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worry-free 

travel
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In a sector constantly fraught with challenges and 
issues of all kinds, how can travel be the seamless, 

safe and joyful affair that it’s supposed to be? Worry-
free travel is what we at TTG Asia wish for in 2017. 

Have a happy holiday season everyone!

Year-end 
issue
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Looking back at 2016, safety & security was a key issue. We had horrible terror 
attacks targeting tourists (e.g. Brussels airport, a series of bombs in popular 

Thai resorts), viral outbreaks (Zika), air accidents (FlyDubai, Egyptair), natural 
disasters that affected tourism (New Zealand earthquake), political impacts (Brex-
it, US presidential election), economies (China slowdown) – enough examples to 
make us choose Towards worry-free travel as the theme of this year-end issue.

Our dream of worry-free travel goes far beyond safety & security. From our per-
spective, despite the troubles of 2016, the industry in fact has gone stronger in deal-
ing with crises, having year after year learnt to deal better with them. Tourists too 
have voted with their passports – terror attacks or health scares have not prevented 
them from travelling. Close to one billion international tourists were recorded in 
the first nine months of 2016, a four per cent increase over the same period in 2015, 
according to UNWTO’s latest count. 

What we’d love to see is worry-free travel in its totality, i.e. while safety & security 
is critical, so too is the beauty in seamless, efficient, friendly and joyful travel.

So, to our dear readers, we’d like to wish you not ‘safe travels’ – this year’s com-
mon email sign-off – but ‘happy travels” in 2017, when travelling is less of an anxi-
ety and more of uninhibited discovery.

Which is what it should be.
Yours, 

Raini Hamdi  Xinyi Liang-Pholsena
Senior Editor   Editor
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Travel Hall of Fame  
Since 2002, TTG Asia Media has honoured 
luminaries that have won the prestigious 
TTG Travel Award for at least 10 consecutive 
times for the same award title in the Travel 
Hall of Fame.

At present, these exceptional 
organisations and their years of induction are: 
• Singapore Airlines (2002) 
• Singapore Changi Airport (2002)
• Hertz Asia Pacific (2005) 
• Royal Cliff Hotels Group (2006)
• Star Cruises (2008) 
• Sabre Travel Network Asia-Pacific (2009)
• SilkAir (2010) 
• Lotte Tour (2011) 
• Hong Kong International Airport (2013)
• Raffles Hotel Singapore (2013)
• Regal Airport Hotel (2015)
• Banyan Tree Spa (2015)
• Qatar Airways (2016)
• Thai Airways International Public Company Limited (2016)
• Thailand Convention & Exhibition Bureau (2016)

TTG Asia Media is pleased to announce that it has set up a 
virtual TTG Travel Hall of Fame (www.ttgtravelhof.com), which will 
enable us to showcase the accolades, artefacts and memorabilia 
of the region’s most exceptional travel organisations in a far 
more effective way and to a global audience. 
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Technology can create more complexity, but 
it can also make life significantly easier and 
worry-free.

In an era of unprecedented global integration and growing 
uncertainty, five industry leaders ponder how technology, 

proactive measures plus a bit of innovative thinking can 
make travel safer and seamless. By Raini Hamdi

CEO essays

TRAVELLING 
MADE EASIER 
WITH TECH 
David Topolewski
The CEO of mobile learning provider Qoo-
co examines how advances in technology 
will make travel breezier

end lying on an airport bench, followed by 
the bureaucratic hell of claiming refunds.

Blockchain technology could potential-
ly take some of the sting away with instant 
insurance. A company called FlightDelay 
allows users to receive instant cashback on 
any delayed flight, circumventing the la-
borious, time-consuming claims process 
via airlines. As costs are eliminated, insur-
ance becomes zero sum, allowing custom-

more, but placate nervous relatives and 
friends when their loved one decides to be 
adventurous.

Landing in a foreign and underdevel-
oped country, one of the most worrisome 
moments is deciding how to get from the 
airport to the hotel, and whether the taxi 
driver understands you and not rip you 
off. Driverless cars should put an end to 
this and GPS technology can take you to 

We are living in one of the most ex-
citing times to be a traveller. The 

Internet is uncovering yet unknown 
places to visit; air travel is growing at one 
of the fastest rates in history, becoming 
more affordable and accessible than ever; 
and mobile apps are allowing us to stay in 
people’s homes around the world at the 
fraction of the price of a hotel.

Yet despite this progress, the act of trav-
elling is still associated more with stress 
than (ease), and with the growth of tech-
nology comes complex problems too.

Take for example the recent system 
glitches and crashes experienced by n 
United Airlines and British Airways, 
thanks in part to compatibility issues 
between old ‘legacy’ systems and newer 
technology. Cyber attacks on hotels make 
travellers wary about parting with their 
personal data (not that they have any 
choice), and hotel key cards have a knack 
of not working when you need them to.

Technology can create more complex-
ity, but it can also make life significantly 
easier and worry-free.

As any traveller will tell you, a delayed 
or cancelled flight can mean the difference 
between a dream holiday and hours on 

Silver lining around dark clouds

any location you wish accurately, efficient-
ly, transparently and safely. With driverless 
car technology improving, transportation 
will become automated and efficient.

These are only a few examples of how 
technology can reduce the stress and 
worry in travel, among others. There are 
so many touch points along a traveller’s 
journey that could cause concern, from 
immigration to airport transfers. If tech 
applications can make just some of those 
points smoother and more efficient, then 
the world of travel will get even better. 

ers to keep more of their wealth. While in 
its early stages and is highly dependent 
on accurate third-party data, this model 
could also potentially eliminate the travel 
insurance market. 

Wearable technology will become so 
advanced that your loved ones will know 
where you are based on the signals sent 
from your wearable device. Aside from 
location, other vital signs such as heart  
rate and blood sugar levels can also be 
checked. This will not only allow those 
who suffer from serious conditions to do 
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flights, a 30 per cent improvement from 
the previous five-year rate of one accident 
for every 2.2 million flights. 

Safety is the top priority for the indus-
try. Although we work hard to prevent 
any loss of life, accidents do happen. This 
year we saw accidents involving FlyDubai 
and EgyptAir. In 2015, the industry expe-
rienced four fatal hull loss accidents – all 
involving turboprop aircraft – with a total 
of 136 fatalities. This compares positively 
with the average 17.6 fatal accidents and 
504 fatalities per year in the previous five-

year period.
One notable point is that the 2015 fig-

ures do not include two tragedies – the 
losses of Germanwings 9525 and Metro-
jet 9268. Both were deliberate events and 
were not accidents. Indeed, 2015 is simi-
lar to 2014 in this regard. If we look at 
the 2014/2015, the industry’s safety per-
formance has been affected primarily by 
events that could be previously classified 
as almost “unthinkable”.

Our goal is to have zero accidents. As an 
industry, we have become very good at ap-
plying lessons learnt from past accidents 
via a systematic, well-researched and col-
laborative process based on global stand-
ards and best practices. This has been the 
industry’s modus operandi for decades 
and has helped to make aviation the safest 
form of long-distance travel the world has 
ever known.

Global standards are vital to sustain-
ing safety improvements. This is shown in 
the performance of airlines on the IATA 
Operational Safety Audit (IOSA) registry.
In 2015, the total accident rate for IOSA-
registered carriers was nearly three times 
as good as the rate for non-IOSA carriers. 
When compared over the last five years, 
the rate is more than three times better. 

And we have enhanced the IOSA pro-
cess by transitioning it from a snapshot of 
compliance to a continuous management 
process across the two-year cycle of the 
audit. Today, there are over 400 airlines 
around the world that are using IOSA, 
including 55 from the Asia-Pacific region.

Global standards are also helping to 
tackle emerging issues. Aircraft tracking 
came to the forefront in 2014 with the loss 
of Malaysia Airlines flight 370. Under the 
International Civil Aviation Organiza-
tion’s leadership and with input from the 
industry, a global tracking standard has 
been established, which will be globally 
applicable from November 2018. And our 
capabilities may grow more robust in the 
near future as space-based technologies 
mature.

So have a worry-free journey – flying is 
the safest way to travel, and we are work-
ing towards making it even safer!

CEO essays

from stepping on a plane. 
This concept is not new. Australia has 

long been a leader in this area and has 
now introduced interactive exit checks so 
that unauthorised travellers are prevented 
from leaving the country. 

Two developments which offer the op-
portunity to check passengers at the bor-
der quickly and securely are biometrics 
and the use of e-passports. 

Recent advances have made biometric 
technology fast and accurate. A trial of 
SITA biometric gates showed that 92 per 
cent of eligible travellers had their docu-
ments and biometric checks successfully 
completed with no operator intervention, 
and we’ve recorded up to 60 per cent de-
crease in wait times with our automated 
border control kiosks.

Today, more than 100 countries have 
implemented e-passports and their use 
is widespread. Travellers are enthusiastic 
about using self-service technology. So 

why not let low-risk passengers process 
themselves? It is possible to keep passen-
gers moving while freeing border agencies 
to focus on those posing a greater risk.

This shouldn’t be limited to border 
checks. A fast, secure and seamless walk-
through experience at every checkpoint at 
the airport is within reach of passengers 
today. 

For instance, SITA Smart Path allows 
passengers to move through the airport 
and board the aircraft simply by present-
ing themselves for a biometric check. 
Once verified there is no need for the pas-
senger to present a boarding pass, a pass-
port or travel document again.

This smart technology can be easily 
integrated into existing airport infrastruc-
ture and airline systems, which makes it 
cost-effective and fast to deploy. 

Secure, seamless travel is possible. The 
world needs to get smarter about using 
technology to make it happen.

Ilya Gutlin
President, Asia-Pacific of aviation technol-
ogy company SITA examines how smart 
technology can improve both the airport se-
curity and passenger experience alike 

How can we make travel more secure 
without making the passenger expe-

rience unbearable? How do we stop those 
who shouldn’t be getting on planes with-
out ruining the journey of the vast major-
ity of innocent travellers? Over the last 15 
years we have seen measures introduced 
which arguably have not delivered the 
right balance. 

But there is an answer. We can get 
smart. Technology is available so that 
border security agencies across the world 
can work smarter and use automation to 

JETTING INTO SAFER SKIES
Conrad Clifford
IATA’s regional vice president, Asia-Pacific 
affirms that flying, backed by statistics and 
measures in place, remains one of the safest 
ways to travel

There are many things we need to wor-
ry about in life, but air travel is not 

one of them.
A look at the industry’s past safety per-

formance will reveal that aircraft accidents 
are extremely rare. In 2015, there was 
one major accident for every 3.1 million 

SMART TECHNOLOGY FOR 
SMARTER AIRPORTS

SITA looks to beacon technology to 
personalise the airport experience

get passengers processed quickly and se-
curely. 

In the face of growing threats, govern-
ment agencies need to have the very best 
information and intelligence on travellers 
as early as possible. Pre-travel authorisa-
tion includes advance passenger process-
ing or interactive advance passenger in-
formation, which integrates the pre-travel 
screening process with airline check-in 
procedures. 

This real-time technology allows bor-
der authorities to process travellers in ad-
vance and prevent unauthorised persons 
from making their journey in the first 
place. What this does is essentially push-
ing the border to the point of departure 
and in advance of travel. Doing this means 
that unauthorised travellers are prevented 

Technology is 
available so that 
border security 

agencies across the world 
can work smarter and 
use automation to get 
passengers processed 
quickly and securely.
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Laurent Kuenzle
Asian Trails’ group CEO shares the toughest 
crisis he has ever handled and why people 
remains at the heart of his DMC operations 

We have had to overcome many crises 
over the past 15 years in Asia, but 

the most difficult one 
and which had the 
biggest impact in all 
the countries we op-
erate in was SARS in 
2003.

The scare was on a mas-

sive scale and we faced a situation where 
all bookings we had in our books to all 
our destinations were cancelled within 
days, and no new bookings came in. It af-
fected every segment – leisure, corporate 
and MICE – and all our source markets. 
When people fear that they might catch 
a disease, however remote that possibility 
actually is, they won’t travel. 

In such a situation where no income 
will be generated for months, the key to 
survival is of course cash flow. We are in 

an industry where short-term bank 
loans are hard to come by and 

cash is king. The immediate 
focus in such a crisis is the 
need to reduce costs to the 
minimum. For a DMC such 
as us, it is staff costs that 

make the bulk of expenses.
Yet we did not want to 

make our staff redun-
dant, as they are our 

most important 
asset. We have 
always been an 
employer where, 
if times are good, 
we let staff ben-
efit as much as 
possible; if times 

are difficult, we will 
all carry the burden 
together. We there-

fore introduced salary 
cuts (depending on the 

rank of the staff), encouraged them to 
take unpaid leave and use the time for fur-
ther training and education. We also cut 
the bonus for that year. All our staff un-
derstood it was for the overall benefit of 
everyone and, with the exception of a few, 
supported us. 

On the marketing side we stopped all 
short-term activities except attending key 
trade shows. We embarked on an infor-
mation policy, to provide real facts to our 
B2B customers to the best of our knowl-
edge even if the press continued to paint 
a dim future.

It took about six months for business to 
start coming back. Some source markets 
took longer to return to Asia. It was a mat-
ter of national character to a certain ex-
tent, where some markets were just more 
sensitive to negative news than others. 

We reversed our salary cuts as soon as 
we were able to. And with our staff reten-
tion policy, when the tourists returned, we 
had skilled and experienced staff to look 
after them and hence guaranteed the qual-
ity of our services at all our destinations. 
A year later we were even able to pay our 
staff an extraordinary bonus since busi-
ness recovered faster than expected.

