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The demise of Belgian tour op-
erator Best Tours forces hotels 
and groundhandlers in Asia 
to re-examine their risks. The 
trade expects more European 
players to follow suit.

A new brand campaign 
Wonderful Indonesia launches.

Outbound tour operators 
predict double-digit growths in 
business this year as incentives 
stage a comeback.

IATA’s proposal to increase 
remittance frequency and 

shorten the reporting period from bi-monthly to weekly from 
January 2012 has Hong Kong travel consultants up in arms, 
claiming the move would cause cash flow problems. 

Surprise, surprise Several big producers of longhaul travel 
are rejected as hosted buyers at the ASEAN Tourism Forum, 
sparking a debate on who should be offered such privileges, 
bearing in mind that volumes from Asia are also growing.

Indonesia and the Philippines 
push for greater visibility in 
the Middle East, as the former 
appoints a new Visit Indonesia 
Tourism Officer and partners 
a wholesaler to launch a 
brochure, and the latter hires a 
marketing representative. 

Indian OTA MakeMyTrip 
kicks off its South-east Asian 
expansion with the majority ac-
quisition of Singapore’s Luxury 
Tours & Travel, eyeing similar 
deals in Malaysia and Thailand.

Google, which snapped up ITA Software, reveals the future 
of airline searches on its engine, displaying flight times, ticket 
prices and supplier links.

Escalating taxes in the Maldives put a damper on demand.

Surprise, surprise Hotel investors are given a reality check 
at HICAP UPDATE, as they hear how a growth slowdown in 
Asia is imminent. 

The US and eurozone debt 
crisis starts to claim its victims, 
with Asian inbound operators 
reporting weak summer and 
winter performance. 

Travel from Indonesia erupts, 
buoyed by push factors – a 
strong rupiah and rising GDP 
– and pull factors – courting 
by Asian NTOs and an influx of 
LCC flights to neighbours.

A new trade association for 
Indian outbound is established, 
with major inbound players 

expecting outbound to soar in a few years. 
Thai Airways International (THAI) introduces its light-premi-

um carrier, THAI Smile Air, which will launch next July. 

Surprise, surprise The United Federation of Travel Agents 
Association overhauls its membership model, opening up to 
individual travel companies, not just national associations. 
Travel professionals, however, doubt its relevance. 

Bali is thrust into the spotlight, 
due to an Australian health alert 
on Legionnaires’ disease and a 
quote by the Australian tourism 
minister encouraging Austra-
lians to travel domestically. 

Air France’s resumption of 
flights from Paris to Phnom 
Penh after a 35-year hiatus 
opens the market for longhaul 
travel from Europe. 

Myanmar Airways Interna-
tional’s new flight from Siem 
Reap to Yangon sees the re-

introduction of a visa-on-arrival facility for foreign visitors.
Asian DMCs Destination Asia and Exotissimo Travel ready 

for launch of operations in Japan.

Surprise, surprise The relaunch of www.ttgasia.com and 
TTG Asia e-Daily receives kudos from readers, who like the 
refreshed look, new sections, flip books of the print copies 
and the return of Adam Tan.

Travel professionals seek pro-
tection against force majeure 
events, such as a directive by 
Hong Kong’s Travel Industry 
Council to free members of the 
need to do transport refunds. 

Ticket prices are poised 
to go up from January 2012, 
when airlines will be subject to 
the European Union’s Emissions 
Trading System. 

Kolkata guns for travellers 
from China, the Middle East 
and Singapore, with the arrival 

of three international airlines and a new airport terminal. 
In celebration of Singapore Hotel Association’s 50th anni-

versary, a TTG special edition reflects on how the city’s hotels 
have evolved, including their attitudes towards trade partners.

Surprise, surprise Sri Lanka’s withdraws its visa-on-arrival 
facility for citizens of 79 countries, much to the chagrin of the 
trade. Online visa applications will require a fee. 

Demand for Thailand sinks, as 
the country grapples with a 
widespread flood crisis.

Firefly’s impending discon-
tinuation of flights from Kuala 
Lumpur to key points in Sabah 
and Sarawak hits a sore spot.
The airline also came under 
attack for closing its Johor 
Bahru hub.

Thailand’s decision to raise 
the visa fee for Indian nationals 
is both praised and criticised, 
with some saying it is reason-

able, and others, disastrous for groups. 
New lady at the helm for Indonesia: Dr Mari Elka Pangestu 

takes over from Jero Wacik, and now heads the renamed 
Ministry of Tourism and Creative Economy.

Surprise, surprise Online knows no boundaries. Three 
inbound rivals come together to form hotel booking channel 
Raja Kamar International, offering Indonesian inventory.

Covered by 
our team of 
travel trade 
journalists 
across the 
region, these 
news items 
were worth 
us taking 
notes
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Pick of the biggest news 
from last week’s bulletin

TTG Asia DailyRed flag on 
euro agents
By Raini Hamdi, Sirima Eamtako 
and Mimi Hudoyo 
SOUTH-EAST ASIA The red 
flag is up on agents in the bleak 
Eurozone following the bank-
ruptcy of Best Tours, a respected 
Belgium-based tour operator 
with a long history of sending 
business to the Far East.

With a string of countries 
there saddled by heavy debts and 
clamouring to get back on their 
feet with austerity measures, 
South-east Asian players inter-
viewed worry Best Tours’ demise 
may be a harbinger of more in-
solvencies in the Eurozone in the 
months ahead.

“I think there will be more 
European agents collapsing this 
year,” said Olivier Colomès, 
CEO, Exotissimo Travel Group, 
which suffers an outstanding 
debt of US$150,000 with Best 
Tours. “Last year, it was not just 
Best Tours that went bankrupt, 
but four to five agents in France 

Best Tours’ bankruptcy sparks alert 
 

 Hong 
Thai Travel Services Hong Kong 
will target young travellers, 
promote FIT products and 
shorthaul destinations, and sell 
packages on its online platform 
this year, following a robust 
2010 that saw annual turnover 
increase by 30 per cent.

Manado in North Sulawesi is 
gearing up for its hosting of 
the ASEAN Tourism Forum 
(ATF) in January 2012 with the 
development of a new exhibition 
hall and a line-up of B2B travel 
events this year.

After launching 
commercial services between 
Pekanbaru and Malacca, Riau 
Air is aiming to connect cities 
within the Indonesia-Malaysia-
Thailand Growth Triangle 
(IMT-GT) as it grows its fleet.

and a couple of others in Scan-
dinavia. We have to be cautious 
with payment terms. We can deal 
with a bad debt every five to 10 
years, but for small, local com-
panies which rely on a single  
account, that’s going to make 
them suffer.”

 Best Tours ceased to exist as 
a company on December 23 and, 
within days, was snapped up 
by Switzerland’s Kuoni Group,  
which stressed this was only an 
“asset deal”, ie, it bought the 
name and was not liable for out-
standings. Coincidentally, just the 
month before, Kuoni also bought 
Best Tours Italy, no relation to 
Best Tours Belgium, and cur-
rently with no volume to the Far 
East. Asked if he foresees more 
Kuoni acquisitions in the Euro-
zone, particularly in debt-ridden 
economies, Kuoni Group CEO, 
Peter Rothwell, said: “Our ac-
quisition strategy is unchanged. 

He’s what agents refer to as the old school 
hotelier, a fine breed they say is fast di-
minishing. Raini Hamdi talks to Peninsula 
Group’s Peter Borer about it. –  see page 7

Portrait of excellence
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Pick of the biggest news
from last week’s bulletin

TTG Asia Daily

Recent 
clashes on the Thai-Cambodian border 
around the UNESCO World Heritage 
Site, Preah Vihear Temple, had not led to 
any cancellations for bookings to both 
destinations, said tour operators.

Malaysians were advised to defer 
non-essential travel to Egypt in view 
of escalating anti-government protests 
there, while those already within the 
country were told to shun high-risk areas.

 India extended its visa-
on-arrival scheme to citizens of Indonesia 
and Myanmar.

OTAs
Local online intentions 

 PAGE 8

agents and hotels TTG Asia spoke to said TTG Asia spoke to said TTG Asia
the impact was insignificant so far, with 
just a number of queries made and no 
cancellations. However, they are not tak-
ing the matter lightly. 

Bali Hotels Association (BHA) chair-
man Jean-Charles Le Coz said he was 
collecting facts from all BHA members, 

Bali keeps its cool
By Mimi Hudoyo and Raini Hamdi
JAKARTA/SINGAPORE Bali players are 
keeping their cool in the face of latest re-
marks by Australian federal tourism min-
ister Martin Ferguson who was quoted in 
newswires early this week as saying, “If 
you want to help Queensland ... don’t go 
to Bali.”

The latest taunt comes as hotels in 
Bali are still trying to clear the air over an 
Australian health alert issued on January 
19 on Legionnaires’ disease, worried that 
this may tarnish the island’s image among 
Australians who, for many Bali hotels, now 
comprise more than half of the business.

The alert had also caused “hundreds of 
nights of cancellations” at Rama Hotels & 
Resorts, said its corporate general manag-
er hotels, P Padma, in a letter to the Aus-
tralian office, made available to TTG Asia. 
Its hotel, the Ramayana Resort and Spa, 
was singled out in the health alert, which 
also mentioned 11 cases of Legionnaires’ 
disease detected in Victorian and Western 
Australian residents returning from holi-
days in the Kuta area between August 2010 
and January 2011.

Apart from Rama Hotels & Resorts, 

Feathers unruffled as it sets mind on protecting Australian marketshare
(The Australian health alert did, how-

ever, say there are specific antibiotics to 
treat the disease.)

Bali Tourism Board chairman, I Gusti 
Ngurah Wijaya, said: “It is a new thing for 
us, as there has not been any victim before, 
not with the locals either. This is actually 
just like flu. If you take medication soon 
then there is no problem.

“We, however, are not taking it for 
granted. Training on precautions against 
the disease and treatment to patients are 
taking place among the tourism-related 
businesses here in Bali.”

An upset Padma told TTG Asia: “We 
are a responsible and reputable property 
group, which will not put up with media 
speculation. We have conducted various 
tests and are satisfied with the results. 
Furthermore, even the WHO has cleared 
us of Legionnaires. With this in hand, we 
have invited the (Australian) Department 
of Health and Ageing to come visit our 
properties and redeem us of the negative 
media it has contributed to. (The office) 
has not responded to us to-date.”

By Brian Higgs
PHNOM PENH Air France 
will resume flights from Paris to 
Phnom Penh on March 27 after a 
35-year hiatus, marking the first 
longhaul service connecting Eu-
rope and Cambodia. The carrier 
previously served its former colony 
from the early 50s until the Khmer 
Rouge seized control in 1975.

Voyageurs Associes managing 
director Jacky Pilo said: “The fact that 
you have the French national carrier serv-
ing this route is very important. We will 
be able to gather travellers from around 
France and increase our business out of 
Paris with these flights.”

“The French market loves Cambodia, 
it is almost like a second home,” said Asia 
Voyages deputy director of production 
Virginie Gerbault. “While it is still too ear-
ly to give exact figures, there will definitely 

be an increase in business.”
Gerbault added Asia Voyages 

had already been approached by 
Air France and was developing 
packages and special promo-
tions for the next winter season, 
targeting FITs and groups in 
particular.

An Airbus A340-300 will 
be used on the thrice-week-
ly flights between Paris and 

Phnom Penh, with a Bangkok stopover. 
During the summer of 2011, Air France 
will switch to a Boeing 777-200ER.

Tith Chantha, director general, Min-
istry of Tourism (MoT) Cambodia, said: 
“This will be a way for more European 
travellers to come to Cambodia, and 
the local people will be able to reap the 
benefits of the increase in tourism activ-
ity. Cambodians will also be able to easily 
travel to Europe.”

be an increase in business.”

had already been approached by 
Air France and was developing 
packages and special promo
tions for the next winter season, 
targeting FITs and groups in 
particular.

Kuenzle: 
milestone

AF resumption a huge fillip for Cambodia
Gerbault added: “Previously, Siem Reap 

was usually an extension to travel in Viet-
nam, but now we will have new oppor-
tunities to bring people straight to Cam-
bodia, not only to Siem Reap, but also to 
Phnom Penh.”

But both Asia Voyages and Voyageurs 
Associes said this would not affect busi-
ness to Vietnam. “It will be a win-win 
situation for all with more visitors coming 
into the region, explained Pilo.

Asian Trails group managing director 
Laurent Kuenzle agreed. “This resump-
tion of flights by a European carrier from 
Europe to Cambodia will be an important 
milestone,” he said. “It will benefit tour-
ists and business travellers alike with con-
venient connections through Air France’s 
Paris Charles de Gaulle hub.”

MoT and the travel trade plan to do ei-
ther roadshows to France or organise fam 
trips to Cambodia. 

“The issue has been blown 
out of proportion ...” 

Paul Talo
Managing director

Floressa Wisata Bali

TTGmice has won a PATA Gold Award 
2011 for its cover story, Rebuilding the 
Team, in the November 2010 issue. 

The article examines how teambuild-
ing is enjoying its day in the sun as 
companies find solutions to rebuild their 
teams, which were torn and tattered 
by the big freeze of the global financial 
crisis. It was written by group editor Raini 
Hamdi with reports from Prudence Lui, S 
Puvaneswary, Karen Yue, Sirima Eamtako 
and Mimi Hudoyo. 

TTGmice wins 
gold award again

including Ramayana, before the associa-
tion issued a statement on Legionnaires’ 
disease.

Floressa Wisata Bali managing director 
Paul Talo said: “The issue has been blown 
out of proportion as it is a curable illness 
and not easy to catch. The problem is 
many people are not well-informed about 
this detail. Therefore, we need to make 
this clear to the travelling public and avoid 
any black campaigning against Bali.”
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1 Kuoni completes GTA 
acquisition

2 Regent’s rebirth gains 
traction

3 Asia warned of road bump 
ahead

4 China losing its pull 
factor

5 MAS expects strong 
response to tactical 
campaign

6 STB calls for tenders to 
operate new cruise terminal

7 Holiday Inn completes 
Thailand phase of US$1 
billion global revamp

8 Worldhotels and Tauzia’s 
strategic expansion

9 Malaysian outbound agents 
want India restrictions lifted

10 Maldives to get first-ever 
shariah-compliant resort

Special Guide: LCC
High altitudes at lower costs 
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Getting ahead 
in Middle East
By Mimi Hudoyo
DUBAI Indonesia and the Phil-
ippines are playing catch-up with 
the Middle East, a market which 
has long been seriously courted 
by the other mature South-east 
Asian destinations, Malaysia, 
Thailand and Singapore.

Not only is Indonesia’s Minis-
try of Culture and Tourism ap-
pointing a new Visit Indonesia 
Tourism Officer (VITO), it is 
partnering Riyadh-based whole-
saler Unique Choice to launch a 
dedicated Indonesia brochure  in 
Arabic and English. 

The initial production is for 
300,000 copies, to be ready in 
time for Unique’s week-long re-
tail agent workshops in the Mid-
dle East beginning May 27 in cit-
ies such as Jeddah, Riyadh, Doha 
and Abu Dhabi.

Unique has a track record of 
success in featuring South-east 
Asian destinations, according to 
CEO Zawfir Ziard. 

