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Explore the sunny side of life
• Adaaran Prestige Vadoo  • Adaaran Prestige Water Villas   • Adaaran Prestige Ocean Villas  • Adaaran Select Meedhupparu

• Adaaran Select Hudhuranfushi  • Adaaran Club Rannalhi  • Heritance Aarah (Opening 2018)

…amidst the powder-soft sand, by the cerulean waves and under the tropical shade of the
Maldives; our premier villa resort presents curated experiences in an all-inclusive offering.
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A luxurious tropical haven 
Time ceases to exist at Adaaran Prestige Vadoo, where the gentle breeze 
carry songs of welcome and the iridescent rays map out your days in the 
sun. With luxurious water villas and water bungalows promising a treasure 
chest of memories and exotic reef calling out to explore the wonders of 
the seas, your holiday here is much more than a luxurious stay on the 
shores of Maldives. 

T: +96 03 323 323   F: +96 03 315 237  
E : marketing@adaaran.com.mv
www.adaaran.com/Prestige/Vadoo

Inspire your next adventure 
Dive in to a world of exotic excitement as a beautiful carpet of 
reef beckons you to delight in the wonders of nature. Let a school 
of �sh guide your way as you unravel the secrets of the ocean. 
All this, while you enjoy an exotic stay in a beach or water villa 
at the four-star Adaaran Club Rannalhi, located at the tip of 
South Male.

T: +96 03 323 323   F: +96 03 315 237  
E : marketing@adaaran.com.mv
www.adaaran.com/clubrannalhi

Club
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As the New Year approaches, TTG Asia catches up with travel 
business leaders in Asia-Pacific, who share their top concerns and 
issues going into 2019, plus what’s on their year-end reading list

What’s on the 
minds of CEOs 
in 2019?

+ Hottest destinations in 2019
+ The future of travel
+ The year’s best travel innovations
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Hottest stories 
in 2018

Sustainability in travel
Forging ahead or grasping at straws?

I
f 2017 was the year that overtourism  
was recognised as a major challenge 
for the global travel and tourism 
industry, then 2018 is the year the 

sector woke up to the scale of the plas-
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travel Hall of Fame  
Since 2002, TTG Asia Media has honoured luminaries 
that have won the prestigious TTG Travel Award for at 
least 10 consecutive times for the same award title in 
the Travel Hall of Fame.

At present, these exceptional organisations and 
their years of induction are: 
• Singapore Airlines (2002) 
• Singapore Changi Airport (2002)
• Hertz Asia Pacific (2005) 
• Royal Cliff Hotels Group (2006)
• Star Cruises (2008) 
• Sabre Travel Network Asia-Pacific (2009)
• SilkAir (2010) 
• Lotte Tour (2011) 
• Hong Kong International Airport (2013)
• Raffles Hotel Singapore (2013)
• Regal Airport Hotel (2015)
• Banyan Tree Spa (2015)
• Qatar Airways (2016)
• Thai Airways International Public Company Limited (2016)
• Thailand Convention & Exhibition Bureau (2016)
• Royal Plaza on Scotts (2018) 
• Royal Caribbean International (2018)

TTG Asia Media is pleased to announce that it has set up a 
virtual TTG Travel Hall of Fame (www.ttgtravelhof.com), which will 
enable us to showcase the accolades, artefacts and memorabilia 
of the region’s most exceptional travel organisations in a far more 
effective way and to a global audience. 

1.3 billion tourists 
worldwide in 2017
International tourist ar-
rivals surged seven per 
cent in 2017 to reach 1.3 
billion, representing the 
strongest results in seven 
years, according to the 
UNWTO World Tour-
ism Barometer. Asia-Pa-
cific recorded six per cent 
growth to see 324 million 
international tourist ar-
rivals in 2017. Arrivals in 
South Asia grew 10 per 
cent, South-east Asia eight 
per cent, and North-east 
Asia three per cent.

‘Cesspool’ Boracay cleans up its act
Boracay was closed for a six-month rehabilitation, after the 
island was declared a “cesspool” by Philippine president Rod-
rigo Duterte over its sewage and pollution problems. Bora-
cay’s shutdown was met with vast outcry from the Philippine 
trade, many of whom felt that rehabilitation was long overdue 
but disagreed with the abrupt nature with which the closure 
was imposed, affecting tens of thousands of local livelihoods.

Minor on acquisitions prowl 
After acquiring a 9.5 per cent shareholding in NH Hotel 
Group in May, Thailand-based Minor International further 
bought an additional 25.2 per cent stake in the Spanish hotel 
group for 619 million euros (US$730 million) from Chinese 
conglomerate HNA Group in June. This investment follows 
Minor’s earlier expansion into Portugal and Brazil through 
the acquisition of Tivoli Hotels & Resorts in 2016.

Google, Facebook: love or hate them?
While much attention in the travel industry has been given to 
“disrupters” like Airbnb and Uber, the continual foray of tech 
giants like Google and Alibaba into the travel space is increas-
ingly posing a bigger worry for industry players in the longer 
term. The huge growth potential in the online travel space, 
particularly in Asia-Pacific, is attracting attention from non-
travel players.

Belitung heats up as next ‘Bintan’ 
Hopes are high that Belitung will soon join the ranks of 
Bintan to become a getaway destination for Singapore 
travellers, with Garuda Indonesia’s newly launched service 
linking the Lion City to the east Sumatran island. On 
October 29, the Indonesian flag carrier commenced four-

times-weekly services 
between Singapore 
and Tanjung Pandan 
in Belitung, operated 
with a Bombardier CRJ 
1000 aircraft. Over the 
last three years, Belitung 
has emerged as hot 
destination for locals, 
with domestic tourism 
driving tourism growth 
of over 25 per cent. 

Thailand proudly 
waves LGBT flag 
While it has quietly pur-
sued this niche market 
segment for years, it was 
only in 2018 that the 

Tourism Authority of Thailand (TAT) has openly come out 
to target the pink dollar. TAT spearheaded the first LGBT+ 
Travel Symposium: Thailand in Bangkok in June, and Thai-
land was the presenting LGBT partner at ITB Berlin 2018.

Hokkaido dangles incentives
Travel companies across Hokkaido welcomed an initiative 
from the Japanese government to provide subsidies of up to 
20,000 yen (US$176) per night for tourists staying in the pre-
fecture, which was rattled by a major earthquake on Septem-
ber 6. The scheme was introduced on October 1 for travellers 
to Hokkaido, with OTAs offering the discounts through cou-
pons provided by the national government to cover up to 70 
per cent of their travel costs for up to three nights. 

Lombok urges tourists to come back  
As Lombok picked up the pieces following the recent string of 
devastating earthquakes, the trade was adamant to show that 
most parts of the popular tourist island remain unaffected 
and win back confidence from foreign visitors. Meanwhile, 
the Indonesian government also announced a two-pronged 
strategy for the tourism sector, which will be led by the West 
Nusa Tenggara tourism office with supervision from the Min-
istry of Tourism.

Popular tourism chief retires 
After serving Tourism Malaysia for 36 years, Mirza Moham-
mad Taiyab retired from his director-general role – which 
he held for the last 12 years – on December 1. His departure 
ignited strong responses from the trade, many of whom ex-
pressed their deep respect for a industry pioneer who has 
actively led Malaysian tourism at the international level and 
brought key events into the country.

the business and the supply chain, as the 
plastic movement quickly moves from the 
fringes to the mainstream this year. 

And things are looking up a little bit. In 
a sector where providing the ‘best’ guest 
experience is the holy grail, more travel 
sellers are taking bolder steps to apply 
sustainability in their efforts, even when 
it means adjusting the ‘comfort level’ of 
their guests. 

Exo Travel, for example, is discontinu-
ing wet wipes and reusable bottles during 
tours to curtail the environmental impact 
of their operations. Peregrine Adventures, 
having banned unnecessary single-use 
plastics on its adventure cruises, has writ-
ten into all of its contracts asking suppliers 
not to use products like single-use straws, 
cups, water bottles, and plastic bags on 
board. Given the enormity of the plastic 
problem, it shouldn’t stop there. 

Will sustainability be your company’s 
story in 2019? And will 2019 be the year 
that the travel and tourism industry be-
comes a force of change for the world? 

tic problem. It was just not too long ago 
that a brightly coloured straw in a cocktail 
against a backdrop of sun and sea was per-
ceived as the image of a carefree holiday, 
but the tide has clearly turned in 2018 as 
plastic straws became public enemy #1. 

This year, many travel and tourism 
players are finally sitting up to take steps 
toward plastic elimination. My inbox this 
year has been inundated with press re-
leases from hotel chains, tour operators, 
cruise liners, airlines and cities declaring 
war on single-use plastic (e.g. straws). Any 
progress is progress, and any attempt at 
curtailing impacts of plastic pollution is 
better than none at all, but going strawless 
is still a low-hanging fruit. 

As a huge industry – international tour-
ist arrivals grew seven per cent to reach 1.3 
billion in 2017 – the travel sector needs to 
show greater leadership and gumption in 
sustainable practices. Now is the best time 
for travel companies and operators to 
make sustainability central to their efforts 
and apply these principles throughout 

Opinion



Your next
conference hall.

Discover the perfect mix of work and play on Singapore’s holiday island.

Work meets play on Sentosa, a tropical island not far from the city centre of Singapore.
Choose from a selection of world-class venues for corporate events or private parties, 
all equipped with state-of-the-art facilities. Then go straight from work to play, with our 
vast array of dining options and luxurious hotel rooms to indulge in. It’s everything you 
need for the perfect working holiday.

Email us at mice@sentosa.com.sg to find out more.
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What’s on 
the minds  
of CEOs  
in 2019? 

The trade 
disagreements 

and tariffs 
between the US 
and China will 
have an impact 

on trade and 
travel between 

the regions.
Mark Meehan  

Managing director Asia-Pacific, 
Middle East and Africa, Travelport 

Digital disruption, trade wars and political 
changes are some of the core issues seated 

front and centre in the minds of Asia’s travel 
business chiefs as the new year approaches. 
TTG Asia rounds up the top concerns of these 

industry leaders, and takes a peek at their 
reading list this year-end

Gloria Guevara Manzo
President & CEO, World 

Travel & Tourism Council

Mark Meehan  
Managing director Asia 
Pacific, Middle East and 

Africa, Travelport

Arthur Kiong,  
CEO, Far East Hospitality

Quek Swee Kuan  
CEO, Sentosa  

Development Corporation

ISSUES TO WATCH IN 2019 
The issue of capacity growth. As of 
2017, there were four bil-
lion air travellers world-
wide and it will dou-
ble to 7.8 billion by 
2036, according to 
IATA. However, that 
doesn’t mean the 
same growth in air-
ports, so more ef-
ficient processing of 
passengers is needed. 

The solution is biom-
etrics technology, which 
is addressed by our Seamless 
Traveller Journey initiative to pilot 
biometric data use throughout the pas-
senger journey, from airport, cruise, ho-

ISSUES TO WATCH IN 2019 
In 2019, we will be launching three new 
hotels on Sentosa Island. That’s a total of 
839 new room inventory, increasing the 
island’s supply by 27 per cent.

Obviously it is incumbent on us to cre-
ate new demand – business travel/MICE, 
mid-tier travellers and niche markets – to 
feed the new supply and not cannibalise 
the existing business. 

The vast majority of hotels on Sentosa 
is in the luxury and upscale tiers. We wish 
to complement existing hotels by address-
ing underserved segments. 
 We will be synchronising efforts (to at-
tract new sources of customers) with 
various stakeholders including the Sen-
tosa Development Corporation, Sentosa 
Harbourfront Business Association and 
Singapore Tourism Board.

