique journey at a Park Hotel near you today.
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PARK HOTEL CLARKE QUAY

GRAND PARK WUXI

PARK HOTEL HONG KONG

SINGAPORE
CHINA

www.parkhotelgroup.com

GRAND PARK XIAN
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Vietnam’'s tourism hoom

Low-cost carriers help propel rapid growth from shorthaul markets, reports Byron Perry

Tourism in Vietnam has been soaring alongside the country’s economy in recent years. Except for a
hiccup in 2009, when visitor numbers dropped due to the global financial crisis, arrivals have steadily
climbed to a record five million last year and 2.9 million through the first six months of this year.

ietnam is on track to hit six

million arrivals this year fol-
lowing last year’s record five mil-
lion, despite the need to improve
human resources and services in
the tourism industry.

China continued to be the
main source of visitors to Viet-
nam, with 905,000 arrivals last
year. The number was double
that of the second biggest mar-
ket, South Korea, with 496,000.
This was followed by Japan, the
US and Taiwan.

Air arrivals were up 24 per cent
in the first half of this year, which
many attribute to the increase
in easy and cheap routes to the
country from low-cost carriers
(LCCs) like Air Asia. About 83
per cent of visitors in the first six
months of the year came by air.

According to Asian Trails
group managing director Laurent
Kuenzle, Vietnam has been see-
ing rapid growth from shorthaul
markets like Malaysia, Indonesia,
Cambodia and Thailand, thanks
in part to LCCs increasing route
networks.

But Kuenzle said that the
country still lagged in terms of
human resources and services

in the tourism industry. Despite
this, however, he added: “But
Asian Trails is still very bullish on
the country’s potential (in draw-
ing more visitors).”

Buffalo Tours CEO, Tran
Trong Kien, said that domestic
tourists were a major factor in
the country’s travel industry. Ac-
cording to him, there were about
28 million domestic tourists who
took at least one trip within the
country, generating more than
US$5.2 billion in tourism rev-
enue last year.

The number is expected to ex-
ceed 30 million this year, as rising
disposable incomes allow for an
increase in travel, added Tran.

Beach areas around central
and southern Vietnam, with
shiny big-name resorts like the
Sheraton Nha Trang and Hyatt
Regency Danang, are attracting
these new domestic tourists and
international travellers.

For his part, Pham Ha, CEO
of Luxury Travel Vietnam, said
he was anticipating an increase in
upscale travellers to Vietnam be-
cause of an increase in high-end
attractions like new golf courses,
hotels and resorts.

“Vietnam is now one of our best-performing destinations. Human resources are going to be the
biggest challenge. But overall, | see 2012 as extremely positive, buoyed by increased air links into

the country.”

Laurent Kuenzle, group managing director, Asian Trails

Hotel Update | A surge in supply

Some real estate analysts have
described the surge of new luxury
hotel projects as a ‘tsunami’ of
supply on the central and southern
coastal shores.

Recently-opened properties
include the 284-room Sheraton
Nha Trang Hotel and Spa and 250
new villas at the existing 485-key
Vinpearl Resort and Spa in Nha
Trang; the 50-villa Six Senses
Resort on the former prison island
Con Dao; and the 87-key Fusion
Maia and 31 new villas at the
Furama Resort in Danang.

Also in the pipeline are new
projects in Nha Trang, like the 330-
room Westin Cam Ranh Resort and
Spa and 305-room Crowne Plaza.

At the adjacent Danang beach
town, InterContiental Hotels
Group is rebranding Silver Shores
International Resort to Crowne
Plaza in September. New branded
hotels include Hyatt Regency, JW
Marriott and Le Meridien.

Wayne Buckingham, regional
vice president for Thailand,
Cambodia and Vietnam of Starwood

Hotels and Resorts, thinks that this
supply glut could lead to pressure
on future room rates. The chain,
however, is looking to maintain or
increase their rates next year.
“Vietnam still has enormous
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Novotel Danang Han River

potential to develop its nascent
hospitality sector further,” said
Buckingham. “With Starwood’s
portfolio of brands, we are in an
excellent position to capitalise on
Vietnam’s bullish economy.”

Accor is also hot on Vietnam,
and has recently announced a plan
to more than double the number
of its hotels in the country from
1110 26 by 2013. Among its
upcoming openings are the 279-
room Mercure Danang, slated for
later this year, while the 197-room
Pullman Danang Olalani Resort and
the 346-room Novotel Danang Han
River are for next year.

Patrick Basset, Accor’s vice
president for Accor Vietnam,
Philippines, South Korea and Japan,
said: “Accor identified growth
in more discerning international
leisure travellers with a tendency
to stay for a longer period from
seven to 10 days in Hanoi and Ho
Chi Minh City, and more domestic
travellers travelling to secondary
cities near Hanoi, Ho Chi Minh City
and Danang.”

Destination by the numbers

1 Tourism arrivals in Vietnam for the first half of 2011 were up
about 18 per cent over the first half of 2010, with a total of

2,965,820.

7 5Arrivals from China were up nearly 75 per cent in the first
half of 2011 compared to the first half of 2010, by far the big-
gest tourist source market in Vietnam, with 905,360 visitors in 2010.

3,44

is a lot of beaches to explore.

5,049,85

Vietnam’s coastline is 3,444km long, excluding its
islands, according to the CIA World Fact Book. This

The number of tourists who visited Viet-
nam in 2010 was 5,049,855, up 34.2 per

cent compared to 3,772,359 in 2009.

9 5The compound annual growth rate (CAGR) of arrivals is
e &J 9.5 per cent since 2004, when about 2.9 million tourists ar-

rived in the country.

2 8R0ughly 28 million Vietnamese took at least one trip within
the country in 2010, according to Thien Minh Research.

