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a hike in aviation fuel prices and 
exchange rate fluctuation.

Feliz Axalan, Tradewings 
Tours and Travel’s general man-
ager, is also “worried” that the 
general elections in May next 
year may “push back” outbound 
travel, usually the case during 
elections.

Axalan said that the longhaul 
outbound market is the first to 
be affected as it requires more 
forward planning, unlike within 
Asia where budget fares abound.

However, for Mendoza, even 
outbound demand to Asia is af-
fected by passengers’ “reduced 
buying power”, citing the exam-
ple of a US$300/pax Hong Kong 

Triple whammy for 
Philippine outbound
By Rosa Ocampo
Philippine outbound agents are 
bracing for worrying prospects, 
as the weakening peso currency, 
reinstatement of local airlines’ 
fuel surcharge, and high inflation 
rate combine to make travelling 
abroad more expensive.

The weakening of the Phil-
ippine currency to 54.3 pesos 
against the greenback at press 
time – eight per cent lower than 
at the start of the year and the 
weakest in 13 years – is expected 
to have “a massive effect” on trav-
ellers and travel agents, unless 
they have saved some dollars in 
the past, said Lax Junnel Men-
doza, president of Le Voyageur 
International Travel.

“Buying dollars for pocket 
money will cost travellers more 
and credit card won’t be a good 
payment choice. Most travel 
agents don’t have dollar accounts 
and even if we charge passen-
gers in dollars, we have to charge 
them higher because we have to 
pay our partners (abroad) in dol-
lars,” Mendoza explained.

Also making travel costlier is 
the country’s six per cent infla-
tion rate, one of the highest in 
Asia, and increased airfares. In 
mid-September, the Philippine 
Airlines and Cebu Pacific added 
fuel surcharge in airfares due to 

Outbound prospects suffer on a weak peso, rising fares and inflation
package which is the equivalent 
of 16,300 pesos compared to 
13,000 pesos in January when 
the currency was stronger.

Philippine Travel Agencies 
Association’s (PTAA) president 
Marlene Jante expects the cur-
rency effects to become more 
apparent for new 2019 outbound 
bookings. 

To cushion any currency im-
pact, many agencies now require 
dollar payment, Jante shared, 
adding that Filipinos still travel 
despite the higher costs involved. 

On the other hand, Mendoza’s 
strategy amid the currency flux 
is to chase the domestic tourism 
sector. “They don’t have to pay 
travel tax and they don’t have to 
buy dollars.”

While her inbound operations 
has profited from the weak peso, 
Axalan said the agency will have 
“to find ways to keep outbound 
rates the same” and “renegotiate 
with suppliers to give us the best 
rates”. 

For example, Axalan has seen 
more leisure groups departing 
for Europe this year than previ-
ously by partnering with lesser-
known airlines like Saudia and 
Kuwait Airways, enabling them 
to offer groups an affordable 
US$1,985 package for 10 days to 
five countries in Europe.

Buying dollars for 
pocket money will 
cost travellers more 
and credit card 
won’t be a good 
payment choice.
Lax Junnel Mendoza
President, Le Voyageur 
International Travel

Return to paradise for Maldives
With political unrest leading 
up to the presidential elections 
blown over, optimism is now 
high in the Maldives’ inbound 
sector, further buoyed by hopes 
for a fattened tourism budget 
under the new government.

A 45-day state of emergency 
was declared in the country early 
this year, sending arrivals, partic-
ularly from China, on a decline. 

Industry officials now esti-
mate the destination could re-
cord over five per cent growth in 
arrivals this year. 

While expecting arrivals per-
formance to match last year’s, 
Ahmed Karam, president of the  
Guesthouse Association of Mal-
dives (GAM), pointed out that 
the rising bedcount could be a 
problem. 

Karam remarked that less 
than US$1 million was spent on 
destination promotion under 
the outgoing leadership when it 
should have been more given the 
increasing number of beds and 
resorts. 

The opposition party, which 

will take over the reins in mid 
November, has promised to in-
crease the destination marketing 
budget by 400 per cent. 

On September 28, the nation 
elected a new president, oust-
ing Abdulla Yameen, who had 
been accused of corruption and 
human rights abuses. President 
Yameen officially steps down on 
November 17.

This has contributed to a 
overall buoyant mood in the 
inbound sector. Andrew Ash-
more, chief commercial officer 
at Coco Collection Hotels & Re-
sorts, said: “The EU, the US and  
India have (reacted) favourably 
on the result and this buoyancy 
may actually help tourism,” he 
said. 

Meanwhile, Abdulla Ghiyas, 
president of the Maldives Asso-
ciation of Travel Agents and Tour 
Operators, said that tourism has 
been picking up in the past few 
months with new resorts open-
ing. “Flights are also coming in 
and the forecast is looking good,” 
he said. – Feizal Samath
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Fast track to tourism growth
By Prudence Lui
With the launch of the long-de-
layed rail link connecting Hong 
Kong to mainland China’s high-
speed network on September 23, 
tourism players in the city are 
seeing immense inbound and 
outbound potentials.

The completion of the Guang-
zhou-Shenzhen-Hong Kong Ex-
press Rail Link means travellers 
will be able to ride from Hong 
Kong to 44 destinations in main-
land China destinations without 
having to change trains and go 
through the additional clearance 
procedures.

At press time, the government 
indicated 230,000 tickets have 
been sold, covering 44 mainland 
destinations.

China Travel Services (HK) 
is one of the 18 local ticketing 
agents appointed in Hong Kong.

Director for MICE service, Ng 
Hi On, said: “So far, outbound 
FIT traffic showed the biggest 
growth, while group tours also 
showed positive increase. Train 
journeys within four hours are 
popular. 

“Before, we only promoted 
the Guangdong areas but footfall 
has now been extended to hot 
destinations along the east coast 
like Chaozhou, Shantou and 
Fuzhou. This is followed by sur-
rounding areas of Guangdong 
such as Guangxi, Guilin, Hunan 
and Guizhou.”

The new link now enables 

Shoring up greater fun
By Pamela Chow
Hospitality players are showering more 
love on Singapore’s offshore island of 
Sentosa, with recent and upcoming devel-
opments poised to revitalise attractions 
on the island.

“Tourists prefer to visit Resorts World 
Sentosa (RWS), not Sentosa as a whole 
island,” observed Joseph Sze, senior direc-
tor of Siam Express, a Singapore DMC. 
He opined that while Sentosa has “great 
tourism resources and market potential”, 
it would fare better among both interna-
tional and domestic visitors by rebrand-
ing and repositioning as “a whole inte-
grated island”.

To improve its tourism appeal, Sentosa 
and its proponents are building up 
the island’s software and hardware. 
Far East Hospitality (FEH) will 
be launching three hotels along 
Artillery Avenue in the Palawan 
area, covering three different seg-
ments of the traveller market.

Opening in April 2019 are 
Village Hotel at Sentosa, of-
fering 606 rooms, as well as 
the 193-key The Outpost 
Hotel, featuring a stylish 
adults-only colonial island 
concept. In 3Q2019, The 
Barracks Hotel will open its 

More attractions, hotels are heading to Singapore’s island getaway of Sentosa
40 rooms in a conserved colonial building 
in the style. The three properties will raise 
Sentosa’s total room count to 4,200.

Arthur Kiong, CEO, FEH, said: “Sen-
tosa has always been known as a regional 
tourist spot. However, we found that 90 
per cent of the market currently compris-
es luxury hotels, so we saw an opportunity 
to add to the island’s mid-tier inventory.”

To build awareness of the hotels as well 
as the island, FEH is “working on estab-
lishing key partnerships with attractions 
on Sentosa”, said Kiong.

The island’s resident integrated resort 
isn’t sitting idle either. RWS has been 
bringing its A-game with thematic and 
marquee events at key attractions. 

Recent happenings at Universal Stu-
dios Singapore featured intellectual 
property content such as Jurassic 
World: Explore & Roar as well as 
Halloween Horror Nights’ Stranger 

Things; while S.E.A. Aquarium 
ran the month-long Ocean 
Fest!, showcasing ocean-
friendly products, art instal-
lations, underwater per-
formances and upcycling 
workshops.

Come December, the re-

sort will also open table65, helmed by 
celebrity chef Richard van Oostenbrugge.

Meanwhile, the Sentosa Development 
Corporation (SDC) is ushering in a wave 
of technological transformations. Lynette 
Ang, its chief marketing officer, told the 
Daily that Sentosa has launched Alipay’s 
payment solutions across most of the is-
land’s tenants to cater to Chinese visitors. 

Additionally, SDC’s My Sentosa App 
has been refreshed with new functionali-
ties such as itinerary planning, smart nav-
igation and gamified trails.

“The island is also working with the 
Ministry of Transport and ST Engineering 
Land Systems (on) autonomous Mobility-
On-Demand-Vehicles, which will go on a 
public trial next year,” Ang said.

Other efforts include the redevelop-
ment of Sentosa’s main north-south pe-
destrian thoroughfare by 2021, a robust 
calendar of unique events such as the 
Sentosa Sandsation: Marvel Edition and 
Sentosa GrillFest, as well as developing the 
Sentosa 2030 masterplan.

Ang added: “Most tourists in Sentosa 
today are from this region, but we are 
stepping up efforts to grow the longhaul 
markets that we have not fully tapped, 
such as through our participation in inter-
national trade fairs like ITB Berlin, IMEX 
Frankfurt and IBTM Barcelona.” 

tour groups from Hong Kong 
to simply hop on the train to get 
to China, as opposed to having 
to depart from Shenzhen North 
Station, Ng Hi On said.

Hong Kong’s inbound tour-
ism sector is also set for a boost.

Sincere International Travel 
Service’s managing director, 
Charles Ng, said: “For the first 
few days of train operations, I 
observed traffic from Hunan, 
Hubei and Fujian provinces, for 
which air seats to Hong Kong 
was limited in the past.”

“In terms of inbound groups, 
I reckon registered numbers 
will eventually return to hey-
day, from record-low 110 tours 
to 300-500 tours per day,” said 
Charles Ng. 

The potential to attract more 
rail-and-cruise holidaymakers 
from different origin points in 
China have also opened up for 
Hong Kong.

“Cruise travel will be another 

Hong Kong is now connected to China’s high-speed rail network  

M
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Kerala tourism on a 
recovery path post floods
Kerala’s tourism players are 
working towards business re-
covery after experiencing what’s 
believed to be the sector’s poor-
est performing month to-date in 
August.

Access to many of the state’s 
tourism destinations like Mun-
nar, Idukki and Periyar was se-
verely affected after the state was 
battered by its worst floods in a 
century. 

In the wake of the floods, the 
department of tourism of Kerala 
is  participating in 12 interna-
tional trade shows beginning 
with Saudi Arabia and 
Bahrain in October, to 
aggressively promote 
the destination in inter-
national markets.  

Restoring the dam-
aged infrastructure is 
also an impetus.

“Some roads and 
bridges were damaged 
because of the floods. 
We are working with  the pub-
lic works department towards 
restoring connectivity to these 
places,” said Rani George, Kera-
la’s tourism secretary. 

Amid recovery efforts, tour-
ism and hospitality stakeholders 
are keeping their heads up.

“Kerala is recovering and 
we see the situation improv-
ing as the days go by.  South 
Kerala has already recovered. 
Places like Munnar, Thekady 

Ang: sights on longhaul

trend as there are versatile choice 
of vessels homeported in Hong 
Kong,” pointed out Sincere’s Ng. 

“The weekend getaway itin-
erary is particularly affordable, 
and is getting popular for main-
land visitors (arriving by) rail.” 

Hong Kong Tourism Board 
(HKTB) will collaborate with 
cruise lines to promote rail-
cruise products featuring Hong 
Kong in Southern China, Cen-
tral China and West China, a 
spokesperson shared.

Last month, HKTB launched 
rail-cruise promotions in Shen-
zhen, Guangzhou, Wuhan and 
Changsha. 

“The first one thousand visi-
tors coming to Hong Kong by 
HSR were offered rebates for 
train ticket for every cabin pur-
chase. We will continue to work 
closely with our cruise line part-
ners to attract more cruise visi-
tors to Hong Kong,” the spokes-
person said. 

and Periyar will take some time 
as these are interior places and 
the road connectivity needs to 
be strengthened,” said Karan 
Anand – head, relationships, 
Cox & Kings.

Anand further shared that the 
Kerala Travel Mart 2018, which 
took place in September, attract-
ed a record number of domestic 
and international buyers, who 
travelled to the state to see the 
situation for themselves. 

“Their inputs will encourage 
travellers to visit Kerala in large 
numbers, in time for the season 

that begins in October 
2018,” Karan forecasted. 

Moreover, the com-
pany has seen “consid-
erable improvement” 
after constantly engag-
ing with overseas part-
ners on the situation in 
post-flood Kerala.

Meanwhile, Raja 
Gopaal Iyer, CEO, UDS 

Group of Hotels, said: “The mar-
ket is slowly and surely recover-
ing, but it will take some time to 
recover completely.”

The hotel sees good demand 
from German and Russian cli-
ents visiting for Ayurveda, stay-
ing a minimum of 14 days. 

“We are seeing a lot of foreign 
tour operators who are coming 
to Kerala for finalisation of prop-
erties to work with,” said Iyer.  
– Rohit Kaul

Anand: slow but 
certain recovery
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Developing ports of gold
By Mimi Hudoyo
As it forays into cruise tourism, the Indo-
nesia Tourism Development Corporation 
(ITDC) has unveiled plans to develop 
an integrated resort with a cruise port in 
Menjangan, north-west of Bali.

ITDC is the owner and developer of 
the Nusa Dua integrated tourism com-
plex in Bali, and Mandalika in Lombok. 

Its latest project in Menjangan – a joint 
venture between ITDC and a local land 
owner who declined to be named – will 
be a long-term one. The first phase of de-
velopment is sited on 100ha of land, with 
facilities including a cruise terminal and 
two hotels targeted to open in the next 
two years.

Indonesian construction company 
WIKA is injecting two trillion rupiah 
(US$134 million) for this preliminary 
stage of development. “We are looking for 
investors to develop other facilities and 
attractions,” said Edwin Darmasetiawan, 
director of ITDC. The second phase will 
take place over an area of 1,500ha.

