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ACCORHOTELS 
REACHES 45 HOTELS  
IN INDIA

With ten of its brands present 
in India, AccorHotels recent-
ly reached its 45th hotel in the 
country and plans to open at 
least another ten this year. Cur-
rently operating in 18 cities, its 
network includes the Fairmont 
Jaipur, So�tel Mumbai, Swisso-
tel Kolkata, Pullman New Delhi 
Aerocity and Novotel Goa Shrem 
Resort & Spa. �is year the group 
will expand its presence in Chen-
nai, Lucknow, Kochi and Pune 
amongst other key destination.

BANYAN TREE TO GROW 
WITH ACCORHOTELS

AccorHotels has planted the 
seeds of global growth for the 
Banyan Tree brand a�er taking a 
5% stake in the Asian-based luxe 
resort group. �e deal will see 
AccorHotels co-develop Banyan  
Tree resorts around the world. 
Banyan Tree will have access to 
AccorHotels worldwide distri-
bution and loyalty program. For 
AccorHotels, the deal comple-
ments the group’s goal to be a  
major player in the lifestyle sector.

Briefs

ACCORHOTELS ADDS 
NEW LIFESTYLE 
BRANDS TO TARGET 
MILLENNIALS

AccorHotels has �rmly sig-
nalled its intention to be a leader 
in the lifestyle segment with a 
new division set up to encom-
pass new lifestyle brands Jo&Joe, 
Mama Shelter and 25hours Ho-
tels. �ese new brands will bring 
a fresh energy and bold new vi-
sion to the group that will put 
AccorHotels ahead of the game 
with millennials into the future.

ACCORHOTELS TO 
REACH 800 HOTELS 
IN ASIA PACIFIC

Having added over 80 new 
hotels in 2016, AccorHotels will 
continue to open at least one 
new hotel per week in Asia Pa-
ci�c in 2017, meaning the group 
is on target to hit 800 in APAC 
hotels in coming months. �e 
milestone hotel is expected to be 
the So�tel Singapore City Cen-
tre, which will open its doors in 
May in the city’s bustling Tan-
jong Pagar precinct.

RAFFLES SINGAPORE  
UNDERGOES RESTORATION

One of the most iconic hotels 
in the world, Ra�es Singapore, 
has begun a 16-month phased 
restoration that will make it more 
relevant to today’s modern trav-
eller, while protecting its rich his-
tory and gorgeous heritage-listed 
façade. 

Phase one began in January 
and will see Ra�es Hotel Ar-
cade, the famous Long Bar, �e 
Ballroom and Lawn undergo 

renovations. �e Singapore Sling  
will continue to be served at  
the Bar & Billiard Room. Phase 
two, beginning in mid-2017  
will include the main hotel 
building, lobby and many suites 
and following this, in late 2017 
the hotel will close for the �nal 
phase, before a grand re-opening 
in 2018.

Declared a National Monu-
ment, this year the hotel cel-

ebrates its 130th anniversary,  
having played host to some of the 
world’s most illustrious leaders 
and celebrities from Somerset 
Maugham and Charlie Chaplin 
to Prince William and Princess 
Catherine.

Opened in 1887, Ra�es Singa-
pore is one of the few remaining 
great 19th century hotels in the 
world. 

�e Ra�es brand includes 11  

extraordinary properties in  
many of the world’s best cities 
including Paris, Jakarta and the 
Seychelles.

Since acquiring the Fairmont, 
Ra�es and Swissotel network, 
AccorHotels plans to expand 
the three prestigious brands 
throughout the world. New  
Ra�es Hotels are currently being 
planned in Warsaw, Shenzen and 
Jeddah amongst others.

Raffles Singapore Raffles Singapore

MERCURE BRINGS 
AFFORDABLE STYLE 
TO THE MALDIVES

EUROPEANS  
CONTINUE LOVE AFFAIR 
WITH THAILAND

AccorHotels is bringing af-
fordable over-water bungalows 
to the Maldives for the �rst time 
with the launch in April of the 
new Mercure Maldives Kooddoo 
Resort. �e 68-villa Mercure will 
open in the Gaafu Aifu Atoll in 
the Indian Ocean, an area teem-
ing with colourful marine life and 
boasting unmatched diving and 
snorkelling. �ere will be 43 over-
water bungalows and 25 villas 
scattered along the white sandy 
beach. Built using local materials, 

bright colours and stylish furnish-
ings that re�ect the Maldivian cul-
ture, it will be the only resort in 
the Maldives directly accessible by 
domestic plane, without the need 
of an additional speedboat jour-
ney. Facilities will include an all-
day restaurant, lobby lounge, pool 
and pool bar, sunset bar, spa and 
gym as well as a range of water-
sports including a dive centre. �e 
group is also currently building a 
120-villa Pullman resort which 
will open next year.

As European demand for �ai 
resorts continues to grow, Accor-
Hotels has opened some �agship 
properties in key destinations. 
One of the hottest openings of the 
last year was the playful So So�tel 
Hua Hin, an imaginative beach-
side resort for guests seeking a fun 
escape in a boldly designed setting. 
�emed around the Evolution of 
Life, the 150-room resort adds a 
whimsical touch with wild animal 
sculptures throughout and rooms 
that are either ‘So Nature’ or ‘So 
Arty’. �ere is a signature White 
Oven restaurant, a Hi-So roo�op 
bar with Insta-worthy views, and 
a lively Beach Society which hosts 
monthly pool parties. �e resort 
o�ers a So Spa and So Fit as well as 
two pools – one just for the adults. 

Avista Hideaway Phuket Pa-
tong, MGallery by So�tel also 
launched last year. Set on a ver-
dant hillside overlooking some of 
�ailand’s most celebrated beach-

es, it provides a tranquil hideaway 
that encapsulates the essence of 
�ailand’s rich heritage. Each of 
the 150 rooms and suites o�ers 
�ai-inspired décor and there are 
three themed pools, a kids club, 
games room, mini putting green, 
three bars and restaurants includ-
ing the roo�op Rendez-Vue with 
spectacular ocean views plus spa 
and �tness centre to keep every-
one entertained.

In addition, the group launched 
the 211-room Pullman Phuket 
Panwa Beach Resort in Makham 
Beach. With spectacular views of 
the Andaman Sea, the resort of-
fers a 350m beach frontage and 
easy access to island cruises and 
world-class golf. 29 private villas 
provide the ultimate in luxury, 
while facilities include two pools, a 
spa, �tness centre and seven con-
ference rooms. �e group now has 
almost 20 hotels and resorts in and 
around Phuket to choose from.

Mercure Maldives Kooddoo Resort, Maldives

ACCORHOTELS LARGEST  
OPERATOR IN INDONESIA

As the largest operator in In-
donesia, AccorHotels now has 
over 100 hotels and resorts 
across the archipelago’s most 
exciting destinations. �e vi-
brant Ra�es Jakarta is a daring 
modern hotel with bold colours 
and design by celebrated Indo-
nesian artist Hendra Gunawan 

and sumptuous rooms with an 
elegant Indonesian aesthetic.

Europeans have always loved 
Bali and AccorHotels o�ers 
more than 20 hotels in the island 
of the gods. �e award-win-
ning So�tel Bali Nusa Dua is set 
around one of the largest pools 
on the island and features its 

own beachfront wedding chap-
el and the famous Nikki Beach 
Club. With outstanding dining 
options, the So�tel’s brunch 
was named by Conde Nast as 
amongst the best in the world. 
It also boasts two spas – one for 
traditional treatments and one 
for non-invasive anti-ageing.

Luxury travellers will also love 
the Fairmont Sanur Beach Bali, 
a world-class all-suite-and-villa 
resort set amidst four hectares 
of lush tropical gardens. Once 
a �shing village, Sanur is now a 
hub for Balinese art, culture and 
tradition and o�ers a quieter stay 
than rest of the island.

For those seeking destinations 
further a�eld, there is the gor-
geous Phoenix Hotel MGallery 
in Yogyakarta which o�ers gra-
cious accommodations in a gor-
geous colonial building dating 
from 1918. It is the perfect base 
from which to explore the his-
toric temples of Borobudur, one 
of the greatest Buddhist monu-
ments in the world. 

From Ra�es to ibis – and a 
great selection of ibis Styles ho-
tels – the group’s network in In-
donesia also stretches to lesser 
known destinations including 
Lombok for those seeking quiet-
er beaches; Batam for an island 
experience in the South China 
Sea; or Makassar, one of the na-
tion’s greatest port cities. And 
with a development pipeline of 
more than 50 hotels across In-
donesia, AccorHotels has a �rm 
commitment to remaining num-
ber one in Indonesia for many 
years to come.

Raffles Jakarta, Indonesia

The Phoenix Hotel Yogyakarta - MGallery by Sofitel, Indonesia

Fairmont Jaipur, India

SO Sofitel Hua Hin, Thailand

Banyan Tree Bintan, Indonesia

Jo&Joe
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Sofitel Singapore City Centre, Singapore

GERMANY, UK &  
IRELAND TO  
LEAD GROWTH FOR  
ASIAN TRAVEL

DEMAND PUSHES EXPANSION IN PACIFIC

ACCORHOTELS DOUBLES
NETWORK IN CAMBODIA

ACCORHOTELS TO OPEN KOREA’S
LARGEST HOTEL COMPLEX

�e World Travel Monitor pre-
dicts European outbound travel 
to Asia will grow between 4 - 5% 
this year, with Ireland, the UK 
and Germany leading the way. As 
the number one European oper-
ator in Asia, AccorHotels has al-
ready seen strong forward book-
ings for the �rst half of 2017 from 
Europe into Asia, with Indonesia, 
�ailand, Myanmar and Cambo-
dia all witnessing good growth.

�e group says that while Rus-
sian tourists into Asia dropped 
dramatically last year, this year 
they are seeing a strong recov-
ery into their hotels, with for-
ward bookings up 7.2% on last 

year. �ey predict that Europeans 
overall will stay slightly longer 
than in previous years.

Asia o�ers enormous diversity 
in terms of natural landscapes, 
culture, food and experiences and  
will continue to appeal to Euro-
pean visitors, especially because 
Asia o�ers great value for money.

On the �ip side, Europe will 
have to work harder to attract 
Asian tourists who still tend to 
travel within the Asia Paci�c re-
gion for the most part. Chinese 
travel into Europe, for example, 
was down 1% in 2016 and is ex-
pected to follow a similar pattern 
this year. 

�e addition of the Ra�es 
Grand Hotel D’Angkor and Raf-
�es Hotel Le Royal to its network 
means AccorHotels now has four 
of the most luxurious hotels in 
Cambodia for travellers seeking 
the ultimate in indulgence and his-
tory. �e two Ra�es icons join the 
So�tel Angkor Phokeethra Golf & 
Spa Resort and So�tel Phnom Penh 

Phokeethra to provide the perfect 
place to lay your head in the South 
East Asian kingdom. Opened in 
1932 Ra�es Grand D‘Angkor has  
hosted luminaries as Charlie 
Chaplin, Somerset Maugham 
and the Clintons. It remains both 
a heritage landmark and a true 
‘grand dame’ of luxury hotels. �e 
Ra�es Hotel Le Royal is locat-

ed in the heart of vibrant Phnom 
Penh and is a distinguished blend 
of Khmer, Art Deco and French 
colonial architecture. �e group 
boasts sister So�tel properties in 
both Siem Reap and the nation’s 
capital so guests can combine 
a holiday experience at each of 
them to discover the full taste of  
AccorHotels luxury in Cambodia.

AccorHotels will this year 
open its largest hotel complex in 
Asia, with four hotels to launch 
in Seoul: the Grand Mercure 

Ambassador Seoul Yongsan, 
Suite Novotel Ambassador Seoul 
Yongsan, Novotel Ambassador 
Seoul Yongsan and ibis Styles 

Ambassador Seoul Yongsan. En-
compassing almost 2000 rooms 
in one complex, the opening will 
strengthen the group’s position 
as the largest international hotel 
operator in South Korea.

�e complex will be strategi-
cally located in Yongsan-dong 
in central Seoul near the central 
business district. It will be just 
a stone’s throw away from the 
Yongsan Railway and subway 
line, providing easy access to the 
city’s best attractions.

AccorHotels �rst entered 
South Korea 30 years ago and 
currently operates almost 20 
hotels across the country and 
nearly 5000 rooms, with sever-
al brands including Pullman,  
Novotel, Mercure and ibis.

Condé Nast readers voted no 
fewer than 49 AccorHotels prop-
erties into the Best Hotels in 
the World, including �ve of the  
top 20 hotels in Asia Paci�c; three 
of them in the top ten – So�tel 

Legend Metropole Hanoi No.3, 
Raffles Hotel Singapore No.4 
and Raffles Jakarta No.5. The 
luxurious Fairmont Peace Hotel  
was named the No.1 hotel in 
Greater China. �e recent opening of the 

elegant Fairmont Chengdu sig-
nalled AccorHotels 200th hotel 
in China and the group con-
tinues its expansion in China 
apace, with more than 75 hotels 
in the pipeline. 

�e 336-room Fairmont 
Chengdu is the brand’s �rst in 
Western China and features 
four restaurants and bars, a sig-
nature Willowstream Spa, 11 
meeting rooms and a 730sqm 
ballroom. Its roo�op Manhat-
tan will be one of the highest 
bars and restaurants in the city 

with a vibrant 1920s art deco 
interior. 

Another recent opening was 
the luxurious So�tel Shang-
hai Hongqiao which o�ers 350 
guest rooms and brings a touch 
of Parisian opulence to the city’s 
fast developing Hongiao Hub, 
home to the National Exhibition 
& Convention Centre. Facilities 
include three restaurants, two 
bars, a So Fit gym, in�nity pool 
with outdoor terrace, separate 
children’s pool and outstanding 
meeting facilities including a 
ballroom for up to 1180 guests.

Australia and the Paci�c have 
been experiencing a ‘room boom’ 
with AccorHotels announcing re-
cord signings. One of the landmark 
hotels to open this year will be the 
So�tel Sydney Darling Harbour, 
adjacent to the new International 
Convention Centre. �e 590-room 
hotel will boast a stunning in�nity 
pool, several dining outlets and an 
executive lounge with dazzling city 
skyline views.

Later this year So�tel Welling-
ton will relaunch in New Zealand’s 
capital, featuring 129 rooms nes-
tled between ‘�e Beehive’ and the 
Botanical Gardens, with botanical-
ly inspired décor, a So Fit gym and 
state-of-the-art technology across 

three meeting and event venues. It 
will be joined by the 129 room lux-
ury designer So So�tel Auckland 
hotel in the nation’s capital in late 
2017.

In Fiji, the 234-room Pullman 
Nadi Bay Resort is set to open in 
Q4, set on its own private beach-
front with an extensive range of 
leisure facilities including six res-
taurants and bars, two swimming 
pools and a day spa as well as four 
meeting rooms with capacity for 
up to 400 guests theatre-style. 

AccorHotels is by far the leading 
operator in Australia with 205 ho-
tels across the country and its pipe-
line in the Paci�c is currently the 
strongest it’s been in over a decade. 

Sofitel Sydney Darling Harbour, Australia

SO Sofitel Bangkok, Thailand

SINGAPORE  
SIZZLES WITH 
NEW HOTELS

BERLIN’S HOTTEST ITB INVITATION

With a network of 12 hotels 
including the legendary Ra�es 
Singapore, AccorHotels is now 
the largest operator in the Lion 
City o�ering over 5400 rooms 
for every taste and budget. �is 
year the group will continue its  
dominance in Singapore, open-
ing a further three hotels and 
adding an additional 1000 rooms 
to its network. 

So�tel Singapore City Centre 
will open its doors in May 2017 
as part of a multi-billion dollar 
redevelopment of Tanjong Pagar. 
Surrounded by the city’s hottest 
bars and restaurants, the new-
est So�tel will boast 222 rooms, 
an outdoor pool and executive 
lounge, plus direct access to a 
shopping centre, MRT station 
and Virgin Active Gym.