YEAR-END READING LIST
Books by Stephen Meyers, Signature in 
the Cell and Darwin’s Doubt, are on my 
reading list. I am fascinated by how con-
sciousness comes into being and learning 
about this through what we now know 
about cosmology and developments in 
the quantum realm. I particularly enjoy 
learning about how modern science is 
questioning the premises of macro-evolu-
tion theories; that life came about through 
a mindless process over billions of years. 

ISSUES TO WATCH IN 2019 
1. The trade disagreements and tariffs be-

tween the US and China will have an 
impact on trade and travel between the 
regions. I foresee potential opportuni-
ties as well as investments moving to 
other developing markets in the near 
term. 

2. Some of these investments will certain-
ly be for the fast growth in ASEAN’s 
travel sector, creating interesting op-
portunities as travel brands and com-
panies rush to invest in this region. 
Strong Chinese brands such as Ctrip 
as well as major Western brands like 
Expedia and Booking are investing and 
expanding in the region. 

3. Ensuring we have the right resources in 
the right markets at the right time. The 
wider geographical region I now man-
age offers great opportunities to align 
teams and technology around develop-
ing and fast-growing markets. 

YEAR-END READING LIST
My daughter, who has just started at a 
new school, has been given a reading list 
of books as long as my arm. In a moment 
of madness I said I would read some of 
the books to be more understanding of 
what she is ‘enduring’, so I am currently 
reading Gulliver’s Travels – quite appro-
priate!

Angie Stephen  
Managing director for Asia-

Pacific, Royal Caribbean 
International

ISSUES TO WATCH IN 2019 
Port development opportunities in South-
east Asia for creation of more destinations 
and more berthing space for larger ships, 
as our 4,900-guest Quantum Class ships 
are making more calls in the region. 

We will also continue to focus on our 
travel agent training in view of our new 
offerings on the global and regional cruis-
ing scene, notably Ovation of the Seas’ 
first Alaskan season and Oasis of the Seas’ 
Mediterranean cruises lined up next year.

 
YEAR-END READING LIST
12 Rules For Life – An Antidote To Chaos 
by Jordan B Peterson

tels, car rental... to everything. 
The second issue is crisis management. 

The next disaster is just a matter of when 
and where, be it an earthquake, tsunami or 
disease outbreak. We need to be prepared 
and manage (disasters) better. We work 
with governments to provide a protocol 

and be more engaged. 
The third issue is about 
sustainable growth, which 

covers the future of jobs, 
social responsibility, hu-
man trafficking, illegal 
wildlife trade, and des-
tination stewardship to 
reduce overcrowding 
and climate change.

YEAR-END READING 
LIST

The Robots Are Coming! The 
Future of Jobs in the Age of Automa-

tion by Andres Oppenheimer. This book is 
coming out next year. 

ISSUES TO WATCH IN 2019 
2019 will be an exciting milestone for 
Sentosa Development Corpo-
ration, as we will see sev-
eral initiatives coming 
together to propel The 
State of Fun into the 
next stage of growth. 
Playing a crucial role 
in shaping Sentosa’s 
future will be our 
masterplan, which will 
build on our strengths 
as a holiday island-in-
the-city offering an array 
of day-to-night leisure experi-
ences in one place.

We will soon share more details of our 
plans, including efforts to strengthen lei-
sure experiences through the curation of 

new attractions, improvement of trans-
port connectivity and enhancement of 
our popular beaches, while ensuring ef-
ficient land usage and environmental sus-
tainability.

In 2019, we will also deepen our en-
gagement with locals and tourists. We 

will collaborate with well-known 
brands to bring in unique and 

exciting offerings, like we 
did with Disney for the 

2018 edition of Sentosa 
Sandsation. We will 
also strengthen our en-
gagement with the in-
ternational MICE and 
leisure markets, and 
leverage technology 

and data such as through 
our refreshed MySentosa 

app. Stay tuned!
 

YEAR-END READING LIST
I intend to read Why Ecology Matters by 
Charles Krebs as we finalise the Sentosa 
masterplan.

CEOs’ radar
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We are now open and ready to welcome you. Choose from 6 different room categories, 5 food and beverage outlets and plan amazing 
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Angeline Tang
Regional director - leisure 
travel & partnerships, Asia 

Avis Budget Group

Yuthasak Supasorn 
Governor, Tourism 

Authority of Thailand 

Olivier Berrivin 
Managing director, 

international operations, 
Asia, Best Western 

International
Puttipong 

Prasarttong-Osoth 
President, Bangkok 

Airways

Arief Yahya 
Minister of tourism, 

Indonesia

ISSUES TO WATCH IN 2019 
More Asians are travelling overseas for 
their holidays, opting for more free-and-
easy holidays over group, sit-in-coach or 
packaged tours. 

Self-drive vacations are getting more 
popular among Asians, allowing travellers 
to move at their own pace and customise 
their own itineraries, while still enjoying 

ISSUES TO WATCH IN 2019 
For 2019 and beyond, Thai tourism will 
emphasise on the promotion of respon-
sible tourism. As a result of our unique 
geographical location, at the crossroads 
of Asia and within a few hours flying dis-
tance of some of Asia’s most populous 
cities, we see no shortage of numbers in 
the years ahead. The key will be to man-
age those numbers. 

Hence, we are striving to reduce tour-
ist congestion in the main hubs by pro-
moting 55 secondary provincial destina-
tions, upgrade the standards of safety 
and security, and inculcate a higher level 
of environmental consciousness across 
the entire industry. 

Overall, we are aligning the future 

ISSUES TO WATCH IN 2019 
Among the many elements that might 
affect our development growth, the two 
major ones are economical and 
political as they are linked to 
investment decisions and 
some projects are being 
delayed until investors 
feel the markets are 
more stable. 

Thailand is among 
our top three markets 
– the other being Vi-
etnam and Japan – and 
with the general elections 
scheduled in early 2019 we 
hope the new government will 
keep developing infrastructures 
and promote tourism to a wider range of 
markets for the country to remain a top 
destination.

Other factors, like general safety, are also 

ISSUES TO WATCH IN 2019 
Bangkok Airways is not only an airline 
business. Our aviation business synchro-
nises airline, airports, airport-related 
business and strategic investments. Key 
growth strategies can be defined by each 
business:
•	 Airline: The key strategy is to be a re-

gional airline with 70-plus airline part-
ners in order to serve tourist destina-
tions especially in South-east Asia with 
untried and unfound destinations. In 
2019, the company is planning to sign 
codeshare agreement with two or three 
leading airlines as well as to deliberately 
select aircraft fleets to match with our 
route network with cost efficiency.

•	 Airport: As we own three airports in 
Thailand in Samui, Sukhothai and 
Trat, our airport business strategy is to 
expand and improve service facilities 
and infrastructures in order to accom-
modate more demand in the future. 

•	 We are looking to build and manage 
additional airports both in Thailand 
and in the region; explore duty-free 
business partners to expand the airport 
business; set up an aviation training 
school to serve demand of airline in-
dustry; and explore aircraft refuelling 
business – BAFS in order to fulfil our 
airline and airport business

•	 Airport-related business: The compa-
ny is expanding the business to various 
key airports in Thailand to facilitate 
direct flights about in-flight meal serv-
ings such as Bangkok Air Catering in 
Chiang Mai, which will start to operate 
by end of 2018.

•	 Other business expansions: The com-
pany also has plan to build mainte-
nance, repair and operating supplies 
(MRO). The MRO will be built at Suk-
hothai airport to serve customer target 
in the region.

ISSUES TO WATCH IN 2019 
First, disaster issues. In September 2017, 
Mount Agung erupted, followed by an 
earthquake in Lombok, then a tsunami 
in Donggala Palu. Travel advice from 
many countries were issued in the wake 
of these disasters, bringing serious im-
pacts on Indonesia tourism. Tourists 
became hesitant to travel to destinations 
that were exposed to force majeure and 
disasters.

Second, political issues. 2019 is an 
election year in Indonesia. Tourist des-
tinations need to ensure that domestic 
competition does not affect public trust 
of the country abroad, especially among 
tourists.

Third, zero-dollar tours, an issue we 
need to seriously control. This has hap-
pened in Thailand and Malaysia, and now 
it could also happen in Indonesia, espe-
cially in Bali, as some errant travel agents 
practise zero dollar tours.

Tourist destinations need to...ensure 
that domestic (election) does not 
affect public trust in the country 

abroad, especially among tourists. 
Arief Yahya  

Minister of tourism, Indonesia

We will continue to grow 
our leisure outbound busi-

ness actively through 
our local outbound 
teams and GSAs in 
key source markets 
within Asia. We will 
run more campaigns, 
promotions, events to 
engage the travel trade 

on the B2B2C segment. 
To assist the travel trade 

to sell self-drive holidays, 
Avis Budget Group has recently 

launched beep, our one-stop portal for 

both the Avis and Budget brands. There are 
training modules, destination and driving 
guides, booking tools, making it easier for 
travel trade professionals to offer products 
and services for their customers. Rates are 
also commissionable and at the end of the 
training, travel trade professionals are also 
rewarded with a certificate of completion 
of the training modules. 

 
YEAR-END READING LIST
Life Without Limits by Nick Vujicic, This 
Is What Inequality Looks Like by Teo You 
Yenn, and Robert Kuok – A Memoir co-
authored by Andrew Tanzer. 

hassle-free bookings through 
travel agencies. 

As travellers today be-
come more adventur-
ous, we will continue 
to engage with travel 
agents to help them 
better understand 
self-drive holidays, car 
rental booking pro-
cesses and terminologies, 
plan self-drive itineraries 
for their customers and of 
course, to have their customers 
drive with Avis and Budget! 

impacting tourism flows. The perfect ex-
ample is the current drop of Chinese tour-
ists, attributed mainly to the boat sinking 
incident in Phuket a few months ago.

Last but not least, an increasing num-
ber of new brands and soft brands are 
introduced by our main competitors and 
targeting the midscale segment, where we 
traditionally develop half of our new pro-
jects so it makes things a bit more chal-
lenging. 

In addition, we are launching 
two new brands this year – 

Sadie and Aiden – and 
they will allow us to in-

crease our footprint 
further by bringing 
quality projects to the 
markets in line with 
clients’ expectations.
 

YEAR-END READ-
ING LIST

The Laws of Human Na-
ture by Robert Greene; Nev-

erwhere and Norse Mythology by 
Neil Gaiman; The Subtle Art of Not Giving 
a F*ck by Mark Manson (probably my fa-
vorite this year!); and Legion by Brandon 
Sanderson.

path of our industry in line with the UN 
Sustainable Development Goals. Thai-
land is known all over the world for its 
superb tourism products and services as 
well as the friendliness and hospitality of 
its people. We now have to better balance 
quantity versues quality and marketing 
versus management. This will be our 
agenda for going forward. 

YEAR-END READING LIST
My choice is Freakonomics written by Ste-
ven D Levitt and Stephen J Dubner. This 
book captures my attention because its 
shows how economic methodology is im-
plemented to substantiate the truth even 
if it goes against the beliefs of the majority 
of people, or two things that seem irrel-
evant turn out to have a cause and effect 
on each other. This would be a great book 
to kick off the new year to better deal with 
problems with an unconventional atti-
tude in a fast-paced world.

CEOs’ radar
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Eric Gnock Fah 
COO & co-founder, Klook

Siew Kum Hong, 
Regional director,  

Asia-Pacific, Airbnb

Chang Theng Hwee
CEO, Scott Dunn Asia

Johanes Widjaja 
President director, Santika 
Indonesia Hotels & Resorts 

ISSUES TO WATCH IN 2019 
Rolling into 2019, the few issues and op-
portunities we have been watching closely  
are:
• Change of travellers’ preferences for

things to do. As travellers worldwide
are developing a more sophisticated
selection of preferred activities dur-
ing their travels, we strive to diversify
our offerings in a variety of ways. This
includes adding more off-the-beaten-
path activities in popular destinations,
as well as cities that are less-touristy or
off the radar. This is in line with our
global expansion into the US and Eu-
rope, which aims to further widen our
offerings on the platform.