5 2Thienh Minh Research reports that the amount generated
® 4 by domestic tourism in 2010 was US$5.2 billion.

430,99

The number of American visitors to Vietnam
in 2010 was 430,933, the fourth largest source

country after China, South Korea and Japan.
Sources: Vietnam General Statistics Office, Thien Minh Research



Visit us at Hall 602, Booth K12

- Stylish Simplicity -

® FX Hotel Makkasan, Bangkok ® FX Hotel at Chongqing Technology and Business University, Chongging @ FX Inn Shanghai at Expo Park, Shanghai

® FX Hotel Beijing Airport, Beijing ® FX Hotel Chongging at Third Military Medical University, Chongging ® FX Inn Shanghai at Jinshajiang Road, Shanghai

* FX Hotel Chaoyang at Guanzhuang, Beijing @ FX Hotel Wulin Square, Hangzhou ® FX Inn Shanghai at New International Expo Center, Shanghai
e FX Hotel Daxing, Beijing e FX Resort Khao Lak, Khao Lak  FX Hotel Taining, Shenzhen

® FX Hotel Yansha, Beijing ® FX Resort Chaweng, Koh Samui ® FX Hotel Zhonghua, Shijiazhuang

® FX Hotel Zhongguancun, Beijing e FX Hotel at Expo Village, Shanghai ® FX Hotel Guangjian, Suzhou

e FX Inn Xisangji, Beijing e FX Hotel Shanghai at Nanjing East Road, Shanghai ® FX Hotel Taipei, Taipei

® FX Inn Yi Zuang, Beijing ® FX Hotel Xujiahui, Shanghai

Modern Chic

FX is a trendy range of award-winning essential service hotels and resorts in
excellent locales fulfilling the needs of the busy executive and the discerning
leisure traveller.

An Award Winning Brand

FX

405 Havelock Road, Singapore 169633 Tel: (65) 6739 6470 Fax: (65) 6736 1490 Email: fhi@furama.com Managed by Furama Hotels International

www.furama.com
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BEST WESTERN PREMIER F1 ' : BESTWESTERNPREMIER Sukhumvit
_Manila, Philippines N ' —~ - Bangkok, Thailand

Discover Your Next Asian dream holiday!

Whether your dream holiday is in Paris, Los Angeles, Tokyo, or Samui. Best Western hotels and resorts put you
in the prime position for the most unforgettable experiences. With more than 4,000 hotels and resorts in over 90 countries.
You can be sure to find a Best Western hotel at any of your dream destination worldwide!

Log on to www.bestwesternasia.com or call our toll free +800 0013 1779, and find out more about Best Western locations.
Select the one you like best, book your room and leave the rest of us.

Or get ready and plan ahead for your next holidays at our new and upcoming Best Western properties in Asia & Middle East:

Bahrain

BEST WESTERN PREMIER Hidd Manama Q4 2012
Bangladesh

BEST WESTERN PREMIER Fort Marino Cox’s Bazar Q4 2014
BEST WESTERN Crown Pacific Cox's Bazar Q4 2012
BEST WESTERN PREMIER Coral Beach Hotel Inani Beach Q4 2014
BEST WESTERN Bashati Grand Pacific Cox's Bazar Q4 2014
Indonesia

BEST WESTERN PREMIER Basko Hotel Padang Sumartra Q4 2011
BEST WESTERN Inn Banjamasin Banjamasin Q4 2013
BEST WESTERN Hariston Jakarta Q4 2013
BEST WESTERN Talegasri Bandung Bandung Q4 2014
BEST WESTERN The Sun Heritage Bali Q12013
BEST WESTERN Mahakam View Samrinda Q4 2013
BEST WESTERN PREMIER Candi Semarang Q3 2013
BEST WESTERN Star Semarang Q4 2013
BEST WESTERN Serpong Jakarta Q2 2012
BEST WESTERN Kuta Sea View Bali Q4 2011
BEST WESTERN Subaraya Jalan Ahmad Yani, East Java Q4 2013
Japan

BEST WESTERN Japonais Yonezawa Yonezaw Q4 2011
Iraq

BEST WESTERN PREMIER Erbil Erbil Q4 2013
BEST WESTERN PREMIER Erbil Airport Erbil Q4 2014
Kuwait

BEST WESTERN Mahbola Kuwait City Q4 2011
Malaysia

BEST WESTERN PREMIER Dua Sentral Kuala Lumpur Q2 2012
BEST WESTERN Subang Alam Shah Alam Q4 2013
BEST WESTERN Bangsar Kuala Lumpur Q4 2013



BEST WESTERN Sandakan Hotel & Residence
BEST WESTERN Malacca Riverside
BEST WESTERN PREMIER Malekka
BEST WESTERN PREMIER Heaven

Oman
BEST WESTERN PREMIER Muscat

BEST WESTERN PREMIER Al-Qurum
Philippines

BEST WESTERN PREMIER F1 Hotel
BEST WESTERN Lex Capitol

BEST WESTERN Oxford Suite
Kingdom of Saudi Arabia

BEST WESTERN PREMIER Makkah
BEST WESTERN Makkah

BEST WESTERN Awan Inn

BEST WESTERN Al-Hamra'a Hotel

BEST WESTERN PLUS Al
Ahsa Grand Suites & Studios

South Korea
BEST WESTERN PREMIER Gunsan

Thailand
BEST WESTERN PREMIER Sukhumvit

BEST WESTERN Tuk Chang

BEST WESTERN Klassique

BEST WESTERN PLUS Grand Howard
Vietnam

BEST WESTERN PREMIER Nha Trang

BEST WESTERN PREMIER Indochine Palace

Sandakan
Malacca
Malacca

Ipoh

Muscat

Muscat

Manila
Cebu

Manila

Makkah
Makkah
Makkah
Riyadh

Al-Ahsa

Gunsan

Bangkok
Bangkok
Bangkok
Bangkok

Nha Trang

Hue

THE WORLD'S LARGEST
HOTEL CHAIN®

Q4 2011
Q4 2011
Q4 2012
Q4 2013

Q4 2011
Q2 2013

Q4 2011
Q4 2011
Q4 2011

Q4 2014
Q4 2014
Q12012
Q4 2011

Q4 2012

Q4 2013

Q4 2012
Q4 2011
Q4 2011
Q12012

Q2 2012
Q4 2011
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Masterplan for Philippines