�e AccorHotels Asia Paci�c 
VIP dinner at ITB has become 
one of the most coveted events of 
the show. Held at the So�tel Ber-
lin Gendarmenmarkt, the 100 
invited VIP guests at tonight’s 
event can look forward to an el-
egant dinner with a truly world-
class performance by stars from 

the international stage. Previous 
years have seen private and per-
sonal performances by the cast of  
Les Miserables, the Lion King and  
the Jersey Boys amongst others.

“�is VIP event is our way 
to thank our most loyal clients 
and key partners,” said Graham 
Wilson, Chief Marketing and 

Distribution O�cer Asia Paci�c. 
“It is one of the highlights of the 
events calendar for us and the 
feedback we get from guests is 
always overwhelmingly positive.”

With the star performers for 
tonight kept under close wraps, 
we can guarantee the show will 
be the talk of ITB tomorrow.

Disney’s Lion King performing at Sofitel Berlin Gendarmenmarkt

Yongsan Hotel Complex, South Korea

Sofitel Shanghai Hongqiao, China

CONDÉ NAST 
NAMES WORLD’S 
BEST HOTELS ACCORHOTELS OPENS 

NEW LUXE DESTINATIONS 
IN CHINA

Fairmont Peace Hotel Shanghai named best hotel in China

ACCORHOTELS NO.1 IN VIETNAM
One of the most lauded hotels 

in Asia, the So�tel Legend Metro-
pole Hanoi continues to dominate 
worldwide awards, having been 
voted by Condé Naste and Desti-
nAsian readers as the best hotel in 
the country’s capital. AccorHotels 

has 24 hotels across the coun-
try including a network of �ve  
MGallery by So�tel boutique ho-
tels which means that wherever 
travellers want to explore in Vi-
etnam they can �nd the perfect 
place to rest. New openings in-

clude the Novotel Suites Hanoi, 
the Novotel Phu Quoc and the 
quirky Mercure Danang French 
Village Bana Halls, which is part of 
a multi-million dollar recreation 
of a French village atop the longest 
cable car ride in the country. 

La Veranda Resort Phu Quoc - MGallery by Sofitel, Vietnam
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Sofitel Singapore City Centre, Singapore
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and Germany leading the way. As 
the number one European oper-
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they are seeing a strong recov-
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tory. �e two Ra�es icons join the 
So�tel Angkor Phokeethra Golf & 
Spa Resort and So�tel Phnom Penh 
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East Asian kingdom. Opened in 
1932 Ra�es Grand D‘Angkor has  
hosted luminaries as Charlie 
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and the Clintons. It remains both 
a heritage landmark and a true 
‘grand dame’ of luxury hotels. �e 
Ra�es Hotel Le Royal is locat-

ed in the heart of vibrant Phnom 
Penh and is a distinguished blend 
of Khmer, Art Deco and French 
colonial architecture. �e group 
boasts sister So�tel properties in 
both Siem Reap and the nation’s 
capital so guests can combine 
a holiday experience at each of 
them to discover the full taste of  
AccorHotels luxury in Cambodia.

AccorHotels will this year 
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Asia, with four hotels to launch 
in Seoul: the Grand Mercure 

Ambassador Seoul Yongsan, 
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Yongsan, Novotel Ambassador 
Seoul Yongsan and ibis Styles 

Ambassador Seoul Yongsan. En-
compassing almost 2000 rooms 
in one complex, the opening will 
strengthen the group’s position 
as the largest international hotel 
operator in South Korea.

�e complex will be strategi-
cally located in Yongsan-dong 
in central Seoul near the central 
business district. It will be just 
a stone’s throw away from the 
Yongsan Railway and subway 
line, providing easy access to the 
city’s best attractions.

AccorHotels �rst entered 
South Korea 30 years ago and 
currently operates almost 20 
hotels across the country and 
nearly 5000 rooms, with sever-
al brands including Pullman,  
Novotel, Mercure and ibis.

Condé Nast readers voted no 
fewer than 49 AccorHotels prop-
erties into the Best Hotels in 
the World, including �ve of the  
top 20 hotels in Asia Paci�c; three 
of them in the top ten – So�tel 
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Raffles Hotel Singapore No.4 
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luxurious Fairmont Peace Hotel  
was named the No.1 hotel in 
Greater China. �e recent opening of the 

elegant Fairmont Chengdu sig-
nalled AccorHotels 200th hotel 
in China and the group con-
tinues its expansion in China 
apace, with more than 75 hotels 
in the pipeline. 

�e 336-room Fairmont 
Chengdu is the brand’s �rst in 
Western China and features 
four restaurants and bars, a sig-
nature Willowstream Spa, 11 
meeting rooms and a 730sqm 
ballroom. Its roo�op Manhat-
tan will be one of the highest 
bars and restaurants in the city 

with a vibrant 1920s art deco 
interior. 

Another recent opening was 
the luxurious So�tel Shang-
hai Hongqiao which o�ers 350 
guest rooms and brings a touch 
of Parisian opulence to the city’s 
fast developing Hongiao Hub, 
home to the National Exhibition 
& Convention Centre. Facilities 
include three restaurants, two 
bars, a So Fit gym, in�nity pool 
with outdoor terrace, separate 
children’s pool and outstanding 
meeting facilities including a 
ballroom for up to 1180 guests.

Australia and the Paci�c have 
been experiencing a ‘room boom’ 
with AccorHotels announcing re-
cord signings. One of the landmark 
hotels to open this year will be the 
So�tel Sydney Darling Harbour, 
adjacent to the new International 
Convention Centre. �e 590-room 
hotel will boast a stunning in�nity 
pool, several dining outlets and an 
executive lounge with dazzling city 
skyline views.

Later this year So�tel Welling-
ton will relaunch in New Zealand’s 
capital, featuring 129 rooms nes-
tled between ‘�e Beehive’ and the 
Botanical Gardens, with botanical-
ly inspired décor, a So Fit gym and 
state-of-the-art technology across 

three meeting and event venues. It 
will be joined by the 129 room lux-
ury designer So So�tel Auckland 
hotel in the nation’s capital in late 
2017.

In Fiji, the 234-room Pullman 
Nadi Bay Resort is set to open in 
Q4, set on its own private beach-
front with an extensive range of 
leisure facilities including six res-
taurants and bars, two swimming 
pools and a day spa as well as four 
meeting rooms with capacity for 
up to 400 guests theatre-style. 

AccorHotels is by far the leading 
operator in Australia with 205 ho-
tels across the country and its pipe-
line in the Paci�c is currently the 
strongest it’s been in over a decade. 

Sofitel Sydney Darling Harbour, Australia

SO Sofitel Bangkok, Thailand
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ACCORHOTELS 
REACHES 45 HOTELS  
IN INDIA

With ten of its brands present 
in India, AccorHotels recent-
ly reached its 45th hotel in the 
country and plans to open at 
least another ten this year. Cur-
rently operating in 18 cities, its 
network includes the Fairmont 
Jaipur, So�tel Mumbai, Swisso-
tel Kolkata, Pullman New Delhi 
Aerocity and Novotel Goa Shrem 
Resort & Spa. �is year the group 
will expand its presence in Chen-
nai, Lucknow, Kochi and Pune 
amongst other key destination.

BANYAN TREE TO GROW 
WITH ACCORHOTELS

AccorHotels has planted the 
seeds of global growth for the 
Banyan Tree brand a�er taking a 
5% stake in the Asian-based luxe 
resort group. �e deal will see 
AccorHotels co-develop Banyan  
Tree resorts around the world. 
Banyan Tree will have access to 
AccorHotels worldwide distri-
bution and loyalty program. For 
AccorHotels, the deal comple-
ments the group’s goal to be a  
major player in the lifestyle sector.

Briefs

ACCORHOTELS ADDS 
NEW LIFESTYLE 
BRANDS TO TARGET 
MILLENNIALS

AccorHotels has �rmly sig-
nalled its intention to be a leader 
in the lifestyle segment with a 
new division set up to encom-
pass new lifestyle brands Jo&Joe, 
Mama Shelter and 25hours Ho-
tels. �ese new brands will bring 
a fresh energy and bold new vi-
sion to the group that will put 
AccorHotels ahead of the game 
with millennials into the future.

ACCORHOTELS TO 
REACH 800 HOTELS 
IN ASIA PACIFIC

Having added over 80 new 
hotels in 2016, AccorHotels will 
continue to open at least one 
new hotel per week in Asia Pa-
ci�c in 2017, meaning the group 
is on target to hit 800 in APAC 
hotels in coming months. �e 
milestone hotel is expected to be 
the So�tel Singapore City Cen-
tre, which will open its doors in 
May in the city’s bustling Tan-
jong Pagar precinct.

RAFFLES SINGAPORE  
UNDERGOES RESTORATION

One of the most iconic hotels 
in the world, Ra�es Singapore, 
has begun a 16-month phased 
restoration that will make it more 
relevant to today’s modern trav-
eller, while protecting its rich his-
tory and gorgeous heritage-listed 
façade. 

Phase one began in January 
and will see Ra�es Hotel Ar-
cade, the famous Long Bar, �e 
Ballroom and Lawn undergo 

renovations. �e Singapore Sling  
will continue to be served at  
the Bar & Billiard Room. Phase 
two, beginning in mid-2017  
will include the main hotel 
building, lobby and many suites 
and following this, in late 2017 
the hotel will close for the �nal 
phase, before a grand re-opening 
in 2018.

Declared a National Monu-
ment, this year the hotel cel-

ebrates its 130th anniversary,  
having played host to some of the 
world’s most illustrious leaders 
and celebrities from Somerset 
Maugham and Charlie Chaplin 
to Prince William and Princess 
Catherine.

Opened in 1887, Ra�es Singa-
pore is one of the few remaining 
great 19th century hotels in the 
world. 

�e Ra�es brand includes 11  

extraordinary properties in  
many of the world’s best cities 
including Paris, Jakarta and the 
Seychelles.

Since acquiring the Fairmont, 
Ra�es and Swissotel network, 
AccorHotels plans to expand 
the three prestigious brands 
throughout the world. New  
Ra�es Hotels are currently being 
planned in Warsaw, Shenzen and 
Jeddah amongst others.

Raffles Singapore Raffles Singapore

MERCURE BRINGS 
AFFORDABLE STYLE 
TO THE MALDIVES

EUROPEANS  
CONTINUE LOVE AFFAIR 
WITH THAILAND

AccorHotels is bringing af-
fordable over-water bungalows 
to the Maldives for the �rst time 
with the launch in April of the 
new Mercure Maldives Kooddoo 
Resort. �e 68-villa Mercure will 
open in the Gaafu Aifu Atoll in 
the Indian Ocean, an area teem-
ing with colourful marine life and 
boasting unmatched diving and 
snorkelling. �ere will be 43 over-
water bungalows and 25 villas 
scattered along the white sandy 
beach. Built using local materials, 

bright colours and stylish furnish-
ings that re�ect the Maldivian cul-
ture, it will be the only resort in 
the Maldives directly accessible by 
domestic plane, without the need 
of an additional speedboat jour-
ney. Facilities will include an all-
day restaurant, lobby lounge, pool 
and pool bar, sunset bar, spa and 
gym as well as a range of water-
sports including a dive centre. �e 
group is also currently building a 
120-villa Pullman resort which 
will open next year.

As European demand for �ai 
resorts continues to grow, Accor-
Hotels has opened some �agship 
properties in key destinations. 
One of the hottest openings of the 
last year was the playful So So�tel 
Hua Hin, an imaginative beach-
side resort for guests seeking a fun 
escape in a boldly designed setting. 
�emed around the Evolution of 
Life, the 150-room resort adds a 
whimsical touch with wild animal 
sculptures throughout and rooms 
that are either ‘So Nature’ or ‘So 
Arty’. �ere is a signature White 
Oven restaurant, a Hi-So roo�op 
bar with Insta-worthy views, and 
a lively Beach Society which hosts 
monthly pool parties. �e resort 
o�ers a So Spa and So Fit as well as 
two pools – one just for the adults. 

Avista Hideaway Phuket Pa-
tong, MGallery by So�tel also 
launched last year. Set on a ver-
dant hillside overlooking some of 
�ailand’s most celebrated beach-

es, it provides a tranquil hideaway 
that encapsulates the essence of 
�ailand’s rich heritage. Each of 
the 150 rooms and suites o�ers 
�ai-inspired décor and there are 
three themed pools, a kids club, 
games room, mini putting green, 
three bars and restaurants includ-
ing the roo�op Rendez-Vue with 
spectacular ocean views plus spa 
and �tness centre to keep every-
one entertained.

In addition, the group launched 
the 211-room Pullman Phuket 
Panwa Beach Resort in Makham 
Beach. With spectacular views of 
the Andaman Sea, the resort of-
fers a 350m beach frontage and 
easy access to island cruises and 
world-class golf. 29 private villas 
provide the ultimate in luxury, 
while facilities include two pools, a 
spa, �tness centre and seven con-
ference rooms. �e group now has 
almost 20 hotels and resorts in and 
around Phuket to choose from.

Mercure Maldives Kooddoo Resort, Maldives

ACCORHOTELS LARGEST  
OPERATOR IN INDONESIA

As the largest operator in In-
donesia, AccorHotels now has 
over 100 hotels and resorts 
across the archipelago’s most 
exciting destinations. �e vi-
brant Ra�es Jakarta is a daring 
modern hotel with bold colours 
and design by celebrated Indo-
nesian artist Hendra Gunawan 

and sumptuous rooms with an 
elegant Indonesian aesthetic.

Europeans have always loved 
Bali and AccorHotels o�ers 
more than 20 hotels in the island 
of the gods. �e award-win-
ning So�tel Bali Nusa Dua is set 
around one of the largest pools 
on the island and features its 

own beachfront wedding chap-
el and the famous Nikki Beach 
Club. With outstanding dining 
options, the So�tel’s brunch 
was named by Conde Nast as 
amongst the best in the world. 
It also boasts two spas – one for 
traditional treatments and one 
for non-invasive anti-ageing.

Luxury travellers will also love 
the Fairmont Sanur Beach Bali, 
a world-class all-suite-and-villa 
resort set amidst four hectares 
of lush tropical gardens. Once 
a �shing village, Sanur is now a 
hub for Balinese art, culture and 
tradition and o�ers a quieter stay 
than rest of the island.

For those seeking destinations 
further a�eld, there is the gor-
geous Phoenix Hotel MGallery 
in Yogyakarta which o�ers gra-
cious accommodations in a gor-
geous colonial building dating 
from 1918. It is the perfect base 
from which to explore the his-
toric temples of Borobudur, one 
of the greatest Buddhist monu-
ments in the world. 

From Ra�es to ibis – and a 
great selection of ibis Styles ho-
tels – the group’s network in In-
donesia also stretches to lesser 
known destinations including 
Lombok for those seeking quiet-
er beaches; Batam for an island 
experience in the South China 
Sea; or Makassar, one of the na-
tion’s greatest port cities. And 
with a development pipeline of 
more than 50 hotels across In-
donesia, AccorHotels has a �rm 
commitment to remaining num-
ber one in Indonesia for many 
years to come.

Raffles Jakarta, Indonesia

The Phoenix Hotel Yogyakarta - MGallery by Sofitel, Indonesia

Fairmont Jaipur, India

SO Sofitel Hua Hin, Thailand

Banyan Tree Bintan, Indonesia

Jo&Joe

SupplementNEWS – ACCORHOTELS

5072 AH ITB wrap 4pp260x380 5.indd   1-2 14/02/2017   2:54 pm



C

M

Y

CM

MY

CY

CMY

K

ATF Daily 2017 Quarter Page FA.pdf   1   12/12/16   3:15 PM

Room glut casts shadow  
over Maldives hotel takings

A pilot is planned for April and GSE 
will first promote the tours to European 
expat residents across Japan this sum-
mer.