“This is part of our expansion 

Indonesia, Philippines enter the fray
in South-east Asia, having been 
successful in Malaysia, Singapore 
and Thailand. We always partner 
the (tourism) authority in devel-
oping the market,” he said, add-
ing the Philippines is next on its 
expansion radar. 

The Philippines, too, has just 
appointed tourism marketing 
and consultancy firm BizGate 
Dubai to promote the destina-
tion to the Gulf countries (TTG 
Asia e-Daily, May 3). Philippine Asia e-Daily, May 3). Philippine Asia e-Daily
Department of Tourism (DoT)’s 
presence at the Arabian Travel 
Market has also grown bigger 
each year in the last four years.  

Indonesia, on the other hand, 
is replacing its current VITO, 
whose contract has ended, with 
a new VITO who “speaks the 
language, knows the market and 
has strong relations with the lo-
cal industry”, said Indonesia’s 
director-general of tourism mar-
keting Sapta Nirwandar.

Bill Calderwood did not take  
the interim PATA CEO job just 

to be on the sidelines till a new 
chief is found. Calderwood 

tells Raini Hamdi he can 
achieve much in six months 

for PATA, which must act, not 
talk – see page 6

Not 
just a 
stand

in

Continued on page 2

Most popular news
(as of May 10, 2011)

To read these news, go to www.ttgasia.com
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Sri Lanka VOA 
stirs debate
By Shekhar Niyogi
KOLKATA Sri Lanka’s planned 
withdrawal of its visa-on-arrival 
facility (VOA) after September 
30, for citizens of 79 countries, 
continues to be a hot issue be-
tween the government and the 
travel trade. 

W.A. Chulananda Perera, Sri 
Lanka Immigration and Emigra-
tion controller-general, insisted 
the industry would not be af-
fected by the new online visa ap-
plication system, which he said 
would make it easier for tourists. 

After application submission 
and payment of a yet undisclosed 
fee, visitors would be able to get 
their visas in one to three days, 
he explained. Only two countries 
that offer a reciprocal privilege to 
Sri Lankan nationals – Singapore 
and the Maldives – will still be 
granted the VOA facility. 

But most interviewed from 
the travel trade feel otherwise. 
“We really hope the government 
will not introduce this scheme,” 

Government, trade disagree on impact
said Hiran Cooray, chairman  
of Jetwing and PATA. “If they  
do, we have to make it as has-
sle-free as possible, so that the  
impact is minimised.”

This decision could affect  
arrivals from India, which had 
85,000 visitors to Sri Lanka  
in 2009 and 120,000 in 2010, and 
has projected arrivals of 170,000  
in 2011.  

Tina Kanuga, of Mumbai-
based Bathija Travels, said: 
“There will be a drop of at least 
40 per cent in Indian tourist de-
mand for Sri Lanka. Till now, 
the visas were free of charge, but 
now, a visa fee will be levied.”

Nagsri Prasad Sashidhar, from 
Mumbai-based Mercury Travels, 
agreed: “Sri Lanka was very at-
tractive for us, given the VOA 
facility. We would recommend it 
as a good option to tourists who 
were going to the Maldives. The 
withdrawal will cause numbers 

Continued on page 2 

It’s 50 years of  
Singapore hotels 
(see Special Edi-

tion this issue), 
yet few locals 
have cracked 

the luxury hotel 
sector the way 

Arthur Kiong 
has. Raini 

Hamdi asks 
the MD, hotel 

operations, 
Asia-Pacific, 
Banyan Tree 
Hotels & Re-

sorts why
– see page 6

Poster boy 
for local

talent
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1  Agoda pools resources  
with Jetstar to offer Asia 
packages

2 Groupon partners with 
Expedia for travel deals

3 Malaysia Airlines to join 
oneworld

4 Thailand targets high-
end with Luxury MICE 
initiative

5 AirAsia expands Bandung 
service

6 IATA CEO: Aviation 
industry fraught with 
challenges

7 Korean Air ramps up 
Singapore flights

8 Indonesian travel on an 
uptrend

9 IHG India GSO to improve 
access for B2B clients

10 MICE thrives in  
Pattaya

Most popular news
(as of June 7, 2011)

To read these news, go to www.ttgasia.com
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No love for UFTAA decision
By N. Nithiyananthan
KUALA LUMPUR Agents in the 
region are lukewarm towards the 
landmark decision of the United 
Federation of Travel Agents As-
sociation (UFTAA) to open its 
membership to individual travel 
agencies and not just national as-
sociations, with some even ques-
tioning UFTAA’s relevance in to-
day’s Internet-driven world.

Mitra Kembara director and 
Malaysian Association of Tour & 
Travel Agents (MATTA) former 
president Tunku Iskandar said: 
“In the past, UFTAA had a com-
mon goal, which was to represent 
ticketing travel agents worldwide 
through national associations 
in achieving a common front in 
discussions with IATA. 

“Those days are gone, and 
UFTAA cannot use that as its 
focal point for members to rally 
around.”

Malaysia-based Asian Over-
land Travel and Hospitality 
group managing director Antho-

Membership shift from national associations to agents meets with trade scepticism 
ny Wong added: “What all (simi-
lar) associations are facing today 
is relevance, and the solution 
cannot be one size fits all. Indi-
viduals join associations to get 
benefits.”

Indonesia Ticketing Agents 
Association (ASTINDO) chair-
man Elly Hutabarat said the or-
ganisation would first have to 
address some pressing issues, 
although she noted that UFTAA 
would be financially stronger 
with more members, and that 
direct membership would give 
the global association more at-
tention from agents.

She said: “UFTAA must have a 
strong legal department, perma-
nent research and development 
section and strong secretariat. 
It can’t be manned by only one 
person. But UFTAA must have 
enough funds to do this.”

UFTAA made the decision 
to throw open its doors to in-
dividual travel agencies at its 
recent board meeting in Kuala 

Travel Expert to be listed on Hong Kong bourse
By Prudence Lui
HONG KONG Travel Expert’s 
proposed listing on the Hong 
Kong stock exchange – said to 
be one of few local travel agents 
to do so – is expected to help the 
FIT specialist diversify its busi-
ness and expand its reach beyond 
the SAR. Agents, however, do 
not anticipate that more of their 
peers will emulate this.

Having launched an initial 
public offering (IPO) of 100 mil-
lion shares that would help net 
approximately HK$49.5 million 
(US$6.3 million), dealings in 
Travel Expert’s shares are expect-
ed to commence on September 
29 as of press time.

Founder Iras Ko said: “The 
IPO proves that we are a healthy 
agency. We aim to spend the 

proceeds on 
developing 
c o r p o r a t e 
travel and 
MICE busi-
ness and 
expansion 
opportuni-
ties in Asia, 
p a r t i c u -
larly China. 

In fact, we have applied to the 
Chinese government to set up a 
wholly foreign-owned enterprise 
in Shenzhen.”

In a statement, Travel Expert 
said its overseas expansion would 
be through acquisition, franchise 
and joint ventures.  

The company has also ap-
pointed industry veteran Alcuin 
Li to oversee its corporate/MICE 

segment. It currently handles 
around 200 corporate accounts.

From about 235,000 travellers 
in 2009, 25-year-old Travel Ex-
pert recorded 320,000 clients in 
its 2011 fiscal year ending March 
31. Revenue has also increased 
by 21.5 per cent, from HK$168.5 
million in 2010 to HK$204.8 
million in 2011.

Travel Expert currently holds 
10 per cent of Hong Kong’s total 
FIT sales, making it the biggest 
supplier for this segment. It has 
over 50 retail outlets.

While agents cited the IPO as 
a significant move for an agent, 
they did not see this as becoming 
an industry trend. 

According to Jetour Holding 
chairman Ronnie Ho, no other 
Hong Kong agent has gone pub-

lic in a decade. He said: “It’s not 
an easy path because the agency 
business is not attractive com-
pared to other industries, and 
prospects are not often bright.” 

When asking if Jetour had any  
similar plans to do so, Ho de-
clined to comment, pointing out 
that if any agent decided to take 
up the gauntlet, working with a 
partner would be advisable.

EGL Tours executive direc-
tor Steve Huen said: “Thinning 
profit margins result in low 
price-earnings ratios...The only 
existing homegrown listed agent 
is Morning Star Travel.

“Still, the IPO is a positive 
move for (Travel Expert), proving 
itself as a strong and transparent 
operator when meeting stringent 
requirements by the Securities 

and Futures Commission.” 
An agent who asked not to 

be named added: “It’s tough be-
cause unlike industries like prop-
erty, the agency business is serv-
ice-oriented but not asset-based. 
Therefore, there are only a hand-
ful of homegrown brands that 
could potentially follow suit.”

1 Kuoni gets a makeover 

2 Singaporeans pay less for 
hotel rooms across Asia 

3 Malaysia subagent appoint-
ed for London Olympics

4 Vietnam, Philippines hike 
bilateral air capacity 

5 Oversupply overshadows 
Bangkok, Phuket hotel  
occupancy increase 

6 Hong Kong’s Travel Expert 
embarks on IPO 

7 Travelport’s Orbitz 
triumphs over American 
Airlines 

8 Centara to open Manila 
hotel

9 Indonesia inbound on  
a roll 

10 Carlson launches Radis-
son Blu in Asia-Pacific

Most popular
(as of September 27, 2011)
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proceeds on 
developing 
c o r p o r a t e 
travel and 
MICE busi
ness and 
expansion 
opportuni
ties in Asia, Ko: from FIT to 

corporate sales

Lumpur. It only needs the official 
endorsement of the 45  UFTAA 
Congress – which is seen as a 
certainty – held in Italy from No-
vember 19-24.

UFTAA president Dr Mario 
Bevacqua said: “Opening up 
membership directly to agents 
will enable UFTAA to involve all 
travel agents. We can highlight 
what we are doing for them and 

learn what we can do for them.”
He added: “(It) will also en-

able us to harness the power of 
our network. With more than 
100 national associations belong-
ing to UFTAA, this covers up to 
150,000 travel agencies. It can be 
the most important network to 
consumers in the world.”

As part of its goal to serve 

“The Internet 
and low-cost 
carriers have 
further reduced 
UFTAA’s influ-
ence with air-

lines. It depends what its focal 
point is today.”

Tunku Iskandar
Director, Mitra Kembara

and former president, Malaysian 
Association of Tour & Travel Agents 

“How can  
UFTAA ben-
efit me as an 
inbound tour 
operator? What 
can it teach me? 

It also cannot bring me busi-
ness. I will not join.”

Anthony Wong 
Group managing director 

Asian Overland Travel and Hospitality 

“The Internet 
and low-cost 
carriers have 
further reduced 
UFTAA’s influ
ence with air

lines. It depends what its focal 

“How can 
UFTAA ben
efit me as an 
inbound tour 
operator? What 
can it teach me? 

It also cannot bring me busi

Will UFTAA succeed?Viewpoint
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1 Sofitel to debut in 
Singapore

2 Thailand takes a hit

3 MAS to take over Firefly 
jet services following heavy 
losses

4 Orchid Hotel Singapore up 
for sale

5 Travel CEOs cautious, 
although there are bright 
spots

6 The new ‘king of rooms’ 

7 It’s a monopoly 

8 Firefly to manage a 
premium airline

9 Rates expected to hold 

10 Park’s home run 

Most popular
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Next stop: the world

Continued on page 20 

Continued on page 20 

Chinese brands are virtually unknown outside 
the mainland, a fact that China’s leading hotel 
group intends to change. Xinlei Wang talks to 
Bernold O. Schroeder, CEO, Jin Jiang Interna-
tional Hotel Management Co. – see page 6

Thailand 
takes a hit
By Brian Higgs
SINGAPORE Thailand 
is taking a hit from the 
ongoing flood crisis in 
the country, with buyers 
and sellers at ITB Asia 
last week saying that me-
dia coverage exaggerat-
ing the extent of the dis-
aster has impacted both 
leisure and MICE.

Despite the Tourism Author-
ity of Thailand saying attractions 
in key destinations such as Bang-
kok, Pattaya, Hua Hin, Chiang-
mai, Phuket and Koh Samui con-
tinue to operate as per normal, 
the country’s tourism industry is 
feeling the effects of the crisis.

Eric Hallin, general man-
ager, Rembrandt Hotel & Tow-
ers Bangkok, said his hotel had 
already suffered “a few hundred 
roomnights worth of cancella-
tions” by the time he left Thai-
land to attend ITB Asia. “It will 
probably be more like in the 
thousands (of roomnights) over 

Thousands of roomnights swept away
the coming weeks,” he 
said. “Europe, Asia, 
business, leisure, you 
name, it is all being 
cancelled.”

Hallin said not only 
were cancellations 
pouring in, the book-
ing pace had slowed 
considerably. “Many 
people are writing in 

to ask about the situation before 
they even consider coming to 
Thailand,” he said.

John D Owens, senior vice 
president, global sales, Pegasus 
Solutions, also reported a drop 
in bookings for Thailand prop-
erties, which include those under 
Utell Hotels & Resorts.

“People are still shopping 
around for Thailand, but the 
number of confirmed bookings 
has definitely dropped,” he said, 
blaming the lack of updated 
media coverage on the floods. 

Feeling ‘So’ great in Singapore
By Raini Hamdi
SINGAPORE Sofitel Luxury 
Hotels ends its nine-year search 
for a hotel in Singapore with a 
deal worthy of popping a Cristal 
back at the corporate office.

At one fell swoop, the manage-
ment agreement signed on Mon-
day with Royal Group Holdings 
(RGH), as tipped by TTG Asia 
e-Daily on October 20, enables 
Sofitel to flag its new brand, So, 
on an iconic building circa 1927, 
in a location at the heart of the 
CBD, and with a partner who 
told TTG Asia he was in it not for 
the money but the “legacy”.

Asok Kumar Hiranandani, 

RGH president, said: “For me, 
this is not commercial. If I can 
leave a legacy, it’ll be nice. The 
building is something you want 
to keep, like a piece of painting 
you want to hang on the wall.”

A hotel developer told TTG 
Asia if it was for legacy, Hiranan-
dani was in it for the right rea-
son. “It’s difficult to make money 
when you can carve out only that 
many rooms in a heritage build-
ing – because of the floor plate 
and plan – and adhere to con-
servation guidelines at the same 
time,” she said.

So Sofitel Singapore will have 
135 rooms and suites, with floor 

areas between 24m and 140m , 
when it opens in early 2013. RGH 
is pumping in S$130 (US$103) 
million to S$150 million in the 
60-year leasehold property which 
was up for tender in January.

The building has a neo-classi-
cal architecture and was formerly 
The Cable and Wireless Building, 
and the office of the Telecommu-
nications Authority of Singapore 
and The Ogilvy Centre.

Sofitel Asia-Pacific senior vice 
president Markland Blaiklock 
expects to make money, with an 
average room rate in the high 
S$300 range.  He said the corpo-
rate market would fill the hotel 

during weekdays and, as So ap-
pealed to high-end leisure trav-
ellers and So Singapore was just 
minutes away from Marina Bay 
Sands, he expected weekends to 
be full too.