The lessons learnt? Focus on the long 
term, have a healthy cash flow, treat your 
staff as well as you can and keep a tight 
grip on your expenses. Also, mitigate risks 
by operating in several countries and have 
a focused but wide source market client 
base.

MAKING MEANING OF 
CRISES AND CHALLENGES

EMPOWERING READINESS 
TO CRISIS MANAGEMENT
Jennifer Cronin
An essential but often overlooked part of 
crisis preparedness is incorporating routine-
ness within the crisis plan, says president of 
Marco Polo Hotels, Hong Kong

As the global village becomes more 
connected, crises impact a wider 

group of communities across borders, re-
gions and continents.

Crisis events cover a broad spectrum 
of political, environmental, technological 
and health issues from both man-made 
and natural perspectives; and sadly, hotels 
are now seen as soft targets by terrorists. 
These events can quickly gather an un-
controllable momentum on a global plat-
form of communication connectivity. 

There has never been a greater need to 
provide insights and theoretical updates 
on crisis management in order to prepare 
societies, organisations and individuals 
with the tools to deal with a crisis event in 
the most effective way possible. 

Crises are seen as an inevitable part of 
the travel business today, and, as a conse-
quence, the tourism sector is fast recog-
nising the need for effective crisis and risk 
management. However, these strategies 
require leadership to have the foresight 
and drive to establish a culture of crisis 
preparedness.

In 2010, after experiencing four years 
of political turmoil in Thailand, I em-
barked on a research journey to establish 
how leadership could prepare better for a 
crisis event. Taking a three-year sabbati-
cal from a senior hotel management role, 
I immersed myself in understanding how 
crisis leadership efficacy is accelerated 

when institutional memory is formalised. 
As a result of this empirical study, a Liv-
ing Manual is posited to address those 
complacencies and to put in practice the 
theory developed from the research.

As explained in the findings of the re-
search titled Empowering Readiness – In-
fluencing Crisis Management Success Out-
comes, even though many organisations 
advocate a leadership culture that encour-
ages knowledge-based crisis management 
preparedness, in reality, the “it won’t hap-
pen to us” or “it can’t get that bad” mental-
ity permeates many hotel operations.

However, there is clear evidence that 
experiential learning embraced by a ho-
tel’s senior management creates a best-
practice crisis plan – where incorporating 
routineness ensures a more competent 
crisis-ready organisation. 

While current literature has provided 
an extensive road map of tourism crisis 
management frameworks and studies to 
follow in the event of a crisis, scant regard 
has been given to the initial phase of crisis 
readiness, when senior management dedi-
cates the resources to a systematic crisis 
planning regime.

 The study reinforces the importance of 
the cognitive strength of crisis experience 
and the experiential learning gained from 
participation in crisis phenomena. When 
applied to crisis plan development, the ex-
periential factor creates a robust 360-de-
gree perspective on addressing the needs 
of all parties during a possible crisis event 
in the future.

Moreover, a crisis plan must not be left 
on the shelf or allowed to gather dust.

Instead, the organisation that has the 

vision to plan ahead, engage stakehold-
ers and embrace the learned routineness 
of a crisis plan through simulations and 
scenario workshops will set the scene for a 
positive crisis leadership process. 

By living and breathing the crisis plan, 
and using the routineness to build confi-
dence and familiarity, the entire organisa-
tion will be in a stronger position than its 
competitors should a crisis occur.

The routineness derived from experi-
ence can be forgotten, especially in an 
industry like hospitality which is charac-
terised by high staff turnover rates. The 
learned experience through institutional 
memory can also be lost. This is why a 
Living Manual should be given priority 
by senior management to be incorporated 

clusions and implications for the future 
are not restricted to the hotel sector alone 
and can also be applied to a wide range of 
service-related industries.

Organisations cannot ignore the in-
creased power of a company-wide inclu-
sive empowerment programme which 
provides clear directions and allocates 
roles and responsibilities. A sense of loy-
alty to the organisation and its stakehold-
ers, as well as the need to confirm business 
continuity and therefore job security, also 
strengthens staff commitment to crisis 
management objectives and goals. This 
commitment should be harnessed by em-
powering staff with the necessary proce-
dures and resources to enact upon their 
crisis readiness training. 

By living and breathing 
the crisis plan, and using 
the routineness to build 

confidence and familiarity, the entire 
organisation will be in a stronger 
position than its competitors should a 
crisis occur.

into the organisation’s day-to-day opera-
tions, engaging staff at all levels and pro-
viding a reliable toolkit in the event of a 
crisis. 

A crisis-ready organisation will stand 
the test of a high-pressure negative impact 
better than one that ignores crisis plan-
ning at its peril. An informed organisation 
will be able to meet the crisis event head 
on with the knowledge and confidence 
that their crisis leadership capabilities will 
reduce the negative outcomes and ensure 
sustained business continuity. The con-



HONG KONG AIRPORT SLAPS 
NEW SURCHARGE Despite earlier 
objection from the trade, Hong Kong 
International Airport implemented the 
controversial airport construction fee 
from August 1 to recoup building costs 
for a third runway. 

GOLDEN JUBILEE GAMEPLAN 
FOR ASEAN@50 To commemorate 
ASEAN’s 50th founding anniversary 
in 2017, the 10 member states in the 
bloc have joined hands to promote 
South-east Asia as a single yet diverse 
destination with a year-long Visit 
ASEAN@50 Golden Celebration 2017 
campaign highlighting 50 cross-
border travel products.

TRAVEL AGENT TAKES TOP 
TOURISM POST Wanda Tulfo Teo’s 
appointment as Philippine tourism 
secretary in July was much welcomed, 
as industry members view that someone 
recruited from the agency ranks will 
bode well for tourism instead of having 
an outsider for the plum post. 

COVER GALLERY A showcase of the hottest topics and interviews that made the covers of TTG Asia this year  

CHINESE COMEBACK TO 
MALAYSIA Two years after the 
disappearance of Malaysia Airlines flight 
MH370 in March 2014, the inbound 
Chinese market to Malaysia is finally 
showing strong signs of recovery in 
1H2016.

Headlines 

TRUMP’S 
SURPRISE 
VICTORY 
Donald Trump’s 
unexpected win in 
the US presidential 
election sent 
shockwaves around 
the world, but 
it appears to be 
business as usual for 
the tourism sector, 
with concerns 
of uncertainties 
resulting from 
Trump policies in 
the longer term.  

Year in review 

THAILAND TACKLES ZERO-
DOLLAR TOURS Arrivals from 
China to Thailand have taken a nosedive 
following the Thai government’s 
crackdown on cheap tour packages for 
Chinese tourists, a move that some view 
as a necessary pain for the tourism sector 
for long-term gain.

BYE, ROUBLE TROUBLE As the rouble stabilises, Russian holidaymakers are 
starting to return to Asian shores again, reigniting industry expectations for the 
comeback of a significant source market. Meanwhile, the Russian outbound luxury 
travel market appears more resistant to the shocks.

DNATA ACQUIRES A STAKE IN 
DESTINATION ASIA Dubai-based 
DNATA, which has been buying UK 
travel companies, has made its first 
foray into Asia by acquiring a stake in 
Bangkok-based Destination Asia for an 
undisclosed sum. 

HOTELBEDS GROUP SOLD TO 
PRIVATE EQUITY FIRM TUI Group’s 
sale of its Hotelbeds Group, which 
includes Hotelbeds, Pacific World and 
Intercruises, is expected to remake the 
highly fragmented bedbank business. 

AID FOR QUAKE-HIT KYUSHU  
The Japanese industry is rallying to 
restore confidence to southern Japan, 
with travel agencies and airlines dropping 
prices to encourage visitors to Kyushu 
after the region was rocked by a series of 
violent earthquakes in April.

BREXIT BOOST FOR BRITISH 
TOURISM Inbound travel from the UK 
into South-east Asia has so far remained 
unaffected by Britain’s vote to leave the 
EU. The weakening pound, on the other 
hand, is projected to favour outbound 
tourism to the UK. 

A KINGDOM IN MOURNING
The passing of Thailand’s beloved 
King Bhumibol Adulyadej on October 
13 plunged the entire kingdom into 
deep sorrow, prompting concerns of a 
tourism slowdown when a year-long 
mourning period was declared.
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TERROR HITS EUROPE As 
terrorism reared its ugly head several 
times in Europe this year, from the 
Brussel airport bombings to the Nice 
massacre on Bastille Day, travellers voted 
with their feet for countries that are 
perceived safer in the continent.  

TTG Asia takes a look at the biggest stories 
and significant moments that shaped the 

travel and tourism sector in 2016 

POKÉMON GO CRAZE NABS 
TOURISM PLAYERS From an epic 
world tour to seeding sites with virtual 
creatures to lure visitors, agile tourism 
and hospitality players were quick to 
capitalise on the Pokémon Go craze for 
more business opportunities.

US ON THE RADAR  
Garuda Indonesia is planning 
to re-launch flights to the US as 
early as next year via a transit 
in Japan, following the August 
lifting of a safety ban imposed 
by the US Federal Aviation 
Administration.

ASEAN OPEN SKIES GET WIDER  
The Philippines has finally agreed to the 
ASEAN Open Sky Policy, paving the way 
for full third, fourth and fifth freedom 
rights for ASEAN carriers.

ZIKA FEARS BITE SINGAPORE 
Multiple countries issued travel 
advisories to Singapore following a 
spate of Zika virus cases in the city-
state, but the Formula 1 Grand Prix 
raced ahead despite the outbreak.  
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Intelligence It’s been a votaltile year for travel so far, but if the reports 
from Forwardkeys, WTTC and International SOS are any 

indicator, the global tourism sector is still in good shape 

The ‘croissant effect’ bites Europe 

Performance of Top European cities – YoY %Var and Shares 
Source: Forwardkeys 

Source: ForwardKeys

For APAC bookings to France in the No-
vember 2015-October 2016 period, Japa-
nese travellers once again showed their 
sensitivity to safety and security issues, 
shrinking by more than half of last year’s 
bookings. India, with the second largest 
market share (12.9%) in APAC for the float-
ing year, exhibited stronger resiliency with a 
drop of only -2.3% in bookings, bringing 
hope to the recovery of Asian outbound 
markets to France. 

In the wake of the Brexit referendum, bookings for arrivals to the UK rose notice-
ably by 7.1% over a comparable period of 28 days. As a result, booking trends for 
international visitors to the UK were up 4.3%, compared with the same period last 
year.   

Various shades of resiliency

Brexit: 28 days later 

Despite encountering many challenges earlier this year, the travel and tourism industry 
is still expected to grow by 3.1% in 2016, outpacing global economic growth forecast 
at 2.3%, according to World Travel & Tourism Council’s (WTTC) Economic Impact 
Reports 2016. Asia-Pacific also shows stronger growth rates than other world regions.

With the decline in bookings from China to Europe recorded mostly in Istanbul, Paris 
and Milan while other destinations like Moscow, London, Dublin and Manchester 
see a higher interest from Chinese visitors, ForwardKeys dubbed this phenomenon 
the ‘croissant effect’. The shape of the croissant describes the surrounding countries 
of France that are still facing a drop in arrivals towards the year-end, contrary to  
rising arrivals in eastern/northern Europe and Spain/Portugal. The main reason for 
this trend is that many Chinese tour itineraries include the neighboring countries of 
France.

Source: ForwardKeys

A study conducted by medical and security specialists International SOS and Con-
trol Risks indicated that 72% of over 1,000 corporate travel decision-makers per-
ceived an increase in travel risks this year. Organisations were challenged to take 
control in a climate of increased perception of risk, with 80% surveyed having 
modified their travel itineraries in the past year due to health and security concerns 
and 48% investing more in travel risk mitigation over the past year. Below, a look at 
the Travel Risk Map for 2017. 

Mapping travel risks worldwide

Insatiable global hunger for travel

China 
-23.4%

Hong Kong 
-27.9%

Singapore 
-23.4%

Malaysia 
-59.9%

Source: International SOS

Source: WTTC

North-east 
Asia
4.0%

South Asia
5.9% South-east  

Asia
4.7%

Oceania
4.9%

9,600 exhibiting companies
125,000 trade participants

7,200 journalists
107,000 general public 

MADRID, 18th-22nd January

International Tourism Trade Fair 

Partner FITUR 2017

ORGANISED BY:OFFICIAL CARRIER 
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Inbound travel

Navigating through storms

HONG KONG
Jenny May
Managing director 
Destination Management Company 

What was the biggest disrup-
tion to your operations this 
year and how did you over-
come it?
We had a few cancellations 
from Europe-based travellers 
who were concerned about the 
terrorist attacks in their part of 
the world and decided to stay 
home. The situation seems to 
have improved and they are 
resuming their travel plans for 
next year.

In Hong Kong, there is grow-
ing political unrest and the Chi-
nese New Year riots in Mongkok 
caused a few cancellations. 

The few typhoons we had 
also caused flight delays and 
cancellations. I think the Ob-
servatory shouldn’t have been 
as cautious in predicting the 
path and strength of them so it 
all happened at the last minute. 
Fortunately the airlines were co-
operative and helpful in rebook-
ing flights.

Can you take safety for grant-
ed? What safety measures 
would you like to see imple-
mented in your destination? 
You can definitely not take 
safety for granted, as you never 
know what will happen next. 
Keeping up to date with world 
events and their likely effects on 
Hong Kong and making sure 
overseas clients know exactly 
what is happening is all we can 
do.