Stadin is banking on these customers’ 
social media posts to stimulate interest 
among Europeans outside of Japan.

Similarly, Tottori and Nagano 
prefectures are planning to win 
over European visitors by first 
courting Tokyo’s European resi-
dents.

Tottori is marketing itself 
through banners of scenery and 
tasting sessions of locally dis-
tilled sake at international events 
while Nagano officials are work-
ing with agents to develop short, 

high-end tours. Market research is still 
underway but these programmes may fo-
cus on wellness, drawing on the area’s hot 
springs, lush forests and waterfalls.

Others, meanwhile, are focusing on di-
rect marketing in Europe. 

Alex Bradshaw, spokesperson for Sen-
gan-en in Kagoshima city, shared that the 
historic garden had started pursuing the 
European market since last April.

Sengan-en’s aim is to promote not 
only the attraction but also Kagoshima 
as a destination, firstly to the FIT market 
and then to outbound agents. 

“There is little knowledge of Kagoshi-

By Kathryn Wortley
Travel agents and tourism officials in sev-
eral Japanese regions have stepped up sales 
and marketing efforts in Europe, believing 
that travellers from the longhaul market 
will increase the destination’s tourism re-
ceipts and average stay.

With the availability of di-
rect flights from South Korea, 
Taiwan, Hong Kong and China, 
Kagoshima prefecture has ben-
efited from the surge in Asian 
tourists in recent years. 

But its proximity, in southern 
Kyushu, also means it is largely 
seen by these visitors as a short-
break destination, and shorthaul 
travellers tend to stay for only 
two or three days and stick to the main 
sightseeing spots.

“Westerners tend to take longer holi-
days, spend more money on vacation and 
stay at higher-priced hotels,” Cameron 
Stadin, representative of Global Sales Ex-
plorer (GSE) told TTG Show Daily in an 
interview.

The inbound tour agency will launch 
seat-in-coach tours in 2017. “The Europe-
an FIT market is growing and our (tours) 
will suit them. They want independence 
but many places in Kyushu are difficult to 
access by public transport so this bus tour 
is (a convenient option),” he said. 

Japan’s regions turn to Europe to boost fortunes
European travellers are favoured for their longer stays and bigger spend, with cities using culture and scenery as draws

Stadin: seat-in-
coach tours as bait

By Feizal Samath
Hotels in the Maldives are reporting 
weaker performances as a result of a room 
oversupply aggravated by a lack of desti-
nation marketing.

While total arrivals in the des-
tination had risen 4.2 per cent in 
2016 over 2015, achieving a re-
cord high of 1.3 million visitors, 
hotel occupancies fell to 64.2 per 
cent from 67.4 per cent in 2015.

According to latest STR Glob-
al figures, revPAR for hotels there 
slipped 12.8 per cent in 3Q2016 
over the same period in 2015.

Not helping matters is the continual 
expansion of accommodation inventory. 
The number of resorts rose from 108 in 
2015 to 117 last year while the total num-
ber of beds in all accommodation units 
– resorts, hotels, guesthouses and safari 
boats – went up to 30,544 from 28,276 in 
2015. 

Early last month, New York-based 
Dream Hotel announced plans to build an 
integrated resort across three islands, with 
over 500 villas to be ready for occupation 
in 2019/2020.

The Maldives Association of Tourism 

Industry (MATI), the main body of hotel 
owners, at its annual general meeting last 
month urged the government to intensify 
destination marketing activities to reverse 
hotels’ fortunes. But it was a call long made 

by inbound travel operators.
MATI chairman Mohamed 

Umar Manik, who is also the 
owner of Universal Group, the 
largest group of resorts in the 
destination, lamented that yield 
was not growing in tandem with 
arrival figures.

He pointed to a 4.4 per cent 
decline in Tourism Goods and 

Services tax receipts last year. Industry of-
ficials explained that the decline was due 
to shorter stays and lower tourism spend.

With these declines in view, industry 
players have expressed dismay over a cut 
in state marketing budgets at a time when 
more of such activities are in fact needed.

Abdulla Ghiyas, president of the Mal-
dives Association of Travel Agents & Tour 
Operators, said the government’s 2017 
destination marketing budget had been 
pruned to just US$2 million from the 
original US$8 million. Government of-
ficials have declined to comment on this.

Ghiyas: budget cut

ma (in Europe),” he said. “By promoting 
Kagoshima’s heritage, we want to attract 
higher-spending Europeans who are in-
terested in culture.”

In particular, Bradshaw is targeting the 
UK and France, where he visited in late 
February to promote the prefecture’s re-
nowned kiriko glass.

Chisayo Watari, spokesperson of Shi-
royama in Kagoshima, shared that the 
luxury hotel will begin promotions in Eu-
rope after its positive reception at ILTM 
Cannes 2016. 

Kagoshima Visitors Bureau, mean-
while, is starting to use the prefecture’s 
historical connection to the UK, which 
dates back to the 19th century, as a mar-
keting tool to attract British travellers, re-
vealed spokesperson Tomoko Takae.

Japan is particularly popular with UK 
travellers today, thought to be the result 
of media coverage, documentaries and 
celebrity travel shows, and being ranked 
highly as a value destination in the Post 
Office’s Holiday Money Report 2016 and 
2017. 

A spokesperson for Magical Tours UK 
told TTG Show Daily that it is seeing year-
ly growth in sales for Japan.

Jake Green, spokesperson  from Audley 
Travel UK, agrees, pointing to a particular 
increase in couples taking honeymoons in 
Japan. 

“We think that the perceived safety of 
Japan is a big factor in driving demand, 
along with a sense of Japan not being so 
‘alien’ to travel around; it’s very visitor 
friendly,” Green explained.
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SRI LANKA

SRI LANKA
IN MY EYES

A Lucid Dream I Didn’t Want to End…
Lying off the southern tip of India, the tropi-
cal island of Sri Lanka has attracted visi-
tors for centuries with its natural beauty. 
Sri Lanka was the ideal stopover of ancient 
seafarers sailing across the Indian Ocean to 
Orient. Marco polo, a great seafarer, who ar-
rived in Sri Lanka in 1265, said “Sri Lanka 
is the finest island of its size in the entire 
world”. Pliny (45 AD), one of the greatest 
Roman historians wrote: “It had been of long 
time thought by men in ancient days that 
Thaprobane (Sri Lanka) was a second world”.

A glorious history, a rich culture, age – old 
ruins, the world’s most hospitable people, a 
rich biodiversity, endless tropical beaches, 
breath-taking coral reefs, verdant valleys of 
tea plantation, lush virgin rainforests, ranges 
of mist-clad mountains, splashing waterfalls, 
Oodles of proboscides in the wild, pods of 
giants in the blue, priceless gemstones be

neath, mouth-watering spicy foods, delicious    
tropical fruits and what more to call Sri Lanka 
“the wonder of Asia”. Home to eight world 
heritage sites, Sri Lanka thought a small 
island has much more to offer. In terms of 
diversity, Sri Lanka is incomparable and un-
beatable. The tropical paradise is blessed 
with varied landscapes – flat to hilly, climates 
– hot to mild and cool, cultures – Buddhist 
to Hindu, fauna – vertebrates to inverte-
brates, flora – algae to blackwood and so on. 

Lying between 50 and 100 north latitudes 
resulting in an average temperature hover-
ing around 270C, Sri Lanka is quite a year-
round tropical destination; when it’s rainy 
in the East, it is sunny in the west and vice 
versa. The climate is normally bright, sunny 
and warm and the country receives mon-
soonal rains; the south western monsoons 
from December to January to the East.

Travellers Experiences
“Can’t believe the trip-of-a-lifetime to Sri 
Lanka is over and I’m back recovering in 
London. While not a place I had on my radar 
before, I now feel a part of my heart was left 
there. Everyone is so full of life on this island 
that radiates beauty around every corner.” 

The Blogger Ms. Eileen Cotter - the owner 
of Crooked Flight & Pure Wander Blogs has 
made this statement in her blogs after land-
ing back in London.

This is her story about Sri Lanka

Sri Lanka:     
A Lucid Dream I Didn’t Want to End
My mother always told me to always wear a 
seat belt. So when the tuk-tuk driver named 
Yogi urged me to hold onto a metal bar and 
stick my head out the top of his glorified 
motorbike on three wheels, I was less than 
thrilled. But I had a cold Lion beer in hand, 
Backstreet Boys blaring on the primitive 
sound system and wind whipping through 
my hair on a balmy 90-degree day. Every-
thing else was just about perfect, so why not 
throw a little caution to the wind?

This seems to be the mind-set many people 
have throughout Sri Lanka. Every face I met 
was smiling ear-to-ear, whether it was deep 
in the capital city of Colombo or high up in 
tea country. The chaos is embraced with vig-
or while manoeuvring through packed streets 
via tuk-tuk or haggling for hopper pans at a 
busy market. It’s a different kind of bedlam, 
though, than some other Asian countries. It’s 
more approachable and manageable that puts 
you to ease with genuine kindness. Maybe 
it’s all the incredible wildlife running around, 
or the amazing food that fills you with flavor. 
Or just maybe it can’t be pinpointed and you 
have to experience it for yourself.

For years, I’ve been consumed with the idea 
of getting to see more of Asia. India is crazy 
high on my list, so when the opportunity to 
visit its somewhat sister country came along 
I couldn’t turn it down. I learned quickly 
though that these countries are apples and 
oranges. Or more so, Sri Lanka seems like 
a big old hot fudge sundae next to an apple.

The food alone in Sri Lanka easily stole my…
stomach. They have deep yellow curries 
spilling over red hued rice. Sticky sweets on 
sticks and machete young coconuts to help 
hydrate. Cool lime juices and perfectly baked 

roti bread are stars of the show. I was de-
liciously satisfied eating mostly vegetarian 
while there, as they can curry anything to of-
fer a wide range of choice, from beetroot and 
jackfruit to okra and lentil. Along the coast 
there’s plenty of fresh seafood options too. 
This is served by every side dish you could 
imagine, from crushed up coconut sambal 
to mallum made with kale and cabbage. For 
someone like me who’s a huge baby about 
spicy food, I found everything to be pretty 
manageable. Not to mention, I mastered 
(sort of) the art of eating with my fingers and 
dug into my banana leaves filled with curries 
like a local. Don’t knock it until you’ve tried it!

So many first times
I conquered a lot of fears on this trip to Sri 
Lanka (starting with a mild panic attack on the 
plane there). But I made it out alive, glowing 
with pride and already planning a trip back.

Most of the tropical places I’ve been to in the 
past are lacking wildlife. Sure there’s some 
pretty flowers and some big bugs, but that’s 
about it. As soon as we left the city and start-
ing driving inland, I knew Sri Lanka would be 
a whole different story. I never really saw a 
wild monkey before, and I upped my count 
1000% within just a week. They especially 
like to hang out near ancient ruins, Buddhist 

temples and sometimes parks where they 
can swipe food. They’re known to snag a 
smartphone or two also! The sheer number 
of wild buffalo, vivid peacocks, domestic cat-
tle, and even countless dogs just floored me. 
Forget horrible zoos, daily life here is like liv-
ing in the Jungle Book.

Only a few days in did I spot my first wild 
elephant, just hanging out on the side of the 
road on or way to the Dambulla Cave Temple.  
I squealed like the first time I petted a horse, 
the 10-year-old in me let loose and had to 
mentally restrain myself from running over 
and trying to be best friends.

We later visited the Udawalawe Elephant 
Transit Home as well to find out about how 
Sri Lanka is working to rehabilitate and take 
care of baby elephants in a way so they can 
be integrated back into the wild. We watched 
the feedings from afar so now to disturb all 
the babies. But man, they make a noise like a 
dying monster truck. I can’t believe so much 
power comes from something so young!

Speaking of Udawalawe, I also knock some-
thing off my list there I never thought I would 
– surviving a monsoon. While outside. Most 
safaris through the Udawalawe National Park 
are wonderful, but on our particular day the 
heavens opened and it rained buckets for a 
few hours. While battling sideways gales 
coming through the side of the range rover, 
we snapped a few wet photos of buffalo, el-
ephant and peacocks.

Towards the end of the trip I sit the ocean 
and was so, so excited to finally get my toes 
in the sand. We camped out at the super luxe 
Lantern hideaway in Mirissa, complete with 
private villas, infinity pools and a quick leap 
over the grass right to the beach. There I saw 
the prettiest sunset I think I ever have experi-
enced first hand. But really, the next day was 
the one full of wild ocean creatures. That’s a 
story in itself though for another time.

The best thing I did in Sri Lanka that was a 
first, though, was a sunrise hot air balloon 
ride. It takes a lot for me to wake up in the 
single digits, let alone in complete darkness. 
But I did roll out of bed at 4AM, piled into the 
van and got to the launch site just as the first 
few rays were peek out over the horizon. I 
was handsomely rewarded with some other-
worldly views of Sigiriya Rock and surround-
ing mountains. What was surprising was how 
quiet it is in a giant balloon, without a motor 
and far away from the buzzing life below.

“I was a guest of the Sri Lanka Tour-
ism Board for my incredible trip to their 
country. All of these opinions about the 
trip are completely my own”
Posted By EileenC on Apr 29, 2016 in Best Posts to Get 
You Started!, Soar to Asia (http://crookedflight.com/)

http://www.srilanka.travel
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This is served by every side dish you could 
imagine, from crushed up coconut sambal 
to mallum made with kale and cabbage. For 
someone like me who’s a huge baby about 
spicy food, I found everything to be pretty 
manageable. Not to mention, I mastered 
(sort of) the art of eating with my fingers and 
dug into my banana leaves filled with curries 
like a local. Don’t knock it until you’ve tried it!

So many first times
I conquered a lot of fears on this trip to Sri 
Lanka (starting with a mild panic attack on the 
plane there). But I made it out alive, glowing 
with pride and already planning a trip back.

Most of the tropical places I’ve been to in the 
past are lacking wildlife. Sure there’s some 
pretty flowers and some big bugs, but that’s 
about it. As soon as we left the city and start-
ing driving inland, I knew Sri Lanka would be 
a whole different story. I never really saw a 
wild monkey before, and I upped my count 
1000% within just a week. They especially 
like to hang out near ancient ruins, Buddhist 

temples and sometimes parks where they 
can swipe food. They’re known to snag a 
smartphone or two also! The sheer number 
of wild buffalo, vivid peacocks, domestic cat-
tle, and even countless dogs just floored me. 
Forget horrible zoos, daily life here is like liv-
ing in the Jungle Book.

Only a few days in did I spot my first wild 
elephant, just hanging out on the side of the 
road on or way to the Dambulla Cave Temple.  
I squealed like the first time I petted a horse, 
the 10-year-old in me let loose and had to 
mentally restrain myself from running over 
and trying to be best friends.

We later visited the Udawalawe Elephant 
Transit Home as well to find out about how 
Sri Lanka is working to rehabilitate and take 
care of baby elephants in a way so they can 
be integrated back into the wild. We watched 
the feedings from afar so now to disturb all 
the babies. But man, they make a noise like a 
dying monster truck. I can’t believe so much 
power comes from something so young!

Speaking of Udawalawe, I also knock some-
thing off my list there I never thought I would 
– surviving a monsoon. While outside. Most 
safaris through the Udawalawe National Park 
are wonderful, but on our particular day the 
heavens opened and it rained buckets for a 
few hours. While battling sideways gales 
coming through the side of the range rover, 
we snapped a few wet photos of buffalo, el-
ephant and peacocks.

Towards the end of the trip I sit the ocean 
and was so, so excited to finally get my toes 
in the sand. We camped out at the super luxe 
Lantern hideaway in Mirissa, complete with 
private villas, infinity pools and a quick leap 
over the grass right to the beach. There I saw 
the prettiest sunset I think I ever have experi-
enced first hand. But really, the next day was 
the one full of wild ocean creatures. That’s a 
story in itself though for another time.