•	 Travellers are currently also interested
in one-off and seasonal events in-des-
tination. According to a Klook survey
across 12 user countries, 54 per cent
of travellers have planned their trips
around seasonal activities or one-off
events, then booked flights and hotels
to round out the itinerary. In response
to the trend, Klook has already curated
a selection of seasonal activities, includ-
ing ones that highlight the fall foliage
in Japan and South Korea, Oktoberfest
in Munich, and the Yee Peng Festival in
Chiang Mai. We will continue to curate
similar offerings in 2019 to fulfill the
demand for this market.

YEAR-END READING LIST
I plan to read this year’s issues of National 
Geographic at one go. I’ve always been 
a fan of the magazine and I used to read 
them on a monthly basis whenever they 
were released, but I couldn’t keep up this 
year due to my busy schedule.

ISSUES TO WATCH IN 2019 
We see sustained growth in the region’s 
embrace of home sharing by both hosts 
and guests, and we will continue build-
ing out our product to better serve our 
community. Earlier this year, we launched 
Airbnb Plus, a selection of homes veri-
fied for quality and comfort. With around 
3,000 listings around the world from Bali 
to Shanghai today, Airbnb Plus is part of 
our strategy to create an Airbnb for eve-
ryone, catering to the needs of every type 
of traveller.

In the corporate travel space, nearly 
700,000 companies have signed up with 

ISSUES TO WATCH IN 2019 
Having just merged with Scott Dunn 
and switching to the Scott Dunn brand, 
it is of utmost importance that we en-
sure existing Country Holidays clients 
continue to book with us and have ex-
cellent relations with Scott Dunn. We 
will have to monitor that closely, as we 
execute our ambitious expansion plan 
in Asia as part of our two-pronged ap-
proach to build up bigger teams in Sin-
gapore and Hong Kong and reach out to 
new markets.

YEAR-END READING LIST
As in past year, travel-related articles and 
periodicals as well as management books, 
especially those on managing team cul-
tures.

ISSUES TO WATCH IN 2019 
The presidential and legislative elections 
in Indonesia. Whoever is elected president 
will have the power to pass new regula-
tions into law that could have an impact 
on the hotel industry.  

Another issue is growth of digital tech-
nology, which has given rise to increased 
competition from OTAs and a new breed 
of “invisible” competitors which are not in 
direct competition with us but still have a 
major impact on our hotel business.

Lastly, the hotel industry is experienc-
ing rapid sales growth, driven by the boom 
in digital platforms as well as the more 

This article is contributed by Xinyi 
Liang-Pholsena, Raini Hamdi, Mimi 
Hudoyo and Prudence Lui

Tamas Hanyi 
General manager Asia-

Pacific, Finnair

ISSUES TO WATCH IN 2019 
Finnair is undergoing the fastest growth 

Crisis management 
- the next disaster 
is just a matter of
when and where... 

Gloria Guevara Manzo
President & CEO, World Travel & 

Tourism Council

Airbnb for Work to provide cor-
porate road warriors the op-
tion of staying in a work-
friendly home. Our latest 
expansion into team-
building experiences 
and homes for offsites, 
meetings and reloca-
tions strengthened our 
corporate offerings. 
This brings the best of 
Airbnb to the profes-
sional world to help foster 
a sense of belonging, even at 
work.

Driven by a new experience-led econ-
omy where greater value is placed on ex-
periences over ownership, Airbnb Experi-
ences are growing rapidly in Asia-Pacific. 
We now have over 2,700 experiences in 

more than 200 markets in the re-
gion, creating a new wave of 

hospitality entrepreneurs 
who are sharing their 

passions with travel-
lers seeking authentic 
travel experiences.

YEAR-END READ-
ING LIST

Blitzscaling: The Light-
ning-Fast Path to Build-

ing Massively Valuable 
Companies by Reid Hoffman 

and Chris Yeh: The Founder’s 
Mentality: How to Overcome the Predict-
able Crises of Growth by Chris Zook and 
James Allen; and Bad Blood: Secrets and 
Lies in a Silicon Valley Startup by John 
Carreyrou

phase in our 95-year history. We have a 
clear strategy to focus on Asia-Europe 
traffic with increased capacity, new ser-
vices and strong ambitions. 

Finnair now serves 19 destinations in 
Asia and over 100 destinations in Europe, 
and we can connect these cities by flying 
the shortest route via Helsinki. 

During this growth we have managed 
to improve our fuel efficiency by flying 
new A350 aircraft, however the rise in 
fuel prices is something we all need to be 
watching in 2019.

YEAR-END READING LIST
I plan to read Southeast Asia, An Intro-
duction History by Milton Osborne. The 
culture and history of the region is ex-
tremely fascinating and this book will 
help to better understand the people in 
the daily life, both on business and per-
sonal level.

traditional offline sector. In order to em-
brace both (platforms), we have improved 
our loyalty membership system, My Value, 
by introducing a new app earlier this year 
and we are working to perfect the app by 
next year.  

YEAR-END READING LIST
We are studying Hermawan Kertajaya’s 
Citizen 4.0 as our reference on how to 
act to address the needs of the millennial 
generation. We have also created Kampi, 
a new brand designed specifically for mil-
lennials  in response to the changing life-
styles of young people today.
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The future of travel
Voice devices, sustainable tourism and natural disaster management are some the key 
trends and issues that define travel in 2018. TTG Asia invites three industry leaders to 
assess the state of matters in these areas and give their take on what’s coming next 

How voice assistants are 
changing our lives
Siri, Alexa, Cortana and Google Assistant 
are names that have recently become fa-
miliar to many people throughout the 
world. Many of us call upon them from 
time to time to help us with mundane 
tasks such as web browsing and Internet 
searches, making phone calls, checking 
weather information or playing music. 

They are voice-activated digital assis-
tants that reside in our mobile phones and 
have lately started to appear in other de-
vices such as home speakers, cars, kitchen 
appliances and watches, to name a few. 

Digital assistants are not to be confused 
with virtual assistants, which are people 
who work remotely and can handle a va-
riety of tasks. They are technology-based 
and can be taught (programmed) ‘skills’, 
which can be downloaded from directo-
ries or by simply writing ‘shortcuts’ that 
help accomplish simple tasks. This is cur-

rently how most digital assistants operate.
Adoption of the usage of voice-activat-

ed digital assistants has been slow, as we 
have become conditioned to pressing keys 
on a typewriter for more than a hundred 
years. Specialists working in this field will 
tell you that one of the biggest challenges 
in the adoption of voice-activated digital 
assistants is the lack of a display screen. 
People are accustomed to receiving visual 
confirmation to ensure that instructions 
are clearly understood, however I do be-

lieve this can be easily overcome. 
For example, I have been experiment-

ing with voice-activated digital assistants 
at work and home for such simple tasks 
as switching lights on and off, setting up 
reminders, taking notes, playing music, 
Internet searches and reading emails. The 
more times I have used the assistant, the 
more natural it has become.

The questions that many of us ask is 
“what is the future of voice-activated digi-
tal assistants” and “what is its impact on 

Strengthening resilience in 
the face of disasters
In a country located along the Ring of 
Fire, it is vital for any tourism players op-
erating in Indonesia need to possess keen 
awareness, knowledge and readiness to 
cope with natural disasters. 

It won’t be easy as turning your palm. 
It takes integrated effort and full commit-
ment from all stakeholders, not just tour-
ism sector stakeholders, but also external 
parties like media, as well as banking and 
finance institutions. 

Indonesia was hit by two major natural 
disasters – the Lombok earthquake, and 
Palu-Donggala earthquake and tsunami 
– in the second half of this year, a period
when Indonesia receives the majority of
its foreign tourist arrivals. 

Previously, the Mount Agung eruption 
in 2017 led to the closure of Bali’s Ngurah 
Rai International Airport for three days. 
Other volcano eruptions that took place 
last year also added more pressure to In-
donesia’s tourism industry. 

As we know, the tourism sector is re-
silient, yet it is susceptible to disaster. Last 
year’s 15 million foreign tourist arrivals 
marked a major achievement, and the tar-
get of 20 million tourist arrival now awaits 
for 2019. 

Having said that, we need to convince 
the market that Indonesia is a safe place 
to visit, and convey measurable actions 
whenever natural disasters happen. 

Disaster communication
Amid the  barrage of news from sources 
all over, we need to build ‘tourism-friend-
ly journalism’. It is important to publish 
news expressing hope rather than drama-
tising the disaster itself. 

In this context, the media should have 
a sense of responsibility to share positive 
news from the tourism sector, such as mu-
tual cooperation from societies helping 
disaster victims to improve their homes or 
clean up villages, without sacrificing their 
integrity or independence.

On the other hand, the trade should 
also share positive information to overseas 
partners, travel agents and clients to build 
up confidence that Indonesia and tour-

Mario Hardy
CEO, PATA

Budi Tirtawisata
Group CEO, Panorama 

Group Indonesia

For people born in 
the last 15 years, 
digital assistants 

are likely to become 
part of their daily 

lives. Therefore, 
my advice to travel 

brands is to start 
experimenting with 

voice-activated 
digital assistants.

Expert views
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There are star performers in  
terms of sustainability, while 

others seem to neglect even  
trying to operate sustainably. 

....we need to build ‘tourism-
friendly journalism’. It is 

important to publish news 
expressing ‘hope’ than 

dramatising the disaster itself.

ism stakeholders will be able to manage 
disasters well. This could foster a spirit of 
solidarity when disaster strikes. With good 
and open communication channels, we 
can minimise negative news and hoaxes 
on websites, printed news and other media 
platforms in times of disasters. 

Tourism mitigation plan
All tourism players, be it tour operators, 
transportation suppliers or hoteliers, 
located in disaster-prone destinations 
should have emergency reserves (dried 
food, drinking water, and medium or big 

tents). These relief reserves should last 
for at least a week or more, by calculating 
the number of employees and immediate 
neighbourhood area that needs to wait for 
the evacuation teams to arrive when dis-
aster strikes. 

Emergency tents should be prepared 
as temporary shelters for survivors in the 
aftermath of an earthquake. This readi-
ness must be included as one package in 
the standard operation procedure of each 
company.

Post-disaster rehabilitation
It is very important to revitalise an earth-
quake area, not just its physical rehabilita-
tion but also the mental recovery of those 
affected, which must be done together 
with tourism players. 

Tourist destinations are not created in a 
day, so by directly revitalising disaster-af-
fected destinations, it is hoped that it can 
foster a collective spirit to create a better 
destination in the future.

Where is sustainability in 
travel & tourism headed? 
What is sustainable tourism? How sus-
tainable is travel and tourism? I’m asked 
these questions constantly in my leader-
ship role at Global Sustainable Tourism 
Council (GSTC). To the first, our view at 
GSTC is that “sustainability is a journey”, 
requiring constant improvement and re-
flecting dynamic conditions, an impera-
tive to continually strive toward greater 
sustainability and not a set end point.

How sustainable is travel and tourism? 
That answer is almost as varied as travel 
and tourism, which can be viewed as an 
enormous sector with multiple subsec-
tors or a cluster of sectors. That is to say, 
it is diverse and enormous. There are star 
performers in sustainability, while oth-
ers seem to neglect even trying to operate 
sustainably. Aviation is currently far from 
sustainable with its explosive growth in 
the era of discount carriers and its contin-

ued reliance on fossil fuels.
However, everything on the ground 

is moving toward greater sustainabil-
ity, albeit at vastly differing paces and ap-
proaches. Land transport is converting to 
electric and hybrid vehicles, and most ho-
tels are making some improvements. Both 
sectors, however, are moving too slowly, 
and could – and should – be doing much 
more. That’s on the environmental side of 
sustainability.