 “Our concern is 135 rooms 

and suites are too few,” he said.
This will be the third So 

to open worldwide. The first 
opened in Mauritius last De-
cember, while the second So will 

the coming weeks,” he 
said. “Europe, Asia, 
business, leisure, you 
name, it is all being 
cancelled.”

were cancellations 
pouring in, the book
ing pace had slowed Hallin: it is all 

being cancelled
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Indonesia’s hotels embrace 
online platforms, as chains 
foresee such sources account-
ing for an increasing share of 
their business. 

Thai-based Asia World 
expands aggressively in the 
region, sealing a joint venture 
with Transviet to establish a 
Vietnam outfit.

Big tour operators like Kuoni 
UK and German-based Tran-
sorient Touristik start to feature 
the Philippines in brochures.

Japan sales resume and jaw-dropping deals surface. 
TTG’s PATA 60th Anniversary & Conference special edition 

offers an insight into tomorrow’s tourism, as industry leaders 
discuss changing technology and client demographics.

Surprise, surprise Who says OTAs are merely competition? 
Expedia announces a dedicated programme that gives out 
commissions to travel consultants across Asia. 

Opinions are divided on the 
share swap between Malaysia 
Airlines (MAS) and AirAsia, with 
some fearing that the national 
carrier would adopt a low-
cost model. MAS had already 
weathered a few turbulent 
months prior to this, posting a 
first-quarter net loss and wit-
nessing exits by key executives. 

A year after the Manila 
hostage crisis, the Philippine 
Department of Tourism (DoT) 
appoints a new Hong Kong/

Macau marketing representative. Back home, DoT’s search 
for a new secretary begins, following Alberto Lim’s departure.

New management group Archipelago Hotels & Resorts 
emerges with the takeover of The Datai, Langkawi.

Surprise, surprise India-listed Cox & Kings’ planned take-
over of Holidaybreak UK forces us to do a double take. Yes, 
Asian companies are now buying European ones...

Loss-making Indian airlines 
cut flights, affecting outbound 
travel demand to destina-
tions such as Singapore and 
Thailand. 

Cruise lines pour resources 
into education and training of 
travel experts in Asia, lament-
ing that the weak distribution 
network is one the key limiting 
factors for the growth of the 
market here.

Thailand and Japan – two 
countries struck by major 

calamities this year – mull measures to rebuild tourism. 
Major Japanese outbound travel group H.I.S. Co. jumps 

into inbound with its acquisition of Japan Holiday Travel.

Surprise, surprise As destinations look for ways to enlarge 
their presence in the Indian market, Tourism New Zealand 
moves its newly-appointed regional manager to Singapore 
instead, citing easier access to airline and trade partners.

Cancellations sweep across the 
region, as Japan outbound suf-
fers in the wake of the tsunami 
and earthquake. 

Travel to South-east Asia 
will cost more in the coming 
season, a result of currency 
appreciation, fuel surcharges 
and new taxes. Prices for some 
destinations shoot up by as 
much as 25 per cent. 

Egypt acts to restore de-
mand among Asian travellers, 
as many continue to stay away 

due to the month-long protests which began in January.  

Surprise, surprise M&As. Kuoni’s move to buy Gullivers 
Travel Associates is hailed by the trade as transformational, 
allowing the tour operator to cash in on the fast-growing B2B 
online market. TUI Travel PLC and Intrepid Travel Australia 
join forces to form Peak Adventure Travel Group, the largest 
adventure travel company with 20 brands under its belt. 

ASEAN NTOs commit to the 
revised Feel the Warmth cam-
paign, agreeing to double their 
annual contribution.

IndiGo’s new overseas routes 
will trigger a wave of Indian 
outbound to Dubai, Thailand 
and Singapore, while another 
LCC, Jetstar, makes further 
inroads into China, announcing 
a Beijing extension as part of its 
Melbourne-Singapore service. 

Air passenger capacity be-
tween Indonesia and Australia 

will go up by 70 per cent, garnering mixed reactions.
Mainland Chinese tourists can now tour Taiwan without 

joining a group, heralding a new era in cross-straits travel.

Surprise, surprise Despite turmoil in the Arab world earlier 
in the year, South-east Asian destinations report strong 
growth from the Middle East, as the peak travel season for 
the market begins. 

No longer being able to rely on 
longhaul, China inbound tour 
operators diversify, identifying 
either new source markets or 
widening their businesses to 
include MICE and outbound.

Travel alerts issued by five 
countries on terror threats in 
India draw vehement protests 
from inbound players, as India 
enters its high season.

Indonesia’s red-hot online 
market sees new players, with 
KAHA Group teaming up with a 

former Wotif product director to launch GoIndonesia.com.
Taiwanese travel companies gear up for listings on the 

stock exchange, hoping this will provide the publicity and 
funds needed to grow their operations. 

Surprise, surprise To reflect the changing role of travel 
retailers, TTG Asia drops the term ‘travel agent’, replacing it 
with ‘travel expert’, ‘travel consultant’ or ‘travel professional’.
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ings coming from all parts of Ja-
pan have been cancelled.”

Jacqueline Lee, hotel and res-
ervation manager of Japan Travel 
Bureau in Malaysia, also expects 
2011 to be “a tough year”.

Baron Travel Corporation 
Philippines’ president and CEO, 
Marilen Yaptangco, is looking 
at the upcoming Golden Week 
(April 29 to May 5) to determine 
the health of Japan’s outbound 
market. “If the market doesn’t 
pick up for the Golden Week, our 
forecasts will have to be revised 
as arrivals may not pick up again 
until August/September.”

Indonesia has suspended all its 
marketing programmes in Japan 
for the next few months, moving 
funds allocated for the market to 
alternatives such as South Korea, 
China, Australia and India.

Tourism Minister Jero Wacik 
said: “The people of Japan are 
suffering from the disaster, so 
it is best that we halt marketing 
activities there for a while. If it 
were only the earthquake and 
the tsunami, Japan could have 

Fallout from Japan
By TTG Asia reporters
SOUTH-EAST ASIA The trade SOUTH-EAST ASIA The trade SOUTH-EAST ASIA
in the region is bracing itself for 
a dramatic slash in Japanese cli-
ents this year, following the tragic 
earthquake and tsunami that hit 
the country on March 11.

As expected, bookings from 
Japan, mainly for the March-
April period, have been wiped 
out since the event, which oc-
curred during the low season for 
Japanese travel to most South-
east Asian countries. Further 
losses are expected from refunds 
and waiving of cancellation fees 
for Japanese bookings.

For H.I.S. International Travel 
Singapore though, March is the 
high season for top market Japan. 
Noting that most cancellations 
were emotional in nature due to 
the somber mood, inbound gen-
eral manager Christina Chiang 
said: “We’ll be in trouble if the 
Japanese don’t travel for the rest 
of the year, but I don’t think this 
will happen. Once the (nuclear 
plant) problem is solved, busi-
ness will return.”

Agents accepting of losses from crisis-hit market, uncertain about rest of the year

Others are less than hopeful 
of a full recovery of the Japanese 
market within the year and are 
already cutting their losses. 

Malaysia’s SMI Holiday ex-
pects just 40 to 50 per cent of its 
Japan target to be met this year. 
Planning manager Tanaka Miho 
said: “The peak travel season to 
Malaysia is July and August, but 
it is still too early to gauge de-
mand. (So far,) almost all book-

been back on its feet soon. (But 
the nuclear leak) can prolong the 
recovery process.”

Indonesia was aiming for 
400,000 arrivals from Japan this 
year, and Wacik projects a 20 per 
cent fallout from the crisis.

Indra Sjahbirin, secretary 
general of the Indonesian Tours 
and Travel Agencies (ASITA), 
believed it would take six to 12 
months before Japanese started 
travelling in earnest again.

Some 38 hotels in Bali have 
lost 1,298 Japanese roomnights 
so far, according to Indonesia 
Central Board of Statistics direc-
tor Rusman Heriawan, who said: 
“We can’t expect people to travel 
under such circumstances.” 

The Philippines, which counts 
Japan in its top three markets, 
is maintaining its targets for the 
country, said Department of 
Tourism assistant secretary for 
international tourism promo-
tions Benito Bengzon. – Reports 
by Ollie Quiniquini, Mimi 
Hudoyo, S Puvaneswary and 
Karen Yue

The minimum number 
of months before the 
Japanese market is 
expected to bounce 
back: ASITA official

6
Protracted recovery
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1 Unaffected destinations 
drawn into Japan’s 
mounting nuclear crisis

2 Cosslett: Stepping down is a 
key part of leadership

3 Malaysia’s inbound 
agents reel from Japanese 
cancellations

4 Sabre’s GetThere launches 
regional office in Singapore

5 Malaysian outbound MICE 
hit by Japan crisis

6 Japan air passengers to 
Malaysia radiation-free

7 It’s wait and see for Japan 
impact on Bali

8 Jakarta hotel owners remain 
wary of investing in Internet 

9 A bulge in the middle

10 Travelport to grow 
hospitality business
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Online launches 
new offensive
By Mimi Hudoyo
JAKARTA More hotels in IndoJAKARTA More hotels in IndoJAKARTA -
nesia are switching to the online 
channel as their main source 
of business, and agents are re-
sponding either by jumping on 
the online bandwagon or stick-
ing to their offline guns.

The online channel, already 
popular among boutique and 
small independent properties, is 
gaining converts among chain 
hotels. Hoteliers from chain 
properties said that online book-
ings – mainly from OTAs, GDSs 
and their own websites – ac-
counted for eight to 50 per cent 
of their business, depending on 
their property’s location. On the 
other hand, boutique hotels can 
get up to 90 per cent of their sales 
from online sources.

At the recent Indonesia E-
Tourism Summit in Jakarta, Rini 
Wulandari, Tauzia Hotel Man-
agement’s corporate director of 
marketing, said: “Our survey 
on customers’ preferences when 

Indonesia hotels won over by e-channels
booking a hotel shows that 33 
per cent choose hotel websites; 
17 per cent, third-party websites 
(OTAs); 12 per cent, (offline) 
travel agents, our sales team; and 
eight per cent, the call centre. So, 
50 per cent of potential custom-
ers are online.”

Tauzia Hotel Management’s 
online bookings had grown from 
5.99 per cent of the total in 2009 
to 12.6 per cent last year. Cit-
ing the proliferation of online 
gadgets in Indonesia, Wulandari 
said: “We see (online bookings) 
becoming our bread and butter. 
Our target is (for online sales to 
account for) 50 per cent of busi-
ness by 2013.”

For Aston International In-
donesia, 90 per cent of business 
for its villa properties come from 
electronic sources. “(The online 
share for) mainstream hotels in 
Bali is 40 to 50 per cent, while in 
the region, it is still five to eight 

Will there be a new CEO? Can PATA reinvent itself? What are the pundits 
saying about today’s hot topics? Catch TTG Asia e-Daily live coverage of TTG Asia e-Daily live coverage of TTG Asia e-Daily
the event on www.ttgasia.com, April 9-12. Read the latest news, see pic-
tures of the networking and, yes, catch Adam Tan back in action at PATAContinued on page 2
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1 Fallout from Japan

2 Singapore top destination 
for Indian families

3 Where are the Expedias 
among traditional ASEAN 
agents?

4 Bali tourism irrepressible 
despite Japan crisis

5 Strategic Airlines’ Phuket 
route in full swing

6 Walk Japan puts tours 
on ice

7 Singapore’s hotels and 
apartments not shaken by 
Japan impact

8 Air Bagan boosts Myanmar-
Thailand links 

9 Frasers expansion gets into 
high gear

10 Indonesian hotels cash in 
on budget boom
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ASEAN agrees 
on new brand
By Sirima Eamtako
BANGKOK NTOs in the 10-member BANGKOK NTOs in the 10-member BANGKOK
grouping will begin promoting the region 
under the ASEAN, South East Asia: Feel 
the Warmth banner from October, after 
reaching an agreement to incorporate the 
word ‘ASEAN’ into the logo and for mem-
bers to double their annual contribution 
to US$200,000 each.

The idea for the new brand had been 
mooted since 2009, but its execution had 
been plagued by issues ranging from the 
wording used to funding. 

While the full marketing plan will only 
be finalised at the NTOs’ next meeting in 
October and endorsed by tourism minis-
ters in January, initial promotional activi-
ties have received the green light. 

The region would collaborate on an ex-
hibition booth for the debut of its brand at 
the China International Travel Mart, said 
Sansern Ngaorungsi, deputy governor, 
international marketing, Asia and South 
Pacific, Tourism Authority of Thailand. 

As a start, ASEAN would participate in 
tradeshows held in its dialogue-partner 
countries, including China, Japan, South 
Korea and India, he added. It is also look-
ing to engage new dialogue partner Bah-
rain to tap the Middle East market.

ASEAN would be able to do more from 
2012, when the NTOs’ increases in contri-
bution kicked off, explained Sansern. 

More dollars for revised Feel the Warmth campaign
He said: “The existing sum is long over-

due for a review, and inadequate in start-
ing any effective marketing initiatives.”

For now, some US$23,000 of the en-
tire budget will be set aside to evaluate 
ASEAN’s tourism marketing strategy un-
der the new campaign, while US$5,000 
will be used for a video production with 
the theme ASEAN: A World of Wonders 
and Diversity. The existing www.south-
eastasia.org website will also continue to 
be used as a marketing tool. 

Culture, nature, cruises and commu-
nity-based tourism will be emphasised as 
key products. Sports, health and wellness, 
and MICE will also be highlighted. 

Sansern said the ASEAN Tourism As-
sociation (ASEANTA) was expected to 
revert with its recommendations in two 
months. ASEANTA will be involved in 
joint publicity and tradeshows, as well as 
the creation of tour packages. 

Former ASEANTA president Elly Huta-
barat said: “Whatever the branding is, 
having good tourism products and a good 
marketing strategy are more important.” 

She explained that the multiple changes 
in branding over the years had not been 
beneficial for the region.

“We can’t argue forever; we should just 
start with the marketing immediately,” 
said Elly. – Additional reporting by Mimi said Elly. – Additional reporting by Mimi said Elly. –
Hudoyo and Ellen Chen

1 SA Tours gives its side of  story

2 Jetstar expands Singapore 
operations

3 Tourism stakeholders band together 
to promote Japan

4 Thailand has high hopes for MICE

5 Indonesia AirAsia ends Hong 
Kong-Medan service

To read these news, go to www.ttgasia.com

6 Tauzia opens MICE hotel in 
Bandung

7 CITS acquires stake in IT&CM 
China

8 Malaysians increasingly keen on 
China travel

9 Angsana to open first resort in 
Mauritius

10 Lion Air suffers fleet 
restrictions

“It reflects the warmth 
and hospitality of the 
people in the region. But 
individual businesses 
have to decide if it is 
more beneficial to use 

their national branding or ASEAN’s.”

“It’s a bit long, but still a 
fair compromise for 10 
countries working to-
gether. Any promotional 
efforts will be worth-
while. However, pro-

grammes should be left to the experts.”

What do you think of the new brand?Viewpoint

“It reflects the warmth 
and hospitality of the 
people in the region. But 
individual businesses 
have to decide if it is 
more beneficial to use 

their national branding or ASEAN’s.”

“It’s a bit long, but still a 
fair compromise for 10 
countries working to
gether. Any promotional 
efforts will be worth
while. However, pro

grammes should be left to the experts.”