“The idea is to create a port of call and 
a destination at the same time,” he said, 
adding that additional offerings including 
a golf course, retail outlets, and a marine 
aquarium are in the pipeline.

Cruise tourism development is kicking into high gear across Indonesia
Instead of reclaiming land for the en-

tire area, which used to be a shrimp farm, 
ITDC will develop “islands”, which can be 
connected by canoes and other transport 
modes.

Developing a cruise terminal in Bali’s 
north will help to improve access issues 
for cruise passengers to the destination.

Said Edwin: “The northern part of Bali 
is less developed than the south. There is a 
port in Celukan Bawang, but there is (not 
much for) travellers in the north, only 
Lovina and Tulamben. 

“When a cruise ship (calls) there, trav-

We are looking for inves-
tors to develop other 
facilities and attractions... 
The idea is to create a port 
of call and a destination at 
the same time.
Edwin Darmasetiawan
Director, Indonesia Tourism Development 
Corporation  

ellers need to take buses down south for 
shopping and to visit other attractions. It 
takes three hours one way to get to Den-
pasar.”

Considering that this is part of an 
eight-hour stop in Bali, too much time is 
wasted on the road, he remarked.

According to Edwin, the project is part 
of a larger plan to create a cruise route 
through different parts of Indonesia, as 
ITDC expands its business portfolio into 
destination management and cruise tour-
ism development.

“In Indonesia, we are working with 
(port authorities) in Bakauheni (South 
Sumatra, where ferries now connect Su-
matra and Java), Probolinggo (the cruise 
gateway to Mt Bromo) and Banyuwangi 
in East Java. The local governments in 
these areas are planning to develop cruise 
facilities,” he said.

ITDC is also working with the Singa-
pore Cruise Association to connect Sin-
gapore with cruise routes through South 
Sumatra, along Java, Bali, Lombok and 
Labuan Bajo (Komodo).

Apart from the terminal in Menjangan, 
there are plans to build a marina in IT-
DC’s Nusa Dua and Mandalika, Lombok 
projects, plus a terminal in Labuan Bajo.

Unleash your arcade skills at the claw 
machine and win prizes if you are 
lucky with your catch! 

There are over 130 prizes to be 
won daily including three-day world-
wide car rental, mobile accessories 
and even Buddy plushies – Budget’s 
well-loved mascot dog.

While at the booth, glam up best 
smile with live photography service 
from Avis and Budget (or spot the rov-
ing photographers across the hall) and 
we will have your picture keepsake 
ready to download within the hour.

You can also charge up your tech 
and check out the latest show scoops 
on our video feed. See you there!

CLAW YOUR WAY TO 
AVIS AND BUDGET 
PRIZES, AND MORE, 
AT TTG BOOTH R50
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Coming out with pride
As acceptance of LGBTQ rights grow in Asia, so do calls for the tourism 
industry to realise the financial and social sense in standing up for this 
increasingly visible segment, finds Xinyi Liang-Pholsena 

(in this sector),” he reminded.
While still a long way to go, LGBTQ 

rights are being advanced in Asia, offering 
glints of progress. 

India, in an historic judgement on 
September 6, has just done away with the 
archaic 157-year-old British empire law 
against homosexuality. 

In May 2017, Taiwan’s top court ruled 
that same-sex marriage is a constitutional 
right, while momentum is gathering in 
Thailand to legalise civil partnerships. 
Vietnam has allowed same-sex weddings 
since January 1, 2015. 

Hong Kong now recognises same-sex 
couples in visa applications, coming on 
top of its host destination status for the 
2022 Gay Games. 

Industry players are hopeful that the 
relaxation of stance towards the LGBTQ 
community will attract traveller interest 
and revenue.  

Hannah Wilson, business development 
executive of UK-based tailor-made luxury 
LGBTQ travel specialist Out of Office, is 
already seeing an uptick in interest in Asia 
from her clients – a majority of whom hail 
from the UK and the US. 

 “Interest in India has risen in the last 
few days. Since the legalisation of gay sex 
last week, we’ve had an influx in inquiries 
and expect (India) to become more popu-
lar,” she told the Daily in mid-September. 

P
ositive winds of change are blow-
ing into the lesbian, gay, bisexual, 
transgender and queer (LGBTQ) 
travel sector, which has grown 

from a niche segment into a major part 
of the global tourism business in the last 
decade amid ongoing changes in the so-
cial and political climate. 

The total global value of LGBTQ travel 
is reported at US$200 billion, growing at 
an average of eight per cent year-on-year 
when mainstream travel grows at just 3.8 
per cent, according to Uwern Jong, editor-
in-chief of gay-targeted OutThere maga-
zine and LGBT+ luxury travel ambassa-
dor for Thailand Authority of Thailand 
(TAT) NYC. 

“Demographically they own 22 per 
cent more than their straight counter-
parts and on average they spend 55 per 
cent more on travel, so it’s easy to see 
that the LGBTQ sector makes a dynamic 
and influential contribution to the global 
economy,” shared Jong during the LGBT+ 
Travel Symposium: Thailand in Bangkok 
in June this year. 

Notably, the tourism sector is currently 
undergoing a paradigm shift, evidenced 
in the growing body of industry research 
on LGBTQ travel, said Peter Jordan, head 
of insights at Toposophy and consultant 
of Gen C Traveller, another speaker at the 
symposium. 

The second edition of the UNWTO 
Global Report on LGBT Tourism, developed 
in cooperation with the International Gay 
& Lesbian Travel Association (IGLTA), was 
released last year. This was followed by Eu-
ropean Travel Commission’s (ETC) launch 
of the Handbook on the LGBTQ Travel Seg-
ment in July this year.

The launch of these LGBTQ travel re-
ports marks “a real milestone as it really 
demonstrates recognition of the LGBTQ 
market at the highest level for tourism 
policymaking”, stated Jordan, who re-
searched and wrote both reports. 

Greater inclusivity, more visibility 
The travel industry is now entering a new 
era of inclusiveness, as more tourism busi-
nesses as well as industry leaders pledge 
their support for the LGBTQ community. 

Said Jordan: “In the latest edition (of 

the UNWTO report), we took a big step 
forward with the inclusion of an impor-
tant quote from recent secretary-general 
Taleb Rifai, who made a clear invitation 
to all tourism leaders, no matter which 
country they are in, to provide a support-
ive environment for LGBTQ travellers.” 

The LGBTQ sector is also of interest to 
PATA, which had entered into an organi-
sational partnership with IGLTA since 
2015, shared the organisation’s chief ex-
ecutive Mario Hardy.

Increased LGBTQ visibility across the 
globe will certainly drive the process of 
acceptance and engagement.

Jordan added: “It’s the emerging mar-
kets which are going to offer the biggest 
potential for growth, where more and 
more (LGBTQ) people are increasingly 
visible. 

“We must remember that many of these 
emerging markets are often quite socially 
conservative countries themselves so trav-
el offers the opportunity for them to be 
open, to be (themselves) and perhaps to 
have the freedom that (they) can’t have at 
home,” he remarked.

But despite a significant shift in societal 
attitudes towards greater acceptance of 
LGBTQ people in the last decade, Hardy 
recognises that this remains “a sensitive 
topic” and is even taboo in some parts of 
Asia. “There is still a lot of work to be done 

Thailand flies the flag for diversity
Among Asia’s most progressive countries 
regarding LGBTQ rights, Thailand has 
benefited from this growing tourism niche 
that has largely been ignored by its neigh-
bours. 

However, it was only this year that TAT, 
which has already rolled out the LGBTQ-
friendly Go Thai, Be Free campaign several 
years back, truly ‘came out of the closet’ to 
go all out to target this segment. 

“This segment was and still a strong 
priority of TAT; we have since been watch-
ing the segment with great interest over 
the last decade,” said Srisuda Wanapinyo-
sak, TAT’s deputy governor for interna-
tional marketing Europe, Africa, Middle 
East and Americas. 

“Thailand has been regarded by the 
LGBTQ community as a safe, respectful 
and welcoming destination. We see an 
opportunity to present Thailand as a for-
ward-thinking destination. Our kingdom 
is open to every possible shade of the rain-
bow,” said Srisuda, a reference to the TAT’s 
latest Open to the New Shades marketing 
campaign, which encourages travellers to 
discover the diversity of experiences Thai-
land offers.

The Thai NTO was the presenting 
LGBT partner at ITB Berlin 2018, and 
also spearheaded the first LGBT+ Travel 
Symposium: Thailand in Bangkok, which 
brought more than 30 global LGBTQ buy-
ers and media into the capital for the event. 

In fact, Thailand’s efforts in the LGBTQ 
sphere is catalysing efforts elsewhere in the 
region. 

Inspired by the TAT’s LGBT+ Travel 
Symposium in Bangkok in June this year, 
Lax Junnel Mendoza, concurrent presi-
dent of the Association of Travel and Tour 
Agencies in the Philippines’ Calabarzon 
region, is launching a similar event in Mal-
var, Batangas this month. 

The event is expected to attract 300 par-
ticipants from the local travel trade, gov-
ernment units and the academe, and Men-
doza is eyeing an “exchange” programme 
with TAT for travellers between Thailand 
and the Philippines.

In the pipeline are plans to create a 
training programme to make local prop-
erties and their services gay-friendly and 
tackle issues like the proper address for 
these travellers, providing gender-equal 
toilets, health and safety, and wellness, 
shared Mendoza.

Seeing the significant potential of the 
Philippines as a pink economy source 
market, TAT will also kick its LGBTQ-
targeted efforts in the country beginning 
this October by being the exclusive desti-
nation partner for the LGBT+ symposium 
in Batangas, said Singapore and the Phil-
ippines director Kajorndet Apichartrakul. 

He said: “The Philippines is the most 
ready market in Asia for outbound LG-
BTQ travel, coming on top of rising out-
bound travel and spending from this mar-
ket.”

The strategy in the Philippines, Kajorn-
det told the Daily, is not solely focused on 
this segment but to also leverage LGBTQ 
travellers as “influencers” in their social 
groups, and along with it stimulate de-
mand from the luxury end of the market 
to travel to Thailand. 

Srisuda commented: “Our goal is to see 
exponential growth in the popularity of 
Thailand as a destination for the LGBTQ 
traveller. We remain committed, with the 
help of our private sector partners to de-
velop what we hope will be a model of 
success for this segment.” – additional re-
porting from Rosa Ocampo and Marissa 
Carruthers 

Metro Manila Pride is one of South-east Asia’s largest and oldest Pride demonstrations

It’s the emerging 
markets which are 
going to offer the 
biggest potential for 
growth, where more 
and more (LGBT) 
people are increasingly 
visible.
Peter Jordan
Head of insights, Toposophy
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Cross over on the South China Sea to the island of Bintan and lose yourself in the sun. Shoot the breeze 
over 300 hectares of green space and a 1.5km of beachfront. There is nothing to stop you from being 
completely submerged into idyllic rest. Or get exhilarated with over 50 types of activities including two 
world class 18-hole golf courses and a day spa. An awesome variety of 14 different food & beverage 
options blows the mind away. And for a good slumber, take your pick of spacious rooms, suites and 
secluded self-contained villas. So weather it’s a fun-filled family getaway, a mid-week game of golf, 

wedding party or corporate meeting and off-site, Bintan Lagoon Resort is sure to impress.  
 
 
 START PLANNING YOUR BINTAN GETAWAY  

FROM IDR 1,400,000 PER ROOM/NIGHT 

Create new memories everyday at  Bintan!

www.bintanlagoon.com
For booking enquiries please email us at reservations@bintanlagoon.com or call +65 6223 3223

PT Bintan Lagoon Resort Jalan Indera Segara Site A12, Lagoi, Telux Sebong, Bintan, Kepri - Indonesia 29155
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Asia leads family 
travel surge

Intelligence

Asian travellers engage in more multi-generation and 
extended family trips, according to Agoda’s latest Family 
Travel Trends 2018 survey of key markets worldwide

N
ew research from Agoda revealed seven out of 10 families globally take at 
least two family vacations a year, with Asian travellers taking more than twice 
as many family trips as their Western peers (five trips a year versus two).

The Agoda Family Travel Trends 2018 survey, conducted by YouGov, 
found that just 18% of travellers globally take only one family holiday a year, while over 
34% have taken more than five family trips in the past year.

Asia dominates this multi-holiday trend with 77% of travellers from Thailand and 
62% from the Philippines claiming to have taken five or more family breaks in the past 

cousins, aunts and uncles in their vacation plans.
While 35% of global travellers have taken a holiday with grandparents, respondents 

from the UK and Australia are the least likely to have done so, with only 13% and 20% 
of embarking on them respectively.

It is not just family members that the Americans, British, Australians and Chinese 
don’t travel with, they are also the least likely travellers to go away with other groups 
of friends, with only 22% of Americans, 23% of Brits, 26% of Australians and 27% of 
Chinese having done so in the past year.

Meanwhile, almost half (48%) of travellers from the Philippines tie up with a group 
of friends for some of their vacations, closely followed by Vietnamese and Malaysian 
family travellers at 43% and 40%.

year. Conversely, only 7% of British travellers took more than five family trips, with the 
UK also most likely (34%) to take only one.

A four- to seven-night stay is the most popular duration for family holidays globally 
but there are large variances across markets.

In the UK, a four- to seven-night stay made up 41% of family travel in the past year, 
compared to only 20% of family travel for Thais. Instead, family vacations of more than 
14 nights are taken by almost a third of Thais but only 11% of Malaysians. Vietnamese, 
Malaysian and Chinese families are most likely of all travellers to take one- to three-
night vacations.

The study also found that Asian travellers engage in more multi-generational and 
extended family trips. Thais (66%) and Indonesians (54%) were most likely to have 
included grandparents in their holiday plans. This trend is also reflected when looking 
at extended family members with Thais and Indonesians most likely to include siblings, 

Hotels are still the most popular accommodation for families, followed by holiday 
homes, B&Bs and all-inclusive resorts. Cost, safety and activities were the top global 
considerations for when planning family holidays compared to holidays with non-fam-
ily or alone.

When it comes to travel motivation, travellers globally look forward to quality family 
time (68%) the most on family trips. Relaxation (66%) and trying new things (46%) 
came out as second and third preferences.