If there is further political un-
rest in Hong Kong, we will make 
sure our clients are aware of this 
and advise them to postpone 
their travel here. 

The same applies to the weath-
er. If a typhoon is likely to affect 
Hong Kong, we will let them 
know well in advance, provided 
the Observatory lets us know 
well in advance! – Prudence Lui

PHILIPPINES
Angel Ramos Bognot 
President and managing director 
Afro Asian Travel

What was the biggest disrup-
tion to your travel operations 
this year and how did you over-
come it?
The biggest disruption this year 
were the cancelled flight de-
partures and arrivals due to ty-
phoons, which in turn affected     
clients’ travel arrangements.

As the ground operator, we 
lost everything, from ground ar-
rangements to hotel bookings as 
these services have already been 
paid for in advance.

A typhoon is a natural calam-
ity and is normally considered 
pre-sold, but it also depends on 
the decision of the supplier and 
our relationship with them. If 
a client requests for a refund, it 
will be difficult on our part as we 
are at the mercy of the supplier. 
Another challenge arises when a 
client requests to extend his/her 
booking due to flight cancella-
tions.

Can you take safety for grant-
ed? What safety measures 
would you like to see imple-
mented in your destination? 
Safety must never be taken for 
granted. We advise clients to 
have travel insurance so that they 
can recover losses from flight de-
lays or cancellations.

As for the contract between 
the supplier and ground op-
erator, it should be reviewed to 
tackle the issue of force majeure 
and come to an agreement that’s 
win-win for both parties.

Potential danger and threats 
lurk anywhere in the world so 
a safety warning should always 
be a part of the travel itinerary.  
The government has a big role in 
protecting the rights and safety 
of travellers, and should update 
travel warnings in destinations 
that need it and identify destina-
tions that are safer than the rest. 
– Rosa Ocampo 

INDIA
Louis D’Souza
Executive director
Tamarind Global

What was the biggest disrup-
tion to your travel operations 
this year and how did you over-
come it?
One of the biggest disruptors was 
the political unrest in the north-
ern Indian state of Jammu and 
Kashmir. This sort of situation 
psychologically impacts travel 
to the region even after stability 
returns.

How we handled the situa-
tion was two-pronged. For cli-
ents already travelling, we made 
sure someone with authority and 
knowledge of the region reached 
out to them and assured them 
that they were in safe hands and 
would be able to travel back 
home safely. They were given 
regular updates on both the un-
folding situation on ground and 
the progress of their travel plans. 

It is also important to partner 
with local agencies that are ex-
perts in the region and who are 
able to prioritise mobilisation of 
logistics for your clients and re-
spond to their concerns and en-
sure their safety quickly. 

Can you take safety for grant-
ed? What safety measures 
would you like to see imple-
mented in your destination?
No place is a safe haven anymore. 
The best one can do is to try and 
be a step ahead, anticipate situa-
tions and be prepared for them. 

We give our guests as detailed 
a plan as we can so they know 
what to expect and what they 
might encounter in the normal 
course of events. A guest services 
manager will also meet clients 
and hand over a kit containing 
contact details of people they 
can reach out to in case of emer-
gency. 

Many of the vehicles in our 
fleet are fitted with GPS devices 
and have panic buttons to ensure  
guests that if they have any con-
cerns they will have help at hand. 
– Rohit Kaul 

SINGAPORE
Fred Seow
CEO
TAcentre.com

What was the biggest disrup-
tion to your travel operations 
this year and how did you 
overcome it? 
We have not experienced any-
thing major like a world war or 
an epidemic. But this year we 
can see that there are many new 
leaderships around the world 
that will result in changes in 
the economic order. These will 
definitely impact businesses and 
livelihoods, so we have to be 
ready for such disruptions and 
be prepared for any shake-up in 
business.

Can you take safety for grant-
ed? What safety measures 
would you like to see imple-
mented in your destination? 
Everyone is aware that Singapore 
is a very safe and easy destination 
to travel to and people will gen-
erally “let their guard down”. 

Generally, I think that we can 
publicise more emergency num-
bers, apart from the Singapore 
Police Force’s number. This will 
help people, especially tourists, 
to know which numbers to call 
should they need an ambulance 
or if they are lost and need 
directions. – Paige Lee 
Pei Qi 

MACAU
Bruno Simões
Executive director 
smallWORLD Experience

What was the biggest disrup-
tion to your travel operations 
this year and how did you over 
come it?
Although we were not affected 
by typhoons this year, a thick 
fog in February 2016 affected  
the departure of many delegates 
attending the IEEE 802 confer-
ence. 

We always recommend con-
ference organisers to provide a 
help desk staffed by local people 
who know the destination well to 
help with common situations – 
not to mention its value in times 
of unexpected situations!

Can you take safety for grant-
ed? What safety measures 
would you like to see imple-
mented in your destination?  
Macau is extremely safe and 
therefore we tend to take safety 
for granted. That said, Macau’s 
stability and safety is one of  
our selling points. – Prudence 
Lui
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Asian inbound travel agents recount the biggest disruptors 
to their business this year and share the learning points 

from these crises and unexpected situations

MALAYSIA
Saini Vermeulen
Executive director
Within Earth Holidays

What was the biggest disrup-
tion to your travel operations 
this year and how did you over-
come it?
Malaysia Airlines had a number 
of flight retimings to Sabah that 

CAMBODIA
Pierre-André Romano
General manager 
Exo Travel Cambodia

What was the biggest disrup-
tion to your travel operations 
this year and how did you 
overcome it? 
There were no major events but 
a couple of demonstrations, 

VIETNAM
Jeff Redl
Managing director
Diethelm Travel 

What was the biggest disrup-
tion to your travel operations 
this year and how did you over-
come it?
Tropical storms and hurricanes 
brought down trees and caused 

THAILAND
Mingkwan Metmowlee
Managing director
Image D’Asia S.A.

What was the biggest disrup-
tion to your travel operations 
this year and how did you over-
come it?
The global economic downturn 
has affected the purchasing pow-

JAPAN
Cameron Stadin
Global sales representative 
Global Sales Explorer

What was the biggest disrup-
tion to your travel operations 
this year and how did you over-
come it?
The Kumamoto earthquake (in 
April) has affected travel in Ky-

SRI LANKA
Mahen Kariyawasam
Managing director
Andrew The Travel Company

What was the biggest disrup-
tion to your travel operations 
this year and how did you over-
come it?
The pull-out by SriLankan 
Airlines’ direct flights to Paris, 

we were only notified at the very 
last minute. Luckily, we had all 
the emergency numbers on hand 
to inform the various parties in-
volved and rescheduled the itin-
eraries accordingly. 

A lesson learnt was to ensure 
that we have the contact num-
bers of suppliers on hand for any 
eventuality.

Can you take safety for grant-

ed? What safety measures 
would you like to see imple-
mented in your destination?
Safety can never be taken for 
granted. You must ensure that 
you have the SOP on hand and 
disseminate the correct infor-
mation to your clients and their 
overseas agents. 

The Malaysian Association of 
Tour & Travel Agents has always 
been proactive in providing real-

which we managed to avoid and 
modify itineraries accordingly. 

More disruptive were Cam-
bodia Angkor Air’s flight can-
cellations, retiming and delays, 
largely due to the last-minute 
notice given, if any. We gathered 
the major DMCs and raised this 
issue with the Ministry of Tour-
ism, a co-partner with Vietnam 
Airlines in this joint-venture 
airline.

Can you take safety for grant-
ed? What safety measures 
would you like to see imple-
mented in your destination?  
Safety is an issue in Phnom 
Penh and Sihanoukville, not of 
the physical danger kind but 
mainly bag snatching cases. 

However, this is not only an 
issue with our clients; some in-
vited travel agents were also vic-
tims of bag snatching during an 

inspection trip, and it gave a ter-
rible image of the city.

We gathered the main DMCs 
and met with the Ministry of 
Tourism to fix the problem. 
There are now more lights in 
tourist areas and more tour-
ist police in Phnom Penh. We 
have seen a real improvement 
from the second semester, but 
still had a few cases. – Marissa  
Carruthers

vehicles to overturn, causing 
disruption to roads and rail-
ways. The Halong Bay authori-
ties also stopped all cruises one 
day before the storm’s arrival 
and ships were asked to arrive 
back in port in the morning. 

Our clients’ safety is our top 
priority. We always monitor the 
situation closely and provide cli-
ents and  agents with updates, as 
well as assist in making adjust-

er of travellers worldwide. Each 
country also has its own prob-
lems such as the weak rouble in 
Russia and terrorism in France. 

I reduce risk by expanding 
business to new markets in Asian 
countries. I work with the Tour-
ism Authority of Thailand to 
develop new products and join 
tradeshows to look out for new 
potential markets in this region.

ushu quite a bit this year.
I thought things would return 

to normal quickly, but enquir-
ies are still down. Even though 
word is being spread that Kyushu 
is safe and recovering, travellers 
are still wary. I’ve tried offering 
new courses and products, but I 
haven’t had much of a response. 

Other inbound companies in 
Kyushu seem to be having dif-
ficulties too, so perhaps the only 

Frankfurt and Rome in Novem-
ber was the biggest issue we have 
been grappling with for the past 
few months. 

We have lost 5,000 seats, and 
Emirates and Qatar cannot cope 
with handling a group of 60-70 
pax. KLM and Austrian Airlines 
– which have resumed winter 
flights – are taking up the short-
fall but it’s not enough.

A proper study needs to be 

ments to clients’ travel plans.

Can you take safety for grant-
ed? What safety measures 
would you like to see imple-
mented in your destination?  
Safety is never granted despite 
having more rules and regula-
tions, infrastructure improve-
ments and personal training.

It is our duty to ensure that 
all our operations are running 

Can you take safety for grant-
ed? What safety measures 
would you like to see imple-
mented in your destination? 
Safety is a priority for travellers. 
To achieve this, the Ministry of 
Tourism & Sports should work 
more closely with the Associa-
tion of Travel Agents and related 
tourism organisations to develop 
an international standard for ex-
isting and new attractions.

thing we can do is wait it out.

Can you take safety for grant-
ed? What safety measures 
would you like to see imple-
mented in your destination?  
I feel very safe living and travel-
ling in Kagoshima. Sakurajima, 
the active volcano in Kagoshima, 
is well monitored by scientists, so 
there would be plenty of warning 
if something were to happen.

done before flights are termi-
nated, especially as Sri Lanka is 
now trying to increase arrivals. 
The industry as a whole needs to 
be consulted for major decisions 
such as flight withdrawals, which 
impacts the entire industry be-
yond the airline itself.

Can you take safety for grant-
ed? What safety measures 
would you like to see imple-

time information to members. 
Following terrorist threats in the 
past, the Malaysian government 
had put in place more police and 
army personnel to give people 
the confidence that it was pre-
pared and had an action plan 
to cope with emergencies. – S  
Puvaneswary

smoothly, and take immediate 
and appropriate actions to solve 
unexpected issues.

Vietnam could have, like in 
Europe, several independent 
organisations that monitor and 
ensure that all players are fol-
lowing the same standards and 
provide appropriate levels of 
training. – Marissa Carruthers

In the past, many negative 
incidents have damaged the 
kingdom’s image as a tour-
ism destination. Therefore, the 
government should rebrand 
Thailand’s image and take 
measures to ensure tourist safety. –  
Chadamas Chinmaneevong

Japan in general is very well 
prepared for all kinds of disas-
ters, so I’ve never felt that I was 
ever in danger. As for theft and 
other crimes, Japan is one of the 
safest countries in the world. I 
have seen people drop an enve-
lope of money in public and have 
it safely returned. – Kathryn 
Wortley

mented in your destination?  
Safety is the key to success in 
every destination. In Sri Lanka, 
we may be dropping our guard 
because the war is over and eve-
rything is now peaceful.

For example, we need to step 
up surveillance at airports and 
tourist areas. We should also 
revive the Tourist Police force, 
which was effective and existed 
many years ago. – Feizal Samath



Outbound travel

HONG KONG
Jason Wong
Director and general manager 
Hong Thai Travel Services

Which crisis affected your business 
most this year? 
The spate of terrorist attacks in Europe 
early this year dampened Hong Kongers’ 
travel desire and outbound traffic to the 
region. 

Our longhaul business to Europe 
dropped 30-40 per cent as the market 
reaction to these incidents was swift. 
Thankfully, travellers tend to (move on 
from) this kind of incidents quickly and 
such negative sentiments didn’t stay long. 

So far, the market is pretty stable and 
Hong Kongers continue to travel as this is 
part of their (lifestyle).

How did you cope with this situation to 
allay fears? What would you advise cli-
ents on their future travel plans?
Given how vast Europe is, we try to gen-

SINGAPORE
Anthony Chan
Group managing director 
Chan Brothers Holdings

Which crisis affected your business 
most this year? 
Travel risks abound everywhere, even 
at home. We are constantly at the mercy 
of health epidemics, natural calamities, 

erate more choices of routes to stimulate 
demand and interest. Instead of tours to 
Central Europe, we developed more in-
depth itineraries to European destinations 
(deemed to be) safer, such as second- or 
third-tier cities in Eastern, Western and 
Northern Europe. 