DoT makes branding, infrastructure development priorities, reports Marianne Carandang

Tourism arrivals for the Philippines from January to May were up 12 per cent over the same period in

2010. The destination is on track for the year’s target of 3.7 million arrivals. Its long-awaited new country

brand is being put up for bid out and and is expected to launch by the first quarter of 2012.

he tourism industry in the

Philippines is gaining pre-
cious momentum, buoyed by a
clearer masterplan and overseas
marketing efforts.

The Department of Tourism
(DoT) is finalising its 2011-2016
National Tourism Development
Plan and coordinating the proc-
ess for its new brand campaign,
tentatively for launch in 2012.
The masterplan uses a ‘cluster
planning approach’ for different
regions to enhance product de-
velopment and promotions.

Undersecretary for Tourism
Planning and Promotions, Dan-
iel Corpuz, said: “The more im-
portant reason why we took this
approach is to prioritise the in-
frastructure expenditures. In the
past, infrastructure was spread all
over the country, so we couldn’t
focus on developing what was
necessary.”

The plan, which aims to dou-
ble visitor arrivals to 6.3 million
in 2016, prioritises upgrades to
the Cebu and Puerto Princesa
airports and calls for the con-
struction of new international

airports in the cities of Albay,
Bohol and Cagayan de Oro.

Opverseas, the NTO is intensi-
tying marketing efforts in India,
boosted by a Manila-New Delhi
direct flight launched in March;
the Middle East, where it set up a
new marketing office in Dubai in
April; and Russia. These markets
bring in a mix of MICE, pack-
age tours and long-stay luxury
tourists. A special six-year Pinoy
Homecoming Years campaign
also targets overseas Filipinos
mainly based in North America,
to hold gatherings and invest
their earnings in the Philippines.

DoT is also hoping that the
implementation of the coun-
try’s pocket open skies policy
in March will help facilitate the
influx of foreign airlines to desti-
nations outside Metro Manila.

The Philippines’ tourism re-
ceipts, according to UNWTO sta-
tistics, totalled a modest US$2.7
million for 3.5 million foreign
visitor arrivals in 2010. January
to May 2011 arrivals registered
a growth of 12 per cent over the
same period last year.

“The number of rooms hasn’t grown in the last few years, so getting additional rooms will (be
an issue). If investments in new hotels come in, we will have stability. We are moving in the right
direction.”

Aileen Clemente, president, PTAA and Rajah Travel Corp

Hotel Update | Bump up in room numbers

The Philippines is adding more
rooms to its inventory, with a num-
ber of international brands coming
to operate large hotels.

In addition, at least seven of
the country’s richest businessmen
are diversifying to hotel develop-
ment. At least three have embarked
on ambitious integrated resort
developments aimed at rivaling
Singapore and Macau, while others
are going into boutique hotels.

According to the Department of
Tourism (DoT), over 10,524 rooms
will be added between 2011-2014,
with 4,358 rooms coming on board
this year. Metro Manila will receive
2,700 rooms by early 2012, while

Cebu is getting 600 and Bohol 500.

Over the next three years, hotels
including Raffles Residences, Fair-
mont Hotel, F1, Holiday Inn, Ascott,
Shangri-La, Grand Hyatt and Kukun
Hotel Inn will be opening in Metro
Manila. Mercure, Marco Polo and
Novotel will also be opening.

DoT’s estimate does not include
all hotel developments in Manila’s
Entertainment City integrated re-
sorts project, as well as 30 budget
hotels and a Mactan luxury resort
announced by Robinson’s Land

Corporation, affiliate of low-cost
(LCC) carrier Cebu Pacific.

PAGCOR, the country’s gaming
regulator, recently ruled that the
four firms licensed to operate
casinos within Entertainment City's
integrated resort complex must
first provide a hotel capacity of 800
rooms each before being allowed to
operate casinos.

Relatively new properties, such
as Maxim’s Tower and the Marriott
in ResortsWorld Manila, are often
fully booked on weekends. “Even
on weekdays, we experience about
70 per cent occupancy,” said
ResortsWorld Manila assistant
vice president for hotel sales and
marketing, Christine Ibarreta.

ResortsWorld Manila

In Bohol’s Panglao Island, a
new 54-room Bluewater Panglao
resort for the luxury market,
opened in July. Bellevue Hotel
Bohol, with 158 rooms, will also
open by December.

Resorts on the island — now
emerging as an alternative to
Boracay — reported strong arrivals
from France, Germany and Aus-
tralia, but still suffered cancella-
tions from China and Hong Kong.

“We were slashing rates by
as much as 10-15 per cent for
our clients, hoping they would
rebook,” said a representative
from a major resort, who reported
recovery in the segment starting
in March.

Destination by the numbers

6 Opverseas Filipino arrivals to the Philippines in 2010

e <Jincreased by 6.5 per cent. Officials hope to boost visitor
numbers from North America by 50 per cent over the next six
years with its Pinoy Homecoming Years campaign, launched in

July.