British and Singaporeans are the most adventurous on family trips. Exploring new 
cultures as a family travel experience is most popular among these two groups (48% 
and 46% respectively). Chinese and Thai travellers are the least likely to investigate new 
cultures on their trips, (both 29%).

When examining anxieties relating to family travel, concerns about falling sick (36%), 
the standard of accommodation (21%) and family disagreements (16%) ranked highest 
for family travellers globally.

Brits seemingly have the least worries when it comes to family holidays, with nearly a 
third (27%) saying that they have no concerns at all.
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Clockwise from left: Field of Light at Uluru; a Japanese artisan at work in Kyoto; Lapland’s glass igloos

Feature Incentive ideas

From riding a carabao and racing in an F1 car, to exploring Mexico’s cenotes and becoming a zookeeper for a 
day, TTG Show Daily sniffs out some of the most unique, exciting and extravagant incentive experiences

27 wow incentive ideas

1 Be mesmerised by  
a dazzling field of light

Arrive by helicopter or camel to a plated 
bush tucker dining experience in the illu-
minated Field of Light at Uluru, in Aus-
tralia’s stunning Northern Territory.

Enjoy canapés and chilled sparkling 
wine while listening to the live sounds 
of a didgeridoo, and witness 50,000 glass 
spheres come to life as the sun sets in the 
vast outback landscape. This includes a 
traditional indigenous welcome ceremony 
by the local Anangu people, a three-course 
meal and a 45-minute walk through the 
award-winning Field of Light. 

Between October 22 and March 24, a 
premium experience is offered for up to 
16 guests combining a gourmet menu – 
inspired by ancient flavours – with an es-
corted tour through the Field of Light.
Capacity: 100 pax
Email: conferences@voyages.com.au
Website: ulurumeetingplace.com.au

2  Off the beaten path
Omah Kecebong Guest House in Yogya-
karta, Indonesia, offers a village life expe-
rience where incentive winners will get to 
dress in traditional Javanese villager at-
tire, hop onto a gerobak sapi (cow-driven 
carts) and be taken on a tour that passes 
rice plantations and farmers ploughing 
the fields with ox-driven harrows. 

Learn from the locals about the crops 
that are grown, and have a go at using 
traditional tools to plant and harvesting 
the crop. Then take a well-earned rest af-
ter and enjoy the view while partaking in 
a sumptuous picnic lunch – prepared by 
the villagers – which is served on banana-
leaf plates.
Capacity: Up to 75 pax
Email: omahkecebong@gmail.com
Website: omahkecebong.com

3 Spend a day with Kyoto’s many 
artisans

Visit local artisans around Kyoto city and 
watch them as they create a variety of 
items from tie-dyed materials and Bud-
dhist paraphernalia, to traditional bam-
boo-and-paper umbrellas and silk bro-
cades. Aside from admiring the Japanese 
artisans at work, visitors will also be able 
to have a go at crafting something. Work-
ing with local guides from the City of 
Kyoto Visitors Host, participants can then 
visit a local temple to see an artisan’s work 
in context. 
Capacity: Varies from venue to venue, but 
usually a minimum of five people and up 
to 10
Email: info@kyotoartisans.jp
Website: www.kyotoartisans.jp

4  A Cappadocia safari
Clamber into vans and relax as the ride 
takes guests along meandering narrow 
streets and hilly patches to see Capad-
docia’s marvellous underground cities 
– carved out of rocks by Christians who 
were avoiding persecution – up close. 

After the excursion, taste local cuisine 
and spend a night in a cave hotel to ex-
perience how cave dwellers lived but with 
modern accoutrements of luxury such as 
a hammam or Turkish bath.
Capacity: Up to 80 pax
Email: www.gloriousdmc.com/contact-us
Website: www.gloriousdmc.com

5  Chug back in time
This steam locomotive is a historic tourist 
attraction in Sabah, Malaysia, which fea-
tures five fully refurbished colonial-style 
passenger train carriages. The ride allows 
groups a glimpse of the scenic countryside 
as it passes paddy fields, flowing rivers and 

quaint villages along the way. Delegates 
will also get the chance to visit interest-
ing places such as the Tien Shi Temple 
(known for its fine statues), the local wet 
market at Papar and the shophouses in 
Papar town.

Private charters are available for cor-
porate groups. Themed setups at various 
station stops can be arranged and special 
food requests can also be made. 
Capacity: Up to 100 pax
Email: enquiry@borneotrails.com
Website: www.borneotrails.com

6  Call to arms
In Cebu, private sessions can be ar-
ranged for winners to learn the Philip-
pine martial art form called arnis or 
eskrima, where combatants make use 
of a single stick, double sticks, stick and 
dagger, or just their bare hands in the act 
of self defense. Your teacher will be the 
supreme grandmaster of the oldest Fili-
pino martial art club in the world called 
Doce Pares (translated to twelve pairs in 
English).
Capacity: Up to 12 pax
Email: www.bluehorizons.travel
Website: www.bluehorizons.travel

7  Experience Lapland
Spend one day resting and exploring Hel-
sinki before flying to Rovaniemi in Lap-
land. 

Get to stay in unique accommodation 
such as a glass igloo, log cabin or even an 
ice hotel. Interesting and location-specific 
activities that can be arranged include 
reindeer safaris, husky dog sledding, 
snowmobiling, cruising in an ice breaker 
along the frozen sea, and Arctic swim-
ming. A winter trip is ideal, as it is the best 
season to catch the Aurora Borealis.
Capacity: 10 minimum, 200 maximum
Email: tarja.aho@travel-experience.net
Website: www.travel-experience.net

8  In the company of animals
This Wildlife Alliance-run initiative or-
ganises private behind-the-scenes tours 
of its sprawling site on the outskirts of 
Phnom Penh, Cambodia. The Phnom 
Tamao Wildlife Rescue Centre houses a 
swathe of endangered wildlife rescued 
from the clutches of poachers and illegal 
wildlife traffickers. 

This experience offers winners the 
chance to play zookeeper for the day, 
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hand-feed elephants and macaque mon-
keys, enter the tiger’s den, and get up 
close with leopards and other creatures 
that call the centre home for a stint, be-
fore being released back in the wild.  
Capacity: 10 pax
Email: info@wildlifealliance.org
Website: www.phnomtamaotours.com

9  A glimpse into Hong Kong’s heritage
Immerse yourself in the local Hong Kong 
scene by taking a guided tour of the 
Cheung Chau Bun Festival. Catch the 
ceremonial Floating Colours Parade and 
cheer on the locals during the Bun Scram-
bling Competition. 

Another cultural tour option is visit-
ing the photogenic fishing village of Tai 
O during the Dragon Boat Festival to 
witness local fishermen performing The 
Dragon Boat Water Parade of Tai O, a reli-
gious ritual to pacify water ghosts. 

To round off the local experience, 
an authentic dimsum lunch at three-
Michelin-star T’ang Court of The Lang-
ham Hong Kong can be arranged.
Capacity: 20 to 25 pax
Email: tlhkg.sales@langhamhotels.com
Website: langhamhotels.com/hongkong

10 Glamping along Singapore’s 
shores

Top earners can escape the city and be 
whisked off to the tranquil edges of Singa-
pore, where they can enjoy exciting team-
bonding activities, indulge in an evening 
grill and camp under the stars by the sea.

On top of accommodation in cosy 
tents equipped with either fans or air-con-
ditioning units, Glamping City provides 
add-on land activities specific for corpo-
rate groups. These are held in partnership 
with Outdoor Adventures, and include 
laser and archery tag, kayaking or a team 
challenge race.

Glamping is available on East Coast 
Park and Sentosa. The latter offers more 
premium features, such as in-tent air-con-
ditioning, and private toilet and shower-
ing facilities.
Capacity: Up to 40 pax (maximum for se-
lected land activities)
Email: booking@glampingcity.com
Website: www.glampingcity.com

11  Need for speed
Ride a lap on the Australian Formula 
One Grand Prix circuit in Melbourne in 
a course car and get a unique insight into 
the world of F1. 

This includes a walk through the pit 
lane, a private Q&A with a VIP motor-
sport personality such as David Coul-
thard, and a tour around the F1 garage. 

To heighten the experience, hop into 
a helicopter for an aerial tour of Albert 
Park Grand Prix and Melbourne city. This 
is an exclusive, once-in-a-lifetime VIP ex-
perience over the four-day Australian F1 
in March.
Capacity: Three for the circuit ride
Email: corporate@grandprix.com.au
Website: grandprix.com.au

12  A wilderness expedition 
Journey in a 4WD vehicle to an enchant-
ing lodge situated in the midst of a primary 
jungle in Danum Valley, Sabah. The 4D3N 
programme would allow your group to 
watch the sun rise, trek in the wilderness, 
soak their feet, swim in the natural water-
fall pool, and dine under the stars. Be still, 
and take time to appreciate the green sur-
roundings and nature sounds.
Capacity: Up to 40 pax
Email: doh_mice@discoveryoverland.
com
Website: www.discoveryoverland.com

13  Japan’s great outdoors
The Fujino site opened in April, making it 
the newest and one of the most luxurious 
glamping venues in Japan. A 90-minute 
drive from central Tokyo, the 16,500m2 

property affords breathtaking views of the 
iconic Mount Fuji. 

With space for up to 100 guests, and 
available for buy-out, the site also has a 
children’s play area and event space. Cab-
ins range from 54m2 to 153m2 in size, and 
can accommodate up to six people. It is 
air-conditioned and boasts an outdoor jet 
bath, fireplace and a deck with grill.
Capacity: 100 pax
Email: info-kirameki@fu-ji-no.jp
Website: www.fu-ji-no.jp/kirameki/en/
index.html

14  Mexico made easy
Start in Mexico city and fly over the Aztec 
ruins of Teotihucan in a hot air balloon in 
the morning, before paying a visit to the 
wineries in the afternoon, or learn about 
Mexican cuisine during a culinary tour.

Then the group moves to Cancun, 
where colonial city tours, or tours to 
cenotes – sinkholes and underground 
river systems – are organised, before stop-
ping for lunch just next to the Mayan ruin 
known as Chichén Itzá. 

From May to September, speed boats 
can also be rented to take the group swim-
ming next to whale sharks, and snorkel-
ling at the second largest reef in the world.
Capacity: 20 to 30 pax
Email: sprenzel@epic.com.mx
Website: www.epic.com.mx

15 Discover the inner workings of 
Mie Prefecture

This region of Japan is considered the 
birthplace of the Shinto religion and is the 
ancestral home of the imperial family. 

Guests staying at the Amanemu Re-
sort – comprising 24 suites and three vil-
las – can learn about local food and wit-
ness Japanese freedivers, known as ama, 
who make a living collecting pearls and  
seafood off the coast. Groups can also  
hike to the temple at the peak of Mount 
Asama, luxuriate in an onsen or take part 
in group wellness activities such as yoga, 
tai-chi and zazen meditation. 
Capacity: 64 pax in a venue buy-out
Email: www.aman.com/contact-us
Website: www.aman.com/resorts/
amanemu

16  The art of drinking oriental tea 
Old-world Michelin excellence meets 
contemporary local culture in this ex-
perience at Regent Taipei. In this fusion 
gourmet adventure, tea replaces wine 
as the complement for each luxurious 
dish. 

The menu comprises Michelin-star-
chef-inspired recipes, while a Regent som-
melier selects the tea pairings as a more 
innovative option to the traditional wine 
pairings. Premier Taiwan tea choices may 
include the refreshing sparkling bi-luo-
chun, elegant cold-brewed osmanthus, 
full-bodied jinxuan oolong, and sweet 
oriental beauty. 
Capacity: Up to 100 pax 
Email:  
customerservice@regenthotelsgroup.com 
/ concierge@regenthotelsgroup.com 
Website: www.regenthotels.com/regent-
taipei/overview/regent-academy 

17  Fun under the sun
Charter a luxury yacht or catamaran and 
sail from Punta Cana, Dominican Re-
public, to the remote offshore island Isla 
Saona. 

Anchor will be dropped, and activities 
such as snorkelling, kayaking, or stand-up 
paddling can be done. A barbecue lunch 
will be prepared on the beach, while a bar 
will be opened to allow guests to fully im-
merse themselves in the Caribbean vibe.
Capacity: 10 to 400 pax
Email: mjordan@amstardmc.com
Website: www.amstargroups.com

Feature Incentive ideas

Clockwise from above: Ride a lap on the F1 circuit 
in Melbourne; explore Rio Secreto, an underground 
river in Mexico; glamping at the base of Mount Fuji
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18  A luxurious wellness escape
Pamper your top achievers with a 
luxurious wellness experience in 
a lush tropical rainforest setting 
in Mulu Marriott Resort & Spa in 
Sarawak, Malaysia. The resort is lo-
cated near the UNESCO World Her-
itage site, Mulu National Park. 

Rejuvenate the mind, body and 
soul with indulgent spa treatments 
while being enveloped by the serene 
forest, discover alternative lifestyle 
with a devoted wellness consultant, 
and savour local delicacies while 
being serenaded by the soothing 
sounds of nature. Be sure to allocate 
time to check out Mulu National 
Park’s collection of rare birds, wild-
life and exotic plants, and the world-
famous Mulu Caves. 
Capacity: Up to 20 pax  
Email: mhrs.myymu.reservations@
marriotthotels.com
Website: www.mulumarriott.com

19 Dine atop a massive  
SuperTree

Take visiting the world-famous Gar-
dens by the Bay in Singapore to the 
next level by dining in the crown of 
the SuperTree Grove. Located at the 
top of the tallest structure is Super-
Tree by IndoChine, where guests can 
enjoy an al fresco rooftop bar, and 
an air-conditioned lounge with a 
360-degree view of the gardens and 
its surrounds.

IndoChine serves a blend of In-
dochinese and Western cuisines. 
Specially available at SuperTree by 
IndoChine is a nutraceutical menu 
of dishes with health-giving addi-
tives and organic produce from local 
farms that are free from pesticides 
and manmade fertilisers. 
Capacity: 72 (formal seating) / 300 
(standing cocktail/buffet concept)
Email: 
kelvin.tan@indochine-group.com
Website: www.Indochine-group.com

20 Have a glass of apple brandy 
in Normandy

A new attraction in the beautiful 
town of Pont l’Evêque in Normandy 
recently opened in March this year.