With the (seemingly random oc-
curence of) disasters – natural or man-
made –  we strongly advise clients to pur-
chase travel insurance or pay attention to 
news. We would not tell clients where to 
avoid as they have their own preference. – 
Prudence Lui

political unrest, among a host of possi-
ble travel disruptions. This year has been 
marred by a record number of terrorist at-
tacks in key Singaporean holiday destina-
tions such as Europe. 

How did you cope with this situation to 
allay fears? What would you advise cli-
ents on their future travel plans?
We will continue to recommend Europe 
as it is a continent (large enough that) 
for repeat travellers to find something 
fresh every time. We have seen a skew in 
demand for less mainstream Europe des-
tinations such as Iceland, Scandinavia and 
Eastern Europe.

While we should take the necessary 
precautions, we should not allow attacks 
to paralyse travel, which is an important 
source of revenue and employment for 
many countries. We remind travellers to 
remain vigilant and where possible, avoid 
crowded places and public gatherings.  
– Paige Lee Pei Qi 

Standing  
firm in  
tumultuous 
times

SRI LANKA
Suren Ediriweera
Managing director
Ceylon Tours

Which crisis affected your business 
most this year? 
The biggest crisis that affected our busi-
ness this year was the bombings in Thai-
land in August, which left at least four 
dead and dozens injured, including 10 

foreigners. The blasts appeared to be 
targeted at tourist hotspots around the 
country, and came just a few days before 
the first anniversary of the devastating 
bombing at a Hindu shrine in Bangkok. 

We allayed the fears of some of our FIT 
clients by informing them that the Thai 
prime minister ordered (tightened) secu-
rity especially in tourist districts. 

However, we had to cancel our big-
ger group tours, causing a drop in sales 
to Thailand, one of our main outbound 
destinations. Last year we sent roughly 
1,800 people to Bangkok and this year 
the number dropped to 700. We had to 
re-route our Bangkok groups to other 
destinations.

How did you cope with this situation to 
allay fears? What would you advise cli-
ents on their future travel plans?

We anticipated the situation in Bang-
kok would improve in a few months but 
since clients were still wary, we stepped up 
promotions of destinations such as Ma-
laysia and Vietnam. – Feizal Samath 

THAILAND
Suparerk Soonrangura
Founder and managing director 
NS Tour

What crisis affected your business most 
this year? 
It was the weakened purchasing power 
resulting from Thai and global economic 
conditions, which caused outbound tour 
business to drop significantly. 

(Compounding the problem), fierce 
competition due to the growing number 
of players, especially illegal ones selling 
tour packages online, has caused price 

wars. Many tour operators have to sell 
package tours at minimal profit to sur-
vive.

We are coping with the situation by 
cutting our operation costs, introducing 
new tour services and applying greatest 
flexibility to meet customer demand. 

How did you cope with this situation to 
allay fears? What would you advise cli-
ents on their future travel plans? 
The economic slowdown continues to 
concern us. Although clients still have 
money, lower purchasing power could 
cause them to cut spending on trips.

Today, tour operators need to make 
adjustments to deal with customer trend. 
Markets are changing dramatically and 
only the strong and flexible can survive.

We are about to adjust our (methods) 
and give advice that suits the budgets of 
customers. We will design the tour pack-
ages according to their demand and budg-
ets to survive the economic downturn and 
intense competition.

I hope that purchasing power will re-
cover in the first quarter of next year.  – 
Chadamas Chinmaneevong

pisaphotography/shutterstock
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INDIA
P P Khanna
President
Diplomatic Travel Point

Which crisis affected your business 
most this year? 
Terrorist attacks in several European cities 

posed a challenge for outbound tourism 
to these markets because of the security 
concerns in the minds of Indian travellers, 
affecting leisure as well as the business 
segments.

The other major challenge emerged in 
the form of the Zika virus, which damp-
ened interest in Brazil among Indian tour-
ists. Initially, a lot of Indian sports enthu-
siasts were interested to travel to Brazil for 
the Olympics but the spread of Zika virus 
became a spoilsport. 
 
How did you cope with this situation to 
allay fears? What would you advise cli-
ents on their future travel plans?
Our business was not too affected by the 
terrorist attacks in Europe or Zika virus in 
Brazail since we advised clients to travel 
to other countries that offered similar at-
tractions they were looking for and were 

Europe’s terror attacks and the Zika virus weigh most on 
Asian outbound travel business this year, but agents show 

resilience and dig in their heels to overcome these crises

PHILIPPINES
Rowena Baltazar
Sales manager
Adam’s Express Travel Group 

Which crisis affected your business 
most this year? 
Apart from the terror attacks in Europe,  
Internet-isation is also affecting business.

It is not so much a crisis but a travel 
trend that affects business. We’re losing sales 

on hotel accommodations and airline seats 
to OTAs like Expedia, Booking.com and 
Agoda. Airbnb is getting market share and 
airlines have their own selling platforms.

The only way to counter this trend is 
to continue creating travel products that 
require the expertise of an experienced 
travel provider.

How did you cope with this situation to 
allay fears? What would you advise cli-
ents on their future travel plans?

Terrorism can hit anywhere and we can-
not do anything about it. People should 
continue to travel but take proper precau-
tions and be aware of what’s happening 
around the globe. 

A few years back, there was massive 
news coverage about bombing in Israel 
and nobody wanted to offer the Holy Land 
pilgrimage tours except us. We performed 
our security checks through our operators 
there and ensured that our clients would 
be safe. – Rosa Ocampo

considered safe to visit. 
I can’t comment on the security sce-

nario in any market as terrorism is a ma-
jor challenge for tourism today and the 

entire world – including the global travel 
and tourism industry – has to stand united 
to fight the menace of terrorism. – Rohit 
Kaul 

The principal destinations, hotels, tour operators and 
service companies present at the International Tourism 
Trade Fair, FITUR, which is due to be staged at Feria de 
Madrid from 18 to 22 January 2017, will unveil their 
main contributions to sustainability. The UNWTO has 
designated the Trade Show as the venue for the kick-
off celebrations of the International Year of Sustainable 
Tourism for Development declared by the United 
Nations Organisation and channelled through the World 
Tourism Organisation, which is based in Madrid. 

The exhibitors present at FITUR 2017 will showcase the 
preeminent actions they are undertaking to contribute to 
sustainable tourism. In this line, an increasing number of 
countries and destinations are promoting actions to reduce 
the impact of travellers on the environment, ecosystems 
and local culture, travellers who conversely help to 
generate income and jobs. Added to these are the initiatives 
of other territories that are seeking to promote their local 
communities and encouraging the positive impact this 
activity has on them. 
Among the examples of those due to be present at the event 
are countries that are promoting support for volunteers in 
orienting and helping foreigners during their visit as well 
as developing attractive but lesser-known and less-visited 
areas by tourists with the aim of relieving the pressure on 
oversubscribed destinations. 
We will see evidence of how some tour operators have 
become involved in training and preparing young people 
to give them the opportunity of working in the area’s best 
hotels and restaurants. Meanwhile, others are committed 
to maintaining the natural setting of the countries in which 
they work, promoting rural accommodation with special 
charm and collaborating with local companies that respect 

FITUR 2017
THE PRINCIPAL DESTINATIONS, HOTELS, TOUR OPERATORS AND 
SERVICE COMPANIES PRESENT AT FITUR 2017 WILL SHOW THEIR MAIN 
CONTRIBUTIONS TO SUSTAINABLE TOURISM 

ADVERTORIAL

that offer information and promotions in a digital and 
audiovisual format, seeking to promote savings in paper by 
replacing printed pamphlets. 
The Trade Show will also provide proof of how accessibility 
is improving thanks to the construction of highway 
networks and the further development of air traffic through 
the growing number of international airports near the coast 
and of both all-year-round and seasonal flights. 
The awareness of sustainability which exhibitors are 
demonstrating will be in evidence even in some of FITUR’s 
exhibitors, who will build their stand with recycled 
materials, among them, for example, fruit boxes, wattle 
baskets and furniture and accessories from the previous 
year.

Greater demand for sustainable travel
A recent international survey conducted by the Booking.
com hotel reservations portal brings to light that, between 
2014 and 2015, international demand for more sustainable 
destinations has quintupled. Furthermore, in a recent 
professional industry meeting in Málaga’s Costa del Sol, 
international tour operators presented the results of 
another global survey which revealed that tourists are 
prepared to pay more, in 83% of cases, for a hotel classified 
as sustainable.
FITUR 2017 will help to unveil the latest solutions and 
advances being developed and which are contributing 
to economic growth, social development, job creation, 
efficiency of resources, environmental protection, the 
promotion of heritage values and cultural diversity.

the natural areas.
The Trade Show will showcase territories that are 
organising group tourism and trekking, ensuring that jobs 
and income are generated for the local population through 
services such as dining and accommodation in local homes, 
demonstrations of unique cultural products from their 
locality and offering citizens the opportunity of selling their 
local products or connecting with non-profit organisations 
abroad.
Some destinations are highlighting their “green offering” 
through an information system that notifies visitors of 
the best experience during their holidays in the most 
responsible global destinations. And others have presented 
projects involving research into and preservation of the 
marine environment by raising public awareness and 
through education. 

Hotels and transport
As for hotels, the Trade Show will highlight initiatives 
which these establishments are implementing to respect 
the environment, harnessing renewable energies, replacing 
light bulbs with LEDs, using low-consumption materials 
and advising their customers and employees on how to 
reduce expenditure on water and power. Visitors will also 
see how they are reducing plastic and chemical waste, 
using returnable glass bottles, eco-friendly and/or organic 
cleaning products and much more.
Transport companies will also demonstrate their 
commitment to sustainable tourism. An example of this 
is car rental, where hybrid and electric vehicles are 
being introduced to reduce pollution and the useful life 
of passenger cars is being shortened, thus contributing 
to greater efficiency and benefits for the environment. 
Technology providers, for their part, are developing devices 

For more information:
Jesús González, Press Officer |  0034 91 722 50 95  |  jesusg@ifema.es    Helena Valera, International Press  |  0034 91 722 51 74  |  evalera@ifema.es    Beatriz Zamorano, Editor  |  0034 91 722 58 43  |  beatriz.zamorano@ifema.es
www.fituronline.com

mailto:jesusg@ifema.es
mailto:evalera@ifema.es
mailto:beatriz.zamorano@ifema.es
http://www.fituronline.com


Malaysia
Syed Mohd Razif Syed Mohd Yasin 
Group managing director, Sri Sutra Travel

Which crisis affected your business most this year? 
The biggest crisis was the weakened ringgit which affected 
the outbound leisure segment as well as government and 
corporate travel. As people were postponing longhaul 
travel plans, we proposed (alternative itineraries) within 
their budget. For example if they wished to experience 
cool weather, they could opt for South Korea, Japan or 
China, instead of travelling to Europe.  
 
How did you cope with this situation to allay fears? 
What would you advise clients on their future travel 
plans?
We expect the ringgit to strengthen by end 2017 and hope 
travel demand will return. 

Our advice to clients is for them to plan their travel 
early so they can get good deals and choose holiday desti-
nations that are value-for-money. – S Puvaneswary 

JaPaN
Masahiro Takahashi
Executive officer, overseas travel division, headquarters, Nippon 
Travel Agency 

What crisis affected your business most this year? 
The terrorism attacks in Europe were the biggest crises 
this year. The number of tourists choosing Europe did 
decrease as a result of the terrorism attacks, but we are 
expecting a (turnaround) next year.
 
How did you cope with this situation to allay fears? 
What would you advise clients on their future travel 
plans?
We continue to promote Europe even though the conti-
nent is having a difficult time. Europe is slowly but surely 
reverting to being a safe travel destination. – Kathryn 
Wortley

ViETNaM
Nguyen Hao Thanh Phi
Director, Blue Sky Travel

What crisis affected your business most this year? 
Our outbound tours were slightly affected by the ter-
rorist attacks in Nice in France and Brussels in the sum-
mer but not by too much. 

How did you cope with this situation to allay fears? 
What would you advise clients on their future travel 
plans?
That was a worrying time for clients so we had to make 
sure all their fears and questions were answered. We had 
to monitor and update the status of the situation from our 
land tour partners there and keep all parties informed.

At the time of the Nice attacks, we had to temporar-
ily hold all tours to France as there was a red alert travel 
warning. During this time, we worked with our clients to 
advise them on replacing France with another destination 
that was suitable for them.  – Marissa Carruthers 

Outbound travel
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John O’Sullivan
Managing director, 

Tourism Australia

Without ques-
tion, it’s a 
relaxed sum-
mer break by 

an Australian 
coast, some place 

that is an easy drive or 
flight away from home. There’s nothing 
like taking long walks along the beach, 
swimming, reading a good book and en-
joying some of Australia’s exceptional 
food and wine in a relaxed and pristine 
natural environment. 

Being in Australia means I am spoilt for 
choice in terms of destinations offering 
world-class coastal experiences!
 

Anthony Lau
Executive director, 

Hong Kong Tourism 
Board 

I like to ex-
plore a desti-
nation like a 
local. A place 

equipped with 
a sophisticated 

transport network and 
a variety of transport options connecting 
my point of arrival to any in-town desti-
nation (will give me) a worry-free vaca-
tion. 

As a frequent solo traveller, I put much 
value on a destination’s convenience and 
safety as I would be exploring local scenes 
on my own. I would prefer a place filled 
with contrasting and mixed experiences, 
where I can enjoy the urban comforts and 
discover the green outdoors without hav-
ing to travel more than an hour. 

