


















































24   TTG Travel awards 2017 special ediTion

Best Luxury Hotel Brand Shangri-La Hotels & Resorts 

Best Mid-Range Hotel Brand Best Western International

Best Budget Hotel Brand ibis

What does this award mean to you 
and who do you want to share it 
with?
We are truly humbled and hon-
oured to receive this award from 
TTG Asia Media.  It’s a signifi-
cant recognition for Shangri-La 
and a testament to our brand’s 
hallmark of ‘hospitality from 
the heart.’  This award is for the 
more than 42,000 employees at 
Shangri-La. Our colleagues per-
sonify the brand, and graciously 
provide distinctive experi-

What do you think has kept your 
organisation so successful in what it 
does all these years?
To have been named Asia’s Best 
Mid-Range Hotel Brand for an 11th 
consecutive year is a tremendous 
honour, and we are extremely 
proud. This award is also a wonder-
ful reflection of the quality of our 
hotels, the strength of our brands, 
and the talent and professionalism 
of our Asia-based team. 

I would like to share this award 
with all of our associates, including 
those at our Asian head office and 

What do you think has kept your 
organisation so successful in what it 
does all these years? 
We are honoured to win this award. 
This is a well-deserved award for 
each and every member of our ibis 
teams throughout the region as it 
is a testament of their hard work, 
passion and commitment. 

AccorHotels is a world-leading 
travel and lifestyle group and digital 
innovator offering unique experi-
ences in more than 4,200 hotels, 
resorts and residences, as well as 
in over 10,000 of the finest private 
homes around the globe. 

As a group, AccorHotels is also 
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ences and genuine care for many 
guests every day. 

How will you continue to outshine 
your competitors in the market-
place next year and beyond?
As a group, we are always 
looking at ways to improve 
our product and service. While 
capitalising on technology to 
reach new consumers and con-
necting with guests is important, 
personally engaging with them 
is key to enhancing their on-site 

in all our properties, and, last but 
not least, with our hotel owners and 
developers. Most of all I would like 
to thank our travel trade partners, 
and the readers of TTG.

What latest innovations in product 
and services has your organisation 
introduced this year?
We have expanded rapidly in recent 
years, creating multiple new brand 
concepts that are perfectly suited to 
the needs of Asia’s new generation 
of travellers. 

These include Vib and GLo, 

motivated by a desire to innovate 
and set new benchmarks in our 
industry to enhance our guests’ 
experience. 

What latest innovations in products 
and services has your organisation 
introduced this year?
Ibis is an iconic brand among 
economy hotels that is constantly 
innovating itself to offer the seg-
ment’s highest levels of service and 
comfort. It is the only economy 
brand with main hotel services 
available 24 hours daily. The brand 
has created a revolutionary bed-
ding concept Sweet BedTM by ibis; 

Hotel Chain Awards

Best Regional Hotel Chain Park Hotel Group
What do you think has kept your 
organisation so successful in what it 
does all these years?
We are extremely honoured to 
receive the award for the sixth con-
secutive year and are very grateful 
for the recognition. All this would 
not have been possible without the 
strong support of our customers 
and partners. We are extremely 
thankful for these relationships 
and continue to invest in product 
enhancement, CRM systems and 
other guest-facing technology that 
is not only functional but also sur-
prises, delights and engages guests. 

What latest innovations in products 
and services has your organisation 
introduced this year?
Park Hotel Group has had a very 
fruitful year having launched one 
new midscale brand, Destination; 
opened three new hotels (placing a 
flag in the Maldives and two more 
in Singapore) and also completed 
a major revamp of our website. We 
are gearing up for the relaunch of 
Grand Park City Hall which will be 
one of the most highly anticipated 
hotel openings come 2018. 

An organisation is only as good as its 

people. So how is your organisation 
investing in the next generation  
of leaders?
We have increased investment in 
our people as the advent of new 
technologies has made many skills 
of the past obsolete. 

Working closely with the 
Singapore Institute of Hospitality, 
we provide in-house training and 
development and work closely with 
Singapore’s workforce development 
agencies as well as industry gurus to 
continue to ensure the quality and 
relevance of our workforce. – Allen 
Law, CEO 

experiences and understanding of 
the brand.

Why do you think travel agencies will 
continue to be a valuable channel for 
suppliers?
Travel agencies will continue to be 
part of the travel process and be 
a vital link between any hotel and 
traveller as they can share valu-
able insight about a destination, 
minimise challenges, as well as 
provide professional and personal-
ised service.

two tech-savvy midscale offer-
ings, and SureStay, which provides 
fuss-free accommodation in key 
destinations. Asia’s first SureStay 
hotel recently opened in Bangkok 
in October, and Vib is expected to 
make its regional debut in 2018, in 
Bangkok as well. 

With these new brands alongside 
the company’s well-known and 
established midscale hotel con-
cepts, we hope to stay ahead of the 
competition and retain our position 
as Asia’s most popular mid-range 
brand for many years to come. 

welcoming, designer common areas 
and a modern kitchen. In addi-
tion, our ibis Styles resonates with 
millennials with its funky, stylish 
experience at an all-inclusive rate. 

An organisation is only as good as  
its people. So how is your organisa-
tion investing in the next generation 
of leaders?
We cultivate the spirit of service 
that drives each of our employees, 
so that ibis is recognised across the 
world for its quality, reliability and 
commitment to the environment. – 
Michael Issenberg, Chairman and 
CEO, AccorHotels Asia Pacific






















