Dato Mohd Khalid Harun
President

Malaysian Association of Tour and Travel Agents

Luzi  Matzig
CEO

Asian Trails
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LCC thinking at MAS?
By N. Nithiyananthan
KUALA LUMPUR Agents  are KUALA LUMPUR Agents  are KUALA LUMPUR
divided over the collabora-
tion between Malaysia Airlines 
(MAS) and AirAsia, with some 
concerned that the low-cost car-
rier (LCC) model might creep 
into MAS, while others are con-
fident it was for the best.

With AirAsia’s head honchos, 
Tony Fernandes and Kamaru-
din Meranun being on the MAS 
board following the signing of a 
Comprehensive Collaboration 
Framework (CCF) between the 
two carriers on August 9 (TTG 
Asia e-Daily, August 10), a senior Asia e-Daily, August 10), a senior Asia e-Daily
industry source pointed out that 
AirAsia would be privy to MAS 
strategies and would then be able 
to adopt counter-strategies for 
itself.

“This is clearly a conflict of in-
terest,” said the source, who did 
not want to be named.

GrandLotus Travel Agencies 
director K. Thangavelu added: 
“We do not want MAS to adopt 
AirAsia’s operating style and re-
move incentives from agents.”

Some agents fear low-cost ways will creep in at legacy carrier following CCF signing
But  Malay-

sian Associa-
tion of Tour & 
Travel Agents 
( M A T T A ) 
p r e s i d e n t 
Mohd Khalid 
Harun said: 
“This is a very 
good devel-
opment that 

would benefit the travel industry. 
Both airlines can do better with 
good management. They can 
learn from each other’s strategies. 
A (MATTA) working committee 
will be meeting with MAS soon 
to discuss the way forward.”

Apple Vacations & Conven-
tions managing director Koh 
Yock Heng said: “The collabora-
tion will help each airline have 
a distinct identity. It is good for 
agents. We are more than happy 
to see MAS operating as a full-
service premium airline.” 

The  CCF – subject to an anti-
trust analysis – has clearly defined 
the two carriers’ business turf. 
MAS will focus on the premium 

1 MAS and AirAsia seal 
cooperative agreement

2 Alberto Lim out, tourism 
plan in flux

3 Erawan ditches Six Senses 
for Starwood in Phuket

4 SIA expands fleet with 
eight-aircraft purchase

5 Kris joins Destination Asia 
(Thailand)

6 MATTA Fair to take on B2B 
focus

7 Australia lifts ban on Tiger 
Airways

8 Expedia extends AirAsia 
partnership to Malaysia

9 Mayflower opens travel 
outlet targeting Japanese 
residents

10 Soluxe absorbs Angkor 
Palace Resort into 
portfolio
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segment, while  its subsidiary 
Firefly will become a full-service 
carrier flying regional destina-
tions.  AirAsia and AirAsia X 
will continue operating low-cost 
services to short, medium and 
longhaul destinations. 

While this process involved 
an assessment of their respec-
tive network services, Fernandes 
had said that there would be no 
rationalisation of routes or pur-
chase of aircraft. 

As it was “about growth”, all 
the airlines would continue to 
compete on or for similar routes 
or carve out new destinations for 
different target markets.

This was confirmed by a sen-
ior AirAsia source, who declined 
to be named. 

The source said that prior to 
the CCF signing, AirAsia had 
received “policy guidance” from 
the government that there would 
be no restrictions for it to fly to 
all routes flown by MAS, with the 
exception of Sydney being tem-
porarily delayed. 

“Both AirAsia, AirAsia X and 

MAS served different segments, 
and we remain on an aggressive 
expansion plan, which includes 
flying to both major (and second-
ary) airports,” the source said.

Asked whether the CCF was 
prompted by this development, 
the source said that discussions 
on the deal had been ongoing be-
fore the government’s clearance. 

The source added that most of 
the immediate collaboration was 
expected in areas like purchas-
ing, engineering, ground support 
services, cargo services, catering 
and training. 

sian Associa
tion of Tour & 
Travel Agents 
( M A T T A ) 
p r e s i d e n t 
Mohd Khalid 
Harun said: 
“This is a very Thangavelu: no Thangavelu: no 

to AirAsia style
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Indian airlines 
slash flights
By Shekhar Niyogi
KOLKATA Travel experts are KOLKATA Travel experts are KOLKATA
feeling the pinch from the reduc-
tion in air capacity during In-
dia’s high season, as loss-making 
airline companies cut back on 
flights.

Kingfisher Airlines has with-
drawn more than 30 per cent of 
the 418 flights scheduled to op-
erate during winter, citing recon-
figuration of aircraft. Kingfisher 
Red, the group’s LCC, also ceased 
operations recently.

Dr Vijay Mallya, co-owner of 
Kingfisher Airlines, told report-
ers at a press 
conference that 
fuel prices were 
at near-record 
highs and that it 
struggled with 
taxes levied by 
state govern-
ments on fuel. 

“It is time to 
stop flying any 
routes that are 
not profitable 
for us,” he said. 

Meanwhile, 
flag carrier Air 
India and its 
budget arm Air India Express 
curtailed flights to destinations 
such as Malaysia over the last 
month or two, shaving off be-
tween 20 and 35 flights a week 
on average.

Travel consultants said the loss 
of flights prevented them from 
making any advance bookings, 
especially to popular destinations 
such as Singapore, Bangkok, Co-
lombo and Kathmandu.

Gainwell Travel and Leisure 
general manager Seema Ahmed 
said: “The uncertainty over re-
sumption of Kingfisher flights 
and the withdrawal of Air India 
Express flights has impacted 
several groups that we have con-

Impact on outbound travel certain
firmed to Bangkok and Singa-
pore. These are fixed departures, 
and we have paid deposits to the 
airlines. We and our clients are 
very stressed about this issue.”

Mamta Panjani, general man-
ager, Mercury Travels, said the 
volatility of the situation had 
made it difficult to secure groups. 
“We are very concerned about 
rampant flight cancellations as 
this will impact our high season 
winter bookings in the near term 
and result in escalating flight 
costs in the longer term.”

Rajesh Arya, director, India 
International 
Tours & Trav-
els, added that 
this would also 
impact domes-
tic tourism. 
“Winter is a 
high season for 
tourists within 
the country 
because of the 
long school 
holidays and 
good weather. 

“This will 
be a very bleak 
domestic high 

season if the airlines do not 
resume their full schedules,” he 
said. 

Aside from Kingfisher Airlines 
and Air India, Jet Airways, GoAir 
and SpiceJet have posted losses in 
the last quarter. Last week, airline 
chiefs also met the prime minis-
ter to air their concerns.

Against the background of 
cash-strapped Indian airlines, 
the government is considering 
opening up the aviation sector 
to foreign airline investment, 
capping it at 26 per cent of total 
equity. Currently, foreign airlines 
are not allowed to invest directly; 
only non-airline foreign direct 
investment is allowed.

To read these news, go to www.ttgasia.com

1 Firefly CEO resigns

2 H.I.S. buys Japan Holiday 
Travel to grow inbound 
share

3 Hong Kong to get its own 
LCC

4 Thailand seeks measures to 
resuscitate inbound flow

5 Thomas Cook destined for 
financial shakeup

6 Japan revives MICE 
efforts

7 Ignatius Ong to take the 
helm at Firefly

8 Lao Airlines launches 
Singapore service

9 AIDAdiva makes maiden 
voyage into Singapore

10 Hong Kong sweetens 
deal for South-east Asian 
MICE
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H.I.S. acquires to kickstart inbound
By Gracia Chiang
YOKOHAMA Major Japanese 
outbound travel group H.I.S. 
Co. is aggressively building its in-
bound business, having recently 
acquired key land operator Japan 
Holiday Travel and created an in-
bound division.

H.I.S. inbound division-
headquarters, team leader, Shu-
nichiro Shimmyo, told TTG Asia 
the company had just completed 
its acquisition of Japan Holiday 
Travel in July, with full details 
to be announced in its financial 
statement this week.

“Japan Holiday Travel is one 
of the top agencies in Japan and it 
mainly handles the Chinese mar-
ket,” he said, adding that it brings 
some 100,000 Chinese travellers 
into Japan a year. Japan Holiday 

Travel will 
oversee the 
China mar-
ket as a H.I.S. 
subsidiary.

H.I.S. cur-
rently also 
receives  Chi-
nese clientele 
arising from 
its cruise busi-

ness. Shimmyo said the company 
was Costa Cruises’ official agent 
in Japan since last year, serving 
86,000 passengers from China in 
2010.

As for its inbound division, 
set up within the headquarters 
last December, he explained that 
H.I.S. was now working on re-
modelling its 118 overseas retail 
outlets by going beyond catering 

Travel will 
oversee the 
China mar
ket as a H.I.S. 
subsidiary.

rently also 
receives  Chi
nese clientele Shimmyo: court Shimmyo: court 

non-Japanese

Percentage of flights 
Kingfisher removed 
from its winter schedule

36
Tighter capacity New at the helm, Heidi Kunkel, CEO, South-east 

Asia and Pacific, Club Med, tells Asia and Pacific, Club Med, tells Gracia Chiang
why the resort specialist is going from sun to 
snow holidays and owner to manager
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to Japanese travelling abroad, to 
growing local demand for Japan. 
They would also begin to con-
duct B2B sales.

Shimmyo shared that in H.I.S. 
inbound’s first year of operation, 
it had managed to attract 10,000 
tourists from Asia, where most 
of its business originates. He es-
timates that the figure will swell 
to 30,000 next year, once travel 
to Japan recovers after the sakura 
season.

“Thailand is one of our main 
focuses,” he said, pointing out 
that there was an absence of a 
huge outbound travel company 
there, unlike in Singapore and 
South Korea, for example, where 
there are strong competitors. 
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China inbound 
agents diversify
By Brian Higgs and Amee Enriquez
KUNMING Their business hit 
by the US and Eurozone finan-
cial crisis, China inbound tour 
operators are diversifying into 
new markets and some are even 
developing outbound business.

CYTS North American de-
partment senior manager, 
Michael Tan, who oversees in-
bound from the US and Cana-
dian markets, said his core busi-
ness had been “very obviously 
affected” since 2008.

“There was a very significant 
decline in 2009. It was stable last 
year, but it has gone down again 
this year,” he said. 

“We handled an average of 
8,000 to 10,000 North American 
visitors per year before the crisis. 
So far, the number has dropped 
to around 6,000.”

To make up for the loss of in-
come, Tan’s department had re-
sorted to targeting other source 
markets such as the UK, Chile 
and Malaysia, as well as widen-
ing its business scope.

Debt crisis forces some to develop outbound 
Tan said: “We’ve never han-

dled meetings or outbound to 
the US before 2009. Now, we 
handle both inbound and out-
bound, corporate travel into 
China and MICE, which we used 
to refer to specialist operators.

“Even though we end up can-
nibalising business from our 
sister outbound office, we have 
no choice. We can’t only rely on 
North American inbound, as the 
people there have no confidence 
in travelling due to the econom-
ic crisis,” he said, adding that the 
unfavourable currency exchange 
rate was a strong deterrent. 

Similarly, Guo Lingmei, 
spokesperson of Beijing-based 
BTG International Travel and 
Tours, which handles inbound 
leisure tours, said sales had been 
steadily declining 30 per cent 
each year since the 2008 finan-
cial crisis. Guo said the agency 
was only able to hit 40 per cent 
of its target for these markets. 

To read these news, go to www.ttgasia.com

1 Clarification on Kuoni-
Abacus article

2 Thailand counts tourism 
costs

3 Travel advisories worry 
India inbound

4 Affected airlines clarify 
ticketing policy

5 Mainland travellers ‘tired’ of 
old favourites

6 Indonesia gets creative to 
draw tourists

7 Qantas comes back online

8 Go China Summit delivers 
gold results

9 Who is most productive?

10 China racks brain over 
tourism brand
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No leadership? Says who?
More Asian travel agents with the vision, ap-
petite and guts to go global will emerge, Simon 
Nowroz, who heads Travelport in the region, 
tells Raini Hamdi. And he wants to give them 
the wings to fly farther – see page 6Continued on page 3

Indonesia
Reservations slow, but ADR grows
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The industry bid farewell to a few good men in 2011, 
among them, as reported by TTG Asia:

BOBBY TOH The veteran hotelier succumbed to can-
cer on January 7 at the Singapore General Hospital.

Toh’s career in the hospitality industry spanned 
more than three decades. He was last with Indonesia-
based Golden Seal as group general manager of Metro 
Hotel Sydney and Quality Hotel Singapore. He pre-
viously held positions as group general manager of 
Sokha Hotels and Resorts in Cambodia, group gen-
eral manager of Far East Hospitality, and senior vice 
president of sales and marketing at Le Méridien in 
Singapore. Toh left behind his wife, Florence, and two 
daughters aged 13 and nine.

HANS HAENSEL Haensel passed 
away on May 2 in Dubai after a long 
battle with cancer. He served the 
Emirates Group for many years and 
was its senior vice president, destina-
tion & leisure management division.

“Hans Haensel was not only a 
stalwart in travel and tourism, he was an exception-
ally humane and compassionate friend and colleague,” 
said Emirates Holidays’ senior vice president, Frederic 
Bardin. “Always supportive of his staff, Hans recog-
nised and encouraged them as well as helped them 
forge their careers. Hans’ generosity also extended to 
friends, acquaintances or employees he found to be in 
difficulty, financially or otherwise. 

“Hans’ pioneering spirit and keen foresight towards 
the development of tourism in Dubai is the rich legacy 
he leaves behind.” 

MIKE ANNETTS The founder and 
former managing director of TTG 
Asia Media passed away from a heart 
attack in June in the Gold Coast, Aus-
tralia. He was 72. 

Darren Ng, managing director, 
TTG Asia Media, remembers Annetts 

as “a very focused, hands-on person when it came to 
editorial”.  “But we remember him more as a polished 
gentleman who had a presence and a lot of gravitas 
about him, and one who certainly enjoyed a tipple 
every Friday,” Ng said.

TTG Asia Media’s general manager, exhibitions/
events, Ooi Peng Ee, added: “Mike was a quiet man, 
but whatever few words of wisdom he shared with you, 
you could be sure of their lasting impact. His guiding 
principles still serve as my compass as I navigate the 
challenges of the business.”

TC CHUN The managing director 
of Goodmiles, a Brunei-based DMC, 
passed away on August 7 in Bandar 
Seri Begawan. Chun had been a part 
of Brunei’s tourism industry for over 
30 years.

A reader, Rudi Herrmann, wrote: 
“He was a greatly responsible person. He personally 
took care of my first guests, which I sent to Freme 
Travel at the time. He was the door-opener to Brunei 
for me and the company I worked for. While many 
colleagues were extremely sceptical about tourism 
into Brunei from the Western world, he inspired me 
to never give up. I do believe that my former company 
still features some of the itineraries which I set up with 
him. Whenever I had a question or needed any price, I 
could just ring him up and got a satisfactory reply. 

“Surely the industry lost a great professional who 
had done his part in developing tourism in the coun-
try he chose to live in.”