Set on the site of France’s old-
est and most famous distillery, the 
Calvados Experience a world-class 
attraction that immerses guests in 
a multisensory journey through the 
centuries, from the Vikings to the 
present day. 

Here, sample the true Norman 
apple-based liquor and learn about 
its production. Discover the wealth 
of age-old expertise and the work 
of Calvados makers in three major 
phases: from apple to cider, from 
eau-de-vie to calvados, and then the 
pleasure of tasting.
Capacity: Up to 500 pax
Email: 
contact@calvados-experience.com
Website: 
www.calvados-experience.com

21 An enchanting jungle  
safari experience

The Ultimate Travelling Camp of-
fers a luxury lodge experience at Jaa-
gir Lodge Dudhwa – a camp nestled 
in the rainforests of the Terai, Uttar 
Pradesh, India. The reserve, at the 
foothills of the Himalayas, is home 
to critically-endangered species like 

Feature Incentive ideas

tigers, the Indian one-horned rhi-
noceros, Ganges river dolphins and 
fishing cats.

For the ultimate experience, char-
ter an aircraft from Delhi to the 
Ballia airstrip, 12km away from the 
lodge. Accompanied by India’s best-
trained conservationist and natural-
ists, incentive groups can learn about 
the successful campaign of turning 
Dudhwa into a natural habitat for 
Indian one-horned rhinoceros.

Cycle around sugarcane farms to 
explore the rich flora and fauna, or 
take a boat ride to see the gharials 
hunting in the shallows. Hear stories 
of survival from the ethnic Tharu 
tribe who happily coexist with the 
wild, or simply listen to chirping 
birds as winners relax on their pri-
vate veranda. 
Capacity: 26 pax
Email: info@tutc.com
Website: www.tutc.com

22 The ultimate way to experi-
ence Panama

The group will depart Panama City 
in the morning on a bus that heads 
northwards. The ride will take guests 
through a rainforest and continue its 
journey alongside the Panama Canal. 

There will be a break for lunch on 
the Caribbean side and a visit to the 
Panama Canal visitor centre, before 
it’s time to head back to the city by 
train. In each train car, chocolate, 
rum, beer or mojito tasting – all in-
gredients produced in the country – 
can be arranged.
Capacity: 100 minimum, 250 maxi-
mum
Email:  
lherrera@panamazingdmc.com
Website: www.panamazing.com

23 A heritage walking tour of 
Kotagede

Kotagede is a historic district in Yo-
gyakarta, Indonesia with remains 
that date back to the first capital of 
the Mataram Kingdom in the 16th 
century. 

The four-hour tour takes winners 
through the narrow lanes among the 
Kalang Houses – an eclectic blend 
of Javanese traditional wooden jo-
glo houses and Dutch architectural 
design. While learning about the 
history of the place, members can 
also visit the local silver smith in his 
workshop, make jewellery Kotagede 
is famous for, and participate in a 
traditional dance workshop.

The tour includes a pit-stop where 
local drinks and cookies unique to 
Kotagede can be enjoyed. Then, set-
tle down for lunch specially prepared 
by the locals at Lawang Pethuk.
Capacity: Up to 30 pax
Email: info@werkudaratravel.com
Website: www.werkudaratravel.com 

24  Midnight cruising
The white summer nights are per-
haps Finland’s most iconic natural 
phenomena. When nights are almost 
as bright as day, planners can pack 
in many more fun activities daily for 
top achievers. 

Start with a dinner at the 18th-cen-
tury sea fortress island Suomenlinna, 
followed by a midnight cruise in an 
old sailing ship, which is a wonderful 
experience, especially from May to 
September.
Capacity: Up to 120 pax
Email: info@travel-experience.net
Website: www.travel-experience.
net/bestincentiveexperience.htm

25  Back to basics
The Kinabatangan River in Sabah, 
Malaysia, provides an unforgettable 
experience for nature lovers as it of-
fers a glimpse of Borneo’s unique 
flora and fauna. This area is one of 
two known places on Earth where 
10 primate species can be found 
in the wild such as the Bornean 
orangutan, proboscis monkey, 
macaques, maroon langur and 
Bornean gibbon. 

Go on a guided river cruise to view 
the impressive range of biodiversity 
up close, and allow delegates to spot 
proboscis monkeys, long-tailed ma-
caques, crocodiles, hornbills, wild 

elephants and many more wildlife 
animals in their natural habitat.

Then enjoy a meal in the heart of 
the jungle, surrounded by nature. Af-
ter dark, a nightwalk to spot noctur-
nal wildlife animals is also possible.
Capacity: Up to 30 pax
Email: malaysia@lotusasiatours.com 
Website: www.lotusasiatours.com

26 Party like  
Renaissance royalty 

Travel back in time to the Renais-
sance era and live like royalty in the 
Chateau d’Amboise where King 
Francis I once hosted Leonardo Da 
Vinci. 

This UNESCO-listed site in 
France’s Loire Valley Region offers 
exceptional surroundings for private 
receptions. Be it in the Royal Court, 
the Council Room, the Cup Bearer’s 
room or in the Royal Garden, spaces 
are available for say, a gala dinner, all 
year round. Add a twist to your event 
by putting on traditional costumes 
while local artists bring in the enter-
tainment. 
Capacity: Up to 550 pax
Email: contact@chateau-amboise.com 
Website: www.chateau-amboise.com

27 Sway on a drunken  
carabao tour in Siargao

For merrymakers, this product in the 
Philippines’ Siargao island includes 
a lot of drinking before, during and 
after the native style ride with a cara-
bao (water buffalo). The ride ambles 
through the countryside, and the 
drinks continue well into the evening 
while watching the sun set.
Capacity: Up to 50 pax
Email: 
www.bluehorizons.travel/contact-us
Website: www.bluehorizons.travel

Clockwise from 
above left: Dine 
atop a massive 
SuperTree in Sin-
gapore; try a glass 
of apple brandy 
in Normandy; 
midnight cruising 
in Finland



Enjoy snowshoe-walking, kick sledding 
or skiing. Encounterings with husky 
dogs and reindeer will make you smile. 
For the adrenaline driven there is 
plenty of wonderful driving experiences 

WOULD YOU LIKE TO  
ENTER A TRUE WINTER  

WONDERLAND?
with snowmobiles, winter rally, snow 
or ice karting. If you are lucky, you can 
also witness one of the greatest natural 
phenomenon: northern lights.

Welcome to visit our stand M05
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Finland has seen increased footfall from China due 
to intense marketing efforts, but other Asian markets 
have not been forgotten, writes S Puvaneswary

A land of year-round adventures
Feature Longhaul travel

Santa Claus Village (pictured) is an amusement park in Rovaniemi in Finland’s Lapland region

V
isit Finland is bent on raising 
awareness of the destination’s 
many outdoor adventure at-
tractions to the Asian market at 

this year’s ITB Asia.
Heli Mende, director, head of global 

sales promotion at Visit Finland, shared: 
“We want to promote Finland at ITB Asia 
as a year-round adventure destination to 
both leisure and business events sectors. 
Finnish service providers have experi-
ence in catering to the needs of incentive 
groups and corporate business events.”

Summer adventure attractions in-
clude hiking and trekking in the forests, 
mountain biking, rafting and paddling. 
Meanwhile, winter adventures include 
crossing the snowy forest pulled by 
huskies, sled dog tours, swimming in an 
ice cold lake after a sauna, going cross-

country skiing and snowshoeing. 
This year, Visit Finland’s stand at ITB 

Asia is represented by 34 companies. Ad-
ditionally, Visit Rovaniemi has its own 
stand with a delegation of companies 
from Rovaniemi.

Mende said: “While most of the MICE 
sector clients have been coming from Eu-
rope, we have also seen increased interest 
from Asia.”

China and Hong Kong (taken as a single 
market) is currently the top Asian market 
for Finland with 361,800 registered over-
nights in 2017, a 25 per cent increase over 
271,200 overnights in 2016.

The successful increase in visitors, 
Mende said, is attributed to the hard work 
of Visit Finland working in conjunction 
with the various tourist regions and travel 
trade in Finland. 

To ensure the country’s services meet 
the expectations of Chinese travellers, 
Mende said: “We have been actively pro-
moting Alipay to make the travel experi-
ence in Finland as smooth as possible. 
We also launched several joint promotion 
marketing campaigns with Chinese tour 
operators as well as OTAs.”

Aside from China, Visit Finland’s key 
target markets in Asia are Japan, Singa-
pore and South Korea. 

“We are constantly watching the de-
velopment in the South-east Asia region 
and Australia,” Mende revealed. “Unfor-
tunately due to budget restraints, we have 
not been able to execute many activities 
in the region. Depending on governmen-
tal funding, we would like to (continue 
having a presence in these countries) and 
launch activities in the future.”

Finnair has been a key strategic partner 
in Visit Finland’s outreach efforts in Asia. 
To grow its presence in Greater China, the 
Finnish national carrier will increase its 
overall capacity by 12 per cent in summer 
2019, and offer a total of 42 weekly flights 
between Helsinki and Greater China. 

For instance, capacity will be increased 
on the Guangzhou route, which will be 
operated with an A350 aircraft. The airline 
will also fly four-times weekly to Guang-
zhou during summer 2019, increasing its 
capacity on the route by 16 per cent com-
pared to summer 2018.  

Meanwhile, two additional frequencies 
will be added to the Hong Kong route on 
Fridays and Sundays, resulting in a a total 
of 12 weekly flights from Hong Kong. Fin-
nair will also fly twice-daily to Hong Kong 
with the new Airbus A350 aircraft begin-
ning summer 2019. 

Finnair is doing its part to bring more 
travellers to Finland from other Asian 
countries – other than China or Hong 
Kong – with increased flights frequencies 
for the coming 2018/2019 winter season. 

For example, the airline’s Osaka route 
will become a daily flight with two addi-
tional frequencies on Tuesdays and Thurs-
days. Its route to Delhi will also become a 
daily flight during the winter season with 
the addition of a flight on Wednesdays.
Then, a fourth weekly frequency will be 
added to the Phuket route on Mondays 
starting December 10.

For summer 2019, Finnair will be add-
ing frequencies to several Japanese desti-
nations, increasing its capacity to Japan by 
15 per cent. Three weekly flights will then 
be added on the Helsinki-Osaka route 
starting March 31, 2019, which translates 
to a total of 10 weekly frequencies. 

Capacity will also be added to the 
Nagoya route, with the deployment 
of the Airbus A350 from May 5, 2019. 
Then, double-daily flights to Tokyo will 
be scheduled for the entire summer  
season, while a third daily flight will 
be added during Japan’s Golden Week 
holiday. With this Tokyo change, Finnair 
will have an increased capacity of nine 
per cent compared to the 2018 summer  
season. 

Amos Rex
This new art museum opened in August in 
central Helsinki. Exhibitions cover a range 
of topics, from contemporary art to 20th-
century Modernism to ancient cultures. Art 
workshops are also offered for adults and 
children, while guided tours can be arranged.

It’s located in Lasipalatsi (Glass Palace), 
an iconic 1936 functionalist-style build-
ing. Lasipalatsi also houses offices, shops, 
restaurants and the renovated Bio Rex movie 
theatre. Offering 590 seats, the auditorium 
can be rented for private functions.  

Sauna Restaurant Kuuma
The complex in Tampere city includes a 
Nordic restaurant/cafe, terraces on two 
floors, two saunas and a small pool. Visitors 
can choose between a modern smoke sauna 
or a traditional wood-heated sauna. The idea 
behind Kuuma is to offer a place of relaxation 
by combining the quintessential Finnish 

sauna experience with delicious food. The 
venue is open year-round.

Zsar Outlet Village
Opening by the end of this year, Zsar Outlet 
Village will be the first Outlet centre in 
Finland. It is located halfway between St. 
Petersburg and Helsinki on the EU-Russian 
border, just 300m from the EU-Russian 
checkpoint. It offers 65 international and 
Finnish brands, such as Adidas, Maya Maya 
and Iceberg. 

Ultima
Ultima is an experimental restaurant in 
Helsinki that explores innovative food and 
farming technologies. Run by chefs Henri 
Alén and Tommi Tuominen, their aim is to 
develop a recipe for a circular economy 
restaurant, where almost all of Ultima’s 
ingredients are sourced locally. 

The restaurant aims to take advantage 

Hot stuff

of side streams, such as leftovers from the 
plants growing in the restaurant. At the same 
time, unnecessary logistics, packaging ma-
terials and consumption of water and energy 
will be minimised, and food leftovers kept to 
a minimum. Ultima is open from Monday to 
Saturday. 

L7 Luxury Lodge Lapland
Located in the heart of the Lappish wilder-
ness bordering the Pallas-Ylläs National Park, 
this luxury lodge is about 6km away from the 
village of Äkäslompolo and the ski resort of 
Ylläs. The property offers seven cabin-like 
bedrooms, and facilities like a restaurant, 
sauna, relaxation lounge, large outdoor 
Jacuzzi and ski waxing room.

Guests will be able experience nature 
on their doorstep, with available activities 
like snowshoeing or cross-country skiing. 
Snowmobile, husky and reindeer safaris can 
also be arranged. 

From top: L7 Luxury Lodge Lapland’s  
Living Room; Amos Rex museum
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Feature Longhaul travel

State tourism boards in the US turn on charm offensive to capture more Asian visitors. By Prudence Lui

Projecting a welcoming image

SE Asia emerges as new  
target market for Guam

D
espite its less than friendly 
image since Trump took of-
fice, the US continues to be a 
popular travel destination for 

the Asian outbound market.
According to Global Communications 

NYC & Company, the official destina-
tion marketing organisation for the five 
boroughs of New York City, it collectively 
welcomed around 227,000 visitors from 
South-east Asia.

NYC & Company’s senior vice presi-
dent for global communications, Chris 
Heywood, shared: “We have launched 
initiatives to counter the negative rhetoric 
coming out of the White House last year – 
and we were vocal in communicating our 
opposition to any impediment to interna-
tional travel. 