1 0 3The Department of Tourism’s (DoT) promotional

o <Jbudget is US$10.3 million. It will be invested in key
traditional markets South Korea, Japan and China, and emerging
markets in India, Australia, Canada, Singapore and Malaysia.

1 6286rvice capacity level of the Ninoy Aquino International

Airport’s Terminal 1 in Metro Manila is at 162 per cent.
Terminal 2 is at 120 per cent capacity. Terminal 3, while not com-
pletely open, is already serving 66 per cent of total capacity.

6 3The total number of tourist arrivals expected in the
e &J Philippines by 2016 is 6.3 million. In 2010, tourist arrivals
were 3.5 million, buoyed by traditional top markets South Korea,

the US, Japan, China and Australia.

1 9 6 2 6 The amount of casino gaming space that will
’ be available at the Belle Grande Manila Bay

when it is completed by early 2013 is 19,626m”.

2 8Number of finalists to the New7 Wonders campaign is
28, of which the Puerto Princesa Underground River in
Palawan is a finalist. The river is acknowledged as a self-sustaining

underground cave ecosystem.

5 1 Cebu Pacific now flies to 38 domestic and 13 international
destinations. It added three new routes in June — Manila-
Busan, Zamboanga-Tawi Tawi and Cagayan de Oro-Iloilo.
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TAIWAN, THE PLACE TO MEET
MEET TAIWAN at ITB Asia @ booth MO1 (Hall 602)

Taiwan ranks at the top in concentration of vital
industry clusters, from conventional industries to
ICT, high-end bicycles, and nanotech. Ultra modern
facilities with capacity for tens of thousands host some

of the world’s top trade shows and biggest regional
conventions, within minutes of colorful night spots and Global ICT R&D and Premium convention &
tranquil mountaintops. manufacturing center performance venues

Choose Taiwan and her great people from a little island
for access to nearly unlimited options for business
events that express your unique identity and vision.

TAIWAN, THE PLACE TO MEET .
Swift & easy public transport International Flora Expo 2010

EET Taiwan MICE Advancement Program
A'WAN Sponsored by Bureau of Foreign Trade, Ministry of Economic Affairs, R.O.C.
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In active search of novel adventures

On the trail from
Mandalay to Bagan

Exotissimo Travel’s Mandalay to
Bagan: Rivers, Villages and Trails
tour aims to showcase the best
of what the country has to offer,
with stops at the must-see places
and inclusion of experiences
missed out by many. The route
includes sightseeing at historical
sites, visiting rural villages and
activities like cycling and horse-
cart riding.

Contact

Email: susu@exotissimo.com
www.exotissimo.com

Intrepid Travel sets up

shop at Scott market
Intrepid Travel Myanmar has
launched its city centre one-stop
travel shop at Bogyoke Aung
San Market, formerly known as
Scott Market. The outlet offers
trips arrangements and travel
accessories and sells package
tours for overseas tour operators
and Myanmarese who are travel-
ling abroad.

Contact
info@intrepid-travel.com
www.intrepid-travel.com

Accor more visible
Accor is celebrating its two
decades’ presence in Vietnam
with a plan to add 15 new
hotels. The chain will also
be introducing the Pullman
and Ibis brands to its current
network of 11 properties
under the Novotel, Mercure,
MGallery and Sofitel brands.
The 15 new hotels include
the 279-room Mercure
Danang, set to open this
year. Seven hotels flying the
Pullman, Novotel and Mercure
flags are due to open next year.
Another seven hotels under the
Pullman, Novotel, Mercure and
Ibis brands are scheduled to
open in 2013.
Contact
www.accorhotels.com

Danang Golf Club

Designed by Australian golf
legend Greg Norman, the

Dunes Course at Danang

Golf Club opened in 2010. It
features beautiful sea views from
Vietnam’s rugged central coast.
A second course, the Heritage,
which is in the planning stages,
will weave its way through water
features in a more inland setting.
Contact

Tel: (84-511) 385-811

Email: info@dananggolfclub.
com

www.dananggolfclub.com

Exotissimo’s Mandalay to Bagan trail

The Bogyoke Market

Danang Golf Club

Adrift on the RV Yandabo

Luxury cruise along
the Ayeyarwaddy

RV Yandabo is one of the newest
small luxury cruise ships to sail
the Ayeyarwaddy River. It can
accommodate up to 30 passen-
gers and has a dining room, bar
and souvenir shop.

The cruise offers a one-night/
two-day cruise on the Man-
dalay-Monywa-Bagan route,
and a sightseeing cruise on the
Mandalay-Mingun-Mandalay
route.

Contact
reservation@yandabo.com

Fresh air at Dat Taw

Gyaint Waterfall Resort
The exclusive Dat Taw Gyaint
Waterfall Resort, built alongside
a cliff, is located at Anisakhan

in Mandalay’s Pywin Oo Lwin
township. Overlooking spec-
tacular views of waterfalls, it

has 10 bungalows with modern
amenities, including an outdoor
wooden tub. Activities like trek-
king can be arranged.

Contact
sales-aureum@myanmar.com.
mm

Best Western Dalat
Best Western International
opened the 91-room Best
Western Dalat hotel in April.
This is one of a total of 10
properties in Vietnam that it is
planning to add by 2013.

Ideal for corporate and leisure
travellers, the hotel has one
restaurant and meeting facilities
for up to 200 delegates.
Contact
www.bestwestern.com

Can Tho International

Airport in business
Opened in the beginning of

the year, this airport was built
with the aim of facilitating
international tourism to the
Mekong Delta area and southern
beach towns in the region like
Phan Thiet and Nha Trang. This
means that visitors who want to
bypass the hustle and bustle of
Hanoi or Ho Chi Minh City can
fly directly to the Delta area for a
river or beach experience.
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The Philippines

Imperial pool fun

The Imperial Palace Waterpark
Resort and Spa’s waterpark facili-
ties is the only one of its kind in
Cebu. Designed by Dreampark
International USA, the facility
comprises five pools, including
a wave pool, Amazon River pool
and tube slides, perfect for peo-
ple of all ages. Sports activities
are also organised, and beach-
front cabanas available.