Mary Wan Mering
Acting chief 

executive of-
ficer corporate 
services divi-
sion, Sarawak 
Tourism Board 

For my year-end 
holiday in Mount 

Fuji, I have sorted out my flight and ac-
commodation six months ahead as this is 
also the peak outbound travel season for 
Malaysia and many other countries. 

I wish there will be no queues at the 
airport or any flight delay and turbulence, 
but I know this is beyond my control. 

What I can do is ensure I bring my 
power bank and mobile Wi-Fi along so 
I can still communicate with family and 
friends while on holiday.

Etsuko Kawasaki
Executive director, 

Japan Convention 
Bureau, Japan 
National Tourism 
Organization

I wish for a one-
stop app for unfa-

miliar destinations 
where it is difficult to 

browse for conveniently located hotels. 
The app could show a hotel’s distance from  
major venues, landmarks and train sta-

NTOs On their days off, tourism chiefs in Asia-Pacific share what 
they most desire on their wish list for a carefree vacation

tions nearby as well as the price of rooms 
and best transport options from the air-
port.

At the airport, I would like to receive a  
map so that I won’t have to worry about 
the lack of Wi-Fi connection. The best 
maps would feature street names, ho-
tels, landmarks, train stations, tourist in-
formation centres, hospitals and police 
stations, as well as emergency contacts  
and useful websites. A multilingual phone 
service for emergencies would also be 
wonderful. 

Yuthasak Supasorn
Governor, Tourism 

Authority of 
Thailand

I love to visit 
T h a i l a n d ’ s 

beach resort 
towns like Hua 

Hin for a great geta-
way within easy access from Bangkok. The 
destination offers a range of leisure expe-
riences, from simple to ultimate ones. 

My wish is to spend relaxing moments 
with my family, enjoying fine dining, (vis-
iting) vineyards and enjoying and the cool 
breeze as the sun sets on the beach. With 
no need to step out of the resort, I can be 
in private tranquility while indulging in 
services like a spa and massage. Also, I will 
visit a local market at night to sample tasty 
street food and buy hand-made products.

Swati Kale
General manager, 

Maharashtra 
Tourism 
Development 
Corporation

I thoroughly 
research a desti-

nation before going 
there, looking up the 

best tourist spots and restaurants for lo-
cal specialties, among other information. 
This gives me an idea of what to expect, 
where to go and any dangers or risks that I 
should be aware of.  

It is also imperative to have a flexible 
itinerary to cater for unplanned activities 
like catching a few hours of sleep at the 
beach or exploring hidden streets. I always 
set a collective goal for my family trips be-
cause everyone has different preferences. 
These help to keep my vacation memora-
ble and, most importantly, stress-free.  

Paddy Withana
Chairman, Sri Lanka 

Tourism

A worry-
free holiday 
should im-
prove the phys-

iological well-
being of travellers. 

From a Sri Lankan 
perspective, this is exactly what this coun-
try is able to offer. Apart from being a val-
ue-for-money destination, Sri Lanka has 
no epidemic or major infectious diseases, 
great year-round weather and an abun-
dance of natural attractions. And now Sri 
Lanka has an even bigger advantage of 
peace, calm and tranquility.  

Clockwise from top: Bondi Beach, Sydney; Mt Fuji, Japan; a vineyard in Hua Hin, Thailand; local  
fishermen on stilts in Sri Lanka; Hong Kong’s Mong Kok at night
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When worry-free 
holidays come true

Papuchalka
lkunl

Porpla W
annobon



Transport

WHAT ARE THE SILLIEST THINGS 
PASSENGERS DO THAT THEY 
DON’T REALISE CAN HARM? 

WHAT’S THE GREATEST 
THREAT TO PASSENGERS ON 
BOARD CRUISE SHIPS? 

AIRLINES AND AIRPORTS

Charting a smooth journey

 Leslie Thng, chief commercial officer, Scoot and Tigerair
Imagine reaching for a life vest underneath your seat aboard an air-
plane in the unlikely event of an actual emergency – only to find that 
there’s none there! Stealing life vests might seem like a joke but really, 
it’s the silliest crime that people don’t realise could put other passen-
gers’ lives in danger. Some items on board are obviously for guests to 
keep – you can be my guest when it comes to our in-flight magazines, 
which I’m sure is more entertaining than reading the aircraft safety 
card… Oh, and please leave that alone too! – Xinyi Liang-Pholsena

 Buhdy Bok, president, Costa Group Asia 
Unexpected severe weather such as typhoons and tropical storms can cause strong 
winds and huge waves, bringing threat to passengers onboard whilst at sea. Costa 
Cruises always places the safety of guests and crew members as our top priority 
and we work closely with related authorities to keep track of potential inclement 
conditions. Once in a while, if adverse weather does affect our scheduled itinerary, 
we will need to modify – or even cancel – some port calls to ensure the safety of 
all our guests. In this regard, we seek guests’ understanding that we only do this 
in the interest of their safety and would appreciate their utmost cooperation. – S 
Puvaneswary  

 Sean Treacy, man-
aging director, Singapore 
and South-east Asia, Royal 
Caribbean Cruises 
Fire is probably the biggest 
concern for any cruise ship, 
which is why on our fleet, we 
have tight fire safety measures and 
regular fire drills – the safety of our 
guests and crew are our top priority. 
Activities involving open flame are 
limited and only conducted with close 
supervision and with fire extinguishers 
on standby. Items that generate heat or 
produce an open flame and that may 
create a fire hazard e.g. candles, in-

 Alexander 
Lao, vice president commercial of 
Cebu Pacific and president of Cebgo
Some people think that a bomb scare 
joke is funny but it’s not. And if you are 
on the plane, it is pretty serious. You 
will go to jail. 

Another issue is passengers not 
heeding local regulators’ call to turn off 
their Samsung Galaxy Note 7 phones 
when on a plane (to avoid the risk of 
explosion). The US’ Federal Aviation 
Administration just released an emer-
gency order to ban all Samsung Gal-
axy Note 7 phones on all airplanes in 
the US; I think we won’t be far behind 
(Note: Cebu Pacific and Cebgo have 
since expanded the ban to all their 
flights). – Rosa Ocampo

CRUISES
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These aviation and cruise heads identify some of 
the common hazards in the skies and seas, and 

what can be done to lessen the risks involved

Charting a smooth journey

 Nick Naung Naung, general  
manager, Singapore, Malaysia and 
Indonesia, Finnair
Passengers get excited when the plane 
lands and stand up before the seat belt sign 
is turned off. Some like to walk around 
excessively when it is safer for them to be 
seated with their seat belts fastened. Dur-
ing the flight, some passengers may reach 
for things they have stowed in the over-
head bin. – S Puvaneswary  

 Chapman Fong, general manager, Terminal 1, Airport Authority Hong Kong
Travellers love taking selfies, especially in front of interesting backdrops at Hong 

Kong International Airport. Popular selfie spots include destination poles at 
boarding gates and art and culture exhibitions. Many others like to take 

close-up shots of airplanes. However, sometimes passengers could be-
come so focused on taking photos that they expose themselves to 
hazards like tripping over or falling on stairs and escalators. Some 

may miss their flights or end up at the wrong boarding gates. – Xinyi Liang-Pholsena

cense, coffee makers, clothes’ 
irons, travel steamers and 
hot plates are also prohib-
ited. – Paige Lee Pei Qi

a warM fijian welcome

beFore yOu Arrive

Fiji Airways has been connecting the world to Fiji and the South Pacific for over 65years. With a route network that spans 21 destinations 
in 12 countries our airline provides unequalled access to the Pacific through our hub in Nadi, Fiji. Connect direct to Fiji from Singapore 
with twice weekly services on Wednesdays and Saturdays and from Fiji to Singapore on Tuesdays and Fridays, using Airbus A330 
offering world service in both Business and Economy class. Your trip includes carry on and check-in baggage, complimentary inflight 
entertainment coupled with meals and beverages or take it a step further and enjoy a taste of Fijian high life when you book a business 
class ticket with Fiji Airways. From premium check in and complimentary access to our available business class lounges before you 
board to a selection of canapes and three course meals served direct to your seats. With Fiji Airways, your special break begins as soon 
as you step on board. Within Fiji, our domestic subsidiary, Fiji Link offer services that are reliable, comfortable and competitively priced 
with a comprehensive range of schedules to connect and from international arrivals.

   

For more details visit FIJIAIRWAYS.COM OR CALL 800 852 3666



Eric Gnock Fah
President & co-founder, Klook

What’s missing about worry-free travel? 
Information consolidation and a useful interface. Flights and ho-
tels bookings have become simpler, but with countless activities 
run by independent operators, finding what you want to do at a 
reasonable price can take some web sleuthing and time and turns 
trip-planning into a chore. Klook curates all the useful content 

from our suppliers and presents that information on an intuitive 
interface for easier booking of activities. 

If given a US$1 million seed fund… I would get the most out of global distribution 
system to facilitate easy transactions for airlines, hotels and even car rental companies 
to process reservations. Klook designs our own SaaS (Software as a Service) solution to 
create a smarter booking process with real-time availability for majority of our offer-
ings. We will keep working with partners who still lack the technology to revolutionise 
the market infrastructure, enabling customers to seamlessly book any experience with 
instant confirmation and last-minute availability. – Prudence Lui

Fumito Sasaki
Founder and CEO, JapanWonderTravel.com

What’s missing about worry-free travel? 
Effective communication and facilities for travel, especially in ru-
ral areas, is missing. The language and cultural barrier in Japan, 
though better than before, is still big. If you encounter problems, 
for example losing your wallet or seeking information in more de-
tail, you will be stuck. In rural areas, less people speak English and 

public transportation is poor, so it’s hard to travel on your own.

If given a US$1 million seed fund… We would provide an artificial intelligence (AI) 
service to help travellers move around easily. Although we now have a huge amount of 
information on the Internet, it’s not easy to retrieve the information we really want in 
a short period of time. AI that knows what you would like to do and can suggest a per-
sonal itinerary would help travellers with effective communication. – Kathryn Wortley

Shawn Low
Co-founder, Firefly Experience

What’s missing about worry-free travel? 
The act of travelling involves a certain level of fearlessness and 
faith. Worry-free travel requires one to be savvy, street smart and 
being aware of what’s happening around you. The only way to 
conquer fear is to put yourself out there, one trip at a time, and 
make smart decisions based on information we easily have access 

to. The more you travel, the better you get at this.

If given a US$1 million seed fund… we would better leverage technology to illumi-
nate journeys as contextual relevance plays a key role in informing travellers. If you are 
headed on a trip, we can ping you to download offline content and maps, check if your 
travel insurance is in order and send across any travel advisories on the destination 
you’re visiting. By understanding your interests and environment, we can then make 
relevant recommendations in a destination. – Xinyi Liang-Pholsena

Manish Rathi
CEO & co-founder, RailYatri.in

What’s missing about worry-free travel? 
In India, there is lack of information required to make essential travel decisions. Com-
pared with any other mode, long-distance train travel in India involves the highest num-
ber of unknown variables and challenges – seat selection, uncertain waiting lists, picking 
a train with a reliable on-time arrival history – and information about the station, its 
amenities and connections is typically difficult to get. A comprehensive information 
system that guides travellers about their choices at each step of the journey will help in 
achieving a worry-free travel. 

If given a US$1 million seed fund… we will build the most thorough travel informa-
tion and services platform. By leveraging crowd-sourced data from users, we provide 
intelligent decision-making information to travellers on train selection, ticket booking, 
arrival times, station amenities and more. Within a short time we have been able to grow 
and currently serve over five million travellers on a monthly basis. Any additional fund-
ing would help us to achieve our goals better and faster. – Rohit Kaul

Faeez Fadhlillah
Co-founder and CEO, Tripfez

What’s missing about worry-free travel? 
Worry-free travel is all about having the access to information at 
one’s fingertips. Travellers should be able to find information 
about a particular destination and accommodation to make an in-
formed decision-making process. Muslim travellers, for example, 

may want to find the nearest halal restaurant. 

If given a US$1 million seed fund… I would exponentially increase 
the available information of Muslim facilities and services of hotels and destinations 
around the world. Travellers are able to access the latest information about a particular 
hotel, check whether the hotel offers halal room service and pre-order halal room ser-
vice and Muslim amenities with the click of a button. – S Puvaneswary

Osep Reyes
Tour pilot, Culture Shock PH

What’s missing about worry-free travel? 
Worry-free travel is being able to go around the Philippines with-
out any fears of getting lost or ripped off, knowing where the ba-
sic facilities (hospitals, banks, police stations, etc) are, and being 
connected and having access to the information needed anytime. 
There is insufficient communication to inform travellers that 

most destinations are safe in the Philippines. For example, Mind-
anao is often perceived as an unsafe destination but there are many 

places including Cagayan de Oro and General Santos that are safe to visit.

If given a US$1 million seed fund… I will put up a 24/7 tourism assistance centre that 
can be accessed via mobile phone or the Internet. It will serve as a help desk for travellers 
to find up-to-date information (fares, trip schedules, events, etc) about the places they 
are visiting. I will also work with local government units and communities to ensure 
that there are appropriate signs in public areas for tourists to find their way.