The economic sustainability of travel 
and tourism is generally strong. The social 
and cultural aspects of sustainability are, 
like the environmental side, marked with 
greatly mixed reviews. Socially, we see citi-
zens protest or show annoyance in over-
crowded urban tourism destinations. 

A positive on the social side is that 
travel and tourism is a tremendous gen-
erator of jobs based on all the service re-
quirements that cannot be automated or 
done by a robot. Tourism is the one sector 
where human contact is essential, which 
travel companies should keep in mind 
when contemplating ways to replace hu-
man workers.

Culturally, tourism usually appreciates 
and even celebrates diversity. Some may 
scoff at locals temporarily donning tradi-
tional attire to display cultural dance and 
music, but when else might those displays 
be made if not for visitors? In our increas-
ingly urbanised world, with its globalised 
sameness of brands and activities, tour-
ism’s cross-cultural exchanges help us 
maintain some degree of diversity. 

Where are we headed? Here’s where I 
hope and think we’re headed. First, hotels, 
transport providers both public and pri-
vate, and all product and service providers 
will increasingly feel compelled to operate 
more environmentally sustainably. There 
is so much pressure to do so – cost reduc-
tion, reputation, regulation compliance, 
avoidance of risking greater regulation 
and risk management. 

Secondly, we simply must embrace 
the authentic, the unique, the participa-
tory, the adventure-oriented, the explora-
tion, in delivering and promoting travel 
products and destinations. That can and 
should leverage ever-improving technolo-
gies to enhance the visitor experience, but 
it all adds up to an imperative to preserve, 
celebrate and sustain unique experiences 
and cultures. If travel and tourism doesn’t 
do that, why should travellers leave home?

the travel and tourism industry?”
I believe that in the not too distant fu-

ture the use of digital assistants will be-
come the norm. Through improvements 
in artificial intelligence (AI), machines 
will become more personal and respon-
sive, knowing an individual’s personal 
habits and eventually anticipating their 
needs. I am confident that each of us in 
the future will have their very own digital 
assistant that will be available to us at any-
time and anywhere – think Jarvis in the 
Iron Man movies.

In the travel and tourism industry, 
many travel brands have already begun 
experimenting with Alexa, the digital as-
sistant developed by Amazon, first used 
in the Amazon Echo and Amazon Echo 
Dot smart speakers. With Alexa, you can 
search for flights using the ‘Skyscanner 
skills’ and, through other built in ‘skills’, 
search for hotels, information on shows, 
and check the weather in the destination 
you plan to travel to. By the time this arti-
cle is published, there will already be over 
30,000 ‘skills’ available on Alexa. Other 
digital assistants are also building their 
own portfolio of ‘skills’ and ‘shortcuts’. 

For people born in the last 15 years, 
digital assistants are likely to become part 
of their daily lives. Therefore, my advice 
to travel brands is to start experiment-
ing with voice-activated digital assistants. 
Creating ‘skills’, apps and additional func-
tionality for voice-activated digital assis-
tants is relatively easy and can be set up in 
a matter of minutes.

Hardware, software and AI are improv-
ing daily and talking to a digital assistant 
will become a common and natural activ-
ity. At the beginning, it may feel as odd as 
the first time we all saw someone with an 
earpiece appearing to talk to themselves, 
however over time we will all become ac-
customed to it.

Randy Durband
CEO, Global Sustainable 

Tourism Council



Year 2018 in review
It was an eventful year for Asia-Pacific destinations to say the least. From devastating 

natural calamities to landmark political events that stoked tourism optimism,  
TTG Asia reporters round up the highs and lows for the region’s tourism sector in 2018

AUSTRALIA - Adelaine Ng

Commonwealth Games spotlight
The Commonwealth Games was hosted in 
the Gold Coast in April, putting the  city, 
better known for its beaches, on the map 
for sporting events. Local tourism author-
ities launched a A$2.5 million (US$1.8 
million) tourism campaign in August to 
capitalise on the success of the Games, 
which is estimated to  facilitate a tourism 
boost of 1.1 million visitors before during 
and after the Games, spending more than 
A$870 million.

Call for visitor cap
Tourism operators of Tasmania’s Cradle 
Mountain and Freycinet are calling for 
the implemenation of a visitor cap or ex-
tra fees charged on popular walks, as local 
authorities are planning infrastructure to 
cope with surging visitor arrivals number 
of visitors to these natural attractions. 

Superbowl Dundee movie
Tourism Australia launched an epic com-
mercial during America’s Superbowl in 
February featuring a mock trailer for a 
new Crocodile Dundee movie. Apart 
from an initial audience of more than 100 
million during the game, within weeks 
the campaign achieved a social media 
reach of about 890 million across multi-
ple platforms and generated more than 
12,000 media articles. As a result, the US 
site of australia.com received record visi-

tor numbers and drove over 
33,000 leads to Australian tourism busi-

nesses and partners. The campaign is 
designed to grow the US market from its 
current A$3.7 billion value to A$6 billion 
by the year 2020.

Trivago sued by consumer watchdog
In August Australia’s consumer watchdog 
sued Trivago, alleging it deceived cus-
tomers into believing it was an objective 
aggregator of the cheapest hotel prices, 
when in reality hotels which paid the 
highest advertising fees were prioritised. 
Trivago was also accused of deceiving 
consumers with “strike-through price 
comparisons” which offer misleading 
deals. If found guilty, Trivago could be 
fined up to A$1.1 million per breach. 

CAMBODIA - Marissa Carruthers

Chinese investments pour in
During his visit to Phnom Penh in Janu-
ary, Chinese premier Le Keqiang pledged 
huge investments into the country, in-
cluding a 190km expressway between 
Phnom Penh and Sihanoukville, a seaport 
in Preah Sihanouk and a new airport in 
Phnom Penh. China is Cambodia’s top 
source market, with more than 930,000 
arrivals in July 2018, up 75.8 per cent 
year-on-year. Cambodia aims to attract 
2.5 million Chinese tourists by 2020.

Macau an ally, but casinos kept at bay
Siem Reap and Macau in March signed 
an MoU to form a sister city partnership 

to promote tourism and trade. Siem Reap 
already holds 23 sister city titles with Chi-
nese cities and provinces, with 12 airlines 
operating daily flights between the two 
destinations. The MoU will also increase 
investment in tourism products and infra-
structure in Siem Reap. However, industry 
leaders have urged the government not to 
allow the opening of casinos in Siem Reap, 
home to the sacred Angkor Wat.

Kampot seaport to come
Construction on a seaport in Kampot 
province got underway in August. 
Scheduled for completion by end 
2019, the port aims to serve tour-
ists wanting to connect to Vietnam 
and Thailand, while also driving in-
bound tourism. Built using an Asian 
Development Bank loan, the organ-
isation predicts the port will serve 
360,000 tourists annually in its first 
year of operations, and 442,000 by 
2022. The port will also bring infra-

structure development, such as roads 
and bridges, that will support the area’s 

growing tourism.

More transparency in service fees
In June, the Ministry of Tourism issued a 
directive regulating the charging of ser-
vice fees to increase transparency between 
businesses and customers. Hotels, guest-
houses and restaurants that charge service 
fees are required to have a valid business 
license and certificate of quality from the 
ministry, as well as be a part of the Good 
Hospitality Competition, which allows 
customers to rate services. 

HONG KONG - Prudence Lui

Big boost for mainland connectivity
The inauguration of Hong Kong Section 
of the High Speed Rail (HSR) on Septem-
ber 23 was touted a game changer, con-
necting Hong Kong to China’s 25,000km 
network via Kowloon Station. This cre-
ated opportunities for the travel trade to 
sell new and enriched products, including 
multi-destination programmes including 
second- and third-tier Chinese cities, as 
well as rail-cruise programmes.

Meanwhile, the opening of the Hong 
Kong-Zhuhai-Macao Bridge reduced the 
journey between Hong Kong and Macau 
to 45 minutes, and also facilitated multi-
destination travel and brought attractions 
in Guangdong to Hong Kong’s doorstep. 

Need for digital vigilance
The trade received a wake-up call on the 
importance of safeguarding data in the 
digital age when two travel agents had their 
client data hacked early this year, while Ca-
thay Pacific in October announced a mas-
sive data breach affecting up to 9.4 million 
passengers. Industry members have since 
stepped up their cybersecurity efforts; the 
Travel Industry Council, for example, has 
launched a series of educational seminars 
and workshops.

Resumption of fuel surcharge
The Civil Aviation Department allowed 

individual airlines to make their own 
commercial decisions on fuel surcharge 
starting November 1, after nearly a year 
of suspending the levy. Cathay Pacific and 
Cathay Dragon have swiftly responded 
with new surcharges. While outbound 
travel is expected to soften in the imme-
diate months, the industry believes long-
term demand will be unaffected as travel-
lers will soon get used to the surcharge.  

INDIA - Rohit Kaul 

Homosexuality decriminalised
In a historic ruling, the Indian Supreme 
Court overturned a 157-year-old law 
criminalising homosexuality. With the 
change, Indian and international travel 
companies say they can now openly mar-
ket India to LGBT travellers, whom they 
see as a high-value segment. 

Ministry trims overseas presence
India’s Ministry of Tourism reduced its 
number of overseas offices from 14 to 
eight to adopt a hub-and-spoke model 
for overseas operations, appointing rep-
resentatives in place in countries where 
the offices have been closed. This move 
had prompted questions from industry 
members, who believe tourism offices 
played a key role in driving visitor arriv-
als to India. 

Overhaul of hotel tax structure
India’s Goods & Service Tax (GST) Coun-
cil has decided to levy tax on transaction 
value of hotel rooms instead of published 
rates, bringing relief to hoteliers who had 
been protesting the confounding taxation 
since its implementation. Earlier, the tax 
council had pegged different slabs of GST 
rates on hotel room tariff – 18% for tariff 
of Rs2,500-7,500 (US$36-107), and 28% 
for tariffs of above Rs7,500 – causing con-
fusion among consumers who perceived 
being charged a higher tax slab even when 
the invoice value was less.

Kerala floods wipe out tourism
The torrential rain and the floods in Ker-
ala wiped out the state’s monsoon season 
tourism, which typically comprises inter-
national wellness tourists. Access to des-
tinations like Munnar, Idukki and Periyar 
was severely affected. In the wake of the 
disaster, both the private and public sec-
tors mounted aggressive campaigns to 
mitigate the loss in tourism.

INDONESIA - Mimi Hudoyo

Bombings in Surabaya
Surabaya, Indonesia’s second biggest busi-
ness city after Jakarta, was hit by a series 
of terrorist attacks on May 14, leaving 17 
dead (including the nine suicide bomb-
ers) and 45 injured. A number of business 
events scheduled for the city following 
the tragedy were postponed or moved to 
other cities, but overall impact on tourism 
to Indonesia was kept to a minimum, ac-
cording to trade feedback.

Lombok shaken by quakes
Two massive earthquakes hit Lombok in 

Delhi Queer 
Pride Parade

Country recap
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for 15 new airports to open across the 
country between 2015 and 2019. So far 10 
airports have been developed, and among 
those opening this year are Letung Air-
port on Anambas Islands, Riau, Kertajati, 
(West Java), New Samarinda and Maratua 
(both in East Kalimantan). The airports 
are expected to open up new destinations 
in the country. 