Contact

Tel: (63-32) 494-5000
www.imperialpalace-cebu.com

Food tours by Pinoy

Eats World

US-trained chefs JJ] Yulo and
Namee Jorolan organise famed
themed dinners in Metro Manila,
as well as experiential culinary
food tours to Pampanga in
Central Luzon, Hong Kong and
Turkey. Bookings and accom-
modation can be handled upon

Filipino food to be enjoyed

request. New tours to the the
provincial culinary food bowls
of Bicol, Southern Luzon and
Bacolod, in Central Visayas, are
also in the works.

Contact

Tel: (63-917) 530-1160

oAl 8[BPSAIQ UBWSIB

The Plunge at Danao

Adventure Park
Visitors to E.A.T. Danao

Scaling new heights at Danao Adventure Park

Adventure Park will face their
fears with the famous ‘plunge;,

a canyon swing that launches
riders into a 45m free fall within
a200m high and 300m wide
gorge. Other activities include
ziplining, caving, rappelling and
kayaking.

Land arrangements to the
park, as well as side tours, can be
made via Angels’ Wings Tours
and Travel.

Contact
www.eatdanao.com
Tel. (6338) 412-2645/411-5717

Maxim’s Tower

As a six-star casino hotel in
ResortsWorld Manila, Maxim’s
Tower provides convenient ac-
cess to the metro’s largest casino
to date.

First-class amenities include
24/7 personal butler service and
smart Internet TV access.

Villas and presidential suites,
which are 500m? and 600m?, are
priced between US$2,500 and
US$3,000.

Contact

Tel: (+632) 908-8888,
(+632)908-8000
maximshotel@rwmanila.com,
christine.ibarreta@rwmanila.
com

Cultural,
mlaung

adventure,

Jar:afir:ﬂ
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Come 0B0b and enjoyy tre mgorgez‘m&ﬂe mpm@»zce

amarahotels com

an ndbividivarl experience

Amara Sanctuary Resort Sentosa
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Laos goes for the longhaul

LNTA also seeks to increase the length of stay, report John Rogerson and Sirima Eamtako
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he Lao National Tourism
Administration (LNTA) is
seeking to grow more longhaul

. 3

A

The tourism sector in Laos continues to boom, recording a 25.1 per cent growth in visitor numbers and a
42.6 per cent increase in revenue last year. Despite this, the Lao National Tourism Administration remains
modest, targeting only a five per cent increase on visitor arrivals and revenue for 2011.

‘ -

visitors to the destination. LNTA  development and promotion in

marketing advisor Kirsten Fock-
en said: “The focus for tourism

Laos is to develop quality prod-
ucts and destinations to attract

more longhaul visitors and in-
crease their length of stay.”

While visitor numbers are
increasing, it is still shorthaul
visitors that make up a chunk of
tourists to Laos. Of the total ar-
rivals last year, more than 80 per
cent were from Asia-Pacific.

LNTA is targeting 2.7 million
foreign visitors and US$399 mil-
lion in revenue for this year.

The modest expectation is on
the back of last year’s 2.5 mil-
lion foreign visitors generating
revenue of US$381 million, up
from two million tourists and
US$267.7 million in earnings in
2009.

The LNTA is hoping to attract
some 2.8 million foreign visi-
tors during the 2012 Visit Laos
Year promotion, and expects to
increase revenue generated from
foreign tourists to US$458 mil-
lion by 2020.

In a bid to boost the country’s
profile, The NTO is formulat-
ing plans to host the ASEAN
Tourism Forum (ATF) in 2013.

This follows the success of the
Mekong Tourism Forum 2011,
which was held from May 27-28
and attracted some 250 interna-
tional delegates.

Focken said strategies were be-
ing developed to reach the targets
set for the next years in terms of
visitor numbers and revenue.

Khiri Group CEO, Willem
Niemeijer, said he hoped that the
growth in arrivals to Laos would
continue, with 2012 being a key
tourism year. He said: “I think
that Luang Prabang will remain a
draw for high-end tourists, while
the backpacker market will keep
on seeking out new destinations
across the country.”

For his part, Exotissimo Travel
Group product and marketing
manager, Louise Nathan, said the
company recognised a shift in
traveller profile towards the luxu-
ry end. “Luang Prabang remains
the most visited part of Laos, and
the town has seen a good selec-
tion of deluxe properties open in
recent years,” she said.

“With so few flights direct into Laos, the country is not yet a stand-alone destination. Laos is a beauti-

ful country with great potential, but there needs to be ongoing investment in infrastructure.”

Nataly Wanhoff, managing director, Diethelm Travel Laos

Hotel Update | Luxe on the rise

Laos is experiencing an increase
in room supply, mostly in the four-
and five-star and boutique catego-
ries. Last year saw an increase of
1,846 rooms in 26 new hotels and
60 guesthouses. This brings total
supply to 28,123 rooms.

Vientiane’s supply increased
by 715 rooms, including Ansara
Hotel's 14 keys in the luxury
category and Best Western
Vientiane’s 44 new rooms in the
US$60 range.

Luang Prabang’s luxury hotel
market saw the opening of the
23-key Alila and 36-room Shinta
Mani last year. The 59-key Le
Palais Juliana and 24-room Kiridara
Luang Prabang opened this year.