Travel Startups

Connecting 
the travel 

experience dots
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get in touch with locals 
and have a better lo-
cal experience in 
each city, making 
more memorable, 
enjoyable and safe 
holidays. – Marissa 
Carruthers

Prageeth Hewage
Founder, Miracle of Asia

What’s missing about 
worry-free travel? 
We offer a better un-
derstanding of Sri 
Lanka with accurate 

and verifiable infor-
mation for travellers, 

which we feel is missing in 
the market. Understanding a country like a 
local does is an issue in Sri Lanka because 
80 per cent of the accommodation units are 
SMEs. Security is the key then to be able to 
ascertain accuracy about a particular hotel, 
resort or guest house. Also, we focus a lot 
on providing experiences to take away the 
hassles for a guest.

If given a US$1 million seed fund… we 
will definitely take ourselves to the next 
level in providing accurate, authentic 
and verifiable information on everything  
you need to know about Sri Lanka. Al-
though travel sites like TripAdvisor provide 
destination information, they cannot com-
pare with an indigenous travel website with 
far superior knowledge. – Feizal Samath
 

Chester Yu
Founder, TourMeAway

What’s missing 
about worry-free 

travel? 
Honesty, there are no 

travel plans that can truly 
be worry-free. Part of the fun of travelling 
is to take risks and get into different un-
expected challenges, so we don’t believe in 
worry-free travel. We believe that when peo-
ple truly set out to travel, they are looking 
to experience different things. And how can 
one not worry while doing that?

If given a US$1 million seed fund… we 
would use that money to create advertise-
ment and video content that explains how 
unattractive a worry-free vacation is and 
how fun a “worry” vacation can be. At the 
same time, we will sponsor different events 
and conventions that promote the impor-
tance of getting out of one’s comfort zone. 
– Paige Lee Pei Qi   

Arch Wongchindawest
CEO and founder, Socialgiver

What’s missing about 
worry-free travel? 
One of the big-
gest inconveniences 
when I travel is lack 
of Internet. In some 

countries, using your 
local number is ridicu-

l o u s l y expensive. If there was a startup 
offering pre-paid, ready-to-use SIM cards 
for rent in countries you are visiting, that 
would be ideal. 

If given a US$1 million seed fund… I 
would expand our list to across South-east 
Asia and find a greater selection of busi-
nesses to offer their services on Socialgiver. 
For us, having more choices translates into 
more customers and funds raised for chari-
ties – and therefore more impact. We want 
to build up our brand recognition to attract 
more international travellers to use Social-
giver. – Chadamas Chinmaneevong

A new crew of ambitious and digital-savvy entrepreneurs 
examine what’s lacking in the current travel landscape and 

how to shake up the industry if money wasn’t an issue
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Hai Ho
Founder, Triip.me

What’s missing about worry-free travel? 
When you travel, there are many factors 
to worry about, from transportation and 
accommodation to the activities. What’s 
missing is a coherent experience across all 

these steps, which would take away a lot 
of stress. 

If given a US$1 million seed fund… I 
would make sure every city in the world 
has a dedicated Triip team. This would 
help improve the entire experience for 
travellers by making sure each visitor can 

Bionic Bar SeaPlexSM FlowRider® RipCordSM  by iFLY®

ONE HOLIDAY,
ENDLESS ADVENTURES

OUR NEWEST, 
LARGEST AND

MOST INNOVATIVE 
SHIP IN ASIA

Ovation of the SeasSM

PUT US ON YOUR NEXT HOLIDAY CHECKLIST

• Brunei (673) 223 4874  • Philippines (632) 894 3957 / 892 2701 to 03
• India (9111) 4906 1000 (New Delhi)/ • Singapore  (65) 6305 0033 
 (9122) 4311 2000 (Mumbai) • Sri Lanka   (94) 114 704542  
• Indonesia  (6221) 3199 1312/38/39 • Thailand  (662) 634 2882 / 634 8080
• Malaysia  (603) 7727 4835 / 6286 6292  • Vietnam (848) 39 201 201 / 6291 2277

For more information or reservations, please contact Royal Caribbean International and representatives at

ROYALCARIBBEAN.COM

For more information or reservations, please contact Royal Caribbean International and representatives at

3 /̂4-NIGHT
PENANG CRUISE
Singapore Departures: 
2017 Mar 15, Apr 3^, 10

5-NIGHT
BANGKOK CRUISE
Singapore Departure: 
2017 Mar 29

5-NIGHT PENANG 
AND PHUKET CRUISE
Singapore Departures: 
2017 Mar 6, 19, 24

*All of the above information is correct at time of print, subject to availability and change 
without prior notice. Other terms apply. 
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  Richard Tobin, 
chief, Setouchi 
Tourism Au-
thority, Japan
When I am 
on business 
I try to stick 
to my routine 
by waking up 
an hour early 
and exercising 
in my hotel room. 
I tend to do body 
weight exercises like sit-
ups, push-ups and squats. I also stretch 
every morning. 

Walking is another important part of 
my routine and is a great way to learn 
about my surroundings while staying 
healthy! Going for walks in the morning 
keeps me away from all of the hustle and 
bustle of nightlife, and allows me to learn 
about the area. – Kathryn Wortley

 Hamish Keith, group managing 
director, Exo Travel, Thailand
I am a keen cyclist and enjoy touring and 
racing. Given my work responsibilities 
and travel schedule, it is not easy to stay 
in shape, especially for racing, so I try and 
use every business trip opportunity to get 
out on a bicycle. 

I try to avoid the hotel gym and usually 
find a way to rent or borrow a bike when 
travelling, even when visiting major cities. 
This not only helps me to stay in shape but 
also ensures that I experience far more of 
the destination than what a regular busi-
ness traveller would see. – Xinyi Liang-
Pholsena

 Larry Lo, CEO, Westminster Travel, Hong Kong
Skiing represents the greatest and most exciting enjoyment for me. Once we begin to 
ski above the beginner level and venture to the advanced slopes, safety is certainly of 
paramount importance to all – whether it is taking a line through the trees, dropping off 
a cliff, testing the speed limit on an empty brake or simply making sweet power turns. 

Ski safety is really a matter of personal choice. Skiers are normally advised to do 
warm-up exercises and use proper ski equipment. A helmet and goggles are a must and 
skiers should be prepared for sudden changes in weather conditions. 

Regardless of how risky skiing is, the allure of conquering the slope is an incredible 
attraction. – Prudence Lui

Whether it’s braving the elements or indulging in 
familiar comforts, these jetsetting travel professionals 

know how to have good, safe fun outside of work
Travel bosses 

A work, life and 
safety balance

 Thilak Weerasinghe, chairman/
founder of Lanka Sportreizen, Sri Lanka
I do a lot of mountain climbing, hiking, 
walking and biking when on overseas 
travels, visiting peaks in Germany and 
Switzerland, boating in the Netherlands 
and engaging in water sports, diving and 
wind surfing in the Maldives. 

In fact, it was my pet sport – wind surf-
ing – that got me into tourism. I love na-
ture and the environment and make use 
of precious time during overseas travels to 
appreciate nature. 

As a safety precaution, mountain treks 
that take up a whole day should be pre-
planned and accompanied by a team. It’s 
also important to have the right shoes and 
clothes and an emergency kit that includes 
an oxygen unit. – Feizal Samath

Neng Publico, manager, Covenant Travel 
and Tours, Philippines 
As a woman who at times travels alone, 
being informed is my biggest weapon. But 
as unreliable websites are rampant, I’m 
careful that I read only the credible web-
sites and travel advisories from official 
sources. I also plan my trips well, up to 
pre-arranging transportation and accom-
modation. 

Another caveat: Don’t call attention to 
yourself and dress appropriately. You’re an 
easy target if you’re alone in a small street 
reading a map and keep asking passers-by 
for directions. – Rosa Ocampo

 Anthony Wong, group managing director, Asian  
Overland Services Tourism & Hospitality Group, Malaysia
My favourite activity is being out in nature. I like to go trekking and canoeing. I am 
always prepared for emergencies and carry a small first aid kit, water, compass, machete 
and lighter. I make it a point never to go trekking in the jungle after 4pm. I also keep fit 
by exercising regularly. – S Puvaneswary
Above: Wong (centre) with his family and a guide trekking in Japan 

 Praveen Chugh, managing director, 
Business Travels India 
My favourite hobby is hiking as it is a good 
way to remain fit and active. Generally,  
I prefer a day hike in the scenic country-
side. 

Depending on the terrain, I usually 
wear hiking boots and carry water and 

f o o d , a map, sunglasses, a first aid kit 
and rainproof gear. An 
insect repellent also 
comes  in handy. 

To be safe, I usu-
ally hike in a group 
with a professional 
hiker and ideally a 
doctor as well. I also 

follow the news to 
keep abreast of 

the latest hap-
pening across 
the globe. – 
 Rohit Kaul

 Samson Tan, CEO, GTMC Travel, Singapore
I enjoy playing my favourite sports like golf and wa-
ter polo. Typically I will also take a jog or brisk walk 
around the hotel vicinity.  To keep myself safe, I make 
sure to wear proper walking shoes and stay aware of 
my surroundings. – Paige Lee Pei Qi 

 Andrew Carroll, global head of  
sales and marketing, Exotic Voyages, 
Cambodia
Being an avid golfer, I always look at find-
ing some spare time during a business trip 
to play a round of golf on a new course. 

However, this does bring some con-
cerns – after a long flight, jetlag and all 
that ensues from travel, the body is far 
from prepared for strenuous activity. 

With this considered and also to clear 
my mind, I bring my yoga mat with me 
on my travels. Thirty minutes of yoga each 
morning allows my body and mind to re-
cover. – Marissa Carruthers 
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 Kity Li, marketing executive, Lotus Tours,  
Hong Kong 

Before a trip, I usually save the itinerary on Goog-
le Drive so I can amend it in real-time with my 
travel mate. I also make it available offline so 
I can browse the itinerary any time. On the 
road, I use Google Maps to ensure I’m tak-
ing the right directions to the destination.  
Also, I download subway apps that show in-
formation on transfers and interchange sta-

tions (e.g. in Japan, I use Yahoo!乗換案内). 
This is important as the subway systems can 
 be quite complex in other countries. –  

Prudence Lui 

Colin Flinn, foreign outreach  
director, Akita Inu Tourism, Japan 
Being well-prepared makes travelling 
much less stressful. Before starting a trip, 
I always make sure to have hard copies 
of itineraries and train maps. You never 
know when your phone might suddenly 
stop working, but having all the necessary 
information on paper can give you some 
peace of mind. 

Once I get to a new destination, I like 
to check an app called Yorip, which allows 
travellers to find off-the-beaten-path plac-
es near their location that have been vetted 
by professional staff. And it’s great when 
you have time between trains to explore 
the local area! – Kathryn Wortley

 Annette J Wood, head of creative 
& marketing, Apxara Travel & Events, 
Malaysia   
Before I travel, I always make sure I check 
the following off my to-do list:
1. purchase a trusted travel insurance 

plan; 
2. make a photocopy of my passport to 

carry around when I travel;
3. carry a cabin luggage with a spare set 

of clothing and necessities, in case of 
baggage loss or delay;

4. update apps like Google Maps and 
Google Translator  on my smartphone;

5. download a local travel guide app onto 
my smartphone;

6. know which cities Uber is available in; 
and 

7. learn useful words in the local lan-
guage of the country I’m visiting. –  
S Puvaneswary 

 Chin Meankung, general manager, 
Cambodian Experiences 
Before I go, I check online for any warn-
ings in case the place or country is hostile. 
Smart Traveler is a good app for this. In 
some cities, some streets can be danger-
ous after dark, so the Safety Map World-
wide app shows unsafe areas and you 
get alerts when entering a “danger zone”. 
Pickpocketing can be a big thing where 
people lose passports and credit cards so I 
avoid carrying them and keep my belong-
ings close to me at all times. I also let my 
relatives know what I am doing and that I 
am safe by email and Facebook. – Marissa  
Carruthers

These young, savvy industry members share the tools 
and apps that they swear by during their own travelsMillennials

Travelling smart, 
millennial style 

 Timothy Cruz, corporate travel con-
sultant, Rajah Travel, Philippines   
The first thing I do is read up on the desti-
nation. On a recent trip to Beijing, for in-
stance, I looked up places to visit, weather 
forecasts, what the electric socket used 
there is, etc.

I don’t use an app for travelling but 
my cellphone is on roaming and I check 
emails regularly. I always have travel insur-
ance with inclusions for medical care, lost 
baggage, etc. – Rosa Ocampo

Kreakpong 
Ngathaweesuk, 

general manager, 
Ascend Travel, Thailand  
Technology and the Internet have become 
an important part of travelling. I feel safe 
if I have a cell phone on my travels so I can 
contact someone when I get into trouble, 
use Google Map when I’m lost and com-
municate with local people with Google 
Translate, etc. I have no idea how I could 
travel without a cell phone. – Chadamas 
Chinmaneevong

 Benjamin Choo, country manager Singapore, KKDay   
I can’t live without apps that help me locate local transport, 
food and of course Uber. I frequently rely on them when I am 

travelling because nobody likes being 
hungry and lost at the same time. – 
Paige Lee Pei Qi 
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 The Singapore Tourism Board will be getting S$700 million 

(US$502.8 million) to support its destination promotion activities 

over the next five years, and a part of it will be channelled into the 

Business Events in Singapore (BEiS) fund to provide organisers, 

corporations and associations greater support for their events. 

At press time, the exact amount of funding for BEiS has yet to be 

determined.

 The award-winning Changi Airport – it picked up Skytrax’s 

World’s Best Airport award for the fourth year in a row and 

seventh in the past 16 years – will debut a new retail and lifestyle 

complex come early 2019. Named Jewel Changi Airport, the 

facility will give the airport a further edge amid intensifying 

competition among global airports. The glass-and-steel Jewel 

Changi Airport will have five storeys above ground and five under, 

providing a gross floor area of about 134,000m2 that will house 

retail shops, airport operations, attractions and a hotel.