The best thing I did in Sri Lanka that was a 
first, though, was a sunrise hot air balloon 
ride. It takes a lot for me to wake up in the 
single digits, let alone in complete darkness. 
But I did roll out of bed at 4AM, piled into the 
van and got to the launch site just as the first 
few rays were peek out over the horizon. I 
was handsomely rewarded with some other-
worldly views of Sigiriya Rock and surround-
ing mountains. What was surprising was how 
quiet it is in a giant balloon, without a motor 
and far away from the buzzing life below.

“I was a guest of the Sri Lanka Tour-
ism Board for my incredible trip to their 
country. All of these opinions about the 
trip are completely my own”
Posted By EileenC on Apr 29, 2016 in Best Posts to Get 
You Started!, Soar to Asia (http://crookedflight.com/)

http://crookedflight.com/
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Flying into the future
TTG Show Daily provides the lowdown on how Asia’s national airlines have fared in their European sectors 
last year, how global uncertainties have affected sales, as well as network plans to bolster growth in 2017

Cathay Pacific 
Serving 11 destinations in the UK and 
Europe, Cathay Pacific reports that their 
performance was strong for 2016, and that 
traffic grew in line with capacity.

Twenty-sixteen was also a year of ex-
pansion for the airline, when new flights 
to Gatwick and Madrid were launched. 

According to the airline’s general man-
ager Europe, Neil Glenn, the new routes 
were very well received and each experi-
enced a high load factor. Other strong-
performing routes include Frankfurt and 
Amsterdam. 

In comparison, Paris’ disappointing 
performance could be explained by the se-
curity concerns regarding the destination.

Glenn elaborated: “Security concerns 
weakened the demand for leisure travel 
to European destinations, while the eco-
nomic and political uncertainties last year 
had a sizeable impact on business travel,  
particularly on routes to the UK, Switzer-
land and Germany.

“This contributed to a weakening mar-
ket for both the front- and back-end de-
mand, which resulted in many carriers 
introducing aggressive fares, (putting) 
considerable pressure on yield. Despite 
this, our traffic grew at a respectable rate 
on the back of strong capacity growth.”

On how Cathay Pacific still managed 
to perform despite the odds, Glenn said: 
“Our sales teams in Europe managed to 
leverage the increase in capacity and bring 
in more leisure travellers to Hong Kong 
and beyond. Our teams also focused on 
selling our premium cabins to those trav-
elling for leisure.”

The outlook for 2017 will be positive, 
with planned capacity increases to Gat-

Introducing timely 
promotional products 
and strengthening 
our distribution across 
Europe were other key 
focuses during 2016, and 
will continue to be going 
forward.
Neil Glenn
General manager Europe,  
Cathay Pacific
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wick and Manchester, and a new Barce-
lona route to look forward to. 

Gatwick will become a daily operation 
(up from four-times weekly) and Man-
chester will get a fifth weekly flight. A new 
seasonal flight to Barcelona will begin in 
June until October. 

Glenn cautioned that the currency 
fluctuation – with the euro and also ster-
ling experiencing decline – may dampen 
outbound demand as travel to Hong 
Kong and other Asia-Pacific countries be-
comes more expensive. 

He concluded: “Introducing timely 
promotional products and strengthening 
our distribution across Europe were other 
key focuses during 2016, and will contin-
ue to be going forward.” – Prudence Lui

Air India
India’s national carrier Air India added 
two destinations – Madrid (December 
2015) and Vienna (April 2016) – to its 
European network in 2015/2016. Both 
thrice-weekly flights originate from New 
Delhi and are served by Boeing 787s. In 
addition, the carrier flies regularly to sev-
en other European cities: Birmingham, 
Rome, Paris, London, Milan, Frankfurt 
and Moscow.

Pankaj Srivastava, director, commer-
cial, Air India, said: “Our new flights to 
Vienna and Madrid, apart from helping 
us to tap into the European markets, offer 
us an opportunity to reach out to passen-
gers from Bangkok, Colombo and Kath-
mandu, who can fly with us to connect to 
these two destinations and back.”

For 2016, the average load factor stands 
at 76 per cent, a marginal increase of 1.5 
per cent over the previous year. The air-
line is expecting the passenger load factor 
to reach around 80 per cent this year. 

Moreover, Air India reported a modest 
operating profit of Rs1.5 billion (US$22.4 
million) during financial year 2015/2016, 
the first in a decade. 

Srivastava said: “(Moving forward), we 
have plans to further strengthen our Eu-
ropean network. We will start flights to 
Copenhagen in May 2017, and it will of-
fer convenient onward connections to the 
Scandinavian countries of Sweden, Nor-
way and Denmark.” – Rohit Kaul

Malaysia Airlines
London is currently the only European 
destination on Malaysia Airlines’ (MAB) 
network. As part of its cost-cutting meas-
ures in 2015 and 2016, the airline sus-
pended services to Amsterdam and Paris 
in January 2016, and Frankfurt in May 
2015.

The Kuala Lumpur-London route is 
operated twice daily on an A380 aircraft, 
but the airline plans to replace it with the 
more efficient A350s in April 2018.

In 3Q2016, the airline became the of-
ficial global airline partner of Liverpool 
Football Club in a bid to increase brand 
awareness in the UK and globally. 

On how this effort has panned out, 
MAB said in an email response: “Targeted 
marketing has led to a 14 per cent mar-
ket share increase on the Kuala Lumpur-
London route, from 45 per cent in May to 
60 per cent in September. December saw 
the load factor increase to 86.2 per cent.” 

MAB remains bullish about demand 
on this route in 2017, and “expects it to 
continuously grow throughout 2017”.

Overall, MAB announced a “marked 
improvement” in revenue and passenger 
loads in 3Q2016. Passenger load factor 
improved to 79 per cent, up from 69 per 
cent in 2Q. 

Commenting on the expansion of ser-
vices to Europe, MAB’s CEO Peter Bellew 
said in an Aviation International News re-
port earlier this year: “Market conditions 
have to be right before we start flying to 
Europe again. I do not see this happening 
before the 2019-2021 time frame.”

The airline is adopting a cautious 
stance in its 2017 outlook. In a statement, 
it said: “A weak Malaysian ringgit, Brexit 
uncertainty and overcapacity in the Ma-
laysian market will be the dominant fea-
tures of 2017. We have hedged significant 
fuel requirements but we will continue to 
be exposed to dollar volatility in 1H2017.” 
– S Puvaneswary

Philippine Airlines 
Philippine Airlines (PAL) is currently the 
only carrier that flies non-stop from the 
Philippines to Europe, stepping up its 
Manila-London route to a daily service in 
mid-2016, up from thrice weekly.

However, president and COO Jaime 
Bautista has indicated that its European 
expansion is currently on hold without 
citing the reasons.

With the aggressive emergence of the 
Gulf carriers – Emirates, Etihad and Qa-
tar Airways – last year, linking services 
from Manila and Clark to Europe via the 
Middle East, observers note that it will be 
difficult for PAL to compete with these 
carriers in terms of product, pricing and 
their more extensive European networks.

It is also understood that PAL does not 
currently have a suitable aircraft for Eu-
rope. It will receive its order of six A350-
900 aircraft in 2018, which will be used 
for non-stop flights to the US.

In the meantime, Bautista has said that 
the carrier will focus on upgrading its 
Skytrax rating from three to five star by 
2020. 

Initiatives underway include upgrad-
ing product and services such as cuisine, 
technology, onboard amenities and en-
tertainment; developing and rationalising 
routes, network and connectivity; and de-
livering the desired passenger experience.

Once all is in place, perhaps PAL would 
be then be more on an even keel to ex-
pand in Europe. – Rosa Ocampo

Singapore Airlines 
Singapore Airlines (SIA) operated an av-
erage of 106 weekly flights to and from 14 
destinations in Europe in 2015 and 2016.

According to an SIA spokesperson, the 
passenger load factor for Europe in the 
first half of the 2016/2017 financial year 
was at 77.2 per cent, compared with 81.5 
per cent in the same period the previous 
year. 

Commenting on its 2016 performance 
for the European sector, the spokesperson 
said: “Outbound demand remains under 
pressure due to uncertainty in the macro 
economic environment following Brexit, 
coupled with weak inbound sentiment 
surrounding security concerns.”

For 2017, he shared that SIA will launch 
services to Stockholm via Moscow, as well 
as introducing the A350 aircraft on more 
European routes. 

Stockholm will be the airline’s second 
destination in Scandinavia after Copen-
hagen. The flights will be operated on the 
airline’s new Airbus 350-900s, boosting 
connectivity between South-east Asia and 
Northern Europe.

Subject to approval from the authori-
ties, the new services will also be included 
in a joint venture agreement between SIA 
and Scandinavian Airlines inked in 2013.

As for SIA’s expectations for this sec-
tor this year, the spokesperson said: “The 
passenger airline business continues to be 
affected by geopolitical uncertainty and 
weak global economic conditions.”

To combat this, SIA will tap into initia-
tives such as their joint venture with Luf-
thansa, which will allow better connectiv-
ity to new markets, and a more efficient 
fleet deployment. 

The spokesperson added: “We will 
continue to monitor air travel demand 
closely, and be flexible in making adjust-
ments to our frequencies.” 

Meanwhile the carrier’s subsidiary 
Scoot is also preparing to launch services 
to Athens on June 20, 2017, making it the 
the longest LCC flight operation with a 
journey time of 11 hours and flight dis-
tance exceeding 10,000km. – Paige Lee 
Pei Qi

Thai Airways 
International
Thai Airways International’s (THAI) 
European routes continue to emerge as 
strong performers, said vice president of 
sales, Bryan Banston, with the airline in-
tensifying its presence with more services 
and new routes in the past year. 

In 2016, the airline reintroduced its 
Bangkok-Moscow flights, launched a new 
link between Frankfurt and Phuket, as 
well as deployed A380s on routes to Par-
is, London and Frankfurt, and A350s in 
Rome and Milan. This has garnered posi-
tive reception by its respective markets.

THAI has also introduced twice-daily 
services to London and Frankfurt, and 

enhanced connectivity between Bangkok 
and Europe by retiming a number of its 
Australian services. 

Banston noted that Scandinavia “has a 
particular strength as it serves three ports: 
Copenhagen, Stockholm and Oslo”. 

In addition, THAI currently flies to 10 
European countries including seven Star 
Alliance hubs: Brussels, Copenhagen, 
Frankfurt, Munich, Oslo, Stockholm and 
Zurich. 

For 2017, Banston predicts a positive 
outlook for traffic growth, with Thailand 
remaining on the Europeans’ radar as a 
popular destination. 

“Our European customers very much 
appreciate Thai Airways’ high levels of 
service and our ‘touches of Thai’. We will 
continue to see customers from other 
parts of our network moving through 
Bangkok and using it as a connecting 
point,” he said. 

Commenting on the airline’s European 
network growth plans in the pipeline, 
Banston said: “We will continue to moni-
tor the traffic growth in the markets we 
serve, and also other markets, and ensure 
that the capacity operated meets custom-
er demand.”

He concluded: “We are keen to grow 
our non-daily European services to daily 
operations where demand can sustain 
them.” – Barathi Narayan

Philippine Airlines
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way and Denmark.” 

We will continue to 
monitor the traffic 
growth in the markets 
we serve, and also other 
markets, and ensure that 
the capacity operated 
meets customer demand. 
Bryan Banston
Vice president of sales,
Thai Airways
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Analysis

“Through automation 
(using online booking 
platform), we have 
freed our ticketing staff 
from handling lots of 
calls and productivity 
has improved.” 
Mohamad Islahudin Abdullah 
CEO, KOP Travel & Tour

T
ravel is no longer a luxury but a 
necessity for the booming travel 
class in Asia-Pacific. However, 
this travel market is also a highly 

fragmented one, reflecting immense di-
versity in its preferences, behaviour as 
well as aspirations, highlighting the need 
for travel agents to constantly reconfigure 
and adapt their businesses in the face of a 
rapidly evolving travel landscape. 

Sabre’s The Polarisation of Asian Trav-
ellers report – conducted by The Futures 
Company for Sabre based on a quantita-
tive survey 3,233 travellers from Asia-Pa-
cific – found that polarisation exists across 
two key dimensions: the level of control 
people want to command over their trips 
and their motivation behind travelling. 

Mapping out these polarisations give 
rise to four distinct traveller types (see 
sidebar), with the largest proportion (38 
per cent) of Asian travellers belonging to 
the Explorer category, according to this 
Sabre research. An even mix of business 
and leisure travellers, as well as ages and 
gender, are observed across each type. 

Sharing the findings during the Sabre 
Travel Technology Exchange Asia-Pacific 
in Beijing last September, Sabre Travel 
Network’s senior vice president for Asia-
Pacific, Roshan Mendis, explained: “The 
research will help to educate and inform 
Sabre partners on the evolution of their 
customers, the traveller. (Such studies) en-
sure we are developing the most relevant 
products and solutions, designed to help 
our customers meet the evolving traveller 
demands they’re facing in today’s rapidly 
changing travel marketplace.” 

The travel technology company is hop-
ing to provide travel agents and suppliers 
with access to more data-driven decision 
support tools to better track and respond 
to their customers’ evolving profiles. 
Through such initiatives, Mendis also 
seeks to increase Sabre’s distribution mar-
ket share in Asia-Pacific from the current 
40 per cent to higher figures by 2018.

Agents believe such insights will help to 
elucidate the ever-changing travel market-
place. 

Aashutosh Akshikar, president & CEO 
at Mumbai-based Mercury Travels, said 
agents have to “figure it out themselves” on 

travel policies into the system and for their 
staff to book trips and make changes. 

“Through automation, we have freed 
our ticketing staff from handling lots of 
calls and productivity has improved,” 
added Mohamad Islahudin. 

Elaborating on how Sabre is develop-
ing new products to suit different cus-
tomer types and local industry shifts, John 
Samuel, senior vice president of design at 
Sabre, predicted that messaging apps will 
be increasingly important for the Asia-
Pacific travel sector in the future. 

He said his team is exploring the op-
portunities around adopting conversa-
tional interfaces for travel, identifying the 
potential value they present to Sabre’s cus-
tomers – from shopping and merchandis-
ing to service and support.

Meanwhile, the global technology firm 
expects the new Sabre Red Workspace, 
which will be rolled out globally this year, 
to be “a game changer” for the industry. 

Said Wade Jones, senior vice president 
of marketing and strategy, Sabre Travel 
Network: “It will provide consultants 
with more comparison shopping options 
and price transparency, plus deeper in-
sights into historic fare trends, seasonality 
and travel preferences to support more 
informed shopping recommendations. 
Travel consultants will be creating far 
more personalised and relevant experi-
ences for their customers.”

Asia-Pacific’s four traveller types

Self-orientated

Others-
orientated

Explorer

38%

Connector

20%
Follower

23%

Opportunist

18%
Take controlTaken care of

As Asia-Pacific’s traveller profiles, experiences and ecosystem become more diverse than ever, 
the marketplace fragmentation has travel agents seeking out technology and industry insights to 

better meet travellers’ evolving needs. By S Puvaneswary

Getting a  
better handle 

what will deliver best against the shifting 
landscape but new sources of additional 
intelligence, like Sabre’s recent study, can 
be a helpful guide in understanding their 
evolving customers.

He described the majority of his cli-
entele as high net worth FIT customers 
who are cash rich, time poor and want the 
agent to handle their itineraries and entire 
bookings, fitting Sabre’s Followers type as 
those who require “hand holding”. As well, 
they appreciate experiences over itinerar-
ies, and want the best value instead of fo-
cusing on the cheapest, he added.

To keep pace with the changing mar-
ketplace, many agents are no doubt al-
ready adopting technologies to meet the 
surge in demand and interest in online 
bookings. 