JAPAN - Julian Ryall

Mother Nature unleashes wrath
Japan’s travel sector was hit hard by Moth-
er Nature in September, when the most 
severe typhoon to strike the country in 26 
years caused chaos in central Japan and a 
magnitude 6.7 earthquake rocked Hok-
kaido four days later. Japan received some 
2.2 million tourists in September, down 
5.3% from the same month in 2017, the 
first month-on-month decline since 2013. 
Despite the damage, the industry insisted 
it had bounced back from the twin disas-
ters within weeks, if not days. 

Green light for casinos
The Japanese government in July enacted 
legislation that permits developers to cre-
ate “integrated resorts” that will bring to-
gether hotels, retail, entertainment – and 
the nation’s first legalised casinos. Oppo-
sition to gambling facilities has been stiff, 
but the government expects the first inte-
grated resorts to open within four years. 
The cities of Osaka and Nagasaki have 
both expressed interest in being the first to 
operate casinos.

July 29 to August 5 respectively, affecting 
northern and eastern Lombok as well as 
the popular Gili Trawangan, Gili Air and 
Gili Meno islands. Reports estimated that 
Indonesia bookings took a double-digit 
plunge after the calamities, but tourism 
and infrastructure recovery efforts were 
well underway at press time. 

Bali welcomes biggest event
The Annual Meetings of the Internation-
al Monetary Fund and the World Bank 
Group took place in Bali, October 9-14. 
Some 34,000 delegates attended the event, 
almost double the initial target of 18,000, 
making it the biggest business event the 
island ever hosted, with direct economic 
impact estimated to reach US$3.3 million, 
in additon to yielding US$13.3 billion in 
investments committed in various sectors. 
The Ministry of Tourism has pledged to 
invest US$1 million to bid for interna-
tional events next year.

Asian Games host once again
Indonesia hosted the Asian Games in Ja-
karta and Palembang from August 18 to 
September 2 this year, marking the event’s 
return to the country since the 1962 
games in the capital city. This major event 
had notable impact for Palembang, which 
benefited from the development of new 
sporting venues, more hotel rooms and 
improved infrastructure. 

A more connected Indonesia
Infrastructure development has been a 
focus of president Joko Widodo’s admin-
istration, and part of this focus is the plan 

Overtourism woes
Concerns surrounding the negative im-
pact of tourism persisted through 2018, 
with a Japan Tourism Agency survey con-
ducted in October finding over-crowding, 
unscrupulous landlords who take advan-
tage of accommodation shortages to rent 
out unlicensed properties, as well as for-
eign visitors disrupting the local way of 
life among the chief concerns.

LAOS - Marissa Carruthers

Financial boost for tourism projects
In October, the Lao government and 
Asian Development Bank signed a 
US$125.5 million deal to fund tourism 
projects. These include access roads to 
tourist destinations and improvements 
to tourism-related urban environmen-

Below, from left: Gold Coast, 
Australia; Hokkaido, Japan

tal services, while improving sustainable 
tourism management in Vientiane, Luang 
Prabang and Champassak. 

Tourism tax kicks in
A US$1 tourist tax on foreigner passport 
holders entering Laos, including residents 
and Thai border pass holders, kicked in on 
October 1. The government said money 
raised from the tax would be ploughed 
back into the tourism industry. It will be 



used to upgrade tourism-related ameni-
ties and infrastructure, as well as put to-
wards flood disaster recovery efforts. 

Visa moves in Visit Laos Year
In the Visit Laos Year 2018, visitors arriv-
ing from Denmark, Finland, Norway and 
Sweden have enjoyed visa-free entry to 
Laos. In addition, from September, visa 
exemption for visitors from South Korea 
was extended to cover stays of 30 days, up 
from the existing 15. Despite easier visa 
entry, 2018 is expected to be another year 
of declining arrivals for Laos. The minis-
try said less than two million people vis-
ited Laos in the first six months of 2018, 
when a target of five million international 
visitors has been set for the year. 

MACAU - Prudence Lui

Typhoon scare forces casino shutdown
Gaming operations at all Macau casi-
nos were suspended on September 15 
in view of the imminent super Typhoon 
Mangkhut. Such extreme measures were 
taken with the impact of Typhoon Hato 
in 2017 still fresh. Fortunately, the super 
typhoon did not cause much havoc in 

combat corruption within the public sec-
tor and award government projects based 
on an open tender system. This is ex-
pected to encourage more public-private 
partnerships as well as local and foreign 
investments into the country, tourism re-
lated projects included. 

Mega rail projects shelved
With more than RM1 trillion (US$240 
billion) of national debt inherited from 
the previous administration, the current 
government has reviewed mega projects 
including the Kuala Lumpur-Singapore 
High Speed Rail and the RM55 billion East 
Coast Rail Link project. The High Speed 
Rail (HSR) project has been deferred to 
2020, with service expected to commence 
on January 1, 2031, four years behind the 
original schedule. The completion of this 
project was expected to not only improve 
connectivity between Malaysia and Sin-
gapore but also create job opportunities 
and have a positive economic impact on 
Malaysian towns and cities where the HSR 
stations are located. 

Cruise tourism gains steam
TUI Group has initiated a Fly & Cruise 
programme to boost cruise tourism in 
the country. From December 20, 2018 
to March 29, 2019, TUI Group will offer 

direct flights to Langkawi and there-
after regional cruises for its Euro-

pean customers out of Langkawi. 
Passengers will be delivered on 

three fortnightly flights on the 
787 Dreamliner from three 
UK airports (Gatwick, 

New border crossings 
Starting September, all nationalities are 
allowed to enter Myanmar through the 
two overland borders of Tamu and Rih 
Khaw Dar and continue overland to 
Thailand. The two border points offer 
easy access to Chin State and on to the 
popular destinations of Mandalay and 
Bagan. E-visas can be applied online and 
are approved within three days. Visitors 
wanting to pass through Myanmar with 
their own vehicle must apply for a cara-
van permit.

PHILIPPINES - Rosa Ocampo

Boracay checks in – and out – of rebab
The Department of Tourism is using Bo-
racay – which reopened on October 26 
with a cap on tourist numbers in place – 
as the pilot project for destinations reeling 
from mass tourism, including Palawan, 
Bohol and Siargao and Baguio. However, 
Boracay’s forced six-month closure came 
at a steep price: billions of pesos in lost 
revenues and over 20,000 employees and 
workers rendered jobless. This has since 
been treated as a case study highlighting 
the need to balance tourism profits with 
social responsibility, fair and firm imple-
mentation of regulations, as well as con-
sultation between government and the 
private sector.

Cracks showing at congested NAIA 
In August, scores of flights were can-
celled and delayed for more than a week 
at  the Ninoy Aquino International Air-
port (NAIA), which took several days to 
remove the Xiamen Airlines aircraft that 
skidded on the runway. This incident 
brought to light NAIA’s inability to handle 
such contingencies as well as its perennial 
struggle to keep up with air traffic growth 

with just one runway and lack of space 
for expansion. 

New tourism chiefs 
The tourism industry’s confidence 
is restored with the appointment 
of Bernadette Romulo-Puyat as 
tourism secretary and Marie Venus 
Tan as Tourism Promotions Board 
COO. These women replaced their 

predecessors, both political appoin-
tees criticised for their alleged corrup-

tion, questionable decisions and lack of 
knowledge about the tourism sector. 

SINGAPORE - Pamela Chow

Trump-Kim summit
The historic Trump-Kim summit held 
in June raised global awareness of Singa-
pore, putting the Lion City on the world  
map as an ideal destination for business 
and meetings. The event, reported to cost  
S$16.3 million (US$12 million), also cast 
a spotlight on Sentosa island as a tourism 
and events destination, including Capella 
Resort where the summit was held. 

Crazy Rich Asians hype
The August premiere of the movie Crazy 
Rich Asians, adapted from the satirical 
novel by Singaporean-American author 
Kevin Kwan about the upper echelons 
of Singapore, unleashed a series of tour-
ism promotions for the country. Tour 
operators took the opportunity to craft 
tours themed around the movie, and the 

Singapore Tourism Board worked with 
Warner Bros and other partners to roll 
out marketing initiatives in the US, Aus-
tralia, Japan and South-east Asia.

Redevelopment plans for Sentosa
Singapore’s senior minister of state for 
Trade and Industry, Chee Hong Tat, an-
nounced plans to redevelop the entire 
island of Sentosa, as well as shape up the 
adjacent Pulau Brani and the 1,000ha 
waterfront area along Tanjong Pagar for 
leisure. Meanwhile, Far East Hospital-
ity unveiled three new Sentosa hotels –  
Village Hotel at Sentosa, The Outpost 
Hotel and The Barracks Hotel – which 
will plug the island’s gap in mid-tier hotel 
supply.

SRI LANKA - Feizal Samath

Minimum room rates removed
In April, Sri Lanka lifted minimum room 
rates for hotels in Colombo and the pe-
riphery. The price floor of US$125++  
(around US$185 inclusive of taxes) for 
five-star hotels was enforced in 2009 at 
the end of Sri Lanka’s bloody internal 
conflict, in anticipation of an increasing 
tourism footfall and following complaints 
of price cutting by higher-end hotels. 
For four-star hotels, the minimum rate 
was US$95++ and for three-star hotels 
US$85++. 

Airbnb gets in bed with NTO 
Airbnb and the state-owned Sri Lanka 
Tourism Development Authority in Au-
gust announced a partnership to on-
board local experience hosts onto the  
Airbnb platform. The move was met with 
mixed response from local tourism play-
ers, who have been calling for greater 
regulation of booking platforms such as 
Airbnb.

THAILAND - Xinyi Liang-Pholsena

Phuket boat tragedy 
The Phuket boat tragedy, which claimed 
the lives of 47 Chinese holidaymakers 
after their boat capsized in bad weather, 
dealt a significant blow to Chinese in-
bound arrivals to Thailand in 2H2018. 
Chinese arrivals fell 8.8 per cent year-on-

From left: View of Halong Bay; Iconsiam Bangkok

the city this time and after a 33-hour sus-
pension, all casino operations resumed. 

Charming bellies in Year of Gastronomy
Food took the spotlight in Macao Gov-
ernment Tourism Office’s (MGTO) 
destination marketing campaigns this 
year in celebration of the destination’s 
designation as a UNESCO Creative City 
of Gastronomy. The MGTO filled up 
the city’s calendar with culinary events 
such as 18th Macau Food Festival in No-
vember and hosting of the Asia’s 50 Best 
Restaurants 2018 awards ceremony in 
March, while tour operators also served 
up creative foodie tour products to ex-
cite visitors. 

MALAYSIA - S Puvaneswary

New leadership, new tourism progress? 
Some are hopeful that the historical lead-
ership change in Malaysia in 2018 would 
spark tourism progress. After more than 
60 years under the Barisan Nasional coa-
lition, Malaysia welcomed Mahathir Mo-
hamad, who at age 92 became the world’s 
oldest prime minister. He leads the Paka-
tan Harapan coalition, which promised to 

Manchester and Birmingham) to Lang-
kawi. The potential capacity is expected 
to be about 7,200 passengers in the first 
year of operation. 

MYANMAR - Marissa Carruthers

Image tainted by Rohingya crisis
The violence raging in the northern Rakh-
ine province that thrust human rights is-
sues under the international spotlight led 
to a drastic slump in Western arrivals into 
Myanmar throughout 2018. Arrivals from 
Western Europe to Yangon International 
Airport, as of August 2018, was down 25 
per cent to 87,820 visitors.

Visa band-aid
As part of a swathe of visa relaxations to 
stimulate tourism in Myanmar, Chinese 
nationals from October can opt for visa-
on-arrival when landing at Yangon Inter-
national Airport, Mandalay International 
Airport and Nay Pyi Taw International 
Airport. In the same month, Hong Kong, 
Macau, Japan and South Korea were 
granted visa exemptions for 30 days. 