“For instance, in 2017, we launched 
the New York City – Welcoming the World 
campaign to underscore the City’s wel-
coming spirit and to communicate that 
the City is open for business to travellers 
from all over. This welcoming message 
will also be (used) for the coming year.”

Heywood added that the relaunch of 

S
outh-east Asia is emerging as the 
new darling of Guam, as the US is-
land territory steps up promotion 
efforts in the region in hopes of 

attracting travellers from key markets like 
Singapore and Malaysia.

Guam Visitors Bureau’s (GVB) mar-
keting manager – North America & Pa-
cific, Mark Manglona, shared: 
“Our main tourist markets 
are Japan, South Korea, the 
US and Taiwan, so we’re  
trying to diversify our visitor 
market profile. We hope to meet 
agents from Malaysia, Singa-
pore and other parts of South-
east Asia.”

Travellers from Singapore 
have been on the rise, and the bureau 
has begun monitoring Malaysia’s arrivals 
since January, he said.

In September 2018, GVB held a pres-
entation in Kuala Lumpur with Philip-
pine Airlines and Korean Airlines to 15 
local travel agents. In Singapore, the  
bureau has brought a product showcase 
to key travel agents, accompanied by  
Philippine Airlines (PAL), United Airlines 
and other US commercial travel services.

Singapore Airlines’ non-stop service be-
tween Singapore and Newark Liberty 
Airport is a “positive development for the 
market”. In addition, Philippines Airlines 
is poised to launch a Manila-New York 
JFK service soon, and he believes that 
both routes will help bring in more South-
east Asian visitors.

On the West Coast, Las Vegas Con-
vention and Visitors Authority reported 
a growth of 18 per cent from South-east 
Asia alone in 2017. 

Its vice president of marketing, Michael 
Goldsmith, shared: “Excluding Mainland 
China, South-east Asia and South Korea 
saw double-digit increases, while Taiwan 
also showed growth. One contributing 
factor is that South Korea, Taiwan, Sin-
gapore and Brunei are part of the US visa 
waiver programme.”

Goldsmith added that in the coming 
months, Las Vegas will continue to market 
and “reinforce our branding” in current 
markets like South Korea, as well as target 
other markets like Japan and India. 

Destination DC has also revealed that 
visitors from South-east Asian countries 

continue to grow year-over-year. The 
new connection between Hong Kong and 
Washington DC is also doing well, result-
ing in better connection opportunities for 
all of South-east Asia. 

Theresa Belpulsi, Destination DC’s vice 
president tourism and visitor services, 
revealed that aside from South-east Asia, 
there is a “strong growth” from India, Chi-
na and South Korea – which is now DC’s 
fourth largest market. “In 2017, South Ko-
rea and India leapt into our top key mar-
kets. We will continue to invest in Asia by 
opening additional offices in China and 
India, as well as be more present in sec-
ond- and third-tier cities.” 

Visit Fairfax, in conjunction with Vir-
ginia’s state tourism office Virginia Tour-
ism Corporation, and United Airlines will 
be promoting to new markets like Japan. 

Visit Fairfax’s national and interna-
tional sales manager for tour & travel, 
Linda Horowitz, shared: “We will be par-
ticipating in sales mission to India with 
Brand USA, where cities covered will in-
clude Bangalore, Mumbai and New Delhi. 
South Korea is another Asian market that 

“Guam is still a relatively new desti-
nation to this part of the world. Ninety 
per cent of the people we met did not 
know that Guam is a US territory or that  
there is a visa waiver for Malaysian pass-
port holders. It’s going to take a lot of 
education and marketing efforts,” said 
Manglona.

He added that GVB has been 
working closely with travel 
agents and airlines. For exam-
ple, Kuala Lumpur-based Apple 
Vacation has been selling travel 
packages to Guam, and PAL is 
pushing out promotional prices 
for flights to Guam.

Agents will soon be invited 
on a fam tour via Philippine Air-

lines, shared Manglona.
Concurrently, GVB is escalating its 

marketing efforts in traditional markets 
like South Korea and Japan, despite dip-
ping arrival numbers from the latter.

“We get a lot of repeat visitors from 
Japan and a healthy number of arrivals 
year after year,” said Manglona. “We have 
aggressive plans to revive the Japan mar-
ket, and we also have airlines adding ad-
ditional seats to Guam.” – Pamela Chow

Statue of Liberty Museum
The new Statue of Liberty Museum is on 
track to open in May 2019, on Liberty 
Island. The new museum will on display 
artefacts like the Statue of Liberty’s 
original torch, and exhibits on the monu-
ment’s history, design and construction 
process. Access to the museum will be 
free with the purchase of a ferry ticket to 
Liberty Island and Ellis Island.

United Polaris Lounge
United Airlines opened the United Polaris
Lounge at San Francisco International 
Airport in April. Located in the Inter-
national Terminal near Gate G92, the 
2,600m2, two-storey facility offers 440 
seats, five private daybeds, eight shower 
suites and a restaurant-style dining area. 
 
Peninsula Beverly Hills
The Peninsula Beverly Hills completed 
the refurbishment of its 195 guestrooms 
in April 2018. Each room now boasts 
interactive digital bedside tablets that can 
be preset in 11 languages, and its new 
partnership with BMW of North America 
also offers guests the use of a BMW 
vehicle during their stay. 

Hot stuff

we continue to pursue given that Fairfax 
has a large Korean population.” 

Moreover, growth has been further 
augmented by the launch of Air India’s 
non-stop service between Indira Gandhi 
International Airport and Dulles Airport. 
The flight is estimated to have brought in 
an additional 30,000 travellers since it was 
launched in July 2017.

Walter Dias, United’s managing direc-
tor, Greater China and Korea, sales, said: 
“Asia has performed very well for United 
this year. The US travel industry contin-
ues to project a friendly image to potential 
visitors in Asia, and with a rising middle 
class (especially China) more and more 
travellers from Asia are seeking to travel 
internationally. We see Asia-Pacific as a 
strong source of growth.”

So far, Asia-Pacific has contributed 
11.2 per cent of United’s overall revenue 
in 2Q2018. Aside from seeking out grow-
ing markets throughout Asia, United will 
continue to work with ANA – its trans-Pa-
cific joint venture partner – to provide its 
customers in South-east Asia with more 
flight choices to the US.

International Spy Museum
The International Spy Museum in Washington 
DC will complete its move to L’Enfant Plaza 
by 2019. The new 13,000m2 space will 
include space for educational programmes, 
a lecture theatre, and multifunctional event 
space with sweeping views of the city. 

Hudson Yards
Manhattan’s newest neighbourhood spanning 
11.3ha on the city’s West Side will boast a 
dedicated space housing 25 F&B concepts 
by renowned chefs such as David Chang and 
Thomas Keller. New York’s first multi-arts 
center, called The Shed, will also open in 
Hudsons Yards come spring 2019.

Statue of Liberty Museum

New York City’s skyline

Manglona: new 
markets wanted
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Factors such as the country’s general election in May dampened Malaysia’s luxury travel market in 2018. 
Pent-up demand may boost the market in 2019, although value-for-money remains key. By S Puvaneswary

Broad horizons for M’sian luxe travel
Trends Luxury outbound

From top: Calle de Alcala and Gran Via 
in Madrid, Spain; Malaysians at the 
foot of Mt Fuji during Sakura season

em
perorcosar /shutterstock

O
utbound agents from 
Malaysia foresee that 
2019 will be a better 
year for the luxury 

market compared with 2018, 
with more year-round travel 
bookings from families and 
small private groups.

Agents shared that demand 
for luxury travel in 2018 was ex-
ceptionally soft, generally due to 
the national election which saw 
Malaysia’s first change in the rul-
ing party since independence 60 
years ago. 

With the general election date 
(May 9) only made known two 
weeks prior, many high-end cli-
ents deferred their travel plans  to 
ensure they were in the country 
to vote.

The result of the general elec-
tion had also impacted business-
es which had dealings with the 
previous government. 

Some deferred their holiday 
plans in the second and third 
quarters of 2018 while await-
ing clarity on fiscal reforms and 
other initiatives under the new 
government. This was expected 
to be made clear in 4Q2018.

Agents shared in August that 
forward bookings started com-
ing in strongly for the Decem-
ber school holiday period. They 
further predicted that forward 
bookings for 2019 would be 
stronger than 2018 without a 
major event such as the election 
holding travellers from making 
travel plans and bookings.

Still, they foresee a continua-
tion of modest spending habits 
from 2016 due to a further weak-
ening of the ringgit after the na-
tional general election. 

The ringgit stood at RM4.09 
against the US dollar on Au-
gust 9, compared to RM3.91 on 
March 1, 2018 and RM3.63 on 
March 2, 2015. 

Moreover, Malaysian busi-
ness owners, part of the luxury 
travel market, are concerned that 
US-China trade tensions may 
escalate in 2019 and continue 
impacting their businesses. Ma-
laysia has a very trade-reliant 
economy. In 2017, export of 
goods and services represented 
nearly 71.5 per cent of its GDP. 

Generally, luxury travel ser-
vice providers are seeing healthy 
forward bookings for 2019, with 
changes in destination choices 
and other holiday purchasing 
decisions driven in part by cost- 
saving considerations.

Rosli Seth, managing direc-
tor of Feel Japan with K, said 
forward bookings for the sakura 
season in Japan are up by 20 per 
cent compared with the same pe-
riod in 2018. 

However, many are avoiding 
travel during the National Cher-

ry Blossom Festival from April 1 
to 7, when hotel rates and room 
occupancies are high in Tokyo. 

Instead, Rosli is seeing cus-
tomers take up tour packages 
to Kawazu in the Izu Peninsula, 
where the cherry blossoms bloom 
from early February. 

He shared: “These tours are 
seeing good response from family 
leisure travellers as they can still 
see the cherry blossoms in bloom 
while saving about 30 per cent on 
the hotel rates as compared to a 
stay in Tokyo during the Cherry 
Blossom Festival.”

Another growing trend con-
tinuing into 2019 is for luxury 
travellers to save by staying in the 
outskirts of big cities for much of 
the duration of the holiday, and 
enjoying only a one-night stay in 
a traditional main city such as To-
kyo or Osaka. 

Feel Japan with K is also pro-
moting new destinations in Japan 
where there are no direct flights 
from Malaysia, such as Mie Pre-
fecture, Okayama Prefecture and 
Hiroshima. 

Rosli further listed Nagano, 
Nagoya, Niko, Takayama, Kanaz-
awa, Otaru and Sapporo as popu-
lar destinations for the Malaysian 
luxury market.

As well, the company is devel-
oping new soft adventure pro-
grammes with the assistance of 
Japan National Tourism Organi-
zation’s Malaysia office. These 
include climbing Mt Fuji and cor-
morant fishing experiences. 

The trend of half-board pack-
ages has also continued into 2019 
at the company, and requests for 
airport limousine buses, rather 
than private transfers, are increas-

ing.
At Sedunia Travel, executive 

director, Teoh Leng Lan, said 
there is stronger demand for 
holidays to Eastern Europe com-
pared to Western Europe, with 
lower ground costs and promo-
tional airfares being the contrib-
uting factors.  

Barbara Sette, managing di-
rector of Sette Reps, sales repre-
sentative office in Asia for local 
operators and luxury shopping 
venues worldwide, said for-
ward bookings for 1Q2019 and 
2Q2019 are ahead of the same 
period in 2018. 

Luxury travellers are not 
simply seeking expensive travel 
products, but rather personal-
ised assistance and “good value 
for money”, she said. 

She explained that luxury 
travellers look to agencies for 
personalised assistance and deci-
sions that would help them save 
money and time. 

“Working closely with local 

travel agencies, my prime job is 
to advise them on ways that can 
help clients save.”

For example, customers are 
not expecting hotels to be in 
prime city centre locations, 
which usually come at a pre-
mium. Instead, they are open to 
more inexpensive options locat-
ed near public transportation or 
places of interest.

Commenting on the demand 
for personalised service, she said: 
“The luxury travel segment from 
Malaysia loves to shop. Thus, we 
promote exclusive shopping ex-
periences at El Corte Ingles Cas-
tellana luxury department store 
in Madrid, where clients will 
enjoy a personal reception by the 
concierge manager upon arrival, 
have their own personal shop-
ping advisor and their shopping 
purchases delivered to their ho-
tels, and enjoy a variety of gour-
met experiences and wines at 
restaurants inside the store.”

In-depth tours in Spain are  
also popular with Muslim luxury 
travellers from Malaysia, with 
the destination catering to their 
requirements and preferences, 
including halal-certified restau-
rants, prayer at mosques, Mus-
lim local guides, Muslim heritage 
sites and luxury shopping expe-
rience at El Corte Ingles depart-
ment stores in Madrid and Bar-
celona. 

Other destinations that are 
popular with high-income Ma-
laysians are Dubai, long synony-
mous with luxury, and India, 
which Sette said has tremen-
dously improved on its level of 
services, infrastructure and hotel 
options over the last few years.

For 2019, Sedunia Travel is 
promoting “exotic” destinations 
such as Bhutan, Mongolia and 
Nepal that expose visitors to new  
cultures and experiences. 

Sedunia’s Teoh said language 
issues and difficulties in travel-
ling independently in these des-
tinations make it easier for the 
travel agency to promote them to 
travellers. 

(Kawazu) tours 
are seeing good 
response... as 
visitors can see 
cherry blossoms 
in bloom while 
saving about 30 
per cent on the 
hotel rates as 
compared to a 
stay in Tokyo dur-
ing the Cherry 
Blossom Festival.”
Rosli Seth
Managing director, Feel Japan 
with K

 picture courtesy Feel Japan With K

 picture courtesy Feel Japan W
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The travel fair frenzy in Indonesia is bringing out a new side to 
the country’s wealthy travellers, finds Mimi Hudoyo

It’s go-time for high-
end travel providers, 
with the Thai market 
set for redistribution 
amid maturing 
travel preferences 
and price dumping, 
by Chadamas 
Chinmaneevong   

The deal-hungry rich

Thai high-end travel heats up

T
he growing number of 
travel fairs in Indone-
sia, while targeting the 
mass outbound travel 

market, is also giving rise to new 
and at times unexpected pur-
chasing patterns in the high-end 
segment.