Walter Dai, CEO of Nightingale Travel 
& Tours Australia, observed in the last 
three years a growing Explorer-type pro-
file among his clients from the Filipino 
and Chinese communities in Adelaide. 
These travellers want to take charge of 
their holiday planning and prefer book-

Opportunist 
Likes to travel to 
pamper themselves 
and most likely to be 
influenced by a good 
deal; prefers to be 
taken care of, using 
agencies or support 
from new technology 

Follower
Most likely to seek 
help from others 
during the planning 
phrase; the polar op-
posite to Explorers 

Explorer 
Places high value on 
self-actualisation  
and discovery; most 
likely to plan on  
the go and share 
on blogs and travel                                 
community networks

Connector
Likes to be in charge 
of travel planning; 
motivated to share 
experiences with 
others; and tends to 
travel with friends and 
family 

Source: The Polarisation of Asian Travellers study by Sabre

ing their leisure trips online by themselves 
than having a travel agent do it for them. 

To better tap this growing trend in 
the coming years, Dai spent A$60,000 
(US$46,190) on developing a website 
with online transaction capabilities and 
A$80,000 on mobile technology. 

Mohamad Islahudin Abdullah, CEO at 
KOP Travel & Tour in Kuala Lumpur, said 
he was able to increase his market share of 
MNC customers by correctly identifying 
the needs and opportunities around this 
client type, i.e. to make their own book-
ings and changes directly without relying 
on a third party. 

He explained: “MNCs like to make 
bookings independently rather than going 
through a travel agent. Reports can also be 
generated to reveal the number of book-
ings, which departments issued the most 
number of airline tickets and whether cli-
ents are choosing the lowest fare, among 
others.” 

KOP Travel started using Sabre’s B2B 
online booking platform a year ago to en-
able corporate clients to incorporate their 
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S
riLankan Airlines’ pullout from 
Rome (in May 2016), Paris and 
Frankfurt (both in November 
2016) saw capital city Colombo 

losing major connections to Europe while 
Sri Lanka’s main international airport will 
be partially closed from January 2017.

Mahen Kariyawasam, managing direc-
tor, Andrew the Travel, told TTG Show 
Daily that the flight cessation has caused a 
loss of 5,000 seats on these sectors.

“This is the biggest issue we have been 
grappling with in the past few months,” he 
lamented.

However, official data shows that 
SriLankan Airlines’ share of traffic from 
Western Europe is minute compared to 
that of Middle Eastern carriers with ser-
vices linking Europe with Colombo. In 
2015/2016, SriLankan Airlines’ traffic 
from Germany accounted for 21.9 per 
cent of total services on that route, com-
pared to Middle Eastern carriers’ 72 per 
cent. From the UK where SriLankan Air-
lines continues to operate, the carrier ac-
counted for 36.7 per cent against the gulf 
carriers’ 56.5 per cent.

Aggravating Sri Lanka’s reduced acces-
sibility is Bandaranaike International Air-
port’s eight-hour daily closure for urgent 
repairs, opined Paddy Withana, chairman 
of Sri Lanka Tourism.

The numbers paint the impact: Ger-
man arrivals in January 2017 dipped 2.3 
per cent although it recorded a 15 per cent  
growth in 2016.

Krishan Balendra, executive director 
at John Keells Holdings, believes that the 
UK will do better than Germany based on 
trends the company has seen. 

“This is positive for the industry as visi-
tors from the UK are generally a higher 
spending group,” he remarked.

Industry players feel that far more Eu-
ropean travellers would be attracted to Sri 
Lanka if there was a proper destination 
marketing campaign which, unfortunate-
ly, is lacking due to bureaucracy, politics 
and national elections. 

Hype around the country’s many new hotels, attractions dulled by a lack of marketing campaign, writes Feizal Samath

Sri Lanka, a diamond in the rough

The last proper campaign was held was 
in 2006 to 2008 across all media platforms.

“We could do much better in Europe if 
there was a focused marketing campaign,” 
said Devindre Senaratne, president of the 
Sri Lanka Association of Inbound Tour 
Operators. 

“The organized (group) market is not 
picking up. We need to reach out directly 
to the consumer, not only to the trade via 
roadshows and trade fairs. There is a huge 
demand from Europe but we are not tap-
ping it,” he added.

Senaratne also pointed out that while 
total arrivals into the country have soared 
to more than two million in 2017 from 
less than 500,000 before 2009, five-star 
and four-star hotels in the destination are 
still seeing low occupancies as a result of 
51 per cent of tourists preferring cheaper 
accommodation.

He said: “We now have great new prod-
ucts, great new hotels and good roads. We 
need to communicate this. Some Europe-

Movenpick Hotel ColomboMovenpick Hotel Colombo
Movenpick Hotel Colombo opened 
in January 2017 with 219 rooms 
and suites featuring floor-to-ceiling 
windows, a rooftop bar,  a French 
restaurant and a gym, among other 
facilities. It is the first Sri Lankan 
hotel for the Swiss chain.

Sooriya Village
Located in the heart of the capital 
city, Sooriya Village is a new venue 
for music fans and musicians, hous-
ing a restaurant, a lounge, perfor-
mance spaces, a top-gear music 
recording studio, rehearsal suites, 
library and research services and a 
lecture room.

Diners at the restaurant will be 
entertained by musicians using the 
recording studio, while the lush en-
vironment – thanks to shady trees 
– provides an excellent hideaway 
from the bustling city pace.

Sooriya Village was set up by 

Products to watch

the grandson of Sri Lanka’s pioneer 
record label producer, Gerard 
Wickremasooriya, and his work is 
proudly displayed across walls. 

Cricket Club Café, Colombo
Celebrating the cricket game is a 
cricket themed cafe in Colombo 
named, well, Cricket Club Café. 
Established in 1996 by an Austra-
lian couple, James and Gabrielle 
Whight, the cafe now boasts a 
new location on Flower Road and 
a larger space. Cricket memora-
bilia, from bats and balls to hats 
and gloves used by famous sport 
personalities dating as far back as 
the 1940s, decorate the interiors. 
Muted TV screens overhead play 
cricket matches new and old.
Food-wise, Imran’s Pakistan pump-
kin soup, Gavaskar’s Greek salad, 
Sangakkara’s seafood pasta and 
Jayasuriya’s triple century chicken 
fillet come recommended.

Destination Sri Lanka

Gold Buddha Temple, Dambulla

an visitors are amazed at the changes and 
ask why we are not talking about them.”

One of the biggest new draw in Sri 
Lanka is the five-star Shangri-La’s Ham-
bantota Resort and Spa, which opened on 
June 1 last year. It will be joined by a sister 
property in Colombo come 2018.

Spainish hotel chain, RIU Hotels & Re-
sorts also planted its first Asian flag in the 
small coastal town of Ahungalla. The five-
star Hotel Riu Sri Lanka offers 501 keys, 
three large pools and a children’s pool, 
sunbathing terraces, jacuzzi, gym and the 
Renova Spa wellness centre, among many 
other facilities that will charm holiday-
makers.

Tourism minister John Amaratunga 
views the European market as an impor-
tant element in the country’s tourism 
success, noting that before the influx of 
Indian and Chinese tourists it was the 
Europeans that formed the bedrock of Sri 
Lanka’s tourism industry. 

He said: “Even during the 30-year 

0
The number of direct flights between 
Sri Lanka and Germany, after 
SriLankan Airlines pulled out of 
Frankfurt in 2016

16.5
The percentage increase in arrivals 
from Western Europe to 643,333 in 
2016, up from 552,442 the year before

133,275 
The number of German visitors in 
2016, the second largest European 
source market for Sri Lanka, against 
115,868 in 2015

Destination in numbers

Colombo National Museum
The Colombo National Museum 
has reopened on February 6 
after a two-year repairs project. 
The Italian-styled museum now 
offers a new mobile app that 
introduces visitors to its galleries 
and exhibits, as well as a new 
layout that positions its ground 
floor galleries in chronological 
order and those on the upper 
floors by themes.

Jetwing Colombo Seven
Local hotel giant Jetwing Hotels 
has grown its network with a 
property in the capital city. Jetwing 
Colombo Seven offers 70 deluxe 
rooms and 28 serviced apart-
ments, with some rooms designed 
for the differently abled; a rooftop 
restaurant and bar; a rooftop infin-
ity pool; and conference facilities. 
The hotel is part of a mixed-use 
development.

(civil) war the Europeans never stopped 
coming. Today with so many hotels com-
ing up we need to double-up our efforts to 
attract more Europeans to our country.”

Jetwing Colombo Seven
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FX Hotel Pattaya Furama RiverFront, Singapore

Inspiring themes

Gourmet lures 
No visitor will return to home without tucking into 
string hoppers or hoppers, popular Sri Lankan delica-
cies served at breakfast or dinner. String hoppers 
are made from a dough of rice meal or wheat flour 
which is pressed out in circles from a string mould 
onto little wicker mats and then steamed. Hoppers are 
made from rice or wheat flour and coconut mixed to 
a smooth batter and transformed into crispy bowl-
shaped pancakes. For a taste of both, visit Upali’s 
by Nawaloka restaurant at 65, C.W.W. Kannangara 
Mawatha, Colombo 7.

Romantic moments 
Sri Lanka’s pristine, natural environment and friendly, 
educated and hospitable people make a potent 
combination in positioning the country as a refreshing 
destination for honeymoons. An elegant storybook 

What is needed immediately in your destination to 
better grow European arrivals?

Europe has and will always be the backbone of our 
tourism industry. By no means should it be neglected. 
There are many other destinations competing for 
this market so active promotion and communication 
strategies relevant to Europe must be formulated and 
implemented.

Despite the lack of promotion, our traditional markets 
like the UK, Germany and France have been doing 
well. If we were able to bombard these markets with 
well-crafted consumer promotions, the results would 
be phenomenal in terms of growth and per-day tourist 
spending. Inviting a few travel writers for familiarisa-
tion tours and holding a few roadshows to showcase 
the country won’t result in a large contribution to 
growth.

Srilal Miththapala
Director, 
Laugfs Leisure

Nilmin Nanayakkara
Managing director, 
Nkar Travels & Tours

Viewpoints

romance can be created in the restored colonial-era tea 
planter residences of Ceylon Tea Trails, seated 1,250m 
up in the highlands near Hatton. Or if lazing on a serene, 
palm-fringed beach with arms entwined is preferred, the 
boutique Paradise Road The Villa Bentota or Robinson 
Crusoe-esque Jungle Beach Resort might do the trick.

Adventure in nature 
Sri Lanka’s geographical diversity provides any adventur-
ous visitor a paradise to explore. Snorkelling, scuba diving 
and surfing are available off the coasts of Kalpitiya, Hik-
kaduwa, Bentota and Arugam Bay, while hiking and trek-
king can be done across the country’s many mountains, 
lush green forests and paddy fields. The towns of Kandy 
and Nuwara Eliya in the central hills are great options for 
keen hikers and trekkers. Active folks can also embark 
on a two-week long bicycle tour of the country. Check out 
SpiceRoads Cycle Tours for a variety of programmes.
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E
ven with the strong Singapore 
dollar matched against the euro, 
the city remains appealing with 
a 16.7 per cent year-on-year 

growth in visitor arrivals from Germany 
in the period of January to November 
2016. 

Contributing 293,561 arrivals last year, 
Germany was the second largest source 
market from Europe to Singapore after 
the UK.

Tan Yen Nee, regional director, Europe, 
Singapore Tourism Board (STB) attribut-
ed this “particularly strong growth” to the 
high propensity for international travel, a 
growing awareness of Singapore as a des-
tination and the increase in air capacity 
and sea arrivals. 

For instance, Singapore Airlines started 
flying to the German city of Dusseldorf 
last year, and TUI Cruises has made Sin-
gapore its seasonal homeport since 2015, 
Tan said.

Tan added: “There has (also) been 

Culture, nature and adventure are ways to attract German visitors and have them move beyond transit halls. By Paige Lee Pei Qi

More than just a transit stop

Singapore Botanic Gardens

greater awareness and deeper understand-
ing of Singapore’s myriad experiences 
through user-generated and editorial 
content which STB will continue to drive. 
This includes the development of inspir-
ing content to promote aspects of Sin-
gapore which are of interest to German-
speaking travellers.”

The other German-speaking mar-
kets also registered positive year-on-year 
growth from January to November last 
year; with 92,931 arriving from Switzer-
land (+0.5 per cent) and 24,636 from Aus-
tria (+7.8 per cent).

According to Patrick Fiat, chief experi-
ence officer and general manager of Royal 
Plaza on Scotts, all three German-speak-
ing markets “performed well” for their 
properties Royal Plaza on Scotts and 8 on 
Claymore Serviced Residences last year 
and he is optimistic that they will “per-
form at similar levels” this year. 

Crediting German-speaking travel-
lers’ inclination towards eco-tourism, Fiat 

1.59 million
The number of European travellers 
who visited Singapore from January 
to November 2016, a year-on-year 
increase of seven per cent. Germany 
was the second largest European 
source market after the UK
 

2.6 days
The average length of stay in 
Singapore for a German traveller, a 
number that has remained steady 
from the previous year
 

38 
The number of weekly flights served 
by Singapore Airlines to cities in 
Germany 

Destination in numbers

Destination Singapore

What is needed immediately in 
your destination to better grow 
European arrivals?

We can look at offering them complimen-
tary tours that feature iconic landmarks in 
Singapore, and target these at European 
travellers. We can also include nature 
aspects like flora and fauna attractions.

We need to promote the destination more 
because a lot of the Europeans only use 
it as a transit stop and do not stay for 
beyond one to two days. We can raise 
awareness about the quality attractions 
that we have here so they can stay for a 
longer time.

Samson Tan 
CEO, 
GTMC Travel

Ajambar Basnet
Director, 
Chariot Travels,  
Singapore

Viewpoints

Pan Pacific Singapore  
Pan Pacific Singapore has relaunched its 
swimming pool after a S$3 million (US$2.1 
million) revitalisation. The revamped pool fea-
tures a new Poolside bar, a family zone with 
a wading pool, and private lounging spaces 
enhanced with 11 large cabanas, nine day 
beds and numerous sun loungers.

The Warehouse Hotel
Having made its name in Singapore’s F&B 
scene, The Lo & Behold Group recently en-
tered the hotels business with The Warehouse 
Hotel, a 37-room luxury boutique property. 
Architectural tours are offered at the former 

Products to watch

Family fun 
Sentosa island teems with attractions to keep 
families entertained for days on end.

For families with younger tots, Port of 
Lost Wonder water park will provide hours 
of splashing good fun under the sun, while 
Universal Studios Singapore theme park will 
charm the young and young-at-heart.

For educational fun, head to Resorts World 
Sentosa’s S.E.A Aquarium, home to over 
100,000 marine animals. Also, get to know 
the bottlenose dolphins at Dolphin Island.

said: “Attractions like Gardens by the Bay, 
which houses aquatic ecosystems and en-
vironmentally sustainable super trees, and 
UNESCO World Heritage Site Botanical 
Gardens are popular among the (Ger-
man-speaking) visitors.”

Likewise for Ben Bousnina, vice presi-
dent and general manager of Shangri-La’s 
Rasa Sentosa Resort & Spa, German-
speaking visitor volume, 90 per cent of 
which were from Germany, remained 
steady for the past two years. 

He said: “World class sporting events 
in Singapore have also... enhanced Singa-
pore’s stature as a vibrant global city with 
a distinctive lifestyle that will (attract) 
German-speaking visitors.” 

He added that adventure junkies 
among this group can also look forward to 
new attractions like the first bungy tower 
on Sentosa Island.

CEO of GTMC Travel, Samson Tan, 
agreed that German-speaking travellers 
especially thrive on adrenaline-charged 
activities. He said: “They enjoy the out-
doors and are more adventurous than the 
average tourists so we can look at promot-
ing more of such attractions to them.” 