TTG Travel Trade Publishing is proud to be the 
travel trade media partner of  the ASEAN Tour-
ism Competitive Committee, working together 
to support the ASEAN Tourism Marketing 

Strategy and promote ASEAN destinations for tourism and business events.
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year in 3Q2018, with more than 660,000 
tourists from the mainland cancelling 
their trips to the kingdom to an estimated 
revenue loss of 37 billion baht (US$1.1 
billion).

Indefinite closure of Maya Bay
The sheer volume of visitors has taken 
an environmental toll on Maya Bay on 
Phi Phi Island, made famous by the 2000 
movie The Beach starring Leonardo Di-
Caprio. It welcomed more than 4,000 
tourists daily, way above its carrying ca-
pacity. Earlier it was announced that Maya 
Bay would be closed for four months from 
June 1 until September 30, but the closure 
hae now been extended indefinitely. Phi 
Phi Leh – where the bay is located – re-
mains open to tourists.

New destination icon in Bangkok
Iconsiam’s opening in Bangkok on No-
vember 9 marks the arrival of a mega 
mixed development. Offering 750,000m2 
in gross floor area, the US$1.6 billion 
waterfront project is expected to inject a 
buzz onto Bangkok’s retail and attractions 
scene, housing South-east Asia’s longest 
multimedia water feature, SookSiam, the 
region’s first Mandarin Oriental branded 
residences, plus a convention hall and 
musuem opening mid-2019.

Thai cave disaster turned heroic tale
On June 23, 12 teenage boys and their 
football coach entered Tham Luang in 
Chiang Rai province, but were trapped 
by rising floodwaters due to heavy down-
pours flooded. What ensued was a massive 
rescue effort involving more than 10,000 
people who exemplefied  humanity, cour-
age and determination. Thai authorities 
have announced that Tham Luang will 
be turned into a tourist attraction, with 
a museum built in the vicinity to memo-
rialise the epic mission that brought the 
stranded footballers to safety after their 
18-day cave ordeal.

Satun becomes Thailand’s first geopark
UNESCO has designated about half 
of Satun province a Global Geopark, 
the first in Thailand. The Satun prov-
ince which comprising four districts 
(Thungwa, La-ngu, Manang, and part of 
Mueang Satun) including two national 
parks and one wildlife sanctuary. Alti-
tudes reach up to 732m, with mountains 
and foothills characterising the eastern 
and northern areas, while beaches and 
coastal islands dominate the Andaman 
Sea part of the Geopark.

VIETNAM - Marissa Carruthers

A more accessible Halong Bay
Quang Ninh province’s visitor in-
frastructure got a boost this year. A 
US$572 million highway connecting 
Halong Bay and Hanoi opened in Oc-
tober, halving travel time to two hours.
Van Don Airport has also held success-
ful test flights ahead of its December 
opening.

Tour guides now ranked
In October, Vietnam National Adminis-
tration on Tourism begain trials for a pro-
gramme to rank Vietnamese tour guides. 
A first for Vietnam, the pilot phase saw 
the participation of members of Vietnam 
Tour Guides Association in Ho Chi Minh 
City, Hanoi and Quang Ninh and other 
tourist hubs. Guides are ranked from three 
to five stars based on capacity, knowledge 
and skills.

F1 Grand Prix to race into Hanoi
A Grand Prix event will be held in Hanoi 
from April 2020, the first new race an-
nounced under Liberty Media’s takeover 
of Formula 1. The event forms part of For-
mula 1’s strategy to reach new audiences 
around the globe and “firm commitment 
to Asia”. Hanoi city promoter, Vingroup, 
secured a multi-year deal to host the Grand 
Prix, which will begin as a street race using 
a 5.6km track in the city centre.  
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1. Floating sphere-shaped rooms

The Huis Ten Bosch theme park in Na-
gasaki, Japan has unveiled spherical ho-
tel rooms floating on the bay off the bay. 
Each pod is arranged over two floors, 
with the upper level containing a bed and 
the lower level a lounge area. The self-
contained units also has its own bath and 
toilet facilities. Guests can choose to moor 
offshore while they are asleep or to be in 
gentle motion between the park and an 
uninhabited island nearby. 

2. air taxi trials get green 
light

German company Volocopter 
has developed air taxis for in-
ner-city transport, with these 
“flying cars” already approved 
for trials in Singapore next 
year. Each electrically powered 
drone aircraft (Volocopter) can 
fly two people for distances of 
less than 30km, and can be ma-
noeuvred by a pilot or remote 
control. The trials will test the 
feasibility of Volocopters and 
their flight modes in Singa-
pore’s environment. 

 

cluding a virtual fermenter, a 360-degree 
video room, a wine fog room, and a flower 
and fruit room with puffers you can in-
hale of one of the 72 wines they produce.

6. ‘craFt beer airline’ now boarding

Scottish craft beer brewer BrewDog is 
chartering a “bespoke BrewDog Boeing 
767” to cruise from London Stansted to 
Columbus Ohio in February 2019. On 

board, passengers 
will be treat-

also compares baggage fee policies for all 
Kayak tracked airlines.

8. paging For home-based agents  

Singapore-based Chan Brothers Group 
has launched the ten Travel Envoy plat-
form (ten stands for “travel entrepreneur 
network”) to recruit travel agent “envoys”. 
Besides getting destination and product 
training, Envoys can earn five per cent 
commission per pack-
age sold. Those 

shows, with scenes curated by Studio H20 
Philippines whose staff are all experienced 
scuba divers and professional underwater 
videographers and photographers.

10. creative neighbourhood  
spotlight

Following the 2017 launch of the Old 
Town Central programme, Hong Kong 
Tourism Board picked Sham Shui Po to 
spotlight in its latest neighbourhood cam-
paign this year. It turns the neighbour-

hood into a playground for the young 
and creative to discover authentic 

local flavours, such as by allow-
ing visitors to scan QR codes to 
access information at  various 
points of interests. A Sham 
Shui Po Self-guided Walks 
guide was also created, fea-
turing walking routes recom-
mended by local personalities 
and 65 thematic points of in-

terest.

11. undiscover australia

The challenge of attracting re-
peat tourists was taken head 

on with a new cam-
paign inviting 

visitors to 

With a craft beer airline, air taxis 
and floating hotel pods emerging 
in the marketplace, needless to 
say, the spirit of innovation is 
flourishing in travel this year. 
TTG Asia reporters bring you 

some of their 
favourites

Brilliant 
innovations 

3. tui’s robot hire 

A humanoid robot named 
Pepper 2E  in August joined TUI 
Nordic’s new Data Analytics and 
Machine Learning team in the 
Stockholm office. This semi-
humanoid robot understands 
and speaks in numerous lan-
guages and can understand 
human emotions. Pepper’s 
touch screen increases his ca-
pacity to interact and enables 
him to enhance communica-
tion by providing visual infor-
mation. 

4. morpheus descends in macau 

Named after the god of dreams in Greek 
mythology, Morpheus hotel debuted in 
Macau on June 15 as the world’s first free-
form exoskeleton high-rise architectural 
structure, designed by the late starchitect 
Zaha Hadid. Apart from 770 guestrooms, 
suites and villas, the architectural marvel is 
home to Alain Ducasse at Morpheus, chef 
Alain Ducasse’s first restaurant in Macau.

5. the ‘rubik’s cube’ winery

Taking the immersive winery experience 
to the next level is the d’Arenberg Cube in 
McLaren Vale, South Australia. Inspired 
by a Rubik’s Cube, the five-storey building  
‘floats’ among the Mourvèdre vines and 
features an entrance door said to spin and 
fold open like origami. Its five levels are 
designed for the senses with features in-

ed to a new beer 
created to taste bet-

ter at altitude. In Ohio, they will be taken 
on a behind-the-scene tour of BrewDog 
Columbus, a walking tour to discover 
bars in the city and a day trip to Cincin-
nati breweries. Tickets are for the flight 
are on sale now, but are available only for 
“Equity Punks”, or those who invested in 
the company during its crowdfunding 
round.

7. ar baggage measurement tool

Kayak’s augmented reality (AR) baggage 
measurement tool was created to help 
travellers determine whether or not their 
luggage will fit in the overheads bins of 
an airline before arriving at the airport. 
Available via the Kayak app on all iOS 
devices running iOS 11.3 and up, the tool 

who wish to 
plan and custom-
ise FIT packages for their customers will 
be charged to use a premium platform 
from the second year. Not only does this 
system help Chan Brothers distribute its 
packages to a wider market, it also serves 
as an alternative to recruit travel agents, an 
increasingly challenging task today.

9. vr deep-dive into the philippines

The Philippine Department of Tourism 
this year turned to virtual reality (VR) 
technology to promote dive tourism, a 
step up from  mere photographs of the 
country’s underwater attractions includ-
ing Tubbataha Reef, Anilao in Batangas, 
Malapascua and Bantayan Island in Cebu. 
VR goggles were made available during 
European sorties and international dive 

UnDiscover Australia. 
Launched in September, 

the A$10 million (US$7.3 
million) campaign aims to 

challenge perceptions of Aus-
tralia which is known for koa-
las, kangaroos, the outback and 
iconic landmarks, and instead 
showcases unusual and un-
expected attractions on offer. 
These include climbing the 
roof of the Adelaide Oval to 
enjoy 60-degree views of the 

city skyline at sunset or swim-
ming with sharks.

12. upgrading the longhaul  
experience

What can an airline do to bump up the 
comfort level on the world’s longest air 
route? Well, remove economy class and 
put in a bevy of entertainment and meal 
options. That’s what Singapore Airlines 
did when its daily Singapore-New York 
service took off in October. The new Air-
bus A350-900ULR used to operate the 
ultra-longhaul flight features only pre-
mium economy and business class seats, 
and serves up wellness cuisine curated by 
chefs and nutritionists from luxury spa 
company Canyon Ranch.
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Adelaine Ng, Rosa Ocampo, Prudence 
Lui, Pamela Chow, Julian Ryall, Rohit 
Kaul and Yixin Ng contributed to this 
article. 

Best of best



Renato Domini, CEO, Panorama 
Destination Indonesia
A destination to watch would be Labuan 
Bajo on Flores island. We are seeing a sig-
nificant growth in interest for the destina-
tion, largely due to the wealth of amazing 
landscapes, spectacular scenery, unique 
cultures, otherworldly wildlife and beauti-
ful beaches to be found on the surround-
ing islands, not least the natural wonders 
of nearby Komodo National Park.

Kevin Hinahon, marketing and sales 
manager, Travel Experts, Philippines
Boracay. The island has always been the 
country’s most sought-after destination 
and next year won’t be any different. It has 
tickled the curiosity of both foreign and 
local tourists as to what improvements 
took place during its six-month reha-
bilitation. The hubbub of complex issues, 
although unintentional, proved to be an 
excellent publicity stunt, especially prior 
to Boracay’s October 26 reopening, as evi-
denced by the crowd and demand curve.

Ally Bhoonee, executive director, World 
Avenues, Malaysia 
Langkawi sees strong demand for tourists 
looking for beach stays. Adding to its al-
lure is the availability of all categories of 
hotels, lovely beaches, and abundance of 
sea and land-based attractions for fami-
lies such as cable car ride, crocodile farm, 
buffalo farm and ziplining through the 
rainforest. Payar Island in Langkawi is also 
very popular for snorkelling and diving. 

Pirach Hansrisuk, CEO, 5H Tour, Thailand
Khao Yai will be a hot destination next 
year, especially among South-east Asian 
tourists. A two-hour drive from Bangkok, 
Khao Yai features beautiful landscapes 
particularly in the rainy season, and tour-
ism booms during winter. Local hotels, 
attractions and tourism-related activities 
have been well developed and are ready to 
welcome foreign visitors. 