The hotel sector is set to grow
further, with Lao National Institute
of Tourism and Hospitality (LANITH)
seeking a private-sector investor
to open an 80-100 room upscale
hotel to complement its Mekong
riverfront academy in Vientiane.

Performance-wise, hotels in
Vientiane ran at an average occu-
pancy rate of 63 per cent last year,
at the same level as 2009.

Mercure Vientiane general
manager, Christopher Yeo, said that
his hotel has had an average of
35-40 per cent occupancy over the

first seven months of 2011, levels
similar to 2010. “Rates will not
change significantly during 2011
and 2012,” he said.

Khiri Group CEO, Willem Niemei-
jer, said the market in Luang Pra-
bang was saturated at the top-end,
and lacks quality mid-range rooms
for tourists who might not want to
stay in budget guesthouses.

He added that the shortfall was
unlikely to be addressed anytime
soon, as Laos remained more
expensive than neighbouring Thai-
land. “In Luang Prabang, nearly
everything has to be brought in by
road, and well-trained local staff
are at a premium and command
high wages, so there’s more incen-
tive financially for investors to build
four- and five-star accommoda-
tion,” said Neimeijer.

Elsewhere, the country is seeing
more boutique hotels opening in
eco-tourism areas. Piya Harasamn,
manager of the 14-room Tadfane
Resort in Champasak, said tourists
were seeking a more intimate
hotel experience, especially those
who had stayed in large resorts in
Thailand. “People come seeking an
eco-friendly experience in low-key
resorts rather than massive devel-
opments,” he said.

Jungle adventure

A new eco-tourism adventure
park in Champassak province al-
lows you to zip through the trees
above a pristine forest and coffee
plantations.

One can choose to cross a
scenic ravine on rope bridges or
get tethered to a zip wire at the
Tree-Top Explorer camp. Other
attractions include a tree-house
restaurant and walking treks.
Visitors also get the chance to in-
teract with villagers during some
of the walking tours. Recom-
mended for people of all ages.
Contact
www.treetoplaos.com

Luxurious digs

The Luang Sai Residence hotel
takes Luang Prabang’s famous
French colonial architecture up a
notch by giving guests the chance
to live the lifestyle, complete with
four-poster beds and much Gal-
lic charm. Though relatively new,
this luxury hotel was built to
complement its historic environ-
ment and preserve the feel of the
town where it is located.

Contact

Tel: (856-71) 260-891
www.luangsayresidence.com

Tree-Top Explorer

COPE in Vientiane

It is not your typical tourist
attraction, but the COPE centre
in Vientiane is worth visiting to
understand how the millions
of bombs dropped on Laos in
the Vietnam conflict still pose a
danger today. The charity makes
prosthetic limbs for victims of
unexploded ordnance (UXOs),
among many activities. There is
also an exhibition and a cafe.

Luang Sai Residence hotel

4

COPE centre in Laos

Contact
Tel: (856-21) 218-427
www.copelaos.org

Cycling around the city
As the terrain is flat, Vientiane
lends itself well to cycling, and

a bike trip is a great way to ex-
perience the unseen parts of the
capital. For full or half-day tours,
take in cultural and religious
sites and get acquainted with
Laotian culture. Do not forget to
include visits to vibrant markets
and the chance to try real Lao
cuisine.

Contact
aline@vientianebycycle.com
www.vientianebycycle.com
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ASEAN TOURISM FORUM
8 - 15 January 2012

Manado e Republic of Indonesia

www.atfindonesia.com

Tourism For A Global Community Of Nations

The ASEAN Tourism Forum (ATF) is a cooperative regional effort to promote the ASEAN region as one tourist
destination where Asian hospitality and cultural diversity are at their best.

ATF 2012 IS FULLY SOLD!! 1ast cail for Buyer & Media Registrations

ATF 2012 TRAVEX | 13 to 15 January 2012
HOSTING PROGRAMME AVAILABLE

Keen to buy into ASEAN? ATF 2012 showcases the largest contingent of ASEAN
destination products and services. Come gather the latest information on ASEAN
tourism products and services, establish new business contacts and learn about

the region's tourism trade.

HOSTING PROGRAMME AVAILABLE

Get the latest scoop on ASEAN travel trade news, developments and trends!
ATF is ASEAN's foremost annual travel trade event, well-attended by media from
around the world. Editorial representatives from established travel trade media
publications are eligible for the hosting programme!

Participation Details, Hosting Programme and Online Registration Available At:
www.atfindonesia.com

Register Today And Join Over 400 ASEAN Exhibitors Like These:

AAE All Asia Exclusive Travel

Accor Asia Pacific

Adval Brand Group [ Singapore Flyer
Amara Hotels & Resorts

Aneka Kartika Tours €& Travel
Archipelago Hotels & Resorts

Asia Experience Tours

4 Asian Trails

Astana Bali

4 Aston International

Ayana Resort And Spa Bali

# Ayodya Resort Bali

¥ Bali Garden Beach Resort

|| Bali Mandira Beach Resort & Spa
I Be Resorts

Belantara Holidays

Benthanh Tourist

Berjaya Hotels & Resorts

Best Western International

Borei Angkor Resort & Spa
Borneo Nature Tours

Brunei Tourism Development Department
Buffalo Tours

§ Cambodia, Ministry of Tourism

Carlson Hotels

Carlton Hotel Singapore

CCD Hotel & Resort Limited (West Sands
Phuket)