Meanwhile, STB’s Tan acknowledged 
that the gloomy economic climate ahead 
may adversely impact tourism.

Tan said: “Macroeconomic challenges 
such as the bearish global economic out-
look and increasing competition for tour-
ism dollars, especially within the Asian 
region, will continue to persist. 

“These factors, coupled with most 
Europeans’ perception of Singapore as a 
stopover destination, will have an impact 
on travel demand into Singapore, and on 
the average spend per traveller as well,” she 
added. 

Hence, she emphasised that STB will 
continue to work closely with tourism 
industry partners to intensify marketing 

Inspiring themes
Gourmet lures 
It’s no secret that Singapore is one of Asia’s 
culinary capitals, where generations-old 
hawker fare and elegantly-plated fine-dining 
dishes are equally celebrated.

Maxwell Food Centre houses over 100 
stalls serving an array of local favourites. Old 
Airport Road Food Centre is another treasure 
trove for street food lovers.

For fancier dining, Marina Bay Sands of-
fers a selection of 10 celebrity chef restau-
rants. The latest of the lot is Adrift by David 

Myers, with signature dishes such as wagyu 
cheeseburger.

Adventure in nature 
Two accessible nature draws amid Singa-
pore’s jungle of skyscrapers are: Gardens 
by the Bay, which has a 22m-high aerial 
walkway linking two towering Supertrees 
and offering visitors a view of the waterfront 
park; and the Singapore Botanic Gardens 
which was recently bestowed UNESCO World 
Heritage Site status.

godown, located along the Singapore River in 
Robertson Quay.

Oakwood Premier OUE Singapore
Opening in mid-2017, the serviced residenc-
es will sit in Singapore’s CBD, offering 268 
keys ranging from studio units to one- and 
two-bedroom apartments. Facilities and ser-
vices include private dining, swimming pool, 
fitness centre, housekeeping and concierge. 

AJ Hackett bungy tower  
Bungy operator AJ Hackett International will 
soon launch a 50m-tall bungy tower on Sen-
tosa Island, the first of its kind for Singapore. 

Features include Double Bungy, a 47m high 
jump deck; Vertical Skywalk where guests 
can walk 44m down the centre tower shaft; 
and a 40m-long vertical Skybridge.

efforts and further enhance Singapore’s 
cultural precincts and experiences to ap-
peal to German travellers.

The Warehouse Hotel

Singapore Tourism
 Board
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Sol Beach House

T
he Vietnamese tourism industry 
is riding high after seeing re-
cord performance in 2016, with 
operators looking to continued 

success from European markets as a key 
driver of future growth. 

According to Dinh Ngoc Duc, director 
general of the marketing department at 
the Vietnam National Administration of 
Tourism (VNAT), the country surpassed 
10 million international arrivals for the 
first time last year, with European visitor 
numbers growing by over 15 per cent.

Huynh Thi Doan Thuy, deputy mar-
keting director at tour operator Vietravel, 
said Vietnam’s expanded visa waiver pro-
gramme, “the most attractive factor for 
travelling to Vietnam”, played a major role 
in boosting European visitor numbers. 
Tourists from Spain, Italy, the UK, Ger-
many and France can now receive 15-day 

Visa relaxation, safety and natural beauty are why Europeans will keep visiting this rising destination. By Michael Tatarski

Slow and steady wins the race

visas for free, in addition to visitors from 
the Nordic countries. 

In 2016, Duc saw growth in arrivals 
from Spain (29 per cent), Italy (27 per 
cent), the UK (20 per cent) and Germany 
(18 per cent). 

Thuy also cited Vietnam’s relative safety 
as a factor in its tourism success. “After ter-
rorist events all over the world, Europeans 
choose Vietnam as a peaceful place with 
many beautiful locations,” she says.

Tabatha Ramsay, head of sales and 
marketing at Vinpearl, a major tourism 
property developer, is also upbeat about 
Vietnam’s attractiveness to European visi-
tors. “Vinpearl saw a doubling of their Eu-
ropean arrivals in 2016,” she shared.

Ramsay praised the efforts of Vietnam 
Airlines, the national flag carrier, to pro-
mote Vietnam abroad and offer direct 
flights to London and Germany. 

254,842
The arrivals from the UK in 2016, 
overtaking France as the second-
largest European market

15.5 per cent
The growth rate in European arrivals 
to Vietnam in 2016

26 per cent
The percentage increase in overall 
international arrivals in 2016

Destination in numbers

Destination Vietnam

What is needed immediately in 
your destination to better grow 
European arrivals?

The visa exemption policy needs to be 
expanded, and a long-term strategy 
must be created. 

The government also needs to focus 
on digital marketing and not just attend-
ing trade fairs.

Huynh Thi Doan Thuy
Deputy marketing 
director, 
Vietravel

Viewpoint

E-visa
Vietnam began offering e-visas to 40 nationalities as part of 
a new pilot programme. Eligible visitors will be able to apply 
online for a 30-day single-entry visa.

Jetstar’s Danang-Hong Kong route
Beginning 27 March, Jetstar Pacific will begin offering 
three-times weekly flights between Danang and Hong Kong. 
The city on Vietnam’s central coast saw international visitor 
numbers in 2016 increase 31.6 per cent year-on-year.

ÊMM Hotel Hue
The latest property from TMG Hospitality, ÊMM Hotel Hue 
features 72 rooms, a swimming pool and F&B outlets. 
Located in the heart of Vietnam’s old imperial capital, it is 

Products to watch

Gourmet Lures
Vietnamese food is known for its freshness, 
variety and balance of flavours. Its cuisine, 
which includes world-famous dishes such as 
pho, banh mi and banh xeo, tantalises the 
tastebuds of locals and tourists alike. From 
fine dining restaurants to streetside joints and 
everything in between, Vietnam is a foodie’s 
heaven. Street Foodies Saigon offers a tour 
featuring the city’s best street food spots. 
Saigon Cooking Class provides a hands on 
experience for those wanting to recreate the 
dishes back home.

“Vietnam Airlines has been proactive 
in supporting and promoting the destina-
tion, hosting in-market roadshows that 
have supported a greater understanding 
of Vietnam,” she added.

Vinpearl has ambitious plans of its 
own, according to Ramsay. “We have an-
other 17-plus properties across Vietnam 
as well as other hospitality products due 
to open in the next two-three years,” she 
shared. “In addition to the product offer-
ings, Vinpearl has appointed representa-
tives in (European) markets focused on 
educating the travel industry on all that 
Vietnam has to offer.”

Duc, from VNAT, agreed with private 
sector feedback that the visa exemp-
tion policy, increased promotional ac-
tivities, better services and improved air  
connectivity are driving factors behind 
Vietnam’s increasing European visitor 
numbers, efforts he says will continue in 
2017.

Ramsay points to Vietnam’s natural 
beauty as a magnet for European tour-
ists. “We have seen a rise in interest across 
major travel partners to seek new destina-
tions for charter services…and Vietnam 
is a natural choice for this with its com-
bination of culture, beaches, climate and 
cuisine,” she said. 

“The country is now being sought after 
as a stand-alone beach destination, offer-
ing not only amazing coastlines but also 
good weather options all year-round.” 

Questions regarding the sustainability 
of European growth do remain. The visa 
waiver program, for example, remains a 
pilot scheme. 

Nonetheless, operators such as Thuy 
expressed optimism that arrivals from Eu-
rope will continue to grow. 

Romantic Moments
Quy Nhon’s location on a mountain-fringed 
bay overlooking the South China Sea with 
several islands strewn off the shore, makes 
it an idyllic paradise. The fact that it remains 
fairly untouched, with quiet golden sands 
and crystal clear waters, means it slips under 
the majority of travellers’ radars and is the 
perfect spot to celebrate a honeymoon or 
anniversary. AVANI Quy Nhon Resort boasts a 
vast infinity pool and private, kilometre-long 
stretch of pristine beach, as well as open air 
bar and restaurant.

Adventure in Nature
The lush green hills of Vietnam’s Central 
Highlands are a great place to get off the 
beaten track and get lost in nature while 
discovering the country’s diverse culture. 

Khiri Vietnam offers a tour taking in 
the waterfalls and trekking paths that 
cut through the villages of the Jarai and 
Bahnar people, who will happily entertain 
guests with dance and traditional 
instruments. The Central Highlands is 
traversed along the famous Ho Chi Minh 
Trail.

walking distance from landmarks like the Citadel and the 
Perfume River.

Sol Beach House Phu Quoc
Melia Hotels International has launched its first Sol resort in 

Jim
m

y Tran/shutterstock

Inspiring themes

Halong Bay, Vietnam

ÊMM Hue Hotel

Vietnam with the opening of the Phu Quoc resort featuring 
284 rooms and suites as well as an infinity pool overlooking 
the sea among other highlights.

Activities include yoga retreats, cooking workshops, 
diving and live music. 
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European arrivals may not grow much this year due to global uncertainties. By Prudence Lui

A more cautious outlook
Hong Kong is a popular 
stopover destination

will be promoting art walking tours that 
include a Soho Gallery Tour, Central 
Street Art Tour and Pedder Building Gal-
lery Tour. The tourism board is also focus-
ing its promotion on Hong Kong’s “living 
culture” and marketing it to European 
visitors through events such as the Hong 
Kong Dragon Boat Carnival and Great 
Outdoors Hong Kong campaign.

On the hotel front, Hotel Icon said that 
the European market showed about a 
three per cent growth for 2016. The Euro-
pean market supplied around 30 per cent  
of its total room business in 2016.

 A spokesman noted that the hotel fo-
cused on targeted geo-marketing cam-
paigns and advertising to certain markets 
in 2016, which helped to increase numbers 
from the UK and Germany. Also, the hotel 
would continue to “shift resources from 
offline to online marketing” this year. 

InterContinental Grand Stanford 
Hong Kong’s general manager Alexander 
O. Wassermann said that almost 15 per 
cent of business came from European 
markets. He expects that there will  be a 
slight increase of two to three per cent for 
this segment this year.

Destination Hong Kong

What is needed immediately in your 
destination to better grow European 
arrivals?

A pleasant and welcoming environment is 
pivotal to travellers as they consider the 
places they visit. To attract more visitors, 
the government should make the effort 
to build new attractions as travellers are 
always looking for new, fun and interest-
ing spots.

Tour operators need to pick up new 
ideas and business models. There is 
also a shortage of professional travel 
practitioners. While market forces may 
drive people to make an effort to equip 
themselves (with the right knowledge), 
the government still has to push for more 
training opportunities for the travel trade.

Jan-Hendrik 
Meidinger
General manager, 
The Excelsior Hong Kong

Paul Chan
Co-founder & CEO, 
Walk in Hong Kong

Viewpoints

A
ccording to Hong Kong Tour-
ism Board (HKTB) statistics, 
the European tourist market 
showed an upward trend in 

2016, where there was a growth of 4.3 per 
cent year-on-year.

 One new and emerging market was the 
Netherlands, which registered a signifi-
cant 5.2 per cent growth in terms of arriv-
als from January to November 2016. 

Moreover, Hong Kong has emerged as 
a popular stopover destination, where 80 
per cent of Europeans who came to the 
country visited multiple destinations. 
To tap into this market, HKTB has been 
partnering other destinations in the Pearl 
River Delta to boost arrivals.

According to Hong Kong Association 
of Travel Agents’ vice chairman Rich-

4.3 per cent
The year-on-year percentage growth 
of European markets, reaching a total 
of 1.7 million arrivals from January to 
November 2016

91,596
The number of Dutch travellers who 
visited Hong Kong in 2015

4.1 nights
The average number of nights the 
European markets spent in 2015

Destination in numbers

ard Willis: “(For instance), I see a trend 
where more Europeans like the German 
and Dutch making a stop in Hong Kong 
before going on to Japan. With Cathay 
Pacific ready to launch their Hong Kong-
Barcelona route this summer, this may 
bring even more tourists from Europe. 
Some Europeans and Russians also come 
for pre- and post-itinerary cruises as well.”

Gray Line Tours’ managing director, 
Michael Wu, said that overall, perfor-
mance was positive for 2016.

He said: “Business is stable with a mild 
increase in arrivals. Overnight stays have 
improved because hotel rates have stabi-
lised and are more affordable.”

However, Wu indicated that he doesn’t 
expect a surge for 2017, but a similar per-
formance as 2016 thanks to Brexit and the 
new US president. 

“Currently,  pre bookings for March 
and April look good as longhaul travel 
accounts for 40 per cent of our day tours. 
We also hope (attractions like) the Central 
Police Station will be ready soon as it’ll be 
a big draw for European visitors who like 
culture and history,” Wu added.

On the art and culture front, HKTB 

Food trucks
In February, 16 food trucks operating in eight 
designated tourist attractions was launched 
by the tourism commission. Showcasing 
innovative Chinese, Western and international 
cuisine, the trucks will be located in areas 
such as the Tsim Sha Tsui Art Square, Golden 
Bauhinia Square, and Hong Kong Disneyland.

Old Town Central
Old Town Central is where the old and new 
in Hong Kong converge. Central was the 
birthplace of colonial hong kong, but today 
it is home to trendy restaurants and art gal-
leries. The Hong Kong tourism board will be 
identifying and promoting tourist routes in 
the area that revolve around themes such as 
Heritage and History, Art, or Dining. 

Holiday Inn Golden Mile
The 621-room Holiday Inn Golden Mile 
has completed its refurbishment. The hotel 

Products to watch

From left: Ho Yuen Express food truck; Holiday Inn Golden Mile

Inspiring themes

Family fun
Hong Kong is an ideal destination for fam-
ily travel as it offers different activities and 
attractions to cater to everyone.

Attractions range from theme parks 
and shopping to educational museums 
and outdoor activities. As well, food 
options vary from three-star-Michelin 
Chinese restaurants to street food. Hong 
Kong is also a shopping paradise and both 
the young and old can expect to have a 
fun time.

Culture connection
As a cosmopolitan city, one thing which 
makes Hong Kong stand out is the 
contrast of east meets west. There are 
festivals which will surprise tourists, as it 

shows how the cultural traditions are well-
preserved and celebrated in the destination. To 
truly experience the living culture, tourists can 
join a series of Hong Kong tours that reveal 
local foodie secrets or show the visitor what 
cultural artefacts exist in different neighbour-
hoods.

Adventure in nature 
Outlying islands, quaint villages, sandy 
beaches and undulating mountain paths 
characterise the diversity of Hong Kong. About 
three-quarters of Hong Kong is countryside.

There are four long-distance hiking trails 
very popular among hikers. For instance, the 
MacLehose Trail (100km) traverses the New 
Territories from Sai Kung in the east to Tuen 
Mun in the west, while the Lantau Trail (70km) 
is a circular trail on Lantau Island.

recently unveiled its lobby, shopping arcade, 
outdoor drop-off area, as well as its Executive 
Club rooms.

Dorsett Wanchai Hotel 
Last October, the Cosmopolitan Hotel Hong 
Kong was rebranded as the Dorsett Wanchai 
Hong Kong after a top-to-bottom makeover 
for all its 454 guestrooms, lobby, and other 
facilities. Every Friday evening, hotel guests 
can experience the Dorsett Wine Hour, where 
they can enjoy a complimentary range of 
handpicked wines to pair with local snacks. 
 
World Star Water Tour
Star Ferry has deployed its newly refurnished 
World Star ferry. The upper deck has been 
reinvented as a cosy lounge area, while the 
lower deck maintains Star Ferry’s wooden 
benches. The upgraded diesel-electric ferry 
does twice-daily round trips from Tsim Sha 
Tsui to Hong Kong Disneyland Resort Pier. 

He said: “European markets are grow-
ing slowly and steadily, with UK and Ger-
many the greatest drivers. With the strong 
US currency, we foresee that both business 
and leisure travellers from the European 
market will be very sensitive in terms of 
cost and price. Therefore, we are offering 
value-added benefits such as unlimited lo-
cal and IDD calls to up to 20 countries, 3G 
mobile Internet, and Wi-Fi hotspot and 
tethering with a handy smartphone.”