Edwin Briels, managing director, Khiri 
Travel Myanmar
Southern Rakhine state will become more 
popular with the Arakan Nature Lodge’s 

recent opening, especially as Ngapali 
Beach is already offering one of the best 
beach experiences in South-east Asia. The 
opening of Wa Ale Resort in October 2018 
and the upcoming launch of Awei Pila en-
sure Mergui Archipelago now offers top 
luxury accommodation. 

Joseph Sze, senior project director, Siam 
Express Singapore
Tiong Bahru is getting popular with the 
Chinese market, as Chinese FITs and fam-
ilies have been researching places to eat 
and explore in Singapore. Tiong Bahru fits 
in with Singapore Tourism Board’s Pas-
sion Made Possible brand, which has also 
helped translate and present the neigh-
bourhood’s story to visitors. 

Arun Anand, managing director, Midtown 
Travels, India
Kerala. The state has bounced back from 
the floods in terms of restoration of the 
connectivity, infrastructure and tourism 
experiences. The state government, and 
the local tourism and hospitality stake-
holders, are aggressively promoting the 
destination. Through these efforts, we are 
expecting a healthy number of enquiries 
from our foreign tour operator partners 
for Kerala in 2019. 

Ronni Dalhoff, managing director of 
Diethelm Travel (Cambodia)
The riverside town of Kampot and nearby 
coastal resort of Kep are becoming tourism 
hotspots as interest shifts from Sihanouk-
ville. Many places in these destinations are 
now seeing high occupancy so we would 
like to see more four-star and mid-range 
accommodation in these areas to be able 
to offer a more rounded package.

Ronald Wu, director of sales and market-
ing, Gray Line Tours of Hong Kong
The world’s longest bridge-cum-tunnel 
sea-crossing, the 55km Hong Kong-
Zhuhai-Macau Bridge linking northern 
Lantau to the western shore of Pearl River 
Estuary is an architectural wonder and 
attraction. Apart from driving across the 
mega structure, visitors can also view it 
from a boat.

Amber Halleday, mobile travel advisor, 
Mobile Travel Agents, Australia
Only 25 minutes by ferry from Townsville, 
North Queensland, lies the Magnetic Is-
land. It has secluded beaches, crystal clear 
waters, abundant wildlife and easy access 
to the Great Barrier Reef. Two-thirds 
of the island is the national park, 

housing nearly 25km of amazing walking 
trails. The island comprises everything 
from luxury self-contained accommoda-
tion to backpacker hostels, plus many ac-
tivities ranging from boat trips and guid-
ed tours to golf, diving and horse riding. 

Devindre Senaratne, managing director 
Journey Scapes Travel, Sri Lanka 
Sigiriya, where the famous rock fortress 
built by an ancient king is located, is 
gaining prominence over other locations 
in Sri Lanka. It is where you can see the 
largest land mammal (elephant) at a wild-
life park, and the largest mammal (blue 
whale) on the shores off the eastern town 
of Trincomalee.

Avi Lugasi, owner and managing 
director, Windows to Japan
We are expecting a very busy 2019 thanks 
to the Rugby World Cup, even though 
Kyoto – where we are based – is not host-
ing any matches. We are very close to Osa-
ka and fans will inevitably want to come 
here on days when there are no games.

INBOUND

Hotspots to watch
From Kerala to Phu Quoc, here’s a look at destinations 
that have made Asian travel experts’ wow list for 2019

Clockwise, from top left: houseboat in Kerala 
backwaters; Saint Basil’s Cathedral in Moscow; 
Khao Yai National Park in Thailand; locals in 
Uzbekistan; and winter in Lapland, Finland

Hottest destinations
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Abdul Rahman Mohamed, general 
manager, Mayflower Holidays, Malaysia
Phu Quoc has seen a spike in demand 
since AirAsia commenced new services 
from Kuala Lumpur on November 2. The 
destination has unspoilt beaches, and 
makes a great weekend getaway for Malay-
sian travellers. 

Amol Punni, managing director, Welcome 
Travels, Australia
Kerala. Although the destination suffered 
severe flooding in 2018, wellness tourism 
and beach destinations will bounce back 
and there will be a surge in tourist footfalls. 
Not only does it have a number of world- 
renowned Ayurveda and yoga resorts, 
Kerala’s natural beauty is unmatched. The 
Malabar Coast is adorned with palm-lined 
beaches, canal network, lush lands, house 
boats and wildlife sanctuaries.

Mike Hain, group sales, Corporate Inter-
national Travel & Tours, Philippines
Lapland. It’s the buzzword for Filipinos 
who’ve been there, done that and want to 
experience unique winter activities such as 
visiting Santa Claus’ home near the Arctic 
Circle, seeing the Northern Lights, staying 
in an igloo, and husky-sled, snowmobile 
and reindeer sleigh rides. Lapland can be 
combined with other Nordic countries and 
Tallinn in Estonia is just a ferry ride away.

Wong Yew Hoong, EU Holidays Singapore
There has been an increase in travellers 
signing up for tour packages to Uzbekistan 
as compared to five years ago, heralding 
the trend of travel to exotic and unique 
destinations in 2019. This is also evident 
in more than 100 travellers booking tickets 
for EU Holidays’ mass-chartered flight to 
Uzbekistan in December 2018. 

Johnny So, general manager, Sunflower 
Travel Service, Hong Kong
Eastern Europe like Russia. Numbers have 
been going up over the last few years as 
many travellers have been to Western and 
Southern Europe. Hotels and coaches were 
in shortage earlier, but post-World Cup 
Russia has seen more resources added, 
lowering costs and make the destination 
more affordable. 

Surawat Akaraworamat, managing 
director, KTK Tour Enterprise, Thailand
An emerging outbound market of Thai-
land is Taiwan. Travellers need not apply 
for visas and it takes only about four hours 
to fly there with many airline choices avail-
able. The values of Taiwanese and Thai 
currencies are close. It is clean, well regu-
lated, with convenient transport facilities. 
Taiwanese people are friendly and their 
food is compatible with Thais’ tastes. 

Andy Wu, managing director, Gray Line 
Tours Macau 
Japan will continue to be the hottest des-
tination owing to its culture and food. 
As FITs occupy a larger ratio of visitors, I 
foresee the traffic will venture beyond the 
key cities. With the Hong Kong-Zhuhai-
Macau Bridge now operational, there will 
be more options for Macanese to fly to Ja-
pan via Hong Kong International Airport.

Shun Tsuzawa, supervisor of outbound 
marketing and strategy division, JTB
Hawaii. For many Japanese, Hawaii is still 
paradise and our largest customer segment 
is families, followed by couples on their 
honeymoons.

Bui Nhan, director, Ecosea Travel, 
Vietnam
For 2019, I expect more Vietnamese will 
visit European countries, with Paris, Italy 
and Sweden the most popular destina-
tions. New destinations are emerging. 
South Africa is one country that will start 
to see more Vietnamese travellers because 
it is new and exciting.

OUTBOUND
Komodo Island, IndonesiaSinan Thourn, CEO and founder, B2B 

Cambodia
Interest in Tokyo and Taipei will contin-
ue to grow as popular destinations with 
Cambodians in 2019. These cities are still 
seen as new destinations and with direct 
flights to both, they are quick and easy 
for tourists to spend a few days for some 
sightseeing and shopping. 

Mimi Hudoyo, Pamela Chow, Rosa 
Ocampo, S Puvaneswary, Marissa 
Carruthers, Prudence Lui, Rohit 
Kaul, Adelaine Ng, Feizal Samath, 
and Chadamas Chinmaneevong 
contributed to this article



Reporters’ notebook

KAREN YUE, GROUP EDITOR

CEO to look out for in 2019 There isn’t one 
in particular but I relish any opportunity 
to meet with a business leader who goes 
out of his/her way to grow his/her people 
and encourages activities that benefit the 
wider community his/her organisation 
operates in. 

Industry pet topic The legacy of pro-
fessional associations, which is often 
unseen by the general public. In a re-
cent interview with the AIDS Society 
of India’s president, Ishwar Gilada for  
TTGassociations, I learnt that the associa-

YIXIN NG, ASSISTANT EDITOR,  
TTG ASIA LUXURY

CEO to look out for in 2019 Anyone who 
can show how we can champion the de-
mocratisation of travel (the more the 
merrier), minimise impact on commu-
nities and the environment, and retain 
authenticity in the process of brokering 
experiences – all at the same time.

In the industry today, there is no short-
age of players working hard to uphold any 
two of these three values. But to simulta-
neously champion all three seems an al-
most impossible, and highly conflictual, 
undertaking for a travel business. 
 
Industry pet topic Aspirational travel, be 
it exceptional travel 

What makes us tick?
The TTG Editorial team reveals who’s on our to-watch list and the stories we wish to cover 

Industry pet topic I am concerned about 
the impact of travel and tourism on cli-
mate change. Governments, the private 
sector and individual travellers should 
make bigger efforts to drive sustainable 
development to avoid a bleak future.

RACHEL AJ LEE, SUBEDITOR

CEO to look out for in 2019 Bruce Poon 
Tip, CEO of G Adventures. I like that G 
Adventures tours go off-the-beaten track, 
and the introduction of the Ripple Score 
shows that the company cares for the local 

PAIGE LEE PEI QI, ASSISTANT  
EDITOR, SPECIAL PROJECTS

CEO to look out for in 2019 Anthony Tan, 
CEO & co-founder at Grab. This ride-
hailing app has already expanded aggres-
sively into food delivery and mobile pay-
ment solutions. I can’t wait to see what 
else Grab has gotten up their sleeves, es-
pecially with keen competitors like Go-Jek 
coming into Singapore. 

Industry pet topic It’s not surprising that 
artifical intelligence (AI) is the buzzword 
these days and even more so for the travel 

tion’s intensive promo-
tion of far more afford-
able AIDS/HIV medication 
produced by qualified Indian pharma-
ceutical companies and their export to 
Africa have allowed more patients from 
that continent to access life-saving medi-
cation.

XINYI LIANG-PHOLSENA,  
EDITOR, TTG ASIA

CEO to look out for in 2019 I’m definite-
ly keeping an eye on Jane Sun, CEO of 
Ctrip, because she’s at the rare conflu-
ence of travel, technology and female 
leadership. Sun is also a vocal proponent 
of female empowerment and women’s 
rights, and has introduced female-
friendly policies to the Ctrip workplace, 
including bold ones like reimbursing 
female executives for egg freezing proce-
dures and breastfeeding mums to bring 
their babies along for work trips, some-
thing that progressive companies should 
emulate.   

Industry pet topic I’m constantly in-
trigued by the transformative power of 
technology on the travel and tourism 
landscape. Technology has enabled travel 
companies to provide better service and 
engage with their customers, but yet peo-
ple and good old service remain at the 
heart of this travel business. It’s a tight-
rope connecting people and technology 
in travel, and discovering the innovation, 
opportunities as well as challenges – and 
this space gets me excited. 

experiences that speak to individual 
longings and values, or restorative geta-
ways that help people pursue their aspira-
tions back home.

MIMI HUDOYO,  
EDITOR, INDONESIA 

CEO to look out for in 2019 Arief Budi-
man, chairman of the General Elections 
Commission. In the 2019 election year, 
Indonesia’s budding democracy and the 
wide support for the two presidential can-
didates will need a strong and fair leader 
to head the elections commission. A con-
ducive election environment is important 
to keep the country’s tourism sector go-
ing. After all, an election is a celebration 
of democracy and should be a time for 
festivities, and not keep travellers away.

Industry pet topic The hotel industry. It’s 
a very dynamic sector with ever-changing, 
trends. Brands are growing fast – some-
times interestingly confusing, and likewise 
for the ownership. The hotel industry, es-
pecially for Indonesia, never bores me. 