‘Cashbacks’ and ‘special pric-
es’ seem to be magic words, ac-
cording to some Indonesian out-
bound agents, who see travellers 
responding more irrationally or 
“unreasonably” to these offers.

Edhi Sutadharma, Tour di-
rector, Golden Rama Tours and 
Travel, said that the many travel 
fairs have resulted in more clients 
coming to him with tickets pur-
chased at fairs, and looking for 
him to make land arrangements 
at the destinations.

Rudiana, director of sales of 
Wita Tour, agreed: “There are 
too many travel fairs nowadays. 
(Each) airline stages its own 
travel fair, working together with 
banks. They invite their plati-
num card members on the open-
ing day, before the show opens 
for public.

“With gimmicks of cashbacks 
and special prices, these travel-
lers come to the fair with only a 
plan to visit Europe (in a certain 
period). They do not care about 
the entry and exit points and... 
(simply choose) whichever flight 
is available with the special pro-
motion.”

Promo fares are commonly 
not available during high season 
and airlines apply surcharges 

I
ncreasing income and 
the growing importance 
of travel to lifestyles are 
prompting Thailand’s mid-

dle class to start to look for prod-
ucts that are of higher quality 
and more luxurious. 

Outbound trips are not only 
a fashionable status marker for 
Thai travellers, but also a reward 
for their hard work. Therefore, 
they are willing to splurge on 
holidays, understands Krungthai 
Card, a leading credit card ser-
vice provider in Thailand.

Tourism-related spending has 
been increasing every year espe-
cially in the high-end and mid-
dle-class markets, executive vice 
president of Krungthai Card, 
Pittaya Vorapanyasakul, told the 
Daily.

“I have talked to many air 
ticket agents. They said air tick-
ets for business-class seats are al-
ways sold out very quickly while 
economy-class tickets need pro-
motions. This shows the poten-
tial growth of the high-end seg-
ment,” said Pittaya.

Shedding light on how luxury 
travel providers can reach into 
the middle class at this liminal 
stage, she pointed out that eco-
nomic slowdown, international 
conflict, or even natural disas-
ters do not deter Thai high-end 
travel. 

Vacation leave periods are the 
only limitation, with vacation 
periods capped at 15 days per 
year compared with 30 days in 
Europe.

Thai vacationers hence seek  
tour packages that make their 
days count. Rather than just 
shopping and sightseeing, Thai 
travellers are looking out for new 
destinations, excitement, valu-
able experiences and special ser-
vices, Pittaya shared.

In the past, outbound Thai 
travellers were mainly the well-
to-do’s of working or middle 
ages. Today overseas travel is ac-
cessible even to students. 

Promotions by other coun-
tries have also sparked demand 
for outbound trips, Pittaya said. 
As time goes by, the first-time 
travellers become more finan-
cial stable and evolve from FITs 
to travellers seeking experiences, 
knowledge and personal fulfill-

during the period.
“I have seen some of these 

high-end travellers (decide to 
travel) one or two days before 
the blackout dates, to enjoy the 
discounted fares,” he said.

This behaviour has little to 
do with the plunge of the rupiah 
against the green bill, or tight-
ened budgets.

“To me this is a really un-
reasonable pattern that we see 
growing now. For these wealthy 
people, the (percentage in sav-
ings) is nothing, yet has managed 
to entice them to buy,” Rudiana 
said.

For example, travellers are 
willing to spend Rp500 million 
(US$34,500) for business class 
tickets for the whole family of 
six to eight, and stay in posh ho-
tels. Yet, they are enticed by the 
cashback of Rp1.5 million (per 
ticket), she remarked.

Smailing Tours and Travel 
Service further noted that some 
clients do not leave it to the travel 
company to create the package 
anymore.

Putu Ayu Aristyadewi, group 
vice president marketing and 
communications, said: “They 
basically buy the tickets, trans-
fers and hotels with us because 
if anything (comes up like bad 
weather condition or airport clo-
sure) and they need to alter the 
itinerary, they want us to take 
care of it. 

“In some cases, they do not 
even book their hotel with us an-
ymore as they either have a house 

or are friends of the hotel own-
ers overseas whom they prefer to 
book directly with.”

Millennials are increasingly 
taking it upon themselves to 
make tour arrangements for the 
family.

Rudiana said: “It is becoming 
common for us to see the young-
er generation telling their par-
ents not buy a full package and 
let them search the Internet and 
arrange it for themselves.”

After all, information is eas-
ily accessible and flexibility is in 
their hands when creating their 
own holidays.

“As a travel company, we need 
to be alert with this growing pat-
tern in the society,” Rudiana said. 

He pointed out that the in-
dependent travel plans apply to  
destinations that are more fa-
miliar to the families, hence op-
portunities for travel companies 
exist in creating new and creative 
tour packages to lesser-known 
destinations.

Edhi Sutadharma of Golden 
Rama Tour and Travel agreed, 
saying: “Travellers look for exotic 
destinations such the northern 
part of Scandinavia and even 
Cuba.

“Some are also looking for ru-
ral experiences, exploring deeper 
into Scandinavian destinations. 
Cuba, for instance, responds to 
the need of these high-end trav-
ellers for a new destination,” said 
Edhi, adding that for such an 
itinerary, travellers tend to seek 
the assistance of a travel com-
pany.

For Wita Tour, visits to the 
hometown of Santa Claus in 
Rovaniemi are hot this year. “We 
started selling this for a couple 
of years, but it has become quite 
popular this year (so much so) 
that a couple of departure dates 
for the December season are 
closed already,” said Rudiana.

Moreover, Smailing Tours has 
seen a growing number of up-
market travellers looking to buy 
experiences instead of merely 
shopping. Helicopter rides in 
Dubai or self-drive holidays in 
New Zealand are also popular.

Another trend at Smailing 
Tours is for shorter holidays, but 
with more time spent in a single 
area.

“(Those travelling to) Aus-
tralia, for example, pick one state 
and spend their holiday in that 
particular area. They also  pick 
destinations with instagramma-
ble spots,” she said.

From top: Santa Village in Rovaniemi, 
Finland; view of the Dubai downtown 
skyline from a helicopter cockpit
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“This is an (unu-
sual) pattern that 
is growing now. 
For wealthy peo-
ple, the savings 
are (insignificant), 
yet have man-
aged to entice 
them to buy.”
Rudiana
Director of sales, Wita Tour
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FURAMA VILLAS DANANG

ARIYANA CONVENTION CENTRE

ARIYANA BEACH RESORT & SUITES

a culinary resort on one of the six most luxurious beaches in the world
an ideal venue for conference and incentive planners

M A N A G E D   B Y 

CONVENTION CENTRE
103 - 107 Vo Nguyen Giap Street, Khue My Ward, Ngu Hanh Son District, Danang City, Vietnam
Tel: (84-236) 3847 333/888  |  Fax: (84-236) 3847 666  |  Email: reservation@furamavietnam.com
www.ariyana.com | www.furamavietnam.com | www.furamavillasdanang.com | www.ariyanacentre.com
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Thai high-end travel heats up
ment in their holidays.

Consequently, the segment of 
quality, high-end travel is grow-
ing, Pittaya pointed out. 

“Many of the travellers have 
upgraded their trips from short 
to longhaul destinations. They 
prefer five-star hotels and luxu-
ry tour packages. Besides, tour 
packages of personal interest 
have become popular. They in-
clude cycling and marathon tour 
packages.”

Thanapol Cheewarattan-
aporn, president of the Thai 
Travel Agents Association 
(TTAA), said the number of out-
bound Thai tourists is expected 
to reach 10 million this year, 
up from 6.4 million in 2014, al-
though a single-digit growth rate 
is expected in 2019 following in-
tensified promotions for domes-
tic tours.

While outbound growth has 
come mainly from the low- and 
mid-range markets due to price 
competition among tour compa-
nies and LCCs, going into 2019, 
TTAA expects that the high-end 
market will see better growth.

A part of the middle class 

market would enter the high-end 
market.

He foresees mid-range tour 
prices will likely disappear from 
the market soon, with competi-
tion from LCCs pressuring tour 
operators to dump prices to sur-
vive. This, along with changes 
in Thailand’s middle class, leads 
him to speculate that “tour 
companies that target the small 
high-end market are increasingly 
reaching the middle class”. 

“This picture will be clear next 
year,” Thanapol said.

Meanwhile, the high-end 
market’s search for new destina-
tions have had positive impacts 
on tour companies as travellers 
in this segment rely on experi-
enced guides and facilitation in 
places that require personal con-
nections, Thanapol said.

Wikanda Wiwitted, CEO of 
14-year-old outbound tour com-
pany World Explorer, said the 
Thai high-end market gathers 
small groups of travellers who 
are highly flexible and like to vis-
it the places that are unexplored 
by the masses. Besides, they love 
to visit countries with difficult  

access to experience cultures and 
participate in activities that are 
in line with their personal inter-
ests, she said.

Each luxury trip must have a 
clear theme and include exclu-
sive activities such as a ride on 
the frozen Lake Baikal in Russia, 
and tour guides must be knowl-
edgeable, Wikanda said.

For this year and next, des-
tinations popular in the luxury 
market in Thailand are Colom-
bia, Cuba, Egypt, northern Italy, 
Madagascar, Peru, Russia and 
Uzbekistan, she said.

Italy (above) and Uzbekistan are hot destinations for Thai luxury travellers
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“Tour companies 
that target the 
high-end market 
are reaching for 
the middle class.”
Thanapol Cheewarattanaporn
President, Thai Travel Agent 
Association
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Hot stuff

While Yangon, Bagan, Mandalay and Inle Lake remain sought-after destinations in Myanmar, attractions are 
emerging off the beaten path and promising to sustain tourist interest, reports Marissa Carruthers

Going beyond the classics
Destination Myanmar

Tour operators are eager to show visitors lesser visited destinations such as Kachin State, which is home to the Shwe Myitzu Floating Pagoda (pictured)

M
ongkolchon Akesin/shutterstock

M
yanmar’s diversity of attrac-
tions is promising to sustain 
tourism interest and keep 
visitors returning to ex-

plore beyond the “classic four” of Yangon, 
Bagan, Mandalay and Inle Lake.

Minister of hotels and tourism, Ohn 
Maung, said: “People are getting tired of 
seeing the same thing and we are seeing 
more (return visitors), so it is necessary 
to develop new destinations and attrac-
tions.”

He added that this year the ministry 
is focusing on promoting the emerging 
destinations of Mergui Archipelago in 
the south – which is predicted to rise in 
popularity from October, when the first 
of six approved hotel projects opens – and 

Kayin State. The ministry will also push 
Kyaikto and Ngapali Beach.  

May Myat Mon Win, Myanmar Tour-
ism Marketing’s (MTM) chairperson, 
said the organisation is carrying out cam-
paigns to highlight new attractions at in-
ternational trade shows and through so-
cial media. 

This year has also seen MTM invite 
international journalists, bloggers and in-
fluencers for fam trips to experience new 
destinations. She said: “We are trying to 
diversify the products available and expe-
riences for visitors to Myanmar.”

Tour operators are also developing 
a series of alternative itineraries in the 
form of trekking tours in Shan State, 
mountain bike trips and eco-adven-

tures and community-based initiatives 
in other areas such as Kayin and Kayah 
States, including mountain bike tours, 
kayaking, stand-up paddle boarding and 
nature-related trips. 

Phyoe Wai Yar Zar, managing director 
of Diethelm Travel Myanmar, said: “We 
can’t rely on run-of-the-mill products. 
Part of Myanmar’s (appeal) are oppor-
tunities for local interaction and the best 
way to (highlight) that is by telling stories. 
That’s easy to do in Myanmar. We create 
products that our clients can participate 
in, such as biking through villages and 
trekking.”

Su Su Tin, Exo Travel Myanmar’s 
managing director, commented: “These 
destinations have existed for many years. 

However, they are now being promoted 
and have more facilities. Accessibility is 
better, there are more restaurants and 
hotels, and tour operators are promoting 
them.”

Edwin Briels, managing director of 
Khiri Travel Myanmar, said destinations 
opening up away from the classic four of 
Yangon, Bagan, Mandalay and Inle Lake 
has meant tour operators can expand their 
itineraries, creating more options.

He said: “We want to create new prod-
ucts that aren’t just temples, and see where 
we can go off the beaten track and what we 
can do there.” 

However, when looking for new desti-
nations, Khiri tries not to stray too far off 
well-trodden paths, curating travels that 
take in authentic experiences with locals 
that are accessible from one of the major 
four. 

“We want to avoid people having to fly 
or drive for too many hours,” said Briels, 
acknowledging first-time visitors want 
to visit some of the classics. “Myanmar is 
huge so it’s best to (visit) part of the coun-
try. If it’s your first time, then you may 
want to do Bagan and Inle Lake, and then 
try to include one more off-the-beaten-
track area.”

Khiri has a lot of repeat visitors, who re-
turn to explore more outlying areas, Briels 
added. 

Bertie Lawson, managing director of 
Sampan Travel, said even when visiting the 
classic four, it is imperative tour operators 
seek out the many undiscovered or over-
looked sites that exist nearby. 

Said Lawson: “Tourism isn’t spread out 
here yet. People still want to go to Bagan 
and Mandalay. They think it’s going to 
be very quiet but, for example, when they 
visit Mandalay they go where everyone 
goes and join hundreds of people. This is 
bad for tourism, bad for tourists and bad 
for Mandalay. Tour operators need to be 
clever and take people to other places that 
are just as beautiful.”

Grand Mercure Yangon Golden 
Empire
The first Grand Mercure in Myanmar, which over-
looks the Schwedagon Pagoda, boasts 175 guest-
rooms and suites designed by local artist Pyar Dade, 
ranging in sizes from 30m2 for superior rooms up to 
the 340m2 two-bedroom suites. Amenities on-site 
include a restaurant, two ballrooms, seven meeting 
rooms, an outdoor swimming pool, children’s pool, a 
fitness centre and a spa.