Centara Hotels & Resorts

CHM Hotels

Club Bali Resorts

Compass Hospitality

Courtyard By Marriott Phuket & Hua Hin

Dafam Hotels & Resorts Indonesia

Destination Asia

Destinations of the World

Diethelm Travel Group

Discovery Hotels & Resorts

Discovery Overland Holidays

Don Chan Palace, Hotel & Convention

Dorsett International

Dusit International

Eastin Hotel Bangkok

El Nido Resorts

Epi[KJurean [ Hotel Collection Indochine

Fairmont Raffles Hotels International

Far East Organization

Focus Asia

Fortuna Hotel Hanoi

FTI Asia Services

Furama Hotels International Mgmt

Furama Resort Danang

Fusion Management Vietnam

G Hotel

Genting Malaysia

Grand Seasons Hotel

Ho Tram Beach Resort & Spa

Hoi An Hotels & Resorts

Holiday Tours & Travel

Hotel Aryaduta Group

Hotel Equatorial Group

Hotel Melia Bali

Hotel Santika Premiere Seaside Resort
Manado

Hotelbeds Accommodation & Destination
Services

HPL Hotels & Resorts

Hyatt Hotels & Resorts - Thailand

Hyatt Resorts Indonesia

Independence Hotel, Resort & Spa

Indochina Services Asia

Intercontinental Hotels Group

Jayakarta Hotels & Resorts

Kata Group

Katathani Phuket Beach Resort

La Flora Resort Patong

Laguna Phuket

Langkawi Tourism

Le Grandeur Mangga Dua Hotel Jakarta

Marina Bay Sands

Marriott & Renaissance Hotels & Resorts,
Malaysia

MBK Hospitality Management (Pathumwan
Princess Hotel - Bangkok &t Layana
Resort - Koh Lanta)

Mekong Cruises

Melia Benoa All Inclusive Resort

Melia Hanoi

Melia Purosani Hotel

Ministry of Culture And Tourism, Republic
of Indonesia

Ministry of Information, Culture and
Tourism Lao

Moevenpick Resort & Spa Karon Beach

Muang Samui Spa Resort

Mutiara Hotels & Resorts

Myanmar Airways International

Myanmar Tourism Board

Nikko Bali Resort And Spa

Nusa Dua Beach Hotel & Spa

Onyx Hospitality Group

Outrigger Asia

Pan Pacific Hotels Group

Panorama Destination Indonesia

Panviman Group of Resorts

Park Hotel Group

Patong Paragon Resort & Spa

Pemda-Sumba Barat-NTT-Indonesia

Philippine Airlines

Philippine Department of Tourism

Princess D'annam Resort & Spa

Pt. Taman Wisata Candi Borobudur,
Prambanan & Ratu Boko

Pulai Group

Rama Hotels & Resorts Bali

Ramada Encore Bangkok

Ramada Resort Benoa Bali

Regent Phuket Cape Panwa

Rembrandt Hotel & Towers, Bangkok

Resorts World At Sentosa

Royal Brunei Airlines

Sabah Tourism Board

Sala Resorts And Spas

Santhiya Resorts & Spas

Santika Indonesia Hotels & Resorts

Sanur Paradise Plaza Hotel & Suites

Segara Village Hotel

Semara Resort And Spa Seminyak

Shangri-La Hotels & Resorts

Siam Hotels & Resorts

Singapore Tourism Board

Singapore Zoological Gardens

Six Senses Con Dao

Six Senses Resorts, Nha Trang

Sol Melia - Kuala Lumpur

Star Holiday Mart

Starwood Asia Pacific Hotels & Resort
Sun Island - White Rose Bali

Sunshine Borneo Tours And Travel
Sunway International Hotels & Resorts
Swiss-Belhotel International

Swissotel Le Concorde Bangkok

Synergy Tours

Tabin Wildlife Holidays

Tauzia Hotel Management

The Aetas Hotels & Residences

The Federal Kuala Lumpur

The Haven - The 101

The Kee Resort & Spa

The Mulia, Mulia Resort & Villas

The Oasis Beach, Benoa - Bali

The Royale Bintang Hotels & Resorts Group
The Ubud Village Hotel And Resort

The Unique Collection of Hotels & Resorts !
The Villas

The Vira Bali Hotel
Tourism Authority of Thailand
Tourism Malaysia
Tourism Selangor

U Hotels & Resorts

Van Chai Sam Son Resort
Vedana Collection
Victoria Hotels & Resorts
Vidotour Indochina Travel
Vietnam Airlines
Vietravel

World Express Group
York Hotel Singapore
Zinc Invision Hospitality
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... and more

Visit www.atfindonesia For The Full Exhibitors List

TRAVEX SECRETARIAT

Southeast Asia

feel the warmth

wonderful
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= Ministry Of Culture And Tourism
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Ministry of Culture and Tourism
Republic of Indonesia

JI. Medan Merdeka Barat No. 17, Jakarta 10110
Tel: +62 21 383 8167 ® Fax: +62 21 384 9715
Email: promosiluarnegeri@gmail.com
Website: www.budpar.go.id

TTG ASIA MEDIA PTE LTD

TTG Asia Media Pte Ltd

1 Science Park Road #04-07

The Capricon, Singapore Science Park |l
Singapore 117528

Tel: +65 6395 7575 @ Fax: +65 6536 0896
Email: atf@ttgasia.com

Website: www.atfindonesia.com
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Lots of new products on show

Cruise Shipping Asia this November, Egypt’s niche tours for Asians and more

R b I

Egyptian Tourism Office’s Adel
El Masry

Furama International Singapore’s Florence Loke and East Leng Siang, Furama Bukit UBM Asia’s Michael Duck, UBM Asia Trade Fairs’

Bintang Kuala Lumpur’s Yvonne Liew, First Travel Group New Zealand’s Malcolm Sas Thayalan, UBM Aviation UK’s Gerard Brown
MacLeod, Grupo Trans Hotel Spain’s Mariluz Rivero, Furama Villas & Spa Ubud, Bali’s and UBM India’s Sajid Desai showcasing Cruise
Ramia Adnyana and Furama International Singapore’s Vione Tan and Caryn Chua Shipping Asia, SATTE and Routes — see page 4