Ocean Park

MacLehose Trail





Report World heritage sites

Living the glory days
TTG Show Daily finds out why these destinations should not rest on their UNESCO laurels, and industry 
stakeholders share their thoughts on how the coveted status interplays with tourism in the Asia-Pacific region

>> Singapore Botanic Gardens

Blossoming into maturity
Established in 1859, Singapore Botanic 
Gardens was inscribed a UNESCO World 
Heritage Site in July 2015, marking a first 
for the city-state.  

Highlights at this tropical garden para-
dise include the National Orchid Garden, 
home to the world’s largest orchid display 
with over 60,000 plants and orchids. 

Nigel Taylor, group director at Singa-
pore Botanic Gardens and National Parks 
Board (NParks), said: “Following its in-
scription, NParks is committed to sus-
taining Singapore’s green legacy through 
the gardens’ site management plan.  
Measures such as the protection of the 
gardens’ centuries-old trees have been set 
in place.”

There are also plans to add more or-
chid varieties to the National Orchid Gar-
den, introduce a new Learning Forest and 
extend the Jacob Ballas Children’s Gar-
den, he shared.

As well, the gardens announced that it 
would develop a new Ethnobotany Gar-
den to allow visitors to learn about plants 
used by indigenous cultures of South-east  
Asia. 

Taylor added: “This will enhance the 
gardens’ role as an educational provider, 
which is in line with UNESCO’s mission.”

Since its UNESCO inscription in 2015, 
the gardens have recorded an increase in 
footfalls, said Taylor, and now attracts 
more than 4.7 million visitors annually. 

However, the garden does not rank 
top among Singapore’s must-sees, Ajam-
bar Basmet, director of Chariot Travels 
noted, urging strong marketing to raise 
awareness of and leverage the gardens’ 
new UNESCO status. 

Likewise, Samson Tan, CEO of GTMC 
Travel, wants more marketing to promote 
the gardens, especially at the ground level. 

He said: “The venue management 
needs to sit down with the NATAS in-
bound committee to brainstorm new 
marketing (activities) and get the  
industry to roll out (the initiatives in a 
concerted way).” – Paige Lee Pei Qi

>> Great Barrier Reef, Australia

Wounded coast still a star
The world’s largest coral reef, which 
stretches over 2,000km along the Queens-
land coastline, continues to be a tourist 
magnate despite facing a current mass 
bleaching crisis.

Alex de Waal, CEO of Tourism Tropi-
cal North Queensland, said half of the 
visitors to the site are domestic but the 
number of international tourists is grow-
ing rapidly. Top source market China 
supplied approximately 200,000 visitors 
in 2016, followed by the US and Japan at 
about 130,000 and 100,000 respectively. 

In recent months, the reef has report-
edly been plagued with one of the worst 
coral bleaching crises in history, with at 
least 35 per cent of corals in the northern 
and central areas killed. 

Professor Terry Hughes, director of 
the ARC Centre of Excellence for Coral  
Reef Studies at James Cook Univer-
sity, stated: “2016 is the third time in 18 
years that the Great Barrier Reef has ex-
perienced mass bleaching due to global 
warming. The current event is much 
more extreme than we’ve measured be-
fore.”

Nevertheless, Waal emphasised that 
this environmental issue has “minimal 
impact on the tourist”.

“This doesn’t mean the death of the 
reef. It’s like having a sun tan, you get 
burnt but don’t die. Visitors are still able 
to see the beautiful colours of the reef.”

Caitlin Williams, a spokesperson from 
the Capta Group, agreed: “We still have 
huge numbers of people wanting to visit 
the reef and there is no change in any of 
the sites that they visit.”

Williams added that the reef remains a 
top “must-do” for any visitor to Queens-
land.

Likewise, Andy Indra, senior sales 
manager of Experience Tour Australia, 
said the reef is still a popular destina-
tion and with its identity as renowned 
UNESCO World Heritage Sites clearly 
cemented, there is no lack of awareness 
of this spectacular site. – Paige Lee Pei Qi

>> George Town, Malaysia

A market for festivals
Penang’s George Town has undergone 
tremendous transformation from its 18th 
century beginnings as the first British 
Straits Settlement to become UNESCO 
listed in 2008 and globally recognised for 
its vibrant arts and culture scene.

In honour of the UNESCO designa-
tion, the George Town Festival was inau-
gurated in 2010. Every year, the month-
long event transforms the city into a stage 
showcasing local and international acts. 
The festival attracts some 250,000 visi-
tors annually, both domestic and interna-
tional.

In addition to the George Town Fes-
tival, Penang island also boasts a trio of 
cultural festivals in the last quarter of the 
year – the George Town Literary Festival, 
In-Between Arts Festival and Penang Is-
land Jazz Festival. 

Its growing array of festivals aside, 
George Town’s UNESCO status is also 
deemed advantageous for tour operators. 

“The branding is important as travel-
lers will trust an internationally recog-
nised brand more than they would a tour 
operator. It makes it easier for operators 
to promote,” said Manfred Kurz, manag-
ing director, Diethelm Travel Malaysia. 

Henry Ong, head of business develop-
ment, Holiday Tours, agreed: “The brand-
ing is an endorsement by a world body 
and it is important for the Caucasian  
markets such as Australia and Europe 
since they are travelling from afar to come 
here.”

On what more can be done, Kurz said: 
“Most of our Penang programmes are 
based around its heritage. The local gov-
ernment should train more special guides 
to conduct heritage tours and special in-
terest tours in George Town. There is also 
room for improvement on the mainte-
nance of the old site.”

In 2015, Penang saw a 4.7 per cent in-
crease in arrivals to 683,897 tourists, a 
feat considering the 6.3 per cent decrease 
in overall arrivals into Malaysia in 2015. 
 – S Puvaneswary

>> Khao Yai, Thailand

Lush tourism potential
Located in Thailand’s north-east is the 
country’s oldest national park, Khao Yai, 
which was proclaimed a UNESCO World 
Heritage Site in 2005. 

Covering more than 2,000km2 of for-
est and grassland, the park teems with 
natural life and features such as the Haew 
Narok Waterfall (left) where Leonardo 
Dicaprio’s famed jump in The Beach was 
filmed. 

Travel operators interviewed see value 
in the park’s UNESCO status. 

Pornthip Hirunkate, managing direc-
tor – Thailand, Destination Asia, said: 
“The UNESCO brand is a useful selling 
tool in bringing the right kind of expo-
sure – it is also attractive as people aspire 
to visit renowned destinations.” 

Samuel Desmier, Abercrombie & 
Kent’s regional managing director for 
South-east Asia, commented: “It is always 
a huge draw for travellers planning their 
vacations in South-east Asia. It’s a stamp 
of approval from the foremost authority 
on culture and natural beauty, and trav-
ellers commonly believe that a UNESCO 
Site shouldn’t be missed.” 

Khao Yai’s developments over the last 
10 years have made it a destination “of 
potential” for the luxury tour operator.

Added Desmier: “If the vineyards in 
Khao Yai continue to develop, the area 
has the potential to become the Napa Val-
ley of South-east Asia. (Together with) its 
UNESCO status and the small collection 
of boutique five-star properties such as 
Kirimaya and Muti Maya, we expect the 
area to shine in the next five years.”

But illegal land encroachment has be-
come an issue for Khao Yai as it grows as 
a hillside resort location, with the Thai 
government recently clamping down on 
properties built in the national reserve. 

Pornthip remarked: “Khao Yai is a 
unique destination in Thailand – cur-
rently the state of tourism in and around 
the park needs to be controlled for the 
ecological future of the park and its in-
habitants.” – Xinyi Liang-Pholsena
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Asia’s newly inscribed sites in 2016
>> Angkor Wat Archaeological Park, Cambodia

A push for conservation
Angkor Wat is undoubtedly Cambodia’s largest tourist attraction, drawing more than 
2.1 million visitors to explore the ancient temple complex in 2015. Spanning over 
40,000ha, the archaeological park in Siem Reap is home to hundreds of temples dating 
from the 9th to 15th century, including the iconic Angkor Wat, Bayon and Ta Prohm. 

Agents say Angkor is Cambodia’s biggest selling point, with its World Heritage badge 
offering no additional incentive to travellers. “Angkor sells itself,” says Exo Travel’s Cam-
bodia general manager, Pierre-André Romano, adding that 80 per cent of clients include 
Angkor in their itineraries. “The challenge is always to sell other elements of Cambo-
dia.”

Likewise, Angkor also forms the centrepiece of Discover the 
Mekong’s itineraries, said CEO Kimhean Pich. However, the 
company has created tours that showcase the wider area of 
Siem Reap province to travellers. “We need to show there 
is more than just Angkor Wat,” he added. 

Angkor’s World Heritage status – awarded in 1992 
– has brought with it benefits, such as conservation 
and restoration efforts. During the last decade, 
decaying sections of Angkor Wat, Bayon Temple 
and Ta Prohm have been restored to their former 
glory, with work ongoing.

Last June, the Cambodian government re-
quested further help from UNESCO to assist 
with restoration training, claiming erosion, tour-
ist traffic and pollution were creating a greater 
need.

In response to fears raised over whether the 
ancient structures can cope with heavy visitor 
volumes, the governing Apsara Authority has 
installed designated walkways and wooden 
steps to protect vulnerable areas and pro-
moted the use of bicycles and electric bikes. 

In May 2016, all traffic was banned from 
the front of Angkor Wat to cut down on 
congestion. – Marissa Carruthers
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Newly inscribed UNESCO World Heritage 
Sites in 2016 include gems from India and 
China. Here’s a summary: 

Nalanda Mahavihara, Bihar, India
The Nalanda Mahavihara (Nalanda 
University) stands out as the most ancient 
university in the Indian subcontinent, en-
gaged in the transfer of knowledge for an 
interrupted 800 years. The site comprises 
its archaeological remains dating from 
the 3rd century BCE to the 13th century 
CE and includes stupas, shrines, viharas 
(residential and educational buildings) and 
important artwork in stucco, stone and 
metal. 

Le Corbusier, transnational, including 
India and Japan
This comprises the work of Swiss-French 
architect and urban planner Le Corbusier, 
comprising 17 sites spread over seven 
countries – Argentina, Belgium, France, 
Germany, India, Japan and Switzer-
land – which are a testament to modern 
architecture. Built over a period of a half-
century, the sites include the Complexe du 
Capitole in Chandigarh (India), the National 
Museum of Western Art, Tokyo (Japan), the 
House of Dr Curutchet in La Plata (Argen-
tina) and the Unité d’habitation in Marseille 
(France). These masterpieces also attest 
to the internationalisation of architectural 
practice.

Zuojiang Huashan, China
This comprises 38 sites of rock art on 
steep cliffs in the border regions of 

Asia’s newly inscribed sites in 2016
south-west China that illustrate the life 
and rituals of the Luoyue people. They 
date from around the 5th century BCE 
to the 2nd century CE. In a surrounding 
landscape of karst, rivers and plateaux, 
they depict ceremonies that have been 
interpreted as portraying the bronze drum 
culture once prevalent across southern 
China. This landscape is the only remains 
of this culture today.

Hubei Shennongjia, China
The site in Hubei province comprises both 
Shennongding/Badong to the west and 
Laojunshan to the east, which protect 
the largest primary forests remaining in 
Central China. It is also a habitat for rare 
animal species such as the Chinese giant 
salamander, golden or Sichuan snub-
nosed monkey, clouded leopard, common 
leopard and the Asian black bear. 

Khangchendzonga National Park,  
Sikkim, India
The park includes a unique diversity 
of plains, valleys, lakes, glaciers and 
spectacular, snow-capped mountains 
covered with ancient forests. It is also 
home to the world’s third highest peak, 
Mount Khangchendzonga. Mythological 
stories are associated with this mountain 
and with a great number of caves, rivers, 
lakes, etc, that are the object of worship 
by the indigenous people of Sikkim. The 
sacred meanings of these stories and 
practices have been integrated with Bud-
dhist beliefs and constitute the basis for 
Sikkimese identity.

http://www.santika.com
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>>Sundarbans National Park, India

No roaring reception
Inbound operators acknowledge that this 
UNESCO World Heritage Site has far 
from met its full tourism potential.

“Until now, Sundarbans has been pro-
jected (mostly) as the home of the royal 
Bengal tiger. The challenge is to reposi-
tion it in the international market as a 
magical world of mangrove, rivers, flora 
and fauna and a site for (ecotourism),” 
said Surajit Bose, joint director, tourism, 
government of West Bengal.

Trade sources shared that roughly 
5,500 foreign tourists visited the park 
during the last inbound season. 

Rajib Banerjee, director, East Wind 
Holidays, said international demand is 
weak due to inadequate marketing.

“Despite being a UNESCO site, Sunda-
rbans received less traction compared to 
some other sanctuaries because of the 
lack of infrastructure and regional con-
nectivity,” explained Dipak Deva – man-
aging director, Travel Corporation, India.

“A lack of forest lodges, boats and im-
proper safety measures make it difficult 
to sell to foreign tourists,” added Ravi Go-
sain, director, Erco Travels.

Compounding the challenge is the lack 
of guides who speak foreign languages, 
both Amaresh Tiwari, managing director, 
AT Seasons & Vacations Travel and Arun 
Anand, managing director, Midtown 
Travels pointed out. 

Nevertheless, the park’s UNESCO 
title brings a glimmer of hope. Tiwari 
remarked: “We always highlight (the 
UNESCO badge) in our brochures and 
marketing material to sell the destina-
tion.” 

Also optimistic, Anand added: “There 
is a segment of international tourists who 
always keep in mind to visit such sites.” 
 – Rohit Kaul

 >> Puerto Princesa Subterranean 
River National Park, the Philippines

Ebb and flow of a famed site
Home to the world’s longest under-
ground river, the Puerto Princesa Subter-
ranean River National Park does not draw 
the resounding praise from tourists and 
agents that one might expect.

The site has had its UNESCO badge 
since 1999 but it only found fame in 2012 
when it was recognised under another ac-
colade, the New Seven Wonders of Nature.

Tourists started arriving in droves, 
leading the city government to limit visi-
tation to 800 pax a day or half the daily 
demand.

Still, this left some concerned about 
the environmental impacts of tourism 
and whether the UNESCO committee’s 
recommendations are being followed.

Although the use of audio guides in 
place of local boatmen has helped to 
minimise noise in the cave, Felise Cruz, 
marketing and operations manager of 
Trips Travel, opined that tours now are 
less interactive and do not offer the touch 
of local humour. 

Cruz explained that Asians, in contrast 
to Europeans, are less awed by the attrac-
tion since neighbouring countries such as 
Malaysia, Indonesia and Vietnam share 
similar geography with the Philippines.

Wilson Techico, vice president for 
business and product development, Uni-
Orient Travel, would like to see more ac-
tivities introduced in the area so tourists 
can spend more time there. 

It takes two hours to get from Puerto 
Princesa to the river but the river tour 
alone only takes about 45 minutes. 

Techico said a programme packed with 
more activities can make the experience 
more memorable, adding that the few 
restaurants in the area serve just “basic” 
food. – Rosa Ocampo 

>> Himeji Castle, Japan

Location matters
Among the most popular of Japan’s 18 
UNESCO World Heritage Sites is the 
ancient Himeji Castle, also known as the 
White Heron castle.

A record number of over 2.8 million 
people visited the castle in the town of 
Himeji, Hyogo Prefecture in the finan-
cial year ending March 31, 2015, of which 
306,348 were from overseas, nearly four 
times the figure of the previous year. The 
previous record of over 1.7 million visi-
tors was set in 1964.

The UNESCO tag carries great weight 
for visitors to Japan. Shigeki Misawa of 
the sales division of inbound specialists 
Freeplus said: “In our experience, virtually 
all tourists coming to Japan on a package 
tour will go to at least one UNESCO site.”