Famous royal foods of Bagan
In this tour, Khiri Travel spotlights Myanmar’s rich 
diversity of food. With the king of Bagan famous 
for his huge appetite, demanding each meal be 

Yangon Excelsior
Housed within a 19th-century colonial building 
once home to the general headquarters of the 
Steel Brothers Company, the renovated five-storey 
boutique hotel now offers 74 luxurious rooms and 
suites. Rooms are split into four categories, with siz-
es varying from 30m2 to 65m2. Each room comes 
furnished with mod-cons such as a 46-inch LCD 
flatscreen TV, safe, mini bar, and complimentary 
Wi-Fi. There is a dedicated Executive Floor with 16 
rooms and an Executive Lounge, plus amenities like 
a gym, spa, two F&B options and meeting rooms.

Pyin Oo Lwin coffee  
plantation tour
Diethelm Travel’s three-day trip takes visitors from 
Mandalay about 67km east to the scenic hill town 
of Pyin Oo Lwin. Famous for its coffee plantations, 
flower and vegetable gardens, and strawberry 
and pineapple orchards, the town is a charming 
introduction to untouched Myanmar. The itinerary 
includes a guided tour of Sithar Coffee Farm and 
hiking through coffee fields to discover how coffee 
plants are grown and harvested.

filled with 300 dishes, this experience gives guests 
the chance to sample food while learning about 
the country’s traditions. The tour includes a visit to 
Myinkaba market and a monastery to learn about 
Burmese flavours, ending with lunch fit for a king, 
with some 30 dishes served up.

Trekking in Kengtung
Pro Niti Travel has developed a range of trekking 
trips based out of Kengtung in Shan State, which is 
home to many indigenous people including the Lahu, 
Lahushi, Akha, Akhu and Shan hill tribes. Trekking 
options range from two to five hours and take in 
villages, terraced rice fields, rolling hills, lunch with 
locals and stops at lakes. 

Clockwise from above left: Yangon Excelsior; 
vegetable sellers in a market in Kengtung; hills 
in Chin State
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The recent Pyeongchang Winter Olympics and improving relations with North Korea have ignited a  
host of developments for the once-remote province of Gangwon, reports Pamela Chow 

Ablaze with Olympic fire
Destination South Korea

Gangneung, located near the mountain town of Pyeongchang, has become a more attractive destination for visitors following the recent Winter Olympics

T
he Pyeongchang Winter 
Olympics and recent interna-
tional affairs have launched 
the Gangwon province into 

a momentum of growth, with tourism 
stakeholders rolling out programmes 
and infrastructure expansion for the re-
gion.

Most notably, the games brought the 
high-speed rail (KTX) to the quiet sea-
side city of Gangneung. Travellers can 
now commute to and from Seoul in just 
1.5 hours, compared to the previous 4.5 
hours.

Chung Man Ho, vice governor of the 
Gangwon Provincial Government, told 
the Daily that transportation accessibil-
ity for the province has “improved dra-
matically”. 

Some 2.4 trillion won (US$2.1 bil-
lion) was spent for the Pyeongchang 

Olympics, and of that 1.5 trillion won 
went towards social overhaul – includ-
ing the construction of highways and 
cleaning up of streets – which “had a 
huge benefit for Gangwon as a whole”, 
he described.

The area has also seen a slate of hospi-
tality developments, among them Rama-
da Gangwon Sokcho by Wyndham Hotel 
Group, Lakai Sandpine Resort, St John’s 
Hotel and Gangneung Tourist Hotel.

Michael Kim, director franchise op-
erations, South Korea, Wyndham Hotel 
Asia-Pacific, shared: “Sokcho and the 
whole of Gangwon have received huge 
benefits from the Olympic Games. Ram-
ada Sokcho saw 100 per cent occupancy 
during the Olympic Games, and now 
reports an average of over 80 or 90 per 
cent. Tourism is booming in the Gang-
neung area too, so we have opened prop-

erties... such as in Chuncheon.”
More is still to come. Leanne Har-

wood, InterContinental Hotel Group’s 
vice president operations, South-east 
Asia and Korea, hinted that the group is 
eyeing developments that can “cater to 
guests (such as) winter sports enthusi-
asts” visiting Alpensia Pyeongchang. 

Beyond the Winter Olympics, stake-
holders believe that the improving 
North-South political climate has also 
instilled confidence in tourism to Gang-
won, which lies along the border with 
North Korea.

Yoon Seung Hwan, Korean Tour-
ism Organization’s (KTO) director of 
Singapore office, said the impression of 
North Korea as a safe destination is “get-
ting better”, and that KTO is working to 
incorporate the Korean Demilitarized 
Zone into more tour itineraries. 

He added that KTO is also promot-
ing Gangwon as an outdoor destination 
through “complementary activities to 
skiing and more experiences using the 
new facilities”.

To support an anticipated visitor in-
flux, Gangwon is working on expand-
ing tourism infrastructure, said Chung. 
This includes facilities in the mountain-
ous regions, a marine tourist complex 
on the east coast and Legoland Korea in 
Chuncheon. 

Of the 100 million visitors to Gangwon 
annually, three million are foreigners. 
The province hopes to grow this to four  
million this year, and five million by  
2020. 

With the help of the upcoming inter-
national events, Chung is confident that 
arrival numbers will grow “beyond ex-
pectations”.

Hotel Gracery Seoul
Fujita Kanko has expanded its Hotel Gracery 
brand beyond Japan’s shores to launch 
its first overseas property in South Korea’s 
capital city. The 335-room property stands in 
the Seoul’s Myeongdong area, three minutes 
away from the City Hall subway station. 
On-site facilities include a restaurant and a 
concierge desk.

Four Points by Sheraton Seoul, 
Gangnam
The second Four Points in Seoul has opened 
in Gangnam. It features 199 rooms and two 
penthouse suites. Each room is furnished 
with a 49-inch ultra HDTV, complimentary Wi-
Fi and an egg chair. Facilities include a gym, 
sauna, the all-day dining restaurant Evolution 
and The Lounge & Bar, which boasts the 
brand’s signature craft beer programme. 
Over 106m2 of meeting and event spaces are 
available on the second floor.

Seoul Dragon City
Korea received its first “hotel-plex” (hotel 
complex) in the Yongsan district in October 
2017. Seoul Dragon City features four Ac-

corHotels brands that bring 1,700 rooms, 11 
restaurants and bars, 17 meeting rooms, two 
multifunction grand ballrooms and four floors 
of entertainment in a Sky Bridge suspended 
between two towers. The four brands are 
Grand Mercure Ambassador Seoul Yongsan, 
Novotel Suites Ambassador Seoul Yongsan, 
Novotel Ambassador Seoul Yongsan and ibis 
Styles Ambassador Seoul Yongsan.

Signiel Seoul
Signiel Seoul opened in South Korea’s tallest 
building, Lotte World Tower. The hotel is lo-
cated on the 76th to 101st floors and boasts 
235 guestrooms with panoramic views of 
Han River and the capital. 

Besides Stay restaurant managed by 
three-Michelin-star chef Yannick Alléno and 
one-Michelin-star restaurant Bicena, Signiel 
Seoul also offers private butler services, Rolls 
Royce or helicopter transfers, personal shop-
pers and more.

Ryse, Autograph Collection
Autograph Collection Hotels in June launched 
Ryse in the Hongdae neighbourhood. 
Designed by Michaelis Boyd, Ryse boasts 

Hot stuff

272 guestrooms including 14 suites, each 
designed to highlight an art piece from an 
exclusive collection for the hotel. 

For instance, the 217m2 Executive Pro-
ducer Suite, located on the 20th floor, features 
handpicked artwork and a graphic wall by 
renowned Korean graphic designer Na Kim. 
The property also features four F&B options, 
a fitness centre and a 500m2 retail store.

From above: Signiel Seoul towers over the city; 
Grand Mercure Ambassador Seoul Yongsan’s pool
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Bells and whistles may define a new crop of resorts, but some hoteliers contend 
that barefoot luxury remains the Maldives’ strongest suit. By Feizal Samath

The lure of simplicity
Destination Maldives

Aerial view of an island belonging to the Adaaran Select Hudhuranfushi property

N
ew, innovative products are 
constantly appearing in Mal-
dives’ hospitality scene, but 
seasoned hoteliers believe that 

barefoot luxury and unparalleled beauty 
remain the Maldives’ best product propo-
sition and selling point.  

But stiff competition means resorts in 
the Maldives are constantly trying to out-
do each other. Ever since Conrad Maldives 
Rangali Island created the world’s first 
underwater restaurant 17 years ago, the 
island nation has seen numerous creative 
products – mostly underwater – such as 
spas, restaurants, and wine cellars. Recent-
ly, Conrad Maldives Rangali Island went a 
step further and unveiled the world’s first 
undersea villa.

Another new tourism product due for 

an early-2019 opening is Crossroads Mal-
dives, a US$680 million resort by Thai-
land-based Singha Estate that comprises 
nine connected islands. The destination 
will include entertainment, shopping, res-
taurants and resorts by Hard Rock Café 
and Hilton. 

Abdulla Ghiyas, president of the Mal-
dives Association of Travel Agents, be-
lieves that the Maldives has always been at 
the forefront of innovative tourism attrac-
tions, and exciting products like Cross-
roads and Conrad’s undersea villa will 
take the destination to a whole new level.  

However, both Sonu Shivdasani, 
founder and CEO of the Soneva hotel 
chain, said that such new products do not 
reflect the essence of the Maldives.

“Premium resorts will try new gim-

micks. However, at the ultra-luxury level 
of the super rich and well-travelled urban 
elites, barefoot nature and the beauty of 
the Maldives is what they will seek. The 
more one can bring these guests closer 
to the actual beauty of the Maldives, the 
more successful one will be,” he remarked. 

Andrew Ashmore, chief commercial of-
ficer at Coco Collection Hotels & Resorts,  
remarked that most resorts in the Mal-
dives offer a similar product, with only a 
few exceptions that can be highlighted as 
unique.

“If you look at the newer properties like 
Movenpick, Fairmont, Westin, Raffles, JW 
Marriott, etc… they are all the same. All 
of these properties (pretty much 90 per 
cent), offer the same thing and look the 
same,” Ashmore noted. 

To offer something different, the Coco 
chain has launched the nation’s first pri-
vate island Coco Privé. The 1.4ha prop-
erty costs US$45,000 a night, and features 
a master residence, five guest villas, pur-
pose-built kitchen, cocktail bar, wine cel-
lar, and is serviced by a team.

Ashmore added that the Chinese, the 
Maldives’ largest source market, visit the 
country for what it represents – islands, 
sea and resorts. Indians, a growing market 
of 5.5 per cent, are drawn by the romantic 
islands and good vegetarian food, not be-
cause of undersea attractions or shopping.

Access will also be made easier, with a 
new US$60 million UAE-funded inter-
national airport nearing completion on 
Maafaru island in Noonu Atoll. It is due to 
open in July 2019. 

Suresh Dissanayake, Adaaran Resorts’ 
assistant vice president – sales & market-
ing, believes that while there still is a mar-
ket for luxury products, differentiation is 
the key. 

“Luxury can be anywhere in the Mal-
dives. However, you will have to find your 
USP and position in order to sustain in  
the competitive environment,” he con-
cluded.

Reinforcing this point, hospital-
ity brand expert David Keen said that as 
many urbanites live in condos and apart-
ments, they are willing to pay a high price 
to experience the simpler things in life 
such as walking along a beach barefoot.

Fairmont Maldives Sirru Fen Fushi
Located on the Shaviyani Atoll in North 
Maldives, the resort offers 120 luxury villas, 
each with a private pool. 

Facilities include an art studio, three 
restaurants, three bars and a 2,000m2 
Willow Stream Spa complete with a Jacuzzi. 
Families are also catered for with a kid’s 
club, toddler’s play garden and a Teen Town. 
Activities include snorkelling along the 
house reef; cooking classes with a Maldivian 
chef; sunset dolphin tour; and turtle release 
programmes.

Joali Maldives
The island retreat in northern Maldives is 
situated on Muravandhoo Island in the Raa 
Atoll. The resort comprises 73 beach and 
water villas, ranging from two- to five-
bedrooms. 

Amenities on the island include a whis-
key lounge, curated library, spa, five F&B 

options, kids’ club and a chocolate and ice-
cream store. The resort will create itineraries 
for its guests upon request. Dhoni excur-
sions to meet local communities or snorkel-
ling with manta rays can be arranged.

St Regis Maldives Vommuli
The 1,540m2 John Jacob Astor Estate, part 
of the 77-key St Regis Maldives Vommuli, is 
the largest overwater villa in the Maldives. 
The massive two-storey villa features three 
bedrooms, a home cinema, an infinity swim-
ming pool, spa room, gym, and kitchen. 

Baglioni Resort Maldives
Located on Maagau island in Dhaalu Atoll, 
the resort offers 96 beach, garden and 
water villas. The property, slated to open in 
March 2019, will boast facilities such as 
the Baglioni Spa complete six private rooms 
and a yoga pavilion, gym, dive centre, and 
four F&B venues. Non-motorised water 

Hot stuff

sports such as pedal boating, windsurfing, 
kayaking, as well as snorkelling equipment 
are included.

Finolhu Baa Atoll 
The Finolhu Baa Atoll resort recently unveiled 
a Beach Bubble tent – the first of its kind in 
the Maldives. Located on a secluded spot 

From left: Beach Bubble tent at Finolhu Baa Atoll; Joali Maldives’ luxury beach villa with pool

along the beach, the tent’s interiors feature 
custom-fitted wooden floors and bespoke 
furnishings, and a separate adjoining bubble 
bathroom. The Dream Eclipse experience 
costs US$600++ per couple, and includes 
one night in the Beach Bubble (from 19.00 
to 09.00), a private beach barbecue and 
breakfast on the water’s edge.

“At the ultra-luxury level of the super rich and 
well-travelled urban elites, barefoot nature and 
the beauty of the Maldives is what they will seek.”
Sonu Shivdasani
Founder and CEO, Soneva



THE TECHNOLOGY 
EXPERIENCE
The article The Technology Experience in TTGmice June 2017 by 
Karen Yue has been awarded a PATA Gold Award 2018 in Travel 
Journalism - Business Article category.
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Where can you let your hair down after a day of business meetings? Let TTG Show Daily’s 
editorial folks in Singapore show you their top picks in the Marina Bay Sands neighbourhood

What’s good in the ‘hood?