DATO’ WINSTON TAN The presi-
dent of Bayview International Hotels 
& Resorts passed away on October 
16. The soft-spoken and unassum-
ing leader was a real ambassador of 
the Bayview brand – his pleasant de-
meanour, humility and gentlemanly 

ways spoke greatly of Bayview’s brand values.

May they rest in peace.
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2011 It was a reasonably good year. Our performance 
was not expected to be as robust as that which we 
managed to pull off. The leisure part of our business 
was very steady. On the corporate end, no cancellations 
were made although there were some cutbacks.

2012 We hope that business will pick up to pre-2008 
levels in 2012. Our prospects are significantly better 

compared to the last six months of 2011, as our clients mainly come from 
across South-east Asia, which is still undergoing relatively robust growth. 
However, the threat of an economic implosion in Europe and a worldwide 
recession is creating a lot of confusion and uncertainty.

Janet Tan-Collis
CEO, East West Executive Travellers

It is green for go as travel professionals expect inbound traffic across Asia to get going 
in 2012 despite the problems holding back some traditional longhaul source markets

Revving up for 
year of growth

2011 Despite being a challenging year for the industry in 
general, our company managed to post a relatively good 
performance for 2011 thanks to the continued support 
of our business partners. Our success is also attributed 
to our team’s tireless efforts and commitment to innova-
tion, sustainable tourism and customer satisfaction.

2012 As global economic uncertainties continue to 
take centre stage, we see 2012 as a year to be cautious and prudent in our 
business approach. Having said that, we also believe that there will always 
be demand for unique and rewarding travel experiences. It is with this in 
mind that we will continue to offer innovative products and rethink busi-
ness strategies in accordance to market needs.

Kingston Khoo
Product development manager, Discovery Overland Holidays

2011 We are looking back on an excellent business year. 
Green stands for steady growth, which we experienced 
again during 2011. Green is also the colour of nature. We 
introduced a recycling system for our clients’ water bot-
tles and office paper, taking a big step forward to become 
a more environmentally-responsible company. 

2012 More competition in the destination, a difficult 
economic situation in many source markets and hotel suppliers directly 
targeting consumers will create more challenges for us next year. Red does 
not only suggest that our blood pressure will be raised, but it also represents 
what we require to master the coming year – strength, courage and energy.

André Seiler
Managing director, Asian Trails Indonesia

2011 We are excited about the new tourism brand which 
is due by the end of this year or early next year, as well as 
the positive resolution we had at last month’s Tourism 
Congress. Even though we were not able to proceed with 
the government-led marketing programme this year, the 
market was definitely up, with new business from Indo-

nesia, Singapore and Malaysia. This year ended on a positive note.

2012 I think it will be busier than 2011. We were surprised to receive queries from 
as far afield as South America. We are reaching markets that we have not 
touched before. We are now developing a range of programmes which 
include pilgrimage tours for groups from Indonesia and Singapore. We are 
also looking forward to the start of renovations at NAIA Terminal 1.

Cesar Cruz
President and general manager, T.R.I.P.S. Travel

I think it will be busier than 2011. We were surprised to receive queries from 
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Travel Hall of Fame
The Travel Hall of Fame, displayed 
in the Raffles Hotel Museum on the 
third level of Raffles Hotel Singapore, 
showcases accolades, artefacts and 
memorabilia of the region’s most 
exceptional travel organisations.

Since 2002, luminaries who have 
won the prestigious TTG Travel Award 
at least 10 consecutive times for the 
same award title have been honoured 
in the Travel Hall of Fame.

Singapore Airlines and Singapore 
Changi Airport are the Travel Hall of 
Fame’s pioneering honoraries, having 
been voted by Asia-Pacific’s travel 
trade as Best Airline of the Year and 
Best Airport of the Year respectively, 
for more than a decade. Joining this 
elite family are Hertz Asia Pacific, 
Star Cruises, Royal Cliff Beach Rosort 
Pattaya, Abacus International, SilkAir 
and Lotte Tour

The Travel Hall of Fame, displayed 
in the Raffles Hotel Museum on the 
third level of Raffles Hotel Singapore, 
showcases accolades, artefacts and 
memorabilia of the region’s most 
exceptional travel organisations.

won the prestigious TTG Travel Award 
at least 10 consecutive times for the 
same award title have been honoured 
in the Travel Hall of Fame.

Changi Airport are the Travel Hall of 
Fame’s pioneering honoraries, having 
been voted by Asia-Pacific’s travel 
trade as Best Airline of the Year and 
Best Airport of the Year respectively, 
for more than a decade. Joining this 
elite family are Hertz Asia Pacific, 
Star Cruises, Royal Cliff Beach Rosort 
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OPINION

2011 The city has been concentrating too much on 
China. The influx of mainland visitors has jeopardised 
other source markets, leading to high hotel rates, a 
shortage of coaches and a lack of up-to-par English-
speaking tour guides. 

2012 I am cautiously optimistic for next year due to 
the global economic uncertainty. But if the business 

environment does not improve, it will affect us. Many new hotels have 
also opened in Macau, and we are actually generating business for them 
because of groups that enjoy multi-destination travel.

Paul Leung
Managing director, Holiday World Tours

2011 Tourism to Thailand could be best described as a 
mixture of red, amber and green, depending on what 
month you were looking at the traffic lights. After the 
elections and before the floods kicked in, the signs were 
pretty positive. Despite the continuing trend of people 
booking later, our forward bookings were healthy. But 

the reporting on the floods certainly did not help the last three 
months of the year.

2012 It should probably be described as green. I believe there is a pent-up 
demand for Thailand and, as long as things remain peaceful and the flood-
water drains away, there should be a strong rebound next year.

John Watson 
CEO, Diethelm Travel Group

2011 It was a fairly stable year. The impact of the debt 
crisis was minimal as India’s dependence on traditional 
markets has lessened thanks to emerging markets such 
as Russia, China, Thailand, Malaysia, South Africa, 
Ukraine, Australia, etc. Today, they account for sizeable 
numbers and are recording steady growth. 

2012 Business is on track. It does not seem that there 
will be any major impact on leisure travel. However, we need to tread cau-
tiously, especially in some of the volatile European markets. European and 
American tourist shortfalls, if any, will be offset by the emerging markets. 
Customers are looking for value at every stage. Online is now a preferred 
booking channel, and the trend of advance bookings seems to be changing, 
with most clients choosing to book late.

Arjun Sharma
Managing director, Le Passage to India

2011 It was good but not as good as anticipated. Year-
on-year growth was eight to 10 per cent. Traditional 
source markets underperformed and new markets 
were still finding their comfort levels. Inbound arrivals 
depend primarily on the spending budgets of over-

seas clients, which vary based on the economic condition of their 
countries.

2012 We expect at least 15 per cent growth in January. However, the travel 
advisories issued by the US, Canada, the UK, Australia and New Zealand 
at the start of the 2011 winter season have dampened bookings. So 2012 
may get off to a slower start than usual, but I expect it to pick up speed by 
spring.

Vijay Thakur
President, India Vision Tours & Travels
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Contributions by Linda Haden, Mimi Hudoyo, N. Nithiyananthan, Marianne Carandang, 
Sirima Eamtako, Shekhar Niyogi, Anand and Madhura Katti and Prudence Lui

yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5yearend 2011 p04-05 Inbound MA-gc.indd   5 12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM12/12/11   10:10:48 AM

At the first and most profitable   
tourism fair, the leader in the   
Ibero-American market

The numbers back us up:
• 10,434 exhibiting companies
• 209,260 participants
• 7,726 registered journalists

ORGANISED BY

MEMBER OF:MEMBER OF:

18-22 JANUARY
www.fituronline.com

Your journey
to success 

begins here
C

M

Y

CM

MY

CY

CMY

K

TTG ASIA 114x356_ing.pdf   1   05/10/11   10:09



Wherever life takes you, Best Western is there®.  
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2011 It was a year for Europe and cruises 
thanks to the strength of the Malaysian 
ringgit against the euro and US dollar. 
When combined with the promotional 
airfares on offer by carriers, it made our 
European packages even more affordable.

2012 We are still looking at destinations 
in Europe for 2012. This is mainly due to 
the volatile economic situation in Europe 
and the weakness of both the pound and 
euro against the ringgit. With various car-
riers giving hot offers throughout the year 
(which we anticipate), it will make the 
packages even more attractive. We also 

foresee interest in packages focusing on 
sports. The 2012 London Olympic 

Games will drive this demand. 

Royanto Handaya
President director 
Panorama Tours 
Indonesia 

Veena Patil
Managing director 
Kesari Tours
India

Jamie How
Vice president 
International Tours
Malaysia

With favourable 
exchange rates 
fuelling an outbound 
boom, what did 
Asian travellers 
book this year and 
where are they 
going next?

Our hottest des tinations 
2011 Shorthaul destinations such as Sin-
gapore, Hong Kong and China were the 
bestsellers for Indonesia’s outbound mar-
ket. Indonesians’ strong buying power, 
as well as new attractions in destinations, 
especially in Singapore, drove the market 
upward. The growing middle-class 
population beyond the major cities also 
provided a huge and increasing customer 
base. The same trend was also seen for 
longhaul destinations such as Australia 
and Europe. This was driven by the much 
stronger buying power of the country’s 
upper middle class.

2012 The trend will be much the same 
as in 2011, with similar factors fuelling 
growth. This means that the winners will 
be the same – Singapore, Hong Kong, 
China, Australia and Europe. Singapore 
is still a very attractive destination, and 
Australia has been riding high thanks to 
the additional outbound seat capacity 
from Indonesia. I predict there will be 
some spillover to South Korea – a rising 
star that promises magnificent natural 
tourist attractions, latest fashions and 
cultural charms. Vietnam and Cambodia, 
the two hidden treas-
ures of Asia, will also 
be popular in 2012.

2011 Switzerland, Paris, the UK, Thai-
land, Malaysia and Singapore were the 
bestsellers. Travelling to Europe is every 
Indian tourist’s dream, and Switzerland 
has been made popular through Bol-
lywood films. Paris is considered classy, 
and being on top of the Eiffel Tower or at 
the Louvre is exhilarating for any Indian 
traveller. A fascination with the UK con-
tinues thanks to its former colonial rule 
in India. In Asia, Thailand, Malaysia and 
Singapore are value-for-
money destinations 
for the mass market 
and high-end travel-
lers. We are seeing a 
lot of short breaks 
and repeat business 
to Singapore. Marina 
Bay Sands and Universal Studios are hap-
pening places.

2012 Europe’s aura will continue to 
attract Indian travellers for the next 25 
years. Indians will not be affected by the 
global economic turmoil. We have 60 new 
products for Europe including emerging 
destinations such as Croatia, Slovenia and 
Russia. South-east Asia will be popular 
for first- and second-time visits. 

Europe
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2011 Top destinations for 2011 were 
China, Europe, Taiwan, South Korea and 
Australia. These are classic year-round 
destinations for Singaporeans. However, 
the markets that made the biggest leap in 
2011 over 2010 to date were the US and 
Europe, with close to 80 and 30 per cent 
growth respectively. Europe has tradi-
tionally been a favourite for Singaporean 
travellers across the de
mographic spectrum 
including families, 
PMEBs, honey-
mooners and senior 
citizens. The favour-
able exchange rates 
have definitely been 
a boon for travellers to Europe and the 
US, and these have definitely contributed 
to the leap in demand. We expect this 
trend to continue should exchange rates 
remain at this level. As well as regular 
advertising campaigns, sales events and 
special projects, unique packaging such 
as themed tours is key to drawing more 
attention to these destinations.

2012 Based on forward bookings to date 
for the first quarter of 2012, demand for 
these top five destinations continues to 
surge. Barring any calamities, we can 
expect this trend to continue throughout 
2012. Further, based on this booking 
momentum, we can also expect the for-
ward demand for Japan to help it climb 
back into the top destinations’ list by 
the end of 2012. This is due to returning 
confidence in the destination and the fact 
that Japan has always fared well gener-
ally, especially during the March to May 
cherry blossom season. 

2011 The bestselling destinations for 
outbound Thai travellers were Asian 
countries such as China, Japan and South 
Korea. This was mainly thanks to the ease 
of travel. However, the flooding affected 
outbound travel from Thailand, with 
a 10 per cent decline 
in September and a 
substantial drop in 
both October and 
November.

2012 The picture 
remains unclear. 

Ronnie Ho 
Chairman
Jetour Holiday (China) 

Josefina Baena
General manager
New Era Travel and Tours
The Philippines

Charoen Wangananont
President 
Thai Travel Agents Association

Our hottest destinations 
2011 Our bestselling destination this 
year was Hong Kong, closely followed 
by Shanghai and Beijing. Hong Kong 
is a major family vacation destination, 
especially for Filipino families, as it offers, 
among others, Disneyland and Ocean 
Park. Part of its attraction is that it is not 
really an expensive destination. Although 
China’s visa requirements are stricter 
now, we have many first-timers who want now, we have many first-timers who want 
to see sites such as the Forbidden City 
and Great Wall and enjoy flea-market 
shopping.

2012 For next year, we anticipate Singa-
pore will be big for family vacations. It is 
a bit more expensive than Hong Kong, 
because of the high price 
of hotel accommoda
tion, but it has lively 
attractions such as 
Universal Studios. 
Those with more 
disposable income 
will probably want 
to try the casino at 
Resorts World Sentosa.

2011 Taiwan was the bestselling shorthaul 
destination from Hong Kong due to the 
unfortunate disasters in Japan and Thai-
land. In fact, Taiwan has invested a lot to 
package itself in recent years and has been 
aggressively pushing for more overseas 
promotions to tap this market further. 

2012 In 2012, the upward trend for 
Taiwan will continue as the destination 
delivers what people from Hong Kong 
need – good food and entertainment. 
Cross-straits flights 
between Taiwan and 
China have also 
released air seats. 
Additionally, more 
gateways are opening 
for direct flights.

Anthony Chan
Group managing director
Chan Brothers Travel
Singapore
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1. Hiking in Patagonia.
2. Cruising the Amazon and Antarctica.

 
Peter Borer
COO
The Peninsula Hotels
Hong Kong

1. Top of my travel bucket list is Tibet. The 
one time I was there was for a business 
trip, so I did not really get the opportunity to 
explore it. While there I took photos of local 
villagers, and I noticed how sad they looked. 
I eventually learned that it was because they 
believe when you capture them on film, it’s 
like taking a part of their soul away. That 
intrigued me. I have been wanting to go back 
ever since to learn more about the people – 
their psyche, the values they have and what 
they believe in. Everything and everyone 
seemed like they had a rich story to tell. 
2. Do absolutely NOTHING in Hawaii. What 
bliss to be as free and easy as I could be in 
this tropical paradise! Succulent roast pork 
among other luau favourites from the imu 
(earth oven), lomilomi massage, an abun-
dance of musical talent and hula dancing 
from the beautiful Hawaiian people, commun-
ing with nature and immersing myself in the 
fascinating culture of Big Island.
3. Most important on my list is a religious pil-
grimage to the miraculous Grotto of Our Lady 
of Lourdes in Lourdes, France – considered 
among the greatest pilgrimage sites of the 
world. As a Marian devotee, it is an experi-
ence I would be very blessed to have. It will 
be a journey of spiritual renewal for me.