 Eco-tourism offerings in Singapore will expand with the 

completion of a 126ha wildlife and nature precinct come 2023. 

The area in Mandai, in northern Singapore, presently houses the 

Singapore Zoo, the River Safari and the Night Safari. From 2020 

onwards, these attractions will be joined by two other attractions 

– the Bird Park, which will be relocated from Jurong, and the new 

Rainforest Park. There will also be eco-friendly accommodation 

options such as camps, tents and family rooms. Altogether, the 

facilities in the future precinct will sharpen Singapore’s ability to 

compete with its neighbouring destinations for eco-tourists.

 There continues to be improvements to Singapore’s tourism 

offerings. The popular resort island of Sentosa is developing two 

new major areas to offer visitors even more fun activities. One of 

which is a new nature-based adventure attraction. The Sentosa 

Development Corporation is calling for proposals to develop a 

9,420m2 forested area, located on a slope connecting Imbiah 

Lookout to Siloso Beach, into an attraction for thrill-seekers and 

nature lovers. Plans for the second site have yet to be announced.

 Singapore and Myanmar have inked an agreement that allows 

visa-free entry for each other’s citizens from December 2016. The 

visa exemption applies to short stays of no more than 30 days, 

and subject to prevailing entry requirements. This will be a boon 

to Singapore as Myanmar’s outbound travel desires grow along 

with an improving national economy.

5 KEY 
DEVELOPMENTS

THE SINGAPORE TOURISM BOARD  www.yoursingapore.com

CHANGI AIRPORT changiairport.com

NATIONAL ASSOCIATION OF TRAVEL AGENTS SINGAPORE 
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KEY CONTACTS

Foreign visitor arrivals to Singapore rose 10.3 per cent in the first 

eight months over the same period in 2015, according to latest 

figures from the Singapore Tourism Board (STB).

Of the resulting approximate 11.2 million visitors, the majority hailed 

from within the Asia. Asian travellers in Singapore numbered more than 

8.8 million travellers.

The biggest Asian contributors for that period were China and 

Indonesia. These two markets made up two million (up 43.5 per cent) 

and 1.9 million (up 6.4 per cent) arrivals respectively. What is significant 

about this is that China has quickly overtaken Indonesia as Singapore’s 

top source market.

 Low See Peng, regional director, Greater China with STB, said 

the “strong surge in Chinese arrivals” can be attributed to “Chinese 

(consumers’) increased propensity to travel and STB’s increased efforts 

to market Singapore in tier-one and tier-two cities since June 2015”.

Low added that increased flights from populous Chinese cities like 

Guangzhou, Chengdu and Chongqing were key contributing factors too. 

Coming in third position was India, contributing 742,219 visitors in 

the first eight months of 2016, up nine per cent year-on-year.

In terms of tourism receipts, Singapore made S$5.4 billion (US$3.9 

billion) in 1Q2016, two per cent more then the same period in 2015. 

Shopping spend rose 25 per cent, accommodation up by seven per cent 

and F&B by 14 per cent, compensating for a major 21 per cent decline in 

sightseeing, entertainment and gaming expenditure.

SINGAPORE
By Paige Lee Pei Qi

Singapore recorded a double-digit growth in arrivals in the first eight months of 2016; 

skyline of the city-state’s Marina Bay area
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 Pornthip Hirunkate, managing direc-
tor – Thailand, Destination Asia
I fear losing my luggage during connect-
ing flights, so I pack an overnight bag with 
all the necessary items including work 
clothes and toiletries so I can still conduct 
my business meetings the next day with-
out any hassle.

And to avoid losing my travel docu-
ments, I always keep soft and printed cop-
ies of them. I also make copies of all my 
credit cards and store emergency numbers 
on my smartphone. 

As well, I never travel without medical 
cover – I have annual international health 
insurance coverage, as you never know if 
you might get sick in a foreign country. – 
Xinyi Liang-Pholsena

Women

Live bold  
and bloom

 Gracie V Geikie, director/
principal consultant, Place 
Borneo Group of Compa-
nies, Malaysia
My innermost fear when 
travelling is to not have a 
backup in case I lose my 
phone. My phone stores 
all the necessary infor-
mation and key contacts 
to call when I need urgent 
help. – S Puvaneswary

 Maricon B Ebron, deputy COO, international promo-
tions department, Philippine Tourism Promotions Board
I have no fear when it comes to travelling. I’m so adven-
turous that I’ve been to North Korea and even wanted to 
take the train to Russia. But I’m always cautious and avoid 
places that are too risky to visit. – Rosa Ocampo

 Julia Maeda, marketing manager, Walk Japan 
The fear of not experiencing the ‘real’ place, eating authentic 
local food, buying genuine local products and properly un-
derstanding what I am seeing is probably my greatest fear 
when travelling. I want to leave a place feeling that I have 
gained a better understanding of its people and culture. 

To overcome this, whenever possible, I will seek insider 
tips and recommendations from friends and contacts who 
know the place well, spend time researching the place and read 
avidly about ‘authentic’ travel experiences and travel blogs. – Kathryn Wortley

 Sujata Raman, managing director, 
Abercrombie & Kent Australia
Having to queue and share the experience 
with a large crowd is my greatest travel 
fear. You can overcome this by actively 
sourcing a reputable travel company that 
can arrange fast-track entry and/or VIP 
access to the must-see sights and special 
attractions. 

After-hours visits are also possible in 
many places when the crowds have left. 
It’s amazing what someone with the right 
connections can do. – Rebecca Elliott

 Angeline Ondaatjie, managing director, Tangerine Tours, Sri Lanka 
The most obvious fear is the risk of being raped or physically harmed. There are certain 
destinations I wouldn’t visit on my own as I feel the safety fears will overshadow the 
travel experience. Having said that, I’ve travelled alone to places like Ukraine, Seoul, 
Jordan, Israel, Egypt, etc. And to Armenia and Azerbaijan, I’ve travelled with a female 
guide.  

When travelling alone, I pick a hotel in a safe area, pre-arrange the ride from the 
airport to the hotel and book tours or guides from reputed agencies ahead of time so 
I don’t have to rely on ad-hoc plans. As for the destination, I usually do some research 
and learn of common local scams and risks from TripAdvisor and other review sites. – 
Feizal Samath

 Tan Shin Hui, executive director, 
Park Hotel Group, Singapore 
Airplane turbulence makes me feel very 
uneasy. I try not to travel to typhoon-
prone cities during the monsoon season. 
Still, turbulence is unpredictable so when 
it hits, I try to distract myself by watching 
a movie and talking to someone. Oddly, 
sometimes I find lifting up the windows 
and looking outside the aircraft rather 
calming. – Raini Hamdi

 Saraid Carey, hotel manager, Grand Hyatt Erawan, Thailand
For me, it will be disastrous if my credit card isn’t working and disrupts my shopping 
pattern when I travel. On a recent trip to New York City, I realised while at the checkout 

that the card had expired in 2015, so it was back in the cab 
for me to the hotel to get another card from my safe.  

Fear is not a word I that I associate with travel; yes, 
I am mindful of laneways, time of day and certain 
cities, but I see myself as a very fortunate individual 
who works to experience life – travel is my escape, 
which includes for me the bliss of longhaul flights 
with no interruptions to catch up on all that needs 
my attention and leave little time for me. – Raini 

Hamdi

 Ha Lam, co-founder, Triip.me, 
Vietnam 
My innermost secret fear is loneliness. I 
know the media is reporting crazy things 
but I strongly believe that I can still find 
kindness in people and that for me is the 
weapon to overcome my fear. 

My team and I do our best to create a 
better world for our next generation to 
live safely in and to be proud of. – Raini 
Hamdi

 Neelu Singh, CEO & director, 
Ezeego1, India
While I love exploring new places around 
the world, the pre-departure fear of leav-
ing my city and my loved ones behind 
is always at the back of my mind, es-
pecially when I am travelling alone 
to far-flung destinations. The fear of 
flying off and not able to come back 
to my family and friends bothers me 
most times. 

There is a lot of comfort when I 
travel with someone. But when I travel 
solo, I try my best to distract myself 
from this fear by reading books or 
researching various destinations. – 
Rohit Kaul

These power women in the trade reveal their innermost 
secret travel fears and how they have conquered them

Right: Tan Shin Hui (centre) in a relaxed moment 
celebrating last New Year’s Eve with friends

Ha and family holidaying in Bhutan



Travel insurance expert Jim Krampen advises agents on 
how to check travel insurance cover for acts of terrorTravel insurance

Emergency travel assistance Most travel 
insurance plans include 24/7 emergency 
assistance, which is a key service for any 
traveller who is concerned about terror-
ism. In this type of crisis situation, an 
experienced team can help an insured 
person navigate through complicated 
medical and travel scenarios.  

Checking if terror attacks are covered 
The best way to ensure there is coverage 
is to review the policy and ask questions, 
obtaining specifics for benefits provided. 

You can also search the policy using 
“Ctrl +F” for terror and read each in-
stance of the word. Pay special attention 
to the exclusions in the policy; if terrorism 
is listed as excluded, it is not covered. 

Review the definition for terrorism as 
well and understand that some plans will 
require the US government to deem an 
event a terrorist incident before coverage 
is provided. Finally, verify that your desti-
nation is covered. 

To travel or not When travelling, there is 
no way to predict if a terrorist event will 
occur, but by purchasing an insurance 
plan with terrorism coverage, travellers 
can arm themselves with a layer of finan-
cial and medical protection and emergen-
cy assistance services. All of these compo-
nents can be crucial in helping a traveller 
successfully deal with a terrorist event.  

Jim Krampen, co-founder and chief revenue 
officer of international travel insurance 
company Seven Corners, US, has over 25 
years of experience in the industry.

The best way 
to ensure 
there is 
coverage 
is to review 
the policy 
and ask ques-
tions, obtaining specifics for 
benefits provided. 

Travel insurance offers two types of 
benefits for a terrorist event scenario: 

financial and medical coverage. While 

Know your policy well
both options are often included in one 
plan, this is not always the case. In addi-
tion, not all plans cover terrorism, so it is 

important to choose coverage carefully.  

Financial coverage Financial protection 

provides reimbursement for non-refund-
able trip costs if a traveller cancels a trip 
due to terrorist activity. This is important 
if the trip represents a large financial in-
vestment for the traveller because it will 
help him or her recover money already 
paid for the trip. 

This benefit typically allows insured 
persons to cancel or interrupt their trip if 
a terrorist attack results in complete cessa-
tion of travel services and if the event oc-
curs at the traveller’s destination. 

In the second situation, the plan will 
likely require that the event occurs within 
a specified distance of the destination, 
such as 50 miles. It also limits the covered 
time period to a stated number of days be-
fore departure, such as seven to 30 days. 

Medical coverage Medical expenses for 
injuries related to a terrorist event are cov-
ered if the traveller is not a participant in 
the event and if the event occurs in a cov-
ered location. Destinations with a travel 
warning or a high likelihood of terrorist 
events may not be covered, likewise if a 
traveller remains in a country after being 
warned to leave. 



Year-end 2016  TTG Asia  25

Travel technology

Leo the Baggage Robot An example of how 
robotics technology can tranform the passen-
ger experience is Leo, the fully autonomous, 
self-propelling baggage robot currently being 
explored by SITA Lab, the strategic technol-
ogy research arm of SITA. This robot has the 
capacity to check in, print tags and trans-
port two suitcases. It also has an obstacle 
avoidance capability and can navigate the 
high-traffic environment of an airport. 

Seatfrog Hopping onto the front seats of 
a plane has become easier with Seatfrog, 
an app that allows passengers to bid for 
last-minute seat upgrades within a 48-hour 
window before flight departure. Besides 
helping passengers score a business- or 
higher-class seat for a fraction of the regular 
cost, the app also helps airlines to optimise 
unused inventory and boost ancillary revenue 
opportunities in the realm of four to five per 
cent, according to CEO, Ian Griffin. 

Rimowa Electronic Tag 
Eva Air will introduce the 
Rimowa Electronic Tag 
service system-wide from 
December 1, becoming 
the first Asian airline to 
embrace the technol-
ogy after Lufthansa. The 
Rimowa Electronic Tag 
suitcase features an 
embedded digital bag tag, 
which can be updated by 
passengers using the air-

line app. Passengers can simply submit data 
from their smartphone via Bluetooth to the 
Rimowa Electronic Tag and the e-ink digital 
display will be updated with the boarding 
information. The size and display correspond 
to conventional paper labels. 

Damian Hickey, vice president Asia-Pacific and global sales strategy  
air commerce, Travelport
I would like all my travel to be handled on my device – from start to finish without need-
ing to talk to anyone or interact with them in any way. It can be from my smartphone or 
any other portable device that allows me to show that this is me, I want to travel, get it 
done. I only want to interact with someone if they can provide a value-add. If I’m at the 
lounge and they offer me something to eat or drink then okay, that is added value. But if 
not, I want my device to be able to handle everything else.

Future travel 
right now Roshan Mendis, senior vice president, 

Sabre Travel Network Asia-Pacific
I’d like to see the introduction of an email 
assistant bot – a smart robotic virtual as-
sistant that replies exactly as you would by 
studying your previous replies to emails 
on the same topic, so that all the day-to-
day emails that come in while you’re on a 
longhaul flight can be replied automati-
cally. This will remove the worry of con-
necting to Wi-Fi in the air or landing to 
a mountain of emails in your inbox. It 
would also give us time on arrival to do 
something other than write emails! 