Karen Yue, group editor

 Thian Hock Keng Temple 
Thian Hock Keng, a 179-year-old Chinese 
temple that boasts an elaborate and tradi-
tional architecture, stands in stark contrast 
against Singapore’s commercial buildings 
and hottest bars and restaurants. Today, 
Thian Hock Keng is still very much a re-
vered house of worship. Visitors are free to 
explore the gazetted national monument 
on their own, but nothing beats a guided 
tour of the temple. Contact the temple 
at least two weeks ahead for reservations 
(admin@shhk.com.sg). 

 Chinatown Complex Food Center
Much attention has been paid to China-
town Food Street Singapore, a remodelled 
traditional food street built on China-
town’s Smith Street that brings together 
popular street eats from around Singa-
pore. But the place where generations of 
Singaporeans go to for true comfort food 
lies steps away on the second floor of the 
Chinatown Complex. Many of the hawk-
ers are old and retiring soon, and this 
might well be your last chance to appreci-
ate authentic hawker fare. My personal fa-

vourites are Xiu Ji Ikan Bilis Yong Tau Foo, 
Fatty Ox HK Kitchen (well on par with the 
one-Michelin star Hong Kong Soya Sauce 
Chicken Rice and Noodle but without the 
snaking queues!), and Jin Ji Braised Duck.

Raini Hamdi, senior editor

 Ride or run Marina Bay
One of my stress-busters in Singapore is to 
grab a bike from one of the bike-sharing 
brands (they are ubiquitous in the Marina 
Bay Sands area) and cycle towards Gar-
dens by the Bay, past the Flower Dome, 
Marina Barrage and continue on to East 
Coast Park. This will be a 28km easy ride 
on a flat road only for cyclists, joggers and 
strollers. You’ll be rewarded with different, 
marvellous views of the bay area. If time is 
short, bike or run to Marina Barrage, then 
return and stop at the hawker centre along 
the way to enjoy a local dish or drink, be-
fore heading back to Marina Bay Sands. 

 Supertrees in Gardens by the Bay
Rising as tall as a 16-storey building, these 
must-see trees can be found in Gardens 
by the Bay. There are 18 supertrees in to-
tal, 12 in the Supertree Grove, and six in 
clusters of threes at the Golden and Silver 
Gardens. Over 162,900 plants of more 
than 200 species – bromeliads, orchids, 
ferns and tropical flowering climbers – are 
planted on these trees and they are a sight 
to behold. You can also enjoy a bird’s-eye 
view of the gardens by strolling along the 
128m-long OCBC Skyway, and chill out at 
a 50m-high Supertree-top bistro.

Xinyi Liang-Pholsena, editor, TTG Asia

 Esplanade Park
With the CBD skyline as a sweeping back-
drop, this little park tucked beside the 
traffic-bearing Esplanade Bridge is a quiet 
and unassuming spot in the heart of the 
city. Not only is this park home to histori-
cal monuments like the Cenotaph, which 
was erected in remembrance of soldiers 

who lost their lives in the two world wars, 
it also houses a children’s playground with 
timber turtle sculptures and bell-and-
mirror installation, among others. 

 Esplande Roof Terrace
Located on the fourth floor of the Thea-
tres by the Bay, Esplande’s landscaped roof 
terrace is a great photography spot with 
panoramic views of the Singapore skyline 
and Marina Bay precinct. Evenings make 
the best time to visit this spot when the 
surrounding skyscrapers and icons lit up 
in full glory. There’s also a chic rooftop 
bar, Orgo, offering contemporary French 
cuisine and organic cocktails. 

Yixin Ng, sub-editor

 Parliament Lane
Occupying a 200-year-old building that 
served as Singapore’s Parliament House 
(1965-1999) in its post-independence 
days, The Arts House today is a venue 
for events such as film screenings, writ-
ers’ workshops and art showcases. After 
an afternoon of history and art, consider 
swinging by the Barbershop, just steps 
away, for live music over a few cold pints. 
The bar is known for celebrating the blues 
and you may even find yourself in the 
company of swing dancers who practise 
on an upper floor of the building.
 

 Club Street-Ann Siang Hill
This buzzy shophouse-lined enclave in the 
Chinatown district could keep any bar/
restaurant-hopper busy. Leave any notion 
of cookie-cutter ‘Chinatown’ at the door 
and get the night rolling with tapas (Vi-
etnamese and Spanish options just doors 
away from each other), cocktails (from 
classics with a local spin at Nutmeg and 
Clove to all-out inventive at Operation 
Dagger), beer and grub, and the list goes 
on. For those who like to start the night 
early, Peruvian food (ceviche is a great 
choice in the Singapore heat) and sun-
downers at Tiger’s Milk is just the spot. 
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 Level Up
This arcade bar in a Clarke Quay shop-
house – aptly named Level Up – is a per-
fect place to wind down after a day of 
meetings. Not only does the space hold 
usual drinking games like pool and beer 
pong, there are plenty of retro gaming 
machines with games such as X-Men vs 
Street Fighter and Metal Slug, as well as 
several air hockey and basketball ma-
chines. When you purchase food and 
drinks, game tokens – required for the 
machines – will be given. Alternatively, 
you can buy tokens. I love that the walls 
are plastered with iconic video game char-
acters such as Super Mario, and even the 
toilets are lined with hundreds of pages 
from old Archie comics.

 National Gallery Singapore
Two heritage buildings, the former Su-
preme Court and City Hall, were repur-
posed and renovated to form the state-
of-the-art National Gallery Singapore. 
Opened in 2015, the 64,000m² museum 

Paige Lee Pei Qi, assistant editor  
– special projects

 Parkview Square
Head over to Parkview Square to check out the 
‘Gotham building’ in Singapore. The exterior of 
this commercial office complex (yes it’s an office!) 
is a majestic amalgam of bronze and glass, and 
its distinct architectural style bears an uncanny 
resemblance to Batman’s fictional home-
town. The open plaza of Parkview Square is 
surrounded by sculptures and statues, with 
an impressive number of bronze effigies of 
famous historical characters. Head in for a 
drink in an equally elaborated decorated bar 
in the building’s lobby, Atlas. The bar is ded-
icated to gin, and stocks hundreds of rare 
or limited edition varieties within a three-
storey-tall tower that brims with decadent 
opulence.
 

 Chijmes 
The charm of Chijmes harks back to 
a bygone, gracious age. A former con-
vent converted into a dining and enter-
tainment haven, Chijmes is a stunning pre-
cinct which has been restored to its former 
architectural glory. Following a massive 
facelift in recent years, the historical icon 
now boasts a swanky repertoire of restau-
rants, cafes and bars – perfect for unwinding 
after a long day of meetings and conferences. 
One of my top picks goes to Prive, a casual 
chic restaurant which boasts one 
of the largest and most inviting al 
fresco area.

houses one of the world’s largest public 
collections of modern South-east Asian 
art. Aside from a rotating series of special 
exhibitions – previous artists have includ-
ed Yayoi Kusama, Juan Luna and Raden 
Saleh – the museum’s permanent collec-
tion features local artists such as Chen 
Chong Swee and Georgette Chen. Spend a 
day and slowly wander about this calm and 
storied, albeit confusing maze.

Pamela Chow, reporter – Singapore

 Keong Saik Road
A street stocked with modern bars and 
restaurants in heritage shophouses, Keong 
Saik Road has in recent years transformed 
into a hub of hubbub. Whether you’re 
scouring for a relaxed lunch meeting spot 
or an al fresco rooftop dinner gather-
ing, the ventures along this eclectic road 
will sate your hunger. The red-and-white 
shophouse that houses Potato Head Folk 
makes for a photo-worthy centrepiece.

 Fullerton Bay
With the upscale hotels lining Fullerton 
Bay comes a collection of outdoor bars 
and restaurants offering scenic and inti-
mate views of Marina Bay. Delegates in 
search of a fancier spot can head up to the 
rooftop of Fullerton Bay Hotel for Lan-
tern, while those looking for some groove 
can hit up one of the many bars looking 
over the river, from Super Loco Customs 
House to Monti at 1-Pavilion.
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Santika Indonesia Hotels & Resorts manages 108 hotels across three brands – the 
four-star Santika Premiere Hotel, three-star Santika Hotel and Amaris Hotel in the budget 
category – in addition to several luxury boutique villas located across Indonesia. 

Its boutique properties, The Samaya and The Kayana (below), are respectively located at a 
quiet end of Seminyak Beach, and in Ubud, amid the rice fields and perched on the verdant 
hillside of Bali’s Ayung River.

The company also has an Amaris smart hotel in Singapore.

Best Western Hotels & Resorts is introducing a pair of boutique fran-
chise brands, Sadie Hotel and Aiden Hotel, in the upscale and upper 
midscale segments respectively.

The brands will offer hoteliers a design and renovation programme, 
while allowing them the chance to incorporate the local flair of their 
respective market.

Every hotel will be on boarded with near immediate access to Best 
Western’s website, global partnerships and sales team, and revenue 
management system. Hotels will also have access to a revenue 
manager to maximise revenue and reduce operating costs, as well as 

the Best Western Rewards programme. A marketing and PR playbook will also be provided 
to help each hotel to drive social media visibility and buzz.

Each Sadie Hotel and Aiden Hotel will feature a multifunctional public area with either a 
café or bar; modern seating areas; and mobile check-in.

Heritage Cruises, part of Vietnam’s Lux Group, will launch its first Vietnamese heritage and 
boutique cruise on the Red River and the Gulf of Tonkin. Launching in May 2019, Heritage 
Cruises’ ship will be able to hold 40 guests onboard in 20 suites. Amenities include a 
luxury spa, an outdoor movie space, two restaurants, indoor and outdoor lounges, pool bar 
and swimming pool.

Beyond offering a cosier atmosphere, the small size of this ship will create a completely 
different experience, both onshore and onboard. Smaller ships allow easy access to 
remote, less-visited places that the larger vessels cannot reach.

Pan Pacific Hotels Group (PPHG) has committed to removing all single-use plastics across its 
properties in the Asia-Pacific by end 2019.

In a shift towards more environmentally-sustainable alternatives, plastic straws across all 
hotels, resorts and serviced suites across the Asia-Pacific have been removed from July 15, 
2018. All plastic bottles and unused soap bars are also being recycled across PPHG’s Australia 
properties such as Pan Pacific Perth and Pan Pacific Melbourne, while in China, hotels includ-
ing Pan Pacific Beijing have stopped providing plastic takeaway boxes and cutlery.  

PPHG has taken significant steps beyond adopting environmentally-friendly practices to 
designing and building sustainable hotels. Building on the success of Parkroyal on Picker-
ing – which has been recognised as the leading green hotel in Asia – PPHG is in the midst of 
redeveloping Pan Pacific Orchard into a 340-room eco-friendly hotel. Designed to have zero-
impact and zero-waste, Pan Pacific Orchard will be a showcase of environmental sustainability 
when it is completed in 2021.

Avis Budget Group has launched a new training platform, Beep, a one-stop-portal for travel 
trade professionals in Asia. The platform provides an overview of Avis Car Rental and Budget 
Car Rental, and features training modules, booking tools, destination and driving guides. 

Beep makes it easier for the travel trade to offer Avis and Budget products and services to 
their customers. It aims to make the booking process simpler, more 
efficient and rewarding for travel trade partners. Bookings made 
through Beep are commissionable. 

The platforms will initially be offered in English, with plans to 
gradually update languages to include simplified Chinese, traditional 
Chinese, Japanese, Korean and Thai. Travel agents can sign up at 
www.abgbeep.com/asia

Santika Indonesia  
Hotels & Resorts 

Best Western Hotels & Resorts

Heritage Cruises

Bintan Lagoon Resort (BLR) has introduced new event and F&B offerings that capture the 
kampong (community) spirit, adding on to its MICE- and wedding-friendly features.

Pop-up stalls serving Indonesian treats will line the beachfront lawn on weekends, along-
side traditional dance performances and an exhibition on rural life. Adding to the nostalgia, the 
Satay Club was recently opened, serving up skewered meats at the outdoor area belonging to 
Fiesta Restaurant.

Sitting on 300ha of verdant greenery with a 1.5km beach fronting the South China Sea, 
BLR offers 450 rooms and 14 dining/entertainment options spanning Indonesia, Japanese, 
Chinese, other Asian and Western cuisines. 

The resort’s outdoor dining spots, beach and golf course have been popular for corporate 
groups and weddings. Among its MICE facilities are a conference centre for up to 1,300 
guests, nine function rooms, and the Adventure Training Centre for teambuilding activities.

Bintan Lagoon Resort 

Pan Pacific Hotels Group

Avis Budget Group 

From left: Parkroyal on Pickering; Pan Pacific Orchard, Singapore



Date: 18 October 2018, Thursday
Time: 9:30pm to 12:00am
Venue: One Farrer Hotel
Dress Code: Smart Casual

Entry By Delegate Badge Or Invitation Card Only

Complimentary One Way Transportation Provided
Pick up point: Sands Expo Level 1 Driveway in front  
of Halls A/B/C at 8:45pm and 9:00pm.

To Reserve A Seat On The One Way Transfer,  
RSVP At TTG Booth R50 By 18 October, 12noon.

Visit Finland, Visit Rovaniemi, One Farrer Hotel, and TTG Travel Trade 
Publishing invite you to experience an Arctic Adventures Night.   

Highlights
Cool Party Sounds By Finnish Band “The Arctic Trio”
Free Flow Finnish Napue Gin Bar

Lucky Draw Prizes To Be Won
Memorable trip for 2 persons to Rovaniemi, including flights for 1 
person, accommodation for 2 nights and exciting activities.
 
3 days 2 nights stays at One Farrer Hotel’s Urban Room inclusive of 
Breakfast for 2 persons.

ARCTIC 
ADVENTURES  

NIGHT
AN OFFICIAL LATE NIGHT FUNCTION  

FOR ITB ASIA 2018 DELEGATES

EVENT LINK PTE LTD

Beer Partner DJ Partner AV Partner Wine Partner



Jl. Taman Apsari No. 3 Surabaya 60271 - Indonesia
Ph: (62-31) 9925 1222, E - mail : surabaya@kampihotels.com

@kampihotels

for you.
Crafted
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