Michael Sengol 
CEO
Meritus Hotels & Resorts 
Singapore

1. Diving in Palau will be a lifetime dream. 
Thus, I must first learn to dive. The beautiful 
place of Palau charms me.
2. When I was younger, I hiked and climbed 
mountains. I would like to climb Mount 
Everest. Many have conquered the mountain 
with determination and enthusiasm. For me, 
perhaps just to the base camp. 

Jason Peck
CEO
Furama Hotels International
Singapore

1. Trekking in Nepal and Ladakh, the Himalayas
2. Going on safari in the Okavango Delta in Botswana, southern Africa
3. Meditation with monks in Bhutan
4. Crossing Australia in a caravan with the entire family
5. Crossing the US on a Harley-Davidson with my wife
6. Skiing in Canada (Whistler)
7. Running the half marathon on the Great Wall, China
8. Running the Two Oceans Ultra Marathon in Cape Town, South Africa
9. Going back to the Maldives to relax – it’s paradise on earth
And there are lots more I would like to do before I kick the bucket! 

Martin Rinck (left, with children)
President Asia-Pacific
Hilton Worldwide
Singapore

1. Take an expedition cruise to Patagonia 
from southern Chile. I’ve seen breathtaking 
images of ice fjords, glaciers and colonies of 
Magellanic penguins and cannot wait to ex-
perience such a remote part of the world. I’ve 
been told that Patagonia is one of the most 
beautiful and natural places on earth.
2. Spend two weeks with my family on a re-
mote resort in the Indian Ocean where mobile 
phones and BlackBerry will not work. I would 
hopefully learn to dive by then, and discover 
1,000-year-old shipwrecks and swim with 
manta rays.
3. Cycling around Provence, cycling being 
the operative word. There’s something very 
alluring about the south of France – miles of 
lush greenery and vineyards, ancient stone 
villages, majestic plain trees lining long 
stretches of roads. A year in Provence might 
be too long but certainly a month would be 
nice.
4. I am quite fascinated by Inner Mongolia. 
The vast grasslands and the country’s rich 
culture and history would make this an 
interesting adventure. I would definitely want 
to camp out in a traditional yurt.
5. Drive across Arizona, with a detour to 
     Monument Valley, Utah to see the magni-
      ficent sandstone formations. It would also 
         be fun to feel like I’m in the midst of a         
         John Wayne movie set. 

              Aiden McAuley
             Regional vice president Asia-Pacific
             Swissôtel Hotels & Resorts
             Singapore

          

A travel bucket list
Hotel chiefs tell Raini Hamdi their must-see places and the 
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1. I love the outdoors and I’m passionate about resort locations, so the top dive sites of the 
world definitely interest me, especially the Bismarck Sea in Papua New Guinea, Palau in Micro-
nesia, the Cocos Island in Costa Rica and the Red Sea at the Straits of Tiran. 
2. The Amazon and the Inca Trail to Machu Picchu. Adventure meets history – definitely a 
great story to tell after the fact over a glass of Scotch. 
3. And speaking of Scotch, as a fan of whiskies, the whisky distilleries of Scotland are defi-
nitely on my list, including the Isle of Jura. 
4. While we’re on the subject of drinks, I shared last year that part of my year-end ritual is to 
reflect on the past year over a good bottle of red wine. So I’m putting the Valtellina and Tenuta 
Castello di Grumello vineyards in Italy, near Lake Como, on my list. 
5. Borneo. I’ve made a personal commitment to the conservation of orangutans – having 
grown up in Malaysia – and I’d love to spend time at the Sepilok Orangutan Sanctuary and 
Nyaru Menteng Rescue and Rehabilitation Centre. 

1. Top of my travel bucket list is the Alaska 
cruise (and he has accomplished it twice).
You come up-close to the massive ice walls 
of Alaska’s tidewater glaciers, some more 
than 40-storey high. Nothing compares to 
the sight of monumental glaciers calving 
icebergs into the sea, some of these icebergs 
the size of large buildings. When it does, the 
force is so great that it rocks even the largest 
of cruiseliners from side to side. The sound 
of the massive chunks of ice breaking away 
is thunderous, and it is as sobering as it is 
life-changing.

Witnessing this first-hand has made 
a deep impact on the way I view climate 
change and global warming. Its effects on our 
world and what this means for my children’s 
children really hits home when you view a 
spectacle like this. I would strongly recom-
mend anyone to make the trip.

Ananda Arawwawela
Managing director
The St. Regis Singapore

1. Spend an annual holiday in Germany’s 
nicest resort until my life’s end, the Traube 
Tonbach in Baiersbronn. We go there twice a 
year and, to me, no hotel is better than this in 
Germany and no host more sensational than 
the Finkbeiner family.
2. Swim from Banyan Tree Vabbinfaru to 
Angsana to Baros in the Maldives. This is 
a 7km swim. My wife and 10-year-old son 
have done it. I’m still practising.
3. Bicycle over the Alps from Munich, Ger-
many to Meran in northern Italy. I bicycle a lot 
and have a friend who pushes me to do this, 
but time is the issue.
4. Travel the entire Chinese Silk Route by 
bike. I’ve seen bits and pieces of the route; it 
is not the same when you just fly in and out.
5. I am fortunate that I can see so much 
from being in the hotel world, and one day 
I just want to teach part-time and pass on 
my knowledge and experience to young and 
interested people.

Bernold Schroeder
CEO
Jin Jiang International Hotel Management Co
China

1. I’m inspired by what my father does – do-
ing charity work, helping the less well-off and 
building hospitals in poorer countries, as well 
as having time to be around my family and 
close friends.
2. Places to visit – Cuba, Africa and the 
stadiums where Arsenal won the Premier 
Leagues.

Ravi Chandran
Senior vice president/managing director
Spa operations
Banyan Tree Spas
Thailand

A travel bucket list

1. Rio during the Carnival
2. Machu Picchu ruins high in the Andes 
mountains, one of the new seven wonders of 
the world
3. Cape Town – the beauty of the city is 
compared to Vancouver, and safaris into the 
national parks can be arranged.
4. St Petersburg – one of the most beautiful 
cities of the world
5. Ride a Harley along the French Riviera 
coastline on a beautiful day.
6. Outer space if it becomes affordable, 
since it’s on my wife Sofi’s list.
7. Recently-restored and fully-renovated, 
Sofitel Legend Old Cataract, combined with a 
cruise down the Nile.
8. Cruise from Vancouver to Alaska – natural 
beauty at its most sublime.
9. Tibet and the Himalayan mountains – 
natural beauty at the roof of the world
10. If it comes back, cross the Atlantic in the 
Concorde one-way and return on the QE2.

Markland Blaiklock
Senior vice president
Sofitel Asia-Pacific
Singapore

6. Trinidad and Cuba, the former being my birthplace, the latter being the home to great 
cigars, Art Deco and vintage cars. 
7.The Grand Prix circuits in Monaco, Belgium and France. As you can probably guess from my 
picture, I’m a fan of fast cars!
8.The Paris-Dakar Bike Race and the Dakar Rally. The bike race clocks 7,000km in three 
weeks starting in Europe through Algiers and eventually finishing in Senegal. The Dakar Rally is 
a 9,000km racing over 14 days that kicks off in Argentina and finishes in Peru. 
9. Petra, Jordan. I now look after Asia, the Middle East and Africa, and this portfolio gives me 
the opportunity to get to know some of the world’s most famous heritage sites, including this 
historical and archaeological site.  

Jan Smits
CEO, Asia, Middle East & Africa, InterContinental Hotels Group, Singapore

I’ve made a personal commitment to the conservation of orangutans – having 
grown up in Malaysia – and I’d love to spend time at the Sipilok Orangutan 
Sanctuary and Nyaru Menteng Rescue and Rehabilitation Centre.

Jan Smits
CEO, Asia, Middle East & Africa, InterContinental Hotels Group, Singapore

Smits enjoying a Porsche ice driving 
experience in Norway, February 2011
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Going 
places

“I would like to visit Thailand. Due to the 
recent flood crisis, its tourism industry 
is now facing a difficult time. I want to 
contribute to its recovery by making a 
personal visit there as Japan received 
much support from Thailand after the 
March earthquake and tsunami. One 

of the main purposes of my travels is to take a break and 
relax. I think travelling enables people to connect with one 
another and become closer. I also gain a better insight into 
the local culture by finding out how the local people live, 
what they are interested in and their lifestyles. Through 
my interaction with the locals, it gives me ideas on how to 
attract more travellers to Japan.”

Ryoichi Matsuyama
President, Japan National Tourism Organization 

“Queenstown in New Zealand without 
a doubt. It has unparalleled natural 
beauty, completely breathtaking. 
Moreover, it is truly ‘green’, and being a 
former scientist I appreciate that a lot. 
It is probably the cleanest place on this 
planet. I love New Zealand as a country 

to vacation in. 
I visit places for a break and invariably start thinking 

what we could emulate and how we could learn from 
them in marketing our destinations. What is their model of 
development and could this work in India?”

Dr Lalit K Panwar
Chairman and managing director, 
India Tourism Development Corp

“Home to Melbourne for Christmas 
then down the Bellarine Peninsula to 
Point Lonsdale and my family’s beach 
house for the remainder of the vacation.
This place has beautiful beaches: a 
protected beach facing Port Philip Bay 
and a surf beach. Long walks along the 

beach are favourite activities. It also has a small village feel 
and there are great places for coffee too.

Botswana is on my wishlist of overseas destinations. So 
many friends have been there this year and their feedback 
has been impressive. Choosing the right lodge to stay in 
is crucial to the experience as animal sightings top the list 
of to-dos. It will also offer opportunities to use my Canon 
DLSR camera and wide-angle zoom lens. I usually holiday 
in exotic vacations that are very unusual and different from 
Australia. It then becomes easy to switch off especially 
when I undertake treks in the Himalayas! Occasionally, 
destination development will slip into the conversation 
especially when tourism there is in its infancy.”

Maggie White
General manager South/South-east Asia and Gulf countries, 
Tourism Australia

“My end-of-year holiday will on the 
mighty Murray River where every 
day is just so relaxing. Fishing, golf, 
waterskiing, friends, family, fun. It’s 
summertime in Australia so lots of time 
will be spent outdoors enjoying the 
great lifestyle that we have at that time 

of year. There’s also always plenty of events happening in 
Melbourne over summer, like the Australian Open. It creates 
a great atmosphere in the city as the world’s best talents 
in tennis take centre court. I’ll be going to a few matches. 
I have three children so all my holidays are in Australia 
because it is easy to get around. 

Overseas? I really want to get to Africa to see a giraffe 
in its native habitat. I think they are amazing creatures. 
When I am on holiday, I completely switch off. I think about 
the comparisons after that, but in the meantime, holidays 
are to replenish the heart and soul.”

Andrew McEvoy
Managing director, Tourism Australia

“This year, I’ll be heading to California 
to celebrate the Christmas holiday 
in Los Angeles. The city means ‘the 
angels’ in Spanish, and for me it will 
be a heavenly escape from the cold 
of winter! It is ideal this time of year 
as you can enjoy the best of both 

worlds: frolic on the beach one day and ski the slopes of 
the surrounding mountains the next! Why do I love LA? 
It’s trendy and culturally diverse. I’m looking forward to 
checking out the latest restaurants and attractions. And as 
always, I’ll be taking notes!”

Maureen O’Crowley
Vice president, Seoul Convention Bureau,  
Seoul Tourism Organization

“It is really difficult to find time for 
an overseas vacation these days, so 
I would generally go to a hot spring 
health resort in Taiwan. 

If I could take an overseas vacation, 
I would like to go to Japan. I visited 
Tokyo in June for the Taiwan Hope Tour 

programme that we organised for victims of the March 
earthquake and tsunami, but official obligations kept me 
from experiencing the country at that time. Besides relaxing, 
I would like to travel to the Tohoku region to visit friends 
and see how Japan is coping in the aftermath of the 
disaster, learn about tourism operations and give whatever 
encouragement I can for the early recovery of Japan’s 
tourism industry.”

Janice Lai
Director-general, Taiwan Tourism Bureau

“I am thinking about a trip to Japan, as 
I am a huge fan of sushi. As much as 
I enjoy the food, I also enjoy watching 
the chefs prepare sushi with exquisite 
skill, which is almost like an art. I have 
a couple of favourite restaurants which I 
crave to visit from time to time.” 

Anthony Lau
Executive director, Hong Kong Tourism Board

–-> Thailand

–-> Australia 

–-> Taiwan

–-> Australia –-> US

–-> Japan

–-> New Zealand

the comparisons after that, but in the meantime, holidays 
are to replenish the heart and soul.”

Andrew McEvoy
Managing director, Tourism Australia

yearend 2011 p12-13 NTOs.indd   12 12/12/11   10:15:08 AM



YEAR-END 2011 13

We asked NTO chiefs around the region where 
they are packing their suitcases for this holiday 
season – and do they ever take a real break?   

“I usually visit destinations in Indonesia 
where the locals celebrate Christmas. I 
have not really decided where to go this 
year, but it is probably Papua. In the last 
seven years since I became a minister, I 
chose to travel in Indonesia for holidays 
rather than overseas because it was a 
good chance to spend time with my family 
within the country. There are just so many 
interesting places here. Besides, I have had 
many chances to visit other countries for 
work. Celebrating Christmas with the locals  
allows us to experience local traditions. 

Wherever I go on holiday, it is never 
completely a break. It is inevitable that I 
compare notes. For example, I like to see 
how handicraft markets are managed. In 
Lima, Peru, there is a market in the city 
centre where representations of products 
from different parts of the country are sold. 
In Thailand, there are one-village-one-
product programmes, and the products 
are displayed in showrooms along a street 
in Chiang Mai. Both provide one-stop 
shops for bulk buyers and tourists buying 
souvenirs. It is a learning experience to 
see which is more suitable to develop in 
Indonesia.”

Dr Mari Elka Pangestu
Minister, Indonesia’s Ministry of Tourism and 
Creative Economy

“I prefer holidays in 
Sri Lanka. There is still 
so much to explore 
and it’s full of variety. I 
generally prefer Asian 
destinations when I 
travel overseas now. 

Traditional destinations like Europe do not 
offer anything new. Most Asian destinations 
such as China are different and they are 
changing fast. 

When I travel, I always try to learn from 
what I see. There are always tips that I can 
use to improve tourism in Sri Lanka. That 
habit is because of my current job.”

Dr Nalaka Godahewa
Chairman, Sri Lanka Tourism 
Development Authority

We asked NTO chiefs around the region where 
they are packing their suitcases for this holiday 
season – and do they ever take a 

–-> Sri Lanka

–-> Indonesia 

Contributions by Raini Hamdi, Gracia 
Chiang, Karen Yue, Mimi Hudoyo, Shekhar 
Niyogi, Glenn Smith, Feizal Samath and 
Andrew Dembina
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REACHING CHINESE CONSUMERS ONLINE
sinotechgroup

Join the �rst International travel trade event in the Kingdom of Bhutan

The PATA Adventure Travel and Responsible Tourism Conference and Mart 2012 (AT&RTCM) 

Zhiwa Ling Hotel, Paro, Bhutan, February 3-7, 2012

Theme: High Value Tourism, Low Impact Footprints

AT&RTCM is an excellent opportunity to experience the philosophy of Gross National 
Happiness, build your travel business, gain access in the adventure travel and responsible 
tourism sector, and to create new opportunities for environmental protection and social 
sustainability within the travel industry.