However, agents expressed that there 
are other important factors such as loca-
tion and proximity to other attractions.

“Himeji Castle is very popular with 
overseas groups because it is convenient 
to reach, while somewhere like Shiretoko 
is much harder to get to,” said Hayashi 
Nori, director of sales of Tokyo Asean 
Service.

He added: “Places like Shiretoko or the 
Iwami Ginzan Silver Mine in Shimane 
Prefecture have relatively few other at-
tractions… Groups will not be happy 
to travel for three hours just to see one 
thing.”

Nori opined there are ways to bet-
ter capitalise on the appeal of UNESCO 
sites. “The national government and local 
authorities need to do more, such as pro-
viding information on how to get to the 
more remote sites or details on accom-
modation,” he said. 

“It would (also) be helpful if local 
governments hold workshops for agents 
to inform us of additional attractions in 
their regions.” – Julian Ryall

>> Kandy, Sri Lanka

Paving the way
Widely seen as Sri Lanka’s cultural capital, 
the pre-colonial kingdom is one of eight 
UNESCO World Heritage Sites in the 
country.

Famous for the 17th century Sacred 
Temple of the Tooth, the city is also home 
to the Kandy Esala Perahera, a 10-day 
Buddhist ceremony replete with elephants 
in ceremonial gear, dancers, drummers 
and stilt-walkers that parade the streets.

Rodney Armstrong, past president of 
the Kandy Hoteliers’ Association and resi-
dent manager at Mahaweli Reach Hotel – 
Kandy, said the city, 115km north of Co-
lombo, has great potential of serving as a 
hub and destination for three-night stays 
if roads are widened and traffic conges-
tion is alleviated. Currently, single-night 
itineraries are more typical of visits to the 
city. 

Similarly, traffic poses the biggest 
problem in growing Kandy’s tourism 
for Colombo-based inbound agents like 
Mahen Kariyawasam, managing director 
of Andrews Travels, who added that the 
authorities have plans to build tunnels to 
help road users bypass the busy city cen-
tre.

Government plans include the widen-
ing of entry roads. A new four-lane high-
way from Colombo is on the cards, aimed 
at shaving the trip time from at least 180 
minutes to 60-80 minutes.

Both Mahen and Armstrong also see 
value in adding a dance theatre to the 
city, which they suggested could be the 
cultural centre of the city where authentic 
Kandyan dances and other cultural events 
are showcased.

At least 80 per cent of foreign visitors 
to Sri Lanka visited Kandy in 2015, ac-
cording to Sri Lankan Tourism. – Feizal 
Samath

>> Luang Prabang, Laos 

Keeping development in check
Dubbed the best-preserved city in 
South-east Asia, Luang Prabang was  
designated a UNESCO World Heritage 
Site in 1995, but the status has not been 
particularly important in marketing the 
town.

“(The UNESCO status) is a plus and 
nice to have,” said Laurent Granier, co-
founder and general manager of Laos 
Mood Travel. “But I have not noticed any 
agency and clients telling me they come to 
Luang Prabang because it is listed.”

Jon Bourbaud, Laos general manager 

at Apple Tree Group added: “The label 
is more important to ensure that future 
development does not happen too fast 
(and) bring negative impacts to Luang 
Prabang.”

Luang Prabang’s World Heritage Site 
status has helped to protect its rich archi-
tectural heritage, as regulations are placed 
on hotel sizes and buildings, remarked 
Bourbaud. He shared that Apple Tree 
Group’s Parasol Blanc hotel, for example, 
cannot have a swimming pool due to its 
location is in a wetland area surrounded 
by natural ponds. 

Granier believes the UNESCO label 
has helped attract newer markets like 

China and South Korea, especially with 
Lao Airlines launching new air routes to 
China. 

But Luang Prabang’s pre-eminent sta-
tus as a World Heritage Site tends to over-
shadow other destinations in Laos. 

Added Granier: “Luang Prabang has so 
much ‘charm’ that visiting anywhere af-
ter it is somehow challenging to propose. 
Sadly, Vientiane and other provinces do 
not have the matching profiles to be fea-
tured confidently.

“(That said), Luang Prabang is still 
too often the object of an extension 
from Bangkok or Hanoi,” he elaborated.  
 – Xinyi Liang-Pholsena
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Report Incentive ideas

From crafting your own traditional Hakka 
brolly to dancing along with Japanese festival 

revellers, there is something fascinating in  
Asia-Pacific for your next reward programme

01  Take in the raw energy 
of Fuji san
Renowned Japanese hotel company, Ho-
shinoya, has come up with a great way 
to appreciate the majesty of Mount Fuji 
by placing guests in a location that lever-
ages the great outdoors around the sacred 
mountain and yet elevate the experience 
with touches of luxury.   

Known as Japan’s first glamping resort, 
the 40-cabin Hoshinoya Fuji sits amid 
pine forests that overlook Lake Kawagu-
chiko and Mount Fuji. Groups that buy 
out the resort can work with the in-house 
Glamping Masters to create an itinerary 
which includes activities such as coffee 
brewing lessons, canoeing on Lake Kawa-
guchiko or early-morning yoga in Aoki-
gahara Forest.

The library café, where hot drinks and 
petit fours are served, is also a lovely place 
for top achievers to gather and trade win-
ning tips.
Capacity 86 pax for resort buy-outs
Website hoshinoyafuji.com/en/

 

02  Sail away in a 
catamaran
Get on the water in style at Mövenpick 
Siam Hotel Pattaya, which has part-
nered with Ocean Marina Yacht to offer  
upscale sailing in the Gulf of Thailand. 

A range of fully-manned yachts are 
available to whisk guests around the bay 
or to the neighbouring islands off Na 
Jomtien coast in Pattaya. 

Yachts include the 25-person, 16m-
long Siamese Twin, which includes cap-
tain and crew, state-of-the-art equip-
ment, living quarters and four bedrooms; 
the 20-pax, 13m-long Sonic; and the inti-
mate six-pax, 8m-long Siamese Cat.
Capacity: Yacht dependent
Email: Nattapun.Runyasewa@
moevenpick.com

03  Gangsta lovin’ 
Slide back in time to the notorious past 
of Shanghai when the city’s most power-
ful Chinese crime lords ruled like kings. 
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Have your incentive winners don colonial 
era costumes, and explore the mansions  
and villas where once wealthy banking 
families and rich opium dealers live, and 
learn how crime lords stashed their ill-
gotten gains. 

Participants also get an exclusive 
chance to “spy” on the insides of an 
old Jewish club where secret conversa-
tions took place and gain insight on how  
they changed the fate of Shanghai. Your 
winners can conclude the adventure by 
sipping on complimentary cocktails in-
side a mansion that once belonged to  
one of Shanghai’s most influential families.  
Capacity Minimum three pax
Email info@newmantours.com

04  Luxury voyage  
down the Mekong
The customisability of Aqua’s luxury offer-
ings is just what incentive planners need to 
effectively dangle a carrot. Unlike its com-
petition, Aqua does not rely on third par-
ties, and even has its own skiffs for excur-
sions – the only cruise plying the Mekong 
to offer this. With the added flexibility, 
foodies, for example, could choose to at-
tend cooking lessons on board and visit 
markets and villages when they hit shore. 

Aqua Expedition offers a four-night 
itinerary from Ho Chi Minh City to 
Phnom Penh, and a three-night itiner-
ary from Phnom Penh to Siem Reap, with 
two excursions each day.
Capacity 20 suites for 40 passengers
Website www.aquaexpeditions.com

05  Journey down by the 
railroad track
Haerang, also known as the Hallyu 
Tourism Train, is an event train that 
provides visitors with a unique and 
immersive Korean travel experience 
to Namiseom Island from Seoul. Pas-
sengers will get to enjoy Korean fusion 
music performances and live perfor-
mances of songs from the soundtracks 
of hit Korean TV dramas. They will also 
be treated to a tour of Namiseom Is-
land before indulging in a hearty meal 
of dakgalbi followed by the chance to 
make makguksu noodles. The train will 
then depart from Gimyujeong Station 
and return to Seoul.
Capacity At least 100 pax
Email ask@korailtravel.com

06  Glory of Awa Odori
The Awa Odori is one of Japan’s three 
most famous festivals and takes place 
over four days in Tokushima, on the is-
land of Shikoku, in mid-August every 
year. Dozens of teams – known as ren 
– wear brightly coloured costumes and 
chant and dance through the city’s streets 
to traditional pipe and drum music. For 
anyone unfortunate to be visiting at other 
times of the year, do not fret; teams put on 
demonstrations three times a day at the 
Awaodori Hall and positively insist upon 
audience participation.
Capacity 50 pax
Email www.awaodori-kaikan.jp

07  Clan meetings
Celebrate your top achievers in a one of 
the most distinctive Chinese clan houses 
in Malaysia – the Khoo Kongsi in Pen-
ang – by throwing a dinner featuring de-
lectable popular local street eats such as 
char kway teow, laksa and pasembur, and 
entertaining them with living heritage ac-
tivities that showcase true Malaysian cus-
toms and traditions. 

Discovery Overland Holidays, which 
delivers this experience, is able to put 
together unique cultural dance perfor-
mances as well as a mock Peranakan wed-
ding procession.
Capacity 950 pax
Email doh_mice@discoveryoverland.
com

08  Fly over for lunch
A succulent seafood feast on a private 
island off the coast of Victoria, complete 
with a beach concierge to facilitate on-
the-ground activities such as stand-up 
paddle boarding, four-wheel driving over 
sand dunes or a relaxing massage, may be 
the highlight for the day.

But getting your top achievers to this 
private island lunch date is also great 
fun when you put them into a helicopter 
and fly them from Melbourne city to the 
Great Ocean Road, soaring over the ma-
jestic 12 Apostles and its beautiful coastal 
surrounds.
Capacity 60 
Email info@bigstickadventures.com

09  Master The Jungle  
Cook Book
Love Rudyard Kipling’s The Jungle Book? 
Now you can step into the very landscape 
that inspired the setting of the classic tale 
– Pench National Park – through a stay 
at Vannraj by Ayana in Madhya Pradesh, 
India.

The luxury safari lodge is a short drive 
to the Turia entrance of Pench National 
Park, and blends in with the surrounding 
landscape. Spread across nine hectares  
of deciduous forest are 12 independent 
lodges that provide ample indoor and 
outdoor spaces for guests to interact with 
nature while being afforded the necessary 
privacy. 

Landscaped gardens and various open 
spaces make perfect locations for exclu-
sive get-togethers, or host a welcome din-
ner under an old mahua tree and a post-
dinner cocktail party on a romantically-lit 
pool deck or on a suspended deck on the 
lake. These venues can accommodate 100 
to 150 pax.

But wait, there’s more to do. Ready 
your group for a lesson on tribal cook-
ing techniques used by the local Gond 
and Baiga tribes. Interactive sessions, led 
by the executive chef, can be arranged for 
groups of eight to 10 guests.
Capacity Varied
Email vannraj@ayanahospitality.com

10  Don’t forget your brolly
Umbrellas are a symbol of good luck for 
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Report Incentive ideas

the Hakka people. This 1.5 hour work-
shop is offered in a small Hakka Village 
situated in the countryside of Kaohsiung, 
Taiwan. Owner Li Rong-qun and his wife 
will guide the class in the century-old craft 
of Chinese umbrella making, before of-
fering participants brushes and colours 
to beautify their creations. Moreover, as 
only a handful of umbrella makers still 
survive, your group’s participation sup-
ports the continuation of this traditional 
handicraft.
Capacity 30 pax
Email kcsumbrella@yahoo.com.tw

11  Dive into MIddle Earth
Your top achievers can channel their inner 
Gandalf and take a journey to Middle-
earth with a scenic flight from Queens-
town in the South Island of New Zealand. 
Departing from Queenstown Airport, pi-
lot Alfie Speight, the cameraman respon-
sible for most of the aerial scenes in The 
Lord of the Rings and The Hobbit movie 
trilogies, flies passengers over the awe-in-
spiring Remarkables and onto many film 
locations including the Shotover River 
which can be recognised as the Ford of 
Bruinen.
Capacity Six pax per helicopter
Email info@glacialsouthernlakes.co.nz

12  Sandy adventures 
The Gobi Desert adventure in Dunhuang 
will be able to even awe participants who 
have seen it all. Count on the stunning 
backdrop, especially when going on one 
of the many land and air transport experi-
ences such camel back rides, a helicopter 
trip, microlighting (flying in an ultralight 
aviation craft), a jeep safari and all-terrain 
biking on sand dunes, to impress your top 
performers. The programme also includes 
an open-air Silk Road dance and cultural 
performance.
Capacity 80 to 100 pax
Email kris.vangoethem@thomascook.
com.cn

13   Wild days ahead
In the Patli Dun valley of India’s Uttara-
khand lies Aahana – The Corbett Wil-
derness, a luxury eco-friendly resort that 
touches the forests of Corbett National 
Park all along its entire length on the 
north-eastern boundary. 

Here, your incentive winners can be-
gin the day by going on a bird-watching  
trail to spot vultures, storks, eagles, king-
fishers, sandpipers, martins – and even 
spotted deer, tigers and leopards if they are 
lucky. The programme can then progress 

with a jeep safari into the national park in 
the afternoon, and a traditional Ayurvedic 
body therapy at the resort in the evening 
before dinner.

Aahana promises an experience than is 
on par with other wildlife resorts across 
the globe, where fine living and dining 
blend perfectly with closeness to wildlife. 
Resort guests can expect to see and listen 
to wildlife from the comfort of their living 
room and other resort areas such as the 
restaurant and swimming pool decks. 

Come mornings and evenings, avian 
songs will entertain guests.
Capacity 48 pax
Email reservation@aahanaresort.com / 
info@aahanaresort.com

14  Local interaction
Located approximately two hours from 
Kota Kinabalu, Kundasang is reputable for 
its sweater weather and picturesque view 
of the captivating Mount Kinabalu. Trav-
elling through Kundasang, participants 
will get to experience the freshly grown 
produce and local delicacy – sago worms!

Dive into the local culture as the tour 
visits local villages. There, participants 
will be introduced to the Kundasang lo-
cals’ fascinating culture through food and 
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performances. This adventure will end at 
a dairy farmhouse, where guests can inter-
act with the cows and shop for fresh dairy 
foodstuff.
Capacity 200 pax
Email askapxara@apxara.com

15  Get out of the city
Skip the usual city hotels and house your 
top achievers at The Tamara, Coorg, a 
resort that is tucked away in the tranquil 
confines of a 69-hectare coffee, carda-
mom, pepper and honey plantation in 
Kodagu District, Karnataka, India.

All 56 cottages here are raised on stilts 
and enveloped by hills, sparkling streams 
and lush greenery at about 1,097m above 
sea level. Its unique location presents op-
portunities for nature and wellness ac-
tivities, such as yoga sessions, nature treks 
and bird-watching.

Sign your group up for the resort’s sig-
nature Blossoms to Brew activity, which 
invites participants to blend and roast 
their own coffee beans to create a unique 
cup of coffee at The Verandah restaurant. 
The coffee blend can then be taken back 
home as a unique souvenir.
Capacity 56
Email coorg@thetamara.com
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Borobudur Temple, Central Java

The greatest momentum in Borobudur is unquestionably the Vesak Day. 
Especially for those of us who seek serenity and enlightenment. 
On May 10 this year, leave with an experience like no other: witness 
a massive 5 kilometer pilgrimage performed by thousands of buddhist 
that ends in the masterpiece of a temple, and conclude the eye-opening 
journey with the release of hundreds of lanterns as a symbol of letting 
go of longings and desires. Be among the ones that celebrates Vesak Day 
and spread the message of peace to the entire universe.

Arrive baffled, leave enlightened

www.indonesia.travel 
indonesia.travel
@indtravel
indonesia.travel
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