In fact, Google has already launched 
the Smart Reply feature earlier this year 
for Gmail users. This generates a set of 
recommended responses, but the replies 
aren’t automated yet. Ar-
tificial intelligence is 
improving by leaps 
and bounds and as 
machine learning 
reaches new levels 
of sophistication, 
the opportunity to 
create better travel 
experiences is 
going to be 
vast.  

Emmanuel Ebray, managing director Asia-Pacific, HRS
Being in a travel technology company, I will want to create a 
hologram travel buddy. Clients can name and personalise how 
this buddy looks like – it can be the hologram of their wife, 
husband or best friend. 

The hologram provides all the data, emails and reports 
required in a business meeting so clients need not bring 
their mobile phones and laptops, and they can even 
make payments through the travel buddy. It can pro-
vide massages too and tell them jokes before stressful 
business meetings. 

The hologram buddy can also help our clients 
whenever they need assistance – book hotels, ar-
range transportation and even buy food. In times 
of crisis, the buddy will beam them to safety using 
our HRS People Locator app, which knows exactly 
where travellers are. 

With their tongue in cheek, these travel tech players dream  
up cutting-edge inventions they wish to sell. Plus, a look at 

new solutions that are taking travel to the next level

Innovative tech products

Guillaume de Marcillac, co-CEO, 
Fastbooking
We are working very hard on mak-
ing teleportation happen right now. 
We have a full R&D team working 
on beaming you instantly to a hotel 
room the moment you book it, so 
you don’t have to take a plane and go 
through jet lag. This is what I call true 
instant booking. We are called Fast-
booking so it’s about getting our cus-
tomers to the hotel bed quickly and  
nothing is faster than teleportation 
in real-time. It might happen before 
Christmas but no promises yet.



What’s the 
most daring 
thing you 
did this year 
and how did 
you protect 
yourself?

Editorial team

RAINI HAMDI
Senior Editor

I’d say it’s more stupid than dar-
ing. We were hiking in the Swiss 
alps in summer, but due to bad 
weather conditions, made a swift 
change and went to the French 
Alps resort Courchevel, not re-
alising it’s not a summer des-
tination. There were few tour-
ists, shops were mostly closed 
and only one or two cable cars 
worked. 

Despite my intuition tell-
ing me not to hike, we went up 
2,738m via a cable car to La Sau-
lire and thought we’d hike down 
from there. I was fully-equipped 
with my hiking gear, yet I fell and 
injured myself badly. The les-
sons for me were: to listen to my 
intuition and never leave home 
without doing proper research 
on a place.

PRUDENCE LUI
Correspondent, Hong Kong

I signed my daughter up for the 
10-month Ashoka Tree Youth 
Personal Growth Programme, 
which aims to improve the men-
tal wellness of youth through 
Buddhist theories and the prac-
tice of Chanwuyi at Tsz Shan 
Monastery.

This required the full partici-
pation of parents. I’d never taken 
this kind of course before, and 
the toughest part for me was the 
Shaolin Kung Fu session. The 
first lessons taught just the basic 
moves but those already left me 
with sore feet and back. I asked 
around for advice on how to 
remedy this but was told there’s 
no shortcut and practice makes 
perfect. 

CAROLINE BOEY 
Senior Correspondent, 
China & Special Projects

In Kunming, I couldn’t get a cab 
back to the hotel after an inter-
view at a travel agent’s office. It 
was rush hour and raining. I saw 
two young men who looked like 
they were using a ride-hailing 
app and asked them to help get 
me a car too. I kept asking if it 
was safe and they reassured me. 
I was hoping to get into the first 
car and not be left stranded on 
the road. The car for me came 
shortly and it turned out to be 
the first day for the driver who 
happened to be an off-duty cop. 

CHADAMAS 
CHINMANEEVONG
Correspondent, Thailand

I am afraid of heights and would 
feel wobbly whenever I get too 
far above ground. 

I was again reminded of this 
phobia when I visited the Queen 
Sirikit Botanic Garden in Chiang 
Mai. My daughter and husband 
were eager to try the canopy 
walkway, the longest of its kind 
in the country at 400m in length 
and 20m above the ground.

Never compromising when it 
comes to caring for my child, I 
had no other choice but to step 
forward hand-in-hand with my 
little daughter, only to be hit by 
a feeling of vertigo. But the tiny 
hand I was holding and the smil-
ing face of my little angel were a 
good cure. I had enough strength 
to keep walking, making sure to 
never look down. Mother Nature 
was kind enough to give rain, 
which cut short the canopy walk 
to less than 100m.

MICHAEL 
SANDERSON 
Correspondent, Thailand

In the eighth month of my wife’s 
pregnancy, we grabbed our last 
chance for a couple’s getaway 
and headed to Kanchanaburi on 
the cheap tourist train. Neither 
of us had been on it before, and 
we weren’t exactly prepared for 
the cramped sideways seating or 
the slowness of the journey. And 
it was unseasonally hot. Pretty as 
the scenery was, by the time we 
got out to the waterfalls we were 
sweaty and uncomfortable. 

An hour before departure, we 
had enough, hauled our luggage 
from the train and lugged it to a 
bus. We arrived in Kanchanaburi 
city, had iced coffees and re-
laxed. After seeing the train pass 
through two hours later, we felt 
glad we chose to travel our own 
way.

KAREN YUE 
Group Editor

The bravest thing I did this year 
was to press on with my 12-day 
trip to South Korea in November 
with my fevered 23-month-old 
boy, and to trust my instinct that 
he would be well by the third day.

I was confident that we would 
do just fine, as South Korea is a 
modern country with advanced 
medical services. All we needed 
to do was take things nice and 
slow, and have a list of accessible 
hospitals with 24-hour emergen-
cy departments at my fingertips. 
So I tossed out my precise and 
ambitious travel itinerary, and 
took each day as it came.

True enough, my boy recov-
ered by the third day and we got 
to see and do most of the things 
we had planned for in Busan, 
Gyeongju and Seoul. 

XINYI LIANG-
PHOLSENA
Editor, TTG Asia

I was worried about travelling 
alone with my baby daughter 
when she took her first flight at 
five months old. 

But having flown with her 
alone a couple of times since, it’s 
no longer a concern. I’ll make 
sure to pack her comfort books 
and treats along in the carry-on 
bag, wipe down the area around 
our seat and tether her to me 
with the infant seat belt at all 
times. 

That said, I still dread it when-
ever she poops at 30,000 feet in 
the sky. Trying to remove a soiled 
diaper and clean a wriggling tod-
dler within the confined space of 
a tiny aircraft toilet is no easy feat 
– I just pray there’s no turbulence 
when I have to do that! 

PAIGE LEE PEI QI
Assistant Editor, Singapore

Skydiving. I still can’t believe 
I actually checked this off my 
bucket list – all 15,000 feet of it, 
in the picturesque Queenstown 
in New Zealand. I flew above the 
Wakatipu Basin before leaping 
out of the aircraft and plunging 
into the skies surrounded by dra-
matic mountains and lakes. 

During the initial 60 seconds 
of free fall at 200km/hour, it felt 
like my stomach was turned up-
side down. The only way I could 
protect myself was to ensure I 
was covered by insurance, and 
thankfully I didn’t have to utilise 
any of it.
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ROSA OCAMPO 
Correspondent, Philippines

Travelling to the Philippine is-
land of Siquijor on a whim. I 
took the four-hour drive via 
southern Cebu to the ferry that 
brought me to Dumaguete. I 
then hopped on a tricycle that 
led me to another ferry that fi-
nally brought me to the island 
known for witchcraft and white 
magic. 

I returned to Cebu from 
Dumaguete, sailing 11 hours on 
board a rickety ship. In compari-
son to the rest of the adventure, 
the sleeping quarters on the ship 
were forgettable.

MIMI HUDOYO 
Editor, Indonesia

I did not partake in many ad-
ventures this year, but one of 
the most daring things I did was 
trekking to the Cunca Rami Wa-
terfall in Flores. 

While the trail was quite 
flat and easy, the route passing 
through the river to the waterfall 
was slippery and quite treacher-
ous. 

I brought a waterproof bag 
and wore trekking shoes. How-
ever, my best protector was the 
wise local guide who led us 
on safe paths, choosing steady 
stones to step on.

RACHEL AJ LEE
Sub Editor

Travelling solo. While I believe 
that I’m an independent millen-
nial, I couldn’t help but feel a tad 
apprehensive about whether I 
can be friends with myself on the 
journey. 

Still, the trip was an empow-
ering one as it allowed me to 
explore a new destination unfil-
tered by anyone else, and chal-
lenge my own fears and insecu-
rities. 

While on the road, I protected 
myself by keeping in constant 
contact with my family and 
friends, ensuring they know 
my general location. In the rare 
event something happens, they 
will have an easier time locating 
me. I also never travel without 
travel insurance.

YIXIN NG
Sub Editor

One of the more imprudent 
things I’ve done recently is at-
tempting to explore the beautiful 
island of Phu Quoc on a scooter. 
If being accident-prone and 
an inexperienced rider weren’t 
enough to make a recipe for dis-
aster, choosing the monsoon sea-
son for the misdemeanour did 
the rest. Fortunately enough, the 
only casualty in this was a san-
dal that I lost to the rain-pelted 
dirt track while trying to get my 
scooter unstuck. 

Travelling with more seasoned 
riders (who clearly made better 
footwear choices) as well as mak-
ing frequent rest stops ensured 
we stayed safe during the ride. 

MARISSA 
CARRUTHERS
Correspondent, Cambodia

I have spent a lot of time in the 
Cardamom Mountains in Cam-
bodia this year. While the remote 
and expansive jungle is stunning, 
it comes coupled with several 
dangers. Dengue and malaria 
mosquitoes are common; scor-
pions, snakes and scary spiders 
live there; and access to medical 
care is non-existent. 

I always ensure I have a good 
first-aid kit, strong DEET repel-
lent, up-to-date health insurance 
and that my friends know my 
itinerary.

REBECCA ELLIOTT
Correspondent, Australia

I’ll be the first to admit I’m not 
the most daring traveller but I 
did give indoor skydiving a go 
during a trip to the Gold Coast 
in June this year. 

The team at iFly Gold Coast 
provided pre-flight training and 
a protective flight suit, helmet 
and goggles in preparation for 
entering the wind tunnel and a 
qualified instructor guided me 
through the minute-long flight. 

ROHIT KAUL
Correspondent, India

The most daring thing I did this 
year was river rafting in Rishi-
kesh, a city in the northern In-
dian state of Uttarakhand. This 
got my adrenaline pumping and 
was overall a very enjoyable ex-
perience. 

Apart from booking the trip 
with a reputed company, I fol-
lowed all the instructors’ advice 
on dos and don’ts. As a non-
swimmer, I was extra cautious 
throughout the expedition. 

FEIZAL SAMATH
Correspondent, Sri Lanka/
Maldives

In Dubai earlier this year, I vis-
ited the tallest building in the 
world – the Burj Khalifa, a stand-
ard must-do for any travel writer. 
I had visited it last year too but 
my interest was piqued again 
after the observation deck was 
moved up by a few floors. 

However, this time, when I 
looked out the window on the 
148th observation deck, I instant-
ly felt my feet wobble. I have a 
fear of heights so why on earth, I 
wondered, did I have to visit this 
twice. 

Trying to avoid a medical 
emergency, I gulped down wa-
ter and food, and was the first 
to wait outside the elevator for 
the return ride before staggering 
out almost on all fours. No more 
Burj Khalifa for me!

JULIAN RYALL
Correspondent, Japan

Close to where my parents live, 
in a small town at the foothills 
of the French Alps, there is what 
locals called the Sky Park, with 
ladders, ropeways, death-slides 
and other hair-raising obstacle 
courses. 

We have been going to this 
part of France for years and I’d 
never wound up the courage to 
give the most challenging route a 
go. But as my parents are moving 
back to the UK, this was my last 
chance. 

Being afraid of heights, I lis-
tened intently to the instruc-
tors’ advice, wore the obligatory 
hard hat and made doubly sure 
that the carabiners attached to 
my harness were securely on the 
safety line at all times. 

The course required me to 
leap a couple of metres into a net 
and then ride a surfboard (hon-
est!) way above the forest floor, 
but I made it, a few scrapes and 
bruises notwithstanding. 

S PUVANESWARY
Editor, Malaysia/Brunei

Exploring the Dark Cave of Batu 
Caves in Selangor with a group 
of people. The half-day tour took 
me through seven chambers, 
some so small I had to wiggle 
my way through an opening and 
through the chamber. 

It was dark inside, and on a 
few occasions I shone my torch-
light on the ground and saw what 
looked like millions of active, fat 
cockroaches scuttling about! 

I stuck with the group 
throughout this adventure. I also 
made sure I wore a pair of track 
shoes with good grip.

The TTG editorial team had our fair share of fun and adventure 
this year. Hear about our most daring acts – no holds barred! 
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Congratulations 
to our 84 winners
for being recognised as the 

industry’s best

And a huge Thank You to 
our TTG readers and travel trade professionals 

who have cast their votes. 

Your votes have been instrumental in naming 
Asia-Pacific travel industry’s most outstanding 

organisations and individuals who have 
rocketed the industry to greater heights.
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