On the agenda:

 Retaining High Value, Low Impact Tourism

Best practice case studies

-   Jiu Zhai Gou, Sichuan 

(The programme is subject to change)

The Mart will bring together sellers and buyers of adventure and responsible tourism from 

ATRTCM@PATA.org.ATRTCM@PATA.org.
social media www.PATA.org/adventure.www.PATA.org/adventure.



IT&CM China 2012
17 - 19 April 2012  |  2012年4月17-19日 
Shanghai World Expo Exhibition & Convention Center
上海世博展览馆(世博主题馆)

www.itcmchina.com

ORGANISED BY SUPPORTED BY

IT&CM China 2012 is proud to be part of the Shanghai Business Events Week.
Where The MICE Industry Comes Together In Shanghai. In An Exciting Week Of Business, Education and Networking Events.SHANGHAI

BUSINESS EVENTS WEEK 

Advancing 
         MICE and Business Minds

Bringing Together Chinese and International MICE Exhibitors 
& Buyers In One Dynamic Marketplace
汇聚全球以及中国MICE供应商和买家共同打造一个瞬息万变的市场 

推动商业意识与中国MICE产业共赢

IT&CM China 2012
17 - 19 April 2012  |  2012年4月17-19日
Shanghai World Expo Exhibition & Convention Center
上海世博展览馆(世博主题馆)

Quality Leads
86% of 2011 exhibitors expect to receive orders over 
the next 6-12 months

质量领先
86%2011年大会展商预计在接下来的6到12个月内收到来自
大会买家的订单

New Participants
50% of the buyers were new to the show

新的参会者
50%的买家首次参展

The Right Choice
Exhibitors choose IT&CM China to
•	 Generate	New	Sales	Leads			
•	 Promote	company,	products	and	services		
•	 Network		
•	 Stay	Competitive
And IT&CM China delivers!

正确的选择
展商选择参加中国（上海）国际奖励旅游及大会博览会的 
目的：
•	 增加销售
•	 推广公司、产品和服务
•	 拓展社交网络
•	 保持竞争力

一切期待尽在中国（上海）国际奖励旅游及大会博览 
会中得以实现！

展商选择参加中国（上海）国际奖励旅游及大会博览会的 

Register 
Online!

   网上注册！ 

Exhibitors | Buyers | Media 
展商 | 买家 | 媒体
Hosting Programme For Buyers and Media Available.
为买家和媒体特设的招待计划现在开始申请。

“The networking sessions were very constructive. 
I made several potential business contacts.”
Chong	Yong	Fee	I	Singapore	Alive	Pte.	Ltd.,	Singapore

“I met my objectives. Very well-focused show! 
The appointments were almost all good matches.”
Kevin	Mead	I	IGAF	Worldwide,	United	States	of	America

参加了三届中国（上海）国际奖励旅游大会，感
觉都非常不错，很实用。了解到了很多需要的信
息，并与很多卖家展开了合作。谢谢为我们构建 

了一个平台！
肖羽 | 商务会议部经理 | 四川省中国国际旅行社

非常感谢这次展会为我们提供了一个开拓业务并与
买家沟通的良好契机，期待在未来的一段时间内大

会给我们带来的显著效果与收益。
聂家晶 |  皇家加勒比游轮公司 |会奖旅游销售经理

FOR INTERNATIONAL EXHIBITORS,	BUYERS	AND	MEDIA	 
国际展商、买家和媒体，请您联系
TTG Asia Media Pte Ltd
TTG亚洲传媒有限公司 
Tel  电话: (65) 6395 7575    
Fax  传真: (65) 6536 0896  
Email  电子邮箱: itcmchina@ttgasia.com

FOR CHINA-BASED	EXHIBITORS,	BUYERS	AND	MEDIA
中国展商、买家和媒体，请您联系 
CITS International MICE
国旅（北京） 国际会议展览有限公司
Tel  电话: (86) 021 3304 9999 
Fax 传真: (86) 021 6350 9030 
Email  电子邮箱: itcmachina@cits.com.cn 

FOR CHINA-BASED OPERATIONS 
展会现场运营，请您联系
MP International (Shanghai) Pte Ltd
中新会展（上海）有限公司 
Tel  电话: (86) 021 6295 9990    
Fax 传真: (86) 021 6270 6030 
Email  电子邮箱: info-shg@mpshanghai.com

ITCMChina2012_Ad2_260x380.indd   1 7/26/11   4:27 PM
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1 A Dreamliner comes true for 
All Nippon Airways

Boeing finally delivered its first 
B787 Dreamliner to launch cus-
tomer, All Nippon Airways. It 
does not matter that it was three 
years late, it is a dream realised 
for airlines (which will benefit 
from lower operating and main-
tenance costs), for travellers 
(who will enjoy the higher cabin 
pressure and other game-chang-
ing features) and especially for 
the environment (as it burns 15 
per cent less fuel and has lower 
carbon emissions compared to 
aircraft of similar size).

2 Japan Airlines back in the 
black after major shake-up

In January 2010, Japanese busi-
ness confidence was rocked to its 
foundation when Japan Airlines 
(JAL) declared bankruptcy and 
sought protection from creditors 
while it restructured. Unprof-while it restructured. Unprof-while it restructured. Unprof
itable routes were shed, excess 
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The ups and downs in a year of aviation are charted by Sim Kok Chwee

manpower trimmed, its dedicat-
ed cargo operations – one of the 
largest in the world – were closed 
down, and many aircraft includ-
ing all its B747s were retired and 
sold. The airline even restored 
the tsuru, a Japanese crane, as its 
logo. By the second half of 2011, 
JAL was profitable again. 

Achieving that in a year which 
saw Japan’s Tohoku region crip-
pled by the triple disasters of 
earthquake, tsunami and nuclear 
contamination should serve as 
an inspiration to all airlines seek-
ing to reverse their fortunes. The 
tsuru, like its better-known coun-
terpart, the phoenix, has risen 
from the ashes. JAL’s approach 
should perhaps be studied by 
oneworld partner American 
Airlines which recently sought 
Chapter 11 protection.

3 Singapore Airlines’ Scoot joins 
in the low-cost carrier game 

Singapore Airlines (SIA) sur-
prised the world with its decision 
to establish a medium- and long-

haul low-cost carrier. Obviously 
aimed at curtailing growing am-
bitions of Qantas’ subsidiaries – 
Jetstar International and Jetstar 
Asia – it also gives SIA a stab at 
the growing value-conscious 
market.

More importantly, this move 
by an airline considered by many 
as conservative has created a huge 
buzz wherever its fleet of B777s 
reaches. Scoot is a name that has 
generated much discussion, but 
Sydneysiders are as excited as 
Singaporeans as they await the 
inaugural service in mid-2012. It 
remains to be seen whether other 
Asian carriers will follow in SIA’s 
footsteps.

4 Lufthansa leads the way as 
industry goes greener

Lufthansa German Airlines con-
ducted a six-month trial using a 
50:50 mix of biofuel and kero-
sene on one engine on an A321 
flying between Hamburg and 
Frankfurt, partially financed by 
the German government and in 

cooperation with a number of 
research groups. 

With this, Lufthansa ensures 
that sustainability remains the 
cornerstone of the entire produc-
tion process from the plantations 
to the plane. Although biofuel  is 
more expensive than fossil fuel, 
such tests, along with cross-bor-
der cooperation in straightening 
air routes, will make aviation a 
leader among the world’s indus-
tries in environmental responsi-
bility.

5 Manufacturers offer fuel-
efficient aircraft

Another win for the environ-
ment and airlines. Both Airbus 
and Boeing have confirmed 
their commitment to rolling out 
more fuel-efficient models of 
their A320 and B737 families of 
aircraft. The A320neo and B737 
MAX will use the latest technol-
ogy and fuel-efficient engines to 
deliver significant improvements 
to bottom lines. Carriers have re-
warded Airbus and Boeing with 
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2012
GUANGZHOU INTERNATIONAL 
TRAVEL FAIR 2012
One of the most important annual international travel 
fairs in Asia-Pacific

1-3 March 2012
China Import and Export Fair Complex (Area C)

www.gitf.com.cn

Diamond Sponsor Platinum SponsorPartner Country

Highlights

2012 - Year of the Russian Tourism  in China
By the chance of “Year of the  Russian tourism  in China 2012”, the Federal Agency for Tourism of Russian 
Federation, as the Partner Country of GITF 2012, will make high-profile appearance at the show together with 
the China National Tourist Office (CNTO).

Strategic Partner - Emirates Airline
After years of cooperation, the GITF organizer- Hannover Milano Fairs and the international top airline- Emir-
ates recently announced strategic partnership to carry out comprehensive cooperation.

Registration Online to Win iPhone,iPad
Pre-registered visitors may take the chance to win the lucky draw of iPhone & iPad!

Clear Themed Area Arrangement
Hall 16.2 and Hall 14.2 are set as international hall and themed hall, exclusively open to trade visitors during 
1-2 March, and also open to public visitors on 3 March. Hall 15.2 will be open to public visitors during the whole 
exhibition period. 

For exhibitor registration
Hannover Milano Fairs China Ltd.
-Guangzhou Office
Tel: (86) 20-8626 6696-8008
Fax: (86) 20-8626 6690
E-mail: iris.han@hmf-china.com
Contact: Ms. Iris Han

Hannover Milano Fairs Shanghai Ltd.
Tel: (86) 21-5045 6700-223
Fax: (86) 21-5045 9355
E-mail:austin.wang@hmf-china.com
Contact: Mr. Austin Wang

For VIP Buyer registration
Hannover Milano Fairs Shanghai Ltd.
Tel: (86) 21-5045 6700-281
Fax: (86) 21-5045 9355
E-mail:catherine.tu@hmf-china.com
Contact: Ms. Catherine Tu
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massive orders. Although deliv-
eries are still some years away, 
there is light on the horizon.

6 Air India’s bid to join  
Star Alliance flounders

Air India’s aspiration to join Star 
Alliance came to a jolting halt 
in July when the alliance termi-
nated the process of integrating 
the carrier, citing failure by Air 
India to meet certain minimum 
requirements. Joining the alli-
ance was potentially one of the 
key initiatives to pull Air In-
dia out of its dire predicament.
When Air India gobbled Indian 
Airlines in a not-very-smooth 
merger, it suffered a bad bout of 
indigestion at a time when a crop 
of competitors appeared on the 
domestic aviation scene. After 
numerous financial bailouts, the 
airline remains a major liability 
for Indian taxpayers.

7 Tiger Airways falls foul  
of safety standards

Tiger Airways’ operations in 
Australia were suspended by the 
country’s authorities on July 2 
for about six weeks due to safety 
lapses exposed by two instances 
of aircraft breaching minimum 
height requirements during 
landing. 

The suspension lost the airline 

The UglyThe UglyThe UglyThe UglyThe UglyThe UglyThe UglyThe UglyThe Uglyabout S$2 million (US$1.5 mil-
lion) per week and resulted in 
heads rolling at the top. As the 
year draws to a close, the airline’s 
operations in Australia are still 
only about half of what they were 
before the suspension.

8 Eurozone crisis poses threat  
to airline profits

Just this month, the Interna-
tional Air Transport Association 
(IATA) sounded a warning for 
2012 as it revised its industry 
outlook. Even with airline profit 
margins at already less than two 
per cent, IATA’s  profit forecast 
for next year is US$3.5 billion, 
which translates into a profit 
margin of just 0.6 per cent. It was 
originally estimated at US$4.9 
billion.

The threat of debt default by 
various European economies, 
and the crisis of confidence re-
sulting from that, will only de-
teriorate further as negotiations 
drag on. According to IATA, if 
the situation evolves into a full-
blown banking crisis and Euro-
pean recession, the global avia-
tion industry could suffer losses 
exceeding US$8 billion in 2012. 

It did not help that IATA’s 
warning was issued on the same 
day that Standard & Poor’s simi-
larly warned that “the ratings of 
eurozone members were at risk 
(of a downgrade)”.

The recent volatility 
in the world economy 
looks set to stay. It 
means managing our 
way through the short-
term cycles and doing 
what it takes to win in 
the long term. We are 
not going to slow down 
on investments for 
short-term gains, but 
we need to be flexible. 

John Slosar
CEO 

Cathay Pacific Airways

The BadThe BadThe BadThe BadThe BadThe BadThe Bad 9 Qantas is grounded by its  
own management

On October 29, Qantas’ manage-
ment – frustrated with the un-
ions – decided to shut down the 
airline without warning. Qantas’ 
aircraft all over the world were 
frozen in their tracks. Over a 48-
hour stand-off, more than 68,000 
passengers were stranded. This 
drastic action was justified by a 
management claim that union 
actions cost the airline US$70 
million. Ironically, the ground-
ing itself also chalked up a bill of 
US$70 million. Added to this was 
a further hit to the tune of US$27 
million in relation to lost forward 
bookings and US$29 million to 
be spent on service recovery. 

This was a rare instance when 
passengers became pawns as an 
airline’s management waged all-
out war on its unions. Had the 
management given a couple of 
days’ notice, passengers could 
have re-evaluated their plans 
and avoided being stranded. The 
shutdown did force the govern-
ment to step in but talks have 
failed at the time of going to 
press. Spending US$29 million 
in the form of free tickets may 
be small change in the manage-
ment’s deep pockets, but the 
damage to the proud Qantas 

brand may be more lasting than 
it would admit to. 

10 A not-so-hidden tax on 
European traffic 

Despite all the pleas by airlines, 
professional aviation bodies and 
governments around the world, 
the European Union (EU) con-
tinues to bulldoze through a 
thinly-veiled tax masquerading 
as the Emissions Trading System 
(ETS). Airlines operating into 
Europe will be taxed for the entire 
journey from the last port of call 
before entering European skies 
– a scheme that maximises rev-
enue, exercises EU sovereignty in 
airspace outside its jurisdiction 
and creates an unequal playing 
field. South-east Asian carriers 
operating non-stop from their 
airports are taxed far more than 
carriers from the Middle East. 

There is not a shred of evidence 
that anything significant is being 
done for the environment. If the 
EU wants to be more environ-
mentally responsible, it should 
have worked more diligently in 
delivering a single European sky 
that unravels the kinks and aerial 
excursions that result in unnec-
essary fuel being burned. In a 
year in which airlines’ razor-thin 
profits are being assaulted on all 
fronts, money-grabbing schemes 
are sprouting like mushrooms 
after a monsoon.
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Bringing together buyers and sellers from over  
50 countries worldwide.

BUY, SELL & NETWORK at INDIA’S Leading 
B2B TRAVEL & TOURISM EVENT

10-12 February, 2012
Pragati Maidan, New Delhi

15-16 February, 2012
Leela Hotel, Mumbai

Official Media Partner Organised byCertified by

Supporting Media Partner

Traveltechie.com
India’s Leading Online Travel Media Company

TM

Supported byFor exhibiting enquiries contact:

Ms. Pallavi Mehra

M: +91 99109 11887 
E-mail: Pallavi.mehra@ubm.com

For buyer enquiries contact:

Mr. Jayesh Kanaskar

M: +91 98195 86780
E-mail: jayesh.kanaskar@ubm.com



www.atfindonesia.com

The ASEAN Tourism Forum (ATF) is a cooperative regional effort to promote the ASEAN region 
as one tourist destination where Asian hospitality and cultural diversity are at their best.