S PUVANESWARY,  
EDITOR, MALAYSIA/BRUNEI 

CEO to look out for in 2019 AirAsia Group 
CEO Tony Fernandes, whom I hope will 
spearhead the launch of new regional 
routes to smaller Australian cities. I’m 
keeping an eye out for direct flights be-
tween Kuala Lumpur and Tasmania – a 
destination I would love to visit.
 

communities it visits, and is a great initia-
tive that spreads the tourism dollar. I look 
forward to see what other tourism initia-
tives the company will come up with.

Industry pet topic Responsible travel, 
which is intertwined with overtourism 
and pollution (think Boracay), and rural 
tourism. I think governments and stake-
holders should do more to better disperse 
tourists, or perhaps think of feasible ways 
to proactively drive traffic elsewhere, in-
stead of just paying lip service. If we don’t 
balance our human and natural resources 
properly, I fear that tourism may actually 
ruin destinations instead of helping the 
economy.

PAMELA CHOW,  
REPORTER, SINGAPORE 

CEO to look out for in 2019 Lionel Yeo, 
who made a noteworthy shift as the chief 
of the Singapore Tourism Board (STB) 
to Singapore’s ride-sharing frontrunner 
Grab. It will be interesting to monitor 
how Yeo’s previous tenure in a statutory 
board will inform his role as CEO advi-
sor in Grab’s development, especially after 
Indonesian rival Go-Jek enters the game. 

Industry pet topic STB’s Passion Made 
Possible campaign launch has considera-
bly re-invigorated the local tourism scene, 
spawning a bumper crop of innovative 
Singapore tours and activities. It is eye-
opening to see veterans and new blood 
alike presenting unique to-dos and must-
sees, such as Teochew opera and after-
dark neighborhood walks.

industry. I love 
to watch how AI 
brings about revo-
lutionary changes 
in the way we travel – 
it’s almost shocking to 
see what can only belong 
to a dystopian society become a 
reality today.

MARISSA CARRUTHERS,  
CORRESPONDENT, INDOCHINA

CEO to look out for in 2019 Dutch en-
treprenuer Boyan Slat launched his first 
ocean clean-up in the North Pacific in 
September this year. By 2020, Boyan 
hopes a full fleet will be clearing the Great 
Pacific Garbage Patch. I hope this reminds 
the tourism industry of the part it must 
play in keeping our oceans clean and pro-
tecting marine life. 

Industry pet topic My passion lies within 
grassroots and community-based tourism 
that scratches beneath a country’s surface 
and delves deeper beyond the usual tour-
ist sights. The environment and nature are 
also topics close to my heart, especially 
living in Cambodia where forest and wild-
life are dwindling. It is incredible to see 
more industry players stepping up with 
innovative tourism products that focus 
on conservation of wildlife and natural 
resources. 

ROSA OCAMPO, CORRESPONDENT, 
PHIILIPPINES

CEO to look out for in 2019 Warren Buf-
fett, CEO, Berkshire Hathaway. Will Buf-
fett up his investment portfolio in the 
airline industry? His Berkshire Hathaway 
already partly owns United, American, 
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Delta and Southwest airlines. And with 
the continuing growth in the hospital-
ity industry, might he be tempted to own 
mega-hotel, mega-travel corporations 
and mega-technology providers?

Industry pet topic Urbanisation continues 
to uglify a growing number of Philippine 
destinations – metro Manila, Tagaytay, 
Baguio, Mactan Island and Cebu are al-
ready casualties, and Iloilo is getting there. 
More and more destinations are suffering 
from overpopulation, traffic congestion, 
pollution and flooding. We know we need 
town planning and to follow existing rules 
and regulations, but political will is lack-
ing.

PRUDENCE LUI, CORRESPONDENT, 
HONG KONG

CEO to look out for in 2019 The helms-
man of the soon-to-established Travel 
Industry Authority, which will replace 
Travel Industry Council as a statu-

operators left in the marketplace so it will 
be interesting to see how they stand on 
their own feet amid the competition. This 
year the 61-year Lotus Tours was acquired 
by Carlson Wagonlit Travel; who’s next?

ROHIT KAUL,  
CORRESPONDENT, INDIA

CEO to look out for in 2019 Vijay Shek-
har Sharma, CEO of Indian e-commerce 
payment system and digital wallet com-
pany, Paytm. The company has emerged 
as the strongest player in this digital pay-
ment segment. It will be interesting to see 
how Paytm is working with Indian travel 
agents and hotels to popularise its digital 
payment platform.

Industry pet topic The health of Indian 
inbound sector because the current sta-

tus of Indian inbound 
arrivals doesn’t 

justify the true 

also the country at large, conceptualising 
innovative ideas to take the company and 
country brands forward by bringing in 
high-profile events (think beauty pagents 
and West End musicals) and attracting 
tourists from the region. 
 
Industry pet topic Without a doubt, it’s 
the struggle to get Sri Lanka’s long-await-
ed, global destination marketing on track. 
The project has struggled for the past 
three years, bogged down by bureaucracy 
and cumbersome procedures, frustrating 
an industry which has been waiting pa-
tiently for a new country marketing blitz 
to tell the world that Sri Lanka is back in 
business!

JULIAN RYALL,  
CORRESPONDENT, JAPAN

CEO to look out for in 2019 I hope to see 
radical changes in many of Japan’s tradi-
tionally run business sectors. In the airline 

sector, All Nippon Airways is best posi-
tioned to lead that sort of change 

and I hope that president and 
CEO Yuji Hirako has what 

it takes to see that 
sort of evolu-

fans and regular tourists has revolution-
ised the hospitality sector. 

TIARA MAHARANI,  
CORRESPONDENT, INDONESIA

CEO to look out for in 2019 Bambang 
Brodjonegoro, Indonesia’s minister for 
national development planning (Bap-
penas). During a speech at the National 
Tourism Ministry Meeting, Bambang said 
that he is developing a strategy for tour-
ism to be a pillar of the Indonesian econ-
omy, and that a quick win for Indonesia’s 
economy is through tourism and business 
events. I am curious to know what makes 
Bambang confident about the tourism 
sector and how he would convince presi-
dent Joko Widodo to implement the pro-
tourism policies.

Industry pet topic Sustainable tourism. 
Indonesia is endowed with extraordi-
nary natural resources and that must be 
preserved. Both the natural environment 
(such as beaches, forests, waterways) as 

ary body to enhance the quality and pro-
mote sustainable, long-term development 
of the travel industry. I’m interested to 
know why he’s willing to take up this hot 
seat, his vision and how he plans to walk 
the trade into a comprehensive licensing 
regime for travel agents, tourist guides or 
tour escorts. 

Industry pet topic Merger and acquisi-
tions of travel agent business. As many 
family-run, homegrown agents have been 
acquired by investors, there are only a few 

tourism potential of India. Apathy 
from the government sector as well as 
lack of innovation from private players 
have been major stumbling blocks in the 
growth of Indian inbound tourism. 

FEIZAL SAMATH, CORRESPOND-
ENT, SRI LANKA/MALDIVES

CEO to look out for in 2019 Dileep Mu-
dadeniya, head of brand marketing, Cin-
namon Hotels and Resorts. He’s been a 
game changer not only at Cinnamon but 

tion through. Asia 
needs the open skies 

and cheap flights that 
travellers in Europe and 

North America now take for 
granted. 

Industry pet topic There has been so 
much growth in Japan’s hotels sector, 
from the budget category all the way up to 
the luxury end of the spectrum, that it can 
be hard to keep up with the changes. But 
this country really needs to up its game 
on the accommodation front, and the up-
coming Tokyo 2020 Olympic Games and 
the anticipated arrival of 40 million sports 
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well as the built environment (such as 
historic buildings and ruins) must be pre-
served for an area to be environmentally 
sustainable. This can usually be achieved 
by getting the locals involved in the tour-
ism industry. 



Arctic Adventures Night

On 18 October 2018, some 500 ITB Asia delegates and industry players attended this exclusive late-night function 
which was held at One Farrer Hotel, nestled in the heart of Singapore’s bustling Little India district.

Organised by Visit Finland, Visit Rovaniemi and One Farrer Hotel, in association with TTG Travel Trade Publishing, 
invitees were immersed in a Nordic wonderland, complete with breathtaking animated images of Finland screened 
on the hotel’s ballroom walls. Highlights of the evening included a wide offering of Finnish-inspired food and 
beverages, as well as a live performance by Finnish band, The Arctic Trio.

It was truly a night to remember!

An Of� cial ITB Asia 2018 Late Night Event

Emma Orsila of Star Arctic Hotel, Hilla Pesonen of 
Messe Berlin and Mikko of Holiday Club Resorts

Lakshman Perera of Grand Mirage Resort 
(Thalasso Bali) and Lucas Peng of PEAK 
Hospitality Solutions

Kaisa Sirnio and Seija Vesala of Ruka and Pyha Ski 
Resorts and Sami Paivike of Wild Nordic Finland

Arlene Benger-Tan and Josephine Lim of Preferred
Hotels and Resorts with Shirley Tan of TTG Asia Media

J K Lim of The Tourism Company, Lee Soo Han of 
Amparo Investment Pte Ltd, Darren and Felicia 
Bin of Jio Technologies Ltd

Mervin Lee of Workforce Singapore, Jamie Chua 
of Bay Hotels & Resorts and Ar-lene Lee of TTG 
Asia Media

Aurelie Martin of Safartica and Yomal Perera of 
Thambili Island

Elena Bakhtiyarova of ASTA Travel Group with 
So� a Isakova and Kirill Sokolov of Neva Seasons

James Jeon, Leah Go and Joy Cho of ITANK

The Arctic TrioThe team from Star Holiday Mart Pte Ltd

Heidi Haavikko of Arctic Snowhotel & Glass Igloos/
Pure Lapland Experience with Ismo Makinen and 
Elina Virtanen of Arctic Hotel Kultahippu

From Left to Right: Pierre Quek of TTG Asia Media, Ravi Yellan of One Farrer Hotel,Teemu 
Ahola, Mervi Toivonen and Heli Mende of Business Finland, Gilbert Madhavan of One Farrer Hotel,
Sanna Karkkainen of Visit Rovaniemi, Darren Ng of TTG Asia Media, Paavo Virkkunen of Business 
Finland and Freddy See of One Farrer Hotel

Grand Prize Winner of the Night, Saurav 
Chakrabartty of Siemens Ltd with Sanna 
Karkkainen of Visit Rovaniemi

EVENT LINK PTE LTD

Beer Partner DJ Partner AV Partner Wine Partner

ITBAsia2018-PostPictorial draft9.indd   1-2 28/11/18   5:23 PM
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CONGRATULATIONS TO 
OUR WINNERS FOR BEING 
TRULY  ADSPIRATIONAL!

2018

The Most Inspiring Media Campaigns As Voted By Our Readers

ttgasia.com/adspiration-awards

BEST CONTENT MARKETING 
JTB 

(6pp Supplement: TTG Show Daily: IT&CMA 
and CTW Asia-Pacific 2018)

BEST CREATIVE MEDIA BUY 
Dream Cruises 

(2pp Coverwrap: TTG Asia 2017) 

BEST PRINT CAMPAIGN
Tokyo Convention & Visitors Bureau 

(TTGmice 2018)

BEST INTEGRATED MARKETING CAMPAIGN 
Avis Budget Group 

(TTG Asia Luxury 2018, TTG Asia 2017 and 2018, TTG Show Daily: PATA 2018, TTG Asia Digital Pushmail 
2017, Sponsored Posts on www.ttgasia.com 2017 and 2018, Sponsored Posts on www.ttgmice.com 2017) 

BEST DIGITAL CAMPAIGN 
Resorts World Sentosa 

(www.ttgasia.com 2018, TTG Asia e-Daily 2018)