Brunei Tourism’s Zulkhairi
Abdul Razak, Adsale People
Singapore’s Jasmine Ng and
Jean Ham, Brunei Tourism’s
Aminuryadi Ibrahim and Kuang
: Wei Advertising & Displays
Majid Al Qassimi Frasers Hospitality Singapore’s Choe Peng Sum (centre) and team Brunei’s Martin Carreon
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The delegation from Sharjah: Sushil Rai, Conny Boettger, Ali Salim
Al Midfa, Mohamed Ali Al Noman, Asim Bader, Donald De Souza and
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A KALEIDOSCOPE OF
CULTURE AND HERITAGE
BECKONS

Discover the many facets and rich cultures of our ethnic communities
when you stay at Village Hotels & Residences.

Located in the heart of Singapore’s diverse enclaves, our exclusive
hotels and residences offer modern comforts with friendly and
altentive service wherever you stay.

— _A S . . . |
ALBERT COURT CHANG
VILLAGE HOTEL VILLAGE HOTEL VILLAGE HOTEL

[
For hotel reservations, call +65 6496-7699 VI I que

AN T . For residence reservations, call +65 6428-8600
CENTRAL SQUARE HOUGANG RIVERSIDE WEST COAST . . L N
VILLAGE RESIDENCES VILLAGE RESIDENCES ~ VILLAGE RESIDENCES  VILLAGE RESIDENCES Choice accommodation by Far East Organization www.stayvillage.com
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Allin a day’s work in Singapore

As the action heats up in the exhibition hall, Patrick Tan captures the faces who make the mart worthwhile

Malaysia’s Jeffrey Hanafiah, Sunway International Malaysia’s Fanny
Ng, Sunway Hotel Phnom Penh’s Pheakdey Kong Helen, Gujral Tours
& Travels India’s Gurdeep Singh Gujral, Sunway Hotel Seberang
Jaya’s Jessica Low, Sunway International Singapore’s Christine

: Choo, Sunway Hotel Hanoi’s Nguyen Bich Dzung, SAS Institute
Oasia Hotel Singapore’s Rebecca Wee, Far East Hospitality Singapore’s Winston Koh and Oasia Hotel Singapore’s Fabian Bartnick and Sunway International Singapore’s
Singapore’s Jeffrey Ong and Stanley Ho Maz Ibrahim
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Mévenpick Hotels & Resorts Switzerland’s Heiko Siebert, : W Aston Primera Pasteur Indonesia’s Teddy
Cleartrip India’s Amit Taneja, Mévenpick Hotels & Resorts - : Patrick, Anta Express Tour & Travel
Thailand’s Markus Mueller, Mévenpick Hotel Hanoi’s Nghiem The Mira Hong Kong’s Jaly Lai and Design Hotels Singapore’s Service Indonesia’s Ingrid Astari and
Thu Thuy, Mévenpick Resort & Spa Karon Beach Phuket’s Craig ~ Joanne Seah, Jaime Kuek and Aik Wee Ong show off best Jakarta Hotels Association’s Indah Ariyani
Fong and Mévenpick Heritage Hotel Sentosa’s May Lee booth — see page 2

MGM Resorts International’s Farrah Staub, Las Vegas Convention and
Visitors Authority’s Ruth Kim, Tropicana Las Vegas’ Donna Marcou-Stafford b s 2 3 ST RS
and Las Vegas Convention and Visitors Authority’s Reene Ho-Phang, Faith Nikko Bali Resort and Spa’s Jean-Charles Le Coz and The Seminyak Beach Resort & Spa

Chua and Wei Su Qi Indonesia’s Herdy Sayogha with a bevy of beauties
=
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Qatar Museums Authority’s Diana Rizk, Louise Cutajar and
Hamad Al Khaja, Qatar Tourism Authority’s Soha Moussa,

Worldhotels Australia’s Ganessan Suppiah, Goodwood Park Hotel

- Singapore’s Shirlena Tan, Worldhotels Singapore’s Polly Kan and Karen
Millennium Hotel Doha’s Giorgio Lanfranchi, Qatar Tourism Korea Tourism Organization’s Steve Goh, Galaxy Entertainment Group Macau’s Abigail Gonzales, Hotel Am
Authority’s Ahmed Al Hammadi and Oryx Rotana Doha’s Yong and Caitrin Moh Terrassenufer Germany’s Dino Filpi and Hankyu Hanshin Hotels Japan’s
Gabriele Ferola Makoto Kanai

I i



" Hall 602 No. G.01
Suntec Convention Hall,
ITB Asia

1ndonQ81& .... an archipelago of wonder

The largest archipelago in the world, Indonesia consists of more than 17,508 islands spread
over 5000 km along the equator. The incredibly lush tropical landscape is home to over
480 ethnic groups speaking more than 583 local languages and keeping alive a wealth of
traditions, rituals and festivals, cuisine, architecture, arts and craft.

Come to Indonesia and experience the richest in biological wonders and cultural delights.
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www.indonesia.travel
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Travelport voted No.1 in Asia Pacific yet again

Wed like to thank the travel industry for voting Travelport as the Best GDS
in Asia Pacific for the third year in a row in the 2011 TTG Travel Awards.

? We are delighted that our industry peers continue to recognise Travelport’s
T\\Eml\ commitment to delivering great service and game-changing solutions such
as Travelport Universal Desktop and Travelport Rooms and More.

Discover how you can benefit from our award winning solutions at the Travelport booth (G24) at ITB Asia 2011.

Travelport <%

www.travelport.com