TTG Asia Media Pte Ltd
1 Science Park Road #04-07
The Capricon, Singapore Science Park II
Singapore 117528
Tel: +65 6395 7575  •  Fax: +65 6536 0896
Email: atf@ttgasia.com  
Website: www.atfindonesia.com

TRAVEX SECRETARIAT

Tourism For A Global Community Of NationsTourism For A Global Community Of Nations

For updated event information, visit
www.atfindonesia.com

8 - 15 January 2012
Manado • Republic of Indonesia
www.atfindonesia.com

Ministry Of Tourism and Creative  
Economy Indonesia
Sapta Pesona Building
Jl. Medan Merdeka Barat No. 17, Jakarta 10110
Tel: +62 21 383 8167 •  Fax: +62 21 384 9715
Email: promosiluarnegeri@gmail.com
Website: www.budpar.go.id

HOST COMMITTEE

Countdown to ASEAN’s annual travel trade event featuring: 
•  the largest contingent of ASEAN destination products and services
•  450 exhibiting booths from Brunei, Cambodia, Indonesia, Laos, Malaysia, Myanmar,  

Philippines, Singapore, Thailand and Vietnam
•  400 international trade buyers
•  3 full days of business matching and appointment sessions
•  press conferences and briefings for media
•  a host of networking opportunities
•  pre-event tours of Manado and post-event tours of Indonesian cities 

ATF 2012 TRAVEX | 13 to 15 January 2012

New Leadership For Indonesia’s Tourism
Dr. Mari Elka Pangestu has been selected by Indonesian President Soesilo Yudhoyono to lead 
the newly restructured Ministry for Tourism and Creative Economy Indonesia. This ministry will 
continue to house the Host Committee of ASEAN Tourism Forum 2012 and onwards. 

ATF2012  is fully soldThank you for  
your support!

ATF2012 Ads_Concept5 260X380.indd   1 11/15/11   12:33 PM



Best My best interview this year 
was with Moshe Safdie, design ar-
chitect of the much-photographed 
Marina Bay Sands and ArtScience 
Museum in Singapore. He was as 
spectacular as the ‘wow’ archi-
tecture he created – so articulate 
and interested in discussing the 
dangers of ‘starchitecture’ in Asian 
tourism or urbanisation. He was 
also gracious in taking the time 
to send me an email saying he 
enjoyed the article.
Worst A bomb blast in the morn-
ing and an earthquake in the 
evening during the PATA Travel 
Mart in New Delhi are hard to beat. 
It’s sad because my Indian friends 
are among the warmest, friendliest 
and most-forgiving people I know 
(if they are reading this, they would 
probably give the thumbs up and 
say, “well-chosen Raini”). And also 
because it made me ponder: what-
ever happened to the days when 
buying and selling travel was more 
glamorous and exciting (in the right 
sense of the word)? 

Best Meeting Sarina Bratton, the 
founder and managing director 
of Orion Expedition Cruises. She 
was enigmatic, animated and 
poised, and her bubbly personality 
certainly helped to put me at ease 
during a rather serious interview. 
It was definitely an eye-opening 
experience and one that completely 
altered my perception of cruising 
as a staid and boring activity left 
best to retirees. 
Worst I was struck down by 
Murphy’s Law at IT&CMA in 
Bangkok – almost everything went 
horrendously wrong. I contracted 
conjunctivitis, the outfit I had 
chosen for the Travel Awards dinner 
ripped even though it was the first 
time I had tried to put it on and the 
hotel hairdresser went ballistic on 
my hair, giving me a 1980s Maggie 
Thatcher coiffure. Whenever I was 
close to getting a juicy quote or 
story, interviewees were either 
distracted by a phone call or were 
whisked off by someone else. To 
top it all off, a creepy, old guy kept 
tailing me.  

Best I enjoyed the professional 
arrangements for my trip to Ban-
galore for the Destination Britain 
& Ireland APMEA. All programmes 
ran like clockwork, from media 
briefings and workshops to ap-
pointments. At one point, I spent a 
tad too long interviewing a buyer, 
and the VisitBritain’s PR gave me 
a nudge to move on to the next 
appointment. Results: a range of 
news stories and reports for TTG’s 
various titles.
Worst Prior to a press briefing 
for a Bangkok hotel’s anniversary, 
I called to confirm the exact com-
mencement time so I need not wait 
around. Upon arrival, I was told that 
registration had not even begun 
and the event would not start until 
an hour later. We were told to enjoy 
the coffee break. When the briefing 
started, it was short and the gen-
eral manager could not comment 
on many questions. Luckily, I man-
aged to secure enough information 
for just one news story from the 
property’s owner representative.

Best A fam trip to Pentingsari 
Tourism Village in Jogjakarta where 
I witnessed how the people’s 
welfare had increased as a result 
of tourism. I was told that the tuber 
crops planted by local women were 
gaining popularity among younger 
guests. These were once the staple 
food of the older generation, and 
can hardly be found anywhere else. 
Village tourism has been around for 
a while, and I have heard of results 
during seminars and workshops. 
But the visit to Pentingsari really 
proved that community-based tour-
ism is not merely propaganda.
Worst A product presentation by 
an integrated resort of a neighbour-
ing country. Jakarta travel profes-
sionals and the media were invited. 
There was no Q&A session, and no 
one from the resort was willing to 
speak to the media. One executive 
even asked me to e-mail my ques-
tions to the PR person. I wondered 
why they bothered to invite media 
in the first place? They could have 
just sent a press release.

Best A successful blend of busi-
ness and pleasure during the Visit 
Japan Travel Mart. I learned not 
only about the market recovery and 
picked up good contacts, but saw 
the autumn maple leaves turning a 
beautiful scarlet in the temples of 
Kyoto, took a shower at a bath-
house in Yokohama, nibbled on 
takoyaki in Osaka and dashed for 
a shinkansen to Tokyo. Experience 
is truly the best teacher – one can 
really only write about a destination 
when one has lived in it.
Worst I met up with a senior 
executive of a chain of resorts and 
the interview took slightly longer 
because it was an in-depth piece. 
However, my interviewee became 
impatient after awhile, answering 
questions curtly. I was also not 
asked if I had visited any of its 
properties before or offered an in-
vite. As said in my best experience, 
the converse is also true. It’s hard 
to write about a product effectively 
when you’ve not experienced it. 
That, plus a brusque contact.

Best It must mean something 
when the president of the Jeju 
Tourism Organization invited me – 
not the other press representatives 
– to make a speech and toast at 
the end of the annual Jeju Interna-
tional Green MICE Week on behalf 
of TTGmice. Jelly knees aside, it 
was a proud moment for the title.
Worst This particular trip saw the 
earth moved under my feet. I also 
danced in the rain. You would think 
that I had fallen in love, but no. I 
experienced my first earthquake 
when I was in New Delhi for the 
PATA Travel Mart. And that hap-
pened hours after a bomb went 
off outside the Delhi High Court, a 
short distance from the exhibition 
hall. As well, rain poured almost 
every day, and the leaking roof of 
the exhibition hall created surprise 
waterfalls that I had to leap away 
from. Leaking air-conditioning 
ducts above the press room also 
meant I had to huddle under a 
brolly while banging out stories for 
the daily newspapers on my laptop!

Best PATA’s 60th Anniversary and 
Conference in Beijing, where I had 
the opportunity to interview CNN’s 
renowned business correspondent 
Richard Quest on the much-
maligned role of the media in crisis 
reporting. We ended up in a heated 
debate, with Quest reasoning that 
it was the media’s responsibility to 
accurately report what is happen-
ing on the ground during disasters, 
even if tourism ends up being 
negatively impacted by the news.
Worst My attempts to interview 
several North American travel 
industry representatives of Asian 
descent during the China Interna-
tional Travel Mart was a nightmare. 
Unlike most of the other par-
ticipants at the mart, this demo-
graphic was particularly allergic 
to being interviewed and 
always seemed to have an 
excuse to avoid engaging 
in conversation.
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Best A smooth ride at the Domes-
tic Tourism Conclave at The Lalit 
in New Delhi. I was impressed by 
how it was organised and executed 
with precision: the panel discus-
sions, B2B interface, and even the 
entertainment and cocktail dinner. 
Punctuality was outstanding.
Worst Some events leave much 
to be desired, like the PATA Travel 
Mart in New Delhi’s Pragati Maidan 
where I witnessed water dripping 
from exposed air-conditioning 
ducts, and when it rained, the 

roof leaked profusely, wetting 
the exhibition area. We had to 

work in the press room with 
umbrellas over our laptops. 
The event organisers had 
foresight though – our 

welcome pack had 
umbrellas!

Best Witnessing the ceremonial 
issue of an official stamp bearing 
the name of a popular, authentic 
Sri Lankan restaurant of a Colombo 
hotel. The event was attended by 
a prominent Sri Lankan minister, 
but it took just 20 minutes and the 
minister and his bodyguards were 
off, leaving other invitees to relax 
and enjoy delicious home-made 
food, while mingling with tourism 
professionals.
Worst Driving to the opening of a 
new boutique hotel, about 20km 
south of Colombo. The place was 
filled with politicians and their 
bodyguards who controlled the car 
park and any other vacant slots 
outside. After spending 10 unsuc-
cessful minutes trying to find a 
safe parking spot near the seaside 
hotel, I returned home in disgust 
– soothing my frustrations with a 
nice, cool beer!

Best Prior to working for TTG 
Asia, I thought I knew what ‘travel 
agents’ did – they sit around wait-
ing for customers to walk through 
the door and buy airline tickets. 
That misperception died, however, 
upon visiting one of Taiwan’s big 
travel retailers. The office tour took 
an hour, and there were depart-
ments for inbound, outbound, spe-
cialty travel, and online and offline 
publishing...It was an eye-opening 
experience and an extremely valu-
able lesson.
Worst The Taipei International 
Travel Fair has a reputation for 
crowds, but how bad could it really 
be, I wondered. On the opening 
day, things started well, but by 
noon it was impossible to navigate 
the aisles, let alone push my way 
through to the booths. As I was 
leaving, I ran into a retired in-law 
who told me he had been waiting 
in line for two hours. Turned out 
he was one of the over 200,000 
attendees buying discounted travel 
packages and accommodation.

Best New Department of Tourism 
(DoT) Secretary Ramon R Jime-
nez Jr was invited to speak with 
key members of the Philippine 
Tour Operators Association at a 
recent gathering in Batangas. 
There was open and transparent 
discussion about many issues: 
tourism marketing, airport facilities, 
airline taxes. Jimenez demon-
strated concern, determination and 
confidence. The meeting left many 
feeling optimistic and excited about 
DoT’s future direction.   
Worst Reporting on Philippine 
Airlines’ plans to spin-off non-
core services and witnessing the 
crisis unfolding in the streets near 
Manila’s NAIA Terminal 2. Striking 
workers camped out in the area for 
days, disrupting travellers and cre-
ating chaos. Many in the industry 
were torn by the proceedings.  

Best This has been a year of many 
good media events, and those 
organised by IATA were notable 
for the thorough preparation and 
background material made avail-
able. Two interviews also stood out. 
Air Astana CEO Peter Foster has a 
clear vision of where Kazakhstan’s 
national airline is headed. While he 
is in no hurry to reach his goals, 
he wasted no time in articulating 
the airline’s measured growth and 
results. Lao Airlines’ two-man team 
in Singapore was equally passion-
ate about promoting the airline’s 
services and selling Laos’ tourism 
products. Both gentlemen have 
amassed tremendous experience 
in the course of their careers, but 
were humble in admitting that 
there was still lots to learn.
Worst As much as I try, I cannot 
recall any particularly negative 
experience in the course of news-
gathering. It’s either a very good 
year or my memory is fading since 
crossing the half-century mark.

Best Visiting the Lost World of 
Tambun theme park. Although it is 
Perak’s biggest tourist attraction, 
I knew very little about it. I was 
pleasantly surprised to find how 
well it had been developed around 
the limestone cliffs, with minimal 
disruption to the environment. It 
was also good to learn about the 
unique products offered including 
the natural hot springs, tin mine 
and petting zoo.
Worst The Perak state govern-
ment wanted to announce the 
launch of its Visit Perak Year 2012, 
and media from Malaysia and Sin-
gapore were invited. With Perak’s 
chief minister and top brass 
present, along with thousands of 
onlookers in Ipoh’s main green 
space, I waited eagerly to hear 
details of the campaign strategy. 
Sadly there were none. It turned 
out to be more of a political event 
that was followed by performances 
by popular singers. Fortunately, I 
managed to salvage some details 
at the ensuing press conference.
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Best The interactive quiz at 
the launch event of Hong Kong 
Disneyland Resort’s Toy Story Land 
was full of fun. The audience was 
divided into groups of three, and 
vied to win gold, silver, bronze 
medals, and of course, the Woody 
doll. All facts about the attraction, 
its characters, packages, special 
celebrations and other information 
were made known to travel experts 
in an exciting manner. 
Worst A new cruise company can-
celled its launch event twice after 
sending out invites – and there was 
no word after that. A few weeks 
later, we spotted its stall at a travel 
trade fair, and representatives said 
the company was up and running 
and that its ship had completed 
two trips. They had done away with 
the launch event, not sure of mak-
ing it for the third time!

Anand and Madhura 
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Best I thoroughly enjoyed the 
gala dinner organised by Mandarin 
Oriental, Hong Kong to thank its 
VIPs. The candlelight dinner served 
at a long table for 100 guests 
demonstrated the hotel’s creativity. 
There was also live entertainment 
by two vocalists from Australia, as 
well as culinary delights prepared 
by award-winning chefs Uwe 
Opocensky and Yves Matthey. The 
highlight was when a team of chefs 
marched out and turned the dining 
table into a fantasyland made of 
chocolate desserts, including cre-
ations such as scarlet high heels 
and two-wheeled carts. 
Worst I had to endure a busy 
five-day MICE fam to Taiwan. The 
itinerary was packed to the gills as 
the organiser wanted to showcase 
what was on offer. We also had 
last-minute cancellations including 
a long-awaited teambuilding activ-
ity which involved making steamed 
pork dumplings. It was also tough 
to pack and unpack every day due 
to four different hotel stays. 

Best Both best and worst experi-
ences involved the Chinese port 
city of Dalian. The destination is 
aesthetically ordered, with well-
kept heritage structures from years 
of colonial rule. It has also won a 
string of awards for being one of 
the world’s most liveable cities. Its 
lesser-known treasures are its dra-
matic National Geopark, hot springs 
and ski resorts – all of which are 
increasingly receiving marketing 
attention.
Worst Dalian is generally friendly 
to tourists, at sights, hotels, spas 
and restaurants I experienced. But 
its NTO appeared indifferent to my 
need for tourism information. Al-
though it did provide recent visitor 
statistics, promises on data ranging 
from accommodation to transport 
plans, as well as industry per-
spectives from senior executives, 
frustratingly, never came through.
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What better way to wrap up the year than by taking a jaunt